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even before the answer 
print is delivered. 
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... that somebody, somewhere is solving your 
problems? Since businessmen can’t sit like 
statues on questions of merchandising, mar- 
keting, and training, many of the nation’s top 
firms take action with Wilding ... Helping 
you to solve your problems and commu- 
nicate the answers is our business... 
To get the answers, get to Wilding. 
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= WILDING inc 


CHICAGO: BRoadway 5-1200 e DETROIT: TUxedo 2-3740, WEbster 3-2427 
CLEVELAND: TOwer 1-6440 ¢ TWIN CITIES: Midway 6-1055 
HOLLYWOOD: HO 9-5338 e NEW YORK: PLaza 9-0854 
PITTSBURGH: GRant 1-6240 e CINCINNATI: GArfield 1-O477 
SAN FRANCISCO: DOuglas 2-7789 ¢ AKRON: STadium 4-5514 

WASHINGTON, D.C.: KEliogg 7-1568 
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| Kalart/ Victor Projectors Help Sell 


Porter-Cable Suburban Riders 


Porter-Cable Machine Company 
chose Kalart/Victor as the best pos- 
sible 16mm sound projector for use 
by its distributors in presenting an 
important new sales film on riding 
mowers and tractors. Here’s why: 


1. Simple threading a key requirement. 
Porter-Cable needed a projector that 
can be threaded and operated by 
people with no previous experience. 
Kalart/Victor meets the need per- 
fectly. It is threaded in 3 simple 
steps, with a color-coded path to 
show sequence and location. 


2. Film safety important to Porter-Cable. 
No projector guards against film 
damage more effectively than a 
Kalart/Victor. Safety Film Trips— 
an exciusive feature—stop the pro- 
jector in emergencies, before film is 
damaged. 


world’s most experienced 
manufacturer of 16mm sound projectors 


VICTOR ANIMATOGRAPH CORP. 
Division of KALART 
Plainville, Connecticut 


3. Can it be set up anywhere? Porter- 
Cable likes the top-mounted reel 
feature of Kalart/Victor projectors. 
With both reels out of the way on 
top of the projector, any level sur- 
face may be used for setup. Projec- 
tors were made suitable for use even 
in small rooms since they were pur- 
chased with 114” lenses instead of 
the standard 2” lenses. 

What features are you looking for 
in a 16mm sound projector? Great pic- 
ture quality? Magnificent sound re- 
production? Outstanding durability? 
Adaptability for magnetic recording 
and playback? Kalart/Victor has them 
all—and more to boot. Call your 
Victor Dealer for a demonstration. 


FREE BOOKLET 





How Industry Profits from 
Sound Films. Send today 
for your copy of this prac- 
Dept. 149 


tical booklet. 










SO YEARS OF 
PROGRESS 
1910. 1960 








Safe Passage for the Film Buyer 





An Editorial Foreword 


Ture Principat Mission of this 11th Annual 
Production Review issue is to provide managements 
of business and industrial concerns, advertising 

agencies, leaders of trade associations and key 
men within government with a truly dependable and 
complete reference source to the most capable and 
experienced producers of business and television 
motion pictures, slidefilms and related a-v tools. 
This 11th Review makes its appearance in an era 
of unprecedented technical and scientific progress 


and of worldwide political upheaval. But in this 





world of change, many things remain the same. . . 


It is significant to the buyer that the most- 
honored motion pictures (and the most resultful) 
that have been created to help inform, to train and 
to guide millions in industry, in medicine, public 
education, science and for the national defense, 
were produced by companies listed in these pages. 
The 350 producers in the United States, Canada and 
from 18 lands abroad who supplied detailed references 
on their people, facilities and their clientele 
include the most-experienced and best-equipped firms 


in this business. More than a few have served 30, 





40 and 50 years in this highly-specialized field. 
The aim of the Production Review is not mere 
numbers; we provide safe passage for film buyers 
by our reference standards. Quality and results 
achieved are the primary considerations; permanence 
of staff and facilities assure prompt and economical 
delivery on important assignments. Films worthy of 
thousand-fold print orders for a single title are 
hecoming common-place as populations grow, industries 
expand and international borders diminish in time 
and space. Quality in such films is no accident! 





Many other useful features appear in this 
lith Review 


national and international award programs and 


issue: facts about organizations: 


audio-visual programs in the Federal Government. 
- To all who contributed so generously to these 
well-filled pages, our heartfelt thanks and to 


OIC 





our hard-working staff, a “well done!” 
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pales a WAY.. 





way to make a 
motion picture, 
but there's always 

one way which Is 


best. Our creative 





and production staff 


can help you select 





the best way 
to tell your story 


on film 


JOHN SUTHERLAND PRODUCTIONS, INC. 


LOS ANGELES NEW YORK 
cidental Boulevard 408 West 34th Street x 
( lif Nev rk 1, New York OXford 5-7450 ; 
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... call byron / motion pictures 
of course! 


COMPLETE LABORATORY AND STUDIO FACILITIES FOR PRODUCERS ... UNDER ONE ROOF... 


IN ONE CONVENIENT LOCATION. Write, phone or wire for information and quotations on any and all 
producer and laboratory services. 


byron / motion pictures 


1226 Wisconsin Ave., N.W., Washington 7, D.C., Ftderal 3-4000 1220 East Colonial Dr., Orlando, Florida, CHerry 1-4161 


Affiliated with MECCA FILM LABORATORIES CORPORATION, 630 Ninth Ave., New York City 


NUMBER 1e¢e VOLUME 22 ¢ 1961 












A big noise may penetrate, but will it motivate? In 
modern business communications, effectiveness 
depends more on creativity than on noise. 

Whether it be a business film, sales meeting or 
training program, good communications depends on 
skillful planning and production. 

Transfilm-Caravel’s experienced staff, modern 
facilities and expert service assure you of the most 
effective handling of your communications problems. 


TRANSPILM - CARAVEL 


445 Park Avenue + New York 22, N.Y. + PLaza 2-4100 
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AUDIO-VISUAL SERVICE COMMITTEE 
OF THE ASSOCIATION OF NATIONAL 
ADVERTISERS, INC. 


OFFICE: 155 East 44th Street, New York 17, 


N. Y. 


OFFICERS: Peter W. Allport, president; Lowell 
McElroy, vice-president; Herbert A. Ahlgren, 
administrative secretary, Audio-Visual Service 
Committee. 


MEMBERSHIP: John K. Ford (General Motors 
Corporation), chairman; Frederick G. Beach 
(Remington Rand Division, Sperry Rand Cor- 
poration); Walter R. Burton (Minneapolis- 
Honeywell Regulator Company); J.W. Clarke 
(Ford Motor Company); William J. Connelly 
(Union Carbide Corporation); George J. 
Dorman (United States Steel Corporation); 
George E. Eder (Swift & Company); John 
Flory (Eastman Kodak Company); Ralph L. 
Hoy (Aluminum Company of America); John 
H. Humphrey (Underwood Corporation); 
Alden H. Livingston (E. I. du Pont de Ne- 
mours & Co., Inc.); Charles A. Musson (Bell 
& Howell Company); O. H. Niendorff (The 
Anaconda Company); William G. O’Brien 
(Schering Corporation); Kenneth Penney 
(Minnesota Mining & Manufacturing Com- 
pany); O. H. Peterson (Standard Oil Com- 
pany-Indiana); Willis H. Pratt, Jr. (American 
Telephone & Telegraph Company); Frank 
Rollins (E. R. Squibb & Sons Division-Olin 
Mathieson Chemical Corp.); J. L. Siegal (In- 
ternational Business Machines Corporation); 
Russell B. Weston (Ethyl Corporation). 


PurRPOSE: The Committee initiates and ex- 
ecutes projects which will provide the 840 
Audio-Visual Group members with cost, tech- 
nical, distribution and other information about 
business films and related audio-visual mate- 


rials. Ind 


BIOLOGICAL PHOTOGRAPHIC 
ASSOCIATION, INC. 


Box 1668, 
York 17, 


HEADQUARTERS 
Post Office, New 
the Secretary ) 


Central 
(Office of 


Grand 
N. Y 


OrFicers: Verlin Y. Yamamoto (Medical II- 
lustration Service, V.A. Administration Cen- 
ter, Des Moines, lowa), president; Mervin W. 
La Rue, Sr. (Mervin LaRue, Inc.), president- 
elect; Mrs. Jane W. Crouch (Biological Photo. 
Assn., Inc.), Albert Levin (Cook 
County Hospital, Dept. of Pathology), treas- 
urer 


secretary, 


Ex OrFicio: Leo C. Massopust, Sr. (Mar- 
quette University School of Medicine) editor 
of Journal; Laurence B. Brown (Harvard 
School of Dental Medicine) chairman, chap- 
ters committee; Leo C. Massopust, Sr. (Mar- 
quette University School of Medicine) presi- 
dent: 1958-59; H. Lou Gibson (Eastman Ko- 
dak Company) president: 1956-57; Warren 
Sturgis (Sturgis-Grant Productions, Inc.) 
president: 1954-55. 


Directors: Douglas C. Anderson (Forest 
Biology Laboratory, Ontario, Canada); Lard- 
ner A. Coffey (Section of Photography, Mayo 
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Clinic); Julius Halsman (Medical Illustration 
Service, Armed Forces Institute of Pathology, 
Walter Reed Medical Center); Charles P. 
Hodge (Montreal Neurological Institute, Mon- 
treal, Quebec); Thomas J. Lannon (Div. of 
Medical Illustration, Cleveland Clinic Founda- 
tion); James H. Rothenberger (American 
Medical Association); Thomas S. Masterson 
(Department of Photography, Stanford Uni- 
versity); Richard C. Matthias (Medical Illus- 
tration Unit, Smith Kline & French Labora- 
tories ). 


MEMBERSHIP: The Biological Photographic 
Association is composed of medical doctors 
engaged in practice and research; photogra- 
phers in medical centers, scientific technicians. 


PuRPOSE: Dedicated to the science and tech- 
niques “pertaining to the photographing of 
all things which live or which have lived.” 


ANNUAL MEETING: The 31st Annual Meeting 
will be held August 21-24, 1961 at the Pick- 
Congress Hotel, Chicago. 


OFFICIAL PUBLICATION: The Journal of the 
Biological Photographic Association. } 


INDUSTRIAL AUDIO-VISUAL 
ASSOCIATION 


Orrice (of the Secretary): James Craig, 
General Motors Corp., 3044 W. Grand Blvd., 
Detroit 2, Michigan. 


Orricers: Alan W. Morrison (Socony Mobil 
Oil Co., Inc.), president; Kenneth E. Penney 
(Minnesota Mining & Mfg. Co.), first vice- 
president; Willard H. Pratt, Jr. (American 
Tel. & Tel. Co.), second vice-president; James 
Craig (General Motors Corp.), secretary; 
Ralph B. Fairchild (LeTourneau-Westing- 
house Co.), assistant secretary; Frederic J. 
Woldt (Illinois Bell Telephone Co.), treas- 
urer. 


Directors: Erik Kristen (Pan American 
World Airways), eastern region; Harold W. 
Daffer (Minneapolis-Honeywell Regulator 
Co.), northern region; Charles N. Shaw (Ar- 
mour & Company), central region; Robert L. 
Strickland (Lockheed Aircraft Corp.), south- 
ern region; Frank E. Meitz (Santa Fe Rail- 
way), western region, 


Apvisory CounciL: Lawrence B. Warnock 
(Link-Belt Company), membership chairman; 
Alan E. Yost (Bethlehem Steel Company), 
program chairman, Fall 1960 meeting; Frank 
B. Greenleaf (United States Steel Corp.), pro- 
gram chairman, 1961 annual meeting; Donald 
G. Peterson (Caterpillar Tractor Company), 
publicity chairman; Donald F. Steinke (Chrys- 
ler Corp.), project chairman; Roy R. Mumma 
(United States Steel Corp.), technical chair- 
man; Peter Hickman (Smith Kline & French 
Labs.), constitution chairman; James Craig 
(General Motors Corp.), historian; John T. 
Hawkinson (Illinois Central R.R. Co.), past 
presidents chairman. 


PurRPOsE: To study all means of audio-visual 
communications including creation, produc- 
tion, appreciation, use and distribution; to 
promote better standards and equipment and 
to establish a high concept of ethics in the re- 
lations of members with associated interests. 


ANNUAL NATIONAL MEETING: April 25, 26, 
27, 1961, and election of officers, Edgewater 
Beach Hotel, Chicago. 


INDUSTRY FILM 
PRODUCERS ASSOCIATION 


OFFice: 6085 Sunset Blvd., Hollywood 28, 
Calif. 

OFFICERS: Robert S. Scott (Aerospace 
Corp.), president; Jack R. Smith (Thompson 
Ramo-Wooldridge, Inc.), executive vice-presi- 
dent; Raymond E. Fielding, (U.C.L.A. Facul- 
ty), financial vice-president and treasurer; 
Jack M. Williamson (Kaiser Steel Corp.), 
convention vice-president; Jack R. Gabrielson 
(Douglas Aircraft Company, Inc.), editorial 
vice-president; Betty J. Williams (Lockheed 
Aircraft Company), chapters’ vice-president; 
Justin M. Purchin (Systems Development 
Corp.), secretary. 


MEMBERSHIP: West Coast members being 
augmented by representative group members 
from East Coast and South as the organiza- 
tion becomes national in scope. Primarily 
composed of defense, aviation-space and elec- 
tronics industry film managers, their crews 
and technicians supported by membership 
from commercials labs, equipment firms, inde- 
pendent production studios, etc. 


PURPOSE: Study and discussion of problems 
and fields of interest related to industrial doc- 
umentation and motion picture coverage of 
projects and products of members’ organiza- 
tion; up-grading nationally of standards and 
abilities of members of film communication 
profession; formalizing industry-wide  co- 
operation and exchange on techniques and 
applications. 


Activities: The 1961 Convention and Trade 
Show of IFPA is being held June 2-3 at Santa 
Monica, Calif. (Miramar Hotel). A two-day 
seminar and the annual film awards banquet 
are features of this annual meeting. ie 


NATIONAL COMMITTEE 
ON FILMS FOR SAFETY 


OrrFice (of the Secretary): 425 North Michi- 
gan Ave., Chicago 11, Ill. 


OrFicers: Henry G. Lamb (American Stand- 
ards Association), chairman; William Eng- 
lander (National Safety Council), secretary. 


MEMBER ORGANIZATIONS: American Associa- 
tion of Motor Vehicle Administrators, Ameri- 
can Automobile Association, American Public 
Health Association, American National Red 
Cross, American Society of Safety Engineers, 
American Standards Association, Association 
(LISTING CONTINUES ON FOLLOWING PAGE) 








PROFESSIONAL 


NATIONAL SAFETY COMMITTEE: CONTINUED 


of Casualty & Surety Companies, Association 
of Safety Council Executives, Automotive 
Safety Foundation, Council on Industrial 
Health of the American Medical Association, 
Insurance Institute for Highway Safety, Auto 
Industries Highway Safety Committee, Inter- 
national Association of Chiefs of Police, Na- 
tional Association of Manufacturers, National 
Association of Automotive Mutual Insurance 
Companies, National Association of Mutual 
Casualty Companies, National Fire Protection 
Association, National Safety Council, U. S. 
Junior Chamber of Commerce, U. S. Air 
Force, U. S. Army, U. S. Navy, U. S. Bureau 
of Public Roads. 


PURPOSE: A co-sponsored group of national 
Organizations, with active interest in accident 
prevention through use of films, who wish to 
accomplish the following objectives: 1. To 
stimulate production and use of safety films. 
2. To raise the quality of films produced. 3. 
To establish film evaluation standards. 4. To 
recognize film excellence in awards program 


1961 Activities: April meeting of the Com- 
mittee as a Board of Judges to screen and 
finally judge entries in their 18th Annual Safe- 
ty Film Awards Program. October evening 
showing of top winning films and presenta- 
tion of awards to representatives of sponsors 
and/or producers (during the National Safety 
Congress and Exposition in Chicago, Ill.). 
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~ When Youve Looked at the Rest... 
but still want the BEST 


see... Willard Pictures. Ine. 


FOR THE ULTIMATE IN MOTION PICTURE PRODUCTION 


FILM 


USER GROUPS 


NATIONAL VISUAL PRESENTATION 
ASSOCIATION, INC. 


FoR INFORMATION: National Visual Presenta- 
tion Ass'n. Inc., 19 West 44th Street, New 
York 36, N. Y. 


OFFICERS: Horace W. McKenna, president; 
Charles Corn, vice-president (trade); Stanley 
S. Merrill, vice-president, (user); Charles 
Behymer, treasurer; Miss Minnie E. Schack, 
assistant to the President, in charge of Head- 
quarters office. 


BoaRD OF DitReEcToRS: Horace McKenna; 
Harry St. Clair, Jr.; Charles Corn; Miss Janet 
R. Wilkins; William F. Herrick; Bennett V. 
Schultz; Porter Henry; Morris Slotkin; Diego 
Daniello; Rodd Exelbert; Stanley S. Merrill; 
Kip Sheppard; Mrs. Jeanne Weller; Jacques 
Megros; R. G. Landis; Charles Behymer; and 
Miss Minnie Schack, ex-officio. 


COMMITTEE 
chapter 


CHAIRMEN: Bernard A. Barnett, 
coordination; Norman Bebell, co- 
Educational activities; Mervin R. 
Rodd Exelbert, publica- 
tions; Leland P. Maxwell, membership; Stan- 
ley S. Merrill, Day of Visual; Bennett V. 
Schultz, hospitality; Janet R. Wilkins, pub- 
licity, and Minnie E. Schack, assistant to the 
President, in charge of Headquarters office 


ordinator 


Bossler, program; 


PuRPOSE: To encourage better selling through 
better presentation methods. 





ANNUAL AWARDS COMPETITION: Deadline 
for awards entries for the Best Visuals of 
1960 was March 6, 1960. The awards will be 
announced and presented at the Day of Vis- 
ual, May 23-24, 1961. 

MEETINGS: Monthly luncheon meetings, sec- 
ond Thursday, September through June, at 
Brass Rail Restaurant, Fifth Ave. and 43rd 
St., New York; visitors welcome. The Day of 
Visual Seminar will be held May 23-24, 1961, 
at the Hotel Roosevelt, N. Y. City, when the 
Best Visuals of 1960 will be shown and 
awarded. bad 


| National Organizations 
| Inthe Audio-Visual Field || 


AUDIO-VISUAL COMMISSION ON 
PUBLIC INFORMATION 


OFFICE: Room 2230, 250 West 57th Street, 
New York 19, N. Y. 


OrFicers: Don White (National Audio-Vis- 
ual Association), chairman; Alva Cox (Nat 
Council of Churches), vice-chairman; Emily 
S. Jones (Educational Film Library Associa- 
tion, New York, N. Y.), 


EXECUTIVE COMMITTEE: Above officers and 
Charles Schuller, Michigan State University, 
and Godfrey Elliott, McGraw Hill Textfilms 


secretary-treasurer 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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Film is out front in scientific research... bringing back 
the story of outer space...studying the combustion 
efficiency of a new fuel...reporting on progress of 
Research and Development. = And General Film 
Laboratories is out front in processing and printing this 
important film footage. 


oO 
GENERAL 


FILM LABORATORIES 


1546 Argyle, Hollywood 28, Calif. / HOllywood 2-6171/ central division/106 West 14th Street, Kansas City 5, Mo./GRand 1-0044 
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THE AUDIO-VISUAL COMMISSION: CONTINUED 


PURPOSE: A joint committee of nine national 
organizations concerned with the improvement 
of instruction through wider and better use 
of audio-visual materials and methods. The 
Commission has prepared and distributed sev- 
eral publications including “Telling Your A-V 
Story,” “Gateway to Learning,” “A Crisis in 
Education,” “A-V on the Air,” “Launching 
Your A-V Program” and “Audio-Visual Fa- 
cilities for New School Buildings,” and “The 
Case of the Curious Citizen,” a color slidefilm 
tape recorded presentation of a good audio- 
visual program in action. A study of school 
A-V budgets has been published through the 
U. S. Office of Education. Also in process— 
a handbook on use of A-V in religious educa- 
tion—in cooperation with the Religious A-V 
Committee. La 


CANADIAN FILM INSTITUTE 


NATIONAL OFFICE: 1762 Carling Avenue, Ot- 
tawa 3, Ontario, Canada. Branch Office at 
College Jean de Brebeuf, 3200 Chemin Ste 
Catherine, Montreal 26, Quebec. 


OrFicers: His Excellency Major-General 
Georges P. Vanier, DSO, MC, CD, Governor- 
General of Canada, honorary president; James 
A. Cowan, president; A. L. Hepworth, vice- 
president; G. Delisle, vice-president; L. F. 
MacRae, honorary treasurer; Charles Topshee, 
executive director; A. R. Little, assistant ex- 
ecutive director. 


Divisions: Canadian Federation of Film So- 
cieties, Scientific Film Division, Business Film 
Service. 

Purpose: To bring together Canada’s educa- 
tional, scientific, cultural and community in- 
terests in the field of documentary films and 
to encourage and promote the study, apprecia- 
tion and use of motion pictures and television 
as educational and cultural factors. 


Activities: Distribution of the films in the 
National Film Library (7,000 titles in 24 
special collections), Importation of films from 
other countries, Information Service, Preser- 
vation of films of historical interest, Distribu- 
tion of sponsored films, Canadian Film 
Awards, Children’s film programming, Special 
services in the fields of business films, scien- 
tific films, films on art, films for UNESCO’S 
East-West project, medical films, etc. 
PUBLICATIONS: Monthly Bulletin, Catalogues, 
Special Subject Listings of Films, Evaluations, 
Handbook for Film Societies, Information 
Sheets on selected entertainment films, 
C.F.F.S. Bulletin. 

CoMMITTEES: Canadian Film Awards, Cana- 
dian Film Archives, Films in Adult Education, 
Labour Films, Canadian Centre of Films for 
Children. > 


CATHOLIC AUDIO-VISUAL 
EDUCATORS ASSOCIATION 


Appress: Box 618, Church Street P. O., New 
York 7, N. Y. 


Orricers: Rt. Rev. Monsignor Leo McCor- 
mick, Ph.D., president; Reverend Michael 
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Mullen, C.M., vice-president; Mother M. 
Benedict, R.S.H.M., secretary; Reverend 
Joseph Coyne, O.S.A., treasurer. 


Purpose: To further the use of Audio-Visual 
equipment and materials in Catholic educa- 
tion and to encourage production of suitable 
films for Catholic school use. 


ANNUAL CONVENTION: CAVE is coordinat- 
ing its tenth Annual Convention with the Na- 
tional Catholic Educational Association na- 
tional convention April 4-7 in Atlantic City, 
New Jersey. Audio-Visual equipment and ma-, 
terials may be exhibited at this joint conven- 
tion. No registration fees are required. 


OFFICIAL PUBLICATION: The Catholic Edu- 
cator. Le 


DEPARTMENT OF AUDIO-VISUAL 
INSTRUCTION OF THE 
NATIONAL EDUCATION ASSOCIATION 


OrFice: 1201 16th Street, N. W. Washington 
6, D. C. Contact: Anna L. Hyer, executive 
secretary. 


Orricers: James D. Finn (professor of edu- 
cation, University of Southern California, Los 
Angeles), president; Ernest Tiemann (direc- 
tor, visual instruction bureau, University of 
Texas, Austin), president-elect; Clyde K. Mil- 
ler (director, division of audio-visual educa- 
tion, Ohio State Department of Education, 
Columbus), vice-president. The Executive 
Committee: Walter Bell (director, audio-vis- 
ual education, Atlanta Public Schools); Ralph 
Hall (director, audio-visual center, Kent State 
University, Kent, Ohio); Horace C. Hartsell 
(associate director, audio-visual center, Mich- 
igan State University, East Lansing, temporar- 
ily on leave of absence); Virginia Kelly (direc- 
tor, audio-visual education, Kanawha County 
Schools, Charleston, W. Va.); E. Dudley Par- 
sons (consultant in visual education, Minneap- 
olis Public Schools). 


PuRPOSE: The improvement of instruction 
through the better and wider use of audio- 
visual equipment, materials and techniques. 
The membership consists primarily of direc- 
tors and specialists in audio-visual in colleges 
and universities, state departments of educa- 
tion, and county and city school systems. 
School supervisors and administrators, class- 
room teachers, librarians, and audio-visual 
specialists in the armed forces, in industry, and 
among religious groups are included in the 
membership. 


PRINCIPAL COMMITTEES: Program of DAVI 
is carried out primarily through standing proj- 
ect committees such as: Bldgs. & Equipment, 
Irene F. Cypher, chairman; Equipment Stand- 
ards, Neville Pearson, chairman; History and 
Archives, M. I. Smith, chairman; Interna- 
tional Relations, Howard Kresge, chairman; 





Legislative, William King, chairman; Profes- 
sional Audio-Visual and Teacher Education, 
Ernest Tiemann, chairman; Research, W. C. 
Meierhenry, chairman; Service Packets, Wan- 
da Daniel Domino, chairman; Television, 
Raymond Wyman, chairman. Maintains sev- 
eral joint committees with other professional 
organizations as well as special groups. 


ACTIVITIES IN 1961: National Convention, 
April 24-28, Deauville Hotel, Miami Beach, 
Florida. Meeting in Atlantic City, June 26, in 
connection with annual convention of Na- 
tional Education Association. Series of re- 
gional leadership conferences and a field serv- 
ice program which provides consultants to as- 
sist school systems and colleges and univer- 
sities in the improvement of their instructional 
materials programs. The 1962 convention will 
be held in Kansas City, Missouri, March 25- 
30, Hotel Muehlebach. 


PUBLICATIONS: The department publishes two 
periodicals, Audiovisual Instruction (monthly 
except July and August), AV Communication 
Review (recently expanded and now pub- 
lished bi-monthly). Recent publications in- 
clude Teaching Machines and Programmed 
Learning: A Source Book, edited by A. A 
Lumsdaine and Robert Glaser, as well as 
Learning From Pictures, by Catharine Wil- 
liams, to be published in the spring of 1961 
A complete listing of publications as well as 
information on membership is available from 
the national headquarters. I 


THE EDUCATIONAL FILM 
LIBRARY ASSOCIATION 


OrFice: 250 West 57th Street. New York 19, 
New York. 


OFFICERS: Frederic A. Krahn, president; Ga- 
lon Miller, vice-president; lola Tryon, secre 
tary; Emily S. Jones, administrative director 


COMMITTEES: (Festival) Frederic Krahn, 
chairman; Nominations, lola Tryon, chair- 
man; Membership, Galon Miller, chairman 
Canadian Membership, E. F. Holliday, chair- 
man. 


MEMBERSHIP: (Constituent)—465 non-profit 
educational institutions; (Service)—61 com- 
mercial organizations and interested individ- 
uals; 3 international members (government 
agencies, film groups of other countries); 61 
sub-memberships and 115 personal member- 
ships. 


PuRPOsE: To encourage and improve the pro- 
duction, distribution and utilization of educa- 
tional films. EFLA conducts a film evalua- 
tion service. 


1961 AMERICAN FILM FESTIVAL: To be held 
April 19-22 at the Barbizon-Plaza Hotel, New 
York City. 


PUBLICATIONS: For members—Evaluations, 
EFLA Bulletins, Service Supplements and 
Film Review Digest. A catalog containing de- 
scriptions of EFLA “general” publications is 
provided. La 


Trade & Professional Groups Are on Page 13 
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rir’s THE 


“A child reaches out and the helping hands of The Greater 
New York Fund answer a poignant moment narrated 
by Eddie Albert, as we witness a desertion scene filmed 
by MPO with startling realism 


This fund-raising motion picture for The Greater New 
York Fund aptly demonstrates the research effort, in 
finite care and integrated skills that are combined at 
MPO. Script, casting, direction, photography, editing 


all the facets of film-making— are of the highest artistic 
and professional standards. 


For quality motion picture production, more and more 
quality accounts have found that it costs no more to 
trust their film projects to a creative producer ... MPO. 
To learn more about MPO’s creative staff and studio 
facilities, or to arrange a screening of recent MPO pro- 
ductions, call Judd Pollock at MU 8-7830 in New York. 


PICTURE THAT COUNTS... 


NPO 


MPO Productions, Inc., a subsidiary of MPO Videotronics/15 East 53rd Street, New York 22, N. Y./also in Detroit, Chicago, Hollywood 
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BOSTON SPRINGFIELD, MASS. NEW YORK 
80 Boylston St. P.O. Box 129 17 W. 44th Se. 
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NATIONAL AUDIO-VISUAL 
ASSOCIATION, INC. 


NATIONAL OFFICE: Fairfax, Virginia. 


Contact: Don White, executive vice-presi- 
dent; or James W. Hulfish, Jr., director of in- 
formation. 


OFFICERS: Harvey W. Marks (Visual Aid Cen- 
ter), Denver, Colo., president; Mahlon Mar- 
tin (M. H. Martin Co.), Massillon, Ohio, first 
vice-president; H. A. Fischer (Photosound of 
Orlando), Orlando, Fla., second vice-presi- 
dent; Robert P. Abrams (Williams, Brown & 
Earle), Philadelphia, Pa., secretary; E. F. 
Harpster (Harpster Audio-Visual Equipment, 
Inc.), Cleveland, Ohio, treasurer; W. G. Kirt- 
ley (D. T. Davis Co. of Louisville), Louis- 
ville, Ky., chairman of the board. 


DIRECTORS-AT-LARGE: J. W. Kintner (Photo 
and sound Co.), San Francisco, Calif.; Har- 
old Newman (Newman Visual Education 
Co.), Kalamazoo, Mich.; Eloise Keefe 
(T.E.A. Film Library), Dallas, Texas; Joseph 
Meidt (Cousino Electronics Corp.), Toledo, 
Ohio. 


REGIONAL Directors: George Roghaar (New 
England Film Service, Inc.), Arlington, 
Mass.; Murray O. Cunningham (E. J. Barnes 
Co.), New York, N. Y.; Malcolm P. Ewing 
(Jasper Ewing & Sons, Inc.), Jackson, Miss.; 
Stephen J. Bartha (Bartha Visual Education 
Service), Columbus, Ohio; Edward C. Taylor 


(Taylor Films), Huron, S$. D.; M. W. Huse- 
man (South Texas Visual, Inc.), Corpus 
Christi, Texas; Max H. Rarig (Rarig Motion 


Picture Co.), Seattle, Wash.; George Gibson 
(Toronto Camera Exchange Ltd.), Toronto, 
Ont., Canada 


PRINCIPAL COMMITTEES activities of 
NAVA primarily through 
committees, Trade Practices Com- 
mittee, Stephen Bartha, chairman; Member- 
ship Committee, Harold Fischer, chairman; 
Resolutions Committee, Alan Twyman, chair- 
man; 1961 Convention Program Committee, 
Mahlon Martin, chairman; Nominating Com- 
mittee, W. G. Kirtley, chairman; Educational 
Committee, Ellsworth C. Dent, chairman; In- 
dustry and Business Council, Robert P. 
Abrams, chairman; Religious Council, Harvey 
Marks, chairman; Insurance Committee, J. W. 
Kintner, chairman; Trade Relations Commit- 
tee, Paul Ruedemann, chairman; Public Rela- 
tions Committee, Murray Cunningham, chair- 


The 


are carried out 


such as 


man; Entertainment Film Committee, Tom 

Brandon, chairman Le 
NATIONAL TELEVISION FILM 
COUNCIL: NEW YORK CITY 

OrFice: 1600 Broadway, New York 19, N. Y 

PHONE: PLaza 7-5915. 

CHIEF OFFICER: Robert Gross (American 

Film Producers), president. 

EXECUTIVE SECRETARY: Bernie Haber (Bat- 


ten, Barton, Durstine & Osborn). 


MEETINGS: The Council meets on the fourth 
Thursday of each month (except July and 
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Professional Film 


} and Television Groups 


August) in New York City, where its active 
membership is primarily located. 


ACTIVITIES: Quarterly forums on subjects of 
industry-wide interests; symposiums on tele- 
vision-film problems; talks by members and 
guest speakers; annual awards to outstanding 
TV-film personalities in recognition of their 
encouragement of the use of film on TV. 


PuRPOSES: To act as “United Nations” of the 
TV-film industry, providing a clearing house 
for all segments of the trade and a place for 
solving mutual industry problems; to improve 
technical and commercial operations in TV- 
film broadcasting; to provide a means for 
various segments of the industry to settle dif- 
ferences through amicable compromise and 
cooperation. i 


SOCIETY OF MOTION PICTURE 
AND TELEVISION ENGINEERS 


OrFice: 55 West 42nd Street, New York 36, 
N.Y. 

OrFicers: John W. Servies (Vice-President, 
National Theatre Supply Company), presi- 
dent; Reid H. Ray (Reid H. Ray Film Indus- 
tries), executive vice-president; Norwood L. 
Simmons (Motion Picture Film Department, 
West Coast Division, Eastman Kodak Com- 
pany), past president; Deane R. White 
(Photo Products Department, E. I. du Pont 
Nemours & Co., Inc.), engineering vice- 
president; Ethan M. Stifle (Eastman Kodak 
Company), financial vice-president; Harry 
Teitelbaum (Hollywood Film Company), con- 
vention vice-president; Garland C. Misener 
(Capital Film Laboratories), vice- 
president; Herbert E. 
Southern California), 


de 


Sections 
Farmer (University of 
secretary; G. Carleton 


Hunt (General Film Laboratories), treas- 
urer; Charles S. Stodter, executive secretary. 
LocAL SECTION CHAIRMEN (for contact): At- 


lanta—Wesley R. Sandell (Kodak Processing 
Laboratory), 4729 Miller Drive, Chamblee, 
Ga.; Boston—Robert M. Fraser (ITEK Cor- 
poration), 700 Commonwealth Avenue, Bos- 
ton 15, Mass.; Canadian—Findlay J. Quinn 
(Transworld Film Laberatories, Ltd.), 4824 
Cote des Neiges Road, Montreal, Quebec, 
Canada; Chicago—William H. Smith, 201 W. 
Ivy Street, Chesterton, Ind.; Dallas-Fort 
Worth—Malcolm D. McCarty, 440 Wildwood 
Road, Dallas, Tex.; Hollywood—Ralph E. 
Lovell, 2554 Prosser Avenue, Los Angeles 
64, Calif.; Nashville—Frank M. McGeary 
(Motion Picture Laboratories), 781 South 
Main Street, Memphis 6, Tenn.; New York— 
James W. Kaylor (Movielab Film Labora- 
tories), 619 West 54th Street, New York 19, 
N. Y.; Rochester—Eric C. Johnson, 139 To- 
bey Road, Pittsford, N. Y.; San Francisco— 
Donald E. Anderson, 1718 Valley View Ave- 


1961 


nue, Belmont, Calif.; Washington, D. C.— 





William E. Youngs, 231 Mayflower Drive, 
McLean, Va. 


COMMITTEE CHAIRMEN: J. L. Pettus (Com- 
mercial Electronics Products, Radio Corpora- 
tion of America), sound; R. G. Herbert (Bel! 
& Howell Company), 16 & 8mm; R. E. Birr 
(General Electric Company), ASA sectional 
committee PH22; Walter Beyer (Universal 
Interna ional Pictures), film projection prac- 
tice; W. T. Wintringham (Bell Telephone 
Laboratories), television; E. H. Reichard 
(Consolidated Film Industries), laboratory 
practice; R. M. Morris (American Broadcast- 
ing Company), television studio lighting; A. 
M. Gundelfinger (Technicolor Motion Picture 
Corporation), color; Gerhard Lessman (Bell 
& Howell), screen brightness; H. A. Chinn 
(CBS Television Network), video tape re- 
cording; F. J. Kolb (Eastman Kodak Com- 
pany), standards; A. C. Robertson (Eastman 
Kodak Company), film dimensions. 


JouRNAL: The SMPTE publishes a monthly 
Journal, received by all members, which con- 
tains technical articles keyed to the interests 
of Society members, new product information 
and industry news. 


Purpose: The Society works toward the im- 
provement, along technical lines, of film pro- 
duction and exhibition, television and equip- 
ment and film manufacture. Published reports, 
standards and specifications are made avail- 
able through the Society and derive from the 
work of various committees. 


CONVENTIONS: 89th Semi-Annual Conven- 
tion, May 7-12, King Edward Sheraton Hotel, 
Toronto, Canada; 90th Semi-Annual Conven- 
tion, October 2-6, Lake Placid Club, Lake 
Placid, N. Y. Le 


TELEVISION FILM ASSOCIATION, INC. 


OrFice (of the President): John P. Ballinger, 
Screen Gems, Inc., 1627 W. 20th Street, Los 
Angeles 7, Calif. 


OrFicers: John P. Ballinger (Screen Gems, 
Inc.), president; Jack M. Goetz (Consolidated 
Film Industries), vice-president and chairman 
of the board; Nicholas C. Muskey (Bekins 
Film Service), secretary-treasurer. DIRECTORS: 
Robert G. Hufford (Eastman Kodak Co.); 
Fred C. Lindquist (Geo. Bagnall & Assoc.); 
Stanton M. Osgood (Ted Bates & Co.); War- 
ren Strang (Hollywood Film Co.). Meetings 
are held the second Tuesday of each month. 


PuRPOsE: To maintain a liaison between the 
producers and distributors of television film, 
the television stations, and the companies pro- 
viding material and services to the television 
industry, to establish better operational prac- 
tices and particularly, whenever and wher- 
ever feasible, to standardize these practices; to 
solve any particular problems in regard to 
operational practices presented to the associa- 
tion by either the members or the industry. 


PRESENT PROJECTS: To establish as a stand- 
ard a special television film leader graduated 
numerically into seconds at sound speed (24 
frames /second) which remains constant in both 
(LISTING CONTINUES ON FOLLOWING PAGE) 
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Ct a thomonts Motee.. 


ALL THIS EQUIPMENT...AND MUCH, 
MUCH MORE IS AVAILABLE FROM 





‘LIGHTS, GRIPS, PROPS 
~~") ANKIES, ARCS, DIMMERS, CABLES, BOXES, 
REFLECTORS, DOLLIES, MIKE BOOMS, NETS, 
LOCATION UMBRELLAS, WATER COOLERS, FLAGS, 
CENTURIES, SCRIMS, HYDRAULIC STANDS, PARALLELS, 
DIRECTORS CHAIRS, MANY OTHER ITEMS—YOU NAME IT... 


For 40 years, leading producers have depended on 
Charles Rogs for all their production needs. At a 


moment's notice, you can get the lights, props, grip 





equipment and generator trucks from the largest sup- 


. —~P 
pliers of motion picture, TV and industrial photo- GENERATOR TRUCKS 
graphi€ equipment in the East. At Charles Ross, you'll AND TRAILERS 
find everything Your production schedule requires — 1800, 1600, 1000, 750, 300. 200 Amp. D.C.., 


100, 50, 30, 20 Amp. A.C. 


except the actors of course. 


Before you shoot your next picture, dial Charles Ross 


.. . et US Know your requirements .. . we'll be happy ad E N t ALS 


to fill thenv at a moment's notice! SALES SERVI eo 


Send for a schedule of rental rates. 





Lighting the Motion Picture Industry 


Since 1921 
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PROFIT BY A POWERFUL 
SLIDEFILM PROGRAM 
CUSTOM MADE FOR YOU 


lt could cost you just Zero! 


SALES TRAINING + CONSUMER SELLING + RECRUITING 


Whatever phase of selling your organization may require, chances are 


‘:i2mea oe that the facts can be more effectively conveyed by tailor-made sound 
Selling Bureau slidefilms—one, or a series—than by any other method. 





Better Selling skills have achieved cost-free programs for certain clients. 


The slidefilms are paid for but, with some companies, we have been able 


Guided RRA Missives to show them how actually the programs will cost them nothing . . . when 


{ole qay their promotional efforts adapt to defined merchandising procedures. 


Perhaps your organization is so fortunate as to be in this class? It takes 


just a brief inquiry to us to find out. 


PICTURES 





BETTER SELLING BUREAU ° 6108 Santa Monica Boulevard * Los Angeles 38 + California 
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Your film problems are OUR 
problems. Let us meet your 
schedule with our personal- 


ized service. 


yw QUALITY 
vw SERVICE 
yw SPEED 


We offer the film producer 
all these services under one 


roof. 


SUPERIOR CONTROL 
In Black & White and Color: 


16/35mm 


Reduction and Contact 
Printing 


Reversal Developing 
Editing and Conforming 
Cutting Rooms 


Edge Numbering 


A New Free Booklet is available that 
will be helpful in budget preparation 


and the handling of pre-print mate 


33 W. 60 St., N.Y. 23, N.Y. 
COlumbus 5-2180 








Professional Film 


and Television Groups 


TELEVISION FILM ASSOCIATION: CONTINUED 


35mm and 16mm film to replace the present 
television film leader which is graduated 
numerically into lineal feet and loses its mean- 
ing when reduced from 35mm to 16mm. 


¢ To establish a 16mm free film library of 
films of interest to television station manage- 
ment which will be supplied to TFA members 
on request, and to others by payment of post- 
age both ways. 


¢ To promote the general usage of a “Book- 
ing Request Form” by the television stations 
which expedites confirmations and eliminates 
transcription errors. 


© To educate the film handler at the television 
Station in order to simplify his work and pro- 
long the life of television film prints Led 


UNIVERSITY FILM 
PRODUCERS ASSOCIATION 


OrrFice (of the President): Ned Hockman, 
Director, Motion Picture Production, Univer- 
sity of Oklahoma, Norman, Oklahoma 


OrFicers: Ned Hockman ( University of Okla- 
homa), president; John Mercer (Southern Ill 
University), vice-president; Luella Snyder, 
Oscar E. Patterson (University of 
California at Los Angeles), treasurer 


secretary 


COMMITTEES: Raymond Fielding, Chairman 
Curriculum; Stanley E. Nelson, Nomenclature 
Edward Fiescher, Public Relations; Vincent 
Talbot, Equipment; Mrs. Beryl Blain, Person- 
nel; Prof. Richard J. Goggin, Television; Don- 
ald E. Staples, Membership; Robert W. Wag- 
ner, Publications; Don G. Williams, /nterna- 
tional Relations; Edward P. McCoy, Festivals 
and Contests; Richard Kraemer, Distribution 
Clyde Smith, Fifteenth 
chairman 


Annual Conference 


PUBLICATIONS: The quarterly Journal of the 
University Film Producers Association (sub 
scription to non-members $2.00 per year) 
Other special reports and papers published at 
intervals for member guidance, including a 
recent International Calendar of Film Festi- 


vals. The Association is represented annually 
at Film Festivals and at the International Con- 
gress of Schools of Cinema and Television in 
Europe. This year (1961) The International 
Congress of Schools of Cinema & Television 
will be held at the UFPA Meeting at Berkeley. 


ANNUAL CONFERENCE: Fifteenth Annual 
Conference to be held August 20-26, 1961 at 
the University of California, Berkeley, Cali- 
fornia. Sponsored by the University of Calli- 
fornia Extension Division. 


nization 


“oul ils 


THE FILM COUNCIL OF 
GREATER COLUMBUS 


OrFice: Memorial Hall, 280 F 
Columbus 15, Ohio 


Broad Street. 


OrFicers: Dr. D. F. Prugh (Director, Frank- 
lin County Historical Society), president; D 
D. Fulmer (President, Columbus Movie Mak 
ers), vice-president; Mary A. Rupe (Film Li- 
brarian, Columbus Public Library). secretary 


treasurer 


Trustees: Margaret Carroll (Librarian, Co 
lumbus Public Library); Edgar E. Dale 
(Director of Audio-Visuals, Ohio State Uni 
versity); Clyde Miller (Director of Audio 
Visual, Ohio State Department of Education ) 


PURPOSE To promote a greater interest in 
the production and use of films by schools and 
universities, public service Organizations, Civic 
groups, and business firms and industries. The 
use of films by these organizations in the Co 
lumbus area and the State of Ohio ts also 


stressed 


1961 Activities: The Ninth Annual Colum 
bus Film Festival, an award Banquet featu: 
ing the “Chris” Award, September 15, 1961 
Film Award Screenings at New Columbus 
Public Library Auditorium, September 13 and 
14. Evening Screenings at 7 
fee break at 9 


o'clock with cot 


AFFILIATES: Columbus Area Chamber of 
Commerce; Columbus Advertising Club; Co 
lumbus Industrial Association; Columbus Pub 
lic Library Ld 





‘ 
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1451 GORDON STREET ® HOLLYWOOD, CALIFORNIA @ HO 7-3178 


MANUFACTURING CO 
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AWARD COMPETITIONS FOR BUSINESS FILMS 


THE AMERICAN FILM FESTIVAL 


Sponsored by the Educational 
Film Library Association 
—at New York City—April 19-22, 1961 


The 1961 American Film Festival, spon- 
sored by the Educational Film Library Asso- 
ciation, representing school, university and 
public library, and film libraries throughout 
the U. S. will be held on April 19-22 at the 
Hotel Barbizon Plaza, New York City. 


CATEGORIES: 32 major areas of education and 
information, art and culture, religion and 
ethics, business and industry, and health and 
medicine will be offered for final judging by 
screening groups during the Festival. Selec- 
tions will have been made by pre-screening 
juries for final entries. 


Awarbs: Blue Ribbon (certificate) Awards 
to be presented at banquet, Friday, April 21. 
Entries closed on January 20, 1961. Ld 


THE 9TH ANNUAL COLUMBUS 
FILM FESTIVAL AND AWARDS 


Sponsored by the 


Film Council of Greater Columbus 


in association with the 
Columbus Area Chamber of Commerce 


—at Columbus, Ohio—Sept. 13, 14, 15, 1961 


ENTRIES: Film producers and sponsors are in- 
vited to enter motion pictures and filmstrips 
produced in 1959 and 1960, provided they 
have not been previously submitted to 
Columbus Film Festival. Entries (in 
enumerated must be 
panied by preview 
noting 
& white; 


any 
cate- 
below ) 


(for 


Lories accom 
commit- 
category entered; color or black 
running time; a brief summary of 
film content; type of audience intended. Films 
are judged by professionals in the various 
fields. Entry fee per film is $5 for films up to 
1,500 feet; $7 for films of 1,600 feet or more 
Entrant also pays roundtrip postage on films. 


ms - 
3x5 cards 


tees ) 


A flat charge of $7 covers all feature films, re- 
girdless of length. An entry fee of $4 is 
charged for all filmstrips entered; also for 
series of slides. Companies are invited to send 
literature and poster art for lobby display and 
guest distribution. All entries close July 15, 
196] : 


CaTeGorRIES: Business & Industry: job train- 
ing; Sales promotion and training; industrial 
relations; public relations; and industrial safe- 
ty. Travel: American and overseas travel. In- 
formational & Educational Films: children’s 
films (primary, intermediate); junior and 
senior high; geography and history; science: 
miscellaneous; films for television; conserva- 
tion; gardening; home improvement; and agri- 
culture 


SCREENING SCHEDULE: finalists will be 


screened on Wednesday and Thursday, Sep- 
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National and International 


Events Honoring Visual Media 


tember 13, 14 in the new 
Columbus Public Library. 


auditorium of the 


AWARDS GIVEN: This will be third year of the 
Chris Statuette Award, presented to the out- 
standing film in each category. Films receiv- 
ing the Chris Statuette must be voted “best” 
in photography, story value and technical as- 
pects of production. When a producer receives 
notification of the Statuette award he will also 
be asked to submit a 200-foot sequence from 
his award-winning motion picture for showing 
at the Festival Award banquet on September 
15. The Chris Statuette will also be awarded 
outstanding slides and filmstrips in each cate- 
gory. Preview of slides and filmstrips began 
in February, 1961 and ends July 15, 1961. 
Chris Certificate Awards are given to motion 
pictures, filmstrips, slides considered “finalists” 
but not receiving the Statuette award. 


DUPLICATE CERTIFICATES: One certificate is 
presented for each winning entry. Commer- 
cially-sponsored entries receive certificate 
awards in the name of the sponsor only. If a 
producer desires a duplicate made out to his 
company, a $6 fee is charged. Awards will be 
presented on September 15 at the Annual 
Awards Banquet in the Regency Room of the 
Fort Hayes Hotel. 


ENTRY INFORMATION: Entries for the 9th 
Columbus Awards will on July 15, 
1961. All slide and filmstrip entries mail only 
to Robert Damm, Ohio Historical Society, 
Ohio State Museum, Columbus 10, Ohio. For 
further information and entry forms contact 
Daniel F. Prugh, Film Council of Greater Co- 
lumbus, Memorial Hall, 280 E. Broad St., 
Columbus 15, Ohio. Ly 


close 


FREEDOMS FOUNDATION AWARDS 


Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 
Closing Date for Entries: November, 1961 


CATEGORIES: Consideration is given to all 
films produced or released during 1961, which 
are aimed at building a better understanding 
of the American Way of Life. 


AWARDs: A distinguished jury of State Su- 
preme Court jurists and other eminent citizens 
selects one film for the top award and approxi- 
mately 10 others for the George Washington 
Honor Medal recognition. Awards will be an- 
nounced at Valley Forge on February 22, 
1962. 

To NOMINATE: Nomination forms are avail- 
able from Freedoms Foundation, Inc., at Val- 
ley Forge, Pennsylvania, attn: W. C. “Tom” 
Sawyer. L 


ANNUAL INDUSTRY FILM 
PRODUCERS AWARDS 


AWARDS ANNUALLY to outstanding technical 
and documentary motion pictures in the fields 
of space age communication, electronics, etc. 


1960 IrpA Awarps to be presented June 2-3, 
1961, during Industry Film Producers Asso- 
ciation annual meeting at the Miramar Hotel, 
Santa Monica, California. Lt 


THE 19TH ANNUAL NATIONAL 
SAFETY FILM CONTEST 


Sponsored by the National Committee 
on Films for Safety 
(Entries close February 27, 1962) 


E.icisLe Fitms: All motion pictures and 
sound slidefilms produced or released during 
1961 whose primary objectives are safety or 
which have important accident prevention se- 
quences. 


CaTEGorIES: Motion pictures, theatrical and 
non-theatrical (16mm) in each of four fields: 
1. Occupational. 2. Home. 3. Traffic and 
transportation. 4. General. Sound slidefilms 
are judged separately. 


Awarps: Bronze Plaques will be awarded to 
top winners in each of the four fields and to 
top sound slidefilms. Award of Merit Certifi- 
cates will be given to other films for special 
reasons of subject treatment, production ex- 
cellence and/or unusual contribution to safety. 
At the discretion of the judges, awards may 
be given separately for “Instruction-teaching” 
and for “Inspirational” purpose films. 


PRESENTATION: Films winning the Bronze 
Plaque will be shown in October during the 
National Safety Congress and Exposition in 
Chicago, Ll. Plaques will be presented at that 
time to representatives of sponsors of these 
films by the Committee’s chairman. Certificate 
of Merit winners will receive their awards im- 
mediately after the final judging which is in 
April. All winners will be notified immediately 
after the final judging. 

SPECIAL AWarbD: The David S. Beyer Award, 
sponsored by the Liberty Mutual Insurance 
Company, is awarded annually in special rec- 
ognition of the best theatrical production on 
highway traffic safety. 

INFORMATION ON AWARDS PROGRAM: Write 
to William Englander, Secretary, National 
Committee on Films for Safety, 425 North 
Michigan Avenue, Chicago 11, Illinois. ae 


9TH ANNUAL AWARDS COMPETITION 
OF THE 
NATIONAL VISUAL PRESENTATION. ASSN 
The National Visual Presentation Associa- 
tion annually sponsors a “Day of Visuals” in 
New York City, presenting awards to audio 
(LISTING CONTINUES ON FOLLOWING PAGE) 
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“HERMAN’S 
SECRETS OF 
SALES SUCCESS” 


Herman does it again. In this ever- 
to-be-remembered performance, Her- 
man “tells all!” ... lays bare the real 
secrets of his success in selling. 
Show it at your next sales meeting 
and listen to those chuckles turn 
into laughs ... the laughs into 
spasms as Herman spoofs salesmen 
in general. 


Prints of this “shot in the arm” 
program fare are in full color; 16mm; 
with a 10-minute running time. Avail- 
able on a rental plan, or may be 
purchased outright. 

“HERMAN’S SECRETS OF SALES 
SUCCESS” will fill the bill as that 
something extra at your next sales 
meeting. Write today for price infor- 
mation and a copy of Dartnell’s Di- 
rectory of Sales Training Films. 


DARTNELL 


1801 Leland Avenue, Chicago 40, Illinois 
“HEADQUARTERS FOR SALES TRAINING FILMS” 


COUPON TODAY! 


Dartnell Corp. : 
1801 Leland Avenue, Chicago 40, Illinois : 


















Gentlemen: Please send me information 
[] about “Herman's Secrets” film 


( copy of Dartnell’s Directory of Sales 
Training Films. 


CE — 
Company___ ciapiaemimanaivens 


Address__ = 





City. 





FILM AWARDS 


VISUAL PRESENTATION AWARDS: CONTINUED 
and visual presentations contending for its 
“Best Visuals” citations in various categories 
noted. Deadline for 1961 Awards was in 
March; entries for the 9th Competition must 
be received by March, 1962. Details of the 
“Day of Visuals” on May 23, 1961: 

Scope: Two days of talks and seminars on the 
use, planning and production of visuals in the 
many categories listed below. Many of the 
awards winners will be used during these dis- 
cussions to illustrate outstanding use of visuals 
for presentation. 


CLASSIFICATIONS: Awards are given for: (1) 
Motion Pictures; (2) Slide Films, Transpar- 
encies and Slides (excluding motion pictures) ; 
(3) Graphics . including flip charts, bro- 
chures, flannel boards, binders, etc. 


CATEGORIES: In recent Awards Competitions, 
the number of categories was increased to in- 
clude: (1) Visual and Audio-Visual aids used 
by salesmen in a presentation to a customer or 
prospect to sell a product or service; (2) Pub- 
lic Relations . . . used to inform or influence 
a public audience; (3) Educational . . . de- 
signed for use in schools; (4) Public Service 

used by any organization to inform or 
persuade a public audience; (5) Group Re- 
lations . . . used to inform an audience about 
a group problem; (6) Industrial Relations . . 
used to explain employee or labor relations, 
job training, safety, supervisory training, work 
simplification, etc.; (7) Research & Develop- 
ment used to do a reporting job or pre- 
sent an historical situation and (8) Point of 
Purchase . . . used to inform or influence at a 
fixed position where there is consumer traffic 


FoR INFORMATION: Write M. E. Schack, Na- 
tional Visual Presentation Association, 19 
West 44th Street, New York 36, N. Y. ae 


13TH ANNUAL SCHOLASTIC TEACHER 
FILM AND FILMSTRIP AWARDS 


Sponsored by Scholastic Teacher Magazine 
Entry Deadline: September 1, 1961 


BOARD OF JUDGES: Judges are drawn from a 
panel of 75 outstanding audio-visual educa- 
tion experts—teachers, city and state super- 
visors, and college teachers. They are nomi- 
nated by judges on the panel and by Editors 
of Scholastic Teacher. For impartiality, their 
names are kept secret. Chairman: Mrs. Vera 
Falconer, Scholastic Teacher Film and Film- 
strip Editor, 66 West 87th Street, New York, 
. ® # 

ELIGIBLE FILMS AND FILMstTrRiPs: All films 
and filmstrips produced for school use (other 
than college) between September 1, 1960 and 
September 1, 1961. 


AWARDS & CATEGORIES: Certificates are 
awarded for motion pictures and filmstrips in 
the following categories: social studies, lan- 
guage arts, arts, science, and miscellaneous. 
Sponsored films are judged in a separate cate- 
gory for their usefulness in classroom. Films 





and filmstrips must be suitable for school use 
and fit into curriculum of Grades 3-12. 


ENTRY INFORMATION: Write Mrs. Vera Fal- 
coner, Scholastic Teacher Film and Filmstrip 
Editor, 66 W. 87th St.,. New York, N. Y. & 


THE SECOND ANNUAL AMERICAN 
TV COMMERCIALS FESTIVAL 


New York City—May 4, 1961 


ELIGIBILITY: Open to commercials shown na- 
tionally, regionally or locally on television in 
the U. S. and Canada during the period March 
31, 1960 through March 1, 1961, except those 
entered in last year’s American Festival. 
CaTeGories: Thirty product classifications, 
(i.e., automobiles, cigarettes, etc.). 


COMMERCIALS CLAssics: Special category for 
all-time outstanding commercials. First air 
date must have been during or before 1955 
Judged on longevity, productiveness in sales, 
memorability, influence on later techniques, 
awards received, etc. Winners to be added to 
last year’s selections in Hall of Fame. 


JUDGING: Judging will be handled by the T\ 
Commercials Council of prominent advertis- 
ing executives. Criteria: impact, believability, 
tastefulness, copy, demonstration, identifica- 
tion, remembrance, audience involvement, 
entertainment values, plus TV technique. 


AWARDs: 150 Commercials; Best of 
Product Category awards; special citations for 
Advertising Achievement; special citations for 
Craftsmanship 


Top 


INFORMATION: Wallace A. Ross, Director, 
The American TV Commercials Festival, 40 
East 49th Street, New York 17, N. Y. ld 


SECOND ANNUAL INTERNATIONAL 
BROADCASTING AWARDS COMPETITION 


Sponsored by the Hollywood 
Advertising Club 


1961 Awards presented February 7, 1961 
Open to any company or individual engaged 
in creating or producing radio or television 
commercials; any advertising agency, or any 
radio or television station. 


CLASSES & CATEGORIES: Television competi- 
tion: International class—announcements pro- 
duced anywhere in the world that have re- 
ceived multiple market or multiple nation ex- 
posure; Local one-market class—commercial 
Or announcement of any length used in one 
market only. Divisions: Animation and live 
action—I minute or over, 30, 20 and 8-10 
second lengths. 


Awarpbs: One award for each length of com- 
mercial in each of the two categories—anima- 
tion, live action. One local one-market award. 
Awards for technical crafts—Best Editing, 
Direction, Camera Work (not a category of 
competition). One over-all Grand Sweep- 
stakes Award winner. 





INFORMATION: International Broadcasting 
Awards, Hollywood Advertising Club, P.O 
Box 38909, Hollywood 38, California, U.S.A. 


BUSINESS SCREEN MAGAZINE 















Making training films which merely train is like build- 
ing boats in closed cellars. Something may be accom- 
plished, but no one is going anywhere. Training films 
need human-interest like dough needs yeast. Both 
must rise to the occasion. One way to do that is to spend 


as much sereen-time on “why” as you do on “how.” 











frank K. Speidell, President 
P. J. Mooney, Secretary & Treasurer 


Vice-President, Sales: JT. H. Westermann 





Training 
Pictures 


by Audio... 





















Atomic Energy Commission National Board of Fire 


. : 
American Bosch Arma Corp. Underwriters 


, ; National Cancer Institute 
American Machine 


& Foundry Co. National Cotton Council 
American Telephone Port of New York Authority 
& Telegraph Co. Schering Corp. 
Babcock & Wilcox Co. E. R. Squibb & Sons Div. 
E. I. duPont de Nemours The Texas Company 
& Co., Ine. 


Union Carbide Corp. 


Ethyl Corporation U.S. Navy 
The Gillette Company Western Electric Co. 
McGraw-Hill Book Co. Westinghouse Electric Corp. 


and many, many others 


Producer-Directors: 


Frank Beckwith Alexander Gansell Harold R. Lipman 
L. S. Bennetts H. E. Mandell Erwin Schart 





THE 13TH ANNUAL COMPETITION 
OF THE CANADIAN FILM AWARDS 


Sponsored Jointly by 
The Canadian Association for Adult Education, 
The Canadian Film Institute, 
The Canada Foundation 


MANAGEMENT COMMITTEE: Consists of rep- 
resentatives from each of the sponsoring or- 
ganizations plus technical advisers, who are 
asscciated with the film making industry in 
Canada. Charles Topshee, Chairman and 
Manager: Canadian Film Institute, 1762 Car- 
ling Avenue, Ottawa 3, Ontario. 


CATEGORIES: A new category has been added 
for this year’s competition. Awards will be 
given for films produced for TV in two cate- 
gories, fictional and documentary, and for 
filmed TV commercials. Other categories are: 
Theatrical, shorts and features; Non-Theatri- 
cal, arts and experiment, children’s, general 
information, public relations, sales and pro- 
motion, training and instruction, travel and 
recreation. Films released during 1960 are 
eligible for award. Competition closed Jan- 
uary 31, 1961. 


Awarps: Amateur Trophy of the Association 

of Motion Picture Producers and Laboratories 

of Canada, the Award for the Canadian Film 

of the Year, an Award of Merit for each cate- 

gory. i 
. 
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AWARD COMPETITIONS FOR BUSINESS FILMS 


CINE 


THE COMMITTEE ON INTERNATIONAL 
NON-THEATRICAL EVENTS 


(Coordinating United States Entries 


in Overseas & Canadian Film Festivals) 


OFFice (of the Coordinator): 1201 Sixteenth 
Street, N.W., Washington 6, D. C. 


OFFicers: Ralph L. Hoy (Aluminum Com- 
pany of America), chairman; James A. Bar- 
ker (Capital Film Laboratories, Inc.), vice- 
chairman; Stanley McIntosh (Teaching Film 
Custodians, Inc.), vice-chairman; John Flory 
(Eastman Kodak Company), finance vice- 
chairman; Anna L. Hyer (Department of Au- 
dio-Visual Instruction, National 
Association), co-ordinator 


Education 


OTHER MEMBERS: Eyre Branch (Standard 
Oil Company, N. J., retired); Ott Coelln 
(Business Screen Magazine); Ralph P. Creer 
(American Medical Association); Robert Dis- 
raeli (American Jewish Committee); Brice H 
Howard (National Educational Television & 
Radio Center); Emily Jones (Educational 
Film Library Association); Rev. Donald 
Kliphardt (National Council of Churches of 
Christ); The Very Rev. Dr. Leo J. McCor- 
mick (Catholic Audio-Visual Educators); Ed- 
ward P. McCoy (Michigan State Univ.); Wil- 
lis H. Pratt, Jr. (American Telephone & Tele- 


ut =) rP 








graph Co.); Reid H. Ray (Reid H. Ray Film 
Industries); Frank Rollins (E. R. Squibb & 
Sons); Harold E. Wigren (Houston Public 
Schools); and Don Williams (Kansas City 
University ). 


Purpose: CINE is a committee of individ- 
uals acting in the public interest on behalf of 
the U. S. non-theatrical film industry to sim- 
plify and improve the selection process for 
sending motion pictures to film festivals out- 
side this country 


1961 Activities: Selection of U. S. non- 
theatrical films for entry in the following seven 
festivals is being handled by the Committee 
on International Non-Theatrical Events 

tural, educational, entertainment, documen 
Edinburgh International Film Festival; Ven- -a- 
ice International Exhibition of Cinemato 

graphic Art (categories include scientific, cul 

tary and children’s films). Berlin International 

Film Festival (June 23-July 4—entry limited 

to one 35mm subject only); Vancouver Inter- 

national Film Festival (see description this 

section); and the Harrogate (England) Festi 

val of Films for Industry 





ENTRY Forms: Write: Anna L. Hyer, Co 
ordinator, CINE at 1201 Sixteenth St., N.W 
Washington 6, D. C. for entry forms. For in 
formation on business-sponsored motion pic 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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wait till you see YOUR centron film! 


Big day. First company showing of your new 


film from Centron. 
How will it be received? 
Enthusiastically. We're sure of it. 


Fifteen years of experience enables us to absorb 
your problems in minimum time, and to achieve 
solutions for them in effective audio-visuals. 


These client reactions are typical: 


an excellent motion picture 


American Medical Association 


We continue to receive 


reactions to the film 


west ninth 


centron CORPORATION 
at ava J ‘ 


It was very warmly received ndeed 


outstanding 


Fellowship of Christian Athletes 


on roa 


BUSINESS SCREEN 


excellent reports from our dealers 


and jobbers throughout the entire marketing 


area 
Phillips Petroleum Company 
Call on Centron. We'll be 
happy to send films for your evalu- 
ation. 


awrence, kansa viking 3-0400 


MAGAZINE 












For 50 years the camera eye of industry has been focused on 
the world scene. It has ranged far and wide from farm to 
factory to new frontier. It has descended into the depths of 
the earth and soared aloft in a nose cone . . . it has shown 
approved techniques for building a tire or bathing a baby... 
it has taken city children to the wheatfields of the midwest 
and given farm boys their first glimpse of the ocean . . . it has 
gone aboard fast freights and freighters, ridden with racers 
and truckers and trawler captains . . . it has filmed a Bessemer 
converter, a bauxite ore conveyor, a banana plantation . . . it 
has gone to the sun-scorched diamond country of Africa and 
the windswept wastes of Antarctica . . . it has probed the myste- 
rious world in a drop of water and the geological grandeur of 
Grand Canyon . . . we have seen mountain side and shining 
sea, teeming city and prairieland . . . it has shown us Americans 
at work: doctors, chemists, nuclear physicists . . . nutritionists, 
jet pilots, construction crews . . . county agents, therapists, 
CPA's . . . teachers, lawyers, agronomists . . . Americans cre- 
ating, building, keeping America strong and ready to meet the 
challenges that lie ahead in the New Age of Space. 

Association Films is proud of its role in bringing industry's 
story to “the viewing millions.” Organized in 1911 by the Inter- 
national Committee of Young Men’s Christian Associations as 
the YMCA Motion Picture Bureau, it was later incorporated (on 
April 1, 1949) as an independent enterprise. The same pioneer- 
ing spirit which influenced its creation half-a-century 
ago persists today, as Association Films looks to “the next 50” 
with unqualified enthusiasm and optimism. We sincerely believe 
the best is yet to come! 














































FREE! 


Please send me “THE VIEWING MILLIONS.” 


ASSOCIATION 
FILMS INC. 


Name 
Title 


National Sales Offices: 
347 Madison Avenue, New York 17, N. Y. MUrray Hill 5-2242 


Company or Organization 
Street 3 ae 
City Zone_____State oe 


[| would like information about your exclusive ANNUAL BUDGET PLAN of dis- 
tribution and its BONUS TV feature. 


Regional Sales and Distribution Offices: 





Ridgefield, N. J., Broad at Elm, New Yorkers call: PEnn. 6-9693. All others call: WHitney 3-8200 
San Francisco 3, Cal., 799 Stevenson St. UNderhill 1-5305 

La Grange, !I!., 561 Hillgrove Ave. Chicagoans call: BI 2-1898. All others call: FL 4-0576 
Dallas 2, Texas, 1108 Jackson St. Riverside 2-3144 
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FILMS 





EFFECTIVE 


ROGER WADE 
PRODUCTIONS, INC. 


16 WEST 46th ST., NEW YORK 36 
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THE 


AWARDS 


CINE COMMITTEE: CONTINUED 


ture entries write: Business & Industry Sub- 
committee, c/o John Flory, Advisor, Non- 
theatrical Films, Eastman Kodak Company, 
Rochester, N. Y. Lae 


EDINBURGH INTERNATIONAL 
FILM FESTIVAL 


Edinburgh, Scotland—July, 1961 


ENTRY INFORMATION: Selection of U. S. films 
for entry in this festival is being handled by 
the Committee on International Non-Theatri- 
cal Events (CINE), formed for the purpose 
of coordinating U. S. entries in overseas Film 
Festivals. For complete entry data and in- 
structions, contact Anna L. Hyer, Coordina- 
tor, Committee on International Non-Theatri- 
cal Events, 1201 Sixteenth Street, N.W., 
Washington 6, D. C. Ly 


THE VANCOUVER INTERNATIONAL 
FILM FESTIVAL & AWARDS 


Sponsored by the Vancouver Festival Society 
of Vancouver, B. C., Canada 
July 10-22, 1961: Entries Close June Ist 


ENTRIES: Films released since January 1, 
1959 are eligible, excepting Canadian and 
American-made films, which must have been 
released since January 1, 1960. Foreign lan- 
guage films should have English sub-titles or 
be accompanied by a synopsis or script in 
English. But all feature films must have Eng- 
lish sub-titles unless special permission is 
given. Films will be accepted from January 1, 
1961 to June 1, 1961. Feature films accepted 
until June 15. Entrants must pay transporta- 
tion charges and insurance on films; must 
meet all custom requirements. Each film must 
be clearly identified by title, running time, 
number of reels, point of origin, aspect ratio 
(wide-screen). U. S. entries must be sub- 
mitted through CINE (see CINE listing in 
this section). 


CATEGORIES: (A) Feature-length Fictional 
Films, with a running time of 50 min. or 
longer, primarily intended for entertainment. 
(B) Short Fictional Films, with a running 
time of less than 50 min. (C) Documentary 
Films: fine arts; and agriculture; 
travel; instructional; health, welfare and medi- 
cal; sociological; institutional public relations; 
and miscellaneous. If preferred, feature-length 
documentaries may be entered in above cate- 
gories. (D) Children’s Films: feature, enter- 
tainment or educational 


science 


AWARDs: A festival certificate will be 
sented to all producers of films selected for 
showing at the Festival. Plaques will be pre- 
sented to winning entries in categories B, C, 
and D. Special Diplomas will be presented 
winners in each section of categories C & D. 
Additional certificates of merit may be 
awarded at the discretion of the judges. 


pre- 


ENTRY INFORMATION: For data, regulations 


BUSINESS SCREEN 





and entry forms write: Vancouver Interna- 
tional Festival Committee, Hotel Vancouver, 
Vancouver 1, British Columbia, Canada. 
Mark attention: Program and Procurement 
Chairman, Eric Gee. I 


VENICE INTERNATIONAL EXHIBITION OF 
CINEMATOGRAPHIC ART 


Venice, Italy—July 20-31, 1961 


CaTeGoRIES: Scientific, cultural, educational 
and entertainment documentary; children’s; 
scientific-didactic, University of Padua. 


ENTRY INFORMATION: Selection of U. S. films 
for entry in the Venice Festivals is being han- 
dled by the Committee on International Non- 
Theatrical Events (CINE), formed for the 
purpose of coordinating U. S. entries in over- 
seas Film Festivals. For complete entry data 
and instructions, contact Anna L. Hyer, Co- 


ordinator, Committee on International Non- 
Theatrical Events, 1201 Sixteenth Street, 
N. W., Washington 6, D. C. Ind 
THE SECOND INTERNATIONAL 
INDUSTRIAL FILM FESTIVAL 
Turin, ltaly—June 25-28, 1961 
Sponsor: Confederazione Generale dell'In- 


dustria Italiana under the patronage of the 


Council of the Industrial Federations of Eu- 
rope (CIFE). 

PARTICIPATION: Open to all organizations 
which, in each country, represent their na- 


tional industries as a whole; each organiza- 
tion can enter a selection of fifteen films in all 
Films must have been made after January |}, 
1960. 


CATEGORIES: Industry-Public relations; indus- 
trial techniques and productivity; marketing 
and sales technique; scientific research for in- 
dustry; vocational training and education; so- 
cial welfare; industrial safety and hygienics of 
work 


Awarps: Gran Premio of CIFE to best na- 
tional selection, to be presented to national 
organization entering the films; Prize offered 
by Confederazione Generale  dell’Industria 
Italiana to film giving best illustration of the 


(LISTING CONTINUES ON FOLLOWING PAGE) 





HOUSTON FEARLESS 


PANORAM 
DOLLIES 


Thoroughly Overhavled—Guaranteed 
SPECIAL LOW PRICE 


4-Wheel. . . $1,400.00 
5-Wheel... 1,800.00 


Immediate 
Delivery! 


CAMERA EQUIPMENT CO., INC. 
315 West 43rd Street, New York 36, N.Y. 
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Complete Processing Facilities 
For All Your Film Require- 
ments . . . Color and Black 
and White 








ASSOCIATED 
SCREEN 


PTY (ii INDUSTRIES, LTE 














MONTREAL | 


1 5h 


A NEW YORK | 


U.S.A- 


DU ART FILM LABORATORIES, INC. 
TRI ART COLOR CORP. 


/\ 


Alt 
RoR CORPORATION 


co L O ’ (a subsidiary of Du Art Film Labs., Inc.) ame 


245 West 55th St., New York 19, N. Y. * PLaza 7-4580 


IN CANADA: ASSOCIATED SCREEN INDUSTRIES, Ltd. + 2000 Northcliff Avenue, Montreal, Canada 











¥, 2 














NUMBER 1 ¢ VOLUME 22 « 1961 25 





-COMPCO 


professional quality reels and cans 
are preferred by... 


the customers 


of... 


GEO.W. COLBURN 
LABORATORY, inc 


Only Compce offers “a new dimension in . 

ity” recognized and sccepted by leaders 
in the movie making industry. Compco's su- 
periority is attributed to a new, major 
advance in film reel construction—result - 
ing in truly professional reels that run 
truer, smoother, providing lifetime protec - 
tion to valuable film. Compco reels and 
cans are finished in a scratch-resistant 
baked-on enamel, and are available in all/ 
16 mm. sizes—400 ft. thru 2300 ft. For details 
and prices write to 


COMPCO corporation 


1800 N: Suauiding Ave. Chicago 47, \. 





THE ASHEVILLE CITIZEN 


“Dedicated to the Upbuilding of Western North Carolina” 

ROBERT BUNNELLE, President and Publisher 
CLAUDE S. RAMSEY, Executive Editor 
FRIDAY, DECEMBER 9, 1960 


If A Man Answers, Hang On 


HAL TRIBBLE, Editor 


Maybe we’re suckers for the soft 
sell, but the Southern Bell folks have 
turned out a tremendous ‘film extoll- 
Ing the wonder of North Carolina in 
color and sound, and we feel impelled 
to say so. 

Designed primarily as a visual aid 
In luring new industry, the movie 
takes a close-up look at the Old North 
State from Cherokee to Currituck— 
its people, its agriculture, its indus- 
try . . . schools, mountains, seashore, 
even its spirit. 

Here and there throughout the 


FILM AWARDS 


TURIN INDUSTRIAL FESTIVAL: CONTINUED 
contribution of private enterprise to social 
and economic progress; First Prize in each 
category; Second Prize in each category; to- 
tal of four Prizes in first category. Awards to 
be presented June 28, 1961. 


Entry Data: For complete information write 
Confederazione Generale dell’Industria Itali- 
ana, Piazza Venezia, Rome, Italy. Also Miss 
Janet R. Wilkins, Producer, Audio-Visual 
Programs, National Association of Manufac- 
turers, 2 E. 48th St., New York 17,N. Y. & 


MIFED, THIRD CINE MEETING, 
INTERNATIONAL FILM, TV FILM, AND 
DOCUMENTARY MARKET 


In conjunction with the 
Milan International Samples Fair 
Milan, ltaly—April 12-28, 1961 


CATEGORIES: Feature films, telefilms, publicity 
films, documentaries. 


Sessions: This market is held twice yearly, 
with a Spring session in April (concurrent 
with the International Samples Fair) and a 
Fall session in mid-October. 


ENTRIES: Address correspondence to Dr. M. 
G. Franci, MIFED, Mercato Internazionale 
del Film del TVFilm e del Documentario, 
Largo Domodossola, 1, Milano (640) Italy. 


THE 8TH INTERNATIONAL 
ADVERTISING FILM FESTIVAL 


Cannes, France—June 12-16, 1961 
Sponsored jointly by International Screen 
Advertising Services and the International 

Screen Publicity Association 


MANAGEMENT COMMITTEE: The Joint Ex- 
ecutive Committee, consisting of officers of 
the above mentioned Associations, is fully re- 
sponsible for all policy matters in relation to 
the Festival organization. Categories and 
awards are planned by these representatives of 
the two sponsoring Associations. Festival 
Director: Mr. Peter E. Taylor, Head Office 
International Advertising Film Festival, Excel 
House, Whitcomb Street, London W.C. 2, 
England. 


ENTRY DaTeE & DEADLINES: Entry forms is- 
sued from London office during March. Clos- 
ing date for completed entry forms—April 
30th, and for delivery of films in Cannes— 
May 15th. Contact Miss Martha David of 
Theatre-screen Advertising Bureau, the 
American member-group of ISAS, for infor- 
mation on the 1961 Festival. 


CATEGORIES: First and second awards and 
Diplomas will be made in eight categories of 
Television commercials, and eleven categories 
of Cinema commercials. Special awards will 
include a “Grand Prix du Cinema” and 
“Grand Prix de la Television” and the “Palme 


(LISTING CONTINUES ON PAGE FIFTY-TWO) 


oN AN 


90) 


NOW WE'RE GETTING IN THE PAPER: 
AN EDITORIAL YET: WE ARE PRETTY 
PROUD OF THIS, BUT WE CAN TELL 


film you can find a telephone, but it 
never mars the plot, and the plot is 
magnificent. 

So we thought— 

The next time your civic club is 
stuck for a speaker—or even the first 
time you’re able to do so—why not 
borrow the film from the Southern 
Bell folks and treat yourselves to a 
stirring show? 

We've forgotten the number of 
the company, but it’s probably in the 
book. 

Tell ’em we sent you. 





YOU FOR SURE THAT OUR CLIENT, 
SOUTHERN BELL TELEPHONE Co., 


(one of over 2,000 satisfied to 
WE HOPE 


date) IS WELL PLEASED. 
THAT YOU WILL LET US PRODUCE 
YOUR NEXT FILM. (At a reason- 
able cost.) 


INTERNATIONAL SOUND FILMS, INC, 
26 East Andrews Drive, N. E. 
Atlanta 5, Georgia 
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COMMUNICATORS 
OF IDEAS 


The Romans Had a Word for I[t:.. 


. Their word for education —literally 
translated —means “‘leading out.”’ 


We believe that: 


‘Leading out”’ is fully as important in 
education as “‘putting in.”” The individual must 
be helped to develop his own inndr resources 
of mind, skill, and spirit. 


Communications programs designed to create 

new attitudes... impart knowledge . . . teach 
techniques . .. or build the capacity for evaluation .. . 
must be ‘“‘educational”’ in this sense 

if they are to have lasting effectiveness. 


Developing and producing communications programs...on film and related audio-visual 
media ... for the American Telephone & Telegraph Co. . . . Frigidaire Division of 
General Motors . . . Gulf Oil Co. . :*. International Business Machines . . . Johnson 
& Johnson ... Mutual Benefit Life Insurance Co. . . . The National Tuberculosis 
Association . . . Nation's Business Magazine ... Pan American World Airways .. . 
United States Army ... United States Employment Service. 


HENRY STRAUSS & CO. § inc. 


31 WEST S3RO STREET - NEW YORK 19. N Y, 
ad OY 2 Oh | 


PRODUCER AND LABORATORY TRADE GROUPS 


AMERICAN ASSOCIATION 
OF FILM PRODUCERS, INC. 


OrFice: 7064 Sheridan Road, Chicago 26, H- 
linois. Address: Executive Secretary. 


OFFicersS: Mervin LaRue (Mervin LaRue, 
Inc.), treasurer. Lawrence Mominee (Atlas 
Film Corporation); Reid H. Ray (Reid H 
Ray Film _ Industries); Charles Beeland 
(Charles Beeland Films), directors-at-large. 


PuRPOsE: By mutual cooperation to educate 
business, government and institutional groups 
to the advantages and values of films and re- 
lated audio-visual aids; to foster and promote 
continued ethical relationships in all matters 
between producers and clients; to advance the 
creative and technical arts and crafts of this 
specialized industry in which member com- 
panies serve. 


MEMBER COMPANIES: Atlas Film Corpora- 
tion; Beeland Films; Cinecraft Productions; 
Condor Films; Mervin W. LaRue, Inc.; Pro- 
ducers Film Studios; Reid H. Ray Film In- 
dustries; Sarra, Inc.; Wilding, Inc. 


Activities: A 1961 organization meeting is 
to be held in April to discuss future programs; 
industry-wide cooperation and promotion of 
member interests. For details regarding mem- 
bership contact the Office of the Executive 
Secretary in Chicago, Illinois. Ind 


THE ASSOCIATION OF 
CINEMA LABORATORIES, INC. 
OFFICE: 1226 Wisconsin 
Washington 7, D. C. 


Avenue, N.W., 
OFFICERS: Byron Roudabush (Byron Motion 
Pictures), President; G. Carleton Hunt (Gen- 
eral Film Labs), Vice-President; Dudley 
Spruill (Byron Motion Pictures), Secretary, 
Kern Moyse (Peerless Film Processing 
Corp.), Treasurer. 


BoarD OF Directors: Saul Jeffee (Movielab 
Film Labs); James A. Barker (Capital Film 
Labs); George W. Colburn (George W. Col- 
burn Labs); G. Carleton Hunt (General Film 
Labs); E. W. Hamilton (Trans-Canada 
Films); Louis Feldman (Du Art Film Labs); 
Byron Roudabush (Byron Motion Pictures); 
Reid H. Ray (Reid H. Ray Film Industries); 
Sidney P. Solow (Consolidated Film Indus- 
tries); Spencer Caldwell (S. W. Caldwell, 
Ltd.). 


MEETINGS: Held semiannually at the same 
time and place as the Society of Motion Pic- 
ture and Television Engineers’ conventions 

Activities: The Association is in the process 
of engaging the services of a _ well-known 
Washington representative to act as Executive 
Secretary. An ambitious program for the year 
1961 has been set up and has been mailed to 
the members for approval, after which details 
will be available for publication. The Asso- 
ciation now represents approximately 95% of 
the commercial laboratories in the country. 
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Principal National Associations 


FILM PRODUCERS ASSOCIATION 
OF NEW YORK, INC. 


OrFice (of the Executive Director): 15 E. 
48th Street, New York 17, N. Y. 


OrFicers: William Van Praag (Van Praag 
Productions, Inc.), president; Robert Gross 
(American Film Producers), vice-president; 
Thomas Craven (Craven Film Corporation), 
secretary; Peter J. Mooney (Audio Produc- 
tions, Inc.), treasurer. 


Directors: Robert Bergmann, Sanford Green- 
berg, Robert Klaeger, Robert Lawrence, Wal- 
ter Lowendahl, Fred Raphael, Henry Strauss, 
and William Unger. For Associate Members: 
Robert Crane, Herman Edel, Arthur Florman, 
and David Horne. Lee Blair, as Retiring Presi- 
dent, is automatically a member of the Board 
for one year. 

Past PRESIDENTS: (Directors) Lee Blair 
(Film and Television Graphics); Robert Law- 
rence (Robert Lawrence Productions, Inc.); 
Walter Lowendahl (Dynamic Films, Inc. 
Peter J. Mooney (Audio Productions Inc. 
David Pincus (Transfilm-Caravel, Inc.); 
Harold Wondsel (Wondsel, Carlisle & Dun- 
phy); Nathan Zucker (Dynamic Films, Inc.). 


PRODUCER MEMBERS: American Film Pro- 
ducers; Audio Productions, Inc.; John Brans- 
by Productions, Ltd.; John Campbell Films, 
Inc.; Craven Film Corporation; Dynamic 
Films, Inc.; Elliot, Unger & Elliot; Felix The 
Cat Creations, Inc.; Filmex, Inc.; Filmways, 
Inc.; Gerald Productions, Inc.; Gray O'Reilly 
Productions; Robert Lawrence Productions, 
Inc.; James Love Productions; McConnachie 
Productions; Marathon International Produc- 
tions; MPO Productions, Inc.; Owen Murphy 
Productions, Inc.; Lew Pollack Productions, 
Inc.; Production Center, Inc.; Sarra, Inc.; 
Henry Strauss & Company, Inc.; Televenture, 
Inc.; Transfilm-Caravel, Inc.; TV & Film 
Graphics, Inc.; Van Praag Productions, Inc.; 
Vision Associates, Inc.; VPI Productions, 
Inc.; Roger Wade Productions, Inc.; Wondsel, 
Carlisle & Dunphy. 


ASSOCIATE MEMBERS: E. J. Barnes & Co., 
Inc.; Bonded Film Storage Co., Inc.; Camera 
Equipment Co., Inc.; Capital Film Labs, Inc.; 
Cineffects, Inc.; Color Service Co.; Compre- 
hensive Service Co.; Consolidated Film Indus- 
tries; De Luxe Laboratories, Inc.; Du Art 
Film Labs, Inc.; Eastern Effects, Inc.; 411 
Sound Recording Studios; Florman & Babb, 
Inc.; Forrell, Thomas & Polack, Inc.; Mecca 
Film Laboratories Corp.; Movielab Film 
Labs, Inc.; Music Makers, Inc.; Pathe Lab- 
oratories, Inc.; Precision Film Labs, Inc.; Pre- 
view Theatre, Inc.; Reeves Sound Studios, 
Inc.; Charles Ross, Inc.; Lawrence F. Sher- 
man Productions; Signature Music, Inc.; 
SOS Cinema Supply Corp.; Termini Video- 
tape Service; Titra Sound Corp. 


Executive Director: Harold Klein. 


BUSINESS 


COMMITTEE CHAIRMEN: Sanford Greenberg 
(MPO Productions, Inc.), Labor Committee; 
Robert Lawrence (Robert Lawrence Produc- 
tions, Inc.), Program and Public Relations 
Committee; Peter J. Mooney (Audio Produc- 
tions, Inc.), Membership Committee; Peter J. 
Mooney (Audio Productions, Inc.) New York 
City Sales Tax Committee; Jerry Carus (Dy- 
namic Films, Inc.), IJnsurance Committee; 
William Van Praag (Van Praag Productions, 
Inc.), By-Laws Committee. 


PuRPOSE: At monthly meetings and though 
active committees, this organization works to 
advance the motion picture production indus- 
try in all its branches; to establish and main- 
tain a high standard of ethics among pro- 
ducers, their employees, their suppliers and 
their clients; to distribute accurate information 
with regard to technical improvements; to ad- 
vise the general public on the importance of 
the film industry in the nation’s economy; to 
encourage responsible people to enter the in- 
dustry; to promote, stabilize and coordinate 
all elements of the industry. GA 


FILM PRODUCERS ASSOCIATION 
OF MINNESOTA 


OrFicers: Anthony Lane (Anthony Lane 
Film Studios, Inc.), president; Cliff R. Sakry 
(Promotional Films Inc.), executive secre- 
tary; Richard W. Jamieson, (Empire Photo- 
sound, Inc.), treasurer; William Heideman 
(Anthony Lane Film Studios, Inc.), manager, 
2-year term; William S. Yale (Empire Photo- 
sound, Inc.), manager, ]-year term. 


MeMBERS: Thomas Countryman Film Pro- 
ductions; Empire Photosound, Inc.; Film Pro- 
ductions Co.; George Ryan Films, Inc.; Pro- 
motional Films, Inc.; Reid H. Ray Film In- 
dustries, Inc.; Rusten Film Associates; An- 
thony Lane Film Studios, Inc. 


PuRPOsSE: The advancement of the arts and 
crafts of film production for the betterment 
and improvement of the film industry; the es- 
tablishment of improved client relations and 
the exchange of technical information. 


ProJects: Advertising, publicity and public 
relations campaign to build recognition and 
prestige for the accredited local film produc- 
ers; to enlighten business and industry in the 
types, uses and advantages of films and to en- 
courage wider use of films in training, selling, 
advertising and public relations. 


MEETINGS: Third Monday of each month, 
6:30 p.m., Minneapolis. Vt 


ASSOCIATION OF MOTION PICTURE 
PRODUCERS AND LABORATORIES 
OF CANADA 


OrFices (of the President): 577 Jarvis Street, 
Toronto 5, Ontario; (of the Executive Secre- 
tary): Suite 1301, 55 York Street, Toronto 1, 
Ontario. (Continued on following page) 


SCREEN MAGAZINE 





reasons why we think 
we’re the best in the business: 


FIRST, we think your film should be handled by experts. That’s why 
we employ the largest staff of color film specialists in the motion 


picture industry— people who take extra care with every job. 


SECOND, we know you want flexibility of presentation. That’s 
why complete processing and release print service is provided for any 


size film— all your requirements will be satisfied. 


THIRD, we think you appreciate fine products. And Technicolor 


traditionally offers the ultimate quality in film. 


CONCLUSION: Your films can be processed only once, and you 
want the job done right. We have 46 years of experience in the art of 
manufacturing world famous color projection prints. You don’t take 


chances with Technicolor. 


TECHNICOLOR CORPORATION 


Sales Department, Motion Picture Division « 63117 Romaine Street, Hollywood 38, California « Tel. HO/l/ywood 7-1107 
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ARRIFLEX 
SERVES! 


Mill 


Continually increasing purchases 
of Arriflex equipment by agencies 
of the United States Government 
give these world-famous cameras 
their highest form of recognition. 


ARRIFLEX 


IS PROUD TO SERVE 


U.S. Army 

US. Air Force 

U.S. Navy 

U.S. Atomic Energy Commission 

U.S. Information Agency 

US. Senate (Recording Studio) 

U.S. Department of Agriculture 

U.S. Civil Aeronautics Administration 

U.S. Department of Commerce 

US. Bureau of Land Reclamation 

US. Department of Health, 
Education, & Welfare 

U.S. General Service Administration 


U.S. Veterans Administration 
and many others 


x*w wee 

SESS SEFS HEHE EE EEEEEEEE 

ARRIFLEX CORPORATION OF AMERICA 

257-3 Park Ave. South © New York 0, NY 

Gentlemen: | am interested in the 

0) Arriflex 16 = [ Arriflex 35 

I would like, without obligation— 

() Demonstration C) Free 2-week trial 

() Complete literature & price lists 


Governmental Agency or Organization 








ee 
(name of individual) 


Address ___ 


(title) 
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PRODUCER & LABORATORY GROUPS 


CANADIAN PRODUCERS & LABS: CONTINUED 


Orricers: Gerald S. Kedey (Motion Picture 
Centre Limited, Toronto), president; Henry 
A. Michaud (Omega Productions, Inc., Mon- 
treal), first vice-president; John T. Ross 
(Robert Lawrence Productions (Canada) 
Ltd., Toronto), second vice-president; Spen- 
cer W. Caldwell (S. W. Caldwell, Limited, To- 
ronto), immediate past president; Frank A. 
Young, Suite 1301, 55 York Street, Toronto, 
executive secretary. 

Directors: B. J. Bach (Cinesound Limited, 
Toronto); E. W. Hamilton (Trans-Canada 
Films Limited, Vancouver); Ralph Foster 
(Meridian Films Limited, Toronto); Douglas 
M. Robinson (Fifeshire Motion Pictures Ltd., 
Toronto); A.T.E. (Ted) White (Eastern Film 
Laboratories Ltd., Halifax, Nova Scotia). 


MEMBERSHIP: Canadian firms, partnerships 
and corporations engaged in motion picture 
production or laboratory work are eligible for 
Active Membership. Persons, firms or organi- 
zations acceptable to the membership, inter- 
ested in the furtherance of the motion picture 
production industry in Canada are eligible for 
Associate Membership. Present membership, 
45 Active and 9 Associate for a total of 54. 


PURPOSE: To promote the common interest of 
those engaged in the motion picture produc- 
tion and laboratory industry in Canada by 
maintaining the highest possible standards in 
the production of motion pictures for com- 
mercial, theatrical or television release and to 
represent the industry in its relations with gov- 
ernment, other associations and the public at 
large; to encourage government agencies to 
have required films let by tender to private 
producers. 


1961 Activities: 1. To continue to develop 
liaison with the Canadian Broadcasting Cor- 
poration. 2. To represent the interests of the 
Association before the Board of Broadcast 
Governors. 3. To perform an insurance study 
in all phases of film making. 4. To acquaint 
industry, advertising agencies, television sta- 
tions and networks and other potential spon- 
sors with the work of Canadian film produc- 
ers. 5. To integrate the Association’s annual 
meeting in early May with the huge interna- 
tional convention of the Society of Motion 
Picture Technicians and Engineers being held 
in Toronto (first time in Canada) in order to 
promote one big Canadian audio-visual week. 
6. To seek some five or six additional mem- 
bers, which will virtually provide blanket 
coverage of the industry in Canada. a 


INTERNATIONAL SCREEN 
ADVERTISING SERVICES 


OrFice (of the Secretary): 13, rue du Canal, 
Brussels 1, Belgium. 


OrFicers: Rene Stora (Publi Cine Belgium), 
president; Fritz Rothschild (Deutsche Com- 
merciale Filmwerbung GmbH, Germany), 
vice-president; Ernest Pearl (Pearl & Dean 
Overseas Ltd., Great Britain), founder presi- 


dent; and Emile Letellier (Publi Cine Bel- 
gium) general secretary. 


MEMBERS: Lowe Argentina S.A.LC. (Argen- 
tina), Featured Theatre ADS (Australia), 
Publi-Cine (Belgium), Adfilms Limited (Can- 
ada), Emelco Chilena (Chile), Corafilm (Co- 
lombia), Cine-Sistema S.A. de Cuba (Cuba), 
Gutenberghus Reklame Film (Denmark), So- 
ciete de Publicite S.A.E. (Egypt), Publicity 
Office Press & Information (Ethiopia), Fin- 
landia Kuva Oy (Finland), Cinema & Pub- 
licite (France), Deutsche Commerciale Film- 
werbung GmbH (Germany), Pearl & Dean 
Overseas Ltd. (Great Britain), Bureau Voor 
Theater Reclame (Holland), Blaze Advertis- 
ing Service (India & Ceylon), Iraq Screen 
Advertising Ltd. (Iraq), S.1.P.R.A. S.P.A. 
(Italy), Societe Nationale d’Impression et de 
Publicite (Lebanon), Cine-Sistema S.A. de 
Mexico (Mexico), Screen Advertising, Ltd. 
(New Zealand), Sverdrup Dahl A/S (Nor- 
way), Belarte (Portugal), Movierecord S.A. 
(Spain), Reklamfilmbyraernas Forening San- 
drews (Sweden), Association of Theatre 
Screen Advertising Companies (United States 
of America). 


PURPOSE: The promotion and development of 
cinema screen advertising internationally and 
the promotion of interests of screen advertis- 
ing contractors on an international level. The 
organization also provides a central informa- 
tion service for its members, and promotes 
trade among them by pooling distribution fa- 
cilities. 

1961 Activities: The 8th International Ad- 
vertising Film Festival, June 12-16, Cannes, 
France. Regular meetings dealing with prob- 
lems of international screen advertising. Ld 


INTERNATIONAL SCREEN 
PUBLICITY ASSOCIATION 


OrFice: 11 Hill Street, London, W. 1, Eng- 
land. 


ConTAcT: Lionel Gale, general secretary. 


OrFicers: Bill Annett (Great Britain), presi- 
dent; Herbert Reich, Massimo Momigliano, 
vice-presidents. 

Members: Chas. E. Blanks Pty. Ltd. (Aus- 
tralia); Belgique Cine Publicite (Belgium); 
Les Films Ekebo (Belgian Congo); Ellaby de 
Colombia (Colombia); The Cyrenaica Cine- 
ma Co. (Cyrenaica); Bergenholz Film (Den- 
mark); Suomi-Filmi Oy (Finland); Jean 
Mineur Publicite (France); Deutsche ISPA 
Arbeitsgemeinschaft (Germany); Rank Screen 
Services Ltd. (Great Britain); Cefima-Film 
(Holland); United Film Makers (India); Or- 
ganizzazione Pubblicitaria Schermo, S.P.A. 
(Italy); Ellaby de Mexico (Mexico, Vene- 
zuela); Central Film A/S (Norway); AB 
Svensk Filmindustri (Sweden); Central-Film 
(Switzerland); Filmlets (S.A.) Ltd. (Union 
of South Africa, British East Africa, Portu- 
guese East Africa, Rhodesia and Nyasaland, 
South-West Africa); Afromedia (Ghana) Ltd. 
(Ghana); Afromedia (Nigeria) Ltd. (Ni- 
(LISTING CONTINUES ON PAGE FIFTY-TWO) 
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the 


ARRIFLEX 16 with Time-Lapse 
Motor and Intervalometer—on 


Leitz Microscope Stand. _ 


like 
ARRIFLEX! 


for complete literature, write 


ARRIFLEX CORPORATION OF AMERICA RR) 
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ARRIFLEX CORPORATION OF AMERICA 
257-J Park Ave. South * New York 10, N. Y. 
Without obligation, I would like: 

(] DEMONSTRATION 0 LITERATURE 
CO on ARRIFLEX 16 (0 on ARRIFLEX 35 
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New York Film Producers Elect Officers 


William Van Praag Named President; Lee Blair to Board 


,  ar-seape. VAN PRAaG, of Van 
Praag Productions, has been 
elected president of the Film Pro- 
ducers Association of New York, 
succeeding Lee Blair, of Film-TV 
Graphics, who has been president 
for the past year. 

Other officers elected by the 
FPA were Robert Gross, Ameri- 
can Film Producers, vice presi- 
dent; Thomas Craven, Craven 
Film Corp., secretary; and Peter 
J. Mooney, Audio Productions, 
treasurer. 

Members of the Board 

Elected to serve on the Associa- 
tion’s Board of Directors were 
Robert Bergmann, Filmex, Inc.; 
Sanford Greenberg, MPO Produc- 
tions, Inc.; Robert Klaeger, Trans- 
film-Caravel, Inc.; Robert Law- 
rence, Robert Lawrence Produc- 
tions, Inc.; Walter Lowendahl, 
Dynamic Films, Inc.; Fred Ra- 
phael, Filmways, Inc.; Henry 
Strauss, Henry Strauss & Co., Inc.; 
William Unger, Elliot, Unger & 
Elliot; Robert Crane, Color Serv- 
ice Company; Herman Edel, 
Music Makers, Inc.; Arthur Flor- 
man, Florman & Babb; David 


WHAL 
GOOD 


IS A 
bf LLM 


unless it solves a problem? 


Since 1947, our specialty has been helping clients get results and achieve goals 
through films and other visual and written communications. 


What we provide 


in essence 


Communications that reach your audience in terms they understand and accept... 


Communications that really come to grips with your problem and help solve it 


Horne, Titra Sound Corp., and 
Lee Blair, Film-TV Graphics, 
serving automatically as a direc- 
tor in his capacity as retiring 
president. 
Began Film Career in '37 

The new FPA president, Wil- 
liam Van Praag, formed his own 
company, Van Praag Productions, 
in 1950. He has been in the film 
industry since 1937 with such 
firms as Paramount, United Art- 
ists and NBC. He was with the 
Office of War Information before 
the war, and served with the Army 
during the war. 

A native of 
Van Praag is 
two 


New York, Bill 
married and has 
children. He lives in Kew 
Gardens Hills on Long Island and 
is active in youth affairs in that 
community. 

In addition to his continuing 
activities in the FPA (he was 
executive vice president last year), 
Van Praag is a member of the 
Radio & Television Executives 
Society, the Society of Motion Pic- 
ture and Television Engineers, and 
the Advertising Club of New 
York me 


is down-to-earth communications .. . 


Write or phone for “TFI Handbook of Communication Services” today. 





Herman Roessle: in Memoriam 











Inventive Audio Executive a 
Victim of Fatal Illness at 58 


One of the film industry’s best- 
known executives, Herman Roes- 
sle, 58, a vice-president of 
Audio Productions, Inc., passed 
away on February 24 at his home 
in Jackson Heights, N. Y. 

Mr. Roessle was a graduate en- 
gineer who had been in the mo- 
tion picture field since coming to 
this country from his native Ger- 
many in 1927. He had served as 
vice-president of Audio since 
1942, having joined that company 
in 1933. 

His pioneer work in technical 


animated drawings and his inven- 
tions in that field early attracted 
the attention of many business 
film sponsors and the United 
States Navy. He and the company 
he served for nearly three dec- 
ades produced many secret and 
confidential films on special de- 
vices for the armed forces. He was 
a member of the Society of Mo- 
tion Picture and Television En- 
gineers. 

Surviving are his wife, Mrs. 
Eleanor Roessle, and a daughter, 
Margot. 


His Work Served Nation 


This brief word of Herman 
Roessle’s passing is far less a 
monument to his useful life than 
the many contributions which he 
and his company have made 
through the film medium and to 
the knowledge and understanding 
imparted to millions who have 
benefited by the many pictures in 
which he participated so impor- 
tantly. Mr. Roessle’s work lives 
on in the training work he helped 
so immeasurably to improve, and 
in the lives of men and women 
helped by his better images. He 
will be long and well remembered 
by his many friends and his asso- 
ciates in our industry. —OHC 


Representative clients include IBM Corporation, Charles 
Pfizer & Co., Carrier Corporation, Metropolitan Life Insurance 
Co., Pan American World Airways, The Borden Company. 


Robert A. Lightburn, President 
TFI Productions 150 W. 54th Street, New York 19, New York 


Name 
Company 
Address 


Please send a copy of the “TFI HANDBOOK OF 
COM MUNICATION SERVICES” to: 


Title 


TFI PRODUCTIONS - founded in 1947 as Training Films, Inc.+150 W. 54th Street, New York 19, New York © COlumbus 5-3520 
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Imagination — Comprehension — Proficiency 


Whether it’s putting a man into space 
or producing an effective motion picture, it takes crea- 
tive thought, a thorough understanding of the problem 
and professional skill. 


The imaginative treatment of “Reaching For The Stars”, 
conceived, written and produced for Corning Glass Works 
by Holland-Wegman Productions, is just one example of 
creativeness and effectiveness in a motion picture. 


Some other current productions: 


“FOR EYES TO SEE Bausch & Lomb Incorporated (Public Relations) 
“THE INCREDIBLE SHRINKING HOUSE” . . . . Masonite Corp. (Sales Promotion) 
“MR. BRADSHAW SPEAKS Carborundum Co. (Distributor Education) 
“THE DAY THE PRESSES STOPPER” . . . Hammermill Paper Co. (Sales Training) 
“WATCH IN THE WIGHT” . . . . Massachusetts General Hospital (Fund Raising) 
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Manned space capsule from the film “Reaching For The Stars” 
for Corning Glass Works. 


Let us suggest a fresh, new approach to your next 
film. Just call or write Ed J. Wegman. We'll be glad 


to counsel with you anytime anywhere 


HOLLAND @aaten Pw 


PRODUCTIONS 


CREATIVENESS AND EFFECTIVENESS I!N COMMUNICATIONS 
207 DELAWARE AVENUE ¢ BUFFALO 2, NEW YORK e¢ TL 3-7411 Area Code 716 





BULLETIN 


TO: P. R. DIRECTORS, AGENCIES , COUNSELORS 


This will bring to your attention a new 
television series of importance to public 
relations executives planning 1961-62 programs. 


Jim Bishop and Fran Allison are co-featured in 
this live half-hour information series titled 
FOR YOUR INFORMATION. 


The thirteen half-hours in the series will be 
produced at CBS in New York in May. National 
syndication on videotape and film will begin 
immediately thereafter. 


The program will serve as a vehicle for 
non-commercial public relations messages which 


have an information content of value to the 
general public. 


Science, travel, health, home economics are just 
a few of the topics which will be presented by 
Mr. Bishop or Miss Allison. Your organization 
can participate by making available short films, 
guests for interview, or by live studio 
demonstrations. 


For further information about terms and 


availabilities, write for FOR YOUR INFORMATION 
Fact Sheet to: 


375 Park Avenue, New York 22,N. Y. JUdson 6-1717 
100 West Monroe Street, Chicago 3, Ill. FInancial 6-0155 
1469 Vine Street, HOllywood 28, Cal. HOllywood 4-2656 
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LITE-WEIGHT BATTERIES 















CECO 35MM PROFESSIONAL FILM 
VIEWER WITH DOUBLE SYSTEM 
SOUND READER 
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SALES AND SERVICE OF THE 
WORLD'S FINEST PROFESSIONAL 


FILM MAKING 
EQUIPMENT 


—PLUS THE TECHNICAL GUIDANCE 
TO GET THE MOST OUT OF THEM 


OPES es a 
A] «= inthe world—within your budget! 
7 en 


CECO HI-SPEED EDITING TABLE \ 


(In 16mm and 35mm models) CECO X-140 REMOTE CONTROL PAN 


AND TILT HEAD WITH “DIAL-A-STOP” 






, 






CECO B-109 PROGRAMMING DEVICE 
(Intervalometer) 


CECO TR-8 PROFESSIONAL JUNIOR 
FRICTION HEAD TRIPOD 


GET 
ALL 
THE 
FACTS! 
SEND 
THIS 
POSTAGE 


CECO LS-1 SUNSHADE & FILTER Jl 
HOLDER FOR CINE SPECIAL AND . 
BOLEX CAMERAS 
(Cine Special illustrated) 
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SALES-SERVICE- RENTALS ® CARD 
* CECO—Trademark for Camera Equipment CO. i: TODAY! P 
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RANGERTONE SYNCHRONIZER D oe 
(/," Synch. Playback Control) ® 
9 COOKE KINETAL AND 


SERIES I LENSES 
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CECO TT-3 TRIPOD TIE-DOWN CLAMPS 


TRAID PORTABLE HOT SPLICER 


(8mm-lé6mm and lémm-35mm Mode 


KENYON GYROSCOPIC STABILIZER 


CECO C-3549 STOP MOTION MOTOR 
FOR ARRIFLEX 16MM CAMERA 


‘ 


MACBETH QUANTA LOG 


FIRMSPLICE MAGNETIC FILM SPLICER In New York: 
(For 16mm and 35 mm) Camera Equipment Co., Inc 
315 W. 43rd St., New York 36, N.Y. 





In Florida: 


- x 3 Camera Equipment Co., Inc. of Florida 
FIRST CLASS “iy Sn IS 1335 East 10th Ave., Hialeah; Florida 


PERMIT No. 4236 Jah ae 
New York, N. Y. 1a ered Aas, In Hollywood, California 
Sec. 34.9, P. L&R. Be Call JACK PILL e POplar 3-8355 


BUSINESS REPLY MAIL 


NO POSTAGE STAMP NECESSARY iF MAILED IN THE UNITED STATES 
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POSTAGE WILL BE PAID BY 
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CAMERA EQUIPMENT COMPANY, Inc 


DEPT. 62, 315 WEST 43RD STREET 


| 
. 


NEW YORK 36, N. Y. 
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a on film 
distract attention 


from the subject matter- 
so do In-and-Out focus and 
projection stoppages 


(due to perforation damage and splices gone bad) 








The whole purpose of your films may be 
frustrated by damaged physical condition 


Peerless Reconditioning 


removes scratches +» repairs damage 
corrects shrinkage and brittleness 
restores prints to presentable condition and keeps them in service 


... restores damaged original to printable condition 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 





WASHINGTON FILM COMMENTARY 


by Mary Finch Tanham 


Washington Correspondent for 


CINE Honors Winners of 
Edinburgh. Venice Awards 


... Despite knee-high drifts of 
powder snow, close to 500 Wash- 
ingtonians mushed to the National 
Education Association auditorium 
on the night of January 27 to 
view award winning films from 
the Venice and Edinburgh Inter- 
national Film Festivals. The an- 
nual affair—which always rates 
top billing on the film lover's cal- 
endar—was sponsored by CINE 
(the Committee on International 
Non-Theatrical Events), a volun- 
tary group of representatives from 
industry, churches, 
organizations and television, all 
with a common interest in im- 
proving cinematography and ade- 
quately representing the non- 
theatrical industry in international 
festivals. 


educational 


Sr. Pascarelli Does Honors 
Awards for the 1960 Venice 


International Film Festival were 


presented by Italian Press Coun- 
selor, Elio Pascarelli, to the grand 
prize winner of the art film Neigh- 
boring Shores, produced by Rob- 


ert Graff, Sextant, Inc. A special 
award of honor was presented for 
Mark Twain's America, a docu- 
mentary produced by Donald B. 
Hyatt, NBC. Other awards were 
received for Fusiform Aneurysm 
of Aortic Arch, Resection, and 
Replacement with Dacron Graft, 
produced by the Baylor Univer- 
sity College of Medicine, and 
Culdoscopic Technique and Cine- 
matography, an Audio Produc- 
tions film, sponsored by Schering 
Corporation. 

British Information Minister, 
Leslie Glass, C.M.G.. presented a 
diploma of merit to representa- 
tives of John Sutherland Produc- 
tions for Rhapsody of Steel, U. § 
Steel's prize winning CINE entry 
in the 1960 Edinburgh Interna- 
tional Film Festival 


Festival Films 
The highlight of the evening 
was the screening of six films. The 
first, The Little Casartelli Circus, 
was an Italian prize winning film 
at the Venice festival. George I} 
Edinburgh, a British winner at 
Edinburgh, was also shown. The 
two foreign films were followed 
by four American films, including 
Rhapsody of Steel, 
Mark Twain's America, 
and an hilarious three-minute car- 


Are Shown 


Neighboring 
Shores, 


Business Screen 


At CINE event (/ to r): chr. 
Ralph L. Hoy; U. S. delegate 
Donald Baruch; artist Antonio 
Frasconi and Italian Press Coun- 


selor Pascarelli. 


toon produced by Pintoff Produc- 
tions, titled /nterview. 

CINE Chairman Ralph L. Hoy, 
Aluminum Company of America, 
presided at the ceremonies. 

CINE will be handling non- 
theatrical and short subject film 
entries from non-government 
sources in 1961 for these interna- 
tional film festivals: Venice, Edin- 
burgh, Vancouver, Berlin, Harro- 
Mannheim and _ Stratford. 
Producers desiring to submit en- 
tries for consideration may obtain 
information and application forms 
from Dr. Anna L. Hyer, CINE 
Coordinator, 1201 Sixteenth 
Street, N.W., Washington 6, D.C. 


gate, 


Inaugural Ceremony Films 
to Show Widely Overseas 

Swift production reaction 
marked the activity of the U. S. 
Information Agency in film cover- 
age of the Inauguration of Presi- 
dent John F. Kennedy. 

Highlights of the coverage in- 
cluded the production of motion 
pictures of the event for screen- 
ing overseas. By Monday morn- 
ing following the Friday cere- 
monies, USIA placed on the desk 
of every U.S. ambassador abroad 
a black-and-white film of the In- 
augural address for special show- 
ing to foreign dignitaries and in- 


vited USIS audiences. 


(broad 

In addition, it was planned to 
have a two-reel color motion pic- 
ture of the Inauguration sent 
abroad for showing to foreign au- 
proc- 


Send Color Version 


diences as soon as it was 
essed 
USIA’s Motion Picture Service 


has also provided newsreels with 


clips of the Inauguration in areas 
not covered by American news- 
reel firms. 

The Television Service of 
USIA is also making video tapes 
of the _ Inauguration available 
abroad, air-shipping to all areas 
as produced. Prior to the Inaugu- 
ration, the Service distributed a 
15-minute program about the new 
administration, as well as The 
John F. Kennedy Story, a half- 
hour program. 


All Media Cover the Event 


All media of the USIA went 
into action for the event. The 
ceremonies and portions of the 
attendant celebration were broad- 
cast “live” in English over 48 of 
the 87 transmitters of the Voice 
of America, USIA’s radio arm. 

Most of the Voice’s 35 lan- 
guage services, ranging from AIl- 
banian to Vietnamese, provided 
audiences in distant lands with 
on-the-scene reports—either live 
or recorded—from the Capitol, 
the parade route, and the review- 
ing stands opposite the White 
House. 

The Agency’s Press and Pub- 
lications Service provided details 
of the Inauguration by radio tele- 
type to 87 posts in English, and 
for Latin American countries, in 
Spanish. Photographs of the In- 
auguration and copies of Wash- 
ington, D. C., newspapers were 
sent to USIA posts for display 
purposes. yy 

ok * oS 
Jowitt Becomes Film Chief 
at Federal Aviation Agency 
... Tony Jowitt, formerly with the 
Air Photographic and Charting 
Service in Orlando, Florida, has 
recently been named new Chief of 
the Motion Picture Branch of the 
Federal Aviation Agency. The 
new position has changed Jowitt 
from the Public Affairs branch of 
FAA to the Management Services 
Division. 

oe oe * 
Evening Meetings Spark 
Washington’s Film Council 

.To kick off a new series of 
evening meetings of the Washing- 
ton Film Council, vice president 
Donald Baruch recently invited 
members and guests to a Pen- 
tagon screening of selected De- 
partment of Defense films. Phil 
Martin of Norwood Studios 
hosted the second meeting of the 
Council, which has gathered real 
momentum in the past few 
months. 

* * * 
Timely Film on Minuteman 
... Directly on the heels of the 
exciting announcement that the 
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new Minuteman ICBM has ex- 
ceeded the expert’s expectations, 
Thiokol Chemical Corporation 
has released a 131'-minute ver- 
sion of Minuteman—Missile and 
Mission for TV audiences eager 
to glimpse the new “bird.” 

The Air Force Sponsored Film, 
which has already been in wide 
distribution in 181.-minute length 
in 35mm ECN and 16mm color 
reduction, incorporates films of 
the actual test firing which caused 
the front-page news. 

The story of the “new muscle 
for peace” was narrated by Chet 
Huntley and shot, in part, in Thio- 
kol’s plants in Utah. It is a color- 
ful, informative documentary of a 
strategic weapon concept which 
will afford the nation “instant 
launch”—or, decisive retaliation 
in less than a minute. 

F. William Hart of National 
Film Studios, Inc., of Washington, 
produced the timely film for 
Thiokol. It was directed by 
Charles J. Hunt, photographed by 
Bert Spielvogel and written by 
Paul C. Woodbridge. 


S ss 


Noted Lawyer in Pilot Film 
on Defense of the Underdog 

. Lawyer Edward Bennett Wil- 
liams, defender of James Hoffa, 
Joseph McCarthy and Frank Cos- 
tello, will be the star in an unusual 
new pilot film project for the Na- 
tional Council on Legal Clinics. 
The film will deal with the ethics 
of the legal profession in unpopu- 
lar or non-paying cases and will 
be distributed to law _ schools 
throughout the country. Producer 
Theodore Granik—who set up 
filmed interviews between lawyer 
Williams and local law students— 
produced the film at Koster Film 
Facilities in southwest Washing- 
ton. 

* * ok 

Sponge Fishing Story Told 

in Fish and Wildlife Film 

... Sponge harvesting in the sea is 
a Greek art with centuries of tra- 
dition behind it. Introduced to 
this country more than one hun- 
dred years ago by Greek sponge 
fishermen, it has been maintained 
by their progeny throughout the 
decades. 

These old world methods, and 
old world culture—accompanied 
by authentic music and dancing 
from ages past—are included in 
a colorful new film preduced by 
the Department of interior’s Fish 
and Wildlife Service for the 
Sponge and Chamois Institute. 

The 14-minute, 16mm _ sound- 
color film was shot in Florida at 
40) 
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Makes a Dramatic Appeal 

to Young Drivers 

Not to Kill with Automobiles 

in a 54 Minute Black and 
White Motion Picture Produced 
Explicitly to Save Lives 


produced for the 


UNITED STATES AIR FORCE 


by 
AT LA S FILM CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TY Commercials 


1111 South Boulevard, Oak Park, Ill., Chicago Phone AUstin 7-8620 
OFFICES IN CHICAGO, WASHINGTON, D.C., HOLLYWOOD, AND BLOOMFIELD HILLS, MICH 





A Producer is known 
by 
the 


clients 
he 
keeps 


UNITED AIR LINES 

YOSEMITE PARK & CURRY CO 
SOCONY MOBIL OIL CO. 

N. W. AYER & SON 
INTERNATIONAL HARVESTER CO 
UNION PACIFIC RAILROAD 
HAWAIIAN AIRLINES 
DOUGLAS AIRCRAFT COMPANY 
MONSANTO CHEMICAL CO 


BURKE DOWLING ADAMS, IN¢ 
DELTA AIR LINES 


PAN AMERICAN WORLD AIRWAYS 


The 


above list of 


1947 


1949 


1951 


1951 


1952 


1954 


1959 


1959 


1961 


cur- 


rently active Cate & Mc- 


Glone clients, 


with the year in 


W 


together 


hich 


our relationship began, is 


an impressive 


testimony 


of the quality of service 


which this firm has ren- 


dered through the years. 


CATE a MeGLO} 


521 CROSS ROADS OF THE WORLD, HOLLYWOOD 


( 


ALIFORNIA 


WASHINGTON: 
PAGE 38) 
Tarpon Springs and the Miami 
Seaquarium and includes under- 
water sequences, a sponge auc- 
tion where silence and gesture re- 
place the chant and response of 
auctioneer and bidder, and the 
“Blessing of the Waters” on Epi- 
phany Day with its ancient cus- 
tom of diving for the Golden 
Cross. 

Prints of the film are available 
from the Bureau of Commercial 
Fisheries’ cooperating film libra- 
ries throughout the country on a 
loan basis. 


(CONTINUED FROM 
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Premiere First in Series 
of Language Teaching Films 
...An unusual audience of mod- 
ern linguists from many nations 
recently gathered together in the 
auditorium of the MPAA to pre- 
view and analyze the first of a 
series of truly exciting films de- 
signed to teach language teachers 
how to teach a second language. 

The film project is being 
launched by the Modern Lan- 
guage Association in cooperation 
with Teaching Film Custodians, a 
non-profit educational public serv- 
ice corporation distributing class- 
room motion pictures to schools, 
colleges and universities. 

Produced by Reid H. Ray 

Reid H. Ray Film Industries, 
Inc., is producing the films under 
the guidance of Theodore B. 
Karp, writer-producer and presi- 
dent of Language Films, Inc. 

Organization of Language, 
which has been produced after 
months of intensive research and 
involved consultation, is imagina- 


tive and entertaining as well as 
instructive. Karp has successfully 
presented the basic facts of lin- 
guistics in an intriguing, non-tech- 
nical manner. It’s almost impos- 
sible, for example, to view this 
film without suddenly realizing 
that one has gained more than a 
smattering of knowledge about 
German grammar! 
* * co 


“Beyond Silence” 
Honors at 


Wins Top 
Foreign Festivals 
...In the past few months, an 
unbelievably moving film which 
cost less than $10,000 and was 
shot in three days has walked 
away with top prizes in every film 
festival around the world, includ- 
ing Venice, Edinburgh, South 
Africa, Bonn and Buenos Aires. 

Beyond Silence, produced by 
Milner-Fenwick of Baltimore for 
the United States Information 
Agency, is a simple documentary 
of the interior and exterior worlds 
of the deaf mutes in Gallaudet 
College for the Deaf. 


Cited by Evaluation Board 


The film won the highest Ger- 
man certificate of cultural merit at 
the Bonn Festival and received 
the following critique from the 
German Film Evaluation Board. 

“Thanks to the intensity of the 
strong visual sequences, the film 
is so highly impressive that the 
audience identifies itself with the 
deaf students and immediately 
participates, in this way, in the 
perceptions and the emotions of 
these _ physically handicapped 
people.” 

For director Ed Levy, who 
mingled with Gallaudet students 
until he thoroughly understood 


Discussing new Modern Language films (see above) are these linguists 
(seated): Dale Lange, French; Dorothea Bruschke, German; John San- 
chez, Spanish; Ludmilla Alexeev, Russian; Robert Bruce, English; and 


Mari 


Duvivier, French. Standing (1 to r): Ted Karp, series’ writer; 


Dr. Emma Birkmaeir, U. of Minn. H. S., Technical Advisor; producer 
Reid H. Ray, whose company is creating the scenes. 
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Festival prizes awarded to Mil- 
ner-Fenwick’s “Beyond Silence.” 


their problems, Bonn officials 
were laudatory: 

. the film remains entirely 
free of any sentimentality. On the 
contrary it manages to remain fas- 
cinatingly fresh and objective .. . 
outstanding recognition should be 
given to the direction in that the 
movements of the deaf in this film 
are completely natural and un- 
affected.” 

In summary, festival judges 
said this about the government 
film: 

“For a difficult and for what 
some people would consider to be 
a dry and unrewarding theme, a 


PARTHENON ¢ PICTURES 
ole. 
HOLLY WOOD 
Documentary Films 
For Business, 
Industry and Science. 


Should you think about a film for 
PUBLIC RELATIONS... 


to demonstrate your company’s good citl 
zenship (as with a Safety film or a 
leaching tool) , or to project an impres 
sion of your company or industry as a 
contributor to the general welfare? 
Let us send you screening prints of 
“HORIZONS BEYOND” 
(Am. Tel. & Tel.) 
“HAIL THE HEARTY” 
(The Borden Co.) 


“MAN WITH A THOUSAND 
HANDS” 


“HEADLINE FOR HARPER” 
“COLLECTORS’ ITEM” 
(International Harvester Co.) 


“FIRE AND THE WHEEL” 
(Mobil Oil Company) 


PARTHENON PICTURES 


Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago Princeton Detroit 





documentary film of exemplary 
quality has been achieved which 
rises far beyond the limits of its 
very special subject matter be- 
cause it radiates overwhelming 
qualities of humanity.” 


* a bad 


Civil Defense Shows First 
in New Monthly TV Series 
The Grasshopper and the Ants 
is the first of a new series of TV 
subjects to be offered in a month- 
ly package to television stations 
by the Office of Civil Defense 
Mobilization. Nat Linden, director 
of the Audio-Visual Office of 
OCDM says the animated films by 
Creative Arts of Washington will 
be used by most stations in co- 
operation with local city planners. 


* * * 


Martin Crew to Antarctic 
for Nuclear Reactor Films 

The Martin Company of Balti- 
more, Md., has rushed film crews 
to the Antarctic to document the 
establishment of a new portable 
nuclear reactor which will supply 
electricity for deepfreezeland. Ac- 
cording to Bill Romeike, crews 
will film around the clock to take 
advantage of the Antarctic’s two 
short summer months which fall 
in the middle of our winter. 


* 


Virginia Fine Art Museum 
Pictures Cultural Services 

Museum in Action, a new color- 
sound film documenting the di- 
verse activities of America’s first 
state-owned art museum, has been 
released by the Virginia Museum 
of Fine Arts in Richmond, Vir- 
ginia. 

Narrated by the noted English 
journalist Alistair Cooke and di- 
rected by Academy Award winner 
Richard de Rochemont, the half- 
hour 16mm film is being offered 
for showings by television stations, 
schools, clubs, libraries and other 
groups. 

The film was produced as part 
of the Virginia Museum’s 25th 
anniversary celebration. More 
than a year in production, Muse- 
um in Action records a Virginia 
Museum season, including its 
theatre activities, far-flung travel- 
ing exhibitions, imaginative spe- 
cial exhibitions, publications and 
other events. ; 

Emphasis is given the Museum’s 
massive Artmobile, a unique ga!- 
lery-on-wheels, as it travels along 
a Virginia highway. 

Inquiries for bookings should 
be addressed to State Services, 
Virginia Museum of Fine Arts, 
Richmond 20, Virginia. a7 
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Agriculture’s Films Shown 
to 165 Million Last Year 


The annual film distribution 
report of the Motion Picture Serv- 
ice, U. S. Department of Agricul- 
ture, gives figures of an estimated 
audience of 165,000,000 persons 
for USDA motion pictures dur- 
ing the past fiscal year. 

A breakdown of 
shows that 7!% million were in 
attendance at the 103,000 show- 
ings of USDA films reported by 
the cooperating film libraries, 
field offices and borrowers of 
Washington prints. 

An estimated 81, 
sons attended showings of the 
12,000 non-USDA-owned prints 
of Department films in state agen- 
cies, colleges, school systems, and 
other film libraries from which 
circulation reports not 
ceived. 

Television showings accounted 

the remaining 149 million 
viewers, from the 2,376 film 
bookings to TV stations made by 
the MPS out of Washington and 
another 601 bookings reported by 
cooperating libraries around the 
country. (Total of 2,977 TV 
showings is multiplied by 50,000 

the average audience per tele- 
cast of public service films. ) 

The ten most popular USDA 
films during the year, according 
to film library reports, were: 
Realm of the Wild; Smokey the 
Bear; The Three Squares; Basic 
Technique for Home Landscap- 
ing; Little Smokey; Your Meat 
Inspection Service; Tree Bank; 
The River; Wildlife and the Hu- 
man Touch, and Rainbow Valley, 
each with more than a thousand 


showings. ne 
* * Sd 


the total 


million per- 


are re- 


for 


Il Million See Indusiry’s 
Films Via Bureau of Mines 

Industry-sponsored motion pic- 
tures, produced in cooperation 
with the Bureau of Mines, U. S. 
Department of the Interior, 
chalked up audiences during 1960 
totaling more than 11 million per- 
sons, the Interior Department has 
reported. 

Films from the Bureau, averag- 
ing over 4,000 showings weekly, 
are dedicated to the conservation 
of the Nation’s natural resources. 

Although the Bureau’s distribu- 
tion of the films is limited to the 
United States, foreign circulation 
by the International Cooperation 
Administration and the United 
States Information Agency added 
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more millions of viewers. Sound- 

track narrations for the foreign 

versions were translated into as 

many as 15 different languages, 

and the films were seen in nearly 

every country of the Free World. 
10 “Most Popular” Pictures 


The ten most popular Bureau 
films in 1960 and their industry 
sponsors were: The Petrified Riv- 
er—The Story of Uranium, Union 
Carbide Corp.; Arizona and Its 
Natural Resources, Phelps Dodge 
Corp.; A Story of Copper, Phelps 
Dodge Corp.; Sulphur, Texas Gulf 
Sulphur Co., Inc.; Texas and Its 
Natural Resources, Texas Gulf 
Sulphur Co.; California and Its 
Natural Resources, Richfield Oil 
Corp.; The Drama of Steel, \n- 
land Steel Co.; Washington and 
Its Natural Resources, Richfield 
Oil Corp.; The Story of a Modern 
Storage Battery, Willard Storage 
Battery Div., Electric Storage Bat- 
tery Co.; Oregon and Its Natural 
Resources, Richfield Oil Corp. 

Each of these films was shown 
more than 7,000 times during the 
year. 

Book Films from Pittsburgh 


Bookings for these and dozens 
of other film subjects are ar- 
ranged through the Graphic Serv- 
ices Section, Bureau of Mines, 
4800 Forbes Ave., Pittsburgh 13, 
Pa., or through the more than 100 
cooperating distributing centers in 
all parts of the country. Ua 


PARTHENON PICTURES 
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Documentary Films 
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This announcement will be of in- 
terest to only a few readers—but to 
them it can be 


very important 


indeed. 

Is your company manufacturing 
an exacting precision product or 
system? Or offering a highly tech 
nical service? If so— 

Ask 


show you) a screening print of a 


Parthenon to send you (or 


film for Convair Astronautics’ 


RELIABILITY PROGRAM 
Title: “LOCKED ON” 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago 


Princeton Detroit 
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PRESTIDIGITATION! 


is Magic; one type of Magic: The performance of tricks by quick, skillful use of the hands. The 
prestidigitator’s business is in diverting your attention and proving that “‘the hand is quicker 
than the eye.”’ The end-result of the trick is transient entertainment and when it’s over with it's 
gone for good, leaving you dazzled at the skill of the manipulator. 

There is another type of Magic, one which does not divert your attention but focuses and 
holds it . . . and this is what we at Depicto offer you. Under one roof, Depicto contains all the 
facilities to tell your message or sell your product. Whether for an audience of one or an audi- 
torium-filled Sales Meeting we can fulfill your project from conception to production. We have a 
variety of techniques to hold and focus the attention of YOUR audience, to sell or to tell . . 
without prestidigitation. 


DEPICTO FILMS, CORP. 


254 W. 54th St. N.Y.C. 19, N.Y. - CO 5S- 7620 
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CREATE THE 
RIGHT MOOD 
EVERY TIME 
with the 


MAJOR 
MOOD MUSIC 
'LIBRARY 


Major offers you a full 

thirty hours of mood 

music for titles, bridges, back- 
ground—for scoring, 

editing, recording and 
dubbing music for your: 


@ FEATURE PRODUCTIONS 
@® DOCUMENTARIES 

@ TV FILMS 

@ SLIDE FILMS 

@ ANIMATION 

@ SALES PRESENTATIONS 
@ INDUSTRIAL FILMS 


@ COMMERCIALS 


Major specializes in sound 
—you get exceptional technical 
know-how and beautifully- 
recorded original music. 


IMPORTANT: Major owns its own copy 
rights on all mood music in its library 
world 
completely 


rights cvailable to you on a 


sound legal basis. Music 


available on a “per selection” or 


“unlimited use" arrangement 


WRITE FOR 


FREE 


CATALOGUE TO 


= THOMAS J. VALENTINO, INC. 


ESTABLISHED 1932 
~ 150 W. 46th St., New York 36, N. Y. 


Alse available: 
Catalogue of our ~plet 
sound effects library 





RIGHT off the NEWSREEL 


SMPTE Lists Topics, Chairmen 
for 89th Convention, May 7-12 

Program topics and topic chair- 
men for the 89th Semiannual Con- 
vention of the Society of Motion 
Picture and Television Engineers 
have been announced 

The Convention will be 
May 7-12, 1961, at the King 
Edward Sheraton Hotel in To- 
ronto, Ont., Canada, having as its 
theme, “International Achieve- 
ments in Motion Pictures and 
relevision.” Rodger J. Ross, Ca- 
nadian Broadcasting Corporation 
in Toronto, is program chairman 
of the convention 

Topics chosen and the topic 
chairmen who will be in charge of 
selecting papers for presentation 
at the convention are: Ivor Lomas, 
Graphic Films Ltd., cinema- 
tography; Rolf Epstein, Sound Di- 
vision, National Film Board of 
Canada, film and television in 
education; Eric C. Johnson, Mo- 
tion Picture Film Dept., Eastman 
Kodak Co.., 
ment 
Sorem, 
Kodak, 
Morton 


search 


held 


film projection equip- 
Allan L. 
Eastman 
Systems; 


and practices; 
Research Labs, 
image-forming 
Sultanoff, Ballistics Re- 
Labs, Aberdeen Proving 
Ground, instrumentation and high- 
speed photography; Harold Jones, 
Professional Motion Picture Dept., 
Ansco, laboratory practices; John 
Flory, Advisor, Non-theatrical 
Films, Eastman Kodak, de- 
velopments in 8mm. 

Other and chairmen 
selected are: Kenneth MacKenzie, 
McCurdy Radio Industries, Ltd., 
sound recording and reproduction, 
Charles Anderson, Ampex Profes- 
sional Products Co., standards and 
standardization; R. E. Putman, 
Industrial Electronics Division, 
General Electric Co., television 
equipment; John Stott, Eastman 
Kodak Co., television film; Hel- 
mut Berger, Robert Lawrence 
Productions (Canada) Ltd., tele- 
vision recording; and Harold 
Wright, Canadian Broadcasting 
Corp., television studio practices 


nen 


topics 


and station operation. 

An equipment exhibit will ac- 
company the Convention. Le 
* * * 

Mahlon Martin is Chairman of 
M4VA 1961 Convention, Exhibit 

Mahlon H. Martin of M. H. 
Martin Co., Massillon, Ohio, has 
been named General Chairman of 
the 21st Annual National Audio- 
Visual Convention to be held July 
22-25, 1961, at the Morrison 
Hotel, Chicago, it was announced 


by Harvey W. Marks, NAVA 
President. 

Martin, who is the Associa- 
tion’s first vice-president, pre- 
dicted that the 1961 NAVA Con- 
vention will be the largest meeting 
of audio-visual people ever as- 
sembled. Plans are being made to 
register well over 3,000 people, 
and an exhibit area accommodat- 
ing almost 250 booths has been 
set aside for the four-day event. 

“Last year, 206 booths were 
occupied, an all-time high in the 
history of the annual show. Regis- 
tration totaled 3,174 persons, top- 
ping the three thousand mark for 
the first time. These two figures 
represented 21% and 
creases, respectively. In 1961 we 
fully expect the convention and 
exhibit to show a continuation of 
this surging interest in audio- 
visuals,” Martin said. 

The NAVA Convention and 
Exhibit attracts A-V dealers from 
all over the United States and 
Canada, as well as audio-visual 
users in education, religious in- 
struction, industrial training, busi- 
ness and merchandising, 
medicine and agri- 


25% in- 


sales 
government, 
culture. 
Information on the Exhibit and 
available booth space for the an- 
nual trade show, one of the 
largest single exhibits of a-v 
equipment, materials and services 
assembled at any time under one 
roof, may be obtained from Na- 
tional Audio-Visual Association, 
1201 Spring St., Fairfax, Va. & 
oe * + 
5th San Francisco International 
Film Festival—November 1-14 


San Francisco’s annual Inter- 
national Film Festival is sched- 
uled for its fifth year of competi- 
tion, November 1-14, 1961. 

According to Irving M. Levin, 
director of the Film Festival, the 
solid success of the 1960 event 
insured its continuance. Levin es- 
timates that there was a fifty per- 
cent increase in Festival attend- 
ance to witness the 20 different 
features from 19 nations and the 
43 short subjects from 15 coun- 
tries. 

The newly formed category, 
“Film As Communication,” the 
non-theatrical 16mm film compe- 
tition, will be continued in 1961. 
Last year, more than 125 prints 
from nine countries were placed 
in the special competition 

More nations intend sending 
delegations of their artists to the 
1961 event, according to Levin. 
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Announcing: 


THE 2nd AMERICAN 
TV COMMERCIALS 
FESTIVAL 


NEW YORK CITY 
MAY 4, 1961 


Awards Luncheon and Screening 
of Top 150 selected from 30 Prod- 
uct Classifications by a profession- 
al panel of 80 eminent advertising 
executives. 


Entry deadline—March Ist, for 
TV commercials shown on Tele- 
vision in the U.S. and Canada be- 
tween March 31, 1960 and March 
1, 1961. 


SPECIAL SCREENINGS OF 
WINNERS & WORKSHOPS 
SCHEDULED FOR OTHER U. S. 
& CANADIAN CITIES 
DURING MAY & JUNE. 


Ad Clubs, Agencies, Advertisers, 
Production Companies and others 
wishing to book the Winners, or 
the Top 150, or any of the 30 
Product Category reels and/or to 
arrange special workshops and 
seminars . . . contact 


THE AMERICAN 
TV COMMERCIALS 
FESTIVAL 


Wallace A. Ross, Director 
40 East 49th Street 
New York 17 
ELdorado 5-5877 


el 
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“THE GIVE AND TAKE” 


PRODUCED BY 


MARATHON INTERNATIONAL 


VOLKSWAGEN OF 
MOVIELAB FILM LABORATORIES, NEW YORK ® SOUND BY: 


COLOR BY: 


n May, 1960, “The Give and Take,” a 

26-minute color motion picture, 
made its bow. It was commissioned by 
Volkswagen of America. In shooting it, 
Marathon crews travelled 26,000 miles, 
conducted business in 14 languages, were 
on location in 13 different countries and 
shot 45,000 feet of film. The purpose of 
“The Give and Take” was to show the 
necessity of free world trade for a healthy 
world economy, and how Volkswagen 
shares in world trade by buying where it 
sells. 

By late December, “The Give and Take” 
had, on television alone, obtained 288 
certified bookings, reaching 12,199,000 
people. In addition it had been booked 
into 1,134 showings to client-selected 
groups, and had been translated into nine 
languages for showings throughout the 
world. 

At its present rate “The Give and Take” 
will achieve a remarkable 400-plus tele- 
vision bookings the first twelve months, 
and a similarly amazing number of group 
showings. The record of previous films 
produced by Marathon International for 


AFFILIATES: NEWSFILM, INC., 
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SYSTEMS TECHNOLOGY FILMs, INC. 


FOR 





10 East 49TH STREET, NEw YoRK 17 * 


PRODUCTIONS 


AMERICA 
REEVES SOUND STUDIOS, NEW YORK 


Volkswagen of America and other clients 
shows consistently similar high exposure. 

Only an excellent film can achieve this 
kind of record. It’s the result of a rare 
cooperation between client and producer; 
painstakingly creative planning and 
execution; and the teamwork of out- 
standing craftsmen such as Movielab 
Film Laboratories and Reeves Sound 
Studios. 

Since audience is the criterion of suc- 
cess in public service films, Marathon con- 
siders its work only half done when the 
film is in the can. Marathon oversees pro- 
duction of prints, then sees to it that each 
film gets the widest possible distribution 
to the desired audience. 

Check the depth of impression and 
audience figures of your own business 
films. If there’s room for improvement, 
talk to Marathon about your next motion 
picture. 


MARATHON 


UINTULELRINIZATUONIZNL 
PRODUCTIONS ..- 


MURRAY HILL 8-1130 





Born of many years’ experience producing feature length 
motion pictures and television shows like 

“Gunsmoke; ‘Have Gun Will Travel; and “Death 
Valley Days’... 


that’s the EXTRA INGREDIENT 
Filmaster brings to the making 


of business films. 


By dramatizing your basic communication objectives 


-filmaster 


INCORPORATED 


with outstanding entertainment values, Filmaster can 
give your films tremendous impact. 


Ask American Airlines. We've just completed “Come 
Fly With Me” for them. 


Ask the United Community Funds. Our “A Town Has Two 
Faces” is now being shown from coast to coast. 


Why not give Filmaster an opportunity to help on 
your next assignment? 


CALIFORNIA 
650 North Bronson 
Hollywood 4, California 
HOllywood 6-1681 


NEW YORK 
Nine Rockefeller Plaza 
New York City 20 
JUdson 6-1404 


FLORIDA 
707 Nicolet Avenue 
Winter Park, Florida 

Midway 7-7011 
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AUDIO-VISUAL PROGRAMS IN U.S. GOVERNMENT 


DEPARTMENT OF DEFENSE 
The Pentagon, Washington 25, D. C. 


Office of Public Affairs: Audio-Visual Division 
Office of News Services 


e This division is the central Armed Forces con- 
tact for the news media and producers in the 
important fields of radio, television, still pictures 
and motion pictures. Direct contacts on national 
and international release matters in these fields 
are: 
Bertram Kalisch, Chief, Audio-Visual Di- 
vision 
Phone: OXford 7-6214 
Donald E. Baruch, Chief, Production Branch 
Phone: OXford 7-4596 
Robert W. Harvey, Chief, Photo Branch 
Phone: OXford 7-533 
Norman T. Hatch, Chief, Radio-TV-News- 
film Branch 
Phone: OXford 7-5111 


Activities: The Audio-Visual Division approves 
release of Armed Forces stock footage which 
cannot be procured commercially for newsfilm 
television programs, theatrical productions, etc. 
The Production Branch cooperates with pro- 
ducers of some 35 major theatrical productions 
and 10-12 TV series featuring or relating to the 
Armed Forces. There is an Armed Forces Film 
supplement which lists the various Service films 
of Army, Navy, Air Force and Marine Corps 
available for public non-profit showing or cleared 
for public service TV programs. Information 
of such films can be obtained from the Produc- 
tion Branch. The Still Photo Branch releases 
to the press and television approximately 1500 
photographs per year. 

The Radio-TV-Newsfilm 
proximately 260 (2-3 minute) subjects to the 
TV, newsfilm and theatrical newsfilm media 
annually. It maintains two small Pentagon stu- 
dios for servicing the news media and radio 
programs, which feature interviews with top 
Defense officials. In addition, the Radio-TV- 
Newsfilm Branch releases taped and televiewed 
messages by Secretaries and Service Chiefs and 
radio trailers for Armed Forces Day. 


PropUCTIONS: The only film directly produced 
in 1958, 1959, 1960 by the Office of Public Affairs 
for the Secretary of Defense is an annual film 
report to the Armed Forces and public on the 
progress and achievements of the Armed Forces. 
These reports have been edited and assembled 
by the Army Pictorial Center in New York. Th: 
current Ramparts We Watch is an 18-minute, 
16mm color film with Chet Huntley as Narrator. 


Branch releases ap- 


Armed Forces Institute of Pathology 


Medical Illustration Service 


Herman Van Cott, Chief, Medical Illustra- 
tion Service 
Phone: RAndolph 3-1000, ext. 2866 
Morris Goldberg, Chief, Training Aids Di- 
vision 
Phone: RAndolph 3-1000, ext. 2865 
Miss Ruth U. Baker, Chief, Visual 
Branch (AFIP Film Library) 
Phone: RAndolph 3-1000, ext. 2864 


Aids 


AcTIVITIES: This Institute makes or supervises 
films for the Armed Forces on all medical sub- 
jects. 

FACILITIES: In-house capability, and contracts 
for films through the Army Signal Corps. 


AFIP operates a U. S. 
film exchange for medical 


DISTRIBUTION : 
Signal Corps 


Army 
films. 
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The institute procures and loans films for the 
Armed Forces wherever and whenever they are 
needed. Unclassified films are available to any- 
one, with borrower paying postage both ways. 
For information about available films, write the 
Government Printing Office, Washington 25, 
D. C., and refer to The Film Reference 
Medical and Allied Subjects. 


Guide 


Office of Armed Forces— 

Information and Education 

Paul J. 

Branch 
Phone: OXford 7-2967 

Dallas Halverstadt, Assistant Chief 
Phone: OXford 7-2967 


Murdock, Chie a Motion Picture 


e This office produces and distributes films for 
the use of the Armed Forces. Films are dis- 
tributed through the film exchanges of each 
service, through on-base theaters, and sometimes 
to TV network in 31 overseas locations. 


DEPARTMENT OF THE AIR FORCE 
The Pentagon, Washington 25, D. C. 


e The U. S. Air Force produces for itself or 
contracts with commercial producers for approxi- 
mately 500-700 films of all types each year for 
internal and external purposes. 


ACTIVITIES: 


¢ Training Films: The Office of the Chief of 
the Training Film Section in Headquarters 
USAF validates, funds for, and directs the pro- 
duction of all Air Force Training films. Ninety 
percent of this total effort is contracted out to 
industry. All contracts are negotiated by the Air 
Materiel Command, Wright-Patterson Air Force 
Base, specifically in the Aeronautical Systems 
Center. All Contracts are monitored by the Air 
Photographic & Charting Service, Orlando, Fla. 

This same office in the Pentagon is responsible 
for a brand new program, designated the 
Weapons/Support system Training Film Pro- 
gram, which has been established so that train- 
ing films on new weapons systems will reach the 
field at the same time as the weapon system it- 
self. The ultimate goal for this program will 
be 100 productions per year. In most cases, the 
Air Materiel Command will negotiate with the 
motion picture industry for these films, and the 
prime contractors on the job will oversee the 
technical and engineering aspects of the films. 


Further information may be obtained from: 

Major John G. Rogers, Chief, Training Film 

AFPTR-D-2, Headquarters US- 
AF, The Pentagon, Washington 25, D. C. 
Phone: OXford 5-5569 

Robert Ashenfelter, Officer, 
Aeronautical Systems Center, Air Materiel 
Command, Wright-Patterson Air Force 
Base 


Section, 


Contracting 


DEPARTMENT OF THE AIR FORCE: 


¢ Services & Support Division: This division is 
responsible for the Air Force Sponsored Film 
Program, Special Film Projects and Production- 
Laboratory Services. 

Sponsore d Films: Over $850,000 worth of edu- 
cational and informational films are in produc- 
tion or distribution in the Air Force’s Sponsored 
Film Program. These films, which cover a wide 
variety of subjects of interest to the Air Force 
and to the public, are privately financed by in- 
dustry and are distributed through the Air 
Force’s Central Film Exchange in St. Louis, Mo. 
Present subjects under consideration by indus- 
try include “basic research”; the Air Force 
“grass roots” farm program; “plastics in the 
missile and space program”; “telemetering”’; 
“nuclear propulsion” and others. This program 
is administered by the Chief, Motion Picture 
Section. 

* « 

Special Film Projects: include general infor- 
mation and indoctrination films for the Air 
Force, and in some cases, the public. 

Production-Laboratory Service Contracts: sup- 
plement the Air Force’s in-service capability and 
provide for a combination of services from the 
motion picture industry. 

The following officers are in charge of these 
programs: 

Rodney B. 


Section, 


Radford, Chief, Motion Picture 
AFOOP, Headquarters USAF, 
The Pentagon, Washington 25, D. C. 


James Etheridge, Action Officer, Motion Pic- 
ture Section, AFOOP, Headquarters US- 
AF, The Pentagon, Washington 25, D. C. 


Major E. A. Michalski, Action Officer, Mo- 
tion Picture Section, AFOOP, Head- 
quarters USAF, The Pentagon, Washing- 
ton 25, D. C. 


¢ Office of Information Services: This office re- 
leases Air Force newsfilms and still pictures: 
Major William J. Lookadoo, Chief, Pictorial 
Branch, SAFOI, Headquarters USAF, The 
Pentagon, Washington 25, D. C. 
Phone: OXford 5-5853 


Major Stockton B. Shaw, Deputy Chief, Still 
and Reel Pictures, SAFOI, Headquarters 
USAF, The Pentagon, Washington 25, 
D. C. 

Phone: OXford 7-5630 


FACILITIES: The Air Photographic & Charting 
Service, Orlando, Florida, provides complete in- 
service capability for making Air Force films. 
“Qualifying questionnaires” for producers inter- 
ested in bidding on AF contract productions may 
be obtained from the office of: 

General Clifford H. 
Commander, Air Photographic & 
ing Service, Orlando, Florida 


Brigadier tees, The 


Chart- 


Colonel James Warndorf, Deputy Chief of 
Staff, Photography, Air Photographic & 
Charting Service, Orlando, Florida 


DISTRIBUTION: Air Force films are distributed 
through the Air Force Central Film Exchange 
in St. Louis which serves, in turn, 140 base film 
libraries all over the world. This film exchange 
has recorded 1,900,000 showings to an audience 
of 19,000,000 in one year, exclusive of TV 
programming. 


Ep. Note: The Departments of the Army and 
Navy are listed in detail on the following page 
48 in their proper alphabetical order. 





thinking 
of making a 
motion picture? 


sa/es promotion 
technical training 
safety program 


public relations 


TEXAS INDUSTRIAL 
FILM COMPANY 


8 NORTH BLVD. 


1.43 


HOUSTON 


script 
photography 
animation 
sound 
editing 
processing 
printing 


complete 
services... 


use One or al/ of them! 


FEDERAL AUDIO-VISUAL PROGRAMS: 


DEPARTMENT OF THE ARMY 
Office of the Chief Signal Officer 
Army Pictorial Division 


The Pentagon, Washington 25, D. C. 

¢ The Chief Signal Officer of the Army is 
responsible by regulation for policy matters on 
the procurement, production and distribution of 
all motion pictures for the Army. As a result, 
all film programs are handled by the Army 
Pictorial Division of the Office of the Chief 
Signal Officer. Information on any subject per 
taining to these programs may be obtained in 
this office from the Chief of the Motion Picture 
Branch or the Chief of the Distribution and 
Utilization Branch. 


Col. A. A. McCrary, Chief, Army Pictoria 
Division 
Phone: OXford 7-3520 

Lt. Col. Bevelle T. Brown, Chief, Motion 
Picture Branch 
Phone: OXford 7-4455 

James A. Moses, Chief, Film Distribution & 
Utilization Branch 
Phone: OXford 7-2039 


Activities: The Army Pictorial Division pro- 
duces more than 300 films of all types each 
year, including the TV series The Big Picture, 
and some films for the Office of Armed Forces 
Information and Education. 


FACILITIES: The Army has complete production 
facilities at the Army Pictorial Center, Long 
Island City, New York, and contracts for many 
various services with commercial producers, 
writers and laboratories. 


DISTRIBUTION: All official motion pictures, film 
strips, transparencies and related audio-visual 
aids are distributed throughout the Army by 
the U. S. Army Film Distribution & Utilization 
System. This system includes the Film Distribu- 
tion & Utilization Branch, Army Pictorial Di- 
vision, OCSigO; the Distribution Branch of 
Army Pictorial Center, and the 256 Film & 
Fquipment Exchanges located at Army head- 
quarters, major service schools and training 
installations throughout the ZI (Zone of Interior) 
Armies and Overseas Commands. 


DEPARTMENT OF THE NAVY 
Washington 25, D. C. 


The U. S. Department of the Navy produces 
motion pictures for such purposes as training, 
maintaining fleet readiness, explaining new 
weapons and devices, and for medical, historical, 
ndoctrination, safety and recruiting uses, to 
name a few key subject areas. 


ACTIVITIES : 


© Information and General Policy Procedures on 
all aspects of the Navy film program, including 
application information for commercial producers 
interested in bidding on Navy contract films, are 
handled by the Chief of the Bureau of Naval 
Weapons, Navy Department, Washington 25, 
D. ¢ 


aptain E. L. Kiem, USN—Code FF, Di- 


ctor, Photographic Management Division 
Phone: LUdlow 4-5400, ext. 381-2 


lr. G. Cassidy, Code FFPH-5, Head, Train- 
ng Film & Motion Picture Branch, Photo- 
graphic Management Division 
Phone: LUdlow 4-5400, ext. 389-391 


ocurement police es and proce dure 8, which 


involve information on technical questions re- 
garding bids, are handled by the Officer in 
Charge, Navy Purchasing Office, Washington 
— E. S. 
Captain A. C. 
Charge 
Phone: OXford 6-5141 


Appelby, USN, Officer in 


LCDR E. H. Clark, USN, Director, Purchase 
Division 
Phone: OXford 6-6479 


FaciLitiges: The U. S. Naval Photographic 
Center, a field activity of the Bureau of Naval 
Weapons, is the central photographic laboratory 
for the Navy Department and the Navy’s largest 
photographic activity. The Center, composed of 
over 530 military and civilian personnel, pro- 
vides photographic assistance and _ specialized 
services to the entire Naval Establishment, 
supervises the production of Navy training films 
and maintains the Navy’s motion picture and 
still photographic film libraries. 


The motion picture production facilities at 
the Center are modern and complete. There is 
a sound stage, film and tape recording and mix- 
ing equipment, an art and animation group and 
editorial branch. Here experienced script writers 
and artists collaborate with Navy photographers 
and technicians, maintaining a high standard of 
quality for Navy productions. The processing 
division has the capability to develop and print 
negative film and release prints in 35mm and 
16mm__i black-and-white and _  negative-positive 
color. About 75 percent of all Navy films, how- 
ever, are contracted with established commer- 
cial producers, 


In addition, there is a growing requirement 
for films to report on the Navy’s research and 
development activity, and to meet this need, 
rapidly, a TV closed circuit kinescope facility 
has been activated at NPC during the past year. 


Extensive libraries of both still and motion 
picture photography are maintained at the 
Center. Library services are provided to the 
Naval Establishment and other government 
agencies and to commercial concerns on a cash 
sale basis. The Still Picture Department pro- 
duces all types of still photography such as 
press, serials, murals, and official portraits. Up- 
to-date continuous roll paper printing and proc- 
essing units meet the Navy’s large volume print 
demands. There are also complete negative, posi- 
tive and transparency color processing facilities. 

A research and development group conducts 
tests, experimentations, development and evalua- 
tion of photographic equipment. Here, technical 
photographic specifications, instructions and 
other. publications are also prepared. Informa- 
tion about NPC may be obtained from: the 
Commanding Officer, Naval Photographic Center, 
Naval Air Station, Washington 25, D. C. 


Captain Noel R. Bacon, USN, Commanding 
Officer 
Phone: LUdlow 4-2400, ext. 224-5 


LCDR C. W. Richey, USN, Head, Motion 
Picture Department 
Phone: LUdlow 4-2400, ext. 355 


J. Walter Evans, Assistant Head, Motion 
Picture De partment 
Phone: LUdlow 4-2400, ext. 282 


DISTRIBUTION: Prints of Navy films available 
to the public can be purchased from United 
World Films, Inc., 1445 Park Avenue, New York 
19, N. Y., under an annual contract administered 
by the U. S. Office of Education. Navy films may 
be borrowed from the nearest Navy film supply 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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No... WVP is not always the low bidder. Professional, 


imaginative film work generally costs a bit extra. It's worth it 


“Always the Low Bidder’ 


Washington Video Productions, Inte. 


number 24 f street; n.w. 


eh sn washington 1, d. c., Lincoln 6-1300 


INDUSTRIALS - DOCUMENTARIES 


. EeeetcaATIONAL 


FEDERAL 


(DEPARTMENT OF 


AUDIO-VISUAL 


CONTINUED) 


PROGRAMS: 


Distribution of FAA films is 
through the Motion Picture & Photo- 
graphic Section of the Management Services Di- 


THE NAVY DISTRIBUTION 


. nandled 
praries 


Training Aids I Aviation Filn 
Libraries, Recruiting Stations and Public Info1 


source 


. “ on f the Federal Aviation Agency. 
mation Offices are located throughout the United : £ ) 
States. Requests for the use of Navy stock foot PRODUCTIONS: Nearly a dozen pictures have been 
age in commercial productions should be mpleted by the FAA and close to twenty new 


mitted to the Chief of Information, Navy Depart titles are on the boards for production. These 
ment, Washington 25, D. (¢ nelude Flight, a 28-minute color-sound public 
p ’ relations film; The Path From the Sky, about 
United States Marine Corps all-weather landing system devices; Jet Traffic 
¢ For information on U. S. Marine Corps filn ‘ and Jet Traffic—Military; The R and D 
which are produced by the Department of tl Story; Insta Communications; The Eye of the 
Navy, write to the office of Needle; Preparedness Pays Off. 
Major John L. Zorack, Motion Pictures, 
Room 4024, Arlington Annex, Washingtor 
o5 D.C NATIONAL AERONAUTICS 
Phone: OXford 4-1786 AND SPACE ADMINISTRATION 


Office of Technical Information & 


FEDERAL AVIATION AGENCY Educational Programs 


Management Services Division 1520 “H” Street, N.W., Washington 25, D. C. 


Motion Picture Branch Shelby Thompson, Director, TIEP Office 
: ; — ‘we ~hone Idley 2-612 
16th & Constitution, Bldg. T-5, M.S. 152 Phone: DUdley 2-6121 
Washington 25, D. C. Robert H. Hemmig, Special Assistant to the 
» Directo) 
Anthony Jowitt, Chief, Motion Picture & : 
Photographic Section Phone: DUdley 2-6101 
Phone: WOrth 7-3863 James Bernardo, Chief, Educational Pro- 
Activities: The Motion Picture Branch produces grams 
films which are designed to meet the needs of Phone: DUdley 2-6916 
the bureaus and offices which comprise the 
Federal Aviation Agency. These films include Byt ns morgen, Hatten Fistuve Fveduetion 
training films, technical films, recruiting spots Officer 
for TV, progress reports, and public relations Phone: DUdley 2-7998 
meétion pictures. - 
I ACTIVITIES: This agency produces technical and 
Faciuities: The FAA has in-service capability public information films on space and aero- 
and contracts with industry for some film nautics 


























FACILITIES: Motion picture requirements are 
fulfilled through in-house capability, contractors 
(NASA Test Centers and industry), and indus- 
try sponsored programs. 


DISTRIBUTION: NASA films are 
through NASA centers and offices. 


distributed 


PRODUCTIONS: 1960 productions include: Project 
Echo; Tiros I; Tiros II; Project Mercury Re- 
ports I and Il]; Che mistry of Me teorvaporization, 
and many technical films. 


OFFICE OF CIVIL AND 
DEFENSE MOBILIZATION 


National Headquarters: Washington 25, D. C. 
Nat S. Linden, Director, Audio-Visual Office 


Phone: EXecutive 3-3300, ext. 2808 


Operational Headquarters: Battle Creek, Mich. 

Martin Lobdell, Director, Motion Picture 
Division 
Phone: WOodward 2-6511, ext. 442 

John A. Nugent, Assistant Director, Motion 
Picture Phone: WOodward 2- 
6511, ext. 442 


Division. 


Activities: This office plans and produces motion 
pictures to support programs of the OCDM. 


FACILITIES: At the present time, all production 
is contracted to commercial film producers, 01 
performed by other agencies of the Federal Gov- 
ernment under OCDM supervision. For all in- 
formation on motion pictures, contact the Motion 


Picture Division at the Battle Creek Head- 
quarters. 
PropucTions: Civil Defense in Schools; Radio- 


and National Early Alarm Re- 
were produced in 1960. The following 
films were adopted commercial subjects distrib- 
uted during the year: The Dual Purpose Room; 
The Family Fallout Shelter; Seconds for Sur- 
vival, and Walt Builds a Family Fallout Shelter. 


logical Defense, 
peater 








# se 
7M: 
PICTURE PRODUCTION] 
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attention: FILM 
PRODUCERS 


WHY Four SALESMATE sound slidefilms in 


9 months !—Foop ComPANY 


AREN'T Fwe SALESMATE sound slidefilms in 


YOU 4% months!—av AGENCY 


GETTING Seventy-five SALESMATE sound slide - 


films !—Business MACHINE MANUFACTURER 


OUR The film production business is booming! 


HARE That’s right, it is booming for producers of sound slidefilms for SALESMATE, 
Because SALESMATE represents the most dynamic market for your 


service in America today! 


()F What is SALESMATE? As its hundreds of business and industrial users 
can tell you, it’s the most effective selling tool in existence—a fully automated, 


audio-visual desktop aid to outside selling. SALESMATE’s business 
doubled in 1960 alone...and film producers are cashing in on its 


tremendous success! 


DYNAM IC Are you getting your share of SALESMATE business? Can you afford not to? 
Send in the coupon today! Find out how you can increase your production 
MARKET? ...and revitalize your business... with SALESMATE! 

* 


etails, pho e or mail the co spon te 
Phone: Orange 6-6500 


ee a a ee 


Mr. Robert Shoemaker, Manager Dept. BS-2 

SALESMATE DIVISION 

Charles Beseler Co. 

219 S. 18th Street, East Orange, N. J. 

Dear Bob: 

fj] Send your business analyst as soon as possible with 
details on how I can increase my film business! 

(] Send me descriptive literature on SALESMATE 
immediately ! 

Name Title 

Compony 

Street 


City 


NUMBER 1 ¢* VOLUME 22 ¢ 1961 





FEDERAL AUDIO-VISUAL PROGRAMS: 


UNITED STATES 
ATOMIC ENERGY COMMISSION 


Office of Public Information 
Audio-Visual Branch 


Washington 25, D. C. 


e The Audio-Visual Branch of the Atomic 
Energy Commission has as its primary function 
responding to requests from the public 
in all the audio-visual fields for 
the preparation of films, stills, 
visual materials on atomic 


media 
assistance in 
and other 
energy. 


audio- 


Edwin L 


Phone 


Wilber, Branch Chief 
HAzelwood 7-7831, ext. 5365 
Elton P. Lord, Deputy Chief 


Phone: HAzelwood 7-7831, ext. 


Activities: This 
audio-visual and 


5476 
branch plans and carries out 
till picture projects to 
specific Commission programs, and acts as ad- 
Commission and contractor personnel 
in Washington and nationwide on audio-visual 
problems and projects. This branch also places 
Commission- and 


advance 


Visor to 


contractor-produced 

into loan and commercial sale 
determines the content of the 10 
»verseas film libraries, 


motion 
pictures chan- 
nels, 
and 4 and issues popular- 
level and professional-level film lists 


domestic 


FACILITIES: 
tion 


uses 


AEC has no motion picture produc- 
facility or motion 
and/or 


picture laboratory, but 


Government commercial services 


DISTRIBUTION 
library, and 
mestic film 
geographica 


AEC operates an 8,000 still photo 
distributes films 
which particular 
films are for fre 


through 10 do- 
libraries cover 


areas. All 


loan 


The Commission also has 
at its offices at the U. 
Brussels, 


four overseas libraries 
S. Embassies at London, 
Tokyo and Buenos Aires, stocked with 
semi-technical and technical films. The Brussels 
and Aires libraries have about 50 films 
each in French and Spanish respectively. Infor- 
mation on libraries available from Washington 
office. 


Buenos 


Stock FooTace: The Commission has more than 
120,000 feet of 35mm black-and-white unedited 
film footage on peacetime uses of atomic energy 
available for purchase. Information may be ob- 
tained from Washington office. Color stock foot- 
age is also available from any of the completed 
locumentary films produced by or sponsored by 
the government. Films may be 
libraries in geographical areas. 
film footage in black-and-white 

nuclear or thermonuclear detonations is sold at 
Lookout Mountain Air Force Station, USAF, 
Wonderland Avenue, Hollywood 46, Cali- 


borrowed from 
Unedited stock 


and color on 


ROS5 
fornia 


PropucTIONS: During 
produced a film on the 
with the 


way; also 


1960, this headquarters 
Nuclear Ship Savannah 
Maritime Administration, titled Under- 
Industrial Applications of Radioiso- 
c Shelter; Technical 
Services of the AEC. 


topes Group Information 


GENERAL SERVICES ADMINISTRATION 
Federal Supply Service, Washington 25, D. C. 
Mrs. Marjorie Britt, Chief, Office 

and Photographic Equipment Section 

Phone: WOrth 
office 
contracts for 


Assistant 


3-5772 
makes Federal 
photographic 
the government agencies. 


e This Supply Schedule 


supplies for all of 


ADVERT’NG 


(CONTINUED 


FILM 


FROM PAGE 


AWARDS: 
rWENTY-SIX) 
d'Or” awarded to the producer with the high- 
est average marks in either or both groups, for 
a minimum entry of six films. 


Jury: An International Jury will be selected 
to judge motion pictures entered. Members of 
the various international and national adver- 
tising associations and federations will com- 
pose this judging group. ie 


INT’L SCREEN ASSOCIATION: 
(CONTINUED FROM PAGE THIRTY) 


geria); Levant Screen Services (Lebanon, 


Egypt & Jordan). 


PURPOSE: To develop members’ business in 
foreign countries and in their own countries, 
and to exchange information, ideas, film 
scripts, publications and all other matters of 
interest to members. To represent and pro- 
mote interest and advancement of members 
both in their own countries and abroad. 


MEETINGS: Executive Committee meetings 
held quarterly. 1961 Annual General Meeting 
in September, date not set. 


1961 Activities: The 8th International Ad- 
vertising Film Festival, June 12-16, Cannes, 
France. (Joint sponsor with International 
Screen Advertising Services.) Contact: Mr. 
Peter Taylor, International Advertising Film 
Festival, Head Office, Excel House, Whitcomb 
Street, London, W. C. 2, England. ae 


CAL DURIN STUDIOS, inc. 


159 EAST CHICAGO AVE 


CHICAGO, 11-WHitehall 3-2424 


MOTION PICTURES 


SLIDEFILMS 


TV COMMERCIALS 


BUSINESS SCREEN 


Ginae 1967 


MAGAZINE 





From “Your Share in Tomorrow” produced for The New York Stock Exchange 


What makes a movie MOVE... 


move your products, move your Weas? 





We believe the answer is people. 


PEOPLE 


with original concepts... 





and the ability to present them dramatically. 


PEOPLE 


with creative talents... 





and the skill to employ them in the medium of film. 


PEOPLE 
with pride of craft... 


and the awareness that every project 





is a lasting yardstick of their talents. 


KNICKERBOCKER PRODUCTIONS, Inc. 


630 Nanth Avenue - NewYork 36, New York 
Clrcle 5-6710 
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WHAT'S 50 


DiFFERENE 


See the difference... 


when 16mm Color Specialists process prints! 


Quality depends on people. That’s why Color Reproduction Company has always 
believed only Specialists can produce the FINEST QUALITY. And that’s why Color 
Reproduction Company in over 22 years of Specializing exclusively in 16mm color 
printing, has earned a reputation for guaranteed quality which is the Standard of the 
Industry. See what the technical know-how and production skills of Color Reproduc- 


tion Company’s Specialists can do for your 16mm Color Prints! 
REPRODUCTION COMPANY 


7936 Santa Monica Blvd., Hollywood 46, California 
Telephone: Oldfield 4-8010 


Milan’s Third Cine-Meeting 
to Showcase Business Films 

The Third CineMeeting of the 
“International Film, TV Film and 
Documentary Market” (MIFED) 
will be held April 12-28 in Mi- 
lan, Italy, in conjunction with the 
39th Milan International Samples 
“air. 

Formerly organized as the In- 
ternational Display of Cinematog- 
raphy for Publicity, Industry and 
Technics Use, MIFED was begun 
in April, 1960. The Market is 
held twice yearly, with a Spring 
session concurrent with the Milan 
Fair, and a Fall session in mid- 
October. 

Dr. M. G. Franci, an executive 
of Mercato Internazionale del 
Film, del TVFilm e del Documen- 
tario, said that as its name im- 
plies, MIFED is a real “market” 
in the literal sense of the word. 
The aim of MIFED is “to pro- 
mote contacts among _business- 
men from every branch of the 
modern film industry, in order to 
increase—to the benefit of all 
concerned—the international ex- 
change of motion pictures and to 
favor all activities in the Cine- 
matography and Television.” 

Information and _ application 
papers may be obtained by writ- 
ing to: Commissariato del 
MIFED, Largo Domodossola 
Milan (640), Italy. Ly 

* * * 
Select Outstanding Industrial 
Films for Festival at Turin 

Several outstanding industrial 
films made since January 1, 1960, 
are being submitted in the name 
of American Industry to the Sec- 
ond International Industrial Film 
Festival to be held in Turin, Italy, 
June 25-28, 1961. 

The Festival is open to all or- 
ganizations which, in each coun- 
try, represent their national indus- 
tries as a whole, and each organi- 
zation can enter a selection of 
fifteen films in all. The National 
Association of Manufacturers is 
submitting entries on this basis. 

Sponsored by the Confedera- 
zione Generale dell’Industria 
Italiana under the patronage of 
the Council of the Industrial Fed- 
erations of Europe (CIFE), the 
IIFF has the following aims: 

—to show through documen- 
taries the progress of industrial 
production; 

—to represent the efforts of 
private initiative for the expan- 
sion of economic, technical and 
labor activities; 

—to stimulate the production 
of high-quality industrial films 
and to promote closer coopera- 
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tion between the industries of 
various countries, and 

—to show the influence of in- 
dustry on the economic and so- 


cial structure of society. ia & | 3 PARADE OF NEW PRODUCTS 
Categories for entries in the 
Festival include public relations, 
industrial techniques, marketing 


and sales techniques, research, | 
ssoualiedak wtinten ane oleae ACMADE MARK II NEW F & B MARK Ill FLUID DRIVE TRIPOD 


social welfare and _ industrial EDITING TABLE Complete outfit for 16mm cameras, 
safety wy 35mm Eyemos & Arris, at an amazingly 
i a Makes low price. 
. , ++ 50 

Industry Film Producers in a Editing $139 
National Convention, June 2-3 Easy! Includes Tripod, Adapter and Visco-matic 

The second National Conven- yo oa 4 - Prices are cme gy With F & B's usual iron-clad 
tion of the Industry Film Pro- te 
ducers Association, originally set — 


unit 
for March 31-April 1 at the 


Miramar Hotel in Santa Monica, $9975 


Calif., has been rescheduled for t.e.b. New York ; 
» 9 P . - ~oti he day of the friction 
June 2-3 at the same location. Gencaiion of Wile seble. olicien clttinn beet fab phe: may 


Tripod legs only 
" » date ere changed ij s machine can be mastered in minutes. Con an end. More camera- 
The dates were changed in or crane ee Ban gh ae ee vy Baby tripod legs only 


der to avoid conflict with Easter for your film. instant controls and de drive heads because Fluid Head only 


clutching allows up to 50% increase speed they meet the demand Leather & Viny! case 
observances and to grant some and efficiency in editing. Any comb‘nation of for smooth, continu- 


e es : ° 2 or 3, 16mm or 35mm channels, plus mag ous, easily-controlied i Leather & Vinyl case for Baby 
Trade Show participants addi- netic and optical sound available. action 


tional time to prepare exhibits. WRITE FOR DETAILED BROCHURE 
The professional use of 8mm 
equipment will be one of the in- 


novations introduced to the film DIRECTORS’ F & B NICKEL CADMIUM 


industry at this years Trade 


agi tz, BATTERIES 
Show. A “Production Clinic” will : VIEWFINDERS i 


‘ f The perfect compan- 
feature a staff of experts to dis- ion for your Arriflex, 
og . A A New, imported director's ae mounted in rugged 

cuss specific problems of film pro- : viewfinder with large, aluminum case, with 
~ . - . - : . ’ ’ clear optics in 4 new ' shoulder strap. In- 
duction with convention delegates. The undisputed performance champion models at very reason ‘i destructible, high 
eake ‘ > , av eV j -pri j j able prices pPtriee capacity Nickel Cad- 
Speakers at the two-day event in the low-priced animation stand field. — ang A ng be - 
will include leaders in govern- perfect power, abso 


Model |—for 35mm, range lutely guaranteed 


: : It’s an: 
ment and industry, covering a 25mm-135mm $49.50 for 1 year 


© Animation Mode! |A—for 16mm, range 


- . 7 oe ee * 7 49.50 7v. Battery (6 cells $85.00 
wide range of topics applicable to Stand ee ne aes Ov, Bathory (B colls 100.88 


the industry film field. Session ° Filmstrip 8mm-75mm 69.50 15v. Battery (12 cells 135.00 


ae ee . . Mode! !11—for 35mm Wide-Screen & Voltmeter attach. (opt 20.00 
topics already scheduled for the ; Stand 1 Gamese conan 34 ts S95, oth Ammeter attach. (opt 10.00 


. ' © Product sliding, adjustabl k 89.50 Miniat d Ch 29.50 

OT: are: ow et Ani- g, adjustable marks . iniaturize arger . 
pax am we Le . Budget A - | Stage NEW—15v-7¥/2v Battery—can be switched 
mation; Dubbing for Foreign Dis- e Titling FREE —Neckchain and Leather I for 7¥av or 15v for both 16mm and 35mm 


‘ ‘ o- . | j Arris $155.00 
tribution; The Role of Motion Stand Case with Order With Built-In Charger 184.50 
Pictures in Nuclear Weapons 


Testing, and Techniques of Music 
and Sound Effects. 


Information on the IFPA con- PORTMAN ANIMATION STAND 
vention may be obtained by writ- A aetna ia hie 
, ae os sei ur new streamlined design incorporates all the versatility 
ing Convention _ Headquarters, of stands costing twice as much. Enthusiastic users from 
c/o the Paul Garrison Organiza- Australia to Venezuela endorse its rugged simplicity and 
tion, 10323-F Santa Monica efficiency 
Blvd., Los Angeles 25, California. a a More than 45 accessories available including 

oom Range 2-ou reid | © Multi-Plane Table * Aerial Image Projector 
. my wae Carriage e Traverse Peg Bar ¢ Stop Motor Motor 

© 12 Field Crawl Unit ¢ Acme Portman Rack-over, 

e Tracking Accurate to 1/1000 16mm-35mm Camera 

of an inch 


* ok * 
Name Goodford Vice-President 
at Elektra Film Productions 


Elektra Film Productions, Inc., | Weight 450 Ibs. 14 Accessories Available $1595 
has named Jack Goodford a vice- | Basic Stand 


Basic 
president. ome $995 WRITE FOR COMPLETE 20 PAGE CATALOG 
Films which Goodford directed | 
for Elektra in 1960 have won} 


awards at the Cannes Festival. the | SERVING THE WORLD'S FINEST FILM MAKERS 
. « « . . « . | 


San Francisco International Film 
Festival, the London Film Festi-| Ji i OO} 58. O_O. @-tap - 9. - 3 = Bibs con 
val, the First American TV Fes-| A 
re ote gy Bh i waste hae 68 West 45th Street, New York 36, New York - MUrray Hill 2-2928 
Directors Annual Show. 
Prior to his association with 
Elektra, Goodford was with UPA 
for many years directing non- 
theatrical material, as well as a 
Mr. Magoo entertainment short. 
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AUDIO-VISUAL PROGRAMS IN U.S. GOVERNMENT 


DEPARTMENT OF AGRICULTURE DEPARTMENT OF COMMERCE 


Office of Information Washington 25, D. C. 

¢ The U. S. Department of Commerce produces 
and circulates motion pictures dealing with those 
domestic and relating to the 
offices which the jurisdiction of this 


Department. 


Motion Picture Service 


Washington 25, D. C. foreign subjects 


are under 


¢ The Motion P USDA 
produces motion pictures in color and black-and- 
white and related 
the Department and, 
Government 


cture Service of the 


subjects for 


agricultural 
within 


on 
various agencies 
for Nathan 
duction and laboratory services are also availab] r 
on a with land 
and 


Business & Defense Services Administration 


occasion, other agencies 


D. Golden, Director, Scientific, Mo- 
Picture & Photographie Products Di- 


Phe 


ion 
cooperative basis 
universities 


grant 
me: WOrth 7-4378 
Jim Gibson, Chief, Motion Picture 


DUdley 8-6072 


Ne 
Geo. R. Donnelly, Chief, Motion Picture 
Photographie Products Branch 
Phone: WOrth 7-2778 


Phone & 


Al Carrello, Chief of Product 
Phone: DUdley 8-3628 

Earl Y 
fion 


Bra) 
Phone: 


Picture 


Photographic 


oung, Votion 
Picture & 
ch 


Analyst, Mo- 


Sid Schwartz, Chief of Plani 
Products 


DUdley 8-2073 


ing «& Re searel 
Phone 
Arthur Foster, Chief of Labo 
Phone: DUdley 8-6747 
Alford, Chief of Dist; 
DUdley 8-5246 


WOrth 7-2911 


atory 
¢ The Motion Picture and Photographic Products 

Branch was established to serve the motion pic- 
the photographic and motion picture 
equipment and supplies industries. It 
many functions, some of the more 
important being to foster, promote, and develop 

: the foreign and domestic trade of these indus- 
It provides market development counsel 


James E. ibution 


Phone 
Mrs. Anne Ware, 
Phone: DUdley 8-3628 


ture and 
. ’ apparatus, 
Stock Footage Libraria) PI 


performs 


tries 
persons. cover 
overseas sales, 
marketing 


areas. 


ar 


issues c¢ ‘ise basic 
programs, eto issu concise ase 
cooperator is a non-profit ““°*> 


with the 
tne 
more agricul 


association concerned 


Activities: The USDA currently has 300 films 

in distribution with an estimated audience of 165 

million These films such subjects ‘*® Producers and exporters as to where and how 
. ? te . rs > ome af on 

as conservation, forestry, agricultural research, * cultivate and expand their E 
insect eradication, nutrition and * acquire distributors, facilitate the acquisition of 
addition, the Department is prepared to co frozen remittances, and render assistance in 
operate with qualified non-government organiza other problem It also participates in 
tions in the production and distribution of ag iff and trade negotiations, and maintains 
cultural educational motion pictures and TV films ‘Co™Stant surveillance of foreign trade trends, and 
which are related to agricultural if periodically information re- 
the non-government for industry guidance. Furthermore, the 
‘rganization or Branch acts as the focal point for industry with 
dissemination of agricultural information or reference to advice and guidance to other agen- 
production or handling of cies and use of other agency facilities. 

tural products 


one or 


Facitities: The USDA Motion Picture Servic Coast & Geodetic Survey 


has complete in-service production and laboratory 
facilities which been in opera 
tion 1907. 


G. P. Meredith, Chief, Technical Service 
Phone: STerling 3-9200, ext. 749 


Div. 
have continuous 
since 
e This division has produced, in 
years, 


the past nine 
four documentaries on the following sub- 
general activities of the Coast & Geodetic 
and surveyors at work. 
Certain aspects of these productions were con- 
tracted to industry. In addition, the Coast & 
1 Survey recently collaborated on the 

Academy of Planet Earth 
Film information is available through the 
Technical Service Division. 


DISTRIBUTION: Films for 
ings distributed 
braries in each state. Films for TV bookings : Surve 
distributed directly from Washington, : 
of all films may be purchased from Unite« 
Films of New York 
motion pictures, 
and of stockfootage, 
nominal cost. 


school and group show- 


are through cooperative film li- ects 


if tides; geodesy, 


Catalogues are Geoc 


for T spoon Nat 


series 


etic 


! + ’ . ~ ‘ “ 
fhims sultabie onal Science's 


which is 


1960 t 


PRODUCTIONS 
through, a career film in farm researcl National Bureau of Standards 
REA Story, the history of the Rural Electrific: 
tion Administrat Ro the story of th William R. Tilly, 
eradication of screw Viracle fron mation, Connecticut & Van 
Agriculture, a film; Oppo N. W., Washington, D. C. 
ig Phone: EMerson 2-4040, ext. 
The Forest 
of national forest lands; 
Detectir } 
pests; 

of 

affects 


produc 


ymns 


Office of Technical 
Ness 


on; Infor- 


tne 


nau 
worm: Avenues, 
marketing researc! 


7093 


funitiecs Unlimited, a film about improving livir 


conditions in certain rural 
about the multiple uses 
Wanted: Plant Pest 
unusual insects and 
ture, a presentation 


fallout as it 


areas 
— ¢ This Bureau produces scientific and technical 
ym pictures about the research programs of 
the National Bureau of Standards. Films are 
ava from the Photographic Services Labora- 
the address, and information 
from Office of Technical Informa- 


lable 
is 


above 
the 


active ry at 


others available 


; r 


Public Roads 
Dame, Chief, Motion Picture 
EXecutive 3-4957, 


This Bureau produces films on sub- 
s pertinent to highway development and im- 


Bureau of 


Ray B 
P} 


B) a neh 


one: ext. 736 
ACTIVITIES 


+ 


provement, safety, and other related subjects 
for government agencies, state and local highway 
departments, engineering colleges and _ univer- 
sities, and other interested organizations. Films 
are often produced in cooperation with these 
organizations and schools. 


FACILITIES: In-house capability. 


DISTRIBUTION: These films are available on a 
loan basis, with borrower paying transportation 
charges both ways, from the Chief, Motion Pic- 
ture Branch, Bureau of Public Roads, Washing- 
ton 25, D. C. Safety films on winter driving are 
available from the National Safety Council, 425 
N. Michigan Blvd., Chicago 11, Illinois. 

PropucTions: All films of this bureau are color- 
sound. 1960 productions are: Safety in Highway 
Surveying; Introduction to Highway Hydraulics; 
Dual Drum Paver Productivity; Winter Driving. 


U. S. Weather Bureau 
M. Bell, Public 


ordinator 
ADams 2-3200, ext. 


James Information Co- 


Phone: 456 
Phillip Crofford, Film Librarian 


Phone: ADams 2-3200, ext. 217 


¢ The Weather Bureau contracts for films and 
film shorts to be used in warning programs asso- 
ciated with hurricanes and tornadoes. In addition, 
it provides technical assistance for films on 
weather related subjects. The Bureau has an 
extensive library of other weather films produced 
elsewhere; loan information available from 
the Office of Public Information or the Film 
Library. 


is 


Office of International Trade Fairs 
Harry B. 
Phone: 


Lyford, Chief, Publie Information 
STerling 3-9200, ext. 454 


Activities: This office produces an annual film 
for business executives on the dynamic govern- 
ment—industry program at International Trade 
Fairs. 

These contracted out for 


FACILITIES: films 


production. 


are 


DISTRIBUTION: The 134-minute color films, which 
are available on a free loan basis, are handled 
through the Office of Public Information of this 
branch, and through Department of Commerce 
field offices. Black-and-white prints are available 
for TV use. 

PRODUCTIONS: Showcase for Freedom; Uncle Sam 
to The Trade Fair; Tradeways to Peace; 
and a 1960 ITF film in production at press-time. 


Goes 


Maritime Administration 


Myer Trupp, Public Information Officer 
Phone: STerling 3-5200, ext. 4461 


e This administration engages 
production to promote American Merchant Ship- 
ping. At present, the Maritime Administration 
engaged in a cooperative project with the 
Atomic Energy Commission and commercial in- 
dustry on a special film report about the N. S. 
Savannah, the world’s first nuclear merchant 
ship. Films are available through the Director, 
Public Information Office. 


in limited film 


1s 


A Word About This New Feature 


e For the first time, we are privileged to bring 
our readers these many columns of data on 
Federal audio-visual activities. Subsequent issues 
will correct any oversights in this pioneering 
effort. Please direct all inquiries and changes to 
the Editors. 
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CURRENTLY IN PRODUCTION: 
“You're Never Too Young’’— Eastern Airlines 


‘‘Anatomy of An Accident’’— A. T. & T. 


‘‘Destination Reliability’’— Atomic Energy Commission 
‘Tiger by the Tail’’— Clemson College 
“‘Celebrity Golf’’— NBC Television Network 


PRINTSI!!’’ 


Scene from A.T.4T.'s “A Manner of Speoking™ starring Fred Clark 





YES, 1,400 PRINTS 


In a little over one year... 
1,400 Technicolor 35mm 
and 16mm prints of 

the A. T. & T. public 
relations motion picture 
"‘A Manner of Speaking’’ 
are in distribution. 


It takes Showmanship to 
earn this kind of circulation. 
The picture was written and 
produced by— 


OF CALIFORNIA 
THEATRICAL « COMMERCIAL & TELEVISION MOTION PICTURES 
CHICAGO HOLLYWOOD SAN ANTONIO 





FEDERAL 


DEPARTMENT OF HEALTH, 
EDUCATION & WELFARE 


Washington 25, D. C. 


United States Office of Education 
Walter Stone, Director, Educat 
Branch 

W Orth 
Dr. Seerley Reid, 
Media 
W Orth 


Dr. ¢ 
Vedia 
Phone 3-7581 

issistant Directs 

cational Franch 

Phone: 3-7582 

administers Title VI 

Education Act, whi 

grants in the uses of ne 

and for the 
such media. This 


Education 
Defense 


e The Office of 
in the National 
provides for 
educational disseminat 
of information about ffice als 
administers a loan service of captioned films f 
the deaf. For information 
write to the office of 


researcn 


media, 


about fil 
John Gough, Chief, Captioned Films fo 
Deaf Program 
Phone: WOrth 
The Office of 
and surveys, 
raphies, and 
educational uses of 


§-7563 


Education also conducts 
prepares catalogs 


provides consultive 


and 
seT vices 
materials 


audio visual 


United States Public Health Service 


J. Stewart Hunter, Assistant to the Surgeo 
WOrth 2-2125 


James J. Culhane, /nformation Officer, 


General Phone: 
Office 
of the Surgeon General 


Phone: WOrth 2-2134 


AUDIO-VISUAL 


I 


\ 


I 


these films, 


studies 
bibliog- 
on 


as informati 


PROGRAMS: 


Lieberman, DVM, 

Section, Communicable 

Atlanta 22, 

me: MElrosse 

Mr Anne 
Distrib 


Chief, Audio- 
Disease 
Georgia 

1-5131 

F. Cain, Chief, Utilization & 
Unit, Audio-Visual Section, 
Disease Center, Atlanta 22, 


ition 
Communicable 
Georgia 

Phone: MElrose 4-5131 


ACTIVITIES 
| j 


iced 


Motion pictures and filmstrips pro- 
by the Public Health Service are designed, 
ynal and instructional aids, to assist 
for the prevention 
national and global 


n disseminating knowledge 


and mtrol of diseases of 


mport 


FaciLities: The Audiovisual Section of the Serv- 

s fully staffed and equipped to produce PHS 
both commercial and non-commercial 
showing. The Service also cooperates with private 
and in the production of 


films for 


rganizations 
films. 


groups 


health 


Public Health Service films, as 
listed in the PHS Film Catalog, are available 
on | from the Film Library, Communicable 
Disease Center, Atlanta 22, Georgia. In addition, 
many of the films listed are available for pur- 
chase from the Government contractor, United 
World Films, Inc., 1445 Park Avenue, New York 
New York, and other sources. Information 
concerning distribution of PHS films may be 
btained from the Information Officer, Office of 
the Surgeon-General, and from the Chief, Utili- 
zation & Distribution Unit. 


DISTRIBUTION : 


an 


” 
} 


PRODUCTIONS: Motion pictures 
produced either for, by, or 


and filmstrips 
in cooperation with 


the Public Health Service, both general interest 
and technical subjects for professional personnel, 
are listed in a complete up-to-date catalog avail- 
able from the Film Library, Communicable 
Disease Center, Atlanta 22, Ga. 


Secial Security Administration 
Baltimore 35, Maryland 
Roy L. Swift, Jnformation Officer, Bureau 
of Old Age & Survivors Insurance 
Phone: WIndsor 4-5000, ext. 2187 
Wallace 
Office 


& Survivors Insurance. 


Phone: WIndsor 4-5000, ext. 


Kendall, Chief, Production Branch, 
of Information, Bureau of Old Age 


2985 


Activities: The Social Security Administration 
produces and distributes films on Old Age, Sur- 
vivors and Disability Insurance. These are public 
information films designed to explain the rights 
and duties of the citizen under the Social Security 
Law. All films are designed for TV audiences, 
and both spots and film shorts are produced. 


FACILITIES: The Administration, located in Balti- 
more Headquarters, has a small studio and 
limited production facilities. Most film work is 
contracted to commercial producers. 


DISTRIBUTION: Through 584 District Offices 
throughout the country, prints may be obtained 
on a free loan basis. Prints may also be bought 
from United World Films, Ince., 1445 Park 
Avenue, New York 19, New York. 

PRODUCTIONS: Recent productions: Before the 


Day; Sam’l and Social Security; Something for 


Tomor row. 


(HEALTH, EDUCATION & WELFARE CONTINUED ON P. 60) 


KOOKTRGKKOLMORIROLL AS 


KEITTZ & HERN DON, In 


DALLAS 4.TEXAS 
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A MESSAGE OF IMPORTANCE TO ALL BUSINESS FILM EXECUTIVES 


This new film ‘‘How We Elect a President’’ 
is the most exciting new documentary 
explaining in full detail, in sound and 
color, the important steps in this process. 
8 A print of this film with an appropriate 
credit closing for your company would 
make an excellent public relations gesture 
when gifted to the schools, the civic 
groups, political groups and other vital 
organizations in your community. @ And 
because it is so current a topic, it is of 
greater moment now while it is news. 


HOW 
ELBCT ouR 
PRESIDENTS 


a Daker t 

tnat 

Cting Ge egate S 

the “big” states t 

y tally, the electoral col 
ampaign electricity 

by the first film of its 

er overing this most im- 

idrennial event. @ This film is 

top seller” now . and for 

hool, every civic group 

nization, every politica 


PRODUCERS AND DISTRIBUTORS OF FINE AMERICAN DOCUMENTARY FILMS 


BIRAD CORPORATION 


1564 BROADWAY = NEW YORK 36 * NEW YORK 
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FEDERAL AUDIO-VISUAL PROGRAMS: 


DEPARTMENT OF HEALTH, 
EDUCATION AND WELFARE 


Office of Vocational Rehabilitation 


W. Oliver 
and Reports Service 


Phone: WOrth 2-2040 


Kineannon, Chief, Publications 


e This office produces TV vocational 
rehabilitation for state agencies which then 
distribute them through local TV. At the present 
time, through contract, the office is 
major film on this subject. 


spots on 


planning a 


DEPARTMENT OF INTERIOR 

Washington 25, D. C. 
¢ The Department of Interior produces films 
which are concerned with the management, con- 
servation and development of natural resources 
in every section of the Nation. Films are avail- 
able from the bureau in which they have 
produced. 


peen 


Office of the Secretary 
Harlan Wood, Division of Information 
Phone: REpublic 7-1820, ext. 3171 
Inquiries concerning the use of 


Interior films for television should be 
to this office. 


addressed 


The Bureau of Mines 


A. Nicholas Vardac, Motion Pictur« 
Mines, 


Repre- 


sentative, Bureau of Washington 


25, D. C. 


1one tE public 7-1820, ext. 335 
Phor RE] ] 1820 t 


Department of 


Mines 
Pitts- 


Chief, Bureau of 
1800 Forbes Ave., 


Meyer Reinews, 
Distribution, 
burgh, Pa. 


ACTIVITIES: The Bureau of Mines has a broad 
film program dating from about 1920. Motion 
picture subjects deal with natural resources of 
states and areas and with mineral commodities 
including metals, non metals, coal and petroleum. 


FacILities: All films are made in cooperation 
with private industrial firms which pay produc- 
tion costs and select commercial film producers. 
The Bureau maintains no production facilities 
of its own. 


DISTRIBUTION: About 6,000 prints of films are 
distributed to the public on a free loan basis 
from the principal film center of the Bureau of 
Mines, 4800 Forbes Ave., Pittsburgh, Pa., and 
from depositories in 40 states. Annual number 
of bookings is 225,000. Most films are cleared 
for free TV use. Single or block bookings ar- 
ranged. Catalogues available. 

PRODUCTIONS: 
‘lude: The 


Films in current production in- 
Magic of Sulphur; The Story of 
and About Phosphate. 


r 
Copper; 


The Bureau of Reclamation 


Ottis Peterson, Assistant to the Commis- 


Information 


REpublic 7-1820, ext. 


Siore r. 
Phone: 1662 
ACTIVITIES : 
one or two 


The Bureau of Reclamation produces 
pictures a year on water 
development in the seventeen western states. 
These films are usually “low budget,” sound- 
color films which run 28 minutes for TV use. 
Film catalogs are available from regional offices 
and from Washington D. C. office. 


resource 


s with great regret 


FACILITIES: Most of the film work for the Bureau 
of Reclamation is contracted by the appropriate 
regional office to commercial producers. There 
are seven regional offices, supervised by the 
Washington office. 

DISTRIBUTION: Each of the seven regions, and 
the Washington office, has its own distribution 
channels. On occasion, prints are loaned to edu- 
cational institutions for short periods of time. 


PRODUCTIONS: Recent productions include: Key 
to the Future, a film about the Colorado river 
storage project in Utah, Wyoming, Colorado and 
New Mexico; Canyon Conquest, the story of the 
construction of the Glen Canyon Dam (an up-to- 
date version to be issued every two years), and 
a new film on the Central Valley Water Project 
in California. 


The Bureau of Land Management 
Dwight Rettie, Information Officer 
Phone: REpublic 7-1820, ext. 3609 


The Department of Interior and the Depart- 
ment of Agriculture cooperated on the following 
two films which are available for loan and for 
TV purposes and are distributed through the 
Washington office. Our Public Lands is a 28- 
minute color film on conservation and develop- 
ment programs, and Alaska, Land to Grow On, 
is a 28-minute color film on public land and 
resource programs in Alaska. 


The Geological Survey 

J. O. Kilmartin, 
Office 
Phone: 


Chief, Map Informati 


REpublie 7-1820, ext. 2446 

This department has a small collection of train- 
ing films of a technical nature on topographical 
survey subjects. The films were produced in 
(LISTING CONTINUES ON FOLLOWING PAGE 64) 


sense of deep personal loss 


that we announce the passing of our esteemed 


and beloved Vice President and friend, 


HERMAN ROESSLE on February 24, 1961. 


BUSINESS SCREEN 


Audio Productions, Inc. 


New York, N. Y. 
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NUMBER 1 


met 
HARRIS 


YOU DON’T HAVE TO FLOAT A LOAN... 


to have a film made! 


Lt’s possible to make the kind of film 
you need on a budget you can afford. 
We, at Coleman Productions, have been 
doing it for years, since 1935 to be exact. 

The secret? It’s no mystery... we've 
simply perfected the knack of extract- 
ing every ounce of value out of every 
cent of our clients’ money (we spend it 
as if it were our own). We know how 
to cut away the excess fat from each 
step of movie production... how to 
economize on everything — except 
quality. Proof? Our films have 
awards in competition with the most 


won 


COLEMAN PRODUCTIONS 


75 West 45th Street, New York 36, N.Y. CIrcle 5-9080 
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expensive productions. 

Good taste and sound merchandising 
are intangibles, but their effect on a 
film is concrete. We have an uncanny 
instinct for infusing our films with 
creative writing, inspired direction, 
dynamic editing and superb music scor- 
ing. When the finished product is pro- 
jected on the screen, we always feel a 
glow of pride and our client always 
feels a glow of satisfaction with a film 
that is both artistic and, what’s more 
important, tells our client's story with 
the greatest effectiveness. 





Our clients range from modest firms 
taking their “first plunge” with a 
simple five minute film, to industrial 
giants like Pan American World Air- 
ways and Olin Mathieson for whom 
we've produced, respectively, location 
films from Norway to Tierra del Fuego, 
and an epic of one of the world’s largest 
aluminum plants (the latter took over 
two years). 

Why not take a few moments off and 
see for yourself. No obligation, of 
No bother to us...we enjoy 
showing our films. Write or phone. 


course. 


SOME OF OUR RECENT AWARDS 


THE CHRIS AWARD 1959 — 1960 
THE BLUE RIBBON AWARD 1960 





ee Resuscitation of the 
Newborn (Smith, Kline & 
French Laboratories) to Memory 
is for the Living (Rock of Ages 
Corporation), business and in- 
dustrial organizations are repre- 
sented as sponsors, owners, OF 
producers of nearly half of the 
more than five hundred 16mm 
motion pictures and 35mm slide- 
films entered in the 34 Blue Rib- 
bon Award competitions of the 
1961 American Film Festival. 

The Festival is sponsored again 
this year by the Educational Film 
Library Association and sched- 
uled for April 19-22 at the Barbi- 
zon-Plaza Hotel in New York 
City. 

More Public Service Entries 

The EFLA Festival Commit- 
tee, headed by the association’s 
President Frederic A. Krahn, 
notes a marked increase of spon- 
sored public-service films among 
this year’s Festival entries, with 
productions submitted ranging 
from classroom films to those de- 
signed for the general audiences 
of television. 

“So many sponsored films were 
entered for the ‘Health, Safety 
and First Aid’ category competi- 
tion, for instance, that it has been 
necessary to create two separate 
Blue Ribbon categories—Health 
for Non-Medical Audiences’ and 
‘Safety and First Aid’ ”—reports 
Mr. Krahn. 

As in previous years, “Business 
and Industry” is one of the five 
major headings under which the 
34 Festival competition categories 
are grouped, with a wide variety 
of sponsored films submitted in 
such categories as “Industrial and 
Technical Processes,” “Institu- 
tional Public Relations—Com- 
mercial Organizations,” “Person- 
nel Training and_ Relations,” 
“Sales and Promotion” and “Sales 
and Technical Training.” 

Review Films in February 

Many sponsored films are also 
entered throughout the range of 
other competitions for the Blue 
Ribbon Awards which are 
grouped under “Education and 
Information,” “Art and Culture,” 
“Religion and Ethics” and 
“Health and Medicine.” 

All motion pictures and slide- 
films submitted for the Festival 
were reviewed during February 
by Pre-Screening Committees 
which include representatives of 
business and industrial organiza- 
tions and trade associations as 
well as technical specialists and 
professional A-V people. Work- 
ing under the supervision of 
EFLA, this year’s Pre-Screening 
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Business Films at the American Festival 


500 Motion Pictures and Slidefilms Vie for Blue Ribbon 
Honors at American Film Festival, April 19-22 in N. Y. 


Committees met in more than a 
dozen cities across the country. 
From the hundreds of entries 
screened, the Committees nomi- 
nate approximately 250 motion 
pictures and slidefilms for the 
final competitions of the Festival, 
where juries of A-V experts will 
vote the Blue Ribbon 
Awards 
Make-Up of 
Like the Pre-Screening Com- 
mittee, each Festival Jury com- 
prises at least two persons from 
the fields of audio-visual produc- 
tion, distribution, or administra- 
tion; two who are specialists in 
the subject area of the particular 
competition category; and two 
who are experienced in using films 
with the audiences for whom en- 


coveted 


Festival Juries 
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ER* 
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tries in that category are intended. 

According to Miss Emily S. 
Jones, Administrative Director of 
EFLA, application forms for Fes- 
tival Jury assignments are being 
sent out to all the A-V experts 
who have served at previous Fes- 
tivals. Other qualified persons 
may apply for assignments 
through EFLA, 250 West 57th 
Street, New York 19, N. Y. 

It is anticipated that business 
and industrial film sponsors will 
again be featured prominently on 
the list of Blue Ribbon winners, 
as they were last year when 
awards went to the Tobin Pack- 
ing Co.’s The First Prize Story 
(winner in the Industrial and 
Technical Processes category); 
the J. I. Case Co.’s On The Go 


Ektachrome 


Ektachrome Commercial 


Ektachrome Reversal Print Film 
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Ektachrome Commercial 
Ektachrome ER 
Normal ASA Rating. 
Double ASA Rating 
Ektachrome Work Print 


) 


PRINTING 
PROCESSING 


+ under license from Eastman Kodak Company 


BUSINESS 


(Sales and Promotion—Direct 
Sales); Pan American World Air- 
way’s Wings to Italy (Sales and 
Promotion—Service and Informa- 
tion); U. S. Steel’s Rhapsody of 
Steel (Public Relations—Com- 
mercial Organizations); Johnson 
& Johnson’s Hospital Sepsis 
(Medical Sciences for Profes- 
sional Audiences), and such 
slidefilms as Bell Telephone’s The 
Formation of Ferromagnetic Do- 
mains (Science—High School, 
College, Advanced). 

These Companies Represented 

Typical of major industries 
represented among Festival con- 
tenders this year is Oil, with a 
list of entries from such com- 
panies as American, B. P. (North 
America), Cities Service, Esso, 
Maruzen, Phillips, Richfield, 
Shell, and Standard Oil of Cali- 
fornia. 

The widely diversified host of 
notable business and industrial or- 
ganizations with entries includes 
A. B. Dick, Aetna, Alcoa, Ali- 
talia, Allis-Chalmers, American 
Airlines, American Bakeries, 
American Cyanamid, AMF, 
AT&T, Armour, Armstrong 
Cork, Baltimore Sunpapers, Bell 
Telephone, Bethlehem Steel, B. F. 
Goodrich, Boeing, Bulova, Car- 
nation, Chevrolet, Clairol, Con- 
vair, Comptometer, Dr. Pepper, 
Dun and _ Bradstreet, Dunlop, 
E. R. Squibb, Ford, the French 
Lines, General Dynamics, G. E., 
General Foods, G.M., IBM, In- 
ternational Harvester, Jantzen, 
J. l. Case, Johnson & Johnson, 
Lockheed, Lufthansa and May- 
tag. 

Other Festival Participants 

Other representatives of indus- 
try and business are Martin, 
Metropolitan Life, Merck Sharp 
& Dohme, Montgomery Ward, 
NaATION’s BusINEss, New York 
Central, New York Life, Paillard, 
Panagra, Pan American World 
Airways, Pendleton Mills, Pepsi- 
Cola _ International, Raybestos, 
RCA, Reynolds, R. R. Donnelly, 
R. T. French, Time, _INC., 
Thompson Ramo Wooldridge, 
U. S. Steel, Volkswagen, Western 
Electric, Westinghouse, and 
White Stag. 

Especially significant in 1961 
is the number of trade and pro- 
fessional associations represented 
by entries in the Festival compe- 
titions. Among such co-operative 
sponsors of films submitted are 
the Air Transport Association of 
America, the Allied Masonry 
Council, American Academy of 
Chefs, American Association of 


(CONTINUED ON PAGE 71) 
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Soap Box 
Derby 


for the 5ih Consecutive Year 


CHEVROLET, for the FIFTH consecutive year, has entrusted the 
important responsibility of securing maximum television visibility for their Soap Box 


Derby films to the Princeton Film Center. 


@ The Princeton Film Center operates a specialized motion picture distribution service, 


one which can free you of all of the numerous details of film circulation. 


@ Princeton Film Center has also produced hundreds of motion pictures for its clients 
since 1941. 


@ Please write for our production and distribution brochures. 


The PRINCETON Film Center, Inc. 


PRINCETON, NEW JERSEY 
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FEDERAL AUDIO-VISUAL PROGRAMS: 


(INTERIOR: GEOLOGICAL SURVEY 


cooperation with the Pan American Institute of 
Geography & History, and are circulated through 
the Washington, D. C.., office. 


U. S. Fish & Wildlife Service 


Elliot A. Macklow, Chief, 
Branch of 
Commercial 
Service 

Phone: REpublic 7-1820, ext. 


Audio Visual Se rv- 
Marketing, Bureau of 
Fisheries, Fish & Wildlife 


ices, 


2151 


AcTIVITIES: Using commercial contractual mo 
tion picture facilities, this organizational unit 
plans, produces and distributes fishery marketing 
and educational motion pictures 
both Government and industry. 
visual materials such as fishery television 
announcements, radio spot announcement discs, 
slides, specialized publications, etc. are also pro- 
duced and distributed by the Unit. 


sponsored by 
Other audio- 


spot 


FACILITIES: Commercial contractual 
ture facilities. 


motion pic- 


DISTRIBUTION: Utilizing about 185 Government 
and private film libraries, about twenty fishery 
motion pictures are distributed free of charge 
upon request. Provision has been made so that 
most of the films are cleared for television, al- 
though special permission is required before tele- 
casting. Stock footage is not available. A catalog 
entitled Fishery Motion Pictures may be ob- 
tained free of charge upon request. A central 
Audio-Visual Services film library is maintained 
in College Park, Md. Films and information may 
be obtained by writing Audio-Visual Services, 
Bureau of Commercial Fisheries, Post Office Box 
128, College Park, Maryland. 


CONTINUED) 


PRODUCTIONS: 
Sponge 


Recent productions include: 
From the Sea, an Edinburgh 
Film Festival honor film; Salmon—Catch to Can; 
and a production of a documentary on the Great 
Lakes which is forthcoming. 


T? easure 


POST OFFICE DEPARTMENT 
Washington 25, D. C. 
Howard I. Lewis, Director, Press, Radio & 
TV Division, Public Relations 
Phone: STerling 3-3100, ext. 514 
F. Kelleher, 


Postmaster 


Assistant to the 
Public 


S pe cial 
Gene ral, Relations 
(Public Relations films) 


Phone: STerling 3-3100, ext. 500 


Meyer Hanson, Aids 
Bureau of Personnel (Training 
Phone: STerling 3-3100, ext. 8023 


Visual Specialist, 


Films) 


ACTIVITIES: The Post Office Department makes 
training and public relations films and engi- 
neering photo reports. 


Faciuitiges: This Department has complete in- 
house capability for making films and also con- 
tracts for motion pictures with commercial pro- 
ducers. For information on contracts, write to 
3ureau of Facilities and Supplies Division, Room 
1206, Post Office Department, Washington 25, 
D. C. 


DISTRIBUTION: Public relations films are dis- 
tributed through U. S. Postmasters in all regions. 
Training films are distributed through Regional 
Operations Directors in fifteen regions. Stock 
footage on most of the Post Office operations 
is available. 


PRODUCTIONS: Public Relations 
include: Farewell, Pony; An American Credo; 
Postal Report To the Nation, and Mail Call: 
All Ships and Shore Stations. Training films for 
1960 include Classes of Mail; Machines to Process 
Tomorrow's Mail, Revised; Engineering the 
Modern Postal Plant, and Improving Operations 
on Workroom Floors. 


films for 1960 


UNITED STATES 
INFORMATION AGENCY 


Washington 25, D. C. 


Turner B. Shelton, Director, Motion Picture 
Service. Phone: DUdley 3-2315 

Guarco, Deputy Director, Motion 

Service. Phone: DUdley 3-337: 


Anthony 
Picture 

Jack W. Evans, Special Assistant to the Di- 
rector. Phone: DUdley 3-2343 

Alan Fisher, Chief, Domestic 
Div. Phone: DUdley 3-2343 


Production 


Don R. Wheeler, Chief, Administrative Staff 
Phone: DUdley 3-4558 


Wilbert H. Pearson, Chief, Attestation & 
Review Staff. Phone: DUdley 3-3567 


Miss Mickey Sanford, Chief, Acquisitions 
Branch. Phone: DUdley 3-5651 


Activities: USIA acquires and distributes mo- 
tion pictures in the overseas information pro- 
gram which it conducts. These films show Ameri- 
can life and support the United States foreign 
policy. 


FacILities: USIA contracts with private com- 


mercial companies to produce films to specifica- 
tions and under supervision of the motion pic- 
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Why Sponsors Specify IDEAL for Distribution* 


*EXPERIENCED 


40 Years in Film Distribution 


*ADEQUATE 


Twenty-nine Strategically-located 
Offices, Nationwide 


*QUALIFIED 


Electronic Inspection Equipment 


*ECONOMICAL 


Lowest Prices for Quality Service 


*EXCLUSIVE: We Do Not Service Competitors... 


: deal Pictures INCORPORATED 


4 58 East South Water Street, Chicago 1, Illinois 
Phone: Financial 6-5480-1 
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At the start, 
all motion picture film 


looks like this... 


What the producer does to it 
determines the success of your message 
in reaching your audience. 


WILLIAM J. GANZ COMPANY. Producers and distributors of telefilms and motion pictures. 
A division of the Institute of Visual Communication, Inc., 40 East 49th Street, New York 17, N.Y 








chedul = tbe announced soon: 





LAKE CENTRAL AIRLINES 
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A division of the Institute of Visual Communication, Inc., 40 East 49th Street, New York 17, N.Y 


EVErY 
PRODUCTION 
RENTAL NEED 


®@ LIGHTING — 
ARCS, 
INCANDESCENT 


@ MOBILE 
GENERATORS 
® TRANSFORMERS 


® CAMERAS 
CRANES 
DOLLIES 
© CAMERA CARS 
® TECHNICAL 
CONSULTANTS 


JACK A.FROST 


Pioneer in Complete 
Production Rental 
Service / 


Choose from one of the nat - 
ions largest Inventories. . . 
benefit from Fasterdelivery 

via Frosts company Fleet of 

trucks. ..and count on the de- 
pendability of Frosts top tech- 
nicians who give you complete 
coordinated Service from start 
to finish . 


Vo GW a) 8 


MAIN OFFICE: 234 Piquette 
TR 3-8030, Detroit 2, Michigan 





COBO HALL OFFICE: 401 Washington Blvd. 
Rm. 3143, WO 2-1255, Detroit 26, Michigan 


CANADIAN OFFICE: 6 Shawbridge, 
BElmont 2-1145, Toronto, Canada 


HOLLYWOOD OFFICE: 4224 Teesdale 
POplar 2-8296, N. Hollywood, California 
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U.S. AUDIO-VISUAL GUIDE: 


(U. S. INFORMATION AGENCY: CONTINUED) 
ture service. In addition, the agency contracts 
to use selected films in overseas programs. 


DISTRIBUTION: In addition to theatrical distribu- 
tion for many of these films, the films reach a 
wide non-theatrical audience through the 213 
film operation centers at the U. S. Information 
Service offices overseas. In addition to the 213 
film libraries approximately 300 mobile motion 
picture units are used to show the films. The 
address of the local U. S. I. S. can be obtained 
from any American embassy or consulate. In 
the United States, the USIA films are available 
for educational use through purchase from 
United World Films, 1445 Park Ave., New York 
29, New York. USIA does not distribute films or 
maintain a film lending library in the United 
States. 


INTERNATIONAL COOPERATION 
ADMINISTRATION 


Communications Media Office 
Washington 25, D. C. 
Gerald F. Winfield, Chief 
Phone: STerling 3-6400, ext. 7143 
V. M. Commeree, Motion Pictures 
Phone: STerling 3-6400, ext. 7303 


ACTIVITIES: This organization is composed of a 
group of specialists whose prime duties are to 
provide professional technical advice and assist- 
ance to a large number of functionaries working 
in conjunction with approximately seventy U. S. 
Operations Missions in various cooperating coun- 
tries of the free world. They are responsible for 
the Communications Media program within 
I. C. A., including all audio-visual aids for in- 
struction, the development of the media of mass 
communication, and the training of personnel in 
the professions and skills of technical informa- 
tion. The responsibility includes planning, de- 
velopment and use of communications media 
ranging from hand-made indigenous devices 
through more complex media such as motion 
pictures, radio and television. Such support ex- 
tends itself into all technical fields with which 
I. C. A. programming is involved. 

FACILITIES: With respect to film productions, 
some missions have complete professional staffs 
and facilities; others vary widely in degrees 
of completeness. All rely on the Washington 
staff to a greater or lesser extent for “back- 
stop” guidance and services. 

DISTRIBUTION: Except for a limited number of 
films produced under contract in the United 
States, motion pictures, film strips and slides 
e : are made in cooperating countries and are de- 
LiKe signed for overseas distribution. Approximately 
-+ lF eT : . fifty films have been selected for showings to 
THAT $ Educational and Civic groups in this country. 
They are available upon request from Educa- 
tional Film Libraries in 10 geographic locations. 
Further information is available from I. C. A. 
or the Educational Film Library Association, 

250 West 57th Street, New York 19, N. Y. 


ORGANIZATION FOR EUROPEAN 
ECONOMIC COOPERATION 


1346 Connecticut Ave., N.W., Washington, D. C. 


—— J ’ 
pel — : ss Mabel Le Fevre, Films Consultant 


Phone: DUpont 7-4237 

J) —__ PELAS INC. 292 MADISON AVENUE, NEW YORK 17, N. Y. e OEEC selects technical training, scientific, 
educational, business management, labor rela- 
tions and sales films for inclusion in the Paris 
reference library of OEEC for distribution 
among its 20 member countries. This organiza- 
tion has two offices, one in Washington and an- 
other in Paris, which deal with the productivity 
centers in the governments of other countries. 
(LISTINGS CONTINUE ON FOLLOWING PAGE 74) 
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the 

finest 

in 16 and 35mm 
color 
developing 

and 

printing 
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PX 


if Color Service 


a COMPANY, INC. 


TOLLE 
Vas WT 


115 WEST 45 STREET 
NEW YORK 193 N. Y. 
JUDSON 6-0853-4-5 











COLOR EXCLUSIVELY... .EXCLUSIVELY COLOR 





Bigger 


and 


Better 
LO 


Serve 
You... 


Call or write... 


We've moved to brand new quarters 
at 45 West 45th Street. Four cutting 


rooms. 16mm and 35mm interlock. 


JF 


Narration sound studio with top 
quality acoustics. Ampex and 


Magnasync recording and transfer. 


JF 


New York's fastest growing film 
producer's service. Skilled editors. 


Exclusive sound effects library. 


JF 


J F clients include dozens of leading 
industrial and television producers 
and in-plant photographers. Ask to 


see sample of our work. 


FILM EDITING 
AND SOUND 
COMPANY, INC. 
45 West 45th Street 


New York, N. Y. 
Circle 6-4030 





American Festival: 
(CONTINUED FROM PAGE 62) 


Nurse _ Anesthetists, American 
Brush Manufacturers. Assn., 
American Dental Assn., American 
Hospital Assn., American Insti- 
tute of Architects, American 
Medical Assn., American Petro- 
leum Institute, American Podiatry 
Assn., American Society of Agri- 
cultural Engineers, and the 
American Textbook Publishers 
Assn. 

Other professional and _ trade 
organizations represented are the 
American Title Assn., the Asso- 
ciated Bulb Growers of Holland, 
the Canned Salmon Institute, the 
Copper and Brass _ Research 
Assn., the Credit Union National 
Assn., the Farmers Union Grain 
Terminal Assn., the Federation of 
Danish Industries and the Danish 
Agricultural Marketing Board, 
the Institute of Life Insurance, 
the National Assn. of Whole- 
salers, the National Cotton Coun- 
cil, the Manufacturing Chemists 
Assn., the Rubber Manufacturers 
Assn., the Southern Furniture 
Manufacturers Assn., the Ver- 
aont Co-Op Council, and the 
Western Pine Assn. 

Expect Large Attendance 

Since the American Film Festi- 
val affords registrants a unique 
opportunity to see a large number 


PARTHENON PICTURES 


— 
e002] 
HOLLY WOOD 
Documentary Films 
For Business, 
Industry and Science. 


Are you thinking about a film for 
EMPLOYEE INDOCTRINATION ? 
to familiarize new hires with your or 

ganization, its standards, its spirit, its 

departments and what they do? 

Let us loan you screening prints of 
“TOOLS OF TELEPHONY” 
(Western Electric) 

“A HOTEL IS BORN” 
(Hilton Hotels) 
“THE NEXT TEN” 
(Kaiser Aluminum) 
“HAIL THE HEARTY” 
(The Borden Co.) 

“FIRE AND THE WHEEL” 
(Socony Mobil) 
“OUTSIDE THAT ENVELOPE" 
(Conn. General Life Ins.) 
“LOCKED ON” 

(Convair Astronautics) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Detroit 


Chicago Princeton 
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of top-quality informational films 
that are of particular interest in 
both content and technique to 
men and women in business and 
industry, high registration at the 
Festival is expected again this 
year. 

In addition to the screenings 
scheduled throughout the four 
days of the Festival, EFLA is 
programming a number of special 
panel discussions to be led by 
nationally known 16mm authori- 
ties, as well as informal discus- 
sion meetings. 

Awards Banquet on Apri! 21 

The Festival will be climaxed 
by the Gala Award Banquet at 
which the Blue Ribbon Awards 
will be announced and presented 
on the evening of Friday, April 
21. All of the Blue Ribbon films 
will be screened again on Satur- 
day, April 22. 

Detailed information on_ all 
program events and _ screenings 
will be announced in advance of 
the Festival, and advance pro- 
grams and registration forms will 
be available soon through EFLA. 


* af * 


Invitations Out for 4th Annual 
Vancouver Film Festival, July 


The fourth annual Vancouver 
International Film Festival will be 
held this year July 10-22 in Van- 
couver, B. C., Canada. The Film 
Festival is one of the most impor- 
tant events of the Vancouver In- 
ternational Festival, which also 
features a Military Searchlight 
Tattoo as well as the Arts Festi- 
val. 

Stanley H. Fox, chairman of 
the Film Committee, announced 
that invitations to submit films are 
being sent out to film producing 
organizations around the world. 
Entries are being invited in a 
number of categories including 
feature length films. 

Screening committees will se- 
lect 20 features and 100 docu- 
mentaries and short subjects for 
public presentation during the 
twelve-day Film Festival. 

In 1960, the Vancouver Inter- 
national Film Festival drew a to- 
tal audience of 22,000, repeating 
its success of the first two years. 
Hundreds of people were turned 
away from showings of such films 
as Hiroshima Mon Amour and 
The World of Apu, resulting in 
numerous theatrical bookings of 
these and other Festival films by 
theatrical chains across the coun- 
try. 
For further information on the 
Film Festival, write to The Van- 
couver Festival Society, 900 West 
Georgia St., Vancouver, B. C. 


1961 


He’s the type of guy who’s pot 


afraid to unlimber a fresh 

beat while everyone else is plodding 
the same old self-conscious dirge. 
And he’s dearly admired for it. 
Maybe that’s why his name 
usually stands out, like 

Air France + Texaco > AMF 
Aveo + J. Walter Thompson 
Cunningham & Walsh « Doyle, 
Dane, Bernbach - Ogilvy, 

Benson & Mather, et al. 


PRODUCTIONS, INC. 


INDUSTRIALS 
COMMERCIALS 
SLIDE FILMS 
FEATURES 


LIVE ACTION ¢ 


216 East 49th St., New York 16, N.Y. + PL 2-1940 





These 52 executives have an average of more than 25 rs’ experience in the 
film industry and have been with CFi Hollywood an quereme of over 16 years: 
1) Ray Armstrong, 35mm Color egetive Developing Foreman; 2) Ra: jederman, 
vi ly Foreman; 3) Leo Bloombe 16mm _ Developing Foreman; 
late Bloomberg, 16mm Printing Foreman; 5) Harry Buckler, 35mm Color Posi 
tive Developing Foreman; 6) F. H. Carlin, 35mm Positive Deve oping Foreman; 7) 
inaid Carroll, 35mm Densitometric Control Foreman; 8) Decay, 35mm 
Printing Foreman; 9) John Cooper, Vault Department Foreman: 10) Frank Cootz, 
Timer; 11) George Crane, 35mm Customer Service Representative; 12) Jack \y 
Timer; 13) Kenneth Dunn, 16mm Negative Assembly Foreman; 14) Ted Fogeiman, 
Laboratory Superintendent; 15) Bill Funck, Title & Optical Production Su visor; 
16) Jack Goetz, Sales Administrator; 17) Jack M. Goetz, Public Reiations Birector: 
18) Phil Gorth, Timer; 19) Bob Grubel, Chemica! Lab Foreman; 20) Gustofsen, 
l6mm Service Coordinator; 21) Dane Hansen, Chief Projectionist; 
22) Dick Harrison, 16mm Densitometric Control Foreman; 23) Cari H Qual 
ity Control Engineer; 24) Ted Hirsch, Vice President, Qperations; 25) tra ,- 4 
Comptroller; ) Tom Jones, Maintenance Foreman: 27) Jim Lawler, Office Man- 
ager, 28) Art Ludington, 35mm Customer = ervice Supervisor; 29) Lew Mansfield; 
35mm Customer Service Representative; 30) Julius jond, 16mm Positive Assem- 
33 Foreman; 31) Frank Montfort, Security Director & Military Liaison Officer; 
3 Paul Morrill, Timer; 33) Val Osborne, Timer; 34) Russ A wt, Machine 
Shop Foreman; 35) Pat Powers, 35mm Positive Assembly Foreman; 36) Lad 
ny, 35mm Negative Developing Foreman; 37) Ed Reichard, Chief Engineer, 
38) Roger Richardson, Color Control Supervisor; 39) Dick bys yr Resident Coun- 
sel; 40) Bob Ross, Kodachrome Negative Assembly Foreman; 41) Herschel! Sanders, 
Art Department Director; 42) Job , © Pp M Supervisor; 
43) Raiph Shadduck, Title & Optical Assembly Foreman; 44) Pete Silverman, 
35mm Customer Service Representative; 45) Mike Simon, Credit Manag: ) 
powy Bm 16mm Production Control Supervisor; 47) Sid , Vice President 
and General Manager; 48) Morris Sparks, Timer; 49) Tom 1, 35mm Customer 
Service Representative; 50) Dale Tate, Title & ptical Division Manager; 51) 
Jack Thomson, Title & insert Cameraman; 52) Meyer Weinstock, Kodachrome 
Department Foreman 
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A-V CALENDAR: 1961 


April 19-22 
1961 American Film Festival, 
Educational Film Library 


Assn. Barbizon-Plaza Hotel, 
New York. 


April 24-27 
Industrial Audio-Visual Assn. 
Annual Meeting, Edgewater 

Beach Hotel, Chicago. 


April 24-28 
Dept. of Audio-Visual Instruc- 
tion, NEA, Nat’l Convention. 
Deauville Hotel, Miami Beach. 


May 1-5 
American Society of Training 
Directors, 17th Annual Con- 
ference, Bellevue Stratford Ho- 
tel, Philadelphia. 
May 4 
2nd American TV Commercials 
Festival, Hotel Roosevelt, 
New York City. 


May 7-12 
Society Motion Picture & Tele- 
vision Engineers, 89th semi- 
annual convention. King Edward 
Sheraton Hotel, Toronto, Can. 


May 22-26 
Seciety of Photographic Scien- 
tists & Engineers, Annual 
Convention, Trade Show. Bing- 
hamton, New York. 


May 23 & 24 
Day of Visuals: Nat’l Visual 
Presentation Assn. Hotel Roo- 
sevelt, New York. 


Industry Film Producers Assn. 
2nd Annual Convention, 

Trade Show. Miramar Hotel, 

Santa Monica, California. 


June 12-16 


8th Int’l Advertising Film Fes- 
tival, Cannes, France. 


July 10-22 
ith Annual Vancouver Interna- 
tional Film Festival, Van- 
couver, B.C., Canada. 
July 17-21 
3rd Annual Visual Workshop, 
U. S. Department of Agricul- 
ture, Washington, D. C. 


July 22-25 
National Audio-Visual Conven- 
tion & Trade Show. Morrison 
Hotel, Chicago, Ill. 


September 13-15 


9th Annual Columbus Film Fes- 
tival, Columbus, Ohio. Entry 
closing date: July 15, 1961. 


November 1-14 


5th San Francisco International 
Film Festival, San Francisco, 
California. 
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Winner of a National Safety Council 
Award, this safety film represents 
the kind of product we at Wondsel, 
Carlisle & Dunphy can produce for 
you——to guarantee you and your 
organization an end result 

that will pay off. 


wC 








.. the pay-off is in the 


Cts 
mysefr ation for 


Yours very truly 
, 





WONDSEL, CARLISLE & DUNPHY, INC. 


1600 BROADWAY . NEW YORK 19, N. Y. . CIRCLE 7-1600 





pictures 


We believe you recognize the 
usefulness of films, provided 
they will pay their own way in 


your business. 


We maintain they are as clear 


an economy as your telephone. 


Treat them as a tool for which 
you expect to pay no more than 
returns will justify, and employ 
a producer who understands 


sound business principles. 


Write for our booklet, 


“How Much Should 
a Film Cost?” 


BEAEGS 


and 
22A\a a LE IENRODN 
IN ¢:. 
SOUND BUSINESS FILMS 


15 East Bethune Avenue 
Detroit 2, Michigan 
+ 
The Talbott Tower 
Dayton 2, Ohio 
° 
405 Lexington Avenue 


New York 17, N.Y. 


FEDERAL AUDIO-VISUAL PROGRAMS: 


DEPARTMENT OF THE TREASURY 
Washington 25, D. C. 
Internal Revenue Service 


Charles M. Lammond, Public Information 
Officer. Phone: WOrth 4-4037 


John Burleson, Audio Visual Training Of- 
ficer. Phone: WOrth 4-3465 


Activities: The Internal Revenue Service pre- 
pares, from time to time, motion pictures for 
either internal or external use. Those prepared 
for training purposes are produced under the 
jurisdiction of the IRS Training Divisien and 
are used at district and major local offices 
throughout the United States to instruct new 
personnel or those being assigned to different 
tasks in the work they are to undertake. The 
Public Information Division supervises the pro- 
duction of films and television spot announce- 
ments intended to acquaint taxpayers through- 
out the nation with matters of presumed interest 
to them involved in IRS operations. 


FaciLities: The public information films of IRS 
are produced professionally, usually utilizing the 
agency’s own office facilities and personnel for 
background scenes but hiring professional talent 
for action bits, narration, etc. Laboratory pro- 
duction facilities are contracted to complete the 
film after the first rough cut. Training films are 
sometimes produced with IRS personnel and 
sometimes with professional talent. 


DISTRIBUTION: Two public information films are 
presently available from IRS district offices in 
either color or black-and-white versions. Each 
of these films runs 28 minutes and both are 
available in 16mm only. All clearances and re- 
leases have been obtained for general showings. 


PRODUCTIONS: Two information films have been 
produced since 1959: Since the Beginning of 
Time, the use of which is now being curtailed, 
and The Inevitable Day, just released. 


United States Coast Guard 


Don Farran, Chief, Motion Picture Section, 
Public Information Division 
Phone: WOrth 4-5303 


Activities: The U. S. Coast Guard produces in- 
formation and training, as well as recruiting 
films. The majority are in 16mm color-sound with 
running time of 14 or 28 minutes. For the past 
three years, CG films have consistently been 
selected by the United States government for 
entry in foreign film festivals, and have won 
a number of awards. 


FACILITIES: In-house capability. The CG uses 
its own facilities, including writing, directing, 
shooting, and editing to final cut of its produc- 
tions. 


DISTRIBUTION: Distribution of the films is made 
through the various Coast Guard District offices 
and from Headquarters to television stations, 
schools, colleges, various organizations providing 
information to their members. Usually, the films 
are cleared for non-theatrical and television use, 
and no charges are made for use. An annual Film 
Catalog is issued by Coast Guard Headquarters 
and separately by each District office. 


PRODUCTIONS: Recent subject matter of the films 
has ranged widely across the world, including 
LORAN stations on Pacific isles, discovery opera- 
tions in the Arctic and Antarctic, Search and 
Rescue, International Ice Patrol, Aids-to-Naviga- 
tion, Merchant Marine Safety, small boat safety 
operations including training films on naviga- 
tion and rules-of-the-road. 


U. S. Savings Bonds Division 


Jacob Mogelever, Promotion Manager, U. S. 
Savings Bonds. 
Phone: EXecutive 3-6400, ext. 4157 


¢ The U. S. Savings Bond Film Program is 
completely dependent on the volunteer support 
from the non-theatrical and theatrical film indus- 
try and other industries. Over the past 20 years 
it has received over 1 billion dollars worth of 
promotional support. 


VETERANS ADMINISTRATION 
Washington 25, D. C. 


Assistant Administrator 
for Management Services 


Mrs. Grace Moore, Administrative Assistant, 
Visual Aids Division 
Phone: DUdley 9-2915 


Charles H. Glazer, Chief, Motion Pictures, 
Visual Aids Division 
Phone: DUdley 9-2724 


ACTIVITIES: Veterans Administration film pro- 
grams are controlled through the Assistant Ad- 
ministrator for Management Services Office 
which produces and procures educational, train- 
ing, informational, technical, and medical films 
for use within the agency on a loan basis and 
for use by participating hospitals, schools, etc. 


Faciuities: VA films are produced in collabora- 
tion with the Department of Agriculture Motion 
Picture Service. VA has no in-service capability. 


DISTRIBUTION: There is a central agency library 
in the Washington headquarters of the Veterans 
Administration, which controls and issues copies 
of all films used by this agency. There is no 
rental fee. 


PRODUCTIONS: The most recent VA film is titled 
The Giant Step Forward, and depicts all the pro- 
gram activities of the VA. 


LIBRARY OF CONGRESS 
Washington 25, D. C. 
Willard Webb, Chief, Stack & Reader Di- 


vision 
Phone: STerling 3-0400, ext. 466 

James H. Culver, Head, Motion Picture Sec- 
tion, Stack & Reader Division 
Phone: STerling 3-0400, ext. 721 

Joseph W. Rogers, Chief, Copyright Cata- 
loging Division, Copyright Office 
Phone: STerling 3-0400, ext. 458 

Mrs. Katharine W. Clugston, Audio-Visual 
Specialist, Descriptive Cataloging Div. 
Phone: STerling 3-0400, ext. 484 

Miss Frances L. Menges, Head, Special 
Services Section, Card Division 
Phone: STerling 3-0400, ext. 839 


e The Library of Congress has an unrivalled 
collection of American films dating from the 
infancy of the motion-picture industry, which 
it has acquired through the operation of the 
copyright law and through gifts, and it also 
has a large body of foreign films turned over to 
it as a result of wartime confiscation. The Li- 
brary’s activities in the motion-picture field in- 
clude the registration of claims to copyright, the 
acquisition of films, the cataloging of films and 
related bibliographic service on the collection. 
The Library’s Copyright Office has registered 


(LISTING CONTINUES ON FOLLOWING PAGE 195) 
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It's the IDEA that counts! 


Get the script FIRST- 


CREATIVE PLANNING FOR VISUAL PRESENTATIONS 


3408 Wisconsin Avenue, NortHwest* WasHiIncton 16, D. C.* Emerson 2-8200 
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OVER 45 YEARS OF 


QUALITY 
FILM 


PRODUCTION 


Sam Orleans has the 
production “know how” that 
can project your ideas to 
life on film. Contact 

Sam Orleans for expert 
and prompt attention in 
anything pertaining to the 
field of motion pictures. 


Industrial Training 
Technical Processes 
Sales Promotion 
Public Relations 
Sales Training 
Employee Relations 
Documentary Films 











AVAILABLE TO POWER COMPANIES, INDUSTRY, ETC., 
SAM ORLEANS’ LATEST PRODUCTION OF 


“Man Enough For The Job’ 


WRITE FOR FREE PREVIEW PRINT TODAY! 


BE SURE YOUR NEXT FILM IS A SUCCESS — CONTACT: 


Sam Orleans, lnc. 


Knoxville: 211 W. Cumberland Ave., 3-8090 or 7-6742 
New York: 550 Fifth Ave., Plaza 7-3638 


People and Pictures That Made the News 


Industry Loses a Leader as 
Herb Myers Dies in Air Crash 


The crash in February of a 
Sabena jet airliner at Brussels, 
Belgium, which took the lives of 
the entire U. S. figure skating 
team, also caused the death of 
one of the A-V industry’s leaders, 
H. Herb Myers, who was on a 
business trip. 

Herb, 63, was president of 
Charles Beseler Company, East 
Orange, N. J., a position he held 
for the past seventeen years. He 
was a long-time supporter of the 
National Audio-Visual Associa- 
tion, and a contributor of time and 
talents to NAVA projects. He was 
also interested in the National 
Institute For Audio-Visual Sell- 
ing, and not only taught several 
courses over a number of years, 
but served as an active member of 
the Institute Board of Governors. 

Herb is survived by his wife 
Lee, his son Marty, and his daugh- 
ter Mrs. Ruth Berman. Memorial 
contributions may be directed to: 
Trees For Israel, Jewish National 
Fund, 42 E. 69th Street, New 
York, N. Y. Ly 

* x oe 
Lee Benjamin Heads Motion 
Pictures at H. D. Rose Co. 

Lee C. Benjamin has joined the 
staff of H. D. Rose & Company, 
Inc., New York, as producer. He 
will head up the Rose Company’s 
newly established motion picture 
department. 

Benjamin was formerly with 
J. Walter Thompson Company as 
producer-writer-director of train- 
ing, documentary and industrial 
films. 

* oa * 
Veteran Harry Peterson Dies: 
With Atlas Over Four Decades 

Harry Peterson, veteran tech- 
nician in the motion picture in- 
dustry, died February 28 at his 
home in Oak Park, Illinois. 

Mr. Peterson joined Atlas Film 
Corporation, Oak Park, in 1919 
and was employed with the firm 
continuously since that time. He 
was a Charter Member of the In- 
ternational Alliance of Theatrical 
Stage Employees, Local 666. 

He is survived by his wife 
Charlotte, children Richard A. 
and Patricia Stevens, and seven 
grandchildren. 

During his career, he accom- 
plished many technical achieve- 
ments, many of which have been 
adopted by Hollywood. In 1926, 
for example, Harry Peterson 
filmed the first interior scenes 
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lighted by incandescent lamps spe- 
cially manufactured at Nela Park 
by General Electric Company. 
These early 2500-watt lamps were 
made with hand-turned filaments. 

As a cameraman he worked on 
many motion picture productions 
and industrial films ranging from 
photography 4000 feet under- 
ground to airplane photography. 
He was cameraman on many “blue 
chip accounts” such as Sinclair 
Refining Co., Pure Oil, Inland 
Steel, Swift & Co., Studebaker, 
Ford, Allis-Chalmers and Phelps- 
Dodge. 

Harry Peterson continually 
served the film industry and 
earned the rightfully deserved 
title of industry pioneer. Wy 


* ca 


Willard Pictures Completes 
African Film for Science Use 


Willard Pictures, Inc., has com- 
pleted an extensive production 
job for Mrs. William J. Morden 
on her new film, Kenya and 
Tanganyika, made for the Pea- 
body Museum, Yale University. 

The film, which is designed for 
showing to scientific groups, de- 
scribes the job of collecting speci- 
mens for scientific study. i 


PARTHENON PICTURES 
== 
ooo 
HOLLYWOOD 
Documentary Films 
For Business, 
Industry and Science. 


Are you thinking about a 


CORPORATE IMAGE FILM 


to broaden the public or 
customer or investor understanding of 


your company? 
Let us loan you screening prints of 


“TOOLS OF TELEPHONY” 
(Western Electric) 


“THE NEXT TEN” 
(Kaiser Aluminum) 
“HAIL THE HEARTY” 
and 
“ELSIE & CO.” 
(Borden Company) 
“FIRE AND THE WHEEL” 
(Socony Mobil) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago 


Princeton Detroit 
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WORK/AG 
‘The 444++nh<= MmMan’s equipment 


The ‘“‘Thinking Man”’ may have his place but let’s be realistic, it takes 
more than thoughts to splice film or synch picture with sound, it 
takes performance. Performance by professional men working with 
professional equipment. This is why we have purchased this space, 
not to run a so called ‘“‘Special Bargain’’ as we are not in the bargain 
business, but to offer professional equipment to professional men. 
Naturally, when a piece of our equipment is purchased we benefit, 
but the person buying that equipment is also benefiting because 
we know that every piece of equipment that goes out of one of our 
showrooms is the best performing, most professional piece of equip- 
ment that money can buy. We know because we not only design, but 
manufacture all of our own equipment and are aware of exactly 
what goes into each item and what that item can or cannot do. Here 
are just a few of the items available from our stock, which we offer 
for your consideration: 


AUTOMATIC SPLICER 
HAND REWIND 


HOT SPLICER 
REELS - CANS - FIBRE CASES - SPLIT REELS 


POWER REWIND 
INSPECTION UNIT 


t 28 


protection to your film. For over 40 years Goldberg has 
been the outstanding manufacturer of reels, cans and 
fibre cases. The HFC split reels are a fast method of 





es ¢ 
— 


a 


~ 
@i*° 








JTOMATIC TAPE SPLICERS: AFS-35 (35MM) AFS-16 
(16MM) HOT SPLICERS: FSC-1 for 16, 35/32, 35MM; 
FS-816 for 8 or 16MM film. POWER REWIND: PR-1 is 


extremely quiet in operation with a V belt drive and a 
handle to disengage the motor when the operator uses 
tire hand rewind to wind film back. HAND REWINDS: RE 
for normal winding; REF with a top friction control knob 
to retard the pull on the film; REL; with an elbow brake 
used in the inspection of film. REELS, CANS, FIBRE 
CASES, SPLIT REELS, HFC and Goldberg reels, cans and 
fibre cases are ruggedly built to offer the best possible 


winding film from reels to cores or core to core and can 
be used for projection reels without the necessity of 
having the film put on solid reels. HFC INSPECTION & 
REPAIR UNIT: (IU-16) This unit consists of an HFC 16MM 
power rewind, an elbow brake rewind and a 16MM hot 
splicer. The unit is built to offer complete, compact facili- 
ties for the inspection and repair of film. All items are 
mounted on the base and are easily stored when not in use. 


FOR MORE INFORMATION CONCERNING THESE OR ANY OF OUR MANY ITEMS, PLEASE WRITE FOR ONE OF OUR COMPLETE CATALOGS. 


<< 
HOLLYWOOD FILM COMPANY, 956 N. SEWARD ST., HOLLYWOOD, CALIFORNIA, HO 2-3284, 524 W. 43RD ST., NEW YORK CITY, NEW YORK LO 3-1546 


jesigners and manufacturers of 
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film 


and video tape editing equipment 
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IS YOUR FILM 


Scratched ? 
Dirty? 
Brittle? 
Stained? 
Worn? 
Rainy? 


Damaged? 


Then why not try 


THE FILM 
DOCTORS 


Specialists in the Science of 


FILM REJUVENATION 


RAPIDWELD RAPIDTREAT 


Exclusive Services of 


ON ed | Oe el | Oe Le ee 2 


37-O2 TWENTY SEVENTH ST 
LONG ISLAND CITY 1, NEW 


\ STillwell- 6-4601 Est 
New Life for Old Film—Long Life for New Film 
W rite ro? 


free brochure on film_care. 


The Wide World of Sponsored Pictures 


Industrial Safety Films to Be 
Shown in Plants Around World 

Three safety films recently 
made on location in a Chicago 
manufacturing plant are sched- 
uled to be shown around the 
world, under the auspices of the 
National Safety Council, as ex- 
amples of organization and opera- 
tion of an effective safety pro- 
gram. 

Produced by Cal Dunn Studios, 
the series was filmed at the Ap- 
pleton Electric Company factory, 
1701 West Wellington Avenue. 





Chicago’s Appleton Electric com- 
pany was site for safety 
Titles of the 10-minute, 16mm 
black-and-white motion pictures 
are Safe As You Know How, Not 
Even One Chance and Help 
Yourself to Safety. 

Helpful “how-to-do-its” and 
“how-not-to-do-its” are plentiful, 
and attention and interest are en- 
hanced by cartoon sequences. The 
films will be shown to company 
employees during lunch periods 
and shift changes. 

Appleton Electric Company 
was chosen for this honor be- 
cause of their continuing safety 
program since 1956 and the many 
man-hours of accident-free work 
over the long period. 

The films were made with the 
guidance of Roy Benson, man- 
ager of the Industrial Division of 
the National Safety Council. & 

* x * 
Colorful, Exciting Stock Car 
Race on Film From Pure Oil Co. 

The full color spectacle of an 
exciting stock car race has been 
filmed by the Pure Oil Company 
and several other major com- 
panies, in cooperation with the 
management of the Darlington 
Raceway, Darlington, South 
Carolina, scene of “the biggest 
stock car race south of the Ma- 
son-Dixon line.” 

Stars and Bars is the title of 
this 28-minute film, replete with 
all of the color pageantry and 
drama that has become a tradition 
with the Darlington “500” mile 
stock car race. The 16mm, color 


series. 
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Darlington Raceway scene in the 
current Pure Oil film release. 


and sound motion picture is an 
account of the 11th annual run- 
ning of the Southern 500 race on 
Labor Day, 1960. 

Included are sequences of hair- 
raising shots from inside racing 
cars and outside deadly turns. The 
camera gives closeup coverage of 
twelve crashes, a_ three-death 
tragedy in backstretch pits, and a 
racing duel between drivers Fire- 
ball Roberts and Buck Baker. 

Stars and Bars has been booked 
for television showings through- 
out the country, but because of 
the impact that color gives this 
story, it is available for free show- 
ings to interested groups from 
the producer, Walter J. Klein 


(CONTINUED ON PAGE 80) 
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HOLLYWOOD 
Documentary Films 
For Business, 
Industry and Science. 


Should you think about a film for 


INVESTOR RELATIONS 
to strengthen 
your Shareowners’ meetings, to back up 
your officers’ speeches to Security Ana 
lysts, to show publicly and broaden your 
shareowner base? If so... 
Let us loan you screening prints of 


“A HOTEL IS BORN” 
(Hilton Hotels) 
“TOOLS OF TELEPHONY” 
(AT&T) 

“FIRE AND THE WHEEL” 
(Socony Mobil) 
“THE NEXT TEN” 
(Kaiser Aluminum) 
“ELSIE & CO.” 

(The Borden Co.) 


“REORGANIZATION PLAN” 
(Standard Oil Co. Indiana) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago 


Princeton Detroit 
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Van Praag Productions specializes in 
dynamic visual communication for sales 
promotion, public and industrial relations — 
not only in the area of production, but also 


in the field of pre-production consultation. 


Van praag productions 


INCORPORATED 


NEW YORK DETROIT MIAMI HOLLYWOOD 
1600 BROADWAY 2301 DIME BLDG. 3143 PONCE DE LEON BLDG. 6268 SELMA AVENUE 


COMMERCIAL, THEATRICAL AND INDUSTRIAL MOTION PICTURES 
|SLIDEFILMS e@ TELEVISION” e@ STAGE SALES PRESENTATIONS | 
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WIDE WORLD: 


(CONTINUED FROM PAGE 78) 


5 RIVERS ‘> _ Company, 1214 Elizabeth Ave., 
; i Charlotte, North Carolina. 
gs LN Prints may also be obtained 
T0 THE 2. ‘ from the 


Film Division—Mer- 
chandising Department, The Pure 


' na ae a Oil Company, 200 East Golf 
F UJ T UJ ” f , eS Road, Palatine, Illinois. Indicate 
. - +s alternate dates in requesting this 
film. We 
H.O—the life giving ae ' * * * 
water supply for , : AMF Sponsoring 16mm Prints of 
ya Eagye a: 2 Two Top 1960 TV Documentaries 
Los Angeles—is the Soon to be released for 16mm 
subjéct of “FIVE non-theatrical distribution are two 
RIVERS TO THE helt), : of the outstanding television doc- 
i , umentaries of 1960, sponsored by 
FUTURE” produce American Machine A Foundry 
for the Los Angeles d 4 ‘ Company. 
Department of ~ . The Thinking Machine and 
. Big City—1980, produced for 
television by CBS as “Tomorrow” 
resentations, are the hour-long 
the film tells the films. AMF is also sponsoring the 
16mm _ prints. 


Water and Power 


romantic and exciting 


story of the struggle Basi The Thinking Machine is a 
to | ater tc ' . aie treatise on automatic machines 
, J / ( ; i 4 . : 99 ~ 
DSS Pree. Se 2 and “electronic brains.” The film 
, ; is “awesome proof that man has 
life and growth of ee : po something to reckon with in the 


feed the stream of 


machines of his creation, spe- 
cifically those that can play chess 
(and win) and turn out credit- 
able scripts for TV Westerns.” 
Big City—1980 is a tour of 
Brasilia, the all-new, ultra-mod- 
ern capital of Brazil, which 
smacks of the cities of the future 
found in science-fiction. yy 


a great city 








-* ~ * * * 
- =. Sat as Nuclear Age Cooperation for 
ee 8 itt TTT E Schools Under Civil Defense 
t Hil il | Providing practical guidelines 
OP PAA iM for the development of civil de- 
rot ea fense programs in schools is a 
new motion picture released by 
the Office of Civil Defense Mobil- 
ization, Civil Defense in Schools. 
The 23-minute black-and-white 
film presents a step-by-step re- 
view showing school and civil de- 
fense officials working together in 
planning and activating plans to 
protect our children now, and to 
prepare them for adult life in the 


nuclear age. 
yf 0% Ah .Off swwo1, TT Of special interest to school 


boards, administrators, parents 

- . & : 
1714 North Wilton Place Hollywood 28, California a sner ter Bice eee foot 
. © | State Civil Defense Organizations. 
STAN STAFFELD Creative Services, In Pins. may aso. be purchased 
: . a - directly from Motion Picture Serv- 
HOWARD WILLIAMS ice, U. S. Department of Agricul- 
2140 Westwood Boulevard ture, Washington 25, D. C., 
Los Angeles 25, California Attn.: Mrs. Alice Baldwin. The 
cost of one print is $31.29 in- 
cluding reel, can, case and pre- 
paid shipping. yy 
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the whole world is your oyster... 


when your films are distributed by 


ROTHACKER 


INCORPORATED 
MOTION PICTURE DISTRIBUTORS SINCE 1910 


ROTHACKER AT HOME AND ABROAD 


ROKER 


TIME-LIFE BLDG., 1271 AVENUE OF THE AMERICAS, NEW YORK, N.Y. 


Circle 5-6878 
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They Like 
Our 
Quality 
and Our 
Originality 


KAISER STEEL 


‘The Forgotten Ore of Eagle 
Mountain," Public Relations—27 


minutes, color 


LOCKHEED AIRCRAFT 
CORPORATION 


“The Navy's Toughest Job," Soles 


—26 minutes, color 


RICHFIELD OIL 
CORPORATION 


“The invisible Oil Well,’ 
Relations—15 minutes, color 


Public 


“Baja Holiday,”’ Public Relations— 


27'/, minutes, color 


"The Blade of Progress,"’ 


—15 minutes, color 


Training 


SIGNAL OIL 
& GAS COMPANY 


“Hancock Presents Econ-O-Blend- 
ing,"' Training—20 minutes, color 

“Norwalk Presents Power-Blend- 
ing,” 


Training—20 minutes, color 


MICRO-PATH, INC. 


“Automation with Magnetic Con- 
trol,"" Soles—18 minutes, color 


J. P. HENNESSY 
COMPANY 


“Let's Get the Show on the 
Road," 


Sales—18 minutes, color 


These Are Recent Pro- 
ductions for Repeat 
Customers—Who 
Keep Coming Back to 
Us for Their Film Needs 


Alfred Higgins 
Productions 


9100 SUNSET BOULEVARD 
HOLLYWOOD 46, CALIFORNIA 





Second American TV Commercials Festival 


Jurors Review Entries: 


lay SECOND AMERICAN TV 
Commercials Festival, sched- 
uled for May 4, 1961, in New 
York City, has been assured in- 
dustry-wide support, according to 
Wallace A. Ross, Festival Direc- 
tor. 

Entry deadline was March 1 
for all eligible entries—film or 
videotape commercials shown on 
U. S. and Canadian television be- 
tween March 31, 1960 and 
March 1, 1961. 

A total well over last year’s 
1327 entries is expected to com- 
pete for the thirty “Best of Prod- 
uct Category” awards and the ten 
or more Craftsmanship and Ad- 
vertising Achievement citations. 
Twenty-five additional “Commer- 
cials will also be se- 
lected to augment those already 
chosen for the TV Commercials 
Hall of Fame. 


Classics” 


Enlarge Council of Jurors 

Judging will again be a func- 
tion of the TY Commercials 
Council, composed of eminent ad- 
vertising executives. In order to 
reflect the industry-wide interest 
in this project and to include 
more geographic representation 
and a better cross-section of the 
profession, the Council has been 
enlarged this year. 

Continuing as Chairman of the 
Council is John P. Cunningham, 


A NEW and IMPORTANT film dealing with the fight against 
INFLATION is now available from one of Hollywood’s LEADING 
animation producers. This 16mm. color movie will certainly 
S-T-I-M-+U-+L+A+T-E audiences wherever it is SHOWN. 





Awards Due on May 4th 


Chairman of the Board of Cun- 
ningham & Walsh, Inc. Other 
components of the Council are an 
Agency Advisory Board, an Ad- 
vertiser Advisory Board and an 
Executive Board of Judges. 

The criteria for selection dur- 
ing the judging will include: im- 


Wallace A. Ross, Director, 
Amer. TV Commercials Festival 


pact, believability, tastefulness, 
demonstration, identification, au- 
dience involvement, entertainment 
values, plus technique. The goal 
is to select “outstanding ads” 
rather than artistic achievements. 

Panels of ten will screen the 
entries according to the thirty 
product categories (i.e., automo- 
biles, cigarettes, etc.) and select 
a TOP 150 for showing at the 
Festival. Category winners and 








other selections will be chosen 
from these 150 at a general Coun- 
cil screening. 
Screen Best 150 on May 4 

The May 4th Awards Lunch- 
eon will be part of an all-day pro- 
gram at the Hotel Roosevelt, fea- 
turing morning and afternoon 
screenings of the TOP 150 and 
the Commercials Classics. 

Following the New York pres- 
entation, the festival director 
plans to stage similar one-day 
programs in other cities around 
the country under the sponsorship 
of the various advertising clubs 
and other organizations. During 
the past year, more than fifty ad- 
vertising clubs as well as the na- 
tional conventions of the Four A’s, 
the Advertising Federation of 
America and the Association of 
National Advertisers featured the 
Winners and other top commer- 
cials from the first American Fes- 
tival. 

Suppliers Aid on Program 

Major suppliers such as East- 
man Kodak, Minnesota Mining 
and Manufacturing, DuPont 
Photo Products and Ampex are 
providing equipment or exhibit- 
ing, and advertisers, agencies and 
commercial production firms are 
guaranteeing advance registration. 

For further information and at- 
tendance details, write The Amer- 
ican TV Commercials Festival, 40 
East 49th Street, New York 17, 
N. Y., Attention: Wallace A. 
Ross, Festival Director. th 


THIS SCENE ACTUALLY DOESN'T 


APPEAR IN THAT-A-WAY AT > . 


FROM THE CREATORS OF THE EXCITING 
NEW MOTION PICTURE TECHNIQUE 


FilMGR@PH 


AFilmgraph has the humor, 
warmth, and effect of full 
animation. It is animation... 
but the cost is far less. 

Write today for details. ! 


animation 
inc. 


736 NORTH SEWARD 
HOLLYWOOD 38. CALIF. 
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Anywhere 


in the 


United States 


ACORN 
FILMS 


will 


® SHOOT 

® DEVELOP 
© EDIT 

® SCRIPT 


and 


® SERVICE 
A One Minute 
PR. Newsfilm 


(SILENT OR S.O.F.) 


to 


© 200 TV 
STATIONS 


for 


*« $2000.00* 


* TOTAL COST — 
NO OTHER CHARGES 


ACORN 


FILMS 
of New England 


INC 

465 STUART STREET 
BOSTON 16, MASSACHUSETTS 
COmmonwealth 6-3507 - 08 - 09 








News Along the Film Production Lines 


Niles Producing Formica Film 
for Promotion, Sales Training 

Helping to promote the biggest 
furniture program in Formica 
Corporation’s history is a 15- 
minute color slidefilm produced 
by Fred A. Niles Productions, 
Inc., which will be provided to 
top retail dealers in March. 

In line with the promotion’s 
aim to support both manufac- 
turers and retail dealers in an ex- 
panded acceptance of Formica 
Plastic Laminates as quality sur- 
facing for furniture, the film of- 
fers sales training assistance to 
retailers 

Art work and simulated home 
and sales floor scenes show why 
Formica is used as surfacing on 
the top-brand furniture lines, how 
to sell it to the consumer and sug- 
gestions for local merchandising. 
In addition, general tech- 
niques are pointed out. 

Formica’s new promotion pro- 
gram is highlighted by a new 
point-of-sale identification—stick- 
on labels to immediate 
brand recognition at the point of 
sale. The labels identify the 
manufacturer as well as the lami- 
nate, and contain use 
information 

Coinciding with the distribu- 
tion of the sales guidance slide- 
film in March, Formica will run a 
series of one-minute spot com- 
mercials on NBC-TV’s Jack Paar 
show. Narrated by Hugh Downs, 
the TV spots will feature individ- 
ual brands of furniture and will 
promote consumer acceptance for 
both the laminate and the lines. 
Full-page trade magazine adver- 
tisements will precede the date of 
each TV commercial, for the con- 
venience of local pro- 
motions 

E. A. More, 
vertising for 
tion, 


sales 


create 


and care 


retailers’ 


Director of Ad- 
Formica Corpora- 
a subsidiary of the Ameri- 
can Cyanamid Corporation, has 
stated that identifica- 
tion of Formica laminates with 
top-brand furniture lines has 
prompted the full-scale effort to 
combine the two in tie-in 
features 

Script for the Formica color 
slidefilm was by John Bancroft of 
the Niles organization. It’ 


increased 


sales 


* * * 
U. S. Steel’s Agricultural Films 
Show Efficient Farming Methods 
[Two new agricultural films, 
Fence Building, The Modern Way 
and According to Webster, have 
been produced by U. S. Steel as 


part of its program to help far- 
mers cut costs through efficient 
farming methods: 

Fence Building, The 
Way concerns the Fury Fencer 
fence-building machine recently 
developed by U. S. Steel. A nine- 
minute color film, it shows the 
mechanical fence machine in ac- 
tion to make a_ back-breaking 
and tedious job easier, faster and 
less costly for the farmer. 

A ten-minute color film, Ac- 
cording to Webster, portrays fence 
as a modern farm production tool. 
Noah Webster, who defined the 
word “tool” more than a hundred 
years ago, comes out of the past 
to show today’s farmer how prop- 
er fencing can increase efficiency 
and bring greater profits. 

Both films are available for 
showings without charge through 
United States Steel Corp., Chi- 
cago Film Center, 208 South 
LaSalle St., Chicago 90, III. It 


Modern 


* of 1 
Electrical Safety Aboard Ship 
Filmed for Navy by Depicto Corp. 


115 Volts Deadly Shipmate, an 
electrical safety film, was recently 
accepted by the Navy Department 
from Depicto Films Corporation, 
New York. 

Photographed in 16mm color 
aboard the destroyer USS Bristol 
in Newport, R. L., the film is de- 
signed to motivate Naval person- 
nel to handle “115 Volts” with 
extreme caution. While the Navy 
is ever alert and employs every 
available means to protect person- 
nel against electrical hazards, 
careless handling of electrical gear 
results in many fatalities every 
year. Personnel are cautioned to 
treat “115 Volts” as extremely 
dangerous and regard it as they 
would high voltage. 

Deadly Shipmate emphasizes 
that “115 Volts” is so dangerous 
because it is so familiar to them, 
they've known and used it all 
their lives. However, aboard ship 
they are constantly in contact with 
metal, thereby providing the 
grounding necessary for electrocu- 
tion. 

Directed by C. V. Ragsdale, the 
film depicts the re-enactment of 
actual case histories of careless 
incidents resulting in fatal shock. 
The role of the typical careless 
sailor is portrayed by Broadway 
actor Chris Bohn. 

Provided with a full musical 
score to lend dramatic impact, the 
film is scheduled for release in 
the near future. Ly 
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we edit complete music 
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PARTHENON PICTURES 
"aanaaa” 
HOLLY WOOD 
Documentary Films 
For Business, 
Industry and Science. 


Are you thinking about a “live” 
INDUSTRIAL SHOW 


to spark your Dealer Meetings, to dress 
a Convention, to introduce a new model 


or product? If so 


Let us send you a script and recordings 


on the 


CADILLAC 1961-MODEL 
DEALER ANNOUNCEMENT SHOW 


which Parthenon's staff wrote, scored, 
built” to a fresh effectiveness with Hol 
lywood’s untapped “live” resources, then 
toured coast-to-coast to dealer meetings 


in ten key cities 


PARTHENON PICTURES 


Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago 


Princeton Detroit 
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RYR CAMERA CREWS IN ACTION IN 1960 


TRINIDAD, B.W. I. 


MIDDLETOWN, OHIO 


HAWAII 


RYR believes in servicing the client before, during and 
after production. This policy has helped us create for 


leaders in industry, high-quality stills and mo- 
tion pictures throughout the world since 1932. 





ROBERT YARNALL RICHIE PRODUCTIONS, INC., 666 Fifth Ave., New York 19, Ci 6-0191 
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Zuality! 


KOSTER FILM 
FACILITIES, inc. 


1017 New Jersey Avenue, S. E. 
WASHINGTON, D. C. 
Phone: Lincoln 4-4410 


Complete Facilities 
For the Producer 


Modern Laboratory 

Spray Processing 

Quality Controls 
Negative-Positive-Reversal 
Color Duplicating 

Recording and Mixing 
Magnetic and Optical Sound 
Direct Electronic Sound Printing 
Editorial Service 


Sound Stage and Studio 


Our Own Custom Building to 
Provide All Services Under 
One Roof... 

Wert “Time “Pry Rosters 


SEND FOR BROCHURE 


SIGHT & SOUND 
Air Force Safety Picture 
Wins Atlas National Honors 

In last year’s 10th Annual Pro- 
duction Review, BUSINESS SCREEN 
presented an article on the power- 
ful film dramatization of automo- 
bile safety and youth, titled Night- 
mare for the Bold, produced for 
the United States Air Force by 
Atlas Film Corporation. 

Since then, honors have come 
to the film. In October, 1960, at 
the National Safety Congress Film 
Session in Chicago, Nightmare for 
the Bold was awarded the Bronze 
Plaque for films for safety. The 
award was accepted by Col. W. L. 
Tubbs, Assistant for Ground Safe- 
ty, U. S. Air Force, Washington, 
D. C. 

Throughout the year since its 
release, the film has become a re- 
quired subject of all Air Force 
personnel. Each member of this 
branch of service is required to 
see the film twice during the year 

. an honor formerly granted to 
only the Articles of War. 

All other services were quick to 
see its value, and now this Air 
Force film may be found wherever 
members of any of our armed 
forces serve. It is also presently in 
demand by schools and industry. 

+: a * 

Announce Topics Scheduled for 
SPSE Annual Convention in May 

Photography at high speeds 
and altitudes and in outer space 
will be high on the agenda of the 
annual convention of the Society 
of Photographic Scientists and 
Engineers in Binghamton, N. Y.., 
May 22-26 

Taking part in the meeting, 
which will highlight new advances 
in color and black-and-white 


H. Lou Gibson (2nd from left) receives Louis E. Schmidt Award of 
the Biological Photographic Association from Mervin LaRue (middle), 
BPA pres.-elect. Gibson was cited for his work on lighting for 
photographing medical patients, his research on infrared medical 
photography, and his development of optical formulas for photo- 
macrography. Gibson, of Eastman Kodak x-ray sales division, is also 
an author and photographic journal editor. Others, from left: 
Charles G. Brownell, x-ray sales div. staff; Wm. S. Vaughn, pres., 
Eastman Kodak, and Edward Rusin, asst. mgr., x-ray sales division. 


photography, will be scientists 
from Japan, Germany, Belgium 
and all parts of the United States, 
according to M. G. Anderson, 
general program chairman who is 
Director of Operations and Prod- 
uct Technology of Ansco, a Divi- 
sion of General Aniline & Film 
Corporation. 

Among the papers to be pre- 
sented at the convention are: En- 
hancement of Print-Out Effect by 
Bathing Treatment, Yoshitada To- 
moda, Japanese Govt. Research 
Institute, Tokyo; Standardization 
of the Correct Exposure of Color 
Reversal Films Under the Aspect 
of the Probability Theory, Dr. 
W. Behrend, Agfa Research Lab- 
oratories; The Contrast Transmis- 


sion of a Sinusoidal Signal of 
Large Amplitude by Photographic 
Means, Dr. Henri Thiry, Univer- 
sity of Liege, Belgium; Effect of 
Temperature of Exposure’ on 
Photo Sensitivity and the Rate of 
Development, Dr. T. H. James, 
Eastman Kodak, and The Elec- 
trolytic Removal of Thiosulfate 
from Processed Photographic Pa- 
pers, R. E. Rice, Ansco. 

Many leading photographic and 
electronics manufacturers will dis- 
play new products in an exhibit 
at Binghamton’s Arlington Hotel. 
For information on the conven- 
tion, write to Binghamton Chap- 
ter, Society of Photographic 
Scientists and Engineers, Bing- 
hamton, N. Y. Ve 





Lighting the Way for Film & Television Producers! 


The Midwest's oldest and best-equipped production service organization handles 


the full line of MasterLlite and other top-rated studio lighting equipment. For these 
and all studio essentials, see US! 


Since 


1919 CHICAGO 


LIGHTS + CABLE + BOXES » 


CHICAGO CAMERA 


THE STUDIO LIGHTING COMPANY 


GENERATORS °* 


RENTAL 


Eloise 


@ 2212 NO. HALSTED @ EASTGATE 7-2800 Duggan 


GRIP EQUIPMENT * RENTALS * SALES «+ SERVICE 


HEADQUARTERS * MARK ARMISTEAD, INC. 
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Eddie O Brien - The Writer 


7801 Old Georgetown Road, Washington 14, D.C. 
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PARTHENON PICTURES 
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anes 


HOLLYWOOD 


Documentary Films 
For Business, 
Industry and Science. 


Are you thinking about a film for 
EMPLOYEE MORALI 


to build a “we feeling 


among scattered employees to indoctri 
new hires, to 


If so 


nate recruit desirable new 


people? 
Let us loan you screening prints of 


“TOOLS OF TELEPHONY 
(Western Electric) 
“THE NEXT TEN 
(Kaiser Aluminum) 

OUTSIDE THAT ENVELOPI 
(Conn. General Life Ins.) 
‘HAIL THE HEARTY 
and 
“ELSIE & CO 
(Borden Co.) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Chicago 


Princeton Detroit 





BUYERS READ BUSINESS SCREEN 


Elektra Commercials Win Top Honors at— 


Hollywood Ad Club’s First Broadeast Awards 


pre TING IN A FIELD of more 
A than 900 entries, and selected 
by a panel of notable judges repre- 
senting the fields of television, 
advertising and industry, Elektra 
Film Productions of New York 
won the Television Sweepstakes 
trophy for the best TV commer- 
cial in the Hollywood Advertising 
Club’s First International Broad- 
casting Awards competition. 

The winning production, an 
Oil Heat commercial, also 
won top honors in the Local One- 
Market Television category. Ad- 
vertising agency for Mc- 
Laren Advertising, Ltd., Toronto. 

Win Additional 

In addition to these two honors, 
Elektra productions also scored in 


Esso 


Esso is 


Two Awards 


A commer- 
cial for Brillo Soap Pads, through 
J. Walter Thompson Co., won in 
the one-minute, animation and 
live action group; a 20-second ani- 
mated commercial for Puss’N 
Boots Cat Food, through Spitzer, 
Mills & Bates, Ltd., also won first 
place in category 

Presentation of awards took 
place at the IBA Awards banquet 
on February 7 at the Moulin 
Rouge, Hollywood. Don Estey, 


two other categories. 


general chairman of the event, 
said “The IBA competition seeks 
to highlight, on an international 
basis, the outstanding merit of 
broadcast advertising, a field 
which, until now, has been singu- 
larly unappreciated.” 

According to Estey, entries 
were submitted by many foreign 


Esso’s Oil Heat spot won Elektra 


the Grand Sweepstakes’ trophy. 


countries, including France, Bel- 
gium, Mexico, Canada, Finland, 
Ireland, Norway, Germany, 
Greece, Spain, England and Aus- 
tria, in addition to United States 
entries. 
Other First Prize Winners 

Other winners in the television 
phase of the competition included 
Animation, Inc., Hollywood, with 
a top award for an animated 


THAT EXTRA PUSH 
.--FOR BETTER BUSINESS FILMS! 


540-8 Lake.Shoré Drive. 
Chicago 11, Mlinois 
WHitehall 3-1440. — 


BUSINES 


This Leo Burnett spot won honors 
for Earl Klein’s Animation, Inc. 


Franco-American Spaghetti com- 
mercial for the Leo Burnett 
agency, Chicago; Cascade Pic- 
tures, Hollywood, with Dole Cor- 
poration’s ABC Breakfast Juice 
commercial for Foote, Cone & 
Belding, San Francisco; Robert 
Lawrence Animation, New York, 
with a Prudential Insurance com- 
mercial for Reach, McClinton & 
Co., Inc., New York. 

TV Graphics, New York, won 
a top award for their live-action 
Alcoa Colorib commercial for 
Fuller & Smith & Ross, Inc., New 
York. A British firm, Advision 
Ltd., London, was honored for 
the live-action Scotts Porage Oats 
commercial for Alfred Pemberton, 
Ltd., London. A 10-second I.D. 
spot for Dilly Bean, through 
Papert, Koenig, Lois, Inc., New 
York, brought an award to Elliot, 
Unger & Elliot, New York. 

Technical Awards Presented 

Technical awards were pre- 
sented for direction, editing and 
camera work. The animation di- 
rection award went to John Wilson 
(Fine Arts Productions and Fre- 
berg Ltd.) for his Butter-Nut Cof- 
fee commercial for Buchanan- 
Thomas Advertising Co. Anima- 
tion film editing award went to 
Hugh Kelley (Playhouse Pictures ) 
for Olin Mathieson (packaging 
materials), D’Arcy Advertising 
Agency. Producer was Saul Bass 
& Associates with Playhouse Pic- 
tures. 

Winner of the animation cam- 
eraman award was Allen Childs 
(Playhouse Pictures) for Falcon- 
Ford Motor Co.’s commercial 
through J. Walter Thompson. 

International Awards Noted 

Jack Parker (Arco Film Pro- 
ductions) won the award for live 
action film editing. The commer- 
cial was for Chevrolet, through 
Campbell-Ewald Co. The live ac- 
tion cameraman winner was Bern- 
ard Davis (Anglo-Scottish Picture, 
London) for Gibbs S. R. Tooth- 
paste, Young & Rubicam, agency. 
No award was made this year for 
live action director. 

Final judges of the competition 
were Pat Frawley (pres., Ever- 
(CONTINUED ON PAGE 92) 
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WHAT DOES THIS SYMBOL MEAN TO YOU? 


An amateur psychologist might say that... 


1. if you see a spider attacking an orange, you’re probably 
hungry; 


2. if you think of a paper lantern and fiery pinwheel, you 
may be repressing memories of a wild Chinese New Year 
party; 


3. if you’re reminded of prison bars and the rifling in a gun 
barrel, you're watching too many tv westerns. 


We'd like this symbol to remind you of several important things: 


OUR NEW NAME — It’s new and more accurately descriptive: 
HORIZON PRODUCTIONS, a division of Longmoor-Nelson, Inc. 
(formerly Basore-Longmoor, Inc.). But new though the name is, it 
still represents the same top-flight, talented personnel and 14 
years of solid growth and wide experience! 


OUR NEW LOCATION — We're already at work in much larger 
quarters — 301 W. 73rd St., Kansas City 14, Mo.—with more 











space to stretch our imaginations (hence, your dollars), more room 
for our expanded facilities to keep pace with our ideas. 


SCOPE OF OUR SERVICES —from script to screen...from tv 
film series and tv commercials to sales, instructional and indus- 
trial films...from the vigorous, representational “here” to the 
avant garde on the far horizon...we’re equipped and staffed to 
provide you with technical excellence. 


CREATIVE SUPERIORITY — We believe that only when the full 
sweep of imagination is brought into sharp focus does truly cre- 
ative (productive) thinking take place. That focus is not on the 
assignment our client has given us, but on the client’s objectives. 
The product we create for you is a means to achieving your 
objectives. 


IF YOU HAVEN'T YET TAKEN ADVANTAGE of our services, why 
not drop us a letter — or call us collect — today? Let’s talk over 
your objectives. Or, perhaps (as Basore-Longmoor, Inc.) we've 
served you before. If so, let us know how we can help you again 
— soon! 


| Ki 


HORIZON PRODUCTIONS 


A DIVISION OF LONGMOOR-NELSON, INC. 
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301 WEST 73RD STREET, KANSAS CITY 14, MISSOURI 


EMERSON 3-3585 
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when you want the 


in COLOR or 


Black & White... 


7 


7 


The Laboratory 
that’s OLDEST in experience 
... and NEWEST in equipment! 


Bel, 








COLOR 
ADDITIVE 
PRINTING 


We take pride in offering you a complete 16mm 
laboratory service in color and black-and-white, 
including Eastman Color inter-negative and 
positive processing, plus additive 
scene-to-scene color printing on 
new Bell & Howell color 


additive printers 


TIMING AND 
LINE-UP 


We invite you to inspect our 
modern facilities in person... 
or to write for our beautiful 


ANAL 6- re i . » . . 
vSIS 16-page illustrated brochure. 
PART OF OUR SOLUTION DEPARTMENT 


Hi oLLYwoop FILM ENTERPRISES, INC. 
Serving Film Producers since 1907 
6060 SUNSET BOULEVARD « HOLLYWOOD 28, CALIFORNIA « HO. 4-2181 


HOLLYWOOD TV AWARDS: 
(CONTINUED FROM PAGE 90) 


sharp—Schick, Inc.); Harry Ack- 
erman (pres., Academy of Tele- 
vision Arts and Sciences); Harry 
Wayne McMahan (author, Tele- 
vision Production); Norman E. 
Cash (pres., Television Bureau of 
Advertising); Kevin Sweeney 


Alcoa Colorib commercial won 
top award for TV Graphics. 


(pres., Radio Advertising Bureau, 
Inc.). 

Technical judges in the live ac- 
tion division were Josef von Stern- 
berg, director, and George Sidney, 
producer-director, 20th Century- 
Fox Studios. Technical judges in 
the animation division were Rob- 
ert (Bobe) Cannon, animation di- 
rector, and Ward Kimball, pro- 
ducer-director, Walt Disney Stu- 
dios. ae 

K ok cd 
Behrend Cine, Chgo., Sponsors 
Sound Symposium, March 30-31 


* A symposium devoted exclu- 
sively to the technical aspects of 
sound and sound equipment appli- 
cation in industrial and educa- 
tional motion pictures, television, 
radio and related areas will be 
held in Chicago in a two-day ses- 
sion, March 30-31, 1961, at the 
St. Clair Hotel. 

Sponsor of the sound symposi- 
um is Behrend Cine Corp., 161 
E. Grand Ave., Chicago, one of 
the country’s largest distributors 
of motion picture and sound 
equipment. 

Fifteen experts from the na- 
tion’s top sound and film com- 
panies will present papers on a 
wide range of subjects including 
recorder and microphone types 
and characteristics, recorder ac- 
cessories and associated equip- 
ment, synchronizing methods, 
power supplies, testing methods 
and audio equipment. 

In addition, subjects such as 
recording curves, monitoring sys- 
tems, projection playback re- 
sponse, sound mixing, editing and 
optional recording will be covered. 

Names of the speakers will be 
released at a later date. Interested 
persons wishing to attend should 
contact Behrend Cine Corp. & 
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New Supervisory Training Film 
Series by Modern Management 

Four films for supervisory 
training have been released by 
Modern Management Films, a 
division of The Bureau of Na- 
tional Affairs, Inc. 

Designed to teach basic prin- 
ciples of supervision and stimu- 
late discussion of supervisory 
problems, the 16mm color and 
sound motion pictures are suit- 
able for office or plant use. 

Four Areas of Supervision 

With these films the Modern 
Management Films series now 
provides training aids for four 
important problem areas of super- 
vision: (1) giving orders and in- 
structions; (2) listening; (3) mo- 
tivating employees for higher 
productivity; and (4) leadership. 
Each film is accompanied by a 
Leader’s Guide to assist trainers 
and conference leaders in con- 
ducting a one-hour training meet- 
ing with maximum results. 

The four films in the series are: 
(1) Instructions or Obstructions, 
with Prof. Paul Pigors, of the 
Massachusetts Institute of Tech- 
nology, illustrating his famous 
“seven steps in the order-giving 
process.” Designed to help super- 
visors to do a better job of verbal 
communication with subordinates, 
and to show how to get voluntary 
cooperation from employees in 
carrying out orders. 

(2) Listen, Please, highlighting 
the importance of listening in the 
supervisors every-day job. A 
supervisor’s day is ruined by fail- 
ure to listen to other people. In 
the end, he learns why listening is 
an important aspect of communi- 
cations. 

Attitudes Affect Productivity 

(3) The Case of the Missing 
Magnets, representing lost prod- 
uctivity in a department where 
employee attitude is poor. Re- 
views the basic principles of hu- 
man relations, and a proper un- 
derstanding of discipline. 

(4) The Challenge of Leader- 
ship—presented through the story 
of five men on a hunting trip who 
face a crisis which threatens their 
lives. Helps supervisors to identi- 
fy the various elements which 
make up leadership, and to re- 
late these to their own daily jobs. 

Modern Management films 
may be purchased either singly or 
in series, and are available for 
rental or executive preview. For 
further information write: Mod- 
ern Management Films Division, 
The Bureau of National Affairs, 
Inc., 1231-24th St., N. W., Wash- | 
ington 7, D. C. ye | 
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THESE ARE SOME OF THE COMPANIES WHO HAVE SEEN FOR THEMSELVES 
HOW EFFECTIVELY THEIR VISUALSCOPE PRODUCTION WORKED FOR 
THEM. IF YOU WOULD LIKE TO SEE HOW A VISUALSCOPE PRODUCTION CAN 


WORK FOR YOUR COMPANY, CALL.... 


VISUALSCOPE 


. MURRAY HILL 3-3513 


INCORPORATED. 103 PARK AVENUE NEW YORK 17 N 


MOTION PICTURES... WIDE SCREEN FILMS... FILMOGRAPHS...VU-GRAPHS...PICTURE-RHYTHM 
SLIDE-MOTION ... SPECTACULARS ... SLIDEFILMS... SLIDES AND FLIPCHARTS. 


* 1961 





A Trial will 
convince you 
...why in less than ten 
years we have grown to 
be the largest, modernly 
equipped hot-press title 
printing plant in America. 


ALL STYLE PRESSES 


KRAUSE, KENSOL, VANDERCOOK and 
C&P... for hot-press or letterpress 


Write for new type chart 


KNIGHT 
TITLE SERVICE 


OF NEW YORK 


145 West 45th St. New York 36, N.Y. 


Order extra copies of the llth 
$2.00 


Production Review today. 


Experienced 
hands 


reno 


| ward 


| vice-president, 


/ON MANHATTAN’S 


Three Staffers Join Corporate 


Structure of Visualscope, N.Y. 

Three new shareholders: Ed- 
Rasch, vice-president in 
charge of sales; Marvin Green, 
sales manager; and Pud Lane, 
have joined the 


corporate structure of Visualscope, 


Inc., New York. 

Messrs. Rasch and Green joined 
the rapidly expanding company 
about a year ago. Mr. Lane came 
to Visualscope last month from 


| Transfilm-Caravel, Inc., where he 
| was a vice-president and account 
executive 


Pud Lane’s career in the film 


| industry began in 1932 when he 


was a staff artist with Aesop’s 
Fables. In 1943 he joined Trans- 
film as art director, and in 1945 
was made vice-president in charge 
of art and animation. He left in 
1950 to become TV art director 
and executive film producer at 
Ruthrauff & Ryan, an advertising 


| agency. He returned to Transfilm 


in 1955 as head of its slidefilm 


| and filmograph department. 


bd of 

Movielab 
Frank S. Berman has been ap- 

pointed executive vice-president 

of Movielab Film Laboratories, 

Inc., New York, and Ted J. Gas- 


Berman a V.P. at 


PRODUCTION LINE 


ki will be vice-president in charge 
of production. 

Berman has been vice-president 
in charge of production and Gaski 
was plant manager. The new ap- 
pointments were announced by 
Movielab’s president, Saul Jeffee. 

* * * 
Film Producers Assan. of N. Y. 
Has New Executive Director 

Harold Klein has been ap- 
pointed executive director of the 
Film Producers Association of 


FPA Director Harold Klein 


New York. He succeeds Irving W. 
Cheskin, who has become execu- 
tive director of the League of New 
York Theatres. 

Klein is an attorney with ex- 
tensive experience in an executive 


Werelba-ts engel. er \ 
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and administrative capacity in in- 

dustry. He is a member of the 

New York State Bar. We 
% * at 


FPA Adds Three New Members 


The Film Producers Associa- 
tion of New York has added three 
new members: Gray-O'’Reilly 
Productions, Marathon Interna- 
tional Productions, and 411 
Sound Recording Studios. Wy 

* oe * 
Erwin Kramer Joins Marathon 

Erwin Kramer has been ap- 
pointed production manager of 
Marathon International Produc- 
tions, Inc. 

Kramer was formerly film co- 
ordinator for CBS Television net- 
work operations. La 


% oe 
Pathe Elects Kanis to Board 


Kurt E. Kanis, general man- 
ager of Pathe Laboratories, Inc., 
New York, has been elected a 
director of the company. 

Kanis started Pathe’s 16mm de- 
partment in 1949. He went on to 
become sales manager and gen- 
eral manager. 

a a 1% 
Musical Sound Effects Library 
for Films by Masifex, Ine. 

Musifex, Inc., New York, has 
announced a new library of musi- 
cal sound effects available for un- 
restricted use and particularly de- 
signed for the film industry. 

The musical sound effects li- 
brary has over 150 effects on both 
sides of two LP records. Effects 
include all sorts of pings, boings, 
drums, tympani, etc. The records 
are being offered for outright sale. 

For further information write 
New Products Desk, BUSINESS 
SCREEN, Chicago 26. 

* * * 
Hw. F. HW. Productions Names 
L. Schwartz Exec. Producer 

Lewis Schwartz has joined 
H. F. H. Productions, Inc., New 
York, as executive producer. He 
was formerly with J. Walter 
Thompson advertising agency as 
production supervisor in charge of 
commercial animated film produc- 
tion. 

He will work in close associa- 
tion with vice-presidents Dan 
Hunn and Ronald Fritz on pro- 
duction for the 35 advertising 
agencies and 140 national, region- 
al and local sponsors now being 
served by H. F. H. 

Mr. Schwartz, in addition to his 
agency background, has done 
writing and drawing for several 
newspaper cartoon strips. yp 
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“,..28 minutes after I flip this switch, 
I can count on 25% of my audience becoming buyers” 


“We like to imagine the sound of switches click- 
ing among our ‘fleet’ of Kodak Pageant Pro- 
jectors. For with every click, we know this 28- 
minute movie will open another portion of the 
400,000 sales leads we expect from it this year.”’ 

These are the words of sales genius Herman 
Perl, Chairman of the Board of Charlex Realty 
Corp., Newark, N. J., selling agents for General 
Development Corp., developers of huge Port 
Charlotte, Florida, homes and sites. 

“A convincing film is a formula for sales suc- 
cess,” says Mr. Perl. “From experience, we 
know films sell. Any of our salesmen can show 
our Port Charlotte film to anyone, anywhere, at 
any time, and produce leads. And because it’s 
filmed, the presentation is never diluted, always 
perfectly duplicated, always successfully the 


same, whether shown in Bangor or Kokomo. 

“This film program gives us another bonus: 
an enthusiastic sales force. Salesmen know that 
to show it means to sell it. So they eagerly pack 
equipment and show it. We are careful that the 
equipment we give them guarantees a smooth- 
running performance.” 

Mr. Perl’s firm owns 60 Kodak Pageant Sound 
Projectors. They have made approximately 6000 
showings in the first half of 1960 without a single 
projector mishap. 

“Our salesmen aren’t mechanics,” Mr. Perl 
continues. “Their projectors must be easy to set 
up and operate, without a hitch. They must 


have a projector that doesn’t get in the way of 


their presentation. And these Kodak Pageants 
fit the bill.” 


If you would like full details about Kodak 
Pageant 16mm Sound Projectors, tear out the 
coupon and mail it today. 


EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N. Y. 


| 
| 
| 
Please send me, without obligation, folder V3-22 de- | 
scribing Kodak Pageant 16mm Sound Projectors in detail. | 
NAME | 
COMPANY | 

| 

| 


ADDRESS 


Kodak Pageant Projector ) EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N.Y. 
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Two great facilities! Twice the staff, 
twice the service. Making it doubly 


easy for you: Industry Programs « TV 
Spots « Sound Slidefilms « Record- 


ings « Animation « Business Theatre « 


CHICAGO 


THE FRED NILES COMMUNICATIONS CENTERS 


1058 W. Washington Boulevard 
SEeley 8-4181 


Closed Circuit Television ¢ Video- 
tape « Television Shows « Film Distri- 
bution e« Printed Materials « Sales 
Promotion « Serving your every need 
in business communications. 


HOLLYWOOD 


650 N. Bronson, the California Studios 
HOllywood 3-8154 
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Films Share Annual Freedom Award Honors 


Eneased Honor Medal Given te U. 8S. 


as HIllineis Bell, Equitable Life, and 


N WASHINGTON’S BIRTHDAY, February 
22nd, the nation’s press and television 
networks carried the announcement 

that the George Washington Honor Medal, 
highest honor awarded by the Freedoms Foun- 
dation, Inc., was given to the United States 
Post Office Department for the sound motion 
picture, Our American Credo. The 13'- 
minute color film was produced last year by 
Wilding, Inc. 

The annual Freedoms Awards, given to all 
media which convey expressions of the Ameri- 
can way of life, were also shared in the film 
category by the Illinois Bell Telephone Com- 
pany, which won an Honor Medal award for 
its production, Youth on the Go. 


These Sponsored Films Also Honored 


The two motion pictures were not the only 
sponsored media to be accorded 1961 hon- 
ors, with the top television award in this 
competition going to the Missouri Synod of 
the Lutheran Church for a half-hour filmed 
program in the This Is the Life series. The 
program presented practical solutions to one 
of the nation’s problems, juvenile delinquency. 

Another televised film winner of an Honor 
Medal award was Not Without Honor, one of 
The American Heritage program series spon- 
sored by the Equitable Life Assurance Society 
of the U. S. This program depicted four years 
in the life of Alexander Hamilton. 

Other Freedoms Awards went to the Na- 
tional Broadcasting Company for U. S. Gov- 
ernment, as presented on the Today show 
from the nation’s capital (a special two-hour 
presentation); to the National Council of 
Catholic Men for The War of Geoffrey Wilson 
as presented on the NBC program, The Cath- 
olic Hour; and to the Southern Baptist Con- 
vention’s Radio and TV Commission for 
Bread on the Water, a televised episode. 

A distinguished jury of supreme court jus- 
tices and leaders of national community or- 


This high school radio club member epito- 
mizes the spirit of today’s “Youth on the 
Go.” The film won a Freedom Medal. 


11TH ANNUAL PRODUCTION 


Pest Office for 


Religious Groups Share 


“An American Credo” 


I9Gl Awards 


ganizations selected Our American Credo for 
the encased Gold Medal award. The presen- 
tation was made at ceremonies held at the 
Freedoms Foundation’s historic headquarters’ 
site in Valley Forge, Pa. 

Credo is an account of the words and tradi- 
tions of great American patriots as they are 


“An American Credo” brings the 
immortal words of Patrick Henry 
to the screen in a prize film. 


carried throughout the world by the “Ameri- 
can Credo” postage stamp series. The series 
was designed to express quotations by such 
famed Americans as Washington, Lincoln and 
Patrick Henry. Other Credo sequences include 
the story of the “Champions of Liberty” 
stamps which commemorate foreign-born 
freedom fighters such as Masaryk, Bolivar and 
Magsaysay. 


Focus on Extra-Curricular Activities 


Illinois Bell’s Youth on the Go is a doc- 
umentary production filmed in the state’s high 
schools. It pictures teen-agers in positive, con- 
structive activities. Science clubs and fairs, 
dramatic groups and athletic competition 
share screen sequences with activities which 
are helping American teens to “learn and 
practice the rights and the responsibilities of 
citizenship.” 

Both productions embody the highest aims 
of the Foundation Awards and their designa- 
tion continues a tradition which the spon- 
sored film medium has achieved in past 
Awards. 


Helping Develop Tomorrow's Citizens 


Youth on the Go was narrated by television 
commentator Alex Dreier. In presenting its 
glimpses of activities and interests which oc- 
cupy the extra-curricular time of high school 
youth, the film shows the value of these ac- 
tivities as they contribute to the growth and 
development of students as individuals, pre- 
paring them for their future as citizens. 


REVIEW 
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THE EDITORIAL VIEWPOINT 


These Production Review Listings 
Provide Basic Facets for the Buyer 


His 11TH ANNUAL Production Review 

brings top managements in companies, 

ad agencies, trade groups and leaders in 
government the detailed reference facts about 
320 film production companies and their af- 
filiates in the United States and Canada. It 
also provides invaluable, authoritative refer- 
ence data on 38 overseas film companies, 
covering every continent. 

Standards for an unqualified listing in these 
pages remain high. References on 1960 activi- 
ties remain the basic qualification for appear- 
ance, though the Editors take into full ac- 
count that a producer may justifiably take the 
full year to complete one or two major motion 
picture projects and that dozens of sound 
slidefilms will occupy far less time and effort. 

Listed Films Have Won Top Awards 

The heart of this specializing film industry is 
sound. Its members have weathered economic 
storms of a tremulous year with only a few 
exceptions. Their work is representative of the 
finest films being turned out for commerce, 
industry and education. The many awards ac- 
corded these sponsors and their producers 
listed in these pages bear good testimony of 
excellence and experience. 

But even more convincing are the thou- 
sands of prints being struck from listed titles. 
A single sponsored motion picture with up- 
wards of 2,000 prints currently in use (and 
many exceed 1,000 prints) reflects the size 
of the audience available to professional con- 
cepts, to the useful information conveyed to 
these audiences and the power of the me- 
dium to serve both sponsor and viewer. 

Advertisers Reflect Reader Interest 

The family of Production Review adver- 
tisers continues to grow and the Editors of 
BUSINESS SCREEN are proud to note that this 
(CONTINUED ON THE FOLLOWING PAGE 99) 
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BASIC FACTS FOR THE BUYER: 
(CONTINUED FROM THE PRECEDING PAGE) 


publication leads all magazines in any way 
devoted to audio and visual media with the 
largest single issue in size and scope of its 
editorial content and advertising. 

For the guidance of the subscriber-reader, 
the basic key to year-long use of these pages 
is contained in the detailed references. “By 
their works” is the guiding phrase which in- 
vites the prospective user of these production 
services to request showings of films listed and 
others relevant to his project. Permanence of 
staff, completeness of physical facilities im- 
mediately available, and financial stability are 
other primary factors which such groups as 
the Association of National Advertisers have 
agreed are fundamentals for the film buyer. 


List Federal Audio-Visual Programs 


This 11th Annual Production Review also 
brings our readers an extensive new feature: 
the detailed listing of Federal Audio-Visual 
Programs and their key personnel concerned 
with procurement, production and distribu- 
tion of films which play such a vitally impor- 
tant role in public information, government 
training programs and the National Defense. 

In addition, there are numerous pages de- 
voted to other exclusive features such as An- 
nual Film Award Competitions, the principal 
professional and trade groups within the film 
field and the listing of principal national dis- 
tributors of sponsored films. —OHC 


2nd UU. S. International Medical 
Film Exhibition in N. Y.. Jaume 25 


The thousands of doctors attending the 
110th annual meeting of the American Medi- 
cal Association in New York City on June 
25-30 will share the world’s latest and best 
medical motion pictures. A special scientific 
feature of the meeting will be the second UV. S. 
International Medical Film Exhibition. 

The Exhibition is being coordinated by the 
A.M.A.’s Department of Medical Motion Pic- 
tures and Television, under the direction of 
Ralph Creer, in cooperation with Johnson and 
Johnson. Showings will be held in Room C of 
New York’s big Coliseum during the conven- 
tion. 

“Important Phase of Medical Education” 

“We are pleased to again participate in this 
important phase of postgraduate medical edu- 
cation,” said Dr. John Henderson, medical 
director of J. & J. “These carefully selected 
films, covering practically every specialty of 
medicine, represent a fine medium for the 
continuing education of the busy, practicing 
physician.” 

More than 50 outstanding new medical mo- 
tion pictures will be shown and, in many in- 
stances, the films’ authors will be present to 
answer questions from attending physicians. 

“The American Medical Association is hap- 
py to present these outstanding films to its 
members,” said Dr. F. J. L. Blasingame, ex- 
ecutive vice-president of the A.M.A. “The ex- 
hibition points the way toward better medical 
procedure through teaching, thus helping the 
doctor in his daily practice.” 





Let’s Maintain Quality in Government's Films 


A BUSINESS SCREEN EDITORIAL 


The well-intended enforcement of an old government regulation affecting 
the non-theatrical motion picture industry may well turn out to be a surprising 
boomerang for the American Taxpayer. 

On 1 July, the first day of the government’s fiscal year, the Armed Services 
Procurement regulations were revised to read: 

. every proposed, advertised, or negotiated procurement 
which may result in an award in excess of $10,000 . . . shall be 
publicized promptly in the Department of Commerce “Synopsis of 
U. 8S. Government Proposed Procurements, Contract Awards and 
Sales.” 

For the United States Navy, which contracts out to industry eighty percent 
of its motion picture business, this is apt to turn out to be one of the hottest 
headaches on the Potomac. And for the qualified film producer, who has always 
had an excellent chance to bid and receive Navy contracts, the new procedures 
are bound to result in a costly lap full of red tape. 

It all began when the last Congress voted across the board to give a boost 
to “small business.” Unfortunately, in this case, the boost may be a bust for 
everyone concerned, Let’s look at the facts. 

In the past, there have ‘been close to 100 qualified producers of all types of 
motion pictures on file with the Navy. During a year, it has been estimated that 
90% of these producers—from the ranks of big and small business—were given 
a chance to bid on one or more films. Usually from three to seven bids, with an 
average of five, were let out for each motion picture. Medical films, training 
films, animated films, filmagraphs, and technical animation—producers were 
selected on the basis of their facilities, capabilities, work on hand, past number 
of opportunities to bid on Navy films and, of course, their reasonable estimates 
on the job. 

It is well known throughout the industry that this has been an extremely 
gratifying arrangement for both the producer and the Navy. In our opinion, 
it is probably the prime reason that the high quality of Navy films is undis- 
puted. Some producers have become highly-skilled specialists. 

Under the new system, with some very limited exceptions, anyone at all 
can bid on a Navy film. Low bidder gets the contract, unless it can be shown 
by existing facts that a satisfactory product will not be delivered. 

This, of course, means that someone will have to establish definite minimum 
standards for the procurement of such a creative type product as a motion 
picture. The “telephone booth” producer who makes a film every couple of 
years, the photo-finisher—the writer-editor-producer-cameraman with his office 
in his pocket—all will be bidding right along with those producers with finan- 
cial status, adequate facilities and experience, and permanent personnel. 

Already, for example, six Navy films have been publicized under this new 
ruling, and one of them has received 25 bids. What will happen when the word 
gets around—and twice, maybe six times that many producers—some qualified 
and some not—will bid on a single production? How many months will this 
delay the award of a contract? How much will this cost in terms of man hours 
and wages for the Department of the Navy? 

And what will this cost the motion picture industry? It has been intelligently 
estimated that each producer spends a minimum of $200 to carefully estimate 
his bid for each film. Let us suppose, and it is within the realm of possibility, 
that 200 producers bid on a Navy film. 

200 producers times 200 dollars is $40,000 spent by the film production 
industry right from the beginning for a film which will average $12,000! Sup- 
pose this happens to fifty Navy films a year??? 

Will this regulation enhance “small business” or, will it, perhaps, cause 
complicated new procedures, delays, and unnecessary hard feelings between 
government and industry? If the cost of a government film should take preced 
ence over its quality, will U. S. Navy films maintain the reputation which has 
made it legend that Navy training films are among the most effective and 


The Editors 


technically superb productions now used in the services? 
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UNITED STATES 

Producers 
ACI Productions 
Academy Film Productions, Inc. 
Academy-McLarty Productions, Inc. 
Acorn Films of New England, Inc. 
Admaster Prints Inc. 
Alexander Film Company 
All Seope Pictures, Inc. 
Allegro Film Productions 
Altschul, Gilbert, Productions, Inc. 
Amberson Associates 
American Film Producers 
Anderson, Jack, Productions 
Animatic Productions, Ltd. 
Animation, Inc. 
Animators, The 
Ansel Film Studios, Inc. 
Atlas Film Corporation 
Audio Productions, Inc. 
Austin Productions, Inc. 


Page 


Barbre, Thos. J., Productions 

Bay State Film Productions, Inc. 

Becker, Marvin, Films 

Beeland, Charles D., Company 

Bransby, John, Productions, Ltd. 

Bray Studios, Inc. 

Cahill, Charles, and Associates, Inc. 

Calonius, Lars, Productions, Inc. 

Calvin Productions, Inc. 

Campbell Films 

Campus Film Productions, Inc. 

Canyon Films of Arizona 

Capital Film Service 

Capital Motion Picture Studios 

Cate & McGlone 

Centron Corporation 

Chain, Hu, Associates 

Chapman 5 Productions, Inc. 

Charles, Henry, Motion Picture 
Studios 

Chenoweth, R. B., Films 

Chicago Film Studios 

Churchill-Wexler Film Productions 

Cine’Pic Hawaii 

Cine-Tele Productions 

Clifton Productions, Inc. 

Close and Patenaude 

Coffman Films, Inc. 

Xolburn, John, Associates, Inc. 

‘oleman Productions 

olor Illustrations, Inc. 

‘olumbia Pictures Corporation 107, 

‘ondor Films, Inc. 

Continental Film Productions Corp. 

Countryman, Thos., Film 
Productions 

Craig, Walter S., Film Productions 

Craven Film Corporation 

Creative Arts Studio, Inc. 

Creative Visual Media, Inc. 

Cullen Associates 
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De Frenes Company 

Dekko Film Productions, Inc. 
Dephoure Studios, Inc. 
Depicto Films Corporation 
Donovan, Kevin, Films 





Producers 
Douglas Productions, Inc. 
Dunn, Cal, Studios, Inc. 
Dynamic Films, Inc. 
East Coast Productions, Inc. 
Elektra Film Studios, Inc. 
Elliot-Unger-Elliot 
Elms, Charles, Productions, Inc. 
Empire Films Corporation 
Empire Photosound Incorporated 
Engel, Walter, Productions, Inc. 
F. B. N. Films 
Fairbanks, Jerry, Productions of 
California, Ine. 
Farrell and Gage Films, Inc. 
Feil, Edward, Productions 
Fidelity Film Productions 
Fidelity Films, Inc. 
Film Associates, Inc. 
Film Enterprises, Inc. 
Film Graphics, Inc. 
Film Services, Inc. 
Film Sound Center, Inc. 
Filmack Productions 
Filmaster, Inc. 
Films for Industry, Inc. 
Fiore Films 
Fisher, Robert, Productions 
Florez Incorporated 
Folkfilms, Inc. 
Forde Motion Picture Productions 
Fordel Films, Inc. 
Format Films, Inc. 
Fotovox, Inc. 
Friar Graphics, Inc. 
Frontier Films, Inc. 
Galbreath Pictures, Inc. 
Ganz, William J., Company, Inc. 
General Pictures Corporation 
Gerald Productions, Inc. 
Glenn, Jack, Inc. 
Golden State Film Productions 
Gottlieb, William P., Company 


Grantray-Lawrence Animation, Inc. 


Graphic Films Corporation 

Gray-O’ Reilly Productions, Inc. 

Guggenheim, Charles, and 
Associates, Inc. 


Haig and Patterson, Inc. 


Hallmark Films and Recordings, Inc. 
Handy, Jam, Organization, Inc., The 


Hardcastle Film Associates 
Harris-Tuchman Productions, Inc. 
Harrold, Fran, Inc. 
Hartley Productions, Inc. 
Harvest Films, Inc. 
Haverland Film Productions 
Haycox Photoramic, Inc. 
Hawkins, Edward, Productions 
Henning and Cheadle, Inc. 
Higgins, Alfred, Productions 
Holland-Wegman Productions 
Horizon Productions 
Hotchkiss, Tom, Colorfilm 
Productions 
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oTE bold-face listings denote display advertising of 
n this 


produce issue. See advertiser index. 


Producers 
Howe, Max, Film Productions 
Huber, Louis R., Productions 
Hunn, Fritz & Henkin (HFH) 
Productions, Inc. 
Imagination, Inc. 
Independence Films, Inc. 
Industrial Motion Pictures, Inc. 
Ingraham, Everett L., Productions 
Institute of Visual Communication, 
Inc. 
Instructional Arts, Inc. 
Interlingual Television Inc. 
International Sound Films, Inc. 
Jamieson Film Company 
Jones, Dallas, Productions, Inc. 
Jones, Proctor, Motion Pictures 
K & S Films, Inc. 
Kane, Al, Productions, Inc. 
Karas, Jonathan & Associates 
Kayfetz, Victor, Productions, Inc. 
Keitz & Herndon, Inc. 
Kennedy Productions, Inc. 
Kerbawy, Haford, and Company 
Kerkow, Herbert, Inc. 
Key Productions, Inc. 
Kirshner, W. N., & Associates, Inc. 
Klein, Walter J., Company 
Klein /Barzman 
Knickerbocker Productions, Inc. 


La Brea Productions, Inc. 

Lance Productions, Inc. 

Lane, Anthony, Film Studios, Inc. 
Lane-Cole-Dietz Corporation 

La Rue, Mervin W., Inc. 

Lasky Film Productions, Inc. 
Lawrence, Robert, Productions, Inc. 
Lieb, Jack, Productions 

Lodge, Arthur, Productions, Inc. 
Long, Jerry, Productions, Inc. 
Lopatin, Ralph, Productions, Inc. 
Love, James, Productions, Inc. 
Lowry, Ted, Inc. 

Lukas Film Productions, Inc. 
Lux-Brill Productions, Inc. 


MPO Productions, Inc. 

Magnetic Recorder & Reproducer 
Corp. 

Marathon International Productions, 
Inc. 

Marjo Enterprises 

McHugh, Fenton, Productions, Inc. 

McNamara Productions, Inc. 

Medical Dynamics, Inc. 

Medical Film Guild, Ltd. 

Metro-Goldwyn-Mayer, Inc. 113, 

Milner-Fenwick, Inc. 

Mode-Art Pictures, Inc. 

Monumental Films and Recordings, 
Inc. 

Motion Picture Service Co. 

Motion Pictures, Incorporated 

Muller, Jordan and Herrick, Inc. 

Mundell Productions 

Murphy, Owen, Productions, Inc. 


National Film Studios, Inc. 
(CONTINUED ON THE FOLLOWING PAGE 102) 
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GEOGRAPHICAL 


INDEX 
TO PRODUCERS 


NEW ENGLAND REGION 


Connecticut, Massachusetts, New Hampshire, and Vermont 103- 


METROPOLITAN NEW YORK 


Producer listings begin on page 105, continuing through page 


MIDDLE ATLANTIC REGION 
New York State, District of Columbia and Maryland 


New Jersey, Pennsylvania and Virginia 


SOUTHEASTERN REGION 
Florida, Georgia, Kentucky and Louisiana 


North Carolina and Tennessee listings on page 


EAST CENTRAL REGION 
Indiana, Michigan and the Metropolitan Detroit Area, pages 128- 


Ohio Cities: Cincinnati, Cleveland, Dayton, Akron and Lima 130- 


METROPOLITAN CHICAGO 


Producer listings begin on page 132, continuing through page 


WEST CENTRAL REGION 
Illinois, Kansas, Minnesota, Missouri and Nebraska 


North Dakota, South Dakota and Wisconson, page 


SOUTHWESTERN REGION 


Arizona and Texas, listings begin on page 142, through page 


MOUNTAIN STATES REGION 


Colorado, continuing through Montana, on pages 


WEST COAST REGION 


California and the San Francisco Bay Area companies 


METROPOLITAN LOS ANGELES 


Producer listings begin on page 147, continuing through page 


PACIFIC NORTHWEST REGION 


Oregon, Washington and Hawaii companies, page 


BUSINESS SCREEN INTERNATIONAL 
Canada: Provinces of Alberta through Quebec, pages 154-157 
Latin-America: Mexico and South America listings, pages... 158-159 


Europe: England, France, Germany, Scandinavia, Spain 
and Africa 159-165 


Pacific Lands: Australia, Japan and Southeast Asia 165-168 
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Producers 
Nemeth, Ted, Studios 
Nestingen, Don, Associates 
New York Studios, Inc. 
Newsfilm, Inc. 
Niles, Fred A., Productions, Inc. 
North American Motion Pictures 
Northwestern Incorporated 
Norwood Studios, Inc. 


Page No. 
113 
113 


O'Connor, Walter G., Company 

On Film, Inc. 

Orleans, Sam, & Associates, Inc. 

Pace Productions, Inc. 

Pacific Productions, Inc. 

Palmer, Alfred T., Productions, Inc. 

Pan American Films 

Paragon Productions 

Parthenon Pictures—Hollywood 

Peckham Productions, Inc. 

Pelican Films, Inc. 

Pendulum Productions, Inc. 

Phillips Filmstrip Productions 

Pictures for Business 

Pilgrim Film Services, Inc. 

Pilot Productions, Incorporated 

Pinney, Roy, Productions, Inc. 

Pintoff Productions, Inc. 

Playhouse Pictures 

Pohlman Film Productions, Inc. 

Portafilms 

Potomac Films, Inc. 

Premier Film and Recording Corp. 

Princeton Film Center, Inc., The 

Producers Film Studios 

Promotional Films, Inc. 

Q. E. D. Productions, Inc. 

Quartet Films, Inc. 

Rampart Associates, Inc. 

Rarig Motion Picture Company 

Ray, Reid H., Film Industries, Inc. 

teed, Roland, Productions, Inc. 

Regan Film Productions, Inc. 

Renovare Company 

Richie, Robert Yarnall, Prods., Inc. 

Richman, Mel, Incorporated 

Rippey, Henderson, Bucknum & Co. 

Riviera Productions 

Rocket Pictures, Inc. 

Rockett, Frederick K., Company 

Rodel Productions, Inc. 

Rolab Studios 

Rose, H. D)., & Company, Inc. 

Rossmore Productions and Selling 
Methods Inc. 

Roundtable Productions 

Russell-Barton Film Company 

Rusten Film Associates 

Ryan, George, Films, Inc. 

Sarra, Inc. 

Screen Gems Inc. 

Seminar Films, Inc. 

Shuler, Linda, Productions 

Smith, Fletcher, Studios, Inc. 

Snyder, Bill, Films 

Society for Visual Education, Inc. 

Sonochrome Pictures 

Star Informational Films 


Producers 
Stark-Films 
Stiber, Sidney J., Productions, Inc. 
Strauss, Henry, & Co., Inc. 
Sturgis-Grant Productions, Inc. 
Sturm, Bill, Studios, Inc. 
Sutherland, John, Productions, Inc. 
Swanson, Rudy, Productions 
Systems Technology Films 
TFI Productions 
T R Productions, Inc. 

TV & Motion Picture Productions, 

Inc. 

Techfilms Division, Parthenon 
Technical Animation Studios, Inc. 
Technical Communications, Inc. 
Telecine Film Studios, Inc. 
Telefilm. Inc. 
Telepix Corporation 
Television Graphics, Inc. 
Telic, Inc. 
Terrytoons 
Texas Industrial Film Company 
Tiesler Productions 
Tomlin Film Productions, Inc. 
Transfilm-Caravel Incorporated 
IPA Pictures, Inc. 
Inifilms. Inc. 
Inited Film & Recording Studios, 

Inc. 

Inited Film Service, Inc. 
Inited States Productions, Inc. 
Iniversity Films, Inc. 


Page 


Van Praag Productions, Inc. 
Vavin Ince. 

Venard Organization, The 

Video Films Incorporated 

Vision Associates, Inc. 

Vista Productions Unlimited, Inc. 
Visualscope Incorporated 

Vogue Film Productions, Inc. 
Wade, Roger, Productions, Inc. 
Walker, Gene K., Productions 
Washington Video Productions 
Watson Film Productions 
Werner, Andy, Film Productions 
Western Cine Productions 
Westminster Films 

Wilding Inc. 

Willard, Frank, Productions 
Willard Pictures, Inc. 

Wolff, Raphael G., Studios, Inc. 
Wondsel, Carlisle & Dunphy, Inc. 
Wright, Norman, Productions 
Wurtele Film Productions 

York Sight-Sound Productions, Inc. 


Zweibel, Seymour, Productions, Inc. 


No. 


122 





CANADA 
Artray Limited 
Caldwell, S. W., Ltd. 
Chetwynd Films Limited 


Chisholm, Jack, Film Productions 
Ltd. 


denote display 


Norte bold-face listings 
r s advertiser index. 


duce n th issue. See 


155 
155 


156 


advertising of 


Producers 
Crawley Films Limited 
Graphic Films Limited 
Lawrence, Robert, Productions 


(Canada), Ltd. 
Les Films Lavoie 


Master Film Studios Limited 
Meridian Studios, The 

Motion Picture Centre Limited 
Omega Productions Inc. 

Parry Films Ltd. 

Peters, Scott, Productions 
Peterson Productions Limited 
Phillips-Gutkin & Associates, Ltd. 
Thatcher Film Productions 
Westminster Films Ltd. 
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BUSINESS 


PRODUCTION REVIEW 
INTERNATIONAL 
Artransa Park Television Pty. 
Limited 
Audio Visual Argentina 
Audiovicentro 
Australian Instructional Films Pty. 
Cambridge Film & T.V. Productions 
Pty. Ltd. 
Carillon Films N. V. 
Cathay Film Services (Hong Kong) 
Cathay Film Services Ltd. 
Centra-film, Oy, Ab (Finland) 
Centralfilm, AB (Sweden) 
Centralfilm A/S (Denmark) 
Centralfilm A/S (Norway) 
Centralfilm G.m.b.H. (Germany) 
Cinema et Publicite—Societe Anon. 


Educational Film Exchange, Inc. 
Estudios Cinematograficos Rosello 
Estudios Moro S. A. 


Factual Films Limited 
Forberg—Film AB 


Halas & Batchelor Cartoon Films 


Interlingual International (Japan) 

International Motion Picture Co. 

Kinocrat Films Limited 

Laux Tonbildschau KG 

Les Analyses Cinematographiques 

Les Films Pierre Remont 

Minerva Film A/S 

Mitsui Productions Ltd. 

Senior Film Productions Pty. Ltd. 

Shu Taguchi Productions, Inc. 

Sudan Publicity Co., Ltd. 

Svekon Film 

Svensk Filmindustri, AB 

Tompkins, R. K., y Asociados S. A. 

Tokyo Cinema Company, Inc. 

World Wide Animation Ltd. 

World Wide Pictures Ltd. 

World Wide Television Film 
Services Ltd. 
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Connecticut Cities 


KEVIN DONOVAN FILMS 


208 Treat Road, Glastonbury, Conn. 
Phone: MEdford 3-9331 


Date of Organization: 1953 

Branch: 15 West 44th St., New York, N. Y. 
Phone: YUkon 6-6049. John Bennewitz, 
in charge. 

Kevin Donovan, Owner 

John Bennewitz, Executive 

James Benjamin, Writer 

Erich Kollmar, Director of Photography 


Produce) 


SERVICES: Motion pictures and slidefilms; pub- 
lic relations, industrial and medical films. 
FACILITIES: 16mm Mitchell, Cine Specials, Arri- 
flex cameras; Magnasync sound equipment; light- 
ing and editing equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Modern Design for Electric 
Power (Conn. Light & Power Co.); A Glimpse 
of Connecticut (Conn. Development Commission) ; 
Prescription Writing in Modern Dentistry 
(Schering Corp.); Some Highlights of Sikorsky 
Turbocopters, English, French, German versions 
(United Aircraft Export). 


ROLAB STUDIOS 
(Rolab Photo-Science Laboratories) 
Walnut Tree Hill, Sandy Hook, Conn. 
Phone: GArden 6-2466 
Date of Organization 
1928; in Connecticut: 


in New York 


1933 


City: 


Henry Roger, Owner-Director 
E. H. Roger, Secretary 


Services: Complete and partial productions, as- 
sistance to other producers utilizing our facili- 
ties; camera and sound; sound stage for rent; 
specialists in highly technical and _ scientific 
camera work. FACILITIES: Modern studio with 
lighting equipment; preview room; 25 cameras, 
35mm, 16mm, still 18mm/24mm to 8” x 10”; 
complete lab for micro-macro-time-lapse; optical 
benches; biological, medical, physical, chemical 
research; optical, electrical motion picture en- 
gineering; manufacturer of instruments for 
time-lapse, special cameras and devices, develop- 
ments, Complete facilities for mass production of 
filmstrips (slidefilms). 

RECENT PRODUCTIONS AND SPONSORS 
MorTIoN Pictures: Unimation (Consolidated Con- 
trols Corp.) ; partial productions for various New 
York producers; Waterbury Farrel Foundry & 
Machine Co.; Y.M.C.A.; Arco Film Productions, 
Inc. SLIDEFILMS: How to Use Various Tools, 
series of 53 (Stanley Tools). 


Unifilms, Inc. 
Studio: 74 Stage St., Stamford, Conn. 
Phone: DAvis 4-0737 
Earle Curtis, Jr., in charge 
(See complete listing under New York City) 


Real Facts for Sponsors 


—evidence of suppliers’ good taith 


The detailed listings given specializing 
producers of business motion pictures and 
slidefilms furnish the buyer of sight/sound 
media with solid evidence regarding any 
prospective supplier. Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex- 
perience of each company in these pages. 


11TH ANNUAL PRODUCTION 


Metropolitan Boston Area 


*® 


ACORN FILMS OF NEW ENGLAND, INC. 


165 Stuart St., Boston, Mass. 
Phone: COmmonwealth 6-3507 


Date of Organization: 1952 


Branch Office: 168 West 46th St., New York, 
N. Y. Phone: JUdson 6-2272. Elliott Butler, 
in Chg. of Production. 


John V. Rein, Jr., President and Sales 
Manager 
Hazel Frost, Exec. Assistant and Treasure? 
Russell Hopkins, Alan Anderson, 
Edward Dooks, Cameramen 


SERVICES: Specialists in motion picture film for 
publicity and public relations for TV; public 
relations programs serviced through TV. FacILi- 
TIES: Sales offices, cutting rooms, projection 
room; full complement of 16mm _ equipment, 
sound and silent; and two 4” magnacorders. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicturRES: Dedicated to You (Mass. 
State Police); The Story of Brookline Hospital 
(Brookline Hospital); Saving (Mass. Coopera- 
tive Banks); Artists & Models 1960 (Art Direc- 
tors—Boston); Get Behind the Show (Material 
Handling Institute); M.D.C. (Mass. Republican 
Party); June Dairy Festival (N. E. Dairy 
Farmers); Dedication (Jewish Memorial Hospi- 
tal); Hurricane Donna (N. E. Tel. & Tel. Co.); 
1.B.M. Computer (Sylvania Electric Corp.); 
Wasco Fire Dome (Wasco Flashing Co.); Pre« 
Fab Garages & Cottages (Gilbilt Lumber Co.); 
For the Future (Grover Cronin of Waltham); 
Campaign Kickoff (Goddard Memorial Hospital) ; 
Highway Lighting (Sylvania Electric Products) ; 
Easter Sunrise (Knollwood Park); General 
Foods (General Foods Corp.); Northeastern Re- 
union (Northeastern University); Don Orione; 
Madonna Shrine (Don Orione Home); The Raven 
(Raven Society of North America); Tuna Derby 
(Tuna Derby Assn.) ; Roller Derby (John Rando) ; 
Townies vs Tornadoes (Charleston Town Team); 
Gov. Volpe’s Inaugural (sponsor unidentified). 
TV CoMMERCIALS: for Retail Trade Board; New 
England Council; Northeast Airlines; Mass. 
State Police for WHYN TV; N. E. State Police 
Comm. Assn.; Federal Reserve Bank of Boston; 
Boston Port Authority; Comm. to Elect Salton- 
stall; Northronics, Inc.; Peabody Commission; 
WBZ TV. 


& 


BAY STATE FILM PRODUCTIONS, INC. 


35 Springfield St., 
Massachusetts 
Phones: REpublic 4-3164-5; 

REpublic 4-6189 


Date of Organization: 1943 


Agawam (Springfield), 


Branches: 80 Boylston Street, Boston, Mass. 
Phone: HAncock 6-8904, David Doyle, Vice- 
President, in charge; Lowell Wentworth, 
Account Executive. 17 West 44th St., New 
York, N. Y. Phone: YUkon 6-2359. Merrill 
Sweetman, Account Executive. 

Morton H. Read, President 

Eugene N. Bunting, Exec. Vice-President 

David Doyle, Vice-President, Sales 

Harold O. Stanton, Vice-Pres., Television 

Francis N. Letendre, Vice-President 
Laboratory 

Winifred Pettis, Treasurer 

Lowell Wentworth, Account Executive 

Merrill Sweetman, Account Executive 

Edward O. Knowlton, Script Director 

Harold Fischer, Dir. of Photography 

Kenneth Alexander, Chief Sound Engr. 


SERVICES: 16mm and 35mm motion pictures in 
b&w and color; industrial, scientific, public re- 


REVIEW 


BAY STATE FILM PRODUCTIONS: CONT'D. 


lations, training, religious, documentary, 
animated; special programs for sales and stock- 
holders meetings; TV commercials and programs; 
sound slidefilms; filmograph; storyboards; tech- 
namation; foreign language narratives; special 
effects; still photography, b&w and color; script 
services; sales and training aids; distribution. 
Services Available to Other Producers: Photog- 
raphy, sound recording, printing, processing, 
editing, scoring, cutting, interlock screening, ani- 
mation, titles, use of sound stage, set designing, 
lighting, truck mounted generators. FACILITIES: 
Mitchell, Maurer and Arriflex cameras; complete 
lighting facilities; AC and DC portable gas 
driven generators; Maurer 16mm optical film 
recording; 16mm and 1742mm synchronous mag- 
netic film recording; 4%” synchronous magnetic 
recording; 16mm, 17%mm and 35mm dubbing; 
two printing labs for color and b&w, DePue and 
Peterson printing equipment, electronic cueing; 
16mm b&w processing, positive, negative, re- 
versal; two screening rooms with 35mm and 
16mm interlock equipment; cutting rooms; 16mm 
and 35mm Moviolas; sound readers for 16mm, 
174%2mm and 35mm, optical and magnetic; com- 
plete animation department with two animation 
stands; art department; carpenter shop; set 
designing; two music libraries; film vault; still 
photography department with dark rooms for 
color and b&w; two sound stages, over 3000 sq. 
ft.; permanent staff of 26 technicians, art and 
script specialists. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Project One (Berkshire Life 
Insurance Co.); Time for Friendship (Simplex 
Time Recorder Co.); Swami (Singer Mfg. Co.) ; 
Show Window of the East (Eastern States Ex- 
position—1960); KDE #1; KDS 7 & 8 (Mass. 
Institute of Technology); Realization of Happi- 
ness (New England Kurn Hattin Homes); Clas- 
sified Report 610 (Electric Boat Div., General 
Dynamics Corp.); Polaris #1, 2, 3 & 4; Fire 
Control (General Electric Co.); Doorway to 
Dental Health (Rhode Island Dept. of Public 
Health); Today Is the Future (John Hancock 
Mutual Life Insurance Co.); Rastad (Laboratory 
of Electronics); World in a Bottle (Pepsi-Cola 
Co.); Electric Eye; Better Pictures with Polaroid 
(Polaroid Corp.); High Point for Sales (Bird 
& Son); Audiac (Ritter Co.); Saflex (Monsanto 
Chemical Co.); Continued Progress Through Re- 
search (United Shoe Machinery Corp.) ; Progress 
Report #2 (Kamen Aircraft Corp.). SLIDEFILMS: 
Anatomy of Shock (Edison Electric Institute) ; 
Quality Papers Since 1863 (Byron Weston Co.) ; 
Pyro-Kure (American Sisalkraft Corp.). TV 
COMMERCIALS: for Conn. Milk for Health; 
Quality Bakers Corp.; Jack August Seafoods; 
State Line Potato Chips; Westfield Mfg. Co.; 
Lestoil, Lestare. 


& 


DEKKO FILM PRODUCTIONS, INC. 
126 Dartmouth Street, Boston 16, Mass. 
Phone: KEnmore 6-2511 
Date of Organization: 1946 


Joseph Rothberg, President 

Jack Carp, Sales Manager 

Charles Rockwell, Production Manager 
Paul Rockwell, Unit Manager 

Plynn E. Williams, Creative Director 
Ann H. Wyly, Office Manager 

A. E. Petruccelli, Chief Electrician 
Elvin Carini, Editor 

Marvin Rothberg, Production Assistant 


sales, 


SERVICES: 16mm and 35mm film productions and 
sound slidefilms. Design, animating hot press 
titles, storyboard, script editorial and consulting. 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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NEW ENGLAND STATES: 


DEKKO FILM PRODUCTIONS: CONT'D. 


All services available to industry and producers 
FActILities: Sales 
packaging; two complete 
and 35mm screening 
editing rooms with 16mm 
synchronizers; hot splicers 
sound 
drolly; 
Western 


and sales 


sound 


promotion training 
stages; l6mm 
rooms; narration rooms; 
and 35mm Moviolas; 
; magnetic and optical 
Hy- 


boom: 


readers; animation stand; hot 
tracks; Mole-Richardson mike 
Electric and RCA mikes; ten-position 
mixing console; equalizers and dip filters; optical 
and magnetic dubbers; Reeves, Stancil-Hoffman; 
Fairchild syne interlock-dubbers ; 
music libraries. 


press; 


tape three 
RECENT PRODUCTIONS AND 
MoTion Pictures: Ellesmere Ice Shelf (Arctic 
Institute) ; Lake Expedition (U. §S 
Geological Survey); Pathways to Mercy; Pearl 
of the Orient (Columban Sisters); Celebration 
(Jesuit Missionaries of N.E.); New Life for You 
and Your Home (United Home Owners Service) : 
The Sprinklered Fire (Factory Mutual Engi- 
neering Div.); Green Hills (Columban 
Missionary Society); Fiscal Sanity (Mass. Tax- 
payers Assn.); United Fund (General Electric) ; 
Mechanization (Gillette Safety Razor Co.); 
1960 (Cryovac-Kenyon & Eckhardt, 
Williams (Beacon TV Features) 
Shakespeare (Creative Assoc.) ; 
Life Fund (Mass. Life Fund); 
(Wirthmore Feeds); Chick Pres 
Cryovae L (Cryovac). TV ComMMeEr- 
CALS: for Cryovac, Burry’s Wafers, H. P. Hood 
New England Confectionery Co. (Kenyon & 
Eckhardt); J A 63’s, J A Patriots, Chico Cigars, 
Kennedy’s, Elm Farm Stores Stern 
Advg.); Gerdon’s, Good Year 
(Tarler & Skinner); Father 
cine (Hermon W. 
Love (United 
Payson 


SPONSORS 


Centrum 


Covered 


Countdown 

Ine.); Ted 
SLIDEFILMS: 
Massachusetts 
Preview 1960 


entation; 


(Gabriel 
Lawn Sprinkle: 
John’s Cough Medi- 
Stevens Advg.);: Macumba 
Artists); Red Rose Tea (Simonds, 
Advg.); Roman Meal (Roy S 


* 


DEPHOURE STUDIOS, INC. 


782 Commonwealth Ave., Boston 15, Mass. 
Phone: BEacon 2-5722 


a"Ji ae 


Durstine) 


Date of Organization: 1935 
Date of Incorporation: 1956 


Joseph Dephoure, President & Treasure) 
Milton L. Levy, V ice Preside nt 
Esther Wolf, Office 

Richard Wolfe, Camera Dept 
Donald Molner, Editing Dept 
Karlus Dravniek, Animation & Art 
Ralph Picardi, Laboratory 


Dept 


SeRvicEs: Complete 16mm and 35mm 
duction, Industrial, documentary, 
ness, public 
Commercials, 
and mixing; 


film pro- 
medical, bus 

relations and training films. TV 
TV kinescoping. Sound recording 
and b&w printing; negative 

positive and reversal processing; slides and slid 
films; hot press titles; 

l6mm and 35mm _ sound 
sound stage with studio 
Hydrolly; magnetic and 
lock playback; mixing 

with electronic light and 
Special l6mm and 35mm 
optical and magnetic; projection room; 
animation stand; Kensol hot press; 
rooms; art dept.; music libraries; script 
PRODUCTIONS 
PICTURES: 
Winter Olympics 
Grace & Co.): Jt’: a 


color 

animation, 

and 
and 


optical 


FACILITIES 
silent cameras; 
portable lighting; 
recorders; inter 
dubbers; 16mm 


fader cueing; 


printer 
Houston 
processor ; projectors, 
Oxberry 
editing 
writing 
RECENT 
MOTION 
1960 


AND SPONSORS 
Controlled Portion Veats: 
(Cryovac Div., W. R 
Promise; The Inside Story 
(Eastern States Farmers Exchange): Footba 
Highlights, 1960 (Dartmouth College); Break 
through (Dewey & Almy Chemical Div., W. R 
Grace & Co.); Progress Report—Se 
Knight Corp.); Jnterim Report, 


rtant (Ewin 


Gas Servo Sys 
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(General 
Anti-Aircraft 
{float with the 


Electric Co.); 
Fuze (Hesse 


Progress Report, 
Eastern Co.); Fun 
Towflote (Hodgman Rubber Co.) ; 
Your Heart (Maine Heart Assn.); Raynham 
Park (Mass, Greyhound Assn.); Characteristics 
of Liquid Hydrogen #2 (Arthur D. Little Co.); 
Research for Life 4th Decade (Rosco B. Jackson 
Memorial Future Nurse (National 
League for Nursing); They Spawn at Night 
(New Hamp. State Div. of Fish & Game); Path- 
finder; 3000 Speed Polaroid Film; Polaroid 
School Program (Polaroid Corp.); Introduction 
to Figure Skating (Univ. of New Hamp.); 
Entering the Mind Through the Sensory Gate- 
ways (U. S. Veterans Admin.); Developing the 
Interior Line (U. S. Coast Guard Academy) ; 
educational films, series of 5 (Cambridge Thermi- 
onics). SLIDEFILMS: Optimount; 100 Series 
1960 Sales Plan; In Stock Gears (Boston 
Gear Works); 1960 Report (Stop & Shop, Inc.) ; 
Sem (Sylvania Electric Products) ; 
1960 Story: 1960 Dealer Promotion (General 
Electric, Telechron). TV COMMERCIALS: for 
O’Donnell-Usen Fisheries; Better Home Heat 
Council, Nepco, Barcolene, Barcolene Jet Starch 
(Silton Bros., Callaway, Inc.); Lestoil (Sackel 
Jackson Co., Inc.); Nash Rambler (Harold Cabot 
& Co.); Mr. Donut (Allied Advg.); Teddie Pea 
nut Butter (Hicks, Greist & O’Brien); Salad- 


master Corp 


Labs.) ; 


Gears: 


Conductors 


Rampart Associates, Inc. 


19 Beechcroft Street, Boston, Mass. 


Phone: STadium 2-5373 


Arnold Lawrence, Executive Producer 


(See complete listing under New York City) 


T R PRODUCTIONS, INC. 
(Trans-Radio) 

683 Boylston Street, Boston 16, Mass. 
Phone: COpley 7-5760 
Date of 
Date of 1951 
Oscar H. Cheses, President, Gen. Mgr. 
Alfred D. Benjamin, Production Manage; 
Carroll E. Spinney, Art Directoy 
Edward B. Shaw, Sales Manager 
Robert M. Kellaway, Audio Enginee? 


Ceorge D. Brewer, Animator 


Organization: 1947 


Incorporat ion: 


SERVICES 
sound 


Producers of motion 
slidefilms for industry, government and 
radio and TV commercials, kine- 
Editorial and animation services, scripts. 
FACILITIES: Complete production facilities; 
and 16mm cameras; sprocket, 4” 
dise and optical recorders; 


pictures and 
education; 
scopes. 
35mm 
magnetic tape, 
35mm Moviola; 16mm 
nterlock projection; sound stage; lighting equip- 
ment; screening room; recording room; mixing 
and dubbing; art and animation; editorial de- 
partment; kinescopes. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Symphony Hall Merger Serv- 
ce (Universalist-Unitarian Assn.); Fifty Years 
of Service (Industrial Stainless Steel 
Chapel (American Unitarian 
College (Lloyd Bemis) ; 
Means, political 
for Conn. Mutu- 


Corp.) ; 
Ne rvice 


Kings 


Assn.) ; Opportunities 
(Northeastern Univ.); 
(J. O'Leary). TV COMMERCIALS: 
al Savings Bank, Mass. Mutual Savings Bank, 
United Fund (B.B.D.40.); Cott Beverages 
(J. C. Dowd); Weld (J. O’Leary); Volkswagen 
(Ingalls Assoc.); Simmonds Upholstery, E. J. 
Korvette Custom Shop (Radam, Inc.); Lavender 
Refresher, Overland Cigars (Harold Cabot); 
Paints (J. C. Walther). Kinescopes for 


various clients. 


Dt this symbol, appearing over a 


producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
data appears in other pages of this 11th 
Annual Production Review issue. 


Careers 


K yanize 


ence 


Other Massachusetts Cities 


WATSON FILM PRODUCTIONS 
23 Chestnut Hill Road, Holden, Mass. 
Phone: VA 9-3422 
Date of Organization: 1956 


James L. Watson, Producer 


Services: Complete production of motion pic- 
tures and slidefilms for industry, education, 
television. Separate scriptwriting and consulta- 
tion service. FACILITIES: Cameras, Bolex 16mm 
and Arriflex 16mm; editing rooms with Bell & 
Howell hot splicer; magnetic and optical sound 
readers; ColorTran portable lighting equipment. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Portrait of a Crisis (Wor- 
cester Golden Rule); Practical Application of 
Skeletal Fixation (Dr. Robert Hornbaker); Peak 
Loom Efficiency Through the Use of Draper 
Gauges (Draper Corp.). SLIDEFILMS: The Double- 
Seal Ball Valve (Jamesbury Corp.); The Whys 
and Wherefores (Worcester Golden Rule). 


NEW ENGLAND: New Hampshire 


* 


JONATHAN KARAS & ASSOCIATES 
12 Valentine Hill, Durham, N. H. 
Phone: UN 8-5566 
1958 
54th St., 


1-3750. 


Date of Organization: 
Branch Office: 59 
N. Y. Phone: 


Vice-President. 


East 
PLaza 


New 
Jack 


York, 


3erch, 


Karas, President 
Vice-President 


Dr. Jonathan 
Jack Berch, 


Services: Creative science and engineering con- 
sultants to advertising agencies, industry and 
film producers. Client-agency technical liaison, 
motion picture scripts, scientific demonstrations, 
technical testing and specialized writing. Supply 
recognized scientists and engineers as narrators 
and talent. Faciuities: Affiliations with several 
university technical staffs with laboratory and 
testing facilities available. 
RECENT PRODUCTIONS 
Motion Pictures (Specialized 
Inserts and Counsel Only): 
mercials (Ford Motor Co.); Institutional mes- 
sage, basic research (E. I. duPont de Nemours 
& Co.); Scientific demonstration commercial (U. 
S. Time Corp.); Scientific consultation projects 
for Kaiser Aluminum & Chemical Corp.; Inter- 
national Latex Corp.; Chemstrand; Procter & 
Gamble; General Electric. 


AND SPONSORS 
Demonstrations, 


Engineering com- 


NEW ENGLAND: Vermont 
CAMPBELL FILMS 


Saxtons River, Vt. 
Phone: 2547 


Date of Organization: 1947 


Robert M. Campbell, Executive Producer 
Fred J. Brown, Production Manager 
Warren Johnson, Account Executive 


Services: Educational and business films for 
all purposes; slidefilms. Industrial still photog- 
raphy. FaciLities: Complete production facilities, 
camera, lights, sound equipment for location and 
studio production, Animation stand. Editing 
rooms and recording studio with three channel 
magnetic mixing. Westrex Editor. Bell & Howell 
J. C, printer. 16mm interlock screening. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Pepsi-Cola and the Cold Bottle 
Market; You and the Cold Bottle Market 
(Vendorlator Corp.); Children of the Silent 
(Perkins School for the Blind); New Methods of 
Handwriting (C & J Associates). SLIDEFILMS: 
Handwriting for Today (C & J Associates). 


BUSINESS SCREEN MAGAZINE 





ACI PRODUCTIONS 
21 West 46th Street, New York, N. Y. 
Phone: JUdson 2-1918 
Date of Organization: July, 1958 
Stelios Roccos, President 
William T. Moeller, Associate 
Edward S. Seeley, Jr., Writer 
Edward English, Editor 


Produce j 


SERVICES: Complete motion picture production 
including photography, animation, editing, sound 
and music. FAcILities: Complete recording and 
editing facilities; small studio and photographic 
equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Navajo Silversmith; Hopi 
Kachinas; Switzerland of America (Jack Breed) ; 
The Milky Way; The Small World of Micro-Life 
(United World Films, Inc.). 


* 


Acorn Films of New England 
168 West 46th St., New York, N. Y. 
Phone: JUdson 6-2272 
Elliott Butler, in charge of Production 


(See complete listing under Boston, Mass.) 


ADMASTER PRINTS INC. 
4125 Park Avenue South, New York 16, N. Y. 
Phone: OR 9-1134 
Date of Organization: 1949 
Charles Corn, President & Creative 
Henry Roth, Treasurer 
David E. Weller, Sales Manager 


Director 


SERVICES: Creators and producers of slides and 
filmstrips including 35mm, 3% x 4, Vugraph and 
related services. FACILITIES: Complete air- 
conditioned studios, projection-conference room 
on premises; camera and processing equipment 
for color and b&w including both horizontal and 
vertical camera facilities for all sizes. 

RECENT PRODUCTIONS AND 
SLIDEFILMS: Fall Out Shelter (New 
York State Civil Defense); The Adventures of 
Harold and Sylvia (E. I. DuPont); Hottest Sales 
Meeting (Dixie Cup); Annual Sales Meeting 
(Tidewater Oil Co.); Convention slides (Nation- 
al Wholesale Druggists Assn.) and others. 


*% 


Alexander Film Co. 


500 Fifth Avenue, New York 36, N. Y. 
Phone: LOngacre 5-1350 


SPONSORS 
Briefing 


Kenneth Allen Silver, Alexander International 


(See complete listing under Colorado) 


ALLEGRO FILM PRODUCTIONS 


723 Seventh Avenue, New York 19, N. Y. 

Phone: JUdson 6-3057 

Date of Organization: June, 1958 

Jerome G. Forman, President 

Donald Higgens, Production Manage? 

Jay Weitzner, Executive Producer 

Frances L, Forman, Art Director 
Services: Complete motion picture and slidefilm 
production; public relations, industrials, docu- 
mentary, commercial and sponsored films; spe- 
cialists in news and sports films. FACILITIES: Re- 
cording and screening rooms; fully equipped and 
air conditioned cutting rooms; complete 35mm 
and 16mm camera equipment; script and art 
departments. 
RECENT PRODUCTIONS AND SPONSORS 
MorTION PictTuRES: Tennis for Everybody (East- 
ern Tennis Patrons, U.S.L.T.A.); Story Behind 
Hitachi (Hitachi Corp. of Japan); The Brain 


METROP 


(Upjohn Co.) ; Black Nights 1959 (U. S. Military 
Academy); Travelift in Action (Travelift & 
Engineering Corp.). 


Amberson Associates 
138 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 5-8236 
(See complete data under Creative 
Media, Inc. listing, this section) 


Visual 


AMERICAN FILM PRODUCERS 


1600 Broadway, New York 19, N. Y. 
Phone: PLaza 7-5915 


Date of Organization: 1946 

Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Sheldon Abromowitz, Production Control 


SERVICES: Motion pictures, 16mm and 35mm, 
and b&w; and slidefilms. Specialties: in- 
dustrials, sales, public relations, TV, education, 
training, medicals, documentary and merchandis- 
ing. FACILITIES: Complete 16mm and 35mm cam- 
era, lighting and sound production equipment; 
three cutting rooms, screening room, shooting 
stage; special effects; animation; storyboard per- 
sonnel, script writers. 


color 


RECENT PRODUCTIONS AND 
MoTION Pictures: Oral Hygiene (U. S. Navy); 
Permaweb Systems (Merck & Co., Inc.). TV 
COMMERCIALS: for Esso Standard Oil Co., Bulova 
Watch Co., Advertising Council, National Foun- 
dation—March of Dimes, Chesterfield—Liggett 
& Myers, Ajax—Colgate (McCann-Erickson) ; 
All-State Insurance (Leo Burnett Co.); Prog- 
resso Food Products (Carlo Vinti Advg.). 


SPONSORS 


ANIMATIC PRODUCTIONS, LTD. 


15 West 46th Street, New York 36, N. Y. 
Phone: JUdson 2-2160 


Date of Organization: 1949 


Tasker G. Lowndes, President 

Reese Patterson, Vice-President & Creative 
Director 

Leonard B. Elliott, Account Executive 

William V. Adams, Account Executive 

Mako Oike, Director of Animation 

James DeGregory, Art Director 

Darrell Baker, Art Director 

Terry Colasacco, Production Coordinator 


SERVICES: Producers of sound slidefilms, Sales- 
mate presentations, filmographs, technical ani- 
mation, sound-o-matics and TV commercials. 
FACILITIES: Completely equipped art department; 
cutting, editing and projection rooms; two ani- 
mation stands; 35mm and 16mm motion picture 
cameras, still cameras. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS & SALESMATE PRESENTATIONS: Cover 
Girl (Noxzema Chemical Co.); Passport to 
Profits (W. A. Taylor & Co.); Men, Methods, 
Materials and Management (Avnet Electronics 
Corp.) ; Pine Green Lifebuoy (Lever Bros. Co.) ; 
Making the Most with the Best (Kelly-Spring- 
field Tire Co.); Family in Focus (Family Serv- 
ice Assn.) ; Operation Outpost (Glenbrook Labs., 
Div. of Sterling Drug Co.); Gypsum Products 
Presentation (Allied Chemical Co.); Focus the 
Big Sixties; Breakthrough in the Art of Packag- 
ing Beer; The Great 3B Revolution; The Reyn- 
olds Caper; Building Sales with Easy Living; 
Highways—They Make America Great (Reynolds 
Metals Co.); Deal Yourself a Winning Hand 
(Living For Young Homemakers, Street & Smith 
Publications); Ultra-Lite Homogenized Bleach 
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(Revlon, Inc.). Fitmstrips: B & B On Premise 
(Julius Wile & Sons, Inc.); Fallout (Grey Adv; 
Agcy.) ; Fletcher’s Castoria (Brown & Butcher) ; 
Simplicity Patterns (Fletcher Richards, Calkins 
& Holden); Humble Oil, Buick (McCann-Erick- 
son); Crest (Procter & Gamble). MoTiIon Pic- 
TURES, TECHNICAL ANIMATION, TV COMMERCIALS 
& Sounp-O-Matics: Horizontal Situation Display 
Attack Problem (A.C.F. Electronics Div., A.C.F. 
Industries, Inc.); Wonderful Tomorrow (Delco 
Div., General Motors Corp.); Transy Transo- 
gram (The Wexton Co.); Wisk (B.B.D.&0.); 
Conoco (Benton & Bowles); Narragansett Beer 
(Doherty, Clifford, Steers & Shenfield); Sun Oil 
(William Esty); Listerine (Lambert & Feasley) ; 
Timex (Compton Advg.); Cities Service (Lennen 
& Newell); Rit (Sullivan, Stauffer, Colwell & 
Sayles); Playtex (International Latex Corp.). 


*® 


Animation, Inc. 


210 Fifth Avenue, New York 10, 
Phone: MUrray Hill 3-9394 


Albert D. Hecht 


N. ¥. 


(See complete listing under Los Angeles area) 


ANSEL FILM STUDIOS, INC. 


75 West 45th Street, New York 36, N. Y. 
Phone: JUdson 2-7771 
Date of Organization: 1956 
Jerome V. Ansel, President 
Ruth Ansel, Vice-President 
Robert Grand, Production Manager 


Services: Complete production of industrial and 
educational films and TV commercials. FACcILI- 
TIES: Complete animation production department 
and facilities for 35mm and 16mm films. 


RECENT PRODUCTIONS AND SPONSORS 
SLIpEFILMS: B.O.A.C. Presentation (Victor Ben- 
nett Co.). TV COMMERCIALS: for Ford Motor Co. 
(J. Walter Thompson); Pontiac Motors (Mac- 
Manus, John & Adams); Westinghouse Laundro- 
mat, Bell Brand Potato Chips (McCann-Erick- 
son); Bisodol Mints, Resdan Hair Tonic, Robin 
Hood Oats, French’s Instant Mashed Potatoes 
(Young & Rubicam, Toronto). THEATRE 
TRAILERS: for Pepsi-Cola International. 


* 


AUDIO PRODUCTIONS, INC. 
Film Center Building 
630 Ninth Avenue, New York 36, N. Y. 
Phone: PLaza 7-0760 
Date of Organization: 1933 
OFFICERS AND DEPARTMENT 
Frank K. Speidell, President 
T. H. Westermann, Vice-President 
Peter J. Mooney, Secretary & Treasure? 


HEADS 


PRODUCER-DIRECTORS 
Frank Beckwith Harold R. Lipman 
L. S. Bennetts H. E. Mandell 
Alexander Gansell Edwin Scharf 


ASSOCIATE PRODUCER 

Edward J. Lamm 
Pathescope Productions 
Services: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
technical and educational motion pictures. FACILI- 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


AUDIO PRODUCTIONS: CONT'D. 


TiES: Both silent and sound studios; six cameras 
and lighting equipment; mobile units for loca- 
tion work with tape recorders; permanent staff 
in all departments, writing, direction, editing, 
animated drawing and optical; 16 & 35mm pro- 
jection room; two optical printers; editing equip- 
ment; zoom stand for trick work; machine shop; 
extensive film and music library 
television. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Seconds for Survival (Ameri- 
ean Tel. & Tel.); Southern New Jersey (Atlantic 
City Electric) ; Critical Lab (Babcock & Wilcox) ; 
Step Out on Color (Du Pont); Danger! ... Air! 
(Ethyl Corp.); Family Horizons, U.S.A. (Fi- 
nancial General); The Challenge (National 
Board of Fire Underwriters) ; Flammables Engi- 
neering (Protectoseal Co.); Control of Nausea 
(Smith, Kline & French); You 
Agriculture (Texaco); Aleutian Sky 
watch (Western Electric); Powe reasting (West- 
inghouse); Technical films, continuing series 
(U. 8S. Navy). TV COMMERCIALS: for N. W. Ayer 
& Son; Benton & Bowles; Dancer-Fitzgerald- 
Sample; MecCann-Erickson; Ogilvy, Benson & 
Mather; Young & Rubicam and others. 


% 


Bay State Film Productions, Inc. 


17 West 44th Street, New York, N. Y. 
Phone: YUkon 6-2359 


cleared for 


and Vomiting 


Career im 


Merrill Sweetman, Account Executive 
(See complete listing under Boston, Mass.) 


JOHN BRANSBY PRODUCTIONS, LTD. 


1860 Broadway, New York 23, N. Y. 
Phone: JUdson 6-2600 


Date of Organization: 1936 

John Bransby, Preside nt, Treas., Exec. Prod 

David M. Jacobsen, Vice-Pres., Chg. of Prod 

Thomas Willard, Vice-President 

Lee Stenstrom, Secretary 

Michael A. Carlo, Vice-Pres., Dir. of Photog 
Services: Production of industrial, travel, sales 
and training films: 16mm or 35mm, color or 
black and white, FaciLities: Location equip- 
ment for photography and sound. Full equipment 
fer industrial and location lighting. Animation 
photography, complete film editing service. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New England Calling; Fabu- 
Florida; Operation Surveillance (Esso 
Standard Div., Humble Oil & Refining Co.); 
Sky Spy, two versions; AFX-114; Project 480L 
(International Tel. & Tel. Labs.); St. Lawrence 

Niagara Power Projects; Niagara Power Proj- 
ect, revised (Power Authority of the State of 
New York). 


* 


BRAY STUDIOS, INC. 


729 Seventh Avenue, New York 19, N. Y. 
Phone: Circle 5-4582 


lous 


Date of Organization: 1911 


J. R. Bray, Chairman of the Board 
P. A. Bray, President & General Mgr 
M. Bray, Treasurer 

P. Bray, Jr., Secretary & Sales Mgr. 
Max Fieischer, Director of Animation 
B. D. Hess, Distribution Manager 


Services: Planning, production and distribution 
of commercial, sales and training motion pic- 
tures and general educational films dealing with 
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BRAY STUDIOS: CONT'D. 


health, physiology, aviation and _ electronics. 
Foreign language translations. FACILITIES: Com- 
plete production staff; animation department for 
technical and cartoon animation. Camera and 
sound equipment for all types of motion pictures 
and slidefilms for both 35mm and 16mm; two 
animation stands; color or b&w interior, exterior 
and aerial photography; own film library for 
school and industry. 

RECENT 
MOTION 


nique ; 


PRODUCTIONS AND SPONSORS 
PIcTURES: Approach and Attack Tech- 
Bearing Rate Computor; Sonal Plotting 
two films (U. S. Navy); Air Traffic 
Control Procedures; APX-46 (U. S. Air Force); 
Carroll Lodge (A. Cavanagh); Semi-Conductors 
(Radio Corp. of America); Human Hair (self- 
sponsored). TV COMMERCIALS: for United Fund 
(Norwalk). 


Te ch niques, 


LARS CALONIUS PRODUCTIONS, INC. 
15 West 45th Street, New York 36, N. Y. 
Phone: PLaza 7-0350 
Date of Organization: 1951 
Date of Incorporation: 1956 
Lars E. Calonius, President 
Duane Crowther, Director 
Thomas Knitch, Art Director 


Services: Animation for business, industry and 
TV. Creative planning, scripts and storyboards. 
FACILITIES: Complete production facilities; ani- 
mation department, design and art; 35mm and 
l6mm camerastands and editing facilities. 

RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: for Bordens Starlac, Cheerios, 
Twinkles, General Mills Combinations, Gold 
Medal Flour, Mounds & Almond Joy (Dancer- 
Fitzgerald-Sample) ; Jello, Chef Boy-ar-dee, Beef- 
aroni, Johnson & Johnson, Sanka Coffee, Lipton, 
Beech-Nut Baby Foods, Gulf Oil, Tang, Genera 
Electric Appliances (Young & Rubicam); U. S. 
Steel, Schaefer Beer, DuPont Zerex (B.B.D.&0O.) ; 
Texaco, Dri-Bright (Cunningham & Walsh); 
Neolite (Compton Advg.); Ariden-Miles Lab. 
(Henderson Advg.); Armour Dash, General 
Electric, CFAE (N. W. Ayer & Son); Nabisco, 
Chesterfield (McCann-Erickson); Pepsodent, 
Angostura (Foote, Cone & Belding) and others. 


CAMPUS FILM PRODUCTIONS, INC. 
20 East 46th Street, New York 17, N. Y. 
Phone: MUrray Hill 2-8735 
Date of Organization: 1934 

Nat Campus, President 

Jules Krater, Executive Producer 

Michael Campus, Production Manager 

Renee Weinstein, Distribution Coordinator 

Joan Wos, Office Manager 
Services: Motion pictures 
business, 
various 


and slidefilms for 
government and social agencies; also 
film services separately; including 
translations, sound tracks; editing and finishing 
service for company photographed films; distri- 
bution service. FaciLities: Complete studio, on- 
location equipment and creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Project Sure (International 
3usiness Machines); Respiratory Problems in 
Brachycephalic Dogs; Schering Meets the Press 
(Schering Corp.); Straight to the Point (South- 
ern Railway System); Uniflo (Esso Standard 
Div., Humble Oil & Refining Co.); Bronchitis & 
Bronchiectasis: Differentiation for Treatment 
(Chas. Pfizer & Co.); Toxie Anhydrosis (New 
York Univ.-Bellevue Medical Center); March 
Presentation 1960 (Redbook Magazine). 


ak this symbol, appearing over a 
producer’s listing, indicates that display adver- 


tising containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 


HU CHAIN ASSOCIATES 


15 East 48th Street, New York 17, N. Y. 
Phone: PLaza 5-5240 


Date of Organization: 1944 
Hubert V. Chain, Owner 


Services: Industrial films, animation, TV com- 
mercials. FACILITIES: 16mm and 35mm location 
filming equipment and tape recording facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New Future for Cocoa; 
Greater Harvests; Greater Harvests of Sugar 
Cane (Olin-Mathieson International); Cibacron 
(Ciba, Ltd.). TV CommMerciALs: for Buffalo 
Savings Bank. 


CLIFTON PRODUCTIONS, INC. 
(Formerly D. P. M. Productions, Inc.) 


62 West 45th Street, New York 36, N. Y. 

Phone: MUrray Hill 2-0040 

Date of Organization: 1957 

Branch Office: Park Building, Public Square, 
Cleveland 14, Ohio. Maurice T. Groen, 
President, 17820 Lake Road, Lakewood, Ohio. 

Maurice T. Groen, President 

Ronald T. Groen, Vice-Pres., in chg. of Prod. 

William Rosenfeld, Secretary 


SERVICES: Industrial, public relations, transporta- 
tion, travel, nature studies, wildlife conservation, 
outdoor life, boating, golf, fishing, hunting, sales 
promotion and horticultural motion pictures; TV 
shorts and commercials; color shots. FACILITIES: 
Production affiliations for location shooting in 
New York, Los Angeles, Sweden, Austria, South 
Africa and Malaya; worldwide coverage. 
RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Birth of a Flower (Ed Gott- 
lieb & Assoc.); The Magic Carpet of Tulipland 
(Associated Bulb Growers of Holland). TV 
ProGRAMS: The Carling Clubhouse, series of 13 
(Carling Brewing Co.). 


*® 


COLEMAN PRODUCTIONS 


75 West 45th Street, New York 36, N. Y. 
Phone: CIrcle 5-9080 

Date of Organization: 1935 

Harry L. Coleman, President 

John Peterson, Director of Photography 
William Doherty, Editor 

J. Brown, Sound 

Millard Lampell, Scripts 

Robert Evans, Sales Coordinator 


Services: Complete production of 16mm and 
35mm motion pictures from script to final print 
for industry, medical, travel and television use. 
FAcILities: Small studio available with lights, 
props, cameras, sound equipment, cutting rooms 
and screening room. 

RECENT PRODUCTIONS AND SPONSORS 
MorTIoNn Pictures: Terminal of Tomorrow (Pan- 
American World Airways); Continent of Con- 
trasts (Panagra); Once Over and It’s All Over 
(Bolens Div., Food Machinery & Chemicals 
Corp.); Hands at Work (Edward M. Boehm 
Co.); Trade: East & West (New Orient Express, 
Inc.). 


COLOR ILLUSTRATIONS, INC. 


4 East 48th Street, New York 17, N. Y. 
Phone: MUrray Hill 8-2460 

Date of Organization: August, 1937 
Victor Sandak, President 

Harold Sandak, Vice-President 

Josef C. Stern, Vice-President 

George E. Lynn, Sales Manager 


Services: Complete creative and production for 


BUSINESS SCREEN MAGAZINE 





COLOR ILLUSTRATIONS: CONT'D. 


all types of visual presentations and sales meet- 
ings. FACILITIES: Photographic studios, art 
studio, processing laboratories, writing services, 
sound director. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: How High Is Up? (Nabisco) ; Money 
in the Air (Fram Corp.). CONVENTIONS & MEET- 
INGS: Sales convention (Maxwell House); Pro- 
prietary drug convention (Bureau of Advg.); 
Art Directors annual awards meeting (Art Di- 
rectors Club of New York). 


COLUMBIA PICTURES CORPORATION 


711 Fifth Avenue, New York 22, N. Y. 
Phone: PLaza 1-4432 
Date of 


Organization: 1923 


DIVISIONS: 
Screen Gems Inc. 
(TV sub. of Columbia Pictures Corp.) 
711 Fifth Avenue, New York 22, N. Y. 
Phone: PLaza 1-4432 


Elliot-Unger-Elliot 
(Commercial & Industrial Film 
414 West 54th Street, New 
Phone: JUdson 6-5582 


Steve Elliot, Exec. Producer & Gen. Mgr. 
Mike Elliot, Executive Producer 

Wm. Unger, Executive Producer 

Bill Sohl, Studio Manager 

Al Mendelsohn, General Sales Manager 
Earl Linderman, Supvr. Client Relations 
Larry Goldwasser, Production Director 
Sol Ehrlich, Creative Director 

Don Tirrell, Art Director 

Ray Rutan, Art Director 

Nina Dilione, Stylist 


Division) 


York 19, N. 7. 


TV Commercial & Industrial Films Div. 

Columbia Pictures Studios 

1438 North Gower St., Hollywood 28, Calif. 

Phone: HOllywood 2-3111 
(See Metropolitan Los Angeles listing 

for personnel) 
SALES OFFICE: 

Midwest: 230 North Michigan Ave., Chicago 
1, Ill. Phone: FRanklin 2-3696. Burton A. 
Neuburger, Sales Repr. 

SERVICES: Complete 
public relations, 
TV commercials, 
City): Three production centers 
six stages, complete lighting, 
wardrobe, dressing rooms and screen facilities. 
Foreign production facilities available. (See 
Metropolitan Los Angeles listing for Hollywood 
facilities. ) 

RECENT PRODUCTIONS 
MoTiIon Pictures: Hurrying Kind; I Know 
Where I Am (U. S. Army); Eddie In- 
(Maytag Co., Inc.); Beauty in the 
(Avon Products); Untitled films for 
Lever Bros.; Renault; Studebaker, Packard 
Corp.; Radio Corp. of America. TV COMMER- 
cIALS: for N. W. Ayer; Arkwright; Bresnick; 
Bates; B.B.D.&0.; Leo Burnett; Benton & 
Bowles; Compton; Campbell-Ewald; Campbell- 
Mithun; CBS; Cohn, David & Alshire; Cole; 
Fisher & Rognow; Dancer-Fitzgerald-Sample; 
Doherty, Clifford, Steers & Shenfield; Donahue 
& Coe; Dreher; Doyle, Dane & Bernbach; Daniel 
& Charles; D’Arcy; Esty; Fuller & Smith & 
Ross; Foote, Cone & Belding; Fitzgerald; Gould- 
ing; Elliot & Graham; Gardner; Grant; Guild, 
Bascom & Bonfigli; Honig, Cooper & Harrington; 
Kenyon & Eckhardt; Krupnick; Kudner; Lang- 
Fisher & Stashower; Lambert & Feasley; Lennen 
& Newell; Mathies; MacFarland-Aveyard; Mc- 
Cann-Erickson; McCann-Marshalk; MacLaren; 
Needham, Louis & Brorby; Orin Weir & Assoc.; 
Ogilvy, Benson & Mather; Parkson; Papert 
Koenig, Lois; Reach-McClinton; Tatham-Laird; 
J. Walter Thompson; Wade. 


films for 
promotion, 
(New York 
consisting of 
sound, makeup, 


production of 
sales training and 
etc. FACILITIES 


AND SPONSORS 


Going 
coy porate d 


Making 
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CRAVEN FILM CORPORATION 

330 East 56th Street, New York 22, N. Y. 

Phone: MUrray Hill 8-1585 

Date of Organization: 1950 

Thomas Craven, President 

Harvey C. McClintock, Vice-President 

Marvin Barouch, Comptroller 

Beverly O’Reilly, Director of Sales 

D. William Robinson, Production Supr. 

David Saperstein, Production Manager 

Morton S. Epstein, Supervising Editoi 
SERVICES: Production of theatrical, government, 
industrial, religious, sales and educative motion 
pictures; live action and animated TV com- 
mercials and advertising films for domestic and 
foreign use; live programs for meetings and 
conventions; filmed series shows for television. 
FACILITIES: Air conditioned sound stage with 
complete auxiliary facilities; camera, sound, 
lighting and animation equipment; editing and 
projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Mann With a Flute (Inter- 
national Television Service, USIA); The Vigil 
of Jenny Fay (U. 8S. Dept. of Health, Education 
and Welfare); Space Mates (Westinghouse 
Electric Corp.) ; President Se kou Toure Visits 
the U. S.; A Sentimental Journey; The Prime 
Minister of Malaya; Centennial Journey; H.R.H. 
the King of Nepal Visits the U. S. (USIA- 
IMS). TV COMMERCIALS: for Texaco; Ipana; 
General Mills; McKesson-Robbins; Colgate; 
General Foods; Westinghouse; National Biscuit; 
Alka-Seltzer; Creomulsion; Boyle-Midway; El 
Producto; Campbell’s Soup; Lanolin Plus. 


CREATIVE VISUAL MEDIA, INC. 
(Formerly Stanley Neal Productions) 
138 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 5-8236 
Date of Organization: 1958 
Corporate Affiliates: Stanley Neal Productions, 
Inc., 138 East 36th St., New York 16, N. Y. 
Phone: MUrray Hill 3-6396 
Amberson Associates, 138 East 36th St., New 
York 16, N. Y. Phone: MUrray Hill 5-8236 
Rosanne Amberson, President 
Donald J. Lane, Vice-President 


SERVICES: Motion pictures and slidefilm produc- 
tion, including writing, research, surveys; edit- 
ing, developing and production of education pro- 


grams including teacher’s 
manuals. FACILITIES: Art 
cameras, editing. 


RECENT PRODUCTIONS AND 
MoTION PicTuRES: 5 Tons to the 
Ferguson); The Story San- 
forized-Plus (Sanforized Div., Cluett, Peabody 
& Co.). SLIDEFILMS: American History, series of 
10 (American Book Co.); Social Studies, series 
of 6; Biological Science, series of 6 (Childrens 
Press). 


student 
service; 


and 
and 


guide 
studio 


SPONSORS 
Acre (Massey- 
Smoothness 


CULLEN ASSOCIATES 
33 E. 38th St., New York 16, N. Y. 
Phone: OXford 7-4114 
Date of Organization: 1955 
Edward F. Cullen, Owner, Executive 
Robert A. Lightburn, President 
E. Donnell Stoneman, Associate Producer 


Produce) 


SERVICES: Production of 16mm and 35mm motion 
pictures for industry, television and theatres. 
Animation and live action. FACILITIES: Full pro- 
duction facilities for both animation and live 
action in the U. S. and abroad. 
RECENT PRODUCTIONS AND 
MoTION PicTuRES: Are These Your Hands? 
(McGraw Edison Co.); Nowhere a Stranger 
(Medical Mission Sisters); From Generation to 
Generation (Maternity Center Association). TV 
Fiums: Golden Time, series of 39 half-hour ani- 
mated TV shows. 


SPONSORS 


REVIEW 


DEPICTO FILMS CORPORATION 


254 West 54th Street, New York 19, N. Y. 
Phone: COlumbus 5-7620 


1944 


Jack R. von Maur, President 

Charles Hans, Vice-President, Secretary 

Carl V. Ragsdale, Vice-President 
SERVICES: A completely integrated one-source 
organization that provides: Editorial—from 
technical to creative to complete convention for- 
mat; Motion Picture—live-action, location, ani- 
mation; Slidefilm—training, promotion, public 
relation, merchandising; Slides—all sizes, color 
and b&w, lamination; Industrial Meetings & 
Conventions—complete package from creation 
through staging and equipment to traveling unit 
teams. FACILITIES: Photographic studios; full 
motion picture department, live and animation; 
completely staffed slidefilm and graphic art de- 
partment, including hotpress typeset; own proc- 
essing of b&w and color slides, as well as photo- 
printing and binding of all slide sizes; 
and standard slidefilm camera; 
wide-screen and carbon are projectors. 
RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: Deadly Shipmate; Submarine 
Medical Officer (U. S. Navy); Motors & Genera- 
tors (U. S. Signal Corps); Advg. Presentation 
(Texaco); Sew, You’re a Princess (Singer Sew- 
ing Machine Co.). SLIDEFILMS: 10 films for Sales 
Training library, 5 films for Monthly Merchan- 
dising presentation (Nabisco); President’s Re- 
port (Columbia Records); Heart of the Matter; 
Nyla-Plan (New York Life); Figure Flattery 
Through Optical Illusion (Singer Sewing Ma- 
chine Co.); Know Your Motor Oil; How to Sell 
Motor Oil (American Petroleum Institute). WIDE- 
SCREEN PRESENTATIONS: Annual Sales Meetings 
(Kellogg Co.); 1960 Advertising (American 
Chicle). INDUSTRIAL SALES MEETINGS: for Can- 
ada Dry Corp.; American Oil Co.; American 
Cyanamid; Motors Insurance Corp.; Falstaff 
3rewing Corp.; Minute Maid Corp. 


Date of Organization: 


wide- 


screen special 


Kevin Donovan Films 
15 West 44th Street, New York, N. Y. 
Phone: YUkon 6-6049 


John Bennewitz, in charge 


(See complete listing under Connecticut) 


* 


DYNAMIC FILMS, INC. 
Executive Offices: 405 Park Avenue, New York 
22, New York 
Studios: 112 West 89th St., New York 24, N. Y. 
Phone: PLaza 1-7447 
Division: Medical Dynamics, Inc. 
Sol S. Feuerman, President 
Date of Organization: 1946 
Nathan Zucker, President 
Walter Lowendahl, Exec. Vice-President 
Gerald Carrus, Controller 
Mina Brownstone, Director of Promotion 
and Public Relations 
Donald Finamore, Editorial Superviso) 
James H. Townsend, Jr., Director Technical 
Services 
Victor Johannes, Studio Manager 
Eileen Humeston, Programming Director 
SERVICES: Producers and distributors of all 
audio-visual materials including films, filmstrips, 
(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


DYNAMIC FILMS: CONT'D. 


sound slidefilms, tape and easel presentations fo1 
industry, public relations, sales training, em- 
ployee relations and specialized visual aids. Also 
theatrical features and short subjects, television 
programming, special foreign language versions, 
foreign film production, etc. FACILITIES: 
stages, recording dubbing studios, 
facilities for all and 35mm 
production. 


RECENT 


Sound 
and 
l6mm 


editing 
audio-visual 


PRODUCTIONS 
MoTION PictTuRES: The 
Merrell Co.): Hypoxia 
Carbide); Corticosteroids—Ten Years of 
(Merck, Sharp & Dohme); The 

apolis 500 (Mobil Oil Co.); The 
(Grey-Rock Div., 
Ine.) : The Fast Fifties 
ment Co.); Europe an Trade (Fortune) - The 
Family Circle (Family Circle); Family Centered 
Mate rnity Care (Mead Johnson Co.); Per 
ance Evaluation (U S. Air Force) : Victory 
Cireles 1960 (Perfect Circle Corp.); From Sand 


(Champion Spark Plug Co.) 


AND SPONSORS 
Silent Witness (W. S 
(Linde Co. Div., Union 
Prog 
Indian- 
Only Good Cus 
Raybestos-Manhattan, 
(Monroe Auto Equip- 


resa 


tomer 


form 


to Spe edway 


*% 


EAST COAST PRODUCTIONS, INC. 
15 West 45th St., New York 36, N. Y. 
Phone: Circle 6-2145 
Date of Organization: 1947 
Date of Incorporation: 1953 


Joseph Josephson, President 
Blanche Josephson, Vice-President 
Davida Zimmerman, 2nd Vice-President 


Jean Greene, Secretar u 


SERVICES Production, editorial 
services for industrial, educational, theatrical 
and TV; film services for video taping; publi: 
relations films and commercials for domestic and 
foreign re-editing of shorts, 
TV programs and 
effects; animation 


and _ technical 


use ; films, 


feature 
optical and 
services and music; 
and mixing; studio and location photography 
FACILITIES: 35mm and 16mm Arriflex cameras 
with blimps, boom and mike; 16mm Magnasyn 
dollies, pole cats, lighting, Color 
cameras, et studio for 
product shots 

equipped 


spots; special 


recording 


tape recorders; 
Tran; Eyemo 
table top 
fully 


insert 
and demonstrations; 
three air-conditioned editing 


rooms. 
RECENT PRODUCTIONS 
TV COMMERCIALS 
(Kudner Agency) 
Co. (J. Walter 
bert & Feasley 


ELEKTRA FILM STUDIOS, INC. 


33 West 46th Street, New York 36, N. Y. 
Phone: JUdson 2-3606 


AND SPONSORS 
(Series) for Colorforms Corp 

; Ford Motor Co., R. T. French 

Thompson Co.); Listerine 
Scott Paper Co 


(Lam 


Date of 


Abe Liss, President 
Bob Yung, Vice 
trial Films 
Sam Magdoff, Business 

TV Commercials 


Organization: 1956 


President, 


( harge of Indus 


Manager, Charge 

Services: Complete motion picture and slidefiln 
production; live and animation for TV 
theatre, business. FACILITIES 


sound, music 


action 
industry and 
Script, camera, animation, design, 
editing, slidefilms, studios 
RECENT PRODUCTIONS 
MOTION PIcTURES: Once 
Inc.); Me (Fawcett Publications): Color Anal 
ysis with Miss Clairol (Clairol, Inc.). SLipe 
FILMS: An Apple a Day (Hockaday Associates) ; 


AND SPONSORS 


Upon a Smile (Jantzen, 
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ELEKTRA FILM STUDIOS: CONT'D. 


The State Is Great (Capezio Shoes); Time (Time 
Inc.); A Number of Things (Woman’s Day). TV 
COMMERCIALS: for American Tel. & Tel. Co. (N. 
W. Ayer & Son); Socony Mobil Co., El Producto 
(Compton Advg.); E. I. duPont, Cali- 
fornia Oil, Campbell Soup, Pan-American Coffee 
sureau, N. Y. Tel. Co., U. S. Steel, American 
Tobacco, Minnesota Mining & Mfg. (B.B.D.&0.) ; 
Midway Co., Brillo Mfg., Radio Corp. of Amer- 
ca; Ford Motor Co. (J. Walter Thompson) ; 
General Mills (Dancer-Fitzgerald-Sample) ; 
American Safety Razor (Kenyon & Eckhardt) ; 
Johnson & Johnson (Young & Rubicam); Stand- 
ard Oil Co. of N. J., Buick Div., National Bis- 
cuit, Humble Oil & Refining, Coca-Cola, Westing- 
(McCann-Erickson); Bristol Myers 
(Doherty, Clifford, Steers & Shenfield); Stand- 
ard Brands-Canada, Imperial Oil Ltd.-Canada 
(MacLaren Advg.); Dutch Masters Cigars 
(Erwin Wasey, Ruthrauff & Ryan); General 
Electric (Maxon); Oldsmobile Div. (D. P. 
Brother); Nestle’s (William Esty); Sandura 
Co. (Hicks & Greist); Quaker Oats (Spitzer, 
Mills & Bates); American Motors (Geyer, Morey, 
Madden & Ballard); Longines-Wittnauer. 


Cigars 


nouse 


Elliot-Unger-Elliot 


(Commercial & Film 


York 19, 


Industrial 


114 West 54th Street, New 
Phone: JUdson 6-5582 


Div.) 
ee 8 


Al Mendelsohn, General Sales Manager 


(See complete data under Columbia 
Pictures Corp. listing, this section) 


CHARLES ELMS PRODUCTIONS, INC. 


5 East 40th Street, New York 16, N. Y. 
Phone: MUrray Hill 6-8877 


163 Highland Ave., No. Tarrytown, N. Y. 
Phone: MEdford 1-3: 


Date of Incorporation: 1952 


Charles D. Elms, President 
Charles D. Elms, Jr., Vice-President 
Ruth M. Elms, Se cretary, Treasurer 


Services: Research and production of 
5mm and 75mm “Widescope” motion 
slide motion; sound slidefilms; slide-presenta- 
tions; training manuals and charts for sales 
promotion, sales training and education. FACcILI- 
ries: Studio and technical laboratory, mobile 
camera, sound and lighting equipment, “Wide- 
scope” camera. 


RECENT PRODUCTIONS 
MoTiIon Pictures: Love 
VIII; Commander (Philip Morris, Inc.); 
Cruise to Profits (Federal Boiler Corp.). SLipeE- 
FILMS The Holiday ; Jubilee : Base-Ray (Burn- 
ham Boiler Corp.); Money In Cigarettes; Give 
What She Wants (Philip Morris, 
Machinery (Wilson-Haight-Welch-Grover, 


16mm, 
pictures ; 


AND 
That Job, 


SPONSORS 
Editions VII 


and 


the Customer 
Inc.); 
Inc.) 


* 


WALTER ENGEL PRODUCTIONS, INC. 


20 West 47th Street, New York 36, N. Y. 
Phone: JUdson 2-3170 


Date of Organization: 
Walter Engel, President 
Joseph T. Williams, Exec. 
and Editing De pt. 
Robert W. 


SERVICES: 


1937 


Head of 


Camera 


Levengood, Production Assistant 


Industrial, documentary, educational, 
sales training and TV commercials, motion pic- 
ture productions; limited and full animation, 
and 35mm. FACILITIES: Complete studio 
Location film and sound unit. Anima- 
tion and editing departments. Single and double 
sound recording. All self-contained operations. 


lomm 


facilities. 


BUSINESS SCREEN 


WALTER ENGEL PRODUCTIONS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Magic Bread Box (Tays- 
tee Bread); The Schaefer Story (Schaefer 
Beer); The Tenderness Test (Sunbeam Bread). 
TV COMMERCIALS: Tenderly Twisted (Schmidts 

slue Ribbon Bread); No Holes (Quality Bakers 
of America). 


® 


Estudios Moro S. A. 


Master Films Distributors, Inc. 
509 Mauison Ave., New York, N. Y. 
Phone: MUrray Hill 8-8227 


George Caputo, Manager 


(See complete listing in Int’ Section) 


Principal studios are located in Spain 


*% 


FARRELL AND GAGE FILMS, INC. 


213 East 38th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-8358 


Date of Organization: 1951 


Matt Farrell, President & General Manager 

C. Lillian Farrell, Secretary 

William McAleer, Vice-Pre side nt & Directo» 
of Photography 

Joseph Faro, Production Manager 


Services: Production and distribution of sound 
motion pictures and sound stripfilms for busi- 
ness and industry. FaciLities: Complete 16mm 
and 35mm motion picture and stripfilm produc- 
tion; color and b&w; sound studio, magnetic film 
recording, editing services, script, foreign lan- 
guage, art work, animation. 

RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Modern Can Making (E. W. 
Bliss Co.); Best by Test; Hercules Siaty-One; 
untitled film in production (Hercules Powder 
Co.): Eastman 910 Adhesive (Eastman Chemical 
Products, Inc.); The Magic Hands of AMF 
(American Machine & Foundry Co.). STRIP- 
FILMS: Big “C” Inclinable Press (E. W. Bliss 
Co.); Mass Production Insurance (The Producto 
Machine Co.). 


FILM ENTERPRISES, INC. 


222 East 46th Street, New York 17, N. Y. 
Phone: MU 2-3973 


Date of Incorporation: July, 1959 


James R. Handley, President 

F. William Bryant, Jr., Secretary-Treasure) 
Howard A. Mann, Production Supe rvisor 
tosemary B. Ilyus, Executive Secretary 


Services: Production of 16mm and 35mm motion 
pictures for business and industry; slide and 
stripfilms; script service; audio-visual produc- 
tion management and coordination. FACILITIES: 
Administrative offices; preview screening; com- 
plete editorial department fully equipped for all 
phases of production. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: A Decade of Promise; Plongee 
Keller (IBM World Trade Corp.); Banking Pro- 
cedures (IBM Australia Pty. Ltd.); T—Minus 
Two Hours; The Solid Punch; Rocket Safety 
(Thiokol Chemical Corp.); Thiokol Christmas 
Message (Hicks & Greist, Inc.); Mallard Bay; 
Back to Cabo Blanco (Glassell Producing Co.). 
Stiperitms: The API School Program (Ameri- 
can Petroleum Institute). 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


MAGAZINE 





* 


FILM GRAPHICS INC. 


369 Lexington Ave., New York 17, N. Y. 
Phone: MUrray Hill 6-5255 
Date of Incorporation: 1946 


Lee Blair, President 

gernard Rubin, Secretary-Treasurer 
Sidney Greenhaus, Production Manage r 
Calvin Schultz, Chief Editor 

Donald Towsley, Dir. of Animation 
Howard Linkhoff, Sales Representative 
Michael Alexander, Director 

Ted Pahle, Chief Cameraman 


SERVICES: Complete motion picture production, 
35mm and 16mm; live action and special effects; 
recently expanded animation and editorial serv- 
ices. FACILITIES: Two sound stages, 50° x 100’ 
and 75’ x 200’ located at 3 West 61st Street, New 
York City; two 35mm B. N. C. Mitchell cameras; 
complete sound recording facilities; 35mm 
Mitchell rear screen projector; animation and 
film editorial departments; 4 animation stands; 
optical facilities; 50 permanent production em- 
ployees. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Naval Leadership, series (U. 
S. Navy); Alec in Wonderland (Licensed Bever- 
age Industries) ; Nothing to Sneeze At (National 
Allergy Foundation); Operation Cryogenics (In- 
ternational Nickel Co.); classified training films 
for U. S. Army; U. S. Signal Corps; U. S. Navy. 


Filmaster, Inc. 


9 Rockefeller Plaza, New York 20, N. Y. 
Phone: JUdson 6-1404 

H. Weller Keever, Vice-Pres. Chg. of Sales 
John W. Murphy, Executive Producer 


(See complete listing under Los Angeles area) 


Fiore Films 
23 Seventh Avenue, Room 1005, New York 
19, New York 
Phone: Digby 9-0845 
William Kohler, Executive 


(See complete listing under New Jersey) 


in charge 


FOLKFILMS, INC. 


251 West 42nd Street, New York 36, N. Y. 
Phone: LO 3-6868 


Date of Incorporation: October, 1957 


Jules Victor Schwerin, President, Executive 
Producer 


SERVICES AND FACILITIES: Full professional pro- 
duction staff; library of music and sound effects; 
associated with group of documentary, indus- 
trial and feature-film screenwriters. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTURES: Romance of the Mails (Busi- 
ness Mail Foundation); A Day with Jonathan 
Winters (This Week Magazine); Geography of 
Hunger (in association with Louis de Rochemont 
Associates, Inc.); Indian (self-spon- 
sored). 


Summer 


FORDEL FILMS, INC. 

1079 Nelson Avenue, New York 52, N. Y. 

Phone: WYandotte 2-5000 

Date of Organization: 1941 

Clifford F. Potts, Pres. & Exec. Producer 

Enid Borde, Secretary-Treasurer 
Services: Public relations; sales promotion; 
training; educational; scientific and medical mo- 
tion pictures and slidefilms; complete responsi- 


11TH ANNUAL PRODUCTION 


FORDEL FILMS: CONT'D. 


bility, including planning, production and print- 
ing; specialists in color, live and animated. 
Audio-visual consultation and services for con- 
ventions and sales meetings including display 
design, continuous projectors and other devices, 
sound effects, sales gimmicks, etc. FACILITIES: 
Sound stage; complete cameras, lights and sound 
equipment for studio and location production; 
animation stand; art department; cutting rooms; 
16mm magnetic and optical interlock screening 
facilities; color printing department; carpenter 
shop; machine shop; mobile units. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Fair Progress (Campbell) ; 
Chicken on the Table (Cyanamid); Medifilm Re- 
(Schering); Psychopharmacology (Smith, 
Kline & French); Packaged Liquid Propellants 
(Thiokol); Theory of DC Motors (U. S. Navy); 
Profile of a Problem (Swift); Disinfection of 
Skin (Winthrop). SLIDEFILMS: International Go- 
Getter (Olin-Mathieson). 


& 


William J. Ganz Company, Inc. 
(A Division of 1.V.C.) 


10 East 49th Street, New York 17, 
Phone: Eldorado 5-1443 


port 


MN. Xe 


(See complete data under Institute of Visual 
Communication, Inc. listing, this section) 


® 


GERALD PRODUCTIONS, INC. 


421 West 54th St., New York 19, N. Y. 
Phone: PLaza 7-2125 


Date of Incorporation: November, 1955 


Gerald Auerbach, President 

Oliver Barbour, Sr. Vice-Pres., Programs 
John W. Holbrook, Vice-Pres., Sales 

Louis Mucciolo, Executive Producer 
Henry Traiman, Vice-Pres., General Mgr. 
Samuel Auerbach, Vice-Pres., Comptrolle) 
Stuart Grant, Supervising Edito 


Jaroslaw Monostyrsky, Creative Director 


SERVICES: Production in all communications 
media—film, live and video tape, TV and indus- 
trial shows; complete distribution services. 
FACILITIES: Sound stages, recording and mixing 
studio, complete editorial facilities, 35mm _ pro- 
jection theatre, optical, animation and_ stop- 
motion departments. 
RECENT PRODUCTIONS 
TV Fi_ms: Tower of Hope 
Assn. of America); NBC 
tional Broadcasting Co.); 
Nights (Columbia Broadcasting 
many others. Live SHow: Color 
(Radio Corp. of America). 


AND SPONSORS 
(Muscular Dystrophy 
Fall Roundup (Na- 
Wonderful 
System); and 
TV convention 


Seven 


JACK GLENN, INC. 
207 East 37th Street, New York 16, N. Y. 
Phone: OXford 7-0121 


Date of Incorporation: 1953 


Jack Glenn, President 
Bernice Trefman, Art Director 
Harriet Hester, Dir. Educational Div. 


SERVICES: Complete production of special-purpose 
and entertainment motion pictures; animation 
and filmstrips; commercials and slidefilms; filmo- 
graphs; stories, storyboards and voice tracks for 
animated cartoons; text-film scripts and produc- 
tion; specializing in entertainment and advertis- 
ing cartoons; institutional, public relations, pro- 
motion, orientation, educational films, fictional or 
documentary. Contract or subcontract separately 
for script-writing and/or directing, producing, 
editing. Factuities: Wall, B & H, Arriflex, 
Mitchell cameras; lighting and sound equipment; 


REVIEW 


JACK GLENN: CONT'D. 


studios and scenic shops; projection and cutting 
rooms in New York City and in Irvington-On- 
Hudson, Westchester County, N. Y. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Evxercise; Understanding 
Yourself; Understanding Others (McGraw-Hill). 
OTHER Activity: Series of 104 entertainment 
animated cartoons (sponsor unidentified). TV 
COMMERCIALS: (Series) for National Council of 
YMCA’s; YMCA of Greater New York. 


William P. Gottlieb Company 
(Now University Films, Inc.) 


Plaza Hotel, 2 West 59th Street, New York 19, 
New York 
Phone: PL 2-3520 
(See complete data under University Films, 
Inc. listing) 


GRAY-O’REILLY PRODUCTIONS, INC. 


180 Lexington Avenue, New York, N. Y. 
Phone: YUkon 6-4070 


Date of Organization: November, 1932 

Date of Incorporation: January, 1959 

James E. Gray, Vice-President 

John F. O’Reilly, Vice-President 

George Livermore, Vice-President 

Philip Guarneri, Vice-President 
Services: Production of TV film commercials; in- 
dustrial films. FACILITIES: Two stages, animation 
department, complete sound, editing, set building. 
RECENT PRODUCTIONS AND SPONSORS 
TV ComMMERCIALS: for General Foods, General 
Electric, General Cigar (Young & Rubicam, 
Inc.); Tintair, Mantan (Kastor, Hilton, Chesley, 
Clifford & Atherton); Block Drug Products 
(Lawrence C, Gumbinner Advg. Agency); 
Odorono (Ellington & Co.); tevere Copper 
(Adams & Keyes). 


7% 


Haig and Patterson, Inc. 
105 Lexington Avenue, Suite 6404 
New York 17, New York 
Phone: YUkon 6-3265 
Ronald Cannavaro, New York Manage? 


(See complete listing under Detroit area) 


Halas & Batchelor Cartoon Films, Ltd. 
c/o Louis de Rochemont Assoc., Inc. 
380 Madison Avenue, New York 17, 
Phone: OXford 7-0350 


in 2 


(See listing under England, Int’l Section) 


* 


The Jam Handy Organization, Inc. 


1775 Broadway, New York 19, N. Y. 
Phone: JUdson 2-4060 


Herman Goelz, in chargé 


Complete office facilities and projection room 
with service staff for Eastern clients 


(See complete listing under Detroit area) 


For the BEST in Film Production Sources 


—Refer to These Review Pages in 1961 
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HARTLEY PRODUCTIONS, INC. 
339 East 48th Street, New York 17, N. Y. 
Phone: ELdorado 5-7762 
1927 


1951 


Date of 
Date of 


Organization: 
Incorporation 


Irving Hartley, President 

Elda Hartley, Secretary-Treasure) 

Jean Brooks, Vice-President, in charge 

Distribution 

SERVICES: Specialty is writing and producing 
sponsored industrial, medical, training and publi 
service films for industry, general public and TV 
and distribution to TV throughout the 
United States and Alaska through Hartley Film 
Distributors, Inc. Factuities: Studio A, 
level, drive-in loading dock; Studio B, permanent 
kitchen set. Equipment with Mitchell 
camera, 16mm Mitchell blimp, 16mm & 35mm 
Arriflex cameras, Fearless dollies, Mole Richard 
son boom (with perambulator), 6 channel mixing 
console with full equalization, 1742mm & \” 
magnetic recording and dubbing, Rangertone and 
Fairchild pic sync., 16mm and 
cording, and interlock 
Complete lighting equipment. Two 
equipped editing rooms and 
RECENT PRODUCTIONS AND 
MorTion Pictures: Secrets Out of the 
Vac); Window in the Sun (Courtaulds, Inc.): 
tlood Fractions n Clinical Medicine 
gists Productions, Inc.) ; Sponge—T 
the Sea (Sponge & Institute); T/ 
loys and a Tractor Brothers Co.) 


stations 
street 


16mm 


5mm optical re 


16mm 35mm 


projection 
completely 
screening room 
SPONSORS 
Bag (Flex 


(Syner- 
reasure f 
Chamois 
(Three 


HARVEST FILMS, INC. 


90 Riverside Drive, New York 24, 
Phone: TRafalgar 4-1100 


N. Y. 


Date of Organization: 1950 


Leo Trachtenberg, President 
Vita Trachtenberg, Seer: 
Alfred Socolow, Assista 
Bernard Egert, Art Dir oO} 
Susan Brown, Film Librarian 


1-Treasurey 


SERVICES: Production of 
filmstrips for 
and 


motion pictures and 
industry, government, 


service 


educationa 
organizations. FACILITIES 
Complete production and creative facilities 
eras, sound equipment, art 
mation and editorial 


social 
can 
department, an 
facilities, 

film library, storage, sound stages. 
RECENT PRODUCTIONS AND 
MoTION Pictures: Facts About 
York State Dept. of Health): 
Book Drive (New York Life 

Your Fresh Air Fund (Herald 
Air Fund). Stiperitms: The 
lins Broadcasting Co.) 


*% 


HAVERLAND FILM PRODUCTIONS 


104 West 76th Street, New York 23, N. Y. 
Phone: TR 4-1300 


Date of 


musik iorary 


SPONSORS 
Figures (New 
Wagons VW eat 
Insurance Co.); 
F res! 

Plan (R 


Tribune 


Rollins 


Organization: May 


L958 


Laszlo Haverland, Producer-Directoy 
Arpad Makay, Assoc. Prod. & Tech. D 
Paul Meistrich, Senior Writer, Asst 


Bertalan Bodnar t Directs 
SERVICES: 35mm and 
productions. 
netic and 
library, 
RECENT 
MOTION 


l6mm script 
FACILITIES: Cameras, 
optical recorders, dubbers, 


music narration and dubbing 


PRODUCTIONS AND SPONSORS 
Pictures: What is Oil Paint ( Ari; 
State Univ. & M. Grumbacher, Inc.) J 
Achievement, Uy S { (Junior Achievement 
Inc.); Nixon—Lodge (J. Hvasta & GOP Rep 
Hdq.); Teen lige Drug Addiction: From the 
Needle to the (Teen Evangelism Church) 


Grave 


* 


HUNN, FRITZ & HENKIN (HFH) 
PRODUCTIONS, INC. 


216 East 49th Street, New York 17, N. Y. 


Phone: PLaza 2-1940 


Date of Organization: March, 1958 


Howard Henkin, President 

Ronald Fritz, Vice-Pres., Creative Director 

Dan Hunn, Vice-Pres., Dir. of Animation 

Lew Schwartz, Executive Producer 

Harry Breuer, Jr., General Sales Mgr. 

Len Appelson, Dir. of Live 
Nikielski, Mgr., Animation De pt. 
Fisher, Office Mgr.-Casting Dir. 

Price, Manager, IP Dept. 


Action 
Frank 
Penny 


Judy 


industrial features 
features, commer- 
and b&w, live action 
Complete animation 
studio; Oxberry stand, 
music, scripts, storyboards 


and 35mm 


entertainment 


l6mm 
ind §=slidefilms, 
als, TV programs—color 
and animation. FACILITIES: 
and live staff and 
recording, 
facilities 


SERVICES 


action 
editing, 


and 
RECENT 


screening 


PRODUCTIONS AND SPONSORS 
Motion Pictures: Wheels of Freedom (Auto- 
mobile Mfrs. Assn.); Down to Earth (Avco 
Mfg. Corp.); The Wonderful Age of Electricity 
(N. J. Power & Light Co.); Seven for Tonight 

f-sponsored). SLIDEFILMS: To 
France 


onists; 


Paris in a 
and the Jet Age; Training 
A Woman's Paris; Air Cargo; 
rld (Air France). TV COMMERCIALS: 
AMF, Cobo Hall, Coffee 
& Walsh); Alcoa, Ohio Gas 
MacLeod & Grove); 
Assn. (Lennen & Newell); General 
(Maxon); Nucoa, O-Celo, Chiffon 
Fitzgerald-Sample); Brillo (J. 
son); Good Luck Margarine 
Mather); Comet Cleanser (Compton); Advertis- 
ng Council (N. W. Ayer & Son); Sani-Flush 
(Ted Bates); Wise Potato Chips (Lynn Org.) ; 
Charles Antell (Geyer, Morey, Madden & Bal- 
lard); Sanka Coffee (McKim Advg.); Fletcher's 
Nasalaire, Dr. Caldwell (Brown & 
Sterling Drug 


*® 


INSTITUTE OF VISUAL 
COMMUNICATION, INC. 


10 East 49th Street, New York 17, N. Y. 
Phone: ELdorado 5-1443 
1919 


1 Texac 0, Folger’s 
East 
American Gas 
Electric 
(Dancer- 
Walter Thomp- 
(Ogilvy, Bensen & 


(Cunningham 
(Ketchum, 


Castoria, 
(rane): 


Date of Organization: 


Ganz, President 
Capuzzi, Manage? 
sauman, Distribution Manage: 
Lucille G. Lawson, Production 


Patricia Keller, Executive 


Jane Page, Comptroller 


Circulation 


Supe Vi80 


Secre tary 


and distributors of audio- 

sual communication, including motion pictures, 
filmstrips and slidefilms. FAcILities: Complete 
film production from script to screen for public 
industrial, sales training, educational 
documentary. Complete nationwide and 
distribution of films. 


SERVICES: Producers 


relation, 
and 


foreign 


RECENT PRODUCTIONS AND 
MoTION Pictures: Just a Little 
Red Te aching 
(Metropolitan Life Insurance Company); Man’s 
Best Friend (General Foods Corporation); The 
Perfect Match (International Business Machines 
( rp.); For Your Protection (J. A. Wright & 


Company) 


SPONSORS 
Bit More (Amer- 
can Johnny to Swim 


Cross); 


*K this symbol, appearing over a 


producer’s listing, indicates that display adver- 


refer- 
lith 


useful 
of this 


and 
pages 
issue. 


tising additional 


containing 
ence data other 


Annual 


appears in 


Production Review 


BUSINESS 


INTERLINGUAL TELEVISION INC. 
701 Seventh Avenue, New York 36, N. Y. 
Phone: CI 6-7565 


Date of Organization: 1960 


Affiliate: Interlingual International, 
Inc., Shimonaka Bldg., 36-1 Akasaka 
Hitotsugi-cho, Tokyo, Japan, Phone: 
481-7450. George A. Shirokow, 


Representative Director. 


L. Jamel, Manage? 


Services: Available through affiliated studios 
in Japan, animated cartoons in b&w and color 
for business films, advertising and TV films. 
FACILITIES: Complete line of Oxberry animation 
equipment; Ampex and Magnasync sound re- 
cording equipment; permanent staff of animators 
and technicians. 

RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Butch and Slug, theatrical 
spots, series (Alexander Film Co.); Courageous 
Cat, entertainment series (Trans-Artists, Inc.) ; 
Miranda, series (Pepsi-Cola International, Inc.). 
TV ComMERCIALS: (Series) for P. Ballantine & 
Co. (Wm. Esty Co.); Marlboro (Philip Morris 


R 


Jonathan Karas & Associates 
59 East 54th Street, New York, N. Y. 
Phone: PLaza 1-3750 
Jack Berch, Vice-President 


(See complete listing under New Hampshire) 


VICTOR KAYFETZ PRODUCTIONS, INC. 


1780 Broadway, New York 19, N. Y. 

Studio: 415 West 55th St., New York 19, N. Y. 

Phone: Circle 5-4830 

Date of Organization: 1947 

Branch Offices: Bear Films Div., Victor 
Kayfetz Productions, Inc., 1780 Broadway, 
New York 19, N. Y. Frank Bear. Rocheste1 
Div., Victor Kayfetz Productions, Inc., 1200 
Westfall Road, Rochester 18, N. Y. Phones: 
Hillside 5-0883, GReenfield 3-3000, ext. 534. 
Don Lyon. 

Victor Kayfetz, President, Exec. Producer 

Seymour Posner, Assistant to the Producer 

Abe Blashko, Animation Director 

Leo Levko, Mech. Production 

Sylvia Gerson, Administrative Assistant 

Donald Armstrong, Manager, Golden 
Snowball De pt. 

Irene Siegel, Production Assistant 

Hans Svanberg, Production Assistant 


Superviso? 


SERVICES: Motion picture production, combining 
live cinematography, animation. FAcILITIES: 
16mm and 35mm equipment for live shooting: 
35mm Eclair Camerette, B&H 70 DR, 16mm 
Camerette, 16mm Arriflex with zoom lenses, full 
accessories. Studio flats, backgrounds, table tops, 
machine shop and carpentry facilities. Slidefilm 
and 2 x 2 slide production cameras. For anima- 
tion shooting: 35mm Model L DeBrie and 16mm 
Cine Special both completely adapted for ani- 
mation. Animation stand (16mm and 35mm) with 
compound table. Complete art and animation 
department, 16mm and 35mm sound Moviolas. 
35mm interlock and 16mm projectors in booth 
of sereening room. Complete accessory equip- 
ment; tripods, high hat, dolly, location lighting 
equipment, one station wagon, cargo 
trailer. 


eables, 


RECENT PRODUCTIONS AND 
MorTion Pictures: Housecleaning With a 
ning Team; Assignment Homework; The Dust 
Mop Story (Bissell, Inc.); Skogen, Sadgen, 
Stkerheten (Homelite Div., Textron Inc. & AB 
NK Kristensson of Sweden); Service Life of 
Modern High Speed Aircraft as Affected by 


SPONSORS 
Win- 


SCREEN MAGAZINE 





VICTOR KAYFETZ PRODUCTIONS: CONT'D. 
Structural Fatigue (U. S. Navy); Calendar of 
Special Events (P. H. Glatfelter Co.); The Uni- 
versity and the Community (Univ. of Rochester). 
SLIDEFILMS: From Test Tubes to Tablets (Ciba 
Pharmaceutical Products, Inc.). Theatre screen 
campaign commercials for Bissell, Inc. 


HERBERT KERKOW, INC. 
480 Lexington Avenue, New York 17, N. Y. 
Phone: YUkon 6-4266 
Date of Organization: 1937 
Date of Incorporation: 1946 
Herbert Kerkow, President and Treasure) 
Rtosemond Kerkow, Secretary 


SERVICES: Production from original research to 
finished film; for public relations, educational, 
training, industrial, documentary, sales training 
and sales presentation films. FACILITIES: Sound 
stage, set building department, projection room, 
sound recording and re-recording; editing and 
animation facilities; four cameras (Bell & Howell 
and Eclair Camerette, 35mm; Maurer and Arri- 
flex, 16mm). Visualization sound stage, special 
equipment employing new techniques to present 
ideas and products on film. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Nike-Hercules: Progress Re- 
port #8; Nike-Hercules Intercepts Corporal Mis- 
sile; Improved Nike-Hercules Transportable 
Buildings; Mobility: Nike-Hercules Field Army 
System, long and short versions; 
port on Coaxial Cable 
Telephone 


Progress Re- 
Transmission Syste m (Bell 
Laboratories); Program for Profit 
(U. S. Industrial Chemicals Co.); Progress Re- 
ports on Strategic Air Command Communica- 
tion System, four quarterly and one annual re- 
ports (International Electric Corp.). TV FILMs: 
Special TV program (American Cancer Society). 


*® 


KEY PRODUCTIONS, INC. 


527 Madison Avenue, New York 22, N. Y. 
Phone: ELdorado 5-2180 


Date of Incorporation: 1948 


James D. Kantor, President 
William M. Kahn, Vice-President 


SERVICES: Specializing producers of motion pic- 
tures and slidefilms for commercial organizations, 
either as business presentations or as _ public 
service features. 

RECENT PRODUCTIONS AND SPONSORS 
Fitmstrips: “Current Affairs” series (1960- 
1961) titled: Poland—A Troubled Nation; The 
Race to Outer Space; Personal Diplomacy at the 
Summit; The Road to the Presidency; Latin 
America—Its Land and People; Latin America 
and World Politics. Sponsors include newspapers, 
banks and other organizations in the U. S. and 
Canada among which are: New York Journal 
American; Cleveland Press; First New Haven 
National Bank; Rhode Island Hospital Trust 
Co.; Toronto Star; Hartford Courant. 


e 


KNICKERBOCKER PRODUCTIONS, INC. 


630 Ninth Avenue, New York 36, N. Y. 
Phone: ClIrcle 5-6710 


Date of Organization: 1947 


Howard A. Lesser, President 

Willard Van Dyke, Executive Producer 
Thomas S. Dignan, Vice-President 
Renzo Olivieri, Vice-President 

Agnes Grant, Secretary 

Frederic G. Calder, Sales Manage: 


Services: Production from original research to 
finished film, Specialties: Public relations, train- 
ing and educational motion pictures. FACILITIES: 
Production equipment, animation, editing and 
slidefilm departments. 


11TH ANNUAL PRODUCTION 


KNICKERBOCKER PRODUCTIONS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Land of White Alice (Western 
Electric Co.); Col. E. H. Taylor, Jr., Master of 
Hospitality (National Distillers Products Co.) ; 
Space, Science and Time; Launching Accutron 
in Your Market (Bulova Watch Co.); ’61 Is 
Buick’s Year (Buick Motor Div., General Motors 
Corp.); The Other Side of the Coin (U. S. Air 
Force); The Story of Dividend Engineering 
(Owens-Corning Fiberglas). SLIDEFILMS: Old 
Taylor Advertising Through the (Nation- 
al Distillers Products Co.). 


Years 


LANCE PRODUCTIONS, INC. 

353 West 57th Street, New York, N. Y. 
Phone: PL 7-6167 
Date of Organization: 1950 
Lorren Lester, President 
Samuel H. Evans, Vice-Pres. 
George Lessner, Vice-President 
Alford H. Lessner, Vice-Pres. & Coerdinator 

of Production 

3oyce Tuten, Vice-Pres. & Director of Sales 


& Treasure) 


SERVICES: Production of all types of motion pic- 
tures including commercials, documentaries, in- 
dustrials, features, series. FACILITIES: Fully 
equipped 75 sq. ft. studio, 24 ft. high; recording 
studio equipped with Fairchild, Ampex and RCA 
equipment. 

RECENT PRODUCTIONS AND 
Motion Pictures: Book and the 
Consulate); The Head that 
Carlton Productions); The Naked Road (sponsor 
unidentified); untitled film (Suburban Propane 
Gas Co.); TV Fitms: Bobo and His Traveling 
Troupe, series of 26 (Fantasy Features, Inc.). 
TV COMMERCIALS: for Wizard (Cunningham & 
Walsh); Lanolin Plus (Erwin Wasey, Ruthrauff 
& Ryan, Inc.). 


SPONSORS 
Idol (Israeli 
Wouldn’t Die (Rex 


Anthony Lane Film Studios, Inc. 
11 Broadway, New York, N. Y. 
Neill McCaffery 


(See complete listing under Minneapolis) 


*® 


LANE-COLE-DIETZ CORPORATION 


145 West 46th Street, New York 36, N. Y. 
Phone: JUdson 6-2390 


Date of Organization: April, 1960 


Joseph Cole, Creative Services 
Herbert R, Dietz, Production Services 
Jack Lane, Customer Services 


SERVICES: Producers of motion pictures, slide- 
films, slides, video tape, visual aids, TV shorts, 
theatrically distributed commercial subjects; 
complete meetings, live or closed-circuit; conven- 
tions; industrial shows, written, directed and 
trouped. Complete service from research through 
finished product for sales promotion, sales train- 
ing, public relations, sales meeting, publicity, 
employee relations. FACILITIES: All studio, crea- 
tive, technical and production staff and facilities. 
RECENT PRODUCTIONS AND 
MoTION PicTURES: Emotional 
Schuyler Hopper Co.). 
For Your Consideration 
Machines); That 
America). SALES 
Victor). 


SPONSORS 
Factors (The 
SLIDEFILMS: Welcome; 
(International Business 
Third R (Radio Corp. of 
MEETING: Best Buy (R.C.A. 


See Advertising Pages for Helpful Data 


whose advertisements 
other pages of this Annual! 
this special designation (*) 
Refer to the convenient 


Producers appear on 
Review Issue carry 
over listing text. 
“Index to Advertisers” 
on the last page of this issue for page number. 
The “Blue Chips” of film production advertise 
regularly in the pages of BUSINESS SCREEN. 
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ROBERT LAWRENCE PRODUCTIONS, INC. 


418 West 54th Street, New York 19, N. Y. 
Phone: JUdson 2-5242 

Teletype: NY 1-1554 

Date of Organization: 1952 


AFFILIATES 
Grantray-Lawrence Animation, Inc. 
716 North La Brea, Hollywood 28, Calif. 
Phone: WEbster 6-8158 
Teletype: LA 1463 


Ray Patterson, President 
Robert L. Lawrence, Vice-President 
Grant Simmons, Secretary-Treasure? 


Robert Lawrence Animation, Inc, 

418 West 54th St., New York 19, N. Y. 
Phone: JUdson 2-5242 

Teletype: NY 1-1554 

Peter Cooper, Vice-President 


FOREIGN OFFICES 
Robert Lawrence Productions (Canada) 
Ltd. 
38 Yorkville Ave., Toronto 5, 
Phone: WAlnut 5-5561 


John T. Ross, President & General Mgr. 


Ontario 


Robert Lawrence Productions 
5 Avenue Velasquez 
Paris 8e, France 


Jacques de Faramond, General Manager 


AT New York CIty 
Robert L. Lawrence; President 
Benjamin Kranz, Vice-President in charge 
of Production 
Kurt Blumberg, 
of sales 
Philip Kornblum, Treasurer 
Emanuel Gerard, Art Director 
Harold Bernard, Editorial Supervisor 
Roy Townshend, Studio Manager 
Mauri Goldberg, Staff Director 
Jerry Maticka, Staff Director 
Doris Reichbart, Production Supervisor 
Jerry Jacobs, Production Supervisor 
Kathryn Darrell, Production Supervisor 
Sal Scoppa, Assistant Director 
Peter Scoppa, Assistant Director 
Audrey Sammons, Casting Director 


Vice-President in charge 


SERVICES: Produce industrial and 
tion films, TV programs, TV commercials. 
FACILITIES: Two air-conditioned sound stages, 
editing rooms, screening room, carpenter shop, 
production offices. Toronto production facilities 
are complete, including 60’ x 125’ studio. 
RECENT PRODUCTIONS AND SPONSORS 
TV ComMeERCIALS: for General Electric (BBD- 
&0O); Chevrolet (Campbell-Ewald); Reynolds 
Metals (Clinton E. Frank); Gerber Baby Food 
(D’Arcy); Betty Crocker (Knox Reeves); John- 
son & Johnson (Young & Rubicam); Heinz 
(Maxon). 


sales promo- 


ARTHUR LODGE PRODUCTIONS, INC. 
21 West 46th Street, New York 36, N. Y. 
Phone: JUdson 2-5477 
Date of Incorporation: 1953 
Arthur J. 
SERVICES: 
mentary 
releases; 


Lodge, Jr., President 


Production of industrial and docu- 
motion pictures and filmed TV news 
stock footage library of three million 
feet of 35mm b&w film. FACILITIES: Offices, edit- 
ing rooms, film vault, camera and editing equip- 
ment. (Continued on the following page) 
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METROPOLITAN NEW YORK: 


ARTHUR LODGE PRODUCTIONS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Today's Golden Fleece (Amer- 
ican Sheep Producers Council) ; Man-Made Fibers 
(Man-Made Fiber Producers Assn.); Road to 
Prosperity (National Assn. of Mfrs.) ; Living on 
iir (Latex Foam Rubber Council); The Dé 
fending Champion (Singer Mfg. Co.); Weather 
or Not (Air Conditioning & Refrigeration Insti- 
tute); Environment for Learning (National 
Lumber Mfrs. Assn.) NEWSFILMS: Untitled 
films, of 12 (American Iron Steel 
Institute). 


series and 


INC. 
N. Y. 


JAMES LOVE PRODUCTIONS, 


115 West 45th Street, New York 36, 
Phone: JUdson 2-4633 


Date of Incorporation: 1952 
James A. Love, President 
Anne M. Love, Sec 
Stanley Popko, Creative Director 
William Henry, Film Editor 
Thomas Farrell, Sales Manage) 


etary 


Supv. 


SERVICES: 
for TV and 


motion 
TV package 


storyboards, 
industry; slidefilms, 
shows. Script and production consultation. Fa- 
CILITIES: Production offices, cutting art 
department, mobile location unit and equipment 


RECENT PRODUCTIONS AND 
MoTion Pictures: Pennsylvania 
the Nation (Bell Tel. Co 
for a Sale (Univ. C.1.T. Credit 
to Peace (Institute of World 
Fore wn Land; Materials Key to 
Air Force) 


Scripts, 


pictures 


rooms, 


SPONSORS 
Ke ystone of 
Blue Print 
Corp.); Road 
Affairs) . To a 


S. 


of Penna.) : 


Progress (U 


TED LOWRY, INC. 
(formerly Ted Lowry Animation) 


225 East 46th Street, New York 17, N. Y. 

Phone: PL 3-6450 

Date of Incorporation: December, 1959 

Ted Lowry, President 
Services: Creation and production of animated 
films and slidefilms for industry and TV. Facii- 
ries: Creative and production facilities on staff, 
including 16mm and 
camera. 


355mm Oxberry animation 


RECENT PRODUCTIONS 
Motion Pictures: Sky Spy; 48 OL (ITT Labo- 
ratories) ; Team (Winthrop Labora- 
Geodsy; Gravity (National Academy of 


Science) ; Time (Bulova 
Watch); Electric) 


AND SPONSORS 


Sur gical 
tories); 
and 


(Webster 


Space, Science 


Quartz ©) ystal 
LUX-BRILL PRODUCTIONS, INC. 


319-21 East 44th Street, New York 17, 
Phone: Oregon 9-6320 


N. Y. 


Date of Organization 


Richard S. Dubelman, (C/ 
Production Supervisor 
James M. Orchard, Client S 
Herbert D. Brown, Editorial 
Edward Welsh, Studio 
Anne L. Bauer, Office 


Services: Production of 
motion pictures and slidefilms f 
to screen stage. Editing and 
films; integration of 


Depa 
Vanage) 
Manage ) 


live and/or animated 


a to 
company 


m ide stage 
re-editing 
motion and live 
all types of photog 
raphy. Faci.ities: Animation department; fully 
equipped studio for live shooting; 
ment; editing and screening ro 
technical staff; recording studio 
RECENT PRODUCTIONS 
MorTion Pictures: Face to Face (Remco 
tries, Inc.); } Air Force Reserve 
Force); America Be (American 


pictures 


television; rear projection 


location equip 


j 


ms; creative and 


AND SPONSORS 
Indus 
(U. S. Air 
Machine & 


our 


, 
wis 
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Nationwide Insurance Cos.; 
gers ( 
Lo . 


Berry; 


LUX-BRILL PRODUCTIONS: CONT'D. 


Foster Parents’ Plan (Foster Par- 
nts’ Plan, Inc.); Christmas & Fall Presentation 
Schenley Industries). TY COMMERCIALS: for 
*rocter & Gamble; Dutch Masters; Jiffy Sew; 
Iniversal; New York Stock Exchange; Colgate- 
’almolive; Narragansett jrewing Co.; Sterl- 
ng Drug.; American Cyanamid; The Nestle Co.; 
Standard Oil Co.; Chesebrough-Ponds; 
sridgeport Brass; Tangee Lipstick; Oakite; 
American Can Co.; Remington-Rand; Peter Pan; 
Vick Chemical; Fol- 
3ook Encyclopedia; Burgess 
Cocoa Marsh; Yum 
American Doll & Toy 
Orkin Exterminating 


yundry) ; 


offee; Golden 
Sunshine Crackers; 
Campana Corp.; 


Remco Industries; 


* 


MPO PRODUCTIONS, INC. 


15 East 53rd Street, New York 22, N. Y. 
Phone: MUrray Hill 8-7830 


Date of Organization: 1947 


921 Monroe Blvd., 
West Phone: CRestview 8-4412, 
Tom Thomas, Vice-Pres. Illinois: 134 South 
LaSalle St., Chicago. Phone: CEntral 6-3164. 
Fred Foster, Vice-Pres. California: 800 
North Seward St.. Hollywood. Phone: 
POplar 9-0326. Mel Dellar, Vice-Pres. 


Offices: 
Dearborn. 


Branch Michigan: 


Judd L. Pollock, President 

Marvin Rothenberg, Vice-President & 
Secretary 

Arnold Kaiser, Vice-President 

Gerald Hirschfeld, ASC, Vice-President 

Gerald Klepnvel, Vice-President, Supervisor 
of Editiy g De pt. 

Sanford Greenberg, Treasurer 

Charles Dubin, Joe Kohn, Joseph Lerner, 
Murray Lerner, Lawrence E. Madison, 
Marvin, Dave Monahan, Lloyd Ritter, 
Mickey Schwarz, Marshall Stone, Victor 
Solow, Charles Wasserman, Producer- 
Directors 

Joseph Moncure March, Scenario Edito 
& Producer 

William Sussman, 
Dubin, Producers 

Zoli Vidor, ASC, Director of Photography 

Tony Brooke, ASC, Cine matographer 

Paul Petroff, Director of Scenic Design 

George Marvin, Norman Gewirtz, Dan Eriksen, 
Philip Frankel, Assistant Directors 

Bob Mauch, West Coast Editing Supervisor 

Lawrence Mezey, Recording Director 

Dicran Nahigian, Account Service 

Ira Loonstein, Studio Manager 

Sam Robert, Manager Prop Department 

Norman Leigh, Manager Electrical Dept. 

Jack Safran, Laboratory & Print Control 


Ira 


Philip Frank, Morton 


Sales & Training Programs Division: 
Irving Zuckerman, Vice-President 


SeERvices: Complete production of films for sales 
promotion and training; public relations; infor- 
mation and training films for industry, U. S. 
forces and gov’t agencies; color sportsmen’s and 
conservation films. Distribution service to TV 
club groups, schools, etc. Presentations 
and stage shows for industry, closed circuit and 
presentations for sales and manage- 
meetings. FAcILiTties (New York): Two 
tudio production centers with lighting, photo- 
graphic and sound equipment, mobile units, 
sound trucks, 5 shooting stages, make-up and 
dressing rooms, screening rooms, construc- 
ete. (California): Complete produc- 
facilities in the heart of the Hollywood 
motion picture district including sound stages, 
lighting, shops, photographic and sound equip- 
ment, make-up and dressing rooms, etc. 

RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: The Patterns of 
(Burlington Industries, Inc.); Harvest 


stations, 
live force 


ment 


set 
tion shops, 
tion 


Progi €s8s 


em. 1. 


MPO PRODUCTIONS: CONT'D. 


duPont de Nemours & Co., Inc.); Where 
You? (Ford Motor Co.); A Touch of Magic 
(General Motors Corp.); Helping Hands (The 
Greater New York Fund, Inc.); Unseen Journey 
(Gulf Oil Corp.); The Ages of Time (Hamilton 
Watch Co.); 50,000 Lives (Johnson & Johnson); 
T he of Fire (National Board of Fire 
Underwriters); Design Capabilities of Steel (U. 
S. Steel Corp.). 


* 


MARATHON INTERNATIONAL 
PRODUCTIONS, INC. 


10 East 49th Street, New York 17, N. Y. 
Phone: MUrray Hill 8-1130 
Date of Organization: 1948 
Affiliates: Newsfilm, Inc. 

Systems Technology Films, Inc. 
Marathon News, 73 Delamere Road, 
London, W.5, England. Maurice Ford, 
charge. Marathon Newsreel, 12 Rue Lape- 
grere, Paris 18 E, France. Jean Magny, in 
charge. Marathon TV Newsreel, Via Lucre- 
zia Caro 12, Rome, Italy. Giovanni Pucci, in 
charge. 


Were 


Science 


Foreign: 


in 


Konstantin Kalser, Pres. & Exec. Producer 

Kenneth Baldwin, Vice-President & Supervisor 
of Production 

Jean Hauck, Director of Administration 

Cindy Karp, Distribution & Traffic Manager 


Services: Public information films, worldwide 
news service, company newsreels, special events 
coverage for industry; film editing, commercials, 
stock shots, etc. FACILITIES: Complete 16mm and 
35mm production and editing facilities. Corre- 
spondent cameramen in all countries of the world 
and throughout the United States. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Wolfsburg 221; VW Detroit 
News, Soaring Sailers (Volkswagen of America, 
Inc.); Cirele Star Tapioca (Morningstar Pais- 
ley); The Curtiss-Wright News (Curtiss-Wright 
Corp.); News films for Volkswagen of America, 
Inec.; Curtiss-Wright Corp.; Public affairs spe- 
cial (NBC). 


MARJO ENTERPRISES 


632 Warburton Avenue, Yonkers, N. Y. 

Phone: YO 3-4736 

Date of Organization: 1959 

Martin Hornstein, Producer-Writer 

Joan Bessel, Writer-Director 

Susin C. Munk, Production Manager 
SERVICES: 
for 16mm 
commercials. 
tracted. 


Full writing and production services 
and 35mm industrial films and TV 
Faciuities: All rented or subcon- 


RECENT PRODUCTIONS 
MOTION PICTURES: 


AND SPONSORS 
Seventy (Cinemato- 
graph International); Tour California (G. H. 
Enterprises) ; Mountain (Seltin Associ- 
ates); Giant Step to Tomorrow (Republic); The 
Bullrushes (sponsor unidentified). 


* 


Medical Dynamics, Inc. 
405 Park Avenue, New York 22, N. 
Phone: PLaza 1-7447 


Scope 


Snow 


= 


Sol S. Feuerman, President 


(See complete data under Dynamic Films, 
Inc. listing, this section) 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 
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MEDICAL FILM GUILD, LTD. 


506 W. 57th St., New York 19, N. Y. 
Phone: Circle 7-0510 

Date of Organization: 1930 

Date of Incorporation: 1947 


Joseph P. Hackel, President 

Lucille S. Hackel, Secretary-Treasurer 

Bernard Hackel, Director, Sales 

John Malinowski, Associate Producer, 
Director of Photography 

Helvi Bell, Distribution 


SERVICES: Production and world-wide distribu- 
tion of scientific, medical, industrial, sales train- 
ing films in motion pictures, sound slides, tele- 
vision spots. FacILities: Complete studio facili- 
ties including animation, sound recording, trans- 
lation, photo montage and photographic displays. 
Our engineers can design special devices and 
repair existing standard equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Diabetes and Its Long-Rang« 
Control (New Jersey State Dept. of Health); 
Blood Flow—Newer Techniques for Measurement 
Vascular Beds; 


Promotion 


Coordinator 


of Various Management of 
Circulatory Disturbances in the Inner Ear (U. 
S. Vitamin & Pharmaceutical Corp.). SLIDE- 
FILMS: Sales Training series, Effective Pharma- 
ceutical Detailing—4 films, Busy Doctor Versus 
the Company Representative; Planning 
Territory; The Doctor’s Secretary; The 
Detailer Relationship (Medical Film 
Ltd.). 


Your 
Doctor- 
Guild, 


METRO-GOLDWYN-MAYER, INC. 
Office: 1540 Broadway, New York 36, N. Y. 
Phone: JUdson 2-2000 
Studio: 550 Fifth Ave., New York 36, N. Y. 
Phone: JUdson 2-2000 


Date of Organization: 1919 


New York Orrice & StTupIo 


Leslie Roush, Jn charge of Studio & Office 
Len Weiner, Director of Commercial Sales 
Malcolm Scott, Director of Industrial Sales 


CULVER City OFrFrice & STUDIO 


Metro-Goldwyn-Mayer Studios 

10202 West Washington Blvd., 
California 

Phone: UPton 0-3311 

Tom R, Curtis, Executive Producer of 
mercial & Industrial Division 

Bud Brown, Business Manager 

Jack Reynolds, Producer-Director 

Jerry Warner, Producer-Director 

Julian Plowden, Producer-Director 

Robert C. Bennett, Creative Director 

Kenneth Daniels, Account 
Western Division 


Culver City, 


Com- 


Administrator, 


CHICAGO OFFICE 


1307 South Wabash Ave., Chicago 5, III. 
Phone: WAbash 2-6500 


Robert McNear, Midwest Sales Repr. 


SERVICES AND FACILITIES: 30 sound stages, indoor 
water tank for underwater photography; thou- 
sands of interior and exterior sets including 
entire city streets, villages, lakes, forests, labo- 
ratory for color and b&w; warehouses of props, 
art department, set dressing, wardrobe, casting, 
hair styling; thousands of backdrops, rear pro- 
jection plates, blue-backing traveling matte sys- 
tem, matte painting, camera and sound record- 
ing departments, etc. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Challenge (S. C. Johnson 
& Son, Inc.); Flyer on Roofing; Designing the 
Roof/Ceiling Construction (Owens-Corning 
Fiberglas Corp.); Now Look Here, Harry! (In- 


11TH ANNUAL PRODUCTION 


METRO-GOLDWYN-MAYER: CONT'D. 


ternational Shoe Co.); America; the Automobile 
Age (American Motors Corp.). TV CoMMER- 
CIALS: for J. Walter Thompson Co.; Foote, Cone 
& Belding; Ted Bates & Co.; C. J. La Roche & 
Co., Inc.; N. W. Ayer & Son, Inc. and others. 


MULLER, JORDAN AND HERRICK, INC. 


554 Fifth Avenue, New York 22, N. Y. 
Phone: CIrcle 5-1820 


Date of Organization: 1955 


John T. Jordan, President, Sales Manager 

William F. Herrick, Vice-President, Charge of 
Audio-Visual De partment 

Frank B. Muller, Vice-Pres. & Treas. 

Clinton Lewis, Creative Director 

Mark Perrier, Account Executive 

Reginald Troncone, Art Director 


Services: All phases motion pictures, slidefilms 
and other audio-visual media. Service both audio- 
visual and print media accounts. FACILITIES: 
Six staff writers, director, art director; complete 
art facilities. 

RECENT PRODUCTIONS AND 
SLIDEFILMS: To Have the Best; Take 
(General Electric Co.); The 
keting Picture (Texas Butadiene Chemical 
Corp.); Three Faces of New Opportunity 
(Sweet’s Catalog Service); The Lady Wants a 
Drapery (Owens-Corning Fiberglas); How Time 
Gathers the News (Time, Inc.); A New Por- 
trait of Our Planet (Life Magazine); A Case 
in Point; Solid State Means Solid Savings (Rem- 
ington Rand); McCall's (Me- 
Call’s) and others. 


SPONSORS 
Your Time 
International Mar- 


Sewing Service 


OWEN MURPHY PRODUCTIONS, INC. 


723 Seventh Avenue, New York 19, N. Y. 
Phone: PLaza 7-8144 


Date of Organization: 1946 


Owen Murphy, President & Exec. Producer 
Paul Cohen, Vice-Pres. in Chg. Production 
Eric Lawrence, Vice-Pres. in Chg. Editorial 
Arthur Kaplan, Controller 

Michael Livesey, Cameraman 

Richard Moses, Assistant Director 

William Bruder, Expedite 


SERVICES: Motion pictures for industry and tele- 
vision; complete production; scripts, cinematog- 
raphy, editorial, recording; live and animation. 
Special editorial service for industrial photo- 
graphic departments. FAcILiITIES: Full produc- 
tion facilities including 35mm and 16mm cam- 
eras; lighting equipment; magnetic sound re- 
corders; mobile location unit; cutting 
recording room and _ insert Permanent 
creative staff—vwriters, cameramen, 
editors and supervisors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Spring Dealer Program; He 
Didn’t Have Time; Tire History in the Making 
(Firestone Tire & Rubber Co.); First Hundred 
Years (U. S, Information Agency); Love 
Vycron! (Beaunit Mills, Inc.); Challenge of the 
Sixties (Univ. of Scranton); Dynamic Conser- 
vation (Georgia-Pacific Corp.) ; Inflation Address 
(Corn Products Co.); Newsreel (American Okra 
Co.). TV COMMERCIALS: for Eyewitness to His- 
tory (Campbell-Ewald Co.). 


rooms; 
stage. 


directors, 


Stanley Neal Productions, Inc. 
138 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-6396 


(See complete data under Creative 
Media, Inc. listing, this section) 


Visual 


For the BEST in Film Production Sources 


—Refer to These Review Pages in 196] 


REVIEW 


TED NEMETH STUDIOS 
729 Seventh Avenue, New York 19, N. Y. 
Phone: CIrcle 5-5147 


Date of Organization: 1935 


Theodore J. Nemeth, Producer, 
Mary Ellen Bute, Associate 


Director 
Producer 


SERVICES: Motion picture production services, 
35mm and 16mm, b&w and color for theatre and 
TV and commercial distribution. FAcILitigs: 
Sound stage, recording, 35mm_ photography 
equipment; stop-motion and animation; special 
effects; 35mm optical printing, cutting and edit- 
ing, projection. 


RECENT PRODUCTIONS AND SPONSORS 
TV CoMmMMEeERCIALS: for El Producto Cigars 
(Compton Advg. Agcy.); Lever Bros.; National 
Broadcasting Co.; General Mills, Inc.; Hy-Tex 
Chemical Corp.; The Saturday Evening Post; 
Colgate-Palmolive Co.; Polaroid Camera Co. 


* 


DON NESTINGEN ASSOCIATES 
17 East 48th Street, New York 17, N. Y. 
Phone: PLaza 5-1127 
Date of Organization: 1957 


Don Nestingen, President 
P. Burke, Vice-President 


SERVICES: 16mm and 35mm motion 
specific communications jobs for 
industry. FACILITIES: Cameras, 
editing equipment and facilities. 
RECENT PRODUCTIONS 
MOTION PicTuURES: Spanish Image Makers; Ger- 
man Image Makers (Pepsi Cola International) ; 
Safety Award at Ashland; 1960 Barrett Sales 
Meeting; 1960 Newsreel (Allied Chemical 
Corp.); Cotton Cay (Benton & Bowles); Pro- 
curement Operation for BP Ruhr Refinery, Ger- 
man and British version; Steelmaking by the 
HYL Process (M, W. Kellogg Co.); Power Pip- 
ing, the Vital Link (Power Piping Div., M. W. 
Kellogg Co.); The Girl and the Cat, American 
and Spanish version (Cartel, S.A. and Pepsi 
Cola Co., Caracas); Kaolin, Japanese and Ameri- 
can version (Minerals & Chemical Philipp 
Corp.); SLIDEFILMS: Snowflake Crystals; Bar- 
rett Sales Meetings; Calcium Chloride for Safe 
Winter Driving (Allied Chemical Corp.). 


pictures for 
business and 
lighting and 


AND SPONSORS 


NEW YORK STUDIOS, INC. 
354 West 45th Street, New York, N. 
Phone: PLaza 7-2271 
Date of Organization: 


Affiliate: Friar Graphics, Inc., Silver Spring, 
Maryland 


1957 


Edgar L. Brokaw, President 

James F. Lencina, Vice-President & 
Studio Manager 

William Montgomery, Secretary-Treasurer 


SERVICES: Complete motion picture and slidefilm 
production; studio and location shooting, techni- 
cal and commercial animation; script, sound re- 
cording; set design and building. FACILITIES: 
Completely soundproof stage at street level, 25’ 
x 55’ x 22’ ceiling; soundroom; makeup room: 
loading darkroom; Mole-Richardson lighting; two 
editing rooms; screening room. 

RECENT PRODUCTIONS AND 
MoTION Pictures: Authority 
Magazine) 4 The Re sponsive 
Magazine). Untitled series of musical shorts 
for Columbia Records; Mercury Records; Rou- 
lette Records; Kapp Records; Capital Records. 


SPONSORS 
Sells (Esquire 
Mind (Coronet 
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METROPOLITAN NEW YORK: 


® 


10 East 49th Street, New 
Phone: MUrray Hill 


Date of 


Newsfilm, Inc. 
York 17, N. Y. 
8-1130 


Organization: December, 1958 


Kenneth Brighton, 
Operations 


Manage . Ne wesfiim 


(See complete data 
national 


under Marathon Inter- 
Productions listing, this section.) 


On Film, Inc. 
315 East 55th Street, New York, N. Y. 
Phone: PLaza 9-0920 
Morton Schaps, Don Sweet 


(See complete listing under 


* 


Sam Orleans & Associates, Inc 
550 Fifth Avenue, New York, N. Y 
Phone: ENright 9-2002 


Editorial Department 
East 106th St., New 


New Jersey 


Pathe Building, 105 


York, N. Y. 


(See complete listing under Tennessee area) 


PECKHAM PRODUCTIONS, INC. 


15 East 48th Street, New York 17, N. Y. 
Phone: PLaza 8-0490 


Date of Organization 


Office: Fayetteville Road 
York. Francis E, O’Brien 
John L. Peckham, President 

Kay Anderson, Vice-President 

Harvey Yale Gross, Treasure? 

Peter H. Peckham, Secretary 

D. Duane Unkefer, Art Directoy 

Dennis Wheeler, Art Directoy 


October, 1958 
Branch 
New 


Syracuse 


Manlius, 


SERVICES: l6mm and 
for business, industry 
public 


5mm films and slidefilms 
and TV; sales promotion 
relations, educational and scientific. Con 
mercials and programs for TV in color and b&w 
sales training, sales and advertising films. FACILI- 


ries: Complete « and editorial facilities 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Furniture’s Fabulous Fifty! 
(Southern Furniture Manufacturers Assn.); 
Report on the Electra (American Airlines) 
SLIDEFILMS: Washing Is My Dish 
Laboratories). TV COMMERCIALS 

Greyhound (Grey Advg.); 
Color (F Schumacher); 


Co.); Ideal Toy Corp 


eative 


(Economics 
for Benru 
Waverly 
Blenron (Palm 


Hasbt Toy 


Garden 
Beacl 


Real Facts for Sponsors 
—evidence of suppliers’ good taith 


The detailed 


producers of business motior 


listings given 


slidefilms furnish the buys 


media with solid evidence 


prospect ve supplier L 


emphasized the need 


sponsor references and it 


each listing which indicates 


perience of each company 


*® 


PELICAN FILMS, INC. 


292 Madison Avenue, New York 17, N. Y. 
Phone: ORegon 9-0670 


Date of Organization: 1954 
Thomas J. Dunford, President 
Arthur J. Zander, Vice-President, 
Animation Director 
Eli Feldman, Vice-President, Sales 
Chris Ishii, Vice-President, 
Animation Director 
Mare T. Statler, Vice-Pres., Exec. Prod. 
David Reisman, Production Manager 
Eleanor J. Connolly, Print Service 


Services: Animation and live action motion pic- 
tures for sales promotion, public relations and 
education; TV _ spots; slidefilms. FACILITIES: 
Fully staffed and equipped animation studio; 
yund stage, recording and lab facilities on lease 


Dasis 


RECENT PRODUCTIONS 
TV COMMERCIALS: for 
Powder, Sealtest 
Confectionery (Adrian 
United Fruit Co., 
Co., Dodge City (B.B.D.&0.); All State Insur- 
ance (Leo Burnett); Procter & Gamble, Pertussin 
(Compton Advg.); Jackson Brewing (Doherty, 
Clifford, Steers & Shenfield); Cities Service, 
Ceribelli & Co. (Ellington); Chesebrough-Ponds, 
Union Carbide Consumer Products, The Nestle 
Co. (William Esty); Dutch Masters (Erwin 
Wasey, Ruthrauff & Ryan); General Foods 
Corp. (Foote, Cone & Belding); Lever Bros. 
(Kenyon & Eckhardt); Westinghouse (Ketchum, 
MacLeod & British American Oil (J. 
Lovick C Canada); Colgate-Palmolive Co. 
(Lennen & Newell); General Electric Co. 
(Maxon): Fanta Beverage (McCann-Mar- 

Coldene (Papert, Koenig, Lois); Lip- 
m’s (Sullivan, Stauffer, Colwell & Bayles); 
Elgin Watch Co., Schlitz Brewing Co., Shell Oil 
Co. (J. Walter Thompson); Crisp, Inc. (Wer- 
men & Schorr); Filene’s Store (Wesley Assoc.) ; 
Geigy Agric. Chemical (Wildrick & Miller); 
Piels Bros., Bristol-Myers, General Foods Corp., 
Singer, National tefining, Drackett Co., 
Cigar Co., Lehn & Fink (Young & 
Texas Oil. 


AND SPONSORS 


Armour Co., Sergeant’s 


(N. W. Ayer & Son); Quaker 
Bauer & Alan Tripp); 
U. S. Steel Co., The Goodrich 
B 


Grove): 


schalk) ; 


Sugar 
General 
California 


* 


PENDULUM PRODUCTIONS, INC. 
(Merger of Scudder Boyd Films and 
Gene Searchinger Productions) 


15 West 45th Street, New York, N. Y. 
Phone: JUdson 2-5558 


Rubicam) ; 


Date of Organization: September, 1960 


J. Seudde1 joyd, Jr., President 

Searchinger, Vice-President 

Charles L. Mathewson, Sales Manage? 

Louis J. San Andres, Production Coordinato» 


Gene 


SERVICES 
pictures, 
FACILITIES 
Ssmm and 


Documentary 
from script 

Complete shooting 
16mm; b&w and color. 


PRODUCTIONS AND SPONSORS 
Pictures: Hitch Up Your Piggy Back 
(ACF Industries); Spark of Fashion 
(Fashion Coordination Institute); Pride of 
Owne (Stainless Steel Committee); The 
Future (New York Central System) ; 
Defensive Driving (Esso Standard Div., Humble 
Oil & Refining); The World Next Door; The 
Pepsi-Cola Case; The World of Pe psi-Cola 
(Pepsi-Cola International); Untitled promotion 
film (NBC) 


motion 
prints. 
editing, 


and industrial 
through release 


and 


RECENT 
MOTION 
Profita 


rship 
Road to the 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


BUSINESS SCREEN 


Peterson Productions Limited 
245 West 55th Street, Room 903 
New York 19, N. Y. 
Phone: PL 7-9357 
John R. Heaney, Manager 


(See complete listing under Toronto, Ont.) 


ROY PINNEY PRODUCTIONS, INC. 


149 East 69th Street, New York 21, N. Y. 

Phone: TRafalgar 9-2224 

Date of Organization: 1946 

Roy Pinney, President 

Doris Pinney, Treasurer 

Walter Kienzle, Production Manager 

Janet White, Sales Representative 

William Ward Beecher, Art Director 
SERVICES: Documentary, 
training and product promotion films with a 
photo-journalist approach. FAcILities: Three- 
story building with 25’ x 80’ studio; 16mm and 
35mm cameras, magnetic recorder; projection, 
dressing, cutting, conference rooms, production 
offices, carpenter shop, etc. Photo-lab for b&w 
and color processing or stills. Photo-library foi 
stock photographs; film-library for stock footage. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Skin & Scuba Diving (W. J. 
Voit Rubber Corp.); Robert’s First Year (Cater- 
pillar Tractor); Advertising Photography (Hast- 
ings House). TV Fitms: Harpy Eagle, series 
(Secrets of Nature); Today, 10-minute weekly 
reports (NBC-Dave Garroway). 


nature, travel, sales 


PINTOFF PRODUCTIONS, INC. 

64 East 55th Street, New York 22, N. Y. 

Phone: Eldorado 5-1431 

Date of Organization: December, 1957 

Ernest Pintoff, President 

Arnold Stone, Vice-President, Prod. 

Jose di Dinato, Vice-President, Sales 
SERVICES: Producers of 
tion motion pictures for industrial, 
and TV commercial use. FACILITIES: 
facilities for the production 
live action production. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Interview (self-spon- 
sored), TV CoMMERCIALS: for U. S. Steel Corp. 
(Batten, Barton, Durstine & Osborn); Ward 
Baking Co. (Grey Advg.); S. C. Johnson & Sons 
(Benton & Bowles); Standard Oil Co. (McCann- 
Erickson). 


live ac- 
theatrical 
Complete 
of animated and 


animated and 


Q. E. D. PRODUCTIONS, INC. 


21 West 46th Street, New York 36, N. Y. 
Phone: JUdson 2-4291 


Date of Organization: 1953 
Robert Baron, Executive 

John McMannus, Director 
Robert Gaffney, Staff Cameraman 


Jack Drescher, Editor 


Producer, Directo: 


SERVICES: Producers and creators of industrial, 
educational, public relations, TV motion pictures 
and TV commercials. FAcILities: Fully staffed 
and equipped with 16mm and 35mm cameras. 
Complete sound stage; scenic design and set con- 
struction; 16mm and 35mm recording equip- 
ment; screening theatre with premix facilities. 
Camera car and complete location unit, cameras, 
lighting and sound. 
RECENT PRODUCTIONS 
Motion Pictures: Time Flys (Lufthansa Air- 
lines); This Is New York (Avianca Airlines) ; 
The World of Acrilan (Allied Chemical Corp.) ; 
On Location With Exodus (United Artists 
Corp.). TV COMMERCIALS: for Acrilan; B.O.A.C.; 
Rogers Lighters; Puritan Shirts, etc. 


AND SPONSORS 


MAGAZINE 





RAMPART ASSOCIATES, INC. 


509 Fifth Avenue, New York 17, N. Y. 
Phone: YUkon 6-4150 


Date of Incorporation: 1959 


Branch Offices: Massachusetts: 19 Beechcroft 
St., Boston. Phone: STadium 2-5373. Arnold 
Lawrence, Exec. Prod. New York: 11 North 
Pearl St., Albany. Phone: 3-3891. Philip 
Itzkow, Acct. Exec. Austria: Bergmillergasse 
8, Vienna 89. Phone: 92-48-324. Gunther von 
Fritsch, Exec. Prod. 

Russel Burton, President 

Ronald Kohn, Vice-President 

Robert Slocum, Account Executive 

Richard Udell, Secretary 

Burt Rosen, Production Manager 


SERVICES: Production of industrial, public rela- 
tions and travel films for theatrical and non- 
theatrical use; TV commercials; color and b&w; 
live or with animation in 35mm or 16mm; sound 
slidefilms. FAcILiTIES: Creative and technical 
staff; 35mm and 16mm production affiliates in 
U. S. and overseas; cameras, sound, lighting 
equipment; studios as required and screening 
room. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Scooter Fun (Vespa Distribut- 
ing Corp.); If the Suit Fits (McManus and 
Riley); The Extra Home (Meckler & Serling) ; 
Zip and Zoom! (Vescony Corp.). SLIDEFILMS: 
Richard vs Richard (Graham Corp.). 


% 


ROBERT YARNALL RICHIE PRODS., INC. 


666 Fifth Avenue, New York 19, N. Y. 
Phone: CIrcle 6-0191 


Date of Organization: 1939 


Robert Yarnall Richie, President 
James Petrie, Production Manager 
Michael Ross, Editor 

T. F. Maloney, Still Cameraman 

A. J. Calvo, Technician 

Dorothy Donahue, Executive Assistant 


SERVICES: Motion picture production, TV, indus- 
trial, documentary, 16mm and 35mm b&w and 
color; slide-motion; filmstrips; scripts and story- 
board treatments. Counsel on film production 
and distribution. Specialists in still photography. 
FACILITIES: Completely self-equipped for all 
phases of motion picture photography; employ- 
ing Mitchell cameras, Magnasync sound on loca- 
tion; shooting staff for sets and special effects. 
Complete lighting for large industrial interiors; 
location truck. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Wheels of the Future (Assn. 
of American Railroads). SLIDEFILMS: Tierpark 
(Tishman Research Corp.). TV COMMERCIALS: 
for Texaco (Cunningham & Walsh). 


Mel Richman Inc. (Film Division) 


575 Lexington Avenue, New York 17, N. Y. 
Phone: PLaza 2-2460 

Mae Gonzales, Director 

Mike Germakian, Art Director 

Alan Broder, Studio Manager 


(See complete listing under Pennsylvania) 


H. D. ROSE & COMPANY, INC. 
234 East 47th Street, New York 17, N. Y. 
Phone: PLaza 1-3035 
Date of Organization: 1942 
Hubert D. Rose, President 
Charles E. Behymer, Vice-Pres. Chg. 
Production 
William F. Koch, Vice-Pres. & Creative 
Director 
Richard G. Barnes, Vice-Pres. for Sales 


11TH ANNUAL PRODUCTION 


H. D. ROSE & COMPANY: CONT'D. 


SERVICES: Sound slidefilms and slides, motion 
pictures, training programs, sales promotion ma- 
terials, FACILITIES: Writing and editorial staff; 
complete art and photography studios. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Jet Journey Around the World; 
Secret Report (Arrow) (Arrow, Cluett-Pea- 
body); Big G; Now Is the Time; GM White 
Thumb (General Mills); Stop Groping—Start 
Grouping (U. S. Life Insurance); Checking On 
Our Future (Chase Manhattan Bank); The 
Killers; Winterproof Program (Socony-Mobil) ; 
A Question of Money (Provident Life Insurance 
Co.); The Signs Are There (Life Magazine) ; 
Gulistan Carpet Fibers (A. & M. Karagheusian) ; 
The Big Move (Lever Bros.). FILMSTRIPsS: 
American Economics and Business, series of 6 
high school films (Esso Standard Oil Co.); New 
Ledgewood-Regalyn-Type 40 Remotaire (Ameri- 
ean Standard). 


e 


ROSSMORE PRODUCTIONS 
AND SELLING METHODS INC. 
50 East 42nd Street, New York 17, N. Y. 
Phone: MUrray Hill 2-3625 
Date of Organization: May, 1959 


Anne Koller, President 

Gustave Hesse, Vice-President 

Rafael Astarita, Art Director 

David Clark, Account Executive 
Services: Consultants and producers of motion 
pictures, sound slidefilms, filmstrips, tape re- 
cordings, merchandising presentations, sales pro- 
motion and training materials. Complete produc- 
tion services, art department, equipment, etc. 
FACILITIES: Specialists in producing Salesmate 
programs. Authorized dealers for Salesmate. Art 
and animation facilities; scriptwriting; photog- 
raphy; all creative service, 
RECENT PRODUCTIONS AND 
SLIDEFILMS: NCO Serves You (National Credit 
Office, NYC); Credit and Financial Analysis 
Course (Dun & Bradstreet); The Fibers Story; 
Shoe Report (Fairchild Publications); Make 
More Money (Reuben H. Donnelley Corp. & N. J. 
Bell Telephone Co.). 


% 
SARRA, INC. 


200 East 56th Street, New York 22, N. Y. 
Phone: MUrray Hill 8-0085 


16 East Ontario Street, Chicago 11, IIL. 
Phone: WHitehall 4-5151* 


Date of Organization: 1937 


(At New York Studios) 

Valentino Sarra, President 

Morris Behrend, General Manager 
John Henderson III, Sales Manager 
Rex Cox, Creative Director 

Robert Jenness, Director 

Stanley Johnson, Director 

George Altman, Chief Editor 

David Fletcher, Art Director 


SERVICES: Photographic illustration; motion pic- 
tures; TV commercials and slidefilms. * (complete 
details on services, facilities and recent produc- 
tions in Chicago area listing) 


SPONSORS 


Screen Gems Inc. 
(TV sub. of Columbia Pictures Corp.) 
711 Fifth Avenue, New York 22, N. Y. 
Phone: PLaza 1-4432 


(See complete data under Columbia 
Pictures Corp. listing, this section) 


REVIEW 


SEMINAR FILMS, 


180 Lexington Avenue, New 
Phone: YUkon 6-8330 

Date of Organization: 1952 
R. K. Daker, President 

C. W. Freeburn, Vice-President 

D. Joseph, Secretary 

J. H. Barwick, Dir., Sales Development 


Services: Consultant designers and producers. 
FACILITIES: Fully staffed with specially trained 
field researchers, program designers, script, 
manual writers and loop film specialists. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Sell Up with Delco (General 
Motors Corp.); Selling DuPont Freon (E. I. 
duPont de Nemours Co., Inc.); Selling the Jeep 
Vehicle (Willys Motors, Inc.); Selling Wix-O- 
Matic (Wix Corp.); Retail Selling (Music Mer- 
chants of America). 


York 17, N. Y. 


SIDNEY J. STIBER PRODUCTIONS, INC. 


134 East 28th Street, New York 16, N. Y. 
Phone: MU 5-5516 


Date of Organization: June, 1954 


Sidney J. Stiber, President 

Charlotte R. Stiber, Vice-President 

Michael Mayer, Secretary 

E. W. Parrish, Jr., Production Manager 

Joe Rogers, Editorial Chief 

Joe Masefield, Contact 

Martin Green, Studio Chief 

Phillip L. Kalfus, Writer 

Ralph Berton, Writer 

Raymond Corwin, Writer 
SERVICES: Specialists in industrial and commer- 
cial films for TV, public relations and govern- 
mental use, especially 35mm color films. FAcILi- 
TIES: Complete production including sound stage, 
cutting rooms, projection and meeting facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Robert Frost; Printmakers 
(U. S. Information Agency); Wheel of Fortune 
(U. S. Rubber International); The Other Guy 
(Tyrex, Inc.) ; Hydrofoil; Gulfstream; Contami- 
nation (Grumman Aircraft Engineering Co.) ; 
Quality Is the Watchword (Watchmakers of 
Switzerland). Career Reports, series of 9 (U. S. 
Army). TV ComMERCIALS: for Anderson’s Soup; 
Maypo; U. S. Army Reserve; U. S. Rubber; 
Winterride Tires; Eastern Airlines. 


& 


HENRY STRAUSS & CO., INC. 


31 West 53rd Street, New York 19, N. Y. 
Phone: PLaza 7-0651 


Date of Organization: 1951 


Henry Strauss, Executive Producer 
Walter Raft, Vice-President 

Robert Wilmot, Vice-President 
Marvin Dreyer, Production Supervisor 
William Hagens, Training Coordinator 
John von Arnold, Media Development 


Services: Internal and external communications, 
including: sales training; sales promotion; pub- 
lic, community, customer and industrial rela- 
tions; employee attitude development; super- 
visory and staff training, through the medium of 
programmed motion pictures (excluding TV 
commercials), slidefilms, cartoons, printed and 
recorded material, training courses and guides; 
other coordinated audio-visual tools. FACILITIES: 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


HENRY STRAUSS & COMPANY: CONT'D. 


All necessary for research, planning, program- 
ming and the creation and production of these 
media 

RECENT 
MOTION 
Business 


PRODUCTIONS AND 

PICTURES The Man; Get Your Ma» 
Exchange version; Get Your Man, 
Yellow Pages version; Personalized Usage Pros 
pecting; Functional Selling (American Tel. & 
Tel. Co.); Interview Situations (International! 
Business Machines); Time to Take Stock (John- 
son & Johnson); Strangers in Paradise; Count 
Conflict; Food for Thought; Sales & Passengs 
Handling Situations (Pan American World Air- 
ways); A Man Is a Job (U. S. Employment 
Service). SLIDEFILMS: We'll Call You (American 
Tel. & Tel. Co.); An End in View; On the Cor 
trary (Frigidaire Div., General Motors Corp.); 
The Whole Nation's (Nation’s 
Magazine); Galley Planning; Counte) 
(Pan American World Airways) 


% 


STURGIS-GRANT PRODUCTIONS, INC. 


322 East 44th Street, New York 17, N. Y. 
Phone: MUrray Hill 9-4994 


SPONSORS 


Business 
Situation 


> 
Business 


Date of 1948 


Warren Sturgis, President, Exec 
tJenedict Magnes, Vice-Pres., Manage) 
Sidney Milstein, Vice-Pres., in Chg. Prod 

4. E. Snowden, Secretary-Treasure? 
Richard A. Kent, Spec. Asst. to Pres 
Anthony Delmar, Art Director 


Medical, 
films & 
scripts and storyboards; 
foreign language adaptations 
action and animation 
and 35mm Oxberry; complete 
and 35mm production; 
art studio; sound 
editing 


Organization 


Produce) 


Gen 


SERVICES 
ndustrial 


types; 


educational and 
animation of al 
TV commercials 
FACILITIES: Live 
including 16mn 
facilities for 


technical, 
filmstrips; 


cameras, 
16mm 
script-writing staff; ful 
stage, recording studio; set 
RECENT PRODUCTIONS 
MOTION PICTURES 1 Green 
(Nature Centers for Young 
of Allergy; Ne ural Mechanism of E me 818 
Anthiemesisa (Schering): Oral Diuretics in Clin 
cal Medicine (Squibb); Re port from Down North 
(Grenfell Assn. of America); 
the Newborn (Smith, Kline & French); Road 
Map to (Investors Planning Corp.) 
Skeletal and Its Treatment wit/ 
Robaxin Robins Co.); Target—Inflan 
mation; (Armour Phar 
Inflammatory Reactio 
Wu hy Johnny Bleeds, tne 
Disease” (Warner-Chilcott 
Prosthetic Replace 
Co.): Radica 
and Tech» ue 
Side 


AND SPONSORS 
Island of Nature 
America); Frontic 


and 


Resuscitation of 


Success 
Mu scle 
(A. H 
Agent 
maceutical Co.); The 
Labs. Div.); 
“Christmas 
SURGICAL FILMS 
ment Arthroplasty (Austenal 
Right Colectomy—Rationale 
(Columbia-Presbyterian Medical 
To-Side Portacaval Shunt: Th 
tomy at the Bifurcation of the 
Carotid Artery; Radical Right 
with Segmental Duodenectomy 
Node (John L 


Transvaginal Regional 


spasm 
Chyumoty y pain 


( Lederle 
story of 
Labs.). 


Center) ; 
omboendarteresc 
Left 
Hemi 
and Aortocava 
Madden, M.D.); 


Obstetrics 


Commo 


vlectomy 


Dissection 
inesthesia in 
Mitral Stenosis: 
for Hyper 
SLIDEFILMS 


Valvuloplasty for 
Parathyroid Adenoma 
(Winthrop Labs.). 
Disease (L. W. Frohlich & Co. for 
& Co.). TV CommMmerciAts: for Breath-o-Pine 
(Mohr-Eicoff); Helena Rubinstein (L. W. Froh 
lich Co.); Ivory Snow (Benton & Bowles) ; 
inghouse, Friendly American Hardware, 
83 (The Getschal Co.). 


Removal of 
parathyroidisn 
Patterns j 


Parke, Dav 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


West- 


series of 


BILL STURM STUDIOS, INC. 


19 West 45th Street, New York 36, N. Y. 
Phone: JUdson 6-1650 


Date of 


William A. Sturm, President 
Orestes Calpini, Creative Head, Secretary- 


Organization: January, 1960 


Treasure) 

Nicholas D. Newton, Vice-President, Sales 

Don McCormick, Vice-Preside nt, 
Production Supervisor 

Jacques Dufour, Head Designe) 

Ken Walker, Director 

John Vita, Background Artist 

Walter Bergman, Chief Editor 


Animation 


SERVICES 
ndustrials, 


Two 


Animation, live action, stop-motion; 
slidefilms, training films. FACILITIES: 
Oxberry animation stands; Aerial 
stand; stop-motion and insert stages. 


image 


RECENT 
MOTION 
(Savings 


PRODUCTIONS AND 
Pictures: Thru the 
Bank Assn. of 


SPONSORS 
Strangers Eyes 
Mass.); Untitled train- 
ng film (U. S. Army); X-15 (Reaction Motors) ; 
Deleo Batteries (Delco-Remy). TV COMMER- 
CIALS: for jlatz Beer (Pabst Brewing Co.); 
Mazola ‘orn Products); Firestone Tire & Rub- 


er; Spe ide l 


* 


John Sutherland Productions, Inc. 


108 West 34th Street, New York 1, N. Y. 
Phone: OXford 5-7450 


John Sutherland, President 
(See complete listing under Los Angeles area) 


* 


Systems Technology Films, Inc. 


19th Street, New York 17, N. Y. 
MUrray Hill 8-1138 


10 East 
Phone 
Date of Organization: August, 1960 
Eric Swarthe, Managing Director 


(See complete data 
onal Productions 


* 


TFi PRODUCTIONS 
(Training Films, Inc.) 


150 West 54th Street, New York 19, N. Y. 
Phone: COlumbus 5-3520 


Inter- 
section.) 


under Marathon 


nat listing, this 


Date of Organization: 1948 


Robert A 


David 


Lightburn, President 
R. Webb, Sales Deve lopment Mgr. 


SERVICES: Specialists in production of filmstrips, 
filmographs, booklets and presen- 
tations for sales promotion, sales training, dealer 
and employee training. Consultants on visual 
presentations for annual meetings, sales meet- 
traveling dealer training schools. Distribu- 
ors for all major manufacturers of audio-visual 
equipment. Recordings, tape duplication, duplica- 
tion of continuous tape for Salesmate. 
Originators of wide-screen panoramic filmstrip 
FACcILiTies: Staff of 15 providing 
writing, art work, photography; shoot- 
filmstrip masters with 35mm Oxberry. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: A Million Dollars and Safety Too 
(The Borden Company); Masxipen: The Orally 
Maximal Penicillin (Chas. Pfizer & Co.); Oil 
Filter Facts; Filter Magic; Listen to the Man 
(Purolator Products); So You Need Leaders; 
To Have and to Hold (Girl Scouts of the U. S. 
A.); Boy With a (Presbyterian Church) ; 
100 Percent Club: Marketing Programs (IBM); 
1960 Merchandising (Personal Products). 


slides, easels, 


ngs, 


Beseler 
presentations. 


research, 


ng of 


Coin 


BUSINESS 


® 
TELIC, INC. 


Film Center Building 

630 Ninth Avenue, New York 36, N. Y. 

Phone: (211) JUdson 2-3480 

Date of Incorporation: 1956 

Elwood Siegel, President and Executive 
Director 

Edward F. Boughton, Vice-President and 
Production Supervisor 

Will Sparks, Chief, Story Department 

David Mower, Assist. Prod. Supervisor 


SERVICES: Co-producers of motion pictures, slide- 
films, records and tapes to persuade, inform or 
educate. A complete film production service, in- 
cluding the individual services of writers, direc- 
tors, editors, cameramen and sound recordists, for 
Business, Industry, Agriculture, Government and 
TV. Maximum security project department. Live 
action and/or animation. Sole producers of infor- 
mation films in DynaFrame. FACILITIES: Com- 
plete 35mm and 16mm air-conditioned production 
facilities, story conference rooms, insert stage, 
screening rooms, full editorial facilities. Special 
cameras and recorders, lighting, electrical and 
grip equipment for location work. 

RECENT PRODUCTIONS 
MoTION Pictures: The 1960 Floor Convention 
Program; Here Comes the Trailer; Success 
Story; A New Dimension in Rotovinyl Quality; 
Take a Dealer's Word For It; Introducing 
Palatial Corlon; The Case of the Furring Strips; 
Report from Birmingham (Armstrong Cork 
Company); Lubrication Maintenance of 
Automotive Mobil Oil Co., 
Inc.); The Mechanomics; Chet 
Huntley on Grassland Farming (New Holland 
Machine Company); The X Device (Fairchild 
Camera and Instrument Corp.); The Boy From 
Hickory Street (Boy Scouts of America); The 
Ashore Navigation Marine Capability 
(Sperry Gyroscope Co.); Sperry Piedmont Facil- 
ity (Sperry Piedmont Co.); Die Casting (Amer- 
ican Zine Institute). THEATRICAL & TV CoMMER- 
CIALS: for New Holland Machine Co.; Boy Scouts 
of America; Armstrong Circle Theatre; Batten, 
3arton, Durstine & Osborn; Foltz-Wessinger, 
Inc.; N. W. Ayer & Son; Hills Bros. Coffee, Inc.; 
Hubley Manufacturing Co.; Display Studios; J. 
Walter Thompson Co.; Doyle Dane Bernbach, 
Inc.; Venus Pencil; Sullivan, Stauffer, Colwell 
& Bayles, Inc. 


% 


TELEVISION GRAPHICS, 


369 Lexington Ave., New York 
Phone: MUrray Hill 6-5255 
Date of 1949 


Bernard Rubin, President 

Lee Blair, Secretary, Treasurer 
Sidney Greenhaus, Prod. Mgr. 
Calvin Schultz, Chief Editor 
Howard Linkoff, Sales Repr. 
Michael Alexander, Directo; 
Charles Powers, Director 
Edmond Witlas, Director 

Don Towsley, Head, Animation 
Ted Pahle, Head, Photography 


SERVICES: Production of television commercials 
for all leading advertising agencies. FACILITIES: 
Two sound stages (7p’ x 200° & 50° x 100’); 
complete animation debt.; optical printing facili- 
ties; 35mm Mitchell rear-screen process pro- 
jector. 
(See Film Graphics’ listing this section for 
production references, sponsor data) 


AND SPONSORS 


and 
Equipment (Socony 
World of Farm 


Center; 


INC. 
17, N. ¥. 


Organization: 


For the BEST in Film Production Sources 
—Refer to These Review Pages in 1961 
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TERRYTOONS 
(Division of CBS Films, Inc.) 


38 Centre Avenue, New Rochelle, N. Y. 
Phone: New Rochelle 2-3466 

Date of Organization: October, 1958 
William M. Weiss, Vice-Pres. & Gen. 
Frank Schudde, Production Manager 
John Heffernan, Sales Manager 
William C. Boyd, Business Manage? 
Thomas J. Morrison, Director of Stories 
Arthur E. Bartsch, Dir. of Commercials 


Mg: . 


Services: All animation production services; 
storyboard through completed film. Produce com- 
plete theatrical animated films which are dis- 
tributed by 20th Century-Fox Film Corp. FAcILI- 
TIES: Complete facilities for voice and music 
recording; photography, editing, animation, ink- 
ing (Xerox reproduction unit), painting, etc. 
RECENT PRODUCTIONS AND SPONSORS 
TV Fitms: Deputy Dawg; Farmer Al Falfa; 
Heckle & Jeckle (CBS Films, Inc., syndicated) ; 
Tom Terrific; Mighty Mouse (CBS Network). TV 
COMMERCIALS: General Foods (Benton & 
Bowles); Piels (Young & Rubicam); Ford (J. 
Walter Thompson); Nabisco (McCann-Erick- 
son); Colgate (Ted Bates). 


* 


TIESLER PRODUCTIONS 
304 East 52nd Street, New York 22, N. Y. 
Phone: PLaza 5-7364 
Date of Organization: 1957 
Hans Tiesler, Owner 

Services: Complete production services for in- 
dustrial, special purpose films. Specialists in 
public relations, sales promotion, educational and 
sales training motion pictures. FAcILities: Of- 
fices, projection and cutting room with personnel 
for script writing, script “doctoring,” direction, 
editing, technical animation and production. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Copper Tube in Building Con- 
(Revere Copper and Brass, Inc.) ; 
Triazole (American Cyanamid Co.). 


struction 


Amino 


TOMLIN FILM PRODUCTIONS, INC. 


180 Lexington Ave., New York 17, N. Y. 
Phone: YUkon 6-5090 

Date of Organization: 1939 

Date of Incorporation: 1946 

Frederick A. Tomlin, President 

Carl A. Tomlin, Vice-President 

Mary D. Tomlin, Secretary-Treasure) 
David Keith Hardy, Associate Produce 
Harry L. Flynn, Sales Manager 


SERVICES: Production of sales promotion, institu- 
tional, and industrial motion pictures, sound 
slidefilms, wide-screen slides and filmstrips, regu- 
lar filmstrips and slides, slide motion pictures. 
Special emphasis on color control. FACILITIES: 
Photographic studio, art department, editing and 
dark rooms; Oxberry animation stand with Ox- 
berry 16mm and 35mm camera; 16mm and 35mm 
motion picture cameras; still photographic and 
projection equipment; Panamatic filmstrip cam- 
era. 

RECENT PRODUCTIONS AND SPONSORS 
MoTIOoN Pictures: Advancing Like ’60 (Warwick 
& Legler, Inc.); Progress Report 433L #1 
(United Aircraft Corp.); Cessna Presentation 
(Time, Inc.); Annual Report 1960 (General 
Foods Corp.). SLIDEFILMS: Annual Report 1960; 
Campaign Rally (General Foods Corp.); Annual 
Report 1960 (TV Stations, Inc.); Using Your 
Advertising to Help You Sell; Something New 
Has Been Added; Local as Main Street (Metro- 
politan Life Insurance Co.); Grinding Wheels; 
Marketing U. S. Tapes (U. S. Rubber Co.). 


11TH ANNUAL PRODUCTION 


% 


TRANSFILM-CARAVEL INCORPORATED 
Executive Offices: 445 Park Avenue, 
New York 22, New York 
Phone: PLaza 2-4100 
Film Production Division: 20 West End 
Avenue, New York 23, New York 
Phone: PLaza 2-4100 
Date of Transfilm, 1941 
Caravel, 1921 


Organization: 


OFFICERS 

William Miesegaes, President 

Michael A. Palma, Executive Vice-President 

David I. Pineus, Senior Vice-President 
tobert H. Klaeger, Senior Vice-President 

Milton Millet, Secretary-Treasurer 

William E. Huston, Vice-President, TV 
Commercial Sales 

Joseph F. Kilmartin, Vice-President, 
Business Program Services 

William Burnham, Vice-President 

Gordon Crowe, & Executive 
Producer, Business Program Services 

Peter A. Griffith, Vice-President 

L. E. Waddington, Executive Producer, 
Business Program Services 

E. H. Moss, Director, Training Program 
Services 

Thelma Allen, Account Executive 

Raymond DuFlon, Account Executive 

Hampton W. Howard, Account Executive 

Robert Melahn, Account Executive 

Paul Minor, Account Executive 

James A. Steen, Jr., Account Executive 

Albert Boyars, Public Relations Director 


Vice-President 


FILM PRODUCTION DIVISION: 


Robert H. Klaeger, President 
John J. Fenton, Vice-President, Production 
Andrew L. Gold, Vice-President, Government 
Services 
Stephen Kambourian, Vice-President, 
Motion Picture Completion 
Calhoun C. McKean, Vice-President & Directo) 
Robert Drucker, Executive 
Philip Donoghue, Exe cutive Produce) 
Chris Herfel, Executive Producer 
James Rose, Producer-Director 
John G. T. Gilmour, Producer-Director 
John C. Orr, Associate Producer 
Michael Phillips, Assistant Director 
David Quaid, Director of Photography 
Paul Heller, Art Director 
Robert C. Jacques, Supervising Editor 
Bruce Heerdt, Manager, Print Service 
Department 
Martin Berman, Studio Manager 


Produce r 


Affiliate of Transfilm-Caravel Incorporated: 
Transfilm-Wylde Animation 

20 West End Avenue, New York 23, N. Y. 
Phone: PLaza 2-4100 


Robert B. Bean, Executive Producer 

Fred Levinson, Executive Producer 

Joseph C. Bernstein, Producer-Director 

Marvin Friedman, Art Director, TV 

Frank Furio, Art Director, Industrial 

Hal Silvermintz, Designer 
SERVICES: Create and execute complete communi- 
cations programs for business and industry; mo- 
tion pictures; training programs, sales and stock- 
holder meetings; product presentations; closed 
circuit TV; sound slidefilms; visualizations; 
dramatizations, etc. TV commercials from script 
to film. FacriLities: Air-conditioned stages 
largest is 100’ x 75’; permanent cyclorama; ani- 
mation and art department; three animation 
camera stands; optical printer; complete editing 
facilities; prop and scenic departments plus fully 
equipped power-tooled work shop; scene docks; 
permanent kitchen; still photography studio and 
laboratory; complete magnetic sound recording 
system; modern screening room and_ stage 
equipped for front and rear projection plus all 
interlock combinations. 


REVIEW 


TRANSFILM-CARAVEL: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTiIon Pictures: Signs of the Times (U. S. 
News & World Report); News Power (Buffalo 
Evening News); The Dealer Is Always Right; 
The Psychiatrist (E. I. duPont de Nemours & 
Co., Inec.); Secotehgard (Minnesota Mining & 
Mfg. Co.); The Wonderful World of Trains (The 
Lionel Corp.); Nike Zeus—There Is a Defense; 
Nike Zeus—First Round Firing; Report of Prog- 
ress #6 (Bell Telephone Labs.); ABC Warfare 
Defense Ashore: Radiological Monitoring 
Plutonium Hazards (Bureau of Naval Weapons, 
Navy Dept.); Way of Life; Recruiting; one 
untitled (U. S. Air Force); For Our Own 
(Mortuary Service, U. S. Air Force); Untitled 
dealer announcement (Studebaker-Packard). 
SLIDEFILMS: A Program for Building; Clientele 
Building in Mme. Curie (Metropolitan 
Life Insurance Co.); Bell Chime; Home Inter- 
phone; Data-Phone (American Tel. & Tel. Co.); 
The Light Side of Decorating, filmograph (Su- 
perior Electric Co.); Untitled sales promotion 
(Edwards Electric Co.); The ABC’s of Applying 
a Dress Zipper; The ABC’s of Applying Neck- 
line Zipper; The ABC’s of Applying a Skirt 
Zipper (Talon Zippers, Donahue Sales Corp.) ; 
dealer announcement (Studebaker-Packard). 

TV COMMERCIALS: for Woodbury Shampoo; U. 
S. Steel; Pepsi-Cola; Yellow Pages; G. E. Major 
Appliances; Stegmaier Beer; Zest; Bradley 
Toys; Infra-Rub; Minute Maid; Esso; Carna- 
tion Milk; RCA Silverama TV Tubes; Angel 
Skin; Kinney Shoes; Socony Mobil; Mennen 
Products; Fleischmann’s Margarine; Shulton 
“Old Spice”; Carling’s Ale; Lanolin Plus; Good- 
year; Pepsodent; Coca-Cola; Prell; Fab; Good- 
rich Tires; Ipana; Schaefer Beer; Amoco; 
3eechnut Coffee; Borden’s; Arrow Shirts; Pres- 
tone; Nescafe; Greyhound Bus; U. S. Savings 
Bonds; Vel; Saran Wrap; Ajax; Rambler; Vicks; 
Pontiac; G. E. Radios; DuPont Car Wax; U. S. 
Tires; Ideal Toys; Vaseline; Sterno; Remington 
Shavers; Van Heusen Shirts; Old Gold; DuPont 
Paints; Ballantine Beer; Sportsman Cigarettes; 
Scotchgard; Universal Coffeematic; Westing- 
house TV; Hormel Sausages; U. S. Air Force; 
Viceroy Cigarettes; M & M Candy; Camel Ciga- 
rettes; Muriel Cigars; Lionel Trains; Super 
Anahist; Cadillac Motors; American Gas Assn.; 
Sudden Beauty; Venus Pencils; Vanish; Baby 
Magic; Marx Toys; Certs; Mr. Sleep; Koehler 
Beer; Veracol-Trizate; Primatene; Luxtrol; 
Downy; Samsonite Luggage; and others. 


Action: 


UNIFILMS, INC. 
6 East 46th Street, New York 17, N. Y. 
Phone: YUkon 6-5720 
Date of Organization: 1951 
Branch Office and Studio: 74 Stage Street, 
Stamford, Conn. Phone: DAvis 4-0737. Earle 
Curtis, Jr., in charge. 
Charles E. Gallagher, President 
John Reed King, Vice-President, 
Executive Producer 
Robert W. Stringer, Vice-President, 
Senior Director 
Nicholas Masci, Vice-President, 
Client Relations 
Clarence Smit, Assistant Treasurer 
Richard F. Maury, Senior Writer 
Mako Oike, Art Director 
Earle Curtis, Jr., Studio Manager 
SERVICES: Motion picture and slidefilm 
tion; planning, script, distribution control, li- 
brary services. Incentive programs and _ staff 
audio-visual services to management. FACILITIES: 
Staff, studio, theatre, editing rooms, art depart- 
ment, vault, location equipment and vehicles; 
complete sound department. 


produc- 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


UNIFILMS: CONT'D. 


RECENT PRODUCTIONS AND 
MoTION PictuREsS: A Trip to 
tory Proving Ground (The Budd Co.); Black 
Day for (Dresser Mfg. Div.); Sales 
Promotion Story (Trans-World Airlines); Mech- 
anized Forestry (International Paper Co.); 1959 
Nigeria Economy Run (Socony-Mobil Oil Co.); 
Nixon Interview; Goldwater Interview (Cam- 
paign Associates). SLiperILMS: The Nickel Car- 
bonyl Process; Atomic Charley (The Budd Co.): 
PVC Facts (The Walworth Co.); Project Me 
(McDonnell Aircraft). TV ComMMERCIALS 
for Northeast Airlines; Shell Oil Co.; Lewyt; 
Matico Tile; Dow Chemical Co.; LaRosa. 


SPONSORS 
Autopia; Labora- 


Corrosion 


eury 


United Film & Recording Studios, Inc. 
17 East 45th Street, New York 17, N. Y. 
Herbert Rosen, Eastern Representative 


(See complete listing under Chicago area) 


UNITED STATES PRODUCTIONS, INC. 


5 East 57th Street, New York 22, N. Y. 
Phone: PLaza 1-1710 


Date of Organization: June, 1946 


Francis C. Thayer, President 

Thomas H. Wolf, Vice-President 
Richard G. Blaine, Vice-President, Sales 
René Bras, Secretary-Treasure? 


Services: Production of theatrical, television 
and industrial motion pictures, sound slidefilms, 
filmstrips and TV commercials. FAcILities: 35- 
mm and 16mm _ production 

studio, animation stands 
ment, live and animation 
sound slidefilms. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Turnpike Tube Mill (Phelps 
Dodge Copper Products Corp.); Launching the 
S. S. Burl Watson (Cities Service Oil Co.); Good 
Writing (Holiday Magazine); Results (Readers 
Digest); Annual Report (Pitney-Bowes, Inc.) ; 
Dayton Printing (Readers Digest); Famous 
Artists Paint (Famous Artists Schools, Inc.). 
SLIDEFILM: for Allied Chemical Corporation. TV 
COMMERCIALS: Barbasol Co.; Famous Artists 
Schools, Inc. (Gumbinner Agency); Freedomland 
(Ellington Agency); Johnson & Johnson (L. W. 
Frohlich); Howard Johnson (N. W. Ayer). 


facilities, including 
and recording equip- 
motion pictures and 


UNIVERSITY FILMS 
(Formerly William P. Gottlieb Company) 


Plaza Hotel, 2 West 59th St., 
New York 
Phone: PL 2-3520 


New York 19, 


Date of Organization: 1949 


William P. Gottlieb, President 

Walter E. Schaap, Vice-President 

Aida Golt, General Manager 

John G. Finkbiner, Production Manage) 

Paul C. Hodge, Jr., Art Director 
Services: Creation and production of 
slidefilms and filmstrips. Specialists in educa- 
tional and institutional work, sales promotion, 
personnel training, business-sponsored filmstrips 
for school distribution. Counsel on all phases of 
audio-visual presentations, Writing and produc- 
tion of illustrated booklets. FactLiries: Research 
and scriptwriting staff; art department; photo 
studio; recording and projection equipment. 
RECENT PRODUCTIONS 
SLIDEFILMS: Satisfy Your Customers’ Secret 
Needs (Westwood Industries): Your Future in 
Life (Sell and Train, Ine.) ; Boston Unive raity 
A Century of Urban Education (Boston Univ.): 
French for Elementary Schools, set #2 (Me- 
Graw-Hill Book Co.); Managing Your Clothing 


sound 


AND 


SPONSORS 
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UNIVERSITY FILMS: CONT'D. 


Dollars (Household Finance Corp.); New Hori- 
zons in Arithmetic (Webster Publishing Co.); 
The 90% You (American Institute of Men’s 
& Boys’ Wear). 


® 


VAN PRAAG PRODUCTIONS, INC. 
1600 Broadway, New York 19, N. Y. 
Phone: PLaza 7-2687 (TWX: NY 1-2687) 


Date of Organization: 1950 


Branch Offices: Florida: 3143 Ponce de Leon 
Blvd., Coral Gables, Miami. Phone: HIgh- 
land 4-3191. Maurice Van Praag, Gen. Mgr. 
Michigan: 2301 Dime Bldg., Detroit 26. 
Phone: WOodward 2-4896. Andrew Pastula, 

Mgr. California: 6269 Selma Ave., 

Hollywood 28. Phone: HOllywood 2-2341. 

J. Vallier, Gen. Mgr. 


Gen. 


William Van Praag, President 

Mare S. Asch, Executive Vice-President 
Frank Stephan, Vice-President 

Douglas J. Baker, Director of Production 
Maurice Van Praag, Gen. Mgr., Miami 
Andrew Pastula, Gen. Mgr., Detroit 

J. Vallier, Gen. Mgr., Hollywood 

Hal Persons, Account Supervisor 
Anita M. Palumbo, Business Manager 
Robert Van Praag, Distribution 
Oscar Canstein, Chief Editor 

Daniel Karoff, Production Manager 
Lois Gray, Accounting 


Services: Theatrical, documentary, commercial, 
television and industrial films in black & white 
and in color; distribution. FactLitires: Complete 
sound studios and mobile units. Creative, art, 
casting, editorial and distribution services. Film 
vaults, projection and other related facilities and 
services. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Color-Up Story (Revlon) ; 
The Data Center; Annual Report (International 
Business Machines). TV COMMERCIALS: for All 
Detergent (Needham, Louis & Brorby); Alcoa 
Aluminum (Fuller & Smith & Ross); Amoco 
Gas & Tires (Joseph Katz Agcy.); Ariden Tab- 
lets, Texise Detergent (Henderson Advg.); 
Arizona Light & Power (Bozell & Jacobs); Auto- 
Lite (Grant Advg.); Buick, Chesterfield Ciga- 
rettes, Esso Gasoline, Westinghouse Appliances 
(McCann-Erickson); Capital Airlines, Comet 
Cars, Hood Dairies, Phenyl-Drane Nose Drops 
(Kenyon & Eckhardt); Firestone Tires (Camp- 
bell-Ewald); Isodine Gargle, Isodettes Lozenges 
(Reach, McClinton); Minipoo Shampoo (Law- 
rence Gumbinner); Post Cereals (Benton & 
3owles); Phillips 66 (Lambert & Feasley); 
Plymouth & Valiant Cars (N. W. Ayer); Ramb- 
ler Cars, Sinclair Gasoline (Geyer, Morey, Mad- 
den & Ballard); Rayco (Mogul, Williams & 
Saylor); Tube Rose Snuff, Wonder Buns & 
Rolls (Ted Bates). 


VAVIN INC. 
(Video & Visual Information Films) 


236 East 46th Street, New York 17, N. Y. 
Phone: MUrray Hill 2-4624 


Date of Incorporation: March, 1948 


Foreign Offices: 72 Boulevard Raspail, Paris 
XVI, France. Phone: LITtre 99-61. Mme. 
Yvonne Oberlin, Manager. 31 Grande Rue, 
Geneva, Switzerland. Phone: 26-21-27. N. Z. 
Moreno, Vice-President & Manager. 

Richard de Rochemont, Pres., Ch. of Board 

Gerald E. Weiler, Executive Vice-President 

Helen B. de Rochemont, Vice-President 

Ruth Teksmo, Secretary, Asst. Treasurer 

N. Z. Moreno, Vice-President 

Joseph Stultz, Vice-President 


Production of 
public relations 


SERVICES : 
trial, 


indus- 
films for 


documentary, 
and travel 


BUSINESS 


VAVIN, INC: CONT'D. 


non-theatrical and TV _ distribution. 
Production of closed-circuit presentations. Fa- 
CILITIES: Production and editorial for 35mm 
and 16mm color and black & white in U. S. and 
overseas locations, 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Power of the Printed Word 
(International Paper Co.); Museum in Action 
(Virginia Museum of Fine Arts); Steps to the 
Jets (Air France); The Human Factor (E. I. 
du Pont de Nemours & Co.); two travel films 
(French Government Tourist Office); public re- 
lations series (Reader’s Digest Assn.). 


theatrical, 


VISION ASSOCIATES, INC. 


680 Fifth Avenue, New York 19, N. Y. 
Phone: Circle 5-2611 


Date of Organization: December, 1959 


Lee R. Bobker, President 

Seymour J. Weissman, Vice-President 
Irving L. Oshman, Vice-President 
Helen R. Kristt, Vice-President 


SERVICES: Producers of motion pictures, slide- 
films, theatrical and television programs. FACILI- 
TIES: Offices, screening and editing rooms and all 
necessary facilities for production of film, tape, 
theatrical and all audio-visual media. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Flight (The Federal Avia- 
tion Agency); Follow Me, Girls; Girl Outside 
(Girl Scouts of the U. S. A.); This Is Coffee!; 
The Long Cool Summer; The Secret of Good 
Coffee (The Coffee Brewing Institute, Inc.) ; 
Democracy Against the Hate Mongers (United 
Auto Workers); Follow the Sun (U. S. Informa- 
tion Agency); Time for Silver (International 
Silver Co.). TV ComMeERCcIALS: for Boys’ Clubs 
of America; Muscular Dystrophy Assns. of 
America; N. E. T., Anti-Defamation League of 
B’nai-Brith; United Auto Workers. 
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VISUALSCOPE INCORPORATED 


103 Park Avenue, New York, N. Y. 
Phone: MUrray Hill 3-3513 


Date of Incorporation: 1955 


Robert Taylor, President 

Manny Rey, Exec. Vice-Pres., Art Director 
Edward L. Rasch, Vice-President, Sales 
Marvin Green, Jr., Sales Manager 


Services: Audio-visual presentations including 
the Visualscope wide screen slide and filmstrip 
presentations, 35mm and 16mm _ filmographs, 
slides, flipcharts, VuGraphs and _ spectaculars 
staged for sales meetings, sales promotions and 
training, public relations, service training, 
agency-client presentations, corporate  stock- 
holders meetings, motivational research studies 
and technical presentations. FACILITIES: Com- 
plete art department, photographic studio, staff 
writer, projection equipment and recording fa- 
cilities. Trained personnel for staging and pro- 
jection of presentations. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Life Insurance—What it 
Means and How it Works (Institute of Life 
Insurance); 1961 Distributors Sales Meeting 
(Sylvania Lighting Products). FILMOGRAPH: 
Pyramid of Profits (Lever Bros.); Involvement 
(Ladies Home Journal); Open Me First (East- 
man Kodak Co.); Decision, Decision, Decision 
(National Lumber Mfrs. Assn.). WtpE-SCREEN 
SLIpeFILMS: Pages That Sell (McCall’s Maga- 
zine); A Short Profitable Story (Clairol Inc.) ; 
Involvement (Ladies Home Journal); New 
Liquid All; Swan Liquid; Manpower (Lever 
Bros.) ; Kodak Holiday (Eastman Chemical Co.) ; 
Health (Pepsi-Cola Co.); Wood Promotion Cam- 


SCREEN MAGAZINE 





VISUALSCOPE INCORPORATED: CONT'D. 


paign (Van Sant Dugdale). SLIDEFILMsS: Too 
Hot (Ethyl Corp.); The Breathless Pace (Heub- 
lein Inc.); Woman Editorial (Saturday Evening 
Post); Spendwell’s Conversion (Girl Scouts of 
the U. S. of America); Standard Packaging 
(Smith, Hagel & Knudsen); New Dimensions 
in Research (W. R. Grace & Co.); 1960 Sales 
Promotion (Bordens Co.); Here’s How; You 
Profit With Group (New York Life Insurance 
Co.); HTH (Olin-Mathieson Chemical Corp.) ; 
Readers Survey (Reader’s Digest); A. V. (Con- 
gregational Christian Church); Pages That Sell 
(McCall’s Magazine); Communications Systems 
(American Tel. & Tel.); Skin of Our Teeth 
(Theater Guild). 


e 


ROGER WADE PRODUCTIONS, INC. 


16 West 46th Street, New York 36, N. Y. 

Phone: CIrcle 5-3040 

Date of Incorporation: 1946 

Roger Wade, President 

Ralph Bell Fuller, Vice-President 

John Savage, Director of Motion Pictures 

Donald H. Lothrop, Head of Creative 

Photography 

Jack Gaughan, Art Director 

Nicholas Dancy, Writer, Director 
SERVICES: Production of motion pictures for in- 
dustry and government; TV commercials, anima- 
tion, sound slidefilms. Specialists in production 
of Salesmate programs. FACcILITIES: Photo- 
graphic studio, editing room, dark rooms; Ox- 
berry 16mm, 35mm animation stand and slide 
and slidefilm cameras and stands. Complete crea- 
tive, script and art departments. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Behind the Balance Sheet 
(Boston Safe Deposit and Trust Co.); Embalm- 
ing (U. S. Naval Photographic Center) ; Decision 
for Tomorrow (Bank of New York); To Have 
and to Hold (Union Bank of Los Angeles); 
Split Second World (Sperry Gyroscope Div.). 
SLIDEFILMS: The Two Bill Wakeleys (Mass. 
Mutual Life Insurance Co.); Clear Roads Ahead 
(International Salt Co.); Sound Approach to 
Profits (Muzak Corp.); Teamwork for Service 
(Hewitt-Robins, Inc.); Statusphere (Conde-Nast 
Publications); Opportunity for You (American 
Savings and Loan Institute); Sea Safari Cruises 
(Moore MacCormack Lines, Inc.). 


& 


Washington Video Productions, Inc. 
15 East 40th Street, New York 16, N. Y. 
Phone: LExington 2-9450 
Wendel Sether, Representative 

(See listing under Washington, D. C.) 


Wilding Inc. 


405 Park Avenue, New York, N. Y. 
Phone: PLaza 9-0854 

Hugh Gage, Vice-President 

Mel London, Executive Producer 


(See complete listing under Chicago area) 


See Advertising Pages for Helpful Data 

Producers advertisements appear on 
other pages of this Annual Review Issue carry 
this special designation (*) over listing text. 
Refer to the convenient “Index to Advertisers” 
on the last page of this issue for page number. 
The “Blue Chips” of film production advertise 
regularly in the pages of BUSINESS SCREEN. 


whose 
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& 


WILLARD PICTURES, INC. 

45 West 45th Street, New York 36, N. Y. 

Phone: JUdson 2-0430 

Studio: (Editorial, cutting, projection, re- 
cording, animation) 550 Fifth Avenue, New 
York, N. Y. 

Date of Organization: 1932 

Branch Office: 1536 Connecticut Ave., N. W.., 
Washington, D. C. John T. Gibson, Repre- 
sentative. 


John M. Squiers, Jr., President 

S. A. Scribner, Vice-President 

S. H. Childs, Treasurer 

Richard T. Kennedy, Dir. Script Dept. 


SERVICES: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U. S. Armed Forces and 
Governmental agencies; theatricals; television 
film shows and commercials. FACILITIES: Mitchell 
NC cameras and camera-top station wagons, 
portable generators, field sound recording in- 
struments; pioneer in industry techniques and 
equipment; color production in East and South 
America for theatrical producers; animation de- 
partment; projection and cutting rooms; creative 
staff. 

RECENT PRODUCTIONS 

MoTION Pictures: A Tale 

Geigy Construction 1960 

Corp.); Orinoco Ornithology 
Corp.); The Technique of Oral Biopsy; How to 
Prepare a Ship for Overhaul; Isolation Tech- 
niques (U. S. Navy); Further Clinical Usage 
for Aristocort; Quality Street; Rolls of Chemo- 
therapy in Mammary Cancer; Three Sales Train- 
ing Films; New Uses for Varidase, Declomycin, 
Aristocort (Lederle Labs. Div., American Cy- 
anamid Corp.); Morden African Expedition 
(Mrs. Wm. J. Morden, Peabody Museum of 
Yale University) ; Because Somebody Cares (The 
Good Shepherd Home). 


* 


WONDSEL, CARLISLE & DUNPHY, INC. 
1600 Broadway, New York 19, N. Y. 
Phone: CIrcle 7-1600 
Date of Organization: 1957 


Harold E. Wondsel, President 

Robert W. Carlisle, Vice-President in charge 
of Production 

Thomas Dunphy, Vice-President in charge 
of TV Activities 

Jack Lemmon, Vice-President in charge of 
Sales 

Walter Kullberg, Secretary-Treasurer 

John Affriol, Production Manager 


SERVICES: Complete facilities and staff person- 
nel for the production of all types of motion 
pictures including theatrical, industrial, docu- 
mentary and television. FACILITIES: Our own 
large air-conditioned studio, 4” and 35mm tape 
recording, complete camera, lighting and all 
other photographic equipment. Editing and film 
storage facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Supreme Court (U. S. Infor- 
mation Agency); Maintenance Management (U. 
S. Air Force); 1961 Bondware (Continental 
Can Co.); Low Profile Tire (U. S. Rubber Co.) ; 
The Paper Curtain (Comm. for the Arts, Demo- 
cratic National Comm.); The Platform (Plat- 
form Comm., Democratic National Comm.); The 
Eternal Gem (DeBeers Consolida'ed Mines, 
Ltd.); Marine Leadership (U. S. Navy); 1961 
Sales Presentation (National Assn. of Insur- 
ance Agents). 


AND SPONSORS 
of Three Chemists; 
(Geigy Chemical 
(Creole Petroleum 


For the BEST in Film Production Sources 


—Refer to These Review Pages in 1961 


ANNUAL PRODUCTION REVIEW 
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SEYMOUR ZWEIBEL PRODUCTIONS, INC. 


11 East 44th Street, New York 17, N. Y. 

Phone: MUrray Hill 2-4450 

Date of Organization: 1948 

Seymour Zweibel, President, Executive 

Producer, Director 
Susan Wayne, Vice-President, Producer, 
Director 

Lillian Klass, Secretary 
SERVICES: Production of industrial and theatrical 
motion pictures and sound slidefilms. FACILITIES: 
Complete 35mm and 16mm motion picture and 
sound slidefilm production. Still photo studios, art 
department, editorial services, sound recording, 
b&w and color processing. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: How to Use Your D & B Service 
Most Effectively (Dun & Bradstreet); Credit 
the Key to Sales (National Retail Merchants 
Assn.); Trading Up at Penney’s (J. C. Penney 
Co.); untitled training series for Esso Standard 
Oil and W. T. Grant Co. 


NEW YORK STATE 


Rampart Associates, Inc. 


11 North Pearl St., Albany, N. Y. 
Phone: 3-3891 


Philip Itzkow, Account Executive 


(See complete listing under New York City) 


Buffalo, New York Area 


ACADEMY-McLARTY PRODUCTIONS, INC. 


15-47 Stanley Street, Buffalo 6, N. Y. 

Phone: TX 3-0332 

Date of Organization: 1934 

Date of Incorporation: 1959 

Branches: South Warren St., Syracuse 
2, N. Y. Phone: HArrison 2-6212. Thomas 
Fitzpatrick, Jr., Executive in Charge. 


Franz E. Hartmann, Pres. & Exec. Producer 
Henry D. McLarty, Exec. Vice-Pres. Chg. 
Sales 
Norman B. Ross, Production Manager 
Willard D. Jones, Director of Photography 
Carl Pryer, Director, Editing Dept. 
James Vormelker, Manager, Slide & 
Filmstrip De pt. 
Ardith Dillon, Writer 
Gordon Christopherson, Art Director 


2929 
000 


Services: A comprehensive film service from 
pre-planning to projection. Specializing in 16mm 
and 35mm motion pictures for sales training and 
promotion, public relations, education, fund rais- 
ing and area development. Low budget “Cine- 
gram” service. TV film and slide commercials. 
Tape, dise and film recording. Equipment rentals. 
FaciLities: Sound stages in Buffalo and Syra- 
cuse. Arriflex, Bell & Howell, Maurer cameras. 
Ranger-tone 4%” tape recording; interlocked 
Stancil-Hoffman studio dubbers and recorders; 
Magnasync portable recorders; Maurer optical 
recording; hot press titler; 3 music libraries; 
studio and location lighting. Houston crane, ani- 
mation stand, completely equipped 7-ton mobile 
unit. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Rice Bowls to Rockets (Gray 
Iron Founders’ Society); Hard to Handle (Lapp 
Insulator Co.); Let’s Talk Bulk (Cooperative 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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MIDDLE ATLANTIC STATES: 


ACADEMY-McLARTY: CONT'D 

G. I F The 
Vitane in 
South 


Exchange, Inc.); 
Leather (Ohio Leather Co.) ; 
(Esso Standard Oil of 
Be e? of T) inidad 
Fresh fi Tree to 


Citrus Commission) ; 


Story of Ohio 
Trinidad 
America); The 
(Carib Industries, Ltd.); 
You (Trinidad & Togaggo 
Football Training Films in 
Color (Ansco Co.); The Fox (Consoli 
dated Industries); Oolie Sees Miami (Horst 
Krumpke, Inc., West Berlin, Germany); Tre: 
Transplanting (New York State Tree 
Duxbak Presents (Utica Duxbak 
SLIDEFILMS: What Js Cast Iron; The 
Iron: The Properties of Ductile 
Iron Founders’ Society); Working Wor 
with Wire (E. H Titchner, Ine # Split 
System Heat Pump—Commercial; Air Purifie 

Benefits of Residential Ai) Conditioning; 21 
Heat; Famous Inatalla 
System Heat Pump—Residential; 
Future Thermocenter: Universal 
Weathermake) Residential; Heating 

Residential; Oil Heating—Residential; Rooftop 
Heating & Cooling Com cial 


% 


HOLLAND-WEGMAN PRODUCTIONS 
N. ¥. 


om 


Swamp 


Savers) ; 
Utica Corp.) 
Properties 
of Gray Tron 
(Gray 


acres 


Vlectric 
tions; Split 
Home with a 


Series Carrie? 


Gas 


(Carrier Corp.) 


207 Delaware Avenue, Buffalo 2, 
Phone: TL 3-7411 


Date of Organization: 1952 


Edward J 
Sheldon C 
James I. 
Paul G 


Wegman, Partne 
Holland, Partne) 
Allan, Production Manage? 
Ent, Director of Photography 
John V. Gates, Cinematographe) 
Andrew MacGowan, Jr.. Senio 
W riter-Directo 
Norman Tolson, TV ¢ 
Zeb M. Pike, Write 
Timothy E. Sheehan, W7 
Zso Tolson, Writer-Directo 
John E. Bjarnow, Art Directo 
Floyd G. Stratton, Laboratory Manag: 
James G. Linnan, Chief Sound Enginee 
Paul B. Davis, Account Executive 
SERVICES 
sound 


reative Directoy 


Director 
Director 


Producers of 
slidefilms ginal 
cept to distribution. Permanent staff of 2 
creative ple to 
produce public 
trial, fund-raising, 
entific 
licated 
wards, 
and 


from or resear¢ 


motion picture pe pian, W 
relations, 


medical 


sales promotion, 
educational, 
films. Producers of commercials and sy 
luding tory 
jingles 


} 
aies 


programs for television, in« 


scripts, an and Plann 
production of. national 
FACILITIES 
production center 50 
studios for 


shooting; 2 recording and 


mation 
meetings ¢ 
programs integrated filn 


ound 


Completely 


maller 
mixing 
Moviolas; 2 interlo 
15-seat theatre: 16mm and 
Mitchell and Arriflex cameras; 
dollies equipped with Worral 
nel 


ng rooms with 


rooms; 55mm blimpec 


Fearless Panoram 
heads; multi-char 
and m 


tw 


magnetic film recording xing 


4” Ampex re 


equip 
ment; 
corders; 
phone; 
16mm 
music 


optical film recorde1 

M-R mike boom witl 
art and 
and 35mm 


Telefunken micré 


animation facilities, including 
stand; 
laboratory for processing nega 


printing 
RECENT PRODUCTIONS 
MOTION PICTURES: 
Machine & 
Stars (Corning 


Acme animation film 
libraries; 
tive and reversal, and edgenumbering 
AND SPONSORS 
Sergeant Launcher (Americar 
Foundry Co.); Reaching fo 
Glass Works); Dealer Sales 
Meeting; Candidly Speaking (Pennzoil Div., 
South Penn Oil Co.): Planeta Around Our S 

(United World Films, Inc.); Sure Way to Moy 
Orders (Hammermill Paper Co.); With Clea 
Conacience (United Appeal of Buffalo & Eris 
County); Report to You—1960 (Community 


Chest of Greater Cleveland); Nucerite (The 


the 
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HOLLAND-WEGMAN PRODUCTIONS: CONT'D. 


A Place (Oberlin 
Basie Dyn-Animation (Dyn-Anima- 
tion, Inc.): A Watch in the Night (Mass. General 
Hospital); There Is Cargo (St. Lawrence Sea 
way Development Corp.); Keep ’Em_ Rolling 
(Lockport Felt Co.); /t’s Later Than You Think 
(New York State Bar Assn.); Pack Rat (Twin 
Coach Co.); Stockholders Meeting (The Carbo- 
rundum Co.); Great Lakes Network (National 
Gypsum Co.); International screen commercials, 
animation (Eastman Kodak Co.). SLIDEFILMs: 
Behind the Switch (New York State Elec 
tric & Gas Corp.); Classroom on Wheels (Cot- 
trell Bus Service); Rigidized Metals (Rigidized 
Metals Corp.). TV CommMmerciALs: for Nestle 
Ltd.; Procter & Gamble; General Mills; Ragu 
Spaghetti Sauce; Standard Rochester Brewing; 
Fitzgerald Bros. Brewing Co.; Denturite; United 
Oil Mfg. Co.; Kendall Refining Co.; Watkins 
Furniture; Schuler’s Corn Chips; Ashland Oil 
& Refining Co.; Haberle Congress Brewing Co.; 
Canyon Stone; Smethport Specialty Co. 


Pfaudle 


College) ; 


Co.) ; of Beginning 


Story 


Victor Kayfetz Productions, Inc. 
1200 Westfall Road, Rochester 18, N. Y. 
HIllside GReenfield 3-3000, 
534 


Phones 
ext. 


5-O883, 


Don Lyon 


(See complete listing under New York City) 


Academy-McLarty Productions, Inc. 
333 South Warren St., Syracuse 2, N. Y. 
Phone: HArrison 2-6212 
Jr., 


(See complete listing under 


Thomas Fitzpatrick, Executive in Chg. 


suffalo, N. Y.) 


Peckham Productions, Inc. 
Syracuse Office: 


New York 
Francis E. 


(See complete listing under New York City) 


Fayetteville Road, Manlius, 


O’Brien, in charge. 


YORK SIGHT-SOUND PRODUCTIONS, INC. 
346 Fulton Street, Troy, N. Y. 
Phone: BRidge 1-8088 


Date of Organization: November, 1956 


James C. Jerome, President 
Randolph S. Vice 
Vanage 
Thomas H. 

Audio-Visual 
Helen Marie 
oe ices 
Marshall, Manager of 
C. Carlton, D 


Services 


English, President & 
Coleman, 
Tech 
Moeller, 


Secretary-Treasurer & 
Director 
Director of 


cal 
Audio 
Brenton Sales 
rector of Audio- 
SERVICES: Sound 
Custom sound 
Franchised 

\ idio \ sual 


ompany 


slides and audio production. 
for business and industry. 
for projector-sound 
consultant services for 
personnel. FACILITIES: Three studios 
control Presto and RCA disc lathes, 
Ampex mastering facilities for sound 
lide portable audio-visual units; 
Leica art facilities, scripts, story- 
ard, voice and audio production 
music and sound effects library. 


talent, 


slides 
dealer systems. 
training 
and room; 
recorders; 
productions; 
cameras; 


direction, 


RECENT PRODUCTIONS 
SLIDEFILMS: From Candlelight to Candlepower 
(R E. Dietz Co.); Felta for Pape r Machines: 
Felt Applications (Albany Felt Co.); Injury and 
Accident Prevention; Your Code of Safety (New 
York Telephone Co.); The Sole of the Shoe 
(Marshall-Eclipse Div., Bendix); The Golden 
(WAST TV); Thompson Academy Story 
Academy); A the Green 
(Darling Inn); Fingertip Power by Porter (H. 
K. Porter Co.); Unto the Least of These (Gra- 
ham Home for Children); The Bear Pad Story 
(Behr-Manning Co. Div., Norton Co.). 


AND SPONSORS 


{ cle 


(Thompson Gem in 


DISTRICT OF COLUMBIA 
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CREATIVE ARTS STUDIO, INC. 


814 H Street, N.W., Washington 1, D. C. 
Phone: REpublic 7-7152 


Date of Incorporation: 1942 


Milton R. Tinsley, President 

George W. Snowden, Vice-President 

Lloyd B. MacEwen, Treasurer 

Philip G. Arnest, Production Director, 
Photography 

William S. Brownlee, Production Director, 

W. Wilson Taylor, Project Supervisor 

William R. Duffy, Project Supervisor 

Frank S. Stewart, Technical Art Dept. 

Robert Schulman, Art & Design Department 

Anthony Scaffa, Photography Department 


Art 


Services: Motion pictures—commercial, train- 
ing, educational and informational; TV com- 
mercials; slidefilms and slides; charts; art work 
of all types; scripts; creative exhibits design; 
kit materials, ete. FACILITIES: 35mm and 16mm 
animation, still photography, titling, research 
and writing, designing and complete art service. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Polaris-Time for Survival 
(U. S. Information Agency); Better Small 
Engines (U. S. Army Engineers); Flight In- 
struments, 2 films (U. S. Navy); The Second 
United States (Henry J. Kaufman & Assoc.) ; 
History of the Marine Corps Amphibious Opera- 
tions (U. S. Marine Corps). Firm Reports: for 
Asphalt Institute; The Martin Co.; Atlantic Re- 
search; Office of Naval Research. TV FILMS: 7 
spots (U. S. Employment Service); 12 
(Office of Civil & Defense Mobilization) ; 
Washington Post; The Hecht Co. SLIDEFILMs: 
Air Breaks; Moisture; Infrared; Gasoline En- 
gines (U. S. Army); The Frac-Shot Story 
(Reynolds Aluminum); The Miracle of Water 
(Dept. of Interior); The Jamestown Story (Com- 
monwealth of Virginia); Plant Inspector (As- 
phalt Institute); Flight Service Station; Flight 
Airport 1 & 2 (Federal Avia- 
tion Agency); The Salesmakers (Owens-Corning 
Fiberglas); Teachers Politicians; Every 
Teacher; Directions for the Future (Nat'l. Edu- 
eation Assn.); Florentine Art; Art 
(Nat’l. Gallery of Art); The Manpowe r Series: 
Interviewing; Owned Dwellings & Mortgages; 
Medical (Dept. of Labor); Jm- 
and E rpre ssions (American Red 
(Rodel Produc- 
tion); Plumbing Codes; Central Mortgage Bank 
(Nat'l. Assn. of Home Builders); 4th in Adver- 
tising (U. S. News & World Report); Recruit- 
ing film, no title (Internal Revenue Service) ; 
Elevator and Escalator (General Services Ad- 
min.) ; Mie, fecd: Universal (Landis 
Tool); The Ground You Cover; Enumerators at 
Work; Class of 
Workers; Income (Bureau of the Census); Your 
Federal Employee’s Health Benefits Program 
(Civil Service Commission); The Story of Whole- 
Grocers (Wholesale Grocers); Telephones 
the Waste Disposal for the 
Community; Transportation for the Community; 
Electricity the Community; Water for the 
Community; Gas for the Community (Encyclo- 
paedia Britannica Films, Inc.); Family Safety; 
Why Family Action; Family Fallout Shelters; 
Family Action; Family Health (Office of Civil 
& Defense Mobilization); The Story of Joe 
Burton (Commercial Credit Equipment .Corp.) ; 
The Manville Story (J. Walter Thompson). 


spots 


The 


Se rvice P) ogram; 


are 


American 


Income 2 Care 
pressions 
Cross) ; 


Earning Opportunities 


Grinders 
Industry, Occupations & 


sale 


for Community; 


for 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 


tising containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 


BUSINESS SCREEN MAGAZINE 





FILM SERVICES, INC. 
1336 Massachusetts Avenue, N. W., 
Washinaton 5, D. C. 

Phone: REpublic 7-6277 

Late of Organization: January, 1960 

William J. Gage, President 

Leonard Grossman, Executive Produce) 

Imre L. Toth, Technical Director 

Freda Barbarika, Art Director 

Gregory M. Bell, Jr., Sales Repr. 
SERVICES: Motion pictures and filmstrips for in- 
dustry, government and TV. Art, animation and 
title service for producers. Complete picture and 
sound track editing service. FACILITIES: Oxberry 
animation equipment with 35mm and 16mm cam- 
eras; Auricon 1200 camera equipped for kine- 
scoping. Complete art and title, 35mm and 16mm 
editing departments; syncsound location record- 
ing equipment. 
RECENT PRODUCTIONS 
Motion Pictures: Fabrication of Fuel Cells 
(Allis-Chalmers) ; America Afford Better 
Schools? (National Education Assn.); Accent on 
Hay (New Holland Machine Co.); Wild Ponies 
(Westinghouse Broadcasting 
Co.); Building Better Cities (Chamber of Com- 
merce of the U. S.); J. U. E.—Union in a Hurry 
(Maurer Schubel & Fleisher Agency); Restraint 
In Oil Painting (Eliot O’Hara). Animation 
Sequences Only for: Minuteman, Missile: & Mis- 
Inside the Weather (National Film 
Studios); Racing Planned for Pleasure (J & F 
Productions). FILMSTRIPS: Your Child’s Intelli- 
gence; 1960 Convention Highlights (National 
Education Assn.); Switzerland (National Geo- 
graphic Society). TV COMMERCIALS: for Schind- 
lers Peanut Butter, Mann’s Potato Chips, Fiesta 
Corn Chips (Courtland D. Ferguson Agcy.) ; 
Humane Society of the U. S. 


AND SPONSORS 


Can 


of Chincoteague 


sion; 


FRIAR GRAPHICS, INC. 
8422 Georgia Ave., Silver Spring, Md. 
Phone: JUniper 8-7973 
Date of Organization: September, 1959 
Date of Incorporation: October, 1960 


Affiliate: New York Studios, 354 West 
45th St., New York, N. Y. 

Marvin J. Fryer, President 

Duard M. Eddins, Vice-President 

Ann Eubank Fryer, Secretary 

Edgar L. Brokaw, Supervisor of Live 
Production & Editorial 

Edgar J. Smith, Account Supervisor 


Services: Complete motion picture and slide film 
production; animation; location and studio pho- 
tography; scripts; editing; government, business, 
industrial and TV films. FaciLities: Technical 
and commercial animation, live production and 
editorial staff and facility; research and script; 
1375 sq. ft. street level sound stage, 22’ ceiling; 
Mole-Richardson lighting; two editorial 
screening roo.n. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: SNAP IA and III; Thermi- 
onics Isotope Power Systems (Martin Nuclear) ; 
Care and Feeding of Microphones (Federal Avia- 
tion Agency); Orthodontia (U. S. Navy); Classi- 
fied engineering reports (Martin Baltimore) ; 
Four Faces of NAC (Oeveste Granducci). 


rooms; 


NATIONAL FILM STUDIOS, INC. 
105 11th Street, S.E., Washington 3, D. C. 
Phone: Lincoln 6-8822 
Date of Organization: 1953 
Harold A. Keats, President 
F. William Hart, Managing Director & 

Treasurer 

Edward W. Alfriend, IV, Vice-President 
Stanley Allen, Vice-President 


11TH ANNUAL PRODUCTION 


NATIONAL FILM STUDIOS: CONT'D. 


SERVICES: Complete 35mm and 16mm motion 
picture production. Facitities: Completely 
equipped studio including air conditioned sound 
stage; equipment and personnel for studio or 
location production; editorial facilities; sound 
recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Minuteman, Missile and Mis- 
(Thiokol Chemical Corp.); Management 
Development (Chesapeake & Potomac Telephone 
Co.); Soil and Life (United World Films). 
TV Fits: Joseph Bierne Report (Communica- 
tions Workers of America and Maurer, Schue- 
bel & Fleisher); Hubert Humphrey Campaign, 
(Maurer, Schuebel & Fleisher); The 
Twentieth Century, special sequences with Wal- 
ter Cronkite (CBS-TV) ; Medical News, sequences 
(Sudler & Hennessy). TV COMMERCIALS: for 
Allstate Insurance Co. (Leo Burnett Agency) ; 
Kaiser Aluminum (Young & Rubicam); Marine 
Corps Recruiting (U. S. Navy). 


sion 


series 


NORWOOD STUDIOS, INC. 
926 New Jersey Avenue, N.W., Washington 
.  <. 
Phone: District 7-2992 
Date of Organization: 1951 
Philip Martin, Jr., Pres., Exec. Producer 
Tom Burrowes, Vice-Pres., Controller 
Jackie Martin, Vice-Pres., Sales & 
Publie Relations 
Glenn Johnston, Vice-Pres., Director 
of Photography 
John J. O’Dowd, Secretary 
Carl Robinson, Associate Producer 
Werner Schumann, Associate Producer 
Boyd Wolff, Head, Writing Department 
Ray Haney, Director of Music 
Carl Fowler, Chief Editor 
Ralph W. Collett, Head, Editorial Serv. 
SERVICES: 
theatrical, 


Production of motion 


non-theatrical 


pictures for 
and TV. FACILITIES: 
35 and 16mm Mitchell cameras, lighting and 
grip equipment and transportation equipment. 
Editorial and projection facilities. Westrex and 
RCA sound recording. Sound stages. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: Contrails, 13 films (U. S. 
A. F.); Challenge of Leadership; Case of Mis- 
sing Magnets; Instructions or Obstructions 
(Bureau of National Affairs); World Affairs 
Africa; World Affairs—India; four films (I & E, 
Dept. of Defense) ; Radiological Defense; Sur- 
vival in Schools (O. C. D. M.); A Bright Future 
(U. S. Marine Corps). TV FILMS: Americans at 
Work, continuing series of 52 films (AFL-CIO). 


PARAGON PRODUCTIONS 
2810 Pennsylvania Avenue, N.W., 
Washington 7, D. C. 
Phone: FE 3-3252 
Date of Organization: 1957 
Chas. B. McVay, IV, Producer-Directoi 
Frances Millington, Creative Director & 
Script Supe rviso) 
Joseph P. Devito, Photographic & Editorial 
Director 
Vern T. Jocelyn, Director of Sales 
Services: Educational, industrial, informational, 
technical and commercial 16mm motion picture 
production. FAcILiTties: Complete facilities for 
16mm motion picture production. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Pullman of the Air (Airwayte 
International); A Tour of Pine Ridge (Atlantic 
Research Corp.); The First Independence Day 
(Government of Nigeria); Inspecting Sewers by 
Closed Circuit Television (Industrial Pipe Re- 
pair Corp.); Solaris (Vitro Laboratories). 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


REVIEW 


eed 


MIDDL 


e ‘ 
eae hale 


District of Columbia: Cont'd. 


*® 


PILGRIM FILM SERVICE, INC. 
1822 M Street, N. W., Washington, D. C. 
Phone: FEderal 8-7255 
Date of Organization: June, 1955 
Date of Incorporation: January, 1959 


Robert Pilgrim, President 
tobert Vance, Vice-President 
Dennis Pilgrim, Secretary-Treasure 


Services: Art and animation, 16mm and 35mm 
animation photography; storyboards; hot press 
titles and photography; filmstrips, film-a-graphs. 
Featuring 16mm film optics and titles in color 
supered over live scenes. FACILITIES: Three ani- 
mation stands; Bell & Howell and Maurer cam- 
eras. 35mm and 16mm optical effect printers; two 
hot presses; complete ATF type faces; art de- 
partment; 16mm and 35mm projection facilities. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures (Filmagraphs): Man and 
Masonry (Allied Masonry Council); The Lincoln 
Story (U. S. National Park Service); The 
Climate that Sells (Air Conditioning & Refrig- 
eration Institute). SLIDEFILMS: Enumerators at 
Work (U. S. Bureau of the Census); This Is 
Your NSTA (National Science Teachers, NEA). 


POTOMAC FILMS, INC. 


1536 Connecticut Ave., Washington 6, D. C. 
Phones: NO 7-7094; NO 7-7062 


Date of Incorporation: October, 1959 


Foreign Offices: Bolivia: Casilla 555, 
Kenneth Wasson. West Germany: Martius- 
strasse 8, Munich. Dr. Norman Pen 
Schenker. Spain: Juaquin Maria, Lopez 68, 
Madrid. Hugo Serra Hamilton. 


La Paz, 


Jarvis Couillard, President 

Nicholas C. Read, Vice-Pres. & Treas. 
Marian B. Shank, Secr. & Business Mgr. 
Nicolas Noxon, Production Manager 


Services: Motion picture and filmstrip produc- 
tion for business, government, church and public 
agencies; productions. Specialists in 
public service films. FACILITIES: Complete studio, 
on-location equipment and creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: From Five to Seven-Thirty 
(American Temperance Society); Dental Assist- 
ant (Public Health Service, U. S. Dept. of 
Health, Education & Welfare); All in a Lifetime 
(National Education Assn.); The Run (John 
Hay); Skippy and the 4th R (Trafco); Refugees 
working title (National Council 
Protestant Episcopal Church); Bolivian Boy 
(Nicholas C. Read). TV Fitms: Writers of To- 
day, series (National Educational TV & Radio). 


& 


Reid H. Ray Film Industries, Inc. 
5, a Ge 


overseas 


in Europe x 


488 Washington Building, Washington 
Phone: DIstrict 7-8729 


Frank Havlicek, in charge. 


(See complete listing under St. Paul, Minn.) 


RODEL PRODUCTIONS, INC. 
2424 G Street, N.W., Washington, D. C. 
Phone: ME 8-0770 
Date of Organization: 1950 
Del Ankers, President 


Fritz Roland, Secretary-Treasurer (Cont’'d.) 
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MIDDLE ATLANTIC STATES: 


RODEL PRODUCTIONS: CONT'D. 


Motion 
cording, slidefilms. 


SERVICES: picture production, sound re- 

FACILITIES: 25° x 50 g 
stage; 25’ x 25° recording stage; Complete 4 
dummy Stancil-Hoffman Interlock facilities (runs 
both 24 fps or 25 fps for European productions) ; 
16mm Mitchell-Auricon; Arriflex; dolly, 
mike booms, 


shooting 


Cam. 
etc. 

RECENT PRODUCTIONS AND 
Motion Pictures: Made By 

Auto. Co., Germany); A New } 
Comfort (Allied Chemical Corp.); Bright With 
Promise (Geisinger Hospital, Danville, Pa.); 
Suit That’s Trumps (Sagner Co., Baltimore, 
Md., thru Henry J. Kaufman Co.). SLIDEFILMS: 
Eight Mutual Fund films (Kalb Voor! 

& Co.). 


SPONSORS 
Hand (Porsche 
Dimension 


sales 


TECHNICAL ANIMATION STUDIOS, INC. 

11240 Triangle Lane, Silver Spring, Md. 

Phone: JUniper 8-5634 

Date of Incorporation: January, 

Robert T. Sorrell, President-Treasurer 

Mary-Esther H. Sorrell, Vice-President 
Secretary 


1959 


Services: Producers of technical art and anima- 
tion for film producers, industry and govern- 
ment; film-a-graphs; filmstrips, slides and over- 
head projections, presentations; 16mm and 35mm 
b&w motion FACILITIES: Animation 
stand, 16mm and 35mm; art and animation pro- 
duction equipment and art staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Project Mercury MR-2 (Na- 
tional Aeronautics & Space Admin.); The Eyes 
Have It (Federal Aviation Agency for Milner- 
Fenwick); Alpha Survey Equipment (U.S. Navy 
for Sam Orleans & Associates); TVA Revenue 
Bonds #2 (Tenn. Valley Authority for Sam 
Orleans & Associates). SLIDEFILMS: Untitled 
sales meeting presentation (International Busi- 
ness Machines) 


pictures. 


United Film & Recording Studios, Inc. 
125 13th St., N.W., Washington, D. C. 
Ken Buchanan, Washington Representative 


(See complete listing under Chicago area) 


*% 


WASHINGTON VIDEO PRODUCTIONS, INC. 


24 F Street, N. W., Washington 1, D. C. 
Phone: Lincoln 6-1300 


Date 6f Incorporation: 1948 


granch Offices: New York: 15 East 40th 
Street, New York 16. Phone: LExingtor 
2-9450. Wendell Sether. England: 203 Regent 
Street, London WI. 
CPO Box 


Howard Connell 
710, Tokyo. Ian Mutsu. 


President 


Japan 


George F. Johnston, 


SERVICES : 
pictures, 


35mm and 
FACILITIES 

ing, grip and camera equipment for 
35mm production. Cover U. S.; 
tion experience 
RECENT 
MOTION 


16mm color, b&w motion 


Large stage, complete light 
l6mm and 
overseas produc 
with emphasis on Far East 

PRODUCTIONS AND 
Pictures: Call to Order (International 
Chemical Workers); Twenty Fifth Anniversary 
(United Rubber Workers); An American St 
(Allen-Bradley Co.); Operation and Maintenance 
of Diesels; Abolition (Libby Welding 
Co.); ( Aerojet-General ) 


SPONSORS 


Operation 
Untitled 


For the BEST in Film Production Sources 


—Refer to These Review Pages in 1961 
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Wilding Inc. 


3130 Wisconsin Ave., Washington 16, D. C. 
Phone: KE 7-1568 


Myles Garrigan, Account Executive 


(See complete listing under Chicago area) 


® 


Willard Pictures, Inc. 


1536 Connecticut Ave., N. W., 
Washington, D. C. 


John T. Gibson, Representative 


(See complete listing under New York City) 


MARYLAND 


Metropolitan Baltimore 


HALLMARK FILMS AND RECORDINGS, INC. 


1511 East North Ave., Baltimore, Md. 
Phone: VE 7-3516 


Date of 


Max Brecher, President 

seatrice Canter, Vice-President 

J. E. Doyle, Sales Manager 
Horace Elias, Executive Producer 


SERVICES: Producers of motion pictures, sound 
slidefilms, TV spots. FactiLities: Sound stage; 
Ssmm and 16mm equipment; editorial and ani- 
facilities. 


Organization: June, 1960 


mation 
RECENT 


Mot ION 
marva 


PRODUCTIONS AND 
PicTuRES: Poultry Festival—1960 (Del- 
Poultry Institute); A Family Guide to 
Survival (City of Baltimore); This Is Maryland 
(Dept. of Economic Development); Radiation 
Survey Instruments (State of Maryland, Civilian 
Defense Agency). TV COMMERCIALS: for Savings 
& Loan (Rich-Lee Advg.); Luby Chevrolet (Paul 
Advg.); Kool Vent (Strakes Advg.); 
Madera Wines (A. L. G. Advg.). 


*® 


MILNER-FENWICK, INC. 


SPONSORS 


Silver 


3800 Liberty Heights Ave., Baltimore 15, Md. 
Phones: MOhawk 4-4221; Liberty 2-7147 


Date of 


Incorporation: 1956 
Ervin M. Milner, President 

Robert T. Fenwick, Vice-President 
Hoby Wolf, Vice-President, Sales 
Gary Hughes, Art Director 

Al Walker, Production Manager 


SERVICES Seripts, storyboards, live photog- 
raphy, animation, brochures, sales presentations, 
titling, editing, opticals. FACILITIES: Sound stage, 
mobile studio van with Moviola dolly, 70-acre 
movie lot with airstrip; 16mm and 35mm equip- 
ment; live and animation optical camera, 360° 
animation stand. All services and equipment for 


rent 


RECENT PRODUCTIONS AND SPONSORS 
MoTiIon Pictures: Be yond Silence : Growth of 
Language (U. S. Information Agency); Civil 
(U. S. Navy); Medical Genetics #2 
(National Foundation); Basic Telephony (U. S. 
Army); jreaker & ( Westinghouse). 
SLIDEFILMS: Untitled recruitment film (Hampton 
Institute). TV CoMMERCIALS: for Bunker Hill 
Beef (C. G. & A.); Internal Revenue Service. 
Producer services performed for various indus- 
trial and governmental agency clients. 


Engineers 


Bon “us 


BUSINESS SCREEN 


MONUMENTAL FILMS AND 
RECORDINGS, INC. 


2203 Maryland Ave., Baltimore 18, Md. 
Phone: CHesapeake 3-2549 


Date of Organization: 1950 


John D. A’Herns, President & General 
Manager 

Vernon P. Spedden, Vice-President & Director 
of Cinematography 

C. Wilbur Taylor, Vice-President & Super- 
visor Sound Dept. 

Dan Lyons, Director of Re cording & Mixing 

Edouard Hilbert, Animation Director 

Thomas Meet, Art Department 

Mae Guckert, Director of Office Personnel 


Services: Motion pictures, slidefilms and radio 
transcriptions for advertising, public relations, 
training and television. FACILITIES: 2 sound 
stages, 35mm BNC Mitchell, 3 Arriflex and Bell 
& Howell cameras, 1200 ft. 16mm _ Auricons, 
Cine Specials, dollies, blimps, script prompter, 
etc.; complete stage and location lighting; art 
department, animation stand; separate record- 
ing studio complete with interlock projection and 
16mm magnetic tape, 4” Ampex and Presto tape 
machines, complete Ampex stereo console and 
allied recording equipment. Western Electric 
eight-channel mixer, music library, etc.; com- 
plete Kinescope picture and sound facilities in- 
cluding off the air monitor; complete cutting 
rooms equipped with 16mm and 35mm Moviolas 
and hot splicers. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: Jet Traffic Control Military 
(Federal Aviation Agency); The Dual-Purpose 
(Portland Cement Assn.); Coil 
Connector (Bell Laboratories); Where Will I 
Be? (Structural Clay Products Institute); 
Family Fall-Out Shelter (Office U. S. Civil and 
Defense Mobilization); Martin Missiles; Martin 
Security (Martin Aircraft Corp.); Hypospadias 
(Dr. H. L. Mays and Univ. of Maryland); A 
Week of Friendship Airport (United Airlines; 
American Aijirlines; Eastern Airlines; Pan- 
American); Roads in Motion (State Roads Com- 
mission); Farmorama (Massey-Ferguson Co.) ; 
Close to Home (Community Chest—Red Cross) ; 
The Princess Phone (C & P Telephone Co.). 
Fi_tmstrip: Untitled (Black & Decker Mfg. Co.). 
TV ComMercIALS: for National Lumber Assn. 
(VanSant, Dugdale Co.); National Brewing Co., 
Cloverland Bottling Co. (W. B. Doner & Co.); 
Mercy Hospital (Shriver Co.); Baltimore 
Federal (John Unitas—Emery Advg. Co.); Beer 
'N’ Skittles (U. S. Brewers Foundation) ; 
Chevrolet. 


Room Spring 


STARK-FILMS 


537 N. Howard Street, Baltimore 1, Md. 
Phone: LE 9-3391 
Date of Organization: 1920 

Milton Stark, President 

Rose S. Stark, Secretary 

Robert M. Stark, Treasurer 

C. J. Falkenhan, Production Manager 

Harold Elkin, Purchasing, Personnel Mgr. 
Services: Produce 16mm color, b&w silent and 
sound films. Sound, silent slidefilms. T.ained 
personnel available anyplace in the world. Fa- 
CILITIES: Small, modern studio; complete camera, 
production and editing equipment. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Aluminum Siding (Reynolds 
Metals Co.); Hold High the Torch (American 
Dairy Assn.) ; /t’s In the Cup (Maryland Baking 
Co.); Olympic Highlights (U. S. Olympic Com- 
mittee). SLIDEFILMS: Benefit Rights Interview, 
presentation (Employment Security Dept., State 
of Maryland). 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


MAGAZINE 





NEW JERSEY 


HENRY CHARLES MOTION PICTURE STUDIOS 


Plainfield Avenue, Edison, N. J. 
Phone: KIilmer 5-5104 


Date of Organization: 1950 

Henry Charles, President 

John Dunnachie, Vice-President 
Henry Fleischer, Secretary-Treasurer 


SERVICES: 35mm, 16mm, 8mm motion pictures, 
slidefilms, color and b&w still photographs, art- 
work, advertising, promotion and sales presenta- 
tions. FACILITIES: Studios, cutting rooms, dark- 
rooms, office, projection room and projection 
booth; 35mm, 16mm, 8mm cameras and projec- 
tion. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: The Wildwoods by the Sea 
(P. R. Dept., Wildwood, N. J.); Vacation at 
Wildwood (Rio Motel); Sales Talk with Jon- 
athan Winters (This Week Magazine); Your 
Police Department (Woodbridge Police Dept.) ; 
Camera Eye on New Jersey (Public Service 
Electric & Gas Co., Newark). 


FIORE FILMS 


128 Mallory Avenue, Jersey City 4, N. J. 

Phone: HEnderson 2-4474 

Date of Organization: 1951 

Branch Office: Room 1005, 723 Seventh Ave., 
New York 19, N. Y. Phone: Digby 9-0845. 
William Kohler, Executive 

Al Fiore, Production 

M. A. Fiore, Sr., Executive Director 

Will Kohler, Photography & Sound 

Anthony Santasieri, Distribution 


in charge. 


SERVICES: 35mm and 16mm educational and docu- 
mentary, public service films, b&w or color, for 
industry, TV, public relations, religious and 
civic organizations. Sound slidefilms; animation; 
TV commercials. FACILITIES: Complete 35mm and 
16mm filming and editing equipment, 70’ x 110’ 
sound stage. 

RECENT PRODUCTIONS 
MoTION PICTURES: 
cules 
logue 


AND SPONSORS 
Big League Soldering (Her- 
Chemical Co.); Sherlock McKanick Cata- 
(Standard Motors, Inc.); Cutting Methods 
(Perma-Foam, Inc.); Domestic Hardboard Re- 
port (Lane & Young, Inc.); Untitled promotional 
presentation (Friend-Reiss Advg.). TV Com- 
MERCIALS: for Melnor Lawn Sprinklers (Smith- 
Greenland Advg. Co.); Hassenfeld Toys (Grey 
Advg.); Art Crayons, Inc. (Sargent Co.); Tri- 
jond Tile (Mastro Plastic Co.); Wonder Car- 
toons (Wonder Art Co.). 


JERRY LONG PRODUCTIONS, 


509 Valley Street, Maplewood, N. J. 
Phone: SOuth Orange 3-5715 


Date of Organization: 1946 
Date of Incorporation: 1956 


Andrew J. Long, President 

Richard W. Lawall, Vice-President 
Gaylord Welker, Secretary-Treasurer 
Donald A. Burns, Sales 

Denis R. Malin, Sales 


SERVICES: Complete audio-visual service in 16mm 
and 35mm motion pictures, filmstrips and slides 
for business, industry, education and TV. Image 
building public relations films, sales and train- 
ing films. Specialization in editorial and sound- 
track work to update old productions. FACILITIES: 
Full creative and production service from script 
through release printing. Newly enlarged facili- 
ties include sound stage, editing rooms, scenic 
dock, artist’s studio, film vault, special recording 
booth. Auricon, Mitchell, Eastman equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Re port from Thiokol: Polysul- 


11TH ANNUAL PRODUCTION 


JERRY LONG PRODUCTIONS: CONT'D. 


fides for Industry (Thiokol Chemical Corp.); 
Child with a Cold (Schering Corp.); The Perma- 
Flex Way (Perma-Flex Mold Co.); Rx: Caution 
(Ciba, Schering, Smith, Kline & French); Have 
Fun with Pop, radio-TV Roundup production 
(U. S. Rubber); Mechanical Controlsa—Servo 
Actuators, editorial service—track (Curtiss- 
Wright Corp.); Monrobot XI, management pres- 
entation (Monroe Calculating Machine Co.). 


STAR INFORMATIONAL FILMS 


240 West Front Street, Plainfield, N. J. 

Phone: Plainfield 5-8343 

Date of Organization: 1955 

Arthur Krienke, Owner 
SERVICES: Industrial, sales and public relations 
films. FACILITIES: Complete 16mm facilities; 
Mitchell and Eastman cameras; stop motion, 
time-lapse equipment; special camera stands; 
photomicrographic equipment; tape and syn- 
chronous sound recorders; 1800 ft. studio; light- 
ing equipment; cutting rooms; darkroom; 
cial effects and model shop. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Food for a Growing World; 
First Operational Plans Workshop (Chas. Pfizer 
& Co., Inc.); Spermicidal Testing Procedures 
(Ortho Pharmaceutical Corp.); Gymkhana ’60 
(Continental Motors, Inc.). SLIDEFILMS: Progress 
and Pumps (Standard Pump Div., Worthington 
Corp.). 


spe- 


ON FILM, INC. 
33 Witherspoon Street, Princeton, N. J. 
Phone: WAlInut 1-7800 
Date of Organization: 1951 
Branch Office: 315 East 55th Street, 
York, N. Y. Phone: PLaza 9-0920. 
Schaps, Don Sweet. 


New 
Morton 


Robert Bell, President 

Frederick Johnston, Jr., Treasurer 

Tracy Ward, Dir. of Research & Devel. 

Mary Fairley, General Manager 

William West, Business Manager 

Bert Spielvogel, Director of Photography 

Kenneth Drake, Director of Optical and 
Animation Department 

Carlo Arcamone, Supervising Editor 

Edna Paul, TV Supervising Editoi 

Al Califano, Budget Director 

Arthur Silverberg, Coordinator 

John Becker, Producer-Directo) 

Kenneth Marthey, Producer-Director 

Hugh Johnston, Producer 

Tom Spain, Producer 

William Neff, Producer 

Peter Parasheles, Producer 

David Hanser, Producer 

Joseph Fiorelli, Producer in Training 

Ellen Currie, Writer 

Odmund Arnesen, Studio Manager 

Thomas Phox, Stage Manager 

Natalie Oriel, Artist 


SERVICES: Creation, production and distribution 
of motion pictures, sound slidefilms and TV 
commercials for industry, government, agricul- 
ture and television. Public relations, sales pro- 
motion, special purpose, merchandising, medical 
and training films. FACILITIES: 16mm and 35mm 
cameras, 5500 sq. ft. sound stage, animation 
stand and camera, magnetic recorders, art de- 
partment, staff writers, directors, editors and 
artists. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Keeping Up with Baby 
(William Carter Co., Inc.); The Wonderful Way 
to South America (Moore-MacCormack Lines, 
Inc.); Why They Buy (Aluminum Co. of Amer- 
ica); The Symbol of Better Living (General 


REVIEW : 


4 = ¢ _ 
MIDDLE ATLANTIC 


ON FILM: CONT'D. 


Electric Co.); Someone’s in the Kitchen (General 
Foods Corp.); The Story of Ethicon Sutures 
(Ethicon, Inc.); The Kitchen Keyboard (The 
R. T. French Co. & Harsche, Rotman & Druck, 
Inc.); Photo That Won by a Walk (Delaware 
Valley United Fund). SLipperitms: The Hand of 
Quality (James Lees & Son Co.). TV Com- 
MERCIALS: for N. W. Ayer & Son, Inc.; Benton 
& Bowles; Campbell-Ewald; Dancer, Fitzgerald 
& Sample; Fuller, Smith & Ross; Henderson 
Advg.; Ketchum, MacLeod & Grove; Lambert & 
Feasley; C. J. LaRoche; Lennen & Newell; Mc- 
Cann-Erickson; Morse International; Norman, 
Craig & Kummel; J. Walter Thompson; Erwin 
Wasey, Ruthrauff & Ryan; Young & Rubicam. 


7 


Parthenon Pictures 
(In association with The Princeton 
Film Center, Inc.) 
Princeton, New Jersey 
Phone: WAlnut 4-3550 


Gordon Knox, Representing 


(See complete listing under Los Angeles area) 


* 


THE PRINCETON FILM CENTER, INC. 


Mt. Lucas Road, Princeton, New Jersey 
Mailing Address: P.O. Box 431, Princeton, N. J. 
Phone: WA 4-3550 

Date of Organization: 1940 

Date of Incorporation: 1946 


Gordon Knox, President 
John Bell, Treasurer 
A. E. Hogarty, Secretary 


SERVICES: Producers and distributors of docu- 
mentary and TV films. FACILITIES: Production 
on location or studio as required. Mobile produc- 
tion unit with Westrex sound truck, generator, 
lights, camera equipment, etc. 
RECENT PRODUCTIONS 
MoTION Pictures: How To Win (J. B. Marion 
Associates) ; F—11—F': The Blue Angels 
(Grumman Ajircraft Co.). TV Fitms: Youth 
Wants to Know, series in production (Theodore 
Granik). 


AND SPONSORS 


PENNSYLVANIA 


Metropolitan Philadelphia 


CLOSE AND PATENAUDE 


1617 Pennsylvania Blvd., Philadelphia 3, Pa. 
Phone: LOcust 8-4224 


Date of Organization: 1956 


E. Burt Close, Partner 

Joseph A. Patenaude, Partner 

David J. Flood, Director of Films 

tobert A. Wood, Art Director 
SERVICES: Production by “Magniscene” (C & P 
Phonoproducts, Ine. Div. of Close and Pate- 
naude) technique, involving use of cut-out figures, 
props, backgrounds, or by flat art of sound film- 
strips; creative direction of meetings and sales 
presentations; stock filmstrips for train- 
ing. FACILITIES: Photographic studio for pro- 
duction of filmstrips; facilities available for 
production of motion pictures, tape recordings 
and tape reproduction. 


sales 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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MIDDLE ATLANTIC STATES: INDEPENDENCE FILMS: CONT'D. 


The Foreign Mission Society of 
(Holy Cross Mission Society); You 
(E. I. duPont de Nemours & 
untitled films for Aero Serv- 
-Belt Co.; General Mills; Rohm 
N. W. Ayer & Sons; Al Paul 


Value 
Holy Cro 
Hold the Keys 
AND SPONSORS (%). Services and 
the Keys (DuPont ice Corp., Link 
Force of Habit & Haas Co.; 
(SKF Industries); 7 Could Sell a Ton of the Lefton Co. Ine. 
Stuff (DuPont Cellophane); Lift with You 
Head (Firestone); Bright Future, films (Na- 
tional Institute of Drycleaning); Too Much 
Too Little (Water Resources Assn.) ; 
Folly (DuPont Petroleum Chemicals); The 
Man (DuPont Textile Fibers); 
(Purchasing Magazine); Top Dog; In 
of Henry (C & P Phonoproducts); Go 
complete meeting program, including films (Ohi 
Oil Co., Oxford Paper Co., Vu-Lighter) 


Stamps; 
88 


CLOSE AND PATENAUDE: CONT'D. 


RECENT PRODUCTIONS 
MorTion Pictures: You Hold 
Textile Fibers). SLIDeEFILMsS: 


AL KANE PRODUCTIONS, INC. 
(Story-Told Division) 


1526 Sansom Street, Philadelphia 2, Pa. 
Phone: LOcust 3-0222 


Ogg’s 
Most, 


Profit Squee 
Place 


For 2, Date of 


Organization: 1949 
Date of Incorporation: 1954 
Albert M 
Margaret 
James J 


Kane, President-Treasurer 
A. Kane, Vice-President 
Davis, 


De FRENES COMPANY 
1909 Buttonwood Street, Philadelphia 30, Pa. SERVICES 
Phone: LO 3-1686 tions 
TV for 


ne 


Secretary 


Consultant and creators of communica- 

in motion pictures, sound slidefilms, 
public relations, education, science, medi- 
and sales promotion. Writing, directing and 
production for industry and govern- 
FACILITIES: sq. ft. sound studio and 
editing; single and double system sound cameras; 
film recording; lighting; portable 
quipment for on-location shooting. 


tools 


Date of Incorporation: 1949 
Joseph De Frenes, President-Treasurer 
Michael Levanios, Jr., Vice-Pres., Prod 

Richard De Frenes, Secretary 
Robert R. Smith, Dir. of Photography 

Stephen A. Ciechon, Chief Editor, 

Director-Write) 
Henry D. McKee, 
Paul A. Litecky, Chief 
ll K. Spear, Office 
SERVICES 


film production 
Specialists 


business, 
ment 1300 


magnetic 


RECENT 
MOTION 


PRODUCTIONS 
Pictures: The Children and the Ele- 
(Communications Relations); Strick- 
, revised (Strick-Trailer—Fruehauf Trailer 
}; Planetarium (The Franklin Institute); 
"undame? of Film Communication, meeting 
(Federal Bank of Phila- 
lelphia) ; Decision, film consultation only (Amer- 
Hospital Assn.—Blue Commission). 
FILM Land Where Our Fathers Died, re- 

(First Presbyterian of German- 


AND SPONSORS 


Directoy 
Sound Engine €) 


Manager “pr 
’ Ta 


Animation 


Complete motion picture and _ slide ( 
from to finished filn k 
in the production of motivation, TV , 
for 
agencies. 
staff, 
sound 
equipment for 
production; 


script Sale 
presentation Reserve 
and training films business, 


government 


associations and 
FACILITIES: 
owned fully 
and 
and color or b&w town) 
art and animation department witl 
stands; 
}osmm magnet 


Permanent 
equipped 
complete ke 


can Cross 
TV 


ation vised 


full-time company 


spacious stage 


16mm 


Church 
35mm 


animation effects department; 
or optical RCA sound chan 
16mm and 


special 
five 


RALPH LOPATIN PRODUCTIONS, INC. 
1617 Pennsylvania Blvd., Philadelphia 3, Pa. 
Phone: LOcust 8-6644 

Date r Im 
Ralph Lopatin, P 
Harry E. Ziegler, 

Department 

Peter M. Montefusco, Chief 


nels; modern 5mm laboratory; light 
available 


wage vault; 


ing equipment for musi 
library; film st 


chine shop 


rental ; 
carpenter and ma 

orporation: 1958 
resident 


Jy . He ad, 


RECENT 
MOTION 


PRODUCTIONS AND SPONSORS 
Pictures: The Road Ahead Oil 
Co.); Our Flag (Dettra Flag Co.); 
band Radio-Introduction: Unde 
Electromagnetic Type (U. S. Navy); Py SerRvVIces: I 
of Aire Decompression (U. S. Air Force); tion. 
Untitled missile & films for General Ele« ( 
tric: RCA: Bun Westinghouse SLIDE 34 
FILMS: Challenge of the (Sun Oil Co.); TV n 
COMMERCIALS: for Fels, Mrs. Paul’s Gumout, iressing 
Nautilus Air Purifier (Aitkin-Kynett Agcy.); equip 
Quinlan’s Pretzels (Lynn Agcy.); Breyers Ic¢ P 
Cream (Lewis & Gilman) ; others; Arthu videotaping; 
Murray; Oleen Shampoo 


(Sun Art & Animation 
Single 


rwate Cameraman 


sive recording, anima- 
film distribution. FACILITIES: 
ly air-conditioned space including studio 
ffices, editing room, animation depart 
screening ro with 16mm _ interlock; 
workshop, camera loading room; 
circuit and four TV cameras; 
including microwave facilities for 
16mm and 35mm synchronous cam- 
sound equipment, editing, lighting 
dolly, Moviola, etc.; Oxberry anima- 
ym camera with aerial image equipment; ani- 
nm equipment with tri-motion electronic con- 

Pa. trols. 
RECENT 
MOTION 
Revenue 
COMMERCIALS: 
Acme Markets; 


* 


MAGNETIC RECORDER & REPRODUCER 
CORPORATION 


1533 Cherry Street, Philadelphia 2, Pa. 
Phone: LOcust 3-2010 


photography, 


raft editing, 


titling, 
space mplete 
x 40’, 


ent 


yughs 
60's ym 
rooms, 


closed 


room 


ped 

yntrol 

Big 
eras, syne 


juipment, 


INDEPENDENCE FILMS, INC. 


1617 Pennsylvania Blvd., Philadelphia 3, 


» 7 . - 6 7 
Phone: LOcust 4-2686 PRODUCTIONS 


PICTURES: 
Service, 


AND SPONSORS 
The Inevitable Day (Internal 
U. S. Treasury Dept.). TV 
for United Fund; T.V. Guide; 
sell Telephone Co. 


Date of Organization: Marcl 


John E. DeFrenes, Pre 
Maria V. DeFrenes, j-T reasu 
John McCullough, Creative Director 
Savino A. Vergoglini, Editorial & 
Reco 


1956 
sident 


Secreta 


ding Chief 


l6mm and 35mm me 
and television; 
relations, educational and 
tives for foreign-made (Italian 
Japanese). Recording and re-recording 
FACILITIES: Extensive 
music sound stripfilms; 
storyboards and animation 


RECENT PRODUCTIONS AND 


MoTIoNn Pictures: Television Auto 
Training by Color T.V (RCA): 


SERVICES : 
industry 


tion pict 
promotion, publ 
technica 


ires 
' 

Saies 
Representa 
animation and 
service 
musk 


editing 


library, 


scoring; stills; scripts 


Date of 
Date 
SPONSORS Albert L. 

Med P 
Double 


Organization: October, 1947 

of Incorporation: September, 1948 
Borkow, Jr., Pres., & Gen. Mgr. 
oducer & Production Manager 

Norman B. Burke, Vice-Pres., Chief Engineer 


matio 


cal 


MAGNETIC RECORDER: CONT'D. 


Sigmund Weintraub, Secretary-Treasurer 
Donald F. Wetzell, Chief Engineer, 
Recording Division 


Sally Miller Brash, Dir. & Assoc. Producer 


Services: Sound filmstrips for the industrial, 
commercial, religious, educational, governmental 
and human relations field; monophonic and 
stereophonic recording on tape or from tape to 
record; tape duplication; taped sales training 
materials; taped radio shows and commercials; 
record pressing; consultation on audio-engineer- 
ing problems; sound equipment sales and service. 
FACILITIES: Complete production facilities and 
services featuring a modern studio and staff of 
skilled audio-visual engineering specialists; com- 
prehensive mobile facilities for on-location 
signments. 


as- 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: A Lamp to Live By (Helene Fulk 
Health Foundation); The House of Decision 
(City of Philadelphia & 12 other cities); Th 
Living Lord (The Westminister Press); The 
Versatile Vehicle (United Presbyterian Church 
in the U. S. A.); Your Synod and You (Evangeli- 
cal Lutheran Ministerium of Pa.). 


Metropolitan Pittsburgh 


Gilbert Altschul Productions, Inc. 


119 Ninth St., Pittsburgh 22, Pa. 
Phone: GRant 1-0933 


Ralph Maitland, in charge 


(See complete listing under Chicago area) 


THE ANIMATORS 
1104 Keenan Building, Pittsburgh 22, 
Phone: EXpress 1-2550 
Date of Organization: April, 1959 


Dale H. Thompson, Partner 
Robert A. Wolcott, Partner 
Patricia A. Taylor, Partner 


ra. 


SERVICES: 16mm and 35mm animated and live 
films for industry and television, educational and 
public relations films, sound slidefilms and filmo- 
graphs, slides, television commercials, color and 
b&w production. FaciLities: Complete creative, 
writing, art and editorial; Oxberry 16mm and 
35mm animation stand; screening room, art 
studios, other facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Mirror of Man (National 
Educational Television); The Schleppenheimer 
Story (Westinghouse Electric Co.); Advertising 
Dominance (Aluminum Co. of America). SLIDE- 
FILMS: Grating (Blaw Knox); Gasoline; Oil, 
series (Gulf Oil Corp.). 


% 


The Jam Handy Organization, Inc. 
Pittsburgh, Pennsylvania 
Phone: ZEnith 0143 


(See complete listing under Detroit area) 


MODE-ART PICTURES, INC. 


1022 Forbes Avenue, Pittsburgh 19, Pa. 
Phone: EXpress 1-1846 


Date of Organization: 1938 


Branch Office: 1904 Preuss Road, Los Angeles 
34, Calif. F. M. Joyce, Repr. 


James L. Baker, President 

Robert L. Stone, Executive Vice-President 
August A. Borgen, Vice-Pres., Sound 

H. John Kemerer, Vice-President 
Florence E. Baker, Secretary & Treasurer 


BUSINESS SCREEN MAGAZINE 





MODE-ART PICTURES: CONT'D. 


SERVICES: 16mm and 35mm educational, public 
relations, sales promotion and TV _ production. 
FACILITIES: Complete 16mm and 35mm editorial 
(1, 2 or 6 head Moviolas), camera, lighting and 
mobile equipment, including 1800 amp generators. 
Recording facilities include synchronous 4” and 
35mm magnetic to 16mm and 35mm optical. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: A Profile in Steel (Bethlehem 
Steel Co., Inc.); Houses Have Four Sides (Alu- 
minum Company of America); Hard Hats and 
Thinking Caps (American Bridge Div., U. S. 
Steel Corp.); New Horizons for Tool Steel 
(Allegheny Ludlum Steel Corp.); Reducing 
Thermal Stress (Peak Performance); A Heart 
for Yankee; Production Unit of 1965 (Westing- 
house Electric Corp.). 


Wilding Inc. 


3 Gateway Center, Pittsburgh, Penna. 
Phone: GRant 1-6240 


Karl Kuechenmeister, District Manager 


(See complete listing under Chicago area) 


Other Pennsylvania Cities 


MEL RICHMAN !NCORPORATED 
(Film Division) 


15 N. Presidential Blvd., Bala-Cynwyd, Pa. 
Phone: TRinity 8-5500 


Date of Organization: 1945 


Branch Office: 575 Lexington Ave., New York 
17, N. Y. Phone: PLaza 2-2460. Mae 
Gonzales, Director; Mike Germakian, Art 
Director; Alan Broder, Studio Manager. 

Mel Richman, President 

Rudy Garcia, Vice-Pres., Dir. of Studios 

Thomas J. Paul, Vice-Pres., Dir. of Sales 

Henry Gregg, Director, Film Division 

Harry Dunn, Art Director, Films 

Erna Knoedler, Coordination 

June Clymer, Animation Supervisor 

Robert Gable, Production Manager 


Services: Slidefilms, slide presentations, ani- 
mated motion pictures for business, public rela- 
tions, government, advertising, sales promotion, 
training, coordinated sales promotion programs; 
sales meetings. FACILITIES: Large creative staff 
in Philadelphia and New York; complete photo- 
graphic studio, filmstrip, animation; on location 
equipment and sound facilities available. 


RECENT PRODUCTIONS AND SPONSORS 
MoTrion Pictures: Evolution of the Moon (Fels 
Planetarium); The Restless Man (J. M. Mathes, 
Inc.). SLIDEFILMS: Daring (National Distillers) ; 
Automotive Refinishing Systems (E. I. duPont 
de Nemours & Co., Inc.); Focus on the Housing 
Market (House & Home—Time, Inc.); Wrap It 
Up (Commercial Credit Plan); Saga of the 
Plains (General Foods Corp.). 


PHILLIPS FILMSTRIP PRODUCTIONS 


17 Eastwood Road, Berwyn, Pa. 

Phone: Nlagara 4-3995 

Date of Organization: 1960 

Fred H. Phillips, President & Creative Director 

Don Shanosky, Creative Assistant 

Victoria Staret, Editorial Secretary 
Services: Creation and production of filmstrips 
for industry, sales promotion, public relations, 
education and training. Creators of “Shadow- 
scope,” a method of producing flat artwork to 
give three-dimensional effect to filmstrips. Fa- 
cILITIES: Artists and copywriters; facilities for 
camera work, tape recordings and tape reproduc- 
tion available. 


11TH ANNUAL PRODUCTION 


PHILLIPS FILMSTRIP: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: A New Look at Real Estate Pros- 
pects (The Philadelphia Inquirer); “Ah-So” 
Chinese Sales Manager (House Promotions) ; 
Pride and Groom (National Advg. Promotions) ; 
Moooo (Martins Century Farms); Ad-Aids 
(Sales Aids of Philadelphia). 


NORTH AMERICAN MOTION PICTURES 
1330 Kuntz Road, Erie, Pa. 
Phone: UNion 4-2288 
Date of Organization: 1953 

Clinton Bebell, General Manager 

Don Okel, Production Supervisor 

J. Floyd Smith, Laboratory Supervisor 

Victor Catalde, Art Director 
SERVICES: Complete motion picture and sound 
slidefilms services, script to screen. FACILITIES: 
Full production unit for location or studio shoot- 
ing; lab for processing and printing 16mm nega- 
tive, positive, reversal; recording facilities. Com- 
plete shooting unit studio or animation 35mm, 
“A” & “B” editing. 
RECENT PRODUCTIONS 
MOTION Pictures: The Tee 
Works): There Comes a 
Hospital); Adventures in Art (North Ameri- 
can); Put Your Foot In It, For Fun (Tempo 
Products); Smooth Landings (Cleveland Pneu- 
matic Tool). 


*R 


WALTER G. O’CONNOR COMPANY 


100 North Cameron St., Harrisburg, Pa. 
Phone: CEdar 4-5925 
Date of 


AND 
Turner 


SPONSORS 
( Erie Tool 
Time (St. Vincents 


Organization: 1953 

Walter G. O’Connor, President 

Andre H. Carbe, Executive Produce 
Donald B. McElwain, Camera Dept. Head 
Frank Taylor, Sound Dept. Head 


Services: Motion pictures, slidefilms, TV com- 
mercials, newsreels, disc recordings. FACILITIES: 
3,000 square feet studio including sound 
stage; post-recording, projection, sound record- 
ing and mixing rooms; editing; animation stand; 
complete basic filming equipment; art depart- 
ment. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Priceless Water (Washington 
Suburban Sanitary Commission); Easy Garden 
Grooming (Schiller-Pfeiffer, Inc.). TV COMMER- 
CIALS: for Dauphin Deposit Trust Co.; State 
Capital Savings & Loan; Camp Hill Shopping 
Center; M. Harvey Taylor & Son; Howard John- 
son Restaurants; Republican State Committee. 


space 


rr 


VIRGINIA 


® 


Atlas Film Corporation 
408 Rucker Place, Alexandria, Va. 


(See complete listing under Chicago area) 


® 


HAYCOX PHOTORAMIC, INC. 


1531 Early Street, Norfolk 2, Va. 

Phone: UL 5-1911 

Date of Organization: January, 1956 

George Banks Haycox, President 

Robert V. Fischbeck, Vice-President 

Charles G. Bateman, Director, Motion 
Picture Division 

James E. Mays, Consultant 


REVIEW 


MIDDLE ATLANTIC STATES: 


HAYCOX PHOTORAMIC: CONT'D. 


Services: Script writing, set design and execu- 
tion, complete motion picture production, com- 
mercial still photography, production of pro- 
grams for sales, training and TV. FAcILirigs: 
Fully equipped sound stage, small sound stage; 
narration, recording, editing rooms; b&w 16mm 
processing, direct color still printing; 38’ cruiser 
for marine photography. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Kittyhawk to Calabash (State 
of North Carolina); A One 
Repair (Eaton Labs.); The Promise and the 
(American Oil Co.); The Krush-Kutte 
(Darf Corp.); The Great Secret (F. S. Royster 
Co.). 


Stage Hypospadias 


Glory 


TV & MOTION PICTURE 
PRODUCTIONS, INC. 

117 East Main St., Richmond 19, Va. 

Phone: Milton 3-4444 

Date of Organization: September, 1955 

John C. Wood, President 

Fred L. Frechette, Vice-President 

Robert E. Kennedy, Vice-President 

Susanne D. Wood, Secretary-Treasure) 
SERVICES: 
relations, 
sound 


Industrial, public relations, stockholder 
advertising, training and sports films, 
slidefilms, slide presentations; TV com- 
mercials; TV slide commercials; TV newsclips; 
script services. FACILITIES: Complete 16mm b&w 
laboratory; editing, studio, lights and complete 
sound system. 


RECENT PRODUCTIONS 
MOTION PictuRES: Encroaching Socialism (Va. 
Electric & Power Co.); The River That Runs 
Uphill, in progress over three-year period (Ap- 
palachian Power Co.); Produc- 
tion; Aluminum Railroad Cars (Reynolds Metals 
Co.). SLIDEFILMS: Communicate, It’s Your Busi- 
(Chesapeake & Potomac Tel. Co.). NEws- 
REELS: for Seaboard Air Line Railroad; Atlantic 
Coast Line Railroad; Va. Civil War Commission; 
Luray Caverns Corp. TV COMMERCIALS: for 
Reynolds Metals Co. (Clinton E. Frank); Old 
Mansion Coffee, Nolde’s Bread (Hall & Co.); 
Va. Trust Co., Lawyer’s Title Insurance Co. 
(Heffner & Cook); Azalea Hams (Cargill, Wilson 
& Acree); Wise Homes (Cabell Eanes); Ameri- 
can Realty Service Corp. 


AND SPONSORS 


, 
Aluminum Can 


ness 








These Listed Companies Provide 


Essential Facts for the Buyer 


The 


these 


hundreds ‘ of 
have 


listed in 
furnished 
you, the prospective user of their services, 


companies 
pages voluntarily 
with detailed reference data and key facts 


regarding their people, facilities and re- 
cent experience. 

No producing company anywhere in the 
world has been refused admittance to these 
listing pages provided they laid the facts 
you need on the line and met our minimum 
reference requirement. 
you to visit the 
of these listed companies, to 
titles of and other work submitted 
as references. Meet the principals involved. 
This large group of listed companies easily 
includes the 


studios and 


We urge 
shops view 


films 


best in the business and merits 
your full support! 























SOUTHEASTERN STATES: 


FLORIDA 


FLETCHER SMITH STUDIOS, INC. 


3200 West Broward, Ft. 
Phone: LU 1-7200 


Date of 


Lauderdale, Fla. 


Organization: 1933 
Fletcher 
Arthur 
William 


Services: Commercial motion pictures, TV spots, 
slides and slidefilms; Videotape. Faci.ities: Edit- 
ing, projection, art, sound recording. Videotap: 
remote and studio facilities in Florida 


RECENT PRODUCTIONS 
MOTION PICTURES: 
Unoreg; 
(Westinghouse): 
Safety (Aetna); 
(McKiernan-Terry 


Smith, President 
Jack Davis, Vice-P 
furton, Secre tary-T re asure? 


esident 


AND 
We stinghouse 
Meet Mr. 
Drivotrainer 
Mode ry 
Corp.). 


SPONSORS 
Stockholders 
Repo t: Controls: Safa 
Té amwork 


Pile dD) 


RUSSELL-BARTON FILM COMPANY 


1853 Waller St., Jacksonville, Fla. 
Phone: EVergreen 9-0331 


Date of Organization: February, 1953 


Gerden O. Russell, President 
Marjorie D. Russell, Vice-Pr« 
Donald E. Barton, Produce 
Neil Russell, Sound Department 
Lawrence Smith, Photography 

David J. Hill, Motion Picture Printing 
James J. Clark, Processing 

Jeanne Strickland, Editing 


SERVICES Motion picture photography 16mm 
and 35mm color and b&w. Sync sound recording; 
color and b&w motion 
ciLities: 40° x 60° x 18 studio; sound ¢ 
and and 35mm sound 
and silent photography equipment; complete edit 
ing; l6mm and 35mm b&w 
and 35mm b&w and color 
recording, edgenumbering 


RECENT PRODUCTIONS 
MoTION Pictures: Million Mil 
(American Motors); Keystone 
(Subdivision Marketing Service) ; 
Football Highlights 
den York (Lakeside 


sident 


picture laboratory. Fa 
ymntrol 
16mm 


screening rooms; 


processing; l6mm 
printing; optical r« 


AND SPONSORS 
Endurance Run 
Club Estates 
Gator Bou 
(Gator Bowl Assn.); 
Television); Man Retui 
to the Sea (G. Dekle Taylor, M.D.). TV Fi_ms 
Ray Graves Show, series of 9 (Lincoln-Mercury) 
TV COMMERCIALS: for Winn-Dixie, Cook’s Bar- 
-Q, Sunnyland (Dennis, Parsons 
Cook); Copeland Sausage, Hershey’s Sugar, The 
State Bank, Doyle Conner Commissioner of Agr 
culture (Newman, Lynde & Assoc.); Governor 
Farris Bryant (Louis Benito Advg.); Barnett 
National Bank (Bacon, Hartman & Vollbrecht) ; 
Southern Shell Homes, McDonald Hamburgers, 
Bank of Winter Park Advt.); Flowers 
Baking Co.; Jacksonville Opera & Choral Society 
Florida Game & Fresh Water Fish Commission; 
Ellinor Village; Wolf Brothers; Florida Boar: 
of Conservation; Island Towers 


Can 


Sausage 


(Screen 


Metropolitan Miami, Florida 


FILM SOUND CENTER, INC. 


1833 Bay Road, Miami Beach, Fla. 
Phone: JEfferson 1-0355 


Date of Organization: January, 195 


Aaron Courshon, President 
Howard Warren, E 
Maury Glaubman, Executive 

Je rry Melrose, Secretary-T 

Bette Lee, Executive Di of One 
Bill Chatham, Studio Manag« 
Manuel Sole, Dir., Mixing & Dubb 


recutive 


126 


FILM SOUND CENTER: CONT'D. 


Danny Batista, Dir., Dise Recording 

Raul Rubio, Asst. Dir., Dise Recording 
SERVICES 
services in 


Complete motion picture production 
16mm and 35mm for theatrical, TV 
industrial film producers. Equipment rentals, 
package deals, sound mixing and dubbing; scor- 
ing; tape, film, disc recording, interlock screen- 
ing. Faciities: Sound mixing and _ shooting 
stages; Mitchell and Arriflex cameras, lights, 
bles, generators, editing rooms, interlock pro- 
jection; Westrex sound recording facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Eternal Summer (Vizcaya 
Productions); Bandstand Idol (Interamerican 
Film Productions); Angel Baby (Madera Pro- 
ductions). TV Fitms: Miami Undercover, series 
(Ziv-United Artists). TY COMMERCIALS: for 
various Filmways; Transfilm; Van 


and 


Ca 


producers 
Praag; etc 


* 


Van Praag Productions, Inc. 

3143 Ponce de Leon Blvd., Coral Cables, 
Miami, Florida 

Phone: Highland 4-3191 


Maurice 


(TWX MM-494) 


Van Praag, General Manager 


(See complete listing under New York City) 


Orlando & Environs, Florida 


Filmaster, Inc. 


707 Nicolet Ave., Winter Park, Fla. 
Phone: Midway 7-7011 


Robert E. Kearney, Vice-President in charge 


(See complete listing under Los Angeles area) 


WURTELE FILM PRODUCTIONS 


2302 Diversified Way, Orlando, Fla. 
Mailing Address: P. 0. Box 504, Orlando 
Phone: GArden 2-9755 


Date of Organization: 1938 


Harold S. Wurtele, Owne ay, Executive Prod. 
Elizabeth G. Wurtele, Production Assistant 
M. A. MeDaniels, Jr., Production Assistant 


Wynk Boulware, Art Department 


SERVICES 


pictures 


Producers of 16mm sound motion 
black and white and color—Commer- 
cial, educational, industrial, institutional, promo- 
tional and television. FAcILities: Sound 
room, editing room, camera 
Auricon-Pro sound camera; 
camera; Cine 
cameras; 


stage, 
truck. 
Maurer 
Kodak Special cam- 
Maurer 16mm optical 
magnetic film and tape re- 
: location lighting equipment, etc. 
PRODUCTIONS AND SPONSORS 
Pictures: Installation of 
(United Brotherhood of Carpenters & Joiners of 
America); A.R.D.C. Staff Film Report (Radia- 
tion, Inc.); untitled film report (Systems, Inc.) ; 
Pee Wee Golf (Greater Orlando 
Chamber of Commerce); Tangerine Bowl Game 
(Mid-Tennessee State College). 


Ba this symbol, appearing over a 


producer’s listing, indicates that display adver- 
ng containing additional useful 

other of this 
Review 


screening 

Equipment 

fessional 
aes 


eras; Filmo-70 


pt 


recording system; 
orders 
RECENT 


MOTION Cabinets 


Tournament 


; 


refer - 
llth 


and 
data 
Annual 


appears in 
Production 


pages 


issue. 


GEORGIA 


Atlanta, Georgia Area 


CHARLES D. BEELAND COMPANY 


70—4th Street, N.W., Atlanta 8, Ga. 
Phone: TRinity 5-9088 


Date of Organization: 1938 


Charles D. Beeland, Executive Producer 

Douglas Fithian, Assoc. Producer-Writer 

Elizabeth Beeland, Accounting 

Paul B. Smith, Chief Editor 

C. Ed Bangs, Production Assistant 
SERVICES: 16mm and 35mm advertising, public 
relations and training motion pictures; sound 
slidefilms; TV commercials; theatrical short 
subjects. FACILITIES: 16mm and 35mm cameras, 
lighting equipment, sound recording, editing, ani- 
mation, creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Third Frontier (Tyron 
Palace Comm.); Aftlanta’s Arabian Market Place 
(Lenox Square, Inc.); Printed Circuits and 
Their Repair (U. S. Air Force). SLIDEFILMS: A 
Milestone to Eternity; Stone Eternal Monument 
Presentation; Stone Eternal Dealer Aids (Cog- 
gins Granite Industries, Inc.). TV COMMERCIALS: 
for The Coca-Cola Co. (McCann-Erickson) ; 
Rich’s Ine. (Liller, Neal, Battle & Lindsey). 


7 


INTERNATIONAL SOUND FILMS, INC. 


26 E. Andrews Dr., N. E. Atlanta 5, Ga. 
Phone: CEdar 7-0844 


Date of Incorporation: August, 1952 


George M. Kirkland, President 

Evelyn E. Kirkland, Vice-President 
Myrtis Schuman, Secretary 

Lee Brown, Camera Director 

James Halverson, Production Manager 


SERVICES: Production of 16mm color, b&w motion 
pictures; industrial, geographic, sales training, 
educational, documentary and TV films. Script 
and research dept., studio and location filming. 
TV commercials, short subjects, stills, slidefilms. 
FACILITIES: Complete 16mm _ sound recording 
studio, three dubbers, 16mm recording or 4” 
with Rangertone. Air conditioned studio with 
sound stage, film production crews for field or 
studio, complete music library, editing, screening 
and conference rooms; portable lighting and 
location vehicles, fully equipped. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: American Bantam Cars (H. 
M. Herring & Assoc.); The Third Dimension; 
Decision in Dixie (Ga. State Chamber of Com- 
merce); Waters of Destiny (U. S. Corps of En- 
gineers, Jacksonville); The Old North State 
(Southern Bell Tel. Co.); Highlights of 1959 
(Ga. Tech Athletic Assn.) ; The Choice—Depend- 
Inde pe ndence (Ga. Society of Crippled 
Children); National Taiwan University (Taiwan 
Univ., Formosa); University of the South 
(Suwanee Univ. of the South); Traveling Spec- 
taculars (Coca-Cola Co. for Jam Handy). SLIDE- 
FILMS: Lighted Signs (Coca-Cola Co.). TV 
Fiums: Untitled CBS-TV Special (CBS). 


ence or 


FRANK WILLARD PRODUCTIONS 
1842 Briarwood Rd., N.E., Atlanta 6, Ga. 
Phone: MElrose 4-2433 
Date of Organization: 1952 
Frank Willard, Writer-Director 
Charlie R. Cannon, Production Manager 
Karl A. Fries, Sales Manager 
Avrum M. Fine, Cameraman 
Lamar Tutwiler, Editor 
Sam Cravitz, Sound Engineer 


ISINESS SCREEN MAGAZINE 





FRANK WILLARD PRODS: CONT'D. 


SERVICES: 16mm and 35mm motion pictures and 
sound slidefilms for business, public relations, 
education. Complete production and scripting 
services. FACILITIES: New film studio building 
just completed; air-conditioned sound stage and 
editorial facilities, three 16mm and 35mm editing 
rooms; animation, sound control and machinery 
rooms; screening room equipped for interlocks 
and print showing; recording equipment on 16mm 
edge track includes’ recorder, three-channel 
dubbers; Ampex 4” tape and turntables; 11- 
channel audio inputs; 16mm projector selsyn 
interlocked with dubbers for mixing and trial 
screening; 2 music libraries on disc and tape; 
l6mm and 35mm cameras, silent and studio; 
underwater blimps for two 16mm cameras; cam- 
era dolly, microphone boom, complete studio 
lighting and grip accessories in sound stage; 
location trailer. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Heard But Not Seen; Dial 
the Miles, revised version; Metropolitan Dialing 
Area (Southern Bell Tel. Co.); The Appointed 
Time (Metropolitan Atlanta Community Chest) ; 
The Mead Cluster-Pak (Mead Packaging Corp.) ; 
Harvesting Sugar Cane, Spanish version (Rome 
Plow Co.); Untitled (The Georgia Marble Co.) ; 
Why Study Biology? (self-sponsored). SLIDE- 
FILMS: The Important Discovery of Orson Pfoon 
(National NuGrape Co.); The Wiley Realoader 
(Southern Bell Tel. Co.). TV COMMERCIALS: 
(Series) for Delta Air Lines (Burke Dowling 
Adams); Standard Oil of Ky., Dixie Crystal 
Sugar (Burton E. Wyatt); Armour Vertagreen, 
Lay’s Potato Chips, Smokey the Bear, Spudsnax 
(Liller, Neal, Battle & Lindsey); Snax Potato 
Chips (Sid Dunken Agcy.); Decatur Federal 
Savings & Loan (McRae & Bealer); Atlanta 
Community Chest. 


KENTUCKY 


VOGUE FILM PRODUCTIONS, INC. 


Bowman Field, Louisville 5, Ky. 

Phone: GLendale 4-3689 

Date of Organization: 1950 

Hal Vinson, President 

Charles Straayer, Production Manager 

Elise Meyer, Creative Director 

George Weinmann, Director of Photography 
Services: Motion pictures, slide presentations, 
slidefilms, TV commercials, sales meeting stage 
presentations. FACILITIES: 16mm _ production 
equipment, including sound studio; complete loca- 
tion equipment in a mobile unit. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: Building a Greater Kentucky; 
Governor’s Reports to the Commonwealth (Mulli- 
can Co.); A Golden Moment (Campaign Services 
Co.). SLIDEFILMS: 1961 Line (Room Air Con- 
ditioner Dept., General Electric Co.); Range Ad- 
vertising Story (Range Dept., General Electric 
Co.); Untitled wide-screen slide product presen- 
tations (General Electric Co.). STAGE PRESENTA- 
TION: 1961 Sales Meeting (Devoe & Reynolds). 
TV COMMERCIALS: for Major Appliance Div., 
General Electric Co.; Greater Louisville First 
Federal Savings & Loan Assn.; Community 
Chest; Kentucky Better Roads Council; political 
candidates. 


LOUISIANA 


PAN AMERICAN FILMS 


735 Poydras Street, New Orleans, La. 
Phones: JA 2-5364; JA 5-4895 


Date of Partnership: August, 1950 
J. M. LeBlanc, Partner & Prod. Mgr. 


11TH ANNUAL PRODUCTION 


PAN AMERICAN FILMS: CONT'D. 


Frank Richard, Partner 

Jos. A. LeBaron, Chief Edito 

Wm. A. Delgado, Laboratory Supt. 
J. R. Lawton, Sound Engineer 
Walton Rivet, Chief Cameraman 
Wilfred Segui, Receiving & Shipping 
Johnny Smith, Film Processing 


SERVICES: Complete 16mm _ laboratory, b&w 
processing, reversal, negative and positive print- 
ing; color duplication; editing and sound record- 
ing. 16mm film production, color or b&w for 
documentary, educational, industrial and special 
event films. FAcILIties: Editing rooms; Mole- 
tichardson lighting; Arri 16, 1200 Auricon, Bell 
& Howell and Cine special cameras. Maurer 
16mm recorder; Magnasync 16mm and 174mm 
magnetic film recorders; recording studio; Bell 
& Howell 16mm printing equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: 1961 Sugar Bowl (N. O. Mid- 
winter Sports Assn.); Construction at Sea (J. 
Ray McDermott); The Rover Boys—Safari 
(Darwin Fenner); New Orleans East (Godwin 
Advg. Agcy.); Wild Cargo (Mardi Gras Produc- 
tions). 


tee 


NORTH CAROLINA 


WALTER J. KLEIN COMPANY 
(Motion Picture Division) 


1214 Elizabeth Avenue, Charlotte 4, N. C. 
Phone: FR 7-1646 

Date of Organization: May, 1948 

Walter J. Klein, President 

William B. Aiken, Account Service Supvr. 
Charles L. Johnson, Executive Producer 
James W. Sproles, Account Service 

Bill E. Lineberger, Photography Dir. 
Robert B. Whisnant, Recording Director 
Mrs. Dorothy Goldfarb, Distribution Dir. 
Ben Favell, Jr., Account Service 


SERVICES: Motion pictures for TV, producers of 
series, world-wide coverage of sporting and rec- 
reational events, news and sports footage for TV 
and industry, technical and business films, slide- 
films, complex recording. FActILities: Studios, 
theatre, editing, storage, distribution and general 
offices; complete art, still photo facilities and 
darkroom. Scenario department; 11 photog- 
raphers; studio and remote photography and 
recording equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Rainbow in the Mirror! (Jos. 
Schlitz Brewing Co.); Weatherly or Not; The 
5,000th Mile; Stars and Bars (Darlington Inter- 
national Raceway); Nobody Loves You (Spray 
Away Gray, Ltd.); Pico (Aerolineas Argenti- 
nas); Land of the Sky; Motorized Mountain 
Climb (Chimney Rock Park); Spinout! (Atlanta 
Raceway) ; Transportation, a ee (Transpor- 
tation Industry); Maquoketa (Clinton Engines) ; 
The Atom at Its Best (Carolinas Virginia 
Nuclear Power Assoc. Inc.); One by One 
(Charlotte Motor Speedway). SLIDEFILMS: Re- 
freshment Centers (Modern Metal Products Co.). 
TV ComMMeERCIALS: (Series) for M & J Finance 
Corp.; York Drug Co.; Marnat Packing Co.; 
Spray Away Gray, Ltd.; Pat Arnolde’s Talls. 


me 


TENNESSEE 


CONTINENTAL FILM PRODUCTIONS CORP. 
2320 Rossville Blvd., Chattanooga, Tenn. 
Phone: AMherst 7-4302 
Date of Incorporation: 1953 
James E. Webster, Pres. & Exec. Producer 
H. L. Thatcher, Treasurer 
Thomas Crutchfield, Secretary 


REVIEW 


CONTINENTAL FILM PRODS: CONT'D. 
SERVICES: 16mm and 35mm color and b&w live 
and animated motion pictures; sound slidefilms; 
industrial sales, sales and personnel training, 
documentary, public relations, medical, educa- 
tional, and TV films. Producers of color stills and 
illustrative photography. FACILITIES: Production 
facilities, including 16mm and 35mm cameras, 
8,000 sq. ft. sound stage and recording rooms, 
mobile location unit, synchronous recorders, 
single system cameras, FilmoRama lenses; light- 
ing equipment; complete art and animation de- 
partment. Permanent creative staff—writers, di- 
rectors, cameramen, editors, artists, sound engi- 
neers and musical director. 
RECENT PRODUCTIONS 
SLIDEFILMS: Basic Salesmanship (The Coca-Cola 
Co.); A Stitch in Time (Morrison Cafeterias 
Consolidated); The Image of Ann (Ball Brothers 
Co., Ine.); The Fortune Saver (Life & Casualty 
Insurance Co.); Let Me Count the (In- 
surance Counseling Service). 


*® 


SAM ORLEANS & ASSOCIATES, INC. 


211 West Cumberland Ave., Knoxville 2, Tenn. 

Phones: 3-8098; 7-6742 

Branch Office: 550 Fifth Avenue, New York, 
New York. Phone ENright 9-2002. Editorial 
Department: Pathe Building, 105 East 106th 
Street, New York, New York. 


AND SPONSORS 


Ways 


Date of Incorporation: 1946 


Sam P. Orleans, Executive 
Lawrence Mollot, Associate 


Produce r 

Produce r 
SERVICES: Public relations, training, surgical and 
medical films; television films; slidefilms, docu- 
mentary films. Producer of TV series: Rural 
American Review. FACILITIES: Studios, produc- 
tion equipment; cutting rooms (New York and 
Knoxville); portable synchronous tape recorder. 
Projection and recording room. Transportation 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Air Force Family Housing 
(U. S. Air Force); N. S. Savannah, series 
(Maritime Admin. & Atomic Energy Comm.); 
N. S. Savannah (U. S. Information Agency) ; 
T. V. A. and the Nation (Tenn. Valley Author- 
ity); Radiac Equipment, series of 5 (U. S. 
Navy); Man Enough for the Job (self-spon- 
sored). 


FOTOVOX, INC. 


1447 Union Avenue, Memphis 4, Tenn. 
Phone: BRoadway 5-3192 


Date of Organization: 1951 
Date of Incorporation: 1955 


Elston Leonard, Jr., President 

Peter Harkins, Vice-President 

F. M. Leonard, Secretary-Treasurer 
SERVICES: Research; script; production of mo- 
tion pictures, slidefilms; special presentations for 
business, industry. Television commercials and 
series productions. Studio or location. Animation, 
live-action, documentary. Custom recording and 
tape duplicating. FacrmLities: Drive-in sound 
stage 50’ x 75’, second stage 18’ x 30’; theatre 
with projection room equipped for interlock 
screening; standing sets and scene dock; prop 
room; construction shop; talent file; art and 
animation department; Hot press titling equip- 
ment; four editing rooms, Moviola equipped; 
seven magnetic channels and mixer, Stancil- 
Hoffman recorder and dummies; Magnecord 
tape duplicator, portable syne recorder; limiter 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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SOUTHEASTERN STATES: 
FOTOVOX INCORPORATED: CONT'D. 


amplifier, sound effects library and 4 
music libraries; Mitchell, Auricon and 
Special equipment; electronic control 
slidefilm animation camera; hydraulic Crab dolly; 
Telefunken and EV microphones; Mole-Richard- 
son mike and perambulator; M-R and 
McAlister lighting equipment; grip equipment 
and sun reflectors; small background projection 
screen; still equipment, 4” 
x 5” and 8” x 10”. 


equalizers; 
Cine 
camera 


boom 


35mm, 2%" x 2%”, 4” 


RECENT PRODUCTIONS 
Motion Pictures: The Dish Talks Back (Auto- 
Chlor System); The Two Berlins (The National 
Education Program); A Day at Camp Tahkodah 
(Tahkodah Boys Camp). SLIDEFILMS: Com- 
munism on the Map (The National Education 
Program): What Do You Want Out of Life 
(American Frontier Life Insurance Co.). LARGE 
SCREEN MEETING PRESENTATIONS: The Big Red 
Lie (The National Education Program); We Can 
Win (Navy 
(Arkansas- Missouri 


AND SPONSORS 


League) . Community Deve lopme nt 
Power Co.); Humko Sales 
Presentation (Simon & Gwynn Agcy.). 


INDIANA 


GALBREATH PICTURES, INC. 


2905 Fairfield Avenue, Fort Wayne, Ind. 
Phone: HArrison 4147 


Date of Organization: 1942 


Richard E. Galbreath, President 
Paul W. Guy, Treasurer & Gen 
John D. Shoaff, Secreta) 7) 

Guy Fitzsimmons, Chief Edito» 
Allen C. Moore, Mgr. Ree: rding Dept 
Wallace Swander, Sets, Carpenter Dept 
Claude Cole, Photographie De pt. 


Mg 


Public 
motion 


SERVICES: 
training 
tom 


relations, sales, 
pictures; sound 
package television programs and com- 
mercials, animations. FactLitiges: Mitchell, Arr 

flex studio cameras, Cine Bell & Howell 
synchronous sound 
and RCA re-recording equipment; sound stages; 
laboratory; printing; t 

music library 
and stand; location 
50,000 watt Diesel generator. 


industrial and 
slidefilms: cus 
and 


Specials, 
Specials; lighting equipment, 


and 
shop; 


editing 
; carpenter 


projection 
rooms: animation 


camera equipment wit! 


RECENT PRODUCTIONS 
MoTION Pictures: His 
(Central Soya); Checkered Flag 
Theatre in Action (Junior 
lenge (Presbyterian 
Evil, theatrical 


AND 


Vision in the 


SPONSORS 
Futu 

(Autolite Co.):; 
League): The Cha 
Church) ; 
(independently 


A ppea ance 
financed) 
MICHIGAN 


Metropolitan Detroit Area 


Fenkell 


Broadway 


Petok 


Animation, Inc. 


Ave., Detroit 27, 
83-3040 


14005 
Phone: 


Ted 


Mich 


(See complete listing under Los Angeles area) 


FLOREZ INCORPORATED 
815 Bates Street, Detroit 26, Mich. 
Phone: WOodward 2-4920 


Sound Studio John R 


Heights, Michigan 


25305 Road, Madison 


Date of Organization: 1931 
Genaro A. Florez, President 
Hans A. Erne, Ex 
General Manage; 
J. Raymond C 


ecutive 


ooper, Secreta: 
( omptrolle) 
John K. Kleene, 
Director 
Clark E. 
Ne vice 
William I. Taylor, Editorial Manage) 
Harry Breitmeyer, Production Manage 


Vice-P 


reside) 


Pardee, Jr., Manage 
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FLOREZ INCORPORATED: CONT'D. 


SERVICES 


manpowel! 


Management consultation on sales 
development. Planning, writing and 
production of complete sales training programs. 
Production of audio-visual media, including mo- 
tion pictures, motion slidefilms, sound slidefilms, 
filmstrips, recordings, slides and transparencies, 
flannelboard presentations, charts and printed 
materials. Personnel Services Division offers con- 
sultation, research and personnel testing. Visual 
Presentation Division offers graphic and film 
plus presentation equipment sales 
FACILITIES: Six-story main office in 
Detroit. 4,000 sq. ft. sound studio in 
Madison Heights. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Miracle at Pike Creek 
(American Motors); The Perfect Running Mates 
(Westinghouse); A Day in the Life of 
Sam (Hastings Manufacturing). SLIDEFILMS: 
It’s ACtion Time (AC Spark Plug); Bigger, 
Better, More Beautiful (Westinghouse); Hi, 
Neighbo Motors). 


arts services, 
and rental. 
downtown 
suburban 


Casite 


(American 


* 


HAIG AND PATTERSON, INC. 


15 East Bethune Ave., Detroit 2, Mich. 
Phone: TRinity 3-0283 


Date of Organization: 1937 


granch Offices: New York: 405 Lexington 
Ave., Suite 6404; New York 17. Phone: 
Y Ukon 6-3265. Ronald Cannavaro, New York 
Vanage) Ohio: The Talbott Tower, Suite 
375, Dayton 2. Phone: BAldwin 3-9321. J. T. 
Patterson, Chairman of the Board. 

J. T. Patterson, Chairman of the 

Earl E. Seielstad, President 

C. W. Hinz, Vice-President, Secretary 

J. M. Saunders, Vice-President, Editorial 

Don R. Hagedon, Production Manager 


Board 


SERVICES: 


+ 


Industrial sound slidefilms, motion pic- 
meeting guides, instruction manuals and 
FACILITIES: Complete film studio, 
staffed with writers, artists, pho- 
ographers and technicians. 


PRODUCTIONS AND 
Pictures: Tubemanship for Today 
(Wolverine Tube Div., Calumet 
Tubemanship, Canadian ( Wolver- 
Calumet & Hecla, Ltd.); Con- 
(Vickers, Inc. Div., Sperry Rand 
Press Conference on Hi-E (Metallurgical 
Dept., General Electric Co.); The 
Attraction, revised (The MacGregor 
SLIDEFILMS: Right-Right on Time (The 
Reynolds & Reynolds Co.); An Assist to Steer- 
ng; Mercury Power Steering; The Trouble with 
Trouble; Steering in Style (Lincoln-Mercury 
Div., Ford Motor Co.); Putt for the Birdie (The 
MacGregor Co.); The Curious Clancy; There Is 
Vo Mystery; Now for the Future (Top Value 


ires, 
ecture charts. 
permanently 
RECENT 


MOTION 
and 


SPONSORS 


Tomorrou 
& Hecla, Inc.) ; 
ne Tube Div., 

led Power 
Corp.) ; 
Products 


Cente? of 


BUSINESS 


METROPOLITAN DETROIT: 


HAIG AND PATTERSON: CONT'D. 


Enterprises, Inc.); Getting the Right Results 
(Ditzler Color Div., Pittsburgh Plate Glass Co.); 
The Profit Ride; The Cool, Cool Joneses (MoPar 
Div., Chrysler Corp.); Red Hot Service (Olds- 
mobile Div., General Motors Corp.); Fit for a 
King (Automotive Sales Group, Chrysler Corp.) : 
Fuels, Filters & Flames; The Noose Hangs 
High; Love, Etc.; An Appointment for Delivery; 
The Critical Angle; The Looks of Leadership; 
News Release; Eyewitness; Getting 
Ready for the Finish; The Obstacle Course; The 
Answer is Diagnosis; Sound Service (Cadillac 
Motor Car Div., General Motors Corp.). 


Service 


*% 


THE JAM HANDY ORGANIZATION, INC. 


2821 East Grand Blvd., Detroit 11, Mich. 
Phone: TRinity 5-2450 
Date of Organization: 1917 

OFFICERS 

Jamison Handy, President 

John A. Campbell, Treasurer 

William G. Luther, Sr. Vice-President 
in charge of Automotive Operations 

Russell B. Robins, Sr. Vice-President, 
Merchandising and Market Development 

Everett F. Schafer, Sr. Vice-President 
Planning and Programming 

Eugene Hunter, Vice-President, in charg: 
Chevrolet Contact 

George B. Finch, Vice-President, Sales 
Development 

Dean Coffin, Vice-President, Programs 

Vincent L. Herman, Secretary 

J. E. Armstrong, Assistant Secretary 

BRANCH OFFICES 

New York: 1775 Broadway, 
New York. Phone: JUdson 
Goelz, in charge. 

CHICAGO: 230 N. Michigan 
1, Illinois. Phone: STate 
Dash, in charge. 

1402 N. Ridgewood Place, Holly 

California. Phone: HOllywood 

Thomas G. Johnstone, in charge. 


ZEnith 


New 
2.4060. 


York 19, 
Herman 


Avenue, 


2-6757. 


Chicago 


Harold 


HoLLYWoop: 
wood 28, 


9 999 


PITTSBURGH : 
0143. 


Pennsylvania. Phone: 


Ohio. 


Services: Motion commer- 
cial, industrial and sales promotion; personnel, 
customer relations and public relations; minute 
movies; three-minute screen advertisements; 
sponsored shorts; safety, educational, health 
films; television commercials, theatrical and non- 
theatrical distribution service. Filmstrip 
slidefilm production: commercial, industrial, sales 
training and shop training, customer relations 
and public relations; merchandising; training; 
cartoon. Glass slides, transparencies, slide racks, 
opaque materials. Meetings assistance: staging 
and projection service, convention programs, live 
shows. 


DAYTON : Phone: ENterprise 6289. 


picture production: 


and 


FACILITIES: Complete studio. Sound stage, re- 
cording, set construction, direction, casting, 
scene design, mock ups, miniature, stage man- 
agement, field reconnaissance, animation studios, 
music direction and orchestra, rear projection, 
prop department, speech and acting coaching, 
slidefilm studio, film processing laboratories, art 
department, location equipment, creative staff. 
Projection equipment sales and service. Special 
devices: suitcase projectors, Shoppers Stoppers, 
continuous loop projection, projectors, synthetic 
training devices. 


(LISTING CONTINUES ON FOLLOWING PAGE) 


SCREEN MAGAZINE 





METROPOLITAN DETROIT 


THE JAM HANDY ORGANIZATION: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: American Maker (Chevrolet 
Motor Div.); The Golden Years (The Brunswick 
Corp.); A Miracle on Demand (Pontifical Assn. 
of the Holy Childhood) ; Flair (Frigidaire Div.) ; 
Yours to Command (Ontario Hydro-Electric 
Commission); The Safest Township Anywhere 
(General Motors Corp.); Treasure at Bethany 
(National Council of Churches); The Biggest 
Roundup Ever in ’61 ... with Pittsburgh Paints 
(Pittsburgh Plate Glass Co.); Wide, New Won- 
derful World (Tractor & Implement Div.); The 
Movable Bridge (U. S. Steel Corp.); Better 
Medicines for a Better World (Parke, Davis & 
Co.); Pilot Familiarizations (U. S. Navy); 
Which Way to Color? (Radio Corp. of America) ; 
Time to Sell Creatively (Dartnell). SLIDEFILMs: 
Esprit de Corps; New Look of Distinction; The 
Big Jump (Chevrolet Motor Div.); Getting 
Ready for ... The Big Parade (Oldsmobile 
Div.); Both Sides of the Coin; The Legend of 
Loawatha (Pontiac Motor Div.); Something 
Wonderful for Everyone (Hobart Mfg. Co.). 
SCHOOL SERVICE SLIDEFILMS: Magnets; Airplanes, 
Jets and Rockets; Understanding Electricity; 
India and Ceylon; First Experiments with Air 
(self-sponsored for sale to schools). 


HENNING AND CHEADLE, INC. 


10010 Greenfield Road, Detroit 27, Mich. 

Phone: BRoadway 2-1000 

Date of Organization: 1945 

George R. Cheadle, President 

Frank A. Sansom, Vice-President 

Thomas F. Leamy, Jr., Production Manager 

Harold Dobrowa, Editorial Director 

Fred W. Deuker, Art Director 

John Stehney, Photographic Director 
Planning, 

services to 


SERVICES: writing, art and photo- 
graphic apply and prepare sound 
slidefilms, salesfilms, motion pictures, sales meet- 
ings and marketing progranis. FACILITIES: Photo- 
graphic studio, darkrooms, animation stand; art 
department; editorial and production staffs. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRE & SLIDEFILM MEETING: Top 
Notch Ten (MoPar Div., Chrysler Corp.). SLIDE- 
FILMS: Fuels and the Fuel System of G.M. Diesel 
Engines (Detroit Diesel Engine Div., General 
Motors Corp.); How’s Business, Today? (Lin- 
coln-Mercury Div.). SALES CONVENTION: Hoist 
Your Sales (Diamond Crystal Salt Co.). Live 
MEETING: C.O.P.S. Meeting (Cadillac Motor Cai 
Div.). DEALER CLINIC: Shenango Show Time 
(Shenango China Corp.). SALESFILMS: What’s 
the Mystery (Union Switch & Signal Co.); Finer 
Foods for Your Family (Riverside Food Co.). 


INSTRUCTIONAL ARTS, INC. 


16210 Meyers Road, Detroit 35, Mich. 

Phone: UNiversity 2-3932 

Date of Organization: 1946 

Nicholas J. Beck, President 

James W. Atkinson, Vice-Pres. & Treas. 

Harry B. Rottiers, Secretary 
Services: Creative and production staff for 
slidefilms, motion pictures, slides, instructional 
manuals, catalogs, artwork and photography. 
Audio-visual equipment sales. FACILITIES: Com- 
plete art and photographic departments including 
40’ x 50’ stage with equipment for still or mo- 
tion photography; still laboratories; 16mm and 
35mm animation stand; recording studio; hot 
press typesetting department. 
RECENT PRODUCTIONS AND SPONSORS 
SLIpEFILMS: Front End Alignment (Truck & 
Coach Div., General Motors Corp.); Shifting the 
Spicer 12-Speed (Dana Corp.); Grandpaw Talks 


11TH ANNUAL PRODUCTION 


Too Much (Ford Tractor & Implement Div.); 
The Unbeatables (Ralston Purina Co.); Chemi- 
cals, Vital to Our Food Supply and Nutrition 
(Dow Chemical Co.). TV CoMMERCIALS: for The 
Detroit Free Press; Jiffy Pop; First Federal 
Savings of Detroit. 


HAFORD KERBAWY & COMPANY 


1300 Buhl Building, Detroit 26, Mich. 

Phone: WOodward 3-0201 

Date of Organization: February, 1956 

Haford Kerbawy, Producer 

Lester T. Davis, Jr., Business Manager 

Victor F. Radcliffe, Account Executive 

E. Paul Miller, Production Manager 

Irene C. Byerlein, Office Manager 
SERVICES: Producers of motion pictures, 
shows and closed-circuit telecasts for 
FACILITIES: Associated studios in 
Cleveland, Detroit and Los Angeles. 
RECENT PRODUCTIONS 
MOTION PictuURES: Big Men—Big Machines; The 
Ford 6000 (Ford Tractor & Implement Div.). 
Stace SHows: Hand and Glove (U. S. Steel 
Corp.). MEETINGS: Chrysler Press Show (Chrys- 
ler Corp.); Dealer Announcement Meeting (Ford 
Tractor & Implement Div.). 


* 


Parthenon Pictures 


Detroit 14, Michigan 
Phone: ADams 1-9113 


Fred Frink, Associate 


stage 
industry. 


York, 


New 


AND SPONSORS 


Producer 


(See complete listing under Los Angeles area) 


REGAN FILM PRODUCTIONS, INC. 
19730 Ralston, Detroit 3, Mich. 
Phone: TUlsa 3-2800 
Date of Organization: July, 1950 
Lawrence M. Regan, President 
Warren Hart, Vice-Pres., Charge 
Norman K. VanDerzee, 

Charge Sales 


P) oduction 
Vice-President, 


Services: Complete programs for training, sales 
promotion, public relations and education, in- 
cluding sound motion pictures, sound slidefilms, 
printed materials, stage presentations and TV 
spots. FAcILITIES: Studio designed and built for 
sound filming. Sound stage 4,000 sq. ft. Still 
photography stage, laboratory, art studio, mag- 
netic recording, 35mm & 16mm cameras, cutting 
and screening rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Mileage in the Making (B. F. 
Goodrich Co.); The Story of the Tubeless Tire 
(Miller Rubber Co.); Untitled convention film 
(Veterans of Foreign Wars). SLIDEFILMS: Used 
Vehicle Reconditioning Trainers; Basis Funda- 
mentals of Financing; Fit the Plan to the Man; 
Advantages of the New System of Ordering Parts; 
Servicing The Ford Body (Ford Div., Ford 
Motor Co.); Three and A Half Times More; 
Budget Sales Clinic; New Power Grader Tire; 
The First Line Siivertown (B. F. Goodrich Co.) ; 
The Demonstration (Lincoln-Mercury Div., Ford 
Motor Co.); A,B,C Lines; The Art of Fifty- 
twomanship; Christmas Selling, series of 3; 
Golden Brent, series of 2; The Keys to the Vault; 
The Power of Positive Suggestion (Montgomery 
Ward & Co.); Facts About the Amana Franchise 
(Amana Refrigeration, Inc.). TBA Seminar, 
slidefilms, films and graphics for meetings for: 
Merchants Oil Co.; Texas Oil Co.; Jenny Oil Co.; 
Skelly Oil Co.; Ashland Oil Co.; Deep Rock 
Oil Co. (B. F. Goodrich Co.). GRAPHICS: for 
Ford Div., Lincoln-Mercury Div., Ford Motor Co. 
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’ 
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United Film Service, Inc. 
3275 Penobscot Bldg., Detroit 26, Mich. 
Neal H. Oliver, Resident Vice-Pres. 


(See complete listing under Kansas City, Mo.) 


*% 


Van Praag Productions, Inc. 


2301 Dime Building, Detroit 26, Mich. 
Phone: WOodward 2-4896 (TWX DE-161) 


Andrew Pastula, General Manager 


(See complete listing under New York City) 


% 


VIDEO FILMS INCORPORATED 


1004 E. Jefferson Ave., Detroit 7, Mich. 
Phone: WOodward 2-3400 

Date of Organization: 1947 

Date of Incorporation: 1959 

Clifford Hanna, President 

William R. Witherell, Jr., Vice-President 
Director 

Lane, Secretary-Treasure) 


and Creative 
William E. 

Manage r 
Henry Mengeringhausen, Sound Engineer 
Hrayr Toukhanian, Photographer 


and 


SERVICES: Creation 
pictures for industry (sales promotion, sales 
training, public relations, engineering, etc.) ; 
classified film reports for the armed forces; TV 
commercials. Completion services include anima- 
tion and live photography, music scoring, sound 
recording and editing. FACILITIES: Sound stage; 
Maurer and Bell & Howell cameras; animation 
stand; editing rooms, 16mm and 35mm Moviolas; 
complete lighting and sound equipment for studio 
and location. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Camera on Consumers 
sumers Power Co.); 


and production of motion 


(Con- 
Double-Barreled Promotion 
(Dow Corning Corp.); Your Hidden Strength 
(Community Chest of Kalamazoo County); 
Something New Under the Sun (Farrington Mfg. 
Co.); Front Line Selling (Technical Services 
Inc.); Win With Monroe; Monroe Marches On 
(Monroe Auto Equipment Co.); Fifty Years of 
Progress (Rockwell-Standard Corp.); Breeder 
Reactor Operation (Power Reactor Development 
Co.); Pathways to Progress (The Detroit Edison 
Co.); Untitled films (Military Electronic Com- 
puter Div., Burroughs Corp.); Sales Spectacular; 
Romney Profit-Sharing Announcement, and other 
films for dealer meetings (American Motors 
Corp.); Eat All the Apples, Dodge dealer pres- 
entation (B.B.D.&0.); °61 Dodge Compar-A- 
Rama, motion picture section (Ross Roy, Inc.) ; 
The Michigan Robin, animated theatre trailer 
(Michigan Week Committee). TV COMMERCIALS: 
for Tractor and Implement Div., Ford Motor 
Co. (Meldrum & Fewsmith, Inc.); Automobile 
Club of Michigan, Sams, Inc. (Stockwell & 
Marcuse); Schafer Bakeries (Beltaire & Hull); 
Chevrolet Dealers of Detroit, Senator Patrick 
V. McNamara, Governor John B. Swainson (W. 
B. Doner & Co.); Valiant Automobile (B.B.D.& 
O.); Dow Corning Corp. (Church & Guisewite 
Adv. Inc.); Volkswagen Trucks (Stevens, Inc.). 


* this symbol, appearing over a 


producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 11th 


Annual Production Review issue. 





METROPOLITAN DETROIT 


Wilding Inc. 


1925 Cadieux Road, Detroit, Mich. 
Phone: TUxedo 2-3740 


Gordon Miller, Vice-P 


13535 Livernois Ave., Detroit, Mich 
Phone: WEbster 3-2427 


John E. Parrott, Vice-President 
Norman B. Terry, Vice-P Market 
Glen Jordan, E Produce) 


(See complete 


* 


Raphael G. Wolff Studios, Inc. 
Inc., 6404 Woodward 
Detroit 2, Michigan 

TRinity 1-2209 


esident 


res., 


ecutive 


listing under Chicago area) 


Creative Services, 


Avenue, 


Phone: 
Stanley E. Staffeld 
(See complete listing under Los Angeles area) 


Detroit Environs & Michigan 


* 


Alexander Film Co. 
1140 Tootmoor, Birmingham, Mich. 


Phone: Midwest 4-1212 


Donald Ringsred, Res. Vice-President 


(See 


complete listing under Colorado) 


* 


Atlas Film Corporation 


Woodward & West Long Lake 
Box 36, Bloomfield Hills, Mich. 


under 


Road 


(See complete listing Chicago area) 


CAPITAL FILM SERVICE 


224 Abbott Road, East Lansing, 
Phone: EDgewood 2-3544 


Michigan 


Date of Organization: 1942 

Hunter, Owne? 
Ceterski, Vanage? 
Production Manage) 
Lewis, Scenario Write 
Winkel, Laborato 


Gordon, Printing 


Robert 
Joseph E. 
Kenneth 
James E., 
Robert 
Harvey 


James 
Business 


Kortge, 


y Manage 
De par fment Vg 


SERVICES: 16mm 
and 
tograpny 
ng; TV 


kinescope 


b&w 
sound 


color, 
contact printing, 
studio and 


commercials; 


processing; ptica 
recording 


animation; edit 


and pt 
location; 
radio transcriptions 
check ; 

FACILITIES: 
sound studio, editing 
effects pI 
l6mm color and 
script 


recording and air complete 


screen service 
l6mm production facilities; 
rooms; art, 


and contact 


script to mmplete 
animation, 
printers; 
machines; 


special ntir 


processing and 
lémm single 


film recorders for 


researc! lept 


system cameras with 


double 


PRODUCTIONS AND 
Pictures: Jilinois Wate 
Challenge (U. 8S. Army Corp 
North Central Div.); Science Fight 
ountow (John Bean Div.); VJ.P 
SLIDEFILMS: Music In the H 
Fed. of Music Clubs) 


l6mm mag 


-system photography 
RECENT 
MOTION 


Mississippi 


SPONSORS 


rway Syate 


Engineers 
a Fire: ¢ 
(Udylite Corp.) 

g (Amer 


matic 


F. B. N. FILMS 


15240 Crescentwood, East Detroit, Mich. 


Phone: PR 5-0114 


F.B.N. FILMS: CONTINUED 


Date of Organization: 1958 


fert Penzien, Owner, Cinematographer 
Haviland Reves, Writer, 


tobert Anthony, Narrator & Tech. Research 


Scripts 


Services: Complete production from script to 
screen; 16mm and 35mm industrial, documentary, 
training, educational motion pictures. FACILITIES: 
smm editing equipment; Magnasynec sound re- 
ording equipment; 35mm Cineflex camera with 
other facilities rented as needed. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Leader Dog; Adventure Roads 
of Michigan (self-sponsored, distributed by vari- 
us state exchanges). THEATRE SCREEN Aps: 140 
(Dolan Theatre Service). 


zoom lens; 


various commercials 
ROBERT FISHER PRODUCTIONS 

28395 Swan Island Drive, Grosse Ile, Mich. 
Phone: ORleans 6-0440, 6-3307 

Date of Organization: September, 1957 

Office : Idlewild Avenue, Cin- 
Ohio. Phone: WOodburn 1-3515. 
Fisher, Vice-Pres., in charge. 


Branch 3629 
cinnati 7, 
Frank F. 

Robert S. Fisher, President 

Frank F. Fisher, Vice-President 

Marian S. Fisher, Vice-President 

Audrey J. Fisher, Secretary 


SERVICES: Writers and producers of motion pic- 
sound slidefilms, motion slidefilms, film- 
strips, TV commercials, sales meetings. FACILI- 
ries: Sound studio facilities rented ac- 
cording to requirements of each production. 


tures 
stages, 


RECENT 
MOTION 
Proving 
through 


(Defense 


PRODUCTIONS 
PICTURES: 
Ground Comparison 
Ross Roy, BSF&D) Hand at the Helm 
Sales Div., Burroughs Corp.); Ideas 
ng (Frigidaire Div., General Motors 
SLIDEFILMS: Your Inven- 

gq Thru Better Systems 


AND SPONSORS 
Action; Chrysler 
(Chrysler Corp., 


Signal for 


Investment in 


(Burroughs 


MPO Productions, Inc. 
Monroe Blvd., West 


one: CRestview 8-4412 


Mich. 


Dearborn, 


l Thomas, V ice-Preside nt 


omplete listing under New York City) 


PORTAFILMS 


Orchard Lake, Mich. 
Phone: EM 3-0561 
Date of 1947 

William Murray, Director 

Edward Wheeler, Sales & Utilization 
John Warren, Finanee 

Paul Gringle, Design 

Felix Resnick, Music 

Gwen King, 
Laurette Murray, Educational Films 
Elfreda Haynes, Office 


Organization: 


Py oduction Coordination 


Services: Designers and producers of films for 
and education. FACILITIES: Own and/or 
and facilities needed for live- 
animation or stop-motion production. 
PRODUCTIONS AND SPONSORS 
PICTURES: See ing’s Belie ving; A 
Man, script only (The J. I. Case Co.): 
Ya Gotta Tell ’em (The AP Parts Corp.); The 
Big Diffe (The Columbus Parts Corp.); 
Yo B Chip Line (Merit Muffler Corp.). 
SLIDEFILMS The Perils of Nelda Pillbeam: 
Manners, Customs & Beliefs (Adminis- 
Meeting Service). 


ness 
rent equipment 


action 
RECENT 
MOTION 


Stubbo 


Ve ry 


rence 


Strang 


rators 


BUSINESS SCREEN 


EAST CENTRAL: OHIO CITIES 


Metropolitan Cincinnati 


Robert Fisher Productions 


3629 Idlewild Avenue, Cincinnati 7, Ohio 
Phone: WOodburn 1-3515 


Frank F. Fisher, Vice-President, in charge 


(See complete listing under Michigan area) 


K & S FILMS, INC. 


5819 Wooster Pike, Cincinnati 27, Ohio 
Phone: BRamble 1-3700 


Date of Incorporation: 1948 


Jack R. Rabius, President 

S. Harry Wilmink, Vice-President 
toma I. Rabius, Secretary-Treasurer 
James Judson, Executive Producer 
Robert Adams, Recording Director 
Marjorie Meyer, Art Director 
Patricia Kops, Production Coordinator 


Services: Specializing in industrial motion pic- 
tures, sales training films, sound slidefilms, ani- 
mated and live TV commercials. FACILITIES: 
Complete production facilities; two sound stages, 
script service, 16mm synchronous sound record- 
ing equipment and complete editorial services. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Joe’s Finest Hour (United 
Appeal Fund Campaign); The House on Stony- 
Brook Lane (Standard Publishing); The Magic 
of Rainbow Forest (Rainbow Craft); The Todd 
Hunter Show, sport (sponsor unidenti- 
fied); Know Your Baseball, sport series (spon- 
sor unidentified). TV COMMERCIALS: for Bendix 
Aviation Pumps; Cincinnati Bell Tel. Co.; 
Schoenling Beer; Frisch Restaurants; Kenner 
Toy Products; Rainbow Crafts, Inc.; United 
Appeal Fund; Modern Diaper Service; Burger 
srewery. 


series 


LASKY FILM PRODUCTIONS, INC. 


3705 Lonsdale Street, Cincinnati 27, Ohio 

Phone: BRamble 1-5833 

Date of Organization: 1939 

Date of Incorporation: 1956 

Max Lasky, President, Executive Producer 

Jack A. Robertson, Vice-Pres., Production 
Manager 

Elizabeth C. Peters, Treasurer, 

H. H. Nieberding, Secretary 

Bill McNally, Sound 

Mare Siegel, Script Supervisor 

David R. Wilson, Sales 

Douglas Gray, Production Assistant 


Prod. Asst. 


SERVICES: Producers of motion pictures for in- 
dustry and television. Specialists in color photog- 
raphy. FAcILities: Completely equipped sound 
studio and mobile unit for 35mm and 16mm 
production. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 75th Anniversary (Cincinnati 
Milling Machine Co.); Giant Step; Jet Engine 
Newsreel, Washability (General Electric Co.) ; 
A Time for Action (Mizrachi Women’s Organiza- 
tion of America). 


Wilding Inc. 


617 Vine Street, Cincinnati, Ohio 
Phone: GArfield 1-0477 


R. L. MeMillan, District Manager 


(See complete listing under Chicago area) 


MAGAZINE 





CENTRAL: OHIO CITIES 


Metropolitan Cleveland 


Clifton Productions, Inc. 

Park Public 
Ohio 

17820 Lake Road, Lakewood, Ohio 

Maurice T. 


(See complete listing under New York City) 


Building, Square, Cleveland 14, 


Groen, President 


EDWARD FEIL PRODUCTIONS 


1514 Prospect Avenue, Cleveland 15, Ohio 

Phone: PRospect 1-0655 

Date of Organization: 1953 

Edward R. Feil, Executive Producer 
SERVICES: Production of industrial, institutional, 
sales, public relations and promotion films; films 
for television. FaciLities: Scripts, camera, edit- 
ing, and sound recording available for location 
or studio production. 


RECENT PRODUCTIONS AND 
MOTION PICTURES: Adventure in “Y” Camping 
(Y.M.C.A. of Cleveland); Prelude to Hope 
(United Foundation of Summit County); Glid- 
Crete on the Job (The Glidden Co.); Campaign 
Techniques (Metropolitan Div., United Appeal 
of Greater Cleveland); The Wonderful World 
of You (Cleveland Health Museum & Junior 
League of Cleveland). 


SPONSORS 


GENERAL PICTURES CORPORATION 


4501 West Pleasant Valley Rd., Cleveland 34, 
Ohio 

Phone: Victory 2-3636 

Date of Organization: 1957 


George Oliva, Jr., President & Sales Mgr. 

Miliard M. Horace, Vice-Pres., Prod. Supvr. 

Doris Shaw, Asst. Production Supvr. 

Thomas Henry, Chief Cameraman 

Wanda Clark, Treasurer 
SERVICES: Production of 16mm and 35mm motion 
pictures, sound slidefilms, videotape and film TV 
commercials, sales presentations, kinescopes, 
newsreel films, still photography. FAcILITIES: 
Sound stages, Mole-Richardson boom micro- 
phone, two Fearless Panoram dollies, ceiling 
grids, rear projection, eight-channel sound mix- 
ing console, Ampex and Magnasync tape record- 
ing, Oxberry animation stand. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Why Agency? (General Elec- 
tric Co.); Protective Maintenance Coatings (The 
Glidden Co.); Meter (Westinghouse Electric 
Corp.); Republic Newsreel (Republic Steel 
Corp.). SLIDEFILMS: Modern Financial Manage- 
ment (National City Bank); Ballots for Bulbs 
(General Electric Co.). TV COMMERCIALS: for 
Standard Oil Co., The Illuminating Co. (Mc- 
Cann-Marchalk Co.); All-State Insurance Co. 
(Leo Burnett Co.); Union Commerce Bank, Ohio 
Power Co. (Meldrum & Fewsmith, Inc.). 


INDUSTRIAL MOTION PICTURES, INC. 


1706 East 38th Street, Cleveland 14, Ohio 
Phone: EXpress 1-3432 


Date of Organization: 1945 


A. P. MacDermott, President-Treasurer 
D. E. MacDermott, Secretary 
J. L. Mieuch, Production Manager 


SERVICES: Motion pictures, slidefilms, slides, 
stills; sound recording, script. Specialists in 
location work for heavy industry. FACILITIES: 
Two sound stages, lighting; studio cameras; five 
channel 16mm film, 4” tape synchronous record- 
ing; music library; Arriflex and Auricon cam- 


INDUSTRIAL MOTION PICTURES: CONT'D. 


eras. Animation; picture and sound editing de- 
partments; complete mobile equipment for loca- 
tion recording and photography. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Coil Annealing (Lee 
Wilson Engineering Co., Inc.); Formica Flake- 
board (Formica Corp.); TS-14 All Wheel Drive 
Scraper (Euclid Div., General Motors Corp.) ; 
Securing Coil Ends Positively (Gregory Indus- 
tries). SLIDEFILMS: Why Harvard (Harvard Bed 
Frame Co.). 


Open 


Roland Reed Productions, Inc. 
2307 Chester Ave., Cleveland, Ohio 
George Oliva Jr., Vice-President 


(See complete listing under Los Angeles area) 


Riviera Productions 


566 Birch Drive, Cleveland, Ohio 
Phone: REdwood 1-6076 


Pat Rancati, Eastern Representative 


(See complete listing under Los Angeles area) 


Wilding Inc. 


1010 Euclid Bldg., Cleveland, Ohio 
Phone: TOwer 1-6440 


L. T. Young, Vice-President 


(See complete listing under Chicago area) 


Dayton, Ohio 


FILM ASSOCIATES, INC. 


4600 So. Dixie Highway, Dayton 39, Ohio 
Phone: AXminster 3-2164 


Date of Organization: 1937 
Date of Incorporation: 1946 


E. Raymond Arn, President-Treasurer 
Mildred G. Arn, Vice-President 
Clement V. Jacobs, Secretary 

Edward R. Lang, General Manager 
Katherine Harrell, Office Manager 
Rolland Beech, Printing Supervisor 
George Whalen, Jr., Editorial Head 
David Bartholomew, Art Director 


SERVICES: 16mm color, b&w motion pictures for 
industrial, educational and television use. Com- 
plete production services for other producers and 
industrial photo departments. FAcILITIES: Studio 
and laboratory building with two large sound 
stages, precision machine processing for all 
b&w films. Automatic printers for sound and 
picture reproduction. Multiple recording and re- 
recording channels of Aliec & Cinema Engineer- 
ing components for tape, magnetic film, optical 
film and disc. Interlock Maurer, Stancil-Hoffman, 
Ampex and Presto recorders. Kinescope record- 
ings. Art and animation department including 
complete Oxberry stand. Two Maurer cameras, 
two Auricon Super pros, Cine Specials, Zoom 
lenses. Fearless panorama dolly and complete 
lighting equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicturES: Testimonial Campaign (Frigi- 
daire Div., General Motors Corp.); Mer—29 
(Wm. S. Merrell); 1960 Renewals of the Hamil- 
tonian & the Little Brown Jug (U. S. Trotting 
Assn.); Sawsmith & Shopsmith (Montgomery 
Ward). TV COMMERCIALS: Zesta Star of the 
Month, Dorothy Lamour, Hermione Gingold, 
Burgess Meredith (Strietmann Biscuit Co.) ; Gem 
City Savings, testimonials (Kircher Helton & 
Collett); Mechanized Building Sets & Sparkle 
Paints (Kenner Products); Bob Evans Sausage 
& Marzetti Salad Dressing (Byer & Bowman). 


11TH ANNUAL PRODUCTION REVIEW 


EAST CENTRAL: 


*% 


Haig and Patterson, Inc. 


OHIO CITIES 


The Talbott Tower—Suite 375, Dayton 2, Ohio 
J.T Board 


(See complete listing under Detroit area) 


® 


The Jam Handy Organization, Inc. 


Dayton, Ohio 
Phone: ENterprise 6289 


. Patterson, Chairman of the 


(See complete listing under Detroit area) 


Other Ohio Cities 
Wilding Inc. 


East Akron Post Office Bldg., Akron 16, Ohio 
Phone: STadium 4-5514 


tobert R. Osmun, Manager 


(See complete listing under Chicago area) 


AUSTIN PRODUCTIONS, INC. 


232 North Main Street, Lima, Ohio 
Phone: CApitol 9-7881 


Date of Organization: 1947 

B. Otto Austin, Jr., President & Producer 
C. E. Buttorff, Vice-President 

Paul Ewing, Sales Manager 

Del Hartfile, Art Production 


SERVICES: 16mm motion pictures, slidefilms, TV 
commercials; recordings. FACILITIES: Magnetic 
film recording channel; syne tape recording 
equipment; disc recorder; Auricon, Cine Special 
and Bolex cameras; two sound stages with full 
lighting equipment; editing facilities for 16mm. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Building For Man 
(Libbey-Owens-Ford) ; Hydrostatic Pressure 
Controlled Valves (Denison Engrg. Div., Ameri- 
can Brake Shoe Co.); The Mysterious Precision 
Ball (Industrial Tectonics, Inc.). SLIDEFILMS: 
It’s In the Cards (Libbey-Owens-Ford). TV 
COMMERCIALS: for Dinner Bell Meats; Cain’s 
Potato Chips. 


Space 








These Listed Companies Provide 


Essential Facts for the Buyer 


The 
these 


listed in 
furnished 
you, the prospective user of their services, 
with detailed reference data and key facts 


hundreds of companies 


pages have voluntarily 


regarding their people, facilities and re- 
cent experience. 

No producing company anywhere in the 
world has been refused admittance to these 
listing pages provided they laid the facts 
you need on the line and met our minimum 
reference requirement. 
you to visit the 
shops of these listed companies, to 
titles of films and other work submitted 
as references. Meet the principles involved. 
This large group of listed companies easily 
best in the 
your full support! 
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ACADEMY FILM PRODUCTIONS, INC. 
123 West Chestnut St., Chicago 10, Ill. 
Phone: Michigan 2-5877 


Date of Incorporation: April, 1950 


& Exec. Pri 


General Manage ? 


Bernard Howard, Pres 
Patti Wilkus, 


SERVICES 
mm 


ym of 16mm and 


slidefilms, 


Creation and product 
motion pictures, 
and other 
mventions, meetings 


slide 5, W de 
for TV, 
aids for both 
industrial, education, 
Editing, writing, recording, titling 
for outside producers 
ng, production 


screen unique presentations 
and sales 
broadcast medium and 
business. 
Complete writing, direct 
services for ad and 
ndustrial firms in creating and producing audio 
visual aids of all kinds 
FACILITIES lights, cables 
dollies, recording equipment, et 
for complete production and shooting either in 
studio or on location; 30° x 45’ x 14° ceiling 
ound 


agencies 


Animation as well as live 
shooting 
mike 


Cameras, 
booms, 


own 

stage 

RECENT 
MOTION 


PRODUCTIONS 
PICTURES 
Div., Borg-Warner); Greate) 
Profits (Arvin Industries); Homko Goes Holly 
(Western Tool & Stamping Co.). Sipe 
FILMS Thread-Forming; Sems & Staps; The 
Parker-Kalon Story (Parker-Kalon Div., General 
American Transportation Corp.). SLIDE PRESEN 
TATIONS: for Velsicol Co.; U. S. Steel; American 
Weekly Magazine, etc. TV COMMERCIALS: for 
Arvin board Heating; Derusto Products; 
Chesty Foods; Lykette Deodorant; Taste Taj 

Sweetheart Soap, etc 


Spray F 


Alexander Film Co. 


Buildir 


WHitehall 4 


AND SPONSORS 
(Marbon 
Sales for Greate 


Cycolac Chemica 


wood 


Base 


i72 Wrigley 
Phone 


, Chicago 11, Ill 


USO 


Terry Hatch, Res. Vice-P) 


esident 


(See complete listing under Colorado) 


GILBERT ALTSCHUL PRODUCTIONS, INC. 


909 W. Diversey Parkway, Chicago 14, IIL 
Phone: LAkeview 5-6561 


Date of Organization 


April, 1954 
Offices: Penna 119 Ninth 
burgh 22. Phone: GRant 1-0933. Ra 
and, charge. Italy: Via Aristide 


67, Rome. Rodo Besesti, in cha 


Branch 


Gilbert Altschul, 
L. B. Sager, |} 

sruce Colling, & Prod. Mg 
Len H. Slaton, |} e-Preside) & Vg) 
Esther Altschul, See -T 


Sales 
raagure? 

SERVICES Production of motion 
slidefilms for 


ment 


pictures ar 
industry, education and govern 
FACcILitiges: Sound stage; editing, record 


i ‘me 


ing and animation facilities 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Man of the Year (Pure Oil 
Co.); Line Change (Santa Fe Railway); The 
Expert Driver, series; Look Backing 
Accidents (National Safety Council); Food 

It's Wonderful (Aluminum Wares A 
What's so Great About a Lever (Journal 
Films). SLIDEFILMS: Never Too Old to Lea 
Big Business on Main Street (Pure Oil Co 
The Sus pe nded Milker: Contract for Profi 
(DeLaval Separator Co.). 


Stop 


SSn.); 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


METROPOLITAN CHICAGO AREA 


* 


221 North LaSalle Street, Room 
Chicago 1, Illinois 
Phone: FRanklin 2-2628 


Joseph W. Edwards 


Animation, Inc. 


1064, 


See complete listing under Los Angeles area) 


*® 


ATLAS FILM CORPORATION 


1111 Seuth Boulevard, Oak Park, Ill. 
Phone: AUstin 7-8620 


Date Established: 1913 


BRANCH SALES OFFICES 
108 Rucker Place, Alexandria, Virginia 
Woodward & West Long Lake Box 
Bloomfield Hills, Michigan 
185 North Wabash Ave., Chicago 1, III. 
603 Guaranty Bldg., 6331 Hollywood 
Hollywood 28, Calif. 
L. P. Mominee, President 
A. S. Bradish, Vice-Pres., 
Frederick K. 
Adve rtising, 


Road, 


Blvd., 


Prod. Mgr. 
Barber, Vice-Pres., Directoy 
Sales Promotion 
Herman, Vice-President 
Special Field Supervisor 
A. R. Eichhorst, Secretary 
L. A. Krunel, 
iis E. Wilder, Slidefilm Department 
Production Mgr. 
C. Barrett, Special Films 
Mercer Francisco, Editorial ( 
ook, Editorial 
D. Garrison, Editorial 
S. Melton, Editorial 
Dricker, Dir., Music & Editing 
talph Saunders, Sound Engineer 
Harry Peterson, Special Effects 
and Black and Whits 


James L 
John Bogan, 


Assistant Secretary 


harles Lager, Asst 
onsultant 
ibert ¢ 


l6mm and 35mm public relations and 
xy motion pictures and slidefilms; color and 
TV commercials; short subjects; theatri- 
s, packaged programs. FACcILITIES: Cam- 
and 35mm; RCA and 16mm 
ositive sound recording; art department; 

photography; two 
editing; 
35mm, 


+ 
I 


l6mm 35mm 
labo- 
staff. Mag- 
and 17%mm 


sound stages; 
animation; creative 
recording: 16mm 


ticals machine 
RECENT PRODUCTIONS 
MOTION PICTURES 
Plant Disti 


Force) ; 


AND SPONSORS 
Oxygen Nitrogen Generating 
Column Control (U. 8S. Air 

Looks at Space (B. F. Good- 

A Happy Summer Evening (Chrysler 

Corp.); Get Me There (Pure Oil Co.); How 

Vany Miles Has a Tire (General Tire & Rubber 

Co.). StiperiLMs: Look for All Three; Yours for 

f Asking: 5000 Facts: Se Hy-Powe? 

Unit (Truck & Coach Div., General Motors 
): Brake Fluid for Today ( Bendix Corp.) ; 

The Chips Are Down; How to Stay in the Chips 

(General Electric Co.). TV COMMERCIALS: for 

General Electric Co.; Wilson and others. 


Tommy 
rich Co.); 


vicing the 


* this symbol, appearing over a 


producer’s listing, indicates that display adver- 
containing additional 
other 
Review 


refer- 
llth 


useful 
of this 


tising and 


ence data appears in pages 


Annual Production issue. 


BUSINESS SCREEN 


* 


CHICAGO FILM STUDIOS 


720 North Michigan Ave., Chicago 11, Ill. 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
A. G. Dunlap, President 
Robert D. Casterline, Director of Sales 
Russell T. Ervin, A.S.C., Production Mgr. 
Eugene Josephson, Executive Producer 
Walter Rice, Laboratory Manager 
SERVICES: 
tion 


16mm and 35mm color and b&w mo- 
pictures for advertising, sales promotion 
and job training, educational and travel; slide- 
films; TV commercials. FActLities: Sound stage; 
RCA 16mm and 35mm sound recording on film 
or 4”, 16mm and 35mm magnetic tape; projec- 
tion theatre; complete laboratory; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Water, Its Many Voices; 
Winterset; Fuel Cell; Hillside Gleaner; Only a 
Foreman; Power for a Growing World; Modern 
Pulpwood Logging (Allis-Chalmers Mfg. Co.); 
All-Season Crop Savers; 500 Dealer Presenta- 
tion (The Buchen Co.); The Floating Roof Story 
(Graver Tank & Mfg. Co.); The Swan Liquid 
Story (Lever Bros. Co.); Outboard to Alaska; 
Bold Venture (Mercury Motors); What's Neu 
at Oliver: The OC-9; Proven Performance; 
Power for Your Farm Future; Charles City 
Sales Film (Oliver Corp.); Lines Up (Reliable 
Electric Co.). Untitled sales meetings for Illinois 
Power Co.; Parker Pen Co.; Quaker Oats Co. 
SLiperiLmMs: Make More Money in Mowers; New 
Profits For You (Western Auto Supply Co.); 
Parker 61; Super Qwink (Parker Pen Co.); 
Culverts (Portland Cement Assn.); Wash and 
Wear Stride (S. C. Johnson Co.). Untitled sales 
meeting (Fairchild Publications). TV CoMMER- 
CIALS: for Oscar Mayer (J. Walter Thompson) ; 
Quaker Oats (Baker, Tilden); Parker Pen Co., 
Illinois Power Co., Oliver Corp. (Buchen Co.) ; 
Pabst Beer (Kenyon & Eckhardt); Electric 
Utilities TV Co., and others. 


JOHN COLBURN ASSOCIATES, INC. 


1122 Central Avenue, Wilmette, III. 
Phones: Wilmette—ALpine 1-8520 

Chicago—BRoadway 3-2310 
Date of Incorporation: 1953 


John E. Colburn, President 

Henry Ushijima, Vice-President & 
Executive Producer 

Sumner J. Lyon, Creative Director 

Edwin J. Schonfeld, Creative Director 

William H. Stewart, Producer-Director 

Del Schroer, Production Manager 

Robert I. Ford, Dir., Educational Films 


Services: Industrial motion pictures; sound slide- 
films and complete production services available 
to other producers. Writers, artists and tech- 
nicians. FactLities: Large sound stage perma- 
nently staffed; completely equipped for either 
16mm or 35mm production. 
RECENT PRODUCTIONS AND 
Motion Pictures: Scale New 
sros. Seed Co.); Aerobulk 
Oxides (National Lead Co.); The Facts of Life 
(Quaker Oats Co.); Eve on Leave (Y.W.C.A.); 
Dairymen (Babson Bros. Co.); 
Carefree Boating Is Careful Boating (Aluminum 
Co. of America); Selling Quality (Weil-McLain 
Co.). SLipEFILMS: The Compton Career Story 
(F. E. Compton Co.); The Magic Shelf; Look 
It Up (Field Enterprises Educational Corp.) ; 
The Crossroads (Pacific Garden Mission); The 
World Your Child Will Live In (Franklin Life 
Insurance Co.); The Decision Is Yours (Com- 
monwealth Life Insurance Co.); Your Career 
with Lutheran Brotherhood (Lutheran Brother- 
hood); The Value of Planning (Northwestern 
Mutual Life Insurance Co.). 


SPONSORS 
Heights (Funk 
Delivery of Lead 


Reminder to 


MAGAZINE 





Columbia Pictures Corporation 


230 North Michigan Ave., Chicago 1, III. 
Phone: FRanklin 2-3696 


Burton A. Neuburger, Sales Representative 


(See complete listing under New York City) 


® 


DOUGLAS PRODUCTIONS, INC. 


10 West Kinzie St., Chicago 10, III. 
Phone: MOhawk 4-7455 


Date of Organization: 1945 


Fred C. Raymond, President 

Arthur R. Jones III, Exec. Vice-President 
Douglas P. Raymond, Vice-Pres. Chg. Prod. 
Frank M. Miller, Dir. of Photography 
Larry Tickus, Asst. Cameraman 

Sherwin Becker, Production Manage 

Wm. Bielicke, Lab. Manager 


SERVICES: Creation and production of motion 
pictures, slidefilms, TV commercials and trailers 
for business, industry and education. Industrial 
film laboratory services. Equipped and staffed 
for both studio and location photography in mo- 
tion picture and still fields. FaActLities: Com- 
plete laboratory facilities, including color and 
b&w printing. Two sound stages; administrative 
and creative offices; animation and art depart- 
ments; magnetic and optical sound recording; 
film storage vaults; editing, conforming and 
final processing of industrial visualizations. 
RECENT PRODUCTIONS SPONSORS 
MoTION Pictures: Beyond the Gravisphere 
(Armour and Co.); Rocket Club (Daisy Air 
Rifle Co.); Date for Dinner (Kimberly Clark 
Corp.); Washing Convenience (Maytag Co.); 
Quality (Motorola, Inc.). SLIDEFILMS: Colorette 
System (Luminall Paints); Favorable Reaction 
(Chicago Tribune); Know Their Faces (Carson 
Pirie Scott & Co.). TV ComMerciALs: for In- 
ternational Harvester; Carson Pirie Scott & 
Co.; Wrigley Chewing Gum; Beltone Hearing 
Aids; Falstaff Brewing Co., and others. 


% 


CAL DUNN STUDIOS, INC. 


159 East Chicago Ave., Chicago 11, IIL. 
Phone: WHitehall 3-2424 


Date of 1947 


AND 


Organization: 
Cal Dunn, President 
Joseph G. Betzer, Vice-President 

“Yar” Yarbrough, Executive Art Produce 
Helen A. Krupa, Creative Services Dir. 
Art Springer, Chief Animator 

Gene Hoefel, Art Director 

Ray Mueller, Director-Cameraman 

Art Ellis, Chief Editor 

Jerry Goldstein, Client Service 

Ann Gallagher, Office Manager 

Mike O’Halloran, Distribution 

Karen Gruntman, Talent Contact 


Services: Motion pictures and slidefilms for 
sales promotion, training, product information 
and employees indoctrination; TV commercials 
and productions. FACILITIES: Creative art, photo- 
graphic, animation, editing and supervisory 
staffs; 16mm and 35mm editing and sound equip- 
ment; distribution facilities. 
RECENT PRODUCTIONS 
MOTION PICTURES: 
(American Dental Assn.); 
(Vanderbilt Univ.); Safe As You Know How; 
Not Even One Chance; Help Yourself to Safety 
(National Safety Council). SLIDEFILMsS: It’s the 
Technique that Counts; Moving the Merchandise 
(Crush International, Inc.); Libby’s on the Go 
(Libby, McNeill & Libby); Make Way for the 
Martins; A Businessman’s Decision; Your Career 
with National Life (National Life & Accident 
Insurance Co.); The Greatest Gift; Going Places 


AND 
Learns a 
Our Greatest Task 


SPONSORS 


Laurie Secret 


11TH ANNUAL PRODUCTION 


CAL DUNN STUDIOS: CONT'D. 


—with Modern Woodmen (Modern Woodmen of 
America); Fact or Fancy? (National Woman’s 
Christian Temperance Union); Security Begins 
at Home; A Picture of Your Protection; You- 

Home—and Hazards (Pictorial Pub- 
lishers); Communications—Just in Part; Mem- 
ory Test and Problem Personalities (Campbell 
Soup); Expense Control (U. S. Gypsum); Guest 
of Honor Service (American Airlines); Oppor- 
tunity Unlimited (Illinois Mid-Continent Life 
Insurance Co.). TV COMMERCIALS: for Marshall 
Field & Co. (McCann-Erickson); H-A Hair 
Arranger (R. Jack Scott); Santa’s Village 
(Biddle Co.); Montgomery Ward; The May Co. 
TV SrorysBoarps-ON-FILM: for Leo Burnett Co.; 
Compton Advg.; Foote, Cone & Belding; McCann- 
Erickson; Wade Advg. 


Your 


*® 


Jerry Fairbanks Productions 


520 North Michigan Avenue, Chicago 11, Ill. 
Phone: WHitehall 4-0196 


Robert F. Kemper, Sales Representative 


(See complete listing under Los Angeles area) 


FILMACK PRODUCTIONS 
1327 South Wabash Ave., Chicago 5, Ill. 
Phone: HArrison 7-4855 
Date of Organization: 1919 
Irving Mack, Chairman of the Board 
Joseph Mack, President 
Don Mack, Vice-President, Sales 
Bernard Mack, Treasurer 
Pat Cascio, Production Manage? 
Larry Glick, Slide Film Manage? 
Elliott Satinover, Slide Manager 
toman Polys, Music & Sound Enginee 
Jay Jankowski, Lab Manager 
Dick Williams, Animation Director 
Beverly Cochran, Creative Director 
John Maches, Art Director 
Harlan Croy, Jndustrial & Business 

Film. Manager 


SERVICES: Motion pictures, sound and slidefilms 
for TV, industry, education, training programs, 
sales meetings, public relations and _ reports; 
creative services—script-writing, presentations, 
story boarding, jingles; production services—live 
motion picture and still photography in studio 
or on location in 16mm and 35mm, color and b&w, 
animation and slidefilm photography; sound re- 
cording and mixing—lip sync, wild sound, singing 
jingles, sound effects for tape, records or optical 
film, art work—illustrations, cartoon characters, 
backgrounds, photo touch-up; titling—hot 
cold press, opaque and transparencies; lab work 

editing, processing, printing inspection. Fa- 
CILITIES: Completely equipped sound stage, prop 
and dressing rooms; two sound departments; 
six animation stands with automatic Oxberry; 
art department; type shop; complete laboratory 
including optical printers, developing machines, 
editing. 


press, 


RECENT 
MOTION 


PRODUCTIONS 
Pictures: The Wheel (Griffin Wheel 
Co.). SLIDEFILMS: New Era (All State Insur- 
ance); Inside Story, Murphy Products (Aubrey, 
Finlay, Marley & Hodgson); 1961 Branch Man- 
agers’ Convention (Thor Power Tools); 1961 
Sales Convention (Norge Div.). TV CoOMMER- 
CIALS: for Pen F-Z (Klau-Van Pietersom-Dun- 
lap); Fiesta Corn Chips, Gordon’s Potato Chips; 
Carolina Life Insurance (Kirkland, White & 
Schell); My Sin Perfume (North Advg.); Heck- 
man Crackers (George Hartman Advg.); Phillies 
Cigars (Wermen & Schorr); Prom Home Perma- 
nent (Foote, Cone & Belding); Robert Hall 
Clothes (Arkwright); King Midas Flour (Pid- 
geon Savage Lewis). 


AND SPONSORS 


REVIEW 


CHICAGO AREA 


Format Films, Inc. 
269 North Michigan Ave., Chicago 1, Ill. 
Jerry Abbott, Vice-President in Charge, 
Midwest Sales 


(See complete listing under Los Angeles area) 


Halas & Batchelor Cartoon Films, Ltd. 

134 North LaSalle Street, Suite 1300, 
Chicago 2, Illinois 

Phone: FInancial 6-4384 

John C. Oberly, Representative 

(See England, Int’l Section) 


listing under 


* 


The Jam Handy Organization, Inc. 
230 North 
Phone: 


Michigan Avenue, Chicago 1, Ill. 
STate 2-6757 


Harold Dash, in charge 


(See complete listing under Detroit area) 


® 


FRAN HARROLD, INC. 
1140 South Michigan Ave., Chicago 5, III. 
Phone: WAbash 2-0570 
Date of Organization: August, 1960 
F. E. 


George L. 


Harrold, President & Sales Director 

Drake, Vice-President & 

Director 

James H. Johnson, Vice-President & 
Production Director 


Creative 


SERVICES: Creative and production services for 
films, meetings, field programs, visual materials, 
for sales, motivation, training, service manage- 
ment. Planning, organization, writing, art, pho- 
tography, production, staging, direction, utiliza- 
tion and distribution by our staff. FACILITIES: 
Creative and editorial. Art, photographic and 
production departments; photographic and pro- 
duction facilities and equipment for slides, trans- 
parencies, filmstrips, ete. 
RECENT PRODUCTIONS 
SLIDEFILMS: The Girl with the 
ican-Standard); The 
Wife; The Indian Sign 
Servicing the Modern Brake System (Bendix 
Products Div.). PACKAGED FIELD SALES MEET- 
INGS: Show Time (Shenango China); 1960 Brak 
Program (Bendix Products Div.). SALES PRESEN- 
TATIONS: Your Future in Systems (G. J. Aigner 
Co.). MeetinGs: T. N. T.; The Big Top (MoPar 
Div., Chrysler Motors Corp.). Visual productions 
for various clients. 


* 


DALLAS JONES PRODUCTIONS, INC. 
430 West Grant Place, Chicago 14, III. 
Phone: BUckingham 1-8283 


Date of Organization: 1947 


AND SPONSORS 
Blue Nose (Amer- 
Redheaded 
(Shenango China); 


Profe ssors 


Dallas Jones, President 

M. L. Jones, Vice-Pres., Treasurer 

G. Richard Bowen, Vice-Pres., Secty. 
Oz Zielke, Director 

Cam Applegate, Director 

Paul Jensen, Script Supervisor 
Marvin Goessl, Art Director 

Carl Sandin, Supervising Editor 
Gerhard Kugel, Chief Sound Engineer 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN CHICAGO: 


DALLAS JONES PRODUCTIONS: CONT'D 


Al Elliott, Coordinator, 
Productior 

4. Antonucci, Coordinator, 
Picture Production 


Slide film 


Motion 


Services: A complete, specialized training and 
sales promotion service, including field research, 
writing and production of all audio-visual and 
printed materials. Motion pictures, slidefilms, 
filmstrips, slides, complete meeting packages. Spe- 
cialized service for TV spot production. FAacI.i- 
TIES: Main studio at 430 West Grant Place is 
specially built for motion picture and television 
production with two sound stages and one silent 
stage. Total shooting area: 32,000 square feet. 
Second studio at 1725 North Wells Street con- 
tains one sound stage and one silent stage. Total 
shooting area: 9,000 square feet. Highly mobile 
location equipment. Stages completely equipped 
for all 35mm and 16mm production. Seven chan- 
nel magnetic recording and stereo 


RECENT PRODUCTIONS 

MoTION Pictures: Matter of 
Dental Assn.); 8:30 Every 
wick); Inside Dresden Sphere 
Edison); We've Got You Covered (Cuna Mutu- 
al); Preventing Sales Objections (Dartnell 
Corp.); High and Dry; Make Way for Magnes 

um (Dow Customer Re pre 

sentative: Those Quick Steps Into the Future; 
Plant Employees (General Telephone & Elec 
tronics): That Hotpoint Difference (Hotpoint #} 
Our Business (Household Finance 
Corp.) ; What's in Sight; Something Extra Every 
Day (Kielty, Dechert & Hampe for Campbell 
Soup) ° Straight Talk From Maremont (Mare- 
mont Co.); Can You Stop in Time; Intersection 
Safety (Natl. Assn. of Automotive Mutual In- 
Cos.); Pools Are For Pleasure; Pools 
Profit; Something New Under the 

Harvestore Fed Beef (A. O. Smith Corp.) ; 
Big Turkey Story; Carving Magic; Pleasure 
With a Purpose (Swift & Co.); Central Control 
Station Operations (U. S. Navy Dept.) ; Every- 
body's (Zenith Sales Corp.). Swipe- 
FILMS: Take A Good Look (American Dieteti« 
Assn.) ; Armour Meat Protein Program 
(Armour); A E Can Do (Automatic Electric) ; 
Home Canning series (Ball Brothers); Flex Gate 
Valves (Crane Co.); Language of the 60's: 
Photoplaa Machine (A. B. Dick Co.): Safety 
Is Up To You (Evaporated Milk Assn.); Code 
of the West (Gypsum Assn.); Your Next Kitchen 
Laundry; 1960 Medallion Homes: Your Stake in 
the Future; At Hey Touch Command: Speed 
Flow Story; Hidden Quality; Your Dollar Buys 
More (Hotpoint) ; Food Dollars 
(Household Finance Corp.); Objective: Oppo 
tunity (Kielty, Dechert & Hampe for American 
Airlines); Planning Kitchens for More Sales 
(Montgomery Ward); Insurance Plan for Em 
ployees & Dependents (Motorola): Produce Sells 
the Expert (Natl. Assn. of Retail Grocers): Skin 
& Scuba Diving (Recreation Films); Push But 
ton Pork (A. O. Smith Corp.); Spray-On Gyp- 
sum Fireproofing Plaster: 
Vaughn Wall 

Weco (Weco): 


AND SPONSORS 

Choice (American 

Morning (Bruns 
(Commonwealth 


Chemical) ; Service 


Le nding PI 


surance 
Are Fo 


The 


> 
Business 


Focus on 


Commercial Wall Sys 
(U. S. Gypsum Co.); Win 
Bonus Bucks and the Big 
Stam pe de (Whitlo« k); Gold Video Guard Tuner: 
Zenith Stereo Professional Record 
(Zenith Sales Corp.) ; Thief in the 
lite). TV COMMERCIALS: 
RCA Whirlpool; North 
Serta Mattress; Zenith 


tem; 


With 


Change? 
Attie (Zono- 
for Kemper Insurance; 


American Van Lines; 


KENNEDY PRODUCTIONS, INC. 


3317 West Montrose Ave., Chicago 18, Ill. 
Phone: IRving 8-1320 


Date of Incorporation: 


Robert J. Kennedy, President 
Robert N. Kennedy, Vice-President 
Lawrence A. Woolf, Produce, 


November, 1946 
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KENNEDY PRODUCTIONS: CONT'D. 


Thomas J. Freese, Photographer 
Gerald Horsham, Art Director 


Betty Ganson, Office Manager 


and 


sales, 


SERVICES: 16mm 
public relations, 
mercials, 


35mm motion pictures for 
training, TV 
etc. Sound slidefilms and sales training 
programs including meeting guides, booklets, etc. 
FaciLities: Script development, soundstage, 
cameras, lighting, art and animation depart- 
ment, editing. 


sales com- 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: There’s No Ad Today (Sears, 
Roebuck & Co.); Flame Propagation (American 
Assn.); Planning for Progress (Mobile 
Homes Manufacturers Assn.). SLIDEFILMS: Fin- 
ish First (Binks Mfg. Co.); Shaping the Metals 
that Shape Progress (Vascoloy-Ramet Corp.). 
TV COMMERCIALS: for Continental Products Co. 
(R. Jack Scott). 


Gas 


W. N. KIRSHNER & ASSOCIATES, INC. 


Board of Trade Building, Chicago 4, Ill. 
Phone: WAbash 2-5519 


Date of Organization: 1959 


William N. Kirshner, President & 
General Manager 

Robert B. 
Create 


Ross, Vice-President 
Services 
Mary Ann Kirshner, Vice-President 
Re search 
Robert K. Larson, Seere tary 
Warren C. Hannas, Production Manager 
W. E. Terry, Art Director 
Richard Byrne, Field Sales Manager 
Herman Gebhardt, City Sales Manager 


SERVICES 
tion 


Producers of sound slidefilms and mo- 
pictures for marketing, sales promotion, 
training and public relations. FAacri.Lities: Staff 
of film writers and photographers. Conference, 
production and projection facilities. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Value-Plus (Amerock Corp.) ; Look 
Down to See Higher Profits (Spencer Chemical 
Co.): Your Particular Program (N. S. Koos & 
Son Co.): Unlimited Color (Color Corp. of Amer- 


The Seventh Man (Country Life Insur- 
‘o.) 


ca); 


MERVIN W. La RUE, INC. 
159 East Chicago Ave., Chicago 11, II. 
Phone: SUperior 7-8656 
Founded as Individual Corporation: 
Incorporated: 1947 


1937 


Mervin W. La Rue, Sr., President 
Joanna La Rue, Vice-President 

Charles C. 
Everett 


Hard, Secretary-Treasurer 
Blackman, Production Manager 


SERVICES: to the medical and closely allied field 
relusively. Consultants in planning, production 
and utilization of audio-visual aids in medical 
field exclusively. Distributors of audio-visual 
equipment and supplies in this field only. Fa- 
CILITIES: Exceptional for medical and scientific 
work—explosion proof motion cameras and light- 
ng; special endoscopic, macroscopic and micro- 
motion cameras; animation stands; time 
lapse, high speed, recording, as well as conven- 
tional equipment. 

PRODUCTIONS AND 
PicTURES: Concepts in Compatibility 
Laboratories, Inc.); Muscle Relaxants 
(Irwin, Neisler & Co.); In- 
Parenteral Medication (Becton, 
Dickinson & Co.); The Pre paration of Ostamer 
for Chemical Osteosynthesis (The William S. 
Merrell Co.); Arthroplasty of the Ilial Femoral 
Joint (Paul B. Magnuson, M.D.); Tetanus Baby, 
English & French Creole versions (Albert 
Schweitzer Hospital Grant Foundation, Haiti). 


S¢ opk 


RECENT 
MOTION 
(Baxter 
in Anesthesiology 


SPONSORS 


struments of 


BUSINESS SCREEN 


MERVIN W. LA RUE: CONT'D. 


Additional surgical films, part of a continuing 
series under Grant, includes subjects produced 
and completed by us but initiated by others: The 
Effect of Tobacco Smoke on the Human Respira- 
tory Cilia (John Ballinger, M.D., Northwestern 
Univ.); Techniques for Re- 
cording Gastrointestinal Motility (E. Clinton 
Texter, M. D., Northwestern Univ.); Graduated 
By-Pass Operations (Drs. Derlacki, 
Shambaugh & Harrison, Northwestern Univ.) ; 
Benign and Malignant Tumors of the Trachea 
and Bronchi; Endoscopic Photography of the 
Ear, Nose, Throat, the Tracheo-Bronchial Tree« 
& the Esophagus (Paul Holinger, M. D., Univ. 
of Illinois). 


7 


JACK LIEB PRODUCTIONS 
(Producers Film Studios) 
540 North Lake Shore Drive, Chicago 11, Ill. 
Phone: WHitehall 3-1440 
Date of Organization: June, 1946 
Jack H. Lieb, President 
Warren H. Lieb, Vice-President & 
Production Supervisor 
Walter A. Hotz, Chief Sound Engineer 
Elsie Kerbin, Head Editor 
Charles A. Glick, Sales Manager 


Cinefluorographice 


Stapes 


Services: Motion picture production; industrial, 
theatrical, television, sales promotional, institu- 
tional and sales training; specialists in travel 
promotion films, television productions, spots 
and shows. Filmstrips and sound slidefilms. Con- 
sultant on all motion picture problems. FACILI- 
Ties: Complete studios, 2 sound stages, RCA 
35mm and 16mm magnetic and optical recording. 
Specialists in hi fidelity magnetic mixing. Origi- 
nal music and music libraries including 
Capital “Hi Q” series. Complete editing facilities 
with optical and magnetic Moviolas. Interlock 
projection, 35mm, 16mm, optical or magnetic. 
Animation and title production. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: The Strangest Secret (Night- 
engale-Conant); Invitation to Industrial Ken- 
tucky (Commonwealth of Kentucky); Iron Ore 
at Calland (Construction Aggregates Corp.) ; 
Radar Eyes the Weather; Low Level Mission 
Techniques (U. S. Air Force). 


scores 


LUKAS FILM PRODUCTIONS, INC. 
21 West Illinois St., Chicago 10, Ill. 
Phone: DE 7-6122 
Sound Stage: 1550 West Devon Ave., 
Chicago 26, Illinois 
Phone: RO 1-9600 


Date of Organization: 1959 


Ernest A. Lukas, President 


Services: Motion pictures, slidefilms and video- 
tape production for industry and advertising. 
Complete film service to industrial film units 
writing, editing and finishing; stage and equip- 
ment rental and production staff. FACILITIES: 
Complete syne sound stage, 90’ x 90° x 24’ ceiling, 
shops, camera wagon and equipment for location 
or studio work. 


RECENT PRODUCTIONS AND 
Motion Pictures: The Big Difference (S. C. 
Johnson & Son, Inc.): Speak Up for Milk 
(American Dairy Assn.); One Heart—One De- 
fense (Chicago Heart Assn.). TV COMMERCIALS: 
(Series) for Massey-Ferguson, Inc.; Sleex, Div. 
of Formall Co.; Amoco, Standard Oil of Indiana; 
Holsum Bakeries, and others. 


SPONSORS 


These Exclusive Review Reports Are 


a Copyrighted Business Screen Feature 


MAGAZINE 





% 


MPO Productions, Inc. 


134 South LaSalle St., Chicago, II. 
Phone: CEntral 6-3164 


Fred Foster, Vice-President 
(See complete listing under New York City) 


Metro-Goldwyn-Mayer, Inc. 


1307 South Wabash Ave., Chicago 5, III. 
Phone: WAbash 2-6500 


Robert McNear, Midwest Sales Repr. 


(See complete listing under New York City) 


FENTON McHUGH PRODUCTIONS, INC. 


518 Davis Street, Evanston, III. 
Phones: Evanston—U Niversity 4-3021 
Chicago—BRoadway 3-3383 


Date of Organization: 1956 


Fenton McHugh, President 

James O'Riley, Vice-President 

E. Blythe Thompson, Administrative Asst. 
William Kerwin, Production Manager 


SERVICES: Production of 16mm and 35mm motion 
pictures for business, industry and TV. Sound 
slidefilm production. FactLities: 16mm _ and 
35mm_ production equipment; sound recording 
equipment; sound stage; editing equipment and 
facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The People of Kolevu; The 
Credit Unton Treasurer (Credit Union National 
Assn.); Happy Herbie (Hamilton Mfg. Co.); 
The Secret of Success (Bankers Life & Casualty 
Co.); Sound of the Future (Washington Nation- 
al Life Insurance Co.). 


% 


FRED A. NILES PRODUCTIONS, INC. 


1058 W. Washington Blvd., Chicago 7, III. 
Phone: SEeley 8-4181 


Date of Organization: December, 1955 


Branch Office: 650 North Bronson, Hollywood 
28, Calif. Phone: HOllywood 3-8154. Lionel 
Grover, Vice-President; Harry Holt, An*ma- 
tion Director. 


Fred Miles, President 

William E. Harder, Vice-Pres., Prod. 
Ruth L. Ratny, Vice-Pres., Creative 
Norman C. Lindquist, Vice-Pres., Sales 
Edward E. Katz, Vice-Pres., Controller 
Max Pride, Vice-President 

Harry Lange, Executive Producer 
Charles Ticho, Studio Manager 

Orville Hurt, Art Dir., Creative 

Norman Lasko, Art Director, Production 
Robert Henning, Chief Sound Engineer 
Burt Lindberg, Chief Sound Man 
Marian Whaley, Adm. Supvr. Editing 
Lawrence Stein, Purchasing Agent 
Dorothy Roecker, Office Manager 


SERVICES: Communications center, creating and 
producing TV commercials, live & animation; 
TV shows; industry programs, including printed 
materials, motion pictures, sound slidefilms, dis- 
plays, training programs. Business Theatre (live 
shows for meetings & conventions); closed 
circuit TV. FAcILities: 110,000 sq. ft. plant with 
three soundproofed stages; one wing devoted to 
editing; seven-room sound department; carpen- 
try, prop, electrical, paint shops; scene docks; 
title stand; creative and art departments; 100 
staff members; animation staff in Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: Mural (Sperry & Hutchinson 
Co.); Show Boat (Beatrice Foods); Unibody 


FRED NILES PRODUCTIONS: CONT'D. 


Story (Chrysler Corp.); Quality of Sara Lee 
(Kitchens of Sara Lee, Div. Consolidated Foods) ; 
Tractor Supremacy (J. I. Case); Quality of 
Mercy (Crusade of Mercy—Community Fund). 
SLIDEFILMS: Here’s Your Cue (General Electric 
Go.); Get in the Act (Victor Chemical Co.); 
Lucky Seven (Standard Oil of Indiana); Men, 
Machines & Imagination (Vogt Mfg.); Launch- 
ing the TD-24 (International Harvester); The 
Savingest Combo (Sears, Roebuck & Co.). 


% 


Parthenon Pictures 


Chicago 1, Illinois 
Phone: RAndolph 6-2619 


Woodbury Conklin and Roger Clark, 
Associate Producers 


(See complete listing under Los Angeles area) 


PILOT PRODUCTIONS, INCORPORATED 


1819-23 Ridge Avenue, Evanston, III. 
Phones: Evanston—DAvis 8-3700 
Chicago—BRoadway 3-4141 


Date of Organization: 1940 
Date of Incorporation: 1952 


C. Robert Isely, President 

Robert L. Dedrick, Exec. Vice-President 

C. Don Sheldon, Treasurer 

A. E. Boroughf, Secretary 

Hal Childs, Dir. of Photography 

Ken Kracht, Director of Illustrative 
Photography 

Connie Andersen, Slidefilm Department 

Bill Buhl, Sales 

Bob Luce, Director 


Services: Complete creative and production 
facilities for motion pictures, slidefilms, and 
stripfilms. Research, writing, photography, sound 
recording, editing, and stripfilm services for 
industrial and business films. FACILITIES: 10,000 
sq. ft. 3,700 sq. ft. shooting stage with 14 ft. 
clearance under cat-walks; 16mm Mitchell and 
Arriflex camera equipment; gasoline generator 
& battery packs for field work; Ampex and 
Magmasync recording equipment, including Du- 
Kane 30/50 signal generator; double system pro- 
jection facilities. 


RECENT PRODUCTIONS 
MoTIon PICTURES: Craftsmanship 
mation (R. R. Donnelley & Sons); Bearing 
Maintenance (Chain Belt Co.); The Harris 
(Harris Trust & Savings Bank); God’s Acres 
(Catholic Cemetery Assn.). SLIDEFILMS: Web- 
Fed Offset (R. R. Donnelley); A Special Type 
of Nursing (American Assn. of Nurse Anesthe- 
tists); G. E. Servisurance (R. H. Donnelley); 
Paraflex (Dodge Mfg. Co.); Fashioning Your 
Future (Time Insurance Co.); Platforming 
(Universal Oil Products Co.). 


% 


Reid H. Ray Film Industries, Inc. 


208 South LaSalle Street, Chicago 4, Ul. 
Phone: FInancial 6-0897 


AND SPONSORS 


and Auto- 


Clyde Krebs, in charge 


(See complete listing under St. Paul, Minn.) 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 11th 


Annual Production Review issue. 


11TH ANNUAL PRODUCTION REVIEW 


t e 
CHICAGO AREA 


SARRA, INC. 


16 East Ontario Street, Chicago 11, II. 
Phone: WHitehall 4-5151 


200 East 56th Street, New York 22, N. Y. 
Phone: MUrray Hill 8-0085 
Date of Organization: 1937 
(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
John Henderson III, Sales Manager 
Rex Cox, Creative Director 
(At Chicago Studios) 
William Newton, Executive Producer 
Marvin Bailey, Executive Director 
and Production Manager 
Harold W. Morrow, Business Manager 
Harold Lignell, Laboratory Manager 
Norman Schickedanz, Director 
Jon Conrad, Producer-Director 
Jordan Bernstein, Producer-Director 


Services: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion and 
information, employee training and indoctrina- 
tion, safety training and promotion, public in- 
formation, Armed Forces training subjects. Fa- 
cILITIES: Sound stage, 16mm and 35mm motion 
picture cameras; still photographie equipment 
and personnel; 16mm and 35mm editing; 16mm 
and 35mm processing laboratory; art and ani- 
mation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
TV ComMeERcIALS: for Ball Bros. (Applegate 
Advertising, Inc.); Armour & Co. (N. W. Ayer); 
Johnson’s “Pledge” (Benton & Bowles); Eckrich 
Meats (Bonsib): Marlboro, Kellogg’s, Bauer & 
Black, Chas. Pfizer (Leo Burnett); American 
Dairy Assn. (Campbell-Mithun); Standard Oil, 
Ind. (D’Arcy Advertising); Scripto (Donahue 
& Coe); Toastmaster, Staley Co., Lanolin Plus 
(Erwin Wasey, Ruthrauff & Ryan); General 
Foods, Armour & Co., Rheingold Beer, Johnson's 
“Klear,” Dial Soap (Foote, Cone & Belding) ; 
Jax Beer (Fitzgerald Adv.); Quaker Oats, 
Hamilton Beach, Reynolds Metals, Bissell Co. 
(Clinton E. Frank): Pet Milk, Busch Bavarian 
(Gardner Adv. Co.); Mystik Tape, Hekman 
Biscuits (George Hartman Co.); Texize Chemi- 
eals (Henderson Adv.); Wilson Co. (Kenyon & 
Eckhardt): Calgon (Ketchum MacLeod & 
Grove); Eureka Co. (Earle Ludgin); Karo 
Syrup (Lennen & Neweil); Swift & Co., Bell & 
Howell, Coca-Cola (McCann-Erickson); John- 
son’s Wax (Needham, Louis & Brorby); Gillette, 
Toni, Readywhip Co. (North Adv.); Jeno’s Spa- 
ghetti (Olmstead & Foley); Sears, Roebuck & 
Co. (direct): Salada Tea (Sullivan, Stauffer, 
Colwell & Bayles): General Mills (Tatham 
Laird); Northern Trust (Waldie & Briggs); 
Nabisco, Jello. Sal Hepatica (Young & Rubi- 
cam); Sealy Co., Quaker Oats, Seven Up, Kraft 
Foods, Elgin National Watch (J. Walter Thomp- 
son); Maryland Club Coffee (Clay, Stephenson 
Assoc.), and others. 


SOCIETY FOR VISUAL EDUCATION, INC. 
1345 Diversey Parkway, Chicago 14, Ill. 
Phone: LAkeview 5-1500 

Date of Organization: 1919 

John C. Kennan, President 

Walter E. Johnson, Vice-President 

Casimir V. Wejman, Treasurer 

Paul G. Rosenau, Dir., Industrial Sales 
sound slidefilms, 


Services: Production of film- 


(LISTING CONTINUES ON FOLLOWING PAGE) 


135 





METROPOLITAN CHICAGO: 


SOCIETY FOR VISUAL EDUCATION: CONT'D. 


strips and slides, teachers guides, hand out 
folders for sales training, public relations, sales 
promotion and education. FaciLities: Art de- 
partment, b&w laboratory, hot press typeset, 
slide mounting, slide cameras, animation cameras. 


RECENT PRODUCTIONS AND SPONSORS 
Suiperitms: Infant Formula Preparation in the 
Hospital (Mead Johnson & Co.); Exchanges and 
Returns (Goldblatt); Measuring Sales Ability 
(International Harvester); Continental Cuisine 
(Armour & Co.); Ben Bur (Metro-Goldwyn- 
Mayer, Inc.). 


TELECINE FILM STUDIOS, INC. 

100 S. Northwest Highway, Park Ridge, Ill. 

Phones: Park Ridge—TA 3-1418 
Chicago—RO 3-5818 

Date of Organization: 1952 

Byron L. Friend, President 

June A. Friend, Secretary-Treasurer 

Henry Ball, Facility Manager 


Services: Motion pictures for industry and tele- 
vision, color and b&w; 35mm and 16mm, studio or 
location. TV commercials, videotape or film; com- 
plete packaging service, editing, re-recording, 
mixing, interlock screening and recording; script 
writing; animation. Hi-speed photography, time- 
lapse films. FAciLities: Multiple camera, con- 
tinuous shooting picture equipment, 35mm and 
lé6mm cameras; magnetic sound recorders; sound 
stage 30° x 45’, five-channel re-recording and 
mixing; selsyn interlock; generators for location 
work; wireless microphones. 
RECENT PRODUCTIONS 
MOTION * PICTURES: 


AND SPONSORS 
Paper Cutting (Packaging 
Corp.); Piggyback (General American Trans- 
portation); JBT Museum (Ill. Bell Tel. Co.). 
SLIpEFILMS: Office Management (Ryerson 
Steel); Motorola Management (Motorola). 


UNITED FILM & RECORDING 
STUDIOS, INC. 
Studios—Production Center: 301 
Street, Chicago 11, Ill. 
Phone: SU perior 7-9114 


Additional Offices: 154 East Erie 
Chicago 11, Illinois. 

Date of Organization: 1928 

Date of Incorporation: 1933 

Branch Offices: 17 East 45th Street, New York 
17, N. Y. Herbert Rosen, Eastern Repr. 425 
13th Street, N.W., Washington, D. C. Ken 
Buchanan, Washington Re pr. 

William L. Klein, President & Executive 
P) oduce r 

Herscheli G. Lewis, 
Film Production 

Frank Green, Unit Manage, 

Marilyn Friedel, Exec. Prod. Coordinato 

George Turek, Senior Eng., Engrg. Dept. 

Larry Wellington, Creative Musical Director 

Harry A. Jaeger, Director, 
& Sales 


Services: Custom creators and producers of mo- 
tion pictures, slidefilms, radio & TV commercials, 
film series and related materials for a complete 
custom-made package in all branches and levels 
of business and industry. FactLities: Modern 
air-conditioned fully equipped recording and film 
studios for 16mm and 35mm picture and sound. 
Western Electric-RCA; Rangertone, Stancil- 
Hoffman; Maurer; Mitchell and still cameras; 
Ampex; etc., for every phase of film-sound work 
16mm and 35mm magnetic and optical recording, 
transfer; interlock mixing; screening and 
ing facilities; slidefilm dept.; creative, art 
technical dept. 

RECENT PRODUCTIONS 
MOTION PICTURES: 


East Erie 


Street, 


Vice-Preside  ¢ hg. 


Merchandising 


edit- 
and 


AND 
For a Lifetime 


SPONSORS 
(Oak Flooring 
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UNITED FILM & RECORDING: CONT'D. 


Assn.); To Better Serve You (DuPage Hospital 
Assn.); Training Process (ServiceMaster); /t’s 
Webcor Time (Webcor); Mental Rehabilitation 
(State of Illinois); 30 Plus (Rheem Mfg.); His- 
tory in the Making (Moral Re-Armament Show). 
SLIDEFILMS: Untitled, employee indoctrination- 
sales training series (Colletz Associates). 


United Film Service, Inc. 
333 North Michigan Ave., Chicago 1, Ill. 
J. Frank Carpenter, Resident Vice-Pres. 


(See complete listing under Kansas City, Mo.) 


WILDING INC. 
1345 West Argyle St., Chicago 40, IIL. 
Phone: BRoadway 5-1200 
Date of Organization: 1914 
Date of Incorporation: 1927 


WILDING DIVISIONS 


NEW Eastern Division—405 
New York, N. Y. Phone: 
Hugh Gage, Vice-President; 
Executive Producer. 


YORK: Park Ave., 
PLaza 9-0854. 
Mel London, 


Detroit: 4925 Cadieux Road, Detroit, Mich. 
Phone: TUxedo 2-3740. Gordon Miller, Vice- 
President. At 13535 Livernois Ave., Detroit, 
Mich. Phone: WEbster 3-2427. Norman B. 
Terry, Vice-President, Creative Sales. A. J. 
Henderson, Vice-President. 


Cuicaco: Midwest & Western Divisions—1345 
West Argyle St., Chicago 40, Ill. Phone: 
BRoadway 5-1200. Clifford F. Weake, Vice- 
President. 


Twin Cities: 3418 East Lake St., Minneapolis, 
Minn. Phone: PArkway 4-5512. Dirk D. 
Young, Manager. 


SAN FRANcIscO: 109 Stevenson, 
27, Calif. Phone: DElaware 
Butler, Vice-President. 


San Francisco 
3-9113. H. B. 


CLEVELAND: 1010 Euclid Bldg., Cleveland, Ohio. 
Phone: TOwer 1-6440. L. T. Young, Vice- 


President. 


AKRON: East Akron Post Office 
16, Ohio. Phone: STadium 
Osmun, Manager. 


Bldg., Akron 
14-5514. Robert R. 


PITTSBURGH District: 3 Gateway Center, Pitts- 
burgh, Penna. Phone: GRant 1-6240. Karl 
Kuechenmeister, District Manager. 


CINCINNATI District: 617 
Ohio. Phone: GArfield 
Millan, District Manager. 


Vine St., Cincinnati, 
1-0477. R. L. Me- 


HoLLywoop: 832 North Lillian Way, Hollywood 
28, Calif. Phone: HOllywood 9-5338. T. A. 
Goetz, Manager. 


OFFICERS AND DEPARTMENT HEADS 


C. H. Bradfield, Jr., Chairman of the Board 

H. Williams Hanmer, President 

C. B. Hatcher, Vice-President, Finance 

Leon A. Kreger, 
Se rvices 

J. M. Constable, Vice-President and Executive 
Producer 

Walter H. Tinkham, Vice-President and 
Producer 


F. F. Palac, Treasurer and Assistant 
Secretary 


Vice-President, Creative 


BUSINESS 


L. A. Backey, Secretary 

John Parrott, Vice-President, National Account 
Development 

J. B. Morton, Production Manager 

G. Duncan Taylor, Production Manager, 
Slide films 

Harold Kinzle, Laboratory Superintendent 

James E. Dickert, Recording Director 

Foster Travis, Supervising Editor 

Gil Lee, Art Director 


GOVERNMENT SERVICES DIVISION 


Harold A. Witt, Executive Producer 
Jerome C. Diebold, Executive Producer 


COMMERCIAL PICTURE EQUIPMENT 


A. J. Bradford, President 
Donald P. Smith, Vice-President, Sales 


WILDING TV 
Michael Stehney, Manager 
Theodore A. Goetz, Manager, Los Angeles 
Tony Wells, Production Manager 


INDUSTRIAL SHOW DEPARTMENT 
Verle Bogue, Managing Director 


Services: Creative counsellors and producers of 
Communications for Business—motion pictures, 
slidefilms, TV commercials, complete live shows 
and presentation programs for conventions and 
sales meetings, and graphics. FACILITIES: Three 
studio and service operations detailed as follows: 
CuHIcaGo: (1345 Argyle Street): Home office and 
main studios: 60,000 sq. ft. floor space—27,000 
sq. ft. in four sound stages: 75’ x 140’, 70’ x 
100’, 50’ x 100’, 75’ x 60’; remainder to adminis- 
trative and creative offices; still and motion 
laboratories; optical, animation and art depart- 
ments; screening rooms; sound recording depart- 
ment; film vaults; carpenter shop and other de- 
partments. (5137 Broadway): 12,500 sq. ft. 
floor space—4,000 sq. ft. devoted to Wilding Com- 
munications Idea Center where various staging 
and projection techniques and exclusive Wilding 
projection equipment are demonstrated. Balance 
of area: administrative offices, workshop and 
storage of all Wilding Customer Services equip- 
ment. 

Detroit: (Cadieux): This new building was 
especially designed and constructed for motion 
picture production. It contains administrative, 
sales and service facilities, two sound stages 
totalling 8,000 sq. ft. and screening rooms. 
(Livernois): Operations here include creative, 
training and sales promotion and merchandising 
services for automotive accounts, and complete 
graphics department. 

HoOLLYwoop: Located on the Desilu lot with ac- 
cess to complete production facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: New World of Stainless Steel; 
Stainless Steel—The Miracle Metal; The System 
(Republic Steel); A New Generation of Powe: 
(John Deere & Co.); Quality Under the Skin 
(Formica); Computers Come to Marketing 
(Fortune Films); The Personal Touch (North- 
western National Banks of Minneapolis); The 
Case of the Slippery Oil (Perfect Circle); Stop, 
Look, and Buy (Pittsburgh Plate Glass); The 
Adventures of Dudley Worthington (National 
Livestock & Meat Board); Our American Credo 
(U. S. Post Office) ; Passports to Pleasure (Good- 
year); Polish Your Swing (Ford); A Man, A 
Machine, A Method (Lear, Inc.); Damage Con- 
trol (U. S. Navy); Ground Evaluation of the 
FAA Omnirange (Federal Aviation Agency). 
SLIpeFILMS: Fellow with the Yellow (Daniel 
Woodhead); Stop Gas Now (Commonwealth 
Edison Co.); All About Time Studies; The Most 
Happy Medium (Ford Motor Co.); Big Values 
and Tremendous Trifles (Ford of Canada); 
Selling Solid Comfort (Frigidaire); Lamparad¢ 
(General Electric); The Money Wagon (Good- 
year); New Horizons in Food Service (H. J. 
Heinz); Good and Bad Displays (Montgomery 
Ward); Heart Beat (Royal Crown Cola); Chain 
Reaction (Swift & Co.). 


SCREEN MAGAZINE 





WEST CENTRAL 


ILLINOIS 
THE VENARD ORGANIZATION 


113 Northeast Madison Ave., Peoria, III. 
Phone: 674-2490 
Studio: Highview Road, East Peoria, Ill. 
Phone: 699-4437 


Date of Organization: 1917 
Mr. and Mrs. C. L. Venard 


Services: Agricultural specialists; personal at- 
tention to all production details, including re- 
search and scriptwriting. Distribution service on 
national or restricted basis. FACILITIES: Studio 
with 3200 sq. ft. sound stage; cameras, sound 
and editing equipment; camera car. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Agri-Search News (Asbestos- 
Cement Products Assn.); Four Star Farmers 
of 1960 (Keystone Steel & Wire Co.). 

(Only 1960 production references submitted.) 


KANSAS 


* 


CENTRON CORPORATION, INC. 


West Ninth at Avalon Road, Lawrence, 
Kansas 
Phone: Viking 3-0400 


Date of Organization: 1947 


Arthur H. Wolf, President and Exec. Prod. 

Russell Mosser, Executive Vice-President 
and Treasurer 

Charles Lacey, Vice-President & Secretary, 
Director of Production 

Norman Stuewe, Vice-President and 
Director of Photography 

Harold Harvey, Director 

Margaret Travis, Script 

Jerry Drake, Writer-Director 

Peter Schnitzler, Writer-Director 

Dan Palmquist, Editing 

Don Jessup, Sound 

Robert Rose, Photography 

Oscar Rojas, Art Director 

Alan Stewart, Manager, Agency & Public 
Relations Division 


Services: Motion pictures and slidefilms for 
public relations, sales, training, education and 
television, sales meetings. Subcontracting. Spe- 
cialized sports photography. Specialized color 
and/or black and white still assignments. Ani- 
mation and recording service. FACILITIES: New 
studio and office facilities include 60’ x 100’ x 27’ 
sound stage, voice studios, editing rooms, sound 
rooms, etc.; Mitchell, Arriflex and Cine Special 
cameras; complete lighting and sound equipment 
for studio and location. 
RECENT PRODUCTIONS 
MoTION Pictures: A Case for Understanding 
(American Hospital Assn.); If You Ask Me; 
New Trop-Artic; New Flite-Fuel; On the Drive- 
way, and others (Phillips Petroleum Co.); 
Springboard (Fellowship of Christian Athletes) ; 
Twelve Month Summer (American Dehydrators 
Assn.); Children of the Wagon Train; From 
Power Plant to Home; The Compass, and others 
(McGraw-Hill Book Co.); Story of Light (United 
World Films). SLIDEFILMS: Quality Spelled With 
an E (Kansas State Teachers Assn.). SALES 
MEETINGS: National Sales Meeting—1960 (Phil- 
lips Petroleum Co.). 


AND SPONSORS 


For the BEST in Film Production Sources 
—Refer to These Review Pages in 1961 
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STATES REGION 


MINNESOTA 


THOS. COUNTRYMAN FILM PRODUCTIONS 


15 North Ninth Street, Minneapolis 3, Minn. 
Phone: FEderal 2-2539 


Date of Organization: October, 1956 
Date of Incorporation: March, 1959 


Thomas C. Countryman, President & Producer 
Floyd A. Klang, Producer-Director 
Robert L. Edwards, Art Director 


SERVICES: Producers of industrial, educational, 
TV and religious motion pictures and filmstrips, 
16mm or 35mm. FACILITIES: Sound stage, anima- 
tion, Arriflex equipment; complete recording with 
four recorders, mixing, interlock projection, 
16mm or 35mm; music library. 


RECENT PRODUCTIONS AND 
MoTION Pictures: The Scarabs (Peter Hand 
Brewing); Chun King Divider Pak salesfilm 
(Chun King); Jet Engine Anti-Icing Test (Gen- 
eral Electric); Carrier Launch (Winzen Re- 
search); Meadowdale (D. W. Onan & Sons, 
Inc.); Foley Tri-Mower (Foley Mfg. Co.); Na- 
tional Truck Roadeo (Allstate Insurance). SLIDE- 
FILMS: Sorenco sales film; Out of Darkness; 
Voice of Authority; Safer Roads Now; Sign 
Maintenance (Minnesota Mining & Mfg. Co.); 
Highway Department (State of Minnesota); Red 
Owl sales film: Safety Signs (Minnesota Mining 
& Mfg. Co., International Division). TV Com- 
MERCIALS: for Larson Watercraft; Chun King; 
Dusharme; Doughboy Industries; Midland Co- 
operatives; Farmers’ Union Cooperative; Na- 
tional Cooperatives; Hilex; Shaper Plastic 
Games; Javex Co. Ltd.; Montana-Dakota Utili- 
ties; Blue Cross-MII; Montgomery Ward Co.; 
Knipco; Old Dutch Potato Chips. 


SPONSORS 


% 


EMPIRE PHOTOSOUND INCORPORATED 


1920 Lyndale Ave. South, Minneapolis 5, 
Minnesota 

Phone: FRanklin 4-5040 

Date of Incorporation: October, 1945 

William S. Yale, President 

Richard N. Jamieson, Vice-President 
& Production Director 

John Raddatz, Director of Cinematography 
& Slidefilm Photography 

Arthur J. Nicol, Director of Technical 
Services 

Gwen R. Wohlfeil, Director of Production 
Services 

Frank Punchard, Manager, Editing Dept. 

Richard Singsaas, Roger Gruenke, 
Sound Department 


Services: Completely equipped production facili- 
ties for motion pictures, sound slidefilms, tele- 
vision commercials and sales meeting presenta- 
tions. Time-lapse, slow motion equipment. Edit- 
ing, and interlock projection. Tape and mag- 
netic film recording, disc and tape music libraries. 
Process screen and are rear projection. FACILI- 
TIES: 16mm Maurer and Arriflex cameras; 16mm 
Eastman arc projector; Strong Arc projector for 
3144,” x 4” slides and filmstrips; 8’ x 10’ x 20’, 
12’ x 30’ and 20’ x 20’ projection screens, avail- 
able for conventions, sales meetings, etc. Ani- 
mation, sound recording studio; 40’ x 60° sound 
stage; high fidelity public address system. 

RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: Progress in Esterhazy; Put- 
ting Sales in Orbit; What’s In It For You; 
Phosphate—the Living Mineral, English & 
Spanish versions; Lowis Ware 25th Anniversary 


REVIEW 


EMPIRE PHOTOSOUND: CONT'D. 
Commemorative Dinner (International Minerals 
& Chemical Corp.). SLIDEFILMS: A New World 
of Living; Spotting Sales (Marquette Corp.); 
Magnesium, Major Plant Food; IMC Ambassa- 
dors European Holiday (International Minerals 
& Chemical Corp.). TV ProGrams: Alaska—The 
New Frontier, series of 6 (National Education 
Television). MreTINGS: Management and Stock- 
holders meeting programs (International Min- 
erals & Chemical Corp.). 


ANTHONY LANE FILM STUDIOS, INC. 


7401 Wayzata Blvd., Minneapolis, Minn. 
Phone: Liberty 5-2518 


Date of Organization: 1946 


Branch Offices: 11 Broadway, New York, N. Y. 
Neill McCaffery. 11608 National Blvd., 
Hollywood, Calif. Paul A. Wurtzel, Manager. 


Anthony Lane, President 

William Heideman, Vice-Pres., Gen. Mgr. 
Blaine Harstead, Secretary-Treasurer 

H. O. Johnson, Recording 

Linus Maurer, Art Director 

Ernie Willette, Sales Manager 


SERVICES: Production of 16mm and 35mm indus- 
trial, TV, hunting & fishing entertainment films, 
sound slidefilms, audio visual presentations, sales 
meetings, recording, art services, animation. Fa- 
CILITIES: Complete 16mm and 35mm production 
facilities, sound recording, complete still photo- 
graphic studios and laboratories, music and 
sound effect libraries; animation and art depart- 
ments; sound slidefilm production. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Black Ducks Along the Border; 
Walleye Wonderland; Better Boating; Wings on 
Your Feet (Park Lane Enterprises); The For- 
gotten River (Minnesota River Rec. Develop- 
ment Assn.); Power for Tomorrow (Atomic 
Energy Commission); United Giving Makes 
Sense (United Fund). SLIDEFILMS: How to Cut 
Overhead Underfoot (Advance Machine Co.); 
18 untitled sales promotion (Minnesota Mining 
& Mfg.). TV CoMMERCIALS: for Schaper Plastic 
Games (Mullen & Assoc., Adv.); Variety Supply 
Co. 


PROMOTIONAL FILMS, INC. 


1313 Cambridge St., Hopkins, Minn. 
Phone: WE 5-2777 (Minneapolis) 
Date of Incorporation: 1955 
Alfred K. Peterson, President & 
Production Manager 
Cliff R. Sakry, Sales Manager & Creative 
Director 
Cap Lund, Production Assistant 
SeRVICES: Producers of business, industrial, 
travel, agricultural, public relations, outdoor, 
animation, color and b&w motion pictures and 
slidefilms; TV commercials; original musical TV 
jingles and film music composition. FACILITIES: 
Scripting, photography, .art, animation, sound 
and still cameras, film and sound editing, film 
music library, original musical effects and film 
underscores, complete sound recording, mixing, 
conforming and interlock. 


RECENT PRODUCTIONS AND 
MoTION Pictures: A School of 
Hamm Brewing Co.); Aqua Folly (Red Wing 
Shoe Co.); GRACO’s Big Cleanup: GRACO 
Helps a Railroad (The Gray Co.); Raking in the 
Profits (The Farmhand Co.). SLIDEFILMS: 
GRACO Hydra-Cat; Operation Cleanup (The 
Gray Co.); Believing Is Seeing (Minneapolis 
Society for the Blind). TV CoMMERCIALS & ANI- 
MATION: for various clients. 


SPONSORS 
Bass (Theo. 





WEST CENTRAL STATES: 
REID H. RAY FILM INDUSTRIES, INC. 


2269 Ford Parkway, St. Paul 16, Minn. 
Phone: Midway 9-1393 


Date of Organization: 1910 


Branch Offices: 438 Washington Building, 
Washington 5, D. C. Phone: DIstrict 7-8729. 
Frank Havlicek. 208 South LaSalle Street, 
Chieago 4, Illinois. Phone: FInancial 6-0897. 
Clyde Krebs. 

Reid H. Ray, President and Treasure) 

Alice M. Griswold, Secretary 

Ellsworth H. Polsfuss, Asst. Secretary and 
Produce? 

Mrs. Frances Hostettler, Asst. Treasurer 

T. J. Hermann, Controller 

R. V. Jeffrey, Vice-Pres., General Sales 
Division 

Gordon R. Ray, Art and Animation Director 

Clive Bradshaw, Laboratory Supervisor 

Robert H. Winter, Chief Film Editor 


Services: Motion pictures, slidefilms, TV films 
and commercials (live or animated). FACILITIES: 
Creative department; studio, laboratery, opticals, 
titles; animation; 16mm & 35mm _ production 
equipment with sound recording in studio or on 
location; RCA magnetic or optical sound 35mm 
& 16mm. 


RECENT 


MOTION 
(Secial 


PRODUCTIONS AND SPONSORS 
Pictures: The Disability Decision 
Security Administration); Decision of 
a Century (Cast Iron Pipe Assn.); Walt Builds 
a Fall-Out Shelter (National Concrete Masonry 
Assn.); In the Beginning (Pillsbury Feeds); 
More Is at Stake (Swift & Co.); Tiros II (Radio 
Corp. of America); Chet Huntley Reports on 
Harnischfeger Today (Harnischfeger 
Power for Progress; Men, Ideas and Tractors; 
Inland Empire at Harvest Time; Deere Day in 
Dallas (Deere & Co.); Materiel Handling Prin- 
ciples in Transportation (U. S. Air Force); 
Naval Tactical Data System (U. S. Navy); 
Neighbor to Neighbor (Consumers Co-operative 
Assn.); 1960 Sales Meeting (Hamm’s Brewery) ; 
The Organization of Language (Modern 
guage Assn.); lowa Football Review 
Dept., Univ. of Iowa); Olympia 
trated); Mercury Space ( Minneapolis- 
Honeywell). SLiperiLmMs: Sorry, Doctor (St. Paul 
Fire & Marine Insurance Co.); What Makes the 
Difference (Univ. of Iowa); New Generation of 
Industrial Tractors 
and 


Corp.) . 


Lan- 
(Athletic 
(Sports Illus- 
Capsule 


Power; 
Comfort 
Standard Tractors 
MERCIALS: for 


Attachmente; 
3010-4010 


and 
Features: 
(Deere & Co.). TV Com- 
Chun King Foods, Medical 
Locket, Northern Pacific Railway (B.B.D.&0.); 
Top Value Stamps, Pillsbury (Campbell-Mith- 
un); Rexall, Masonite (Buchen); Phillips 66, 
Schmidt Beer (Maxson) ; Peters 
(David); John Deere & Co 


Convenience 


Sausage 


RUSTEN FILM ASSOCIATES 


5910 Wayzata Bivd., Minneapolis 16, Minn. 
Phone: Liberty 5-1656 
Date of Organization 
Paul D. Rusten, Executive Producer 
John E. Driemen, Associate Produce 
Jeremy M. Learn, Head Cameraman 

Belle Thomas, Production 


SERVICES: 


1958 


Assistant 


Creative design, writing and full pro- 
duction of business, educational 
motion pictures, sound slidefilms 
documentaries. Quality talent 
FACILITIES: Complete camera, 
lighting and editing facilities 
our studio or on location 


RECENT PRODUCTIONS 
MOTION PICTURES 


religious 
television 


and 
and 
and art 
sound 


services. 
recording, 


for production in 


AND SPONSORS 
God's Bankers (The American 


138 


RUSTEN FILM ASSOCIATES: CONT'D. 


Lutheran Church) ; 
sion Co.) ° 


Test House 
Escaveyor 


(Wood Conver- 
(Standard Conveyor). 
Suiperitms: Fiber Magic; Tufflex End-Use- 
Testing; Automotive Acoustics (Wood Conver- 
sion Co.). TV Fitms: Atomic Power (Northern 
States Power); NK Hybrids (BBD&O—North- 
rup King); King Koil (U. S. Bedding). 


GEORGE RYAN FILMS, INC. 
210 South Seventh St., Minneapolis 2, Minn. 
Phone: FEderal 5-8864; FEderal 9-0597 
Date of Incorporation: May, 1955 
George M. Ryan, President 
Richard C. Polister, Executive 
Elizabeth B. Ryan, Secretary 
Mary Jo Trainer, Stylist Consultant 


Producer 


Services: Producers of 16mm and 35mm motion 
pictures, TV commercials, sound slidefilms. Fa- 
CILITIES: 24° x 44’ sound stage, 20’ x 40’ silent 
stage with practical kitchen; 16mm Arriflex, 
Auricon, Cine Special, 35mm Arriflex with blimp; 
Magnasyne and Ampex magnetic recorders; 
16mm and 35mm Moviola; complete 16mm and 
35mm editing facilities; full complement of mo- 
tion picture lights and accessories; 35mm film- 
strip animation camera; 16mm screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MoTiIon Pictures: Toro for 1961 (Toro Mfg. 
Corp.). SLIDEFILMS: Mandoset, Quality Offset 
Paper; What Have You Done for Me Lately?; 
Insulite Primed Siding (Minnesota & Ontario 
Paper Co.); Man With Five Hats (Lutheran 
Brotherhood Insurance); Toro Totem Tarp 
(Toro Mfg. Corp.). TV COMMERCIALS: for Betty 
Crocker Danish Roll Mix, Grain Belt Beer (Knox 
Reeves, Advg.); Crystal Sugar Favorite Grocer, 
Crystal Sugar Lake Home (W. A. Krause, 
Advg.); Living Earth (Olmsted Foley, Advg.). 


Wilding Inc. 


3418 East Lake St., Minneapolis, Minn. 
Phone: PArkway 4-5512 


Dirk D. Young, Manager 


(See complete listing under Chicago area) 


MISSOURI 


Metropolitan Kansas City 


CALVIN PRODUCTIONS, INC. 


1105 Truman Road, Kansas City 31, Mo. 
Phone: HArrison 1-1230 


Date of 1931 


Leonard W. Keck, President 

Frank Barhydt, Vice-President 

William Hedden, Vice-President 

James Hash, Secretary-Treasurer 

tichard Bulkeley, Production Manager 
James Moore, Manager, Producer Services 
Lee Davis, Manager, University Films Div. 
James Bannister, Operations Manager 


Organization: 


SERVICES: 16mm and 35mm color, sales and sales 
training and éducational films; 16mm and 35mm 
service work and laboratory facilities for other 
producers, uhiversities and industrial photo- 
graphic departments. All film services offered at 
me location. FACILITIES: Two sound stages, area 
19,000 sq. ft.; location equipment; laboratory 
with output of 25,000,000 ft. black and white, 
20,000,000 ft. color a year; Kodachrome Ekta- 
chrome, and 16mm negative-positive color print- 
ing and processing. 14 editing rooms; two 
sound studios with six channels, eight phono, 
recording equipment for film, tape, wax, mag- 
film; eight full-time directors; creative 
complete animation and music facilities. 


netic 


staff: 


BUSINESS 


CALVIN PRODUCTIONS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Wrong Number (Allegheny 
County, Pa.) ; Emergencies in the Making (AAA 
Foundation for Traffic Safety); Whe Is Pete? 
(Kansas City Univ. & National Education 
Assn.); Genetics, lessons #39 through 48; 
Biology Part I, lessons #4 through 12; Biology 
Part II, lessons #1 through 12; Biology Part 
III, lessons #1 through 12 (McGraw-Hill); /t 
All Adds Up; Rise & Shine; Wheels Up; Yours 
for the Asking; Share in America, revised (DX 
Sunray Oil Co.); The Magie Touch (Goodyear 
Tire & Rubber Co.); A Time for Searching (Eli 
Lilly & Co.) ; Something for Everybody; Missouri 
—a Living Portrait (State of Missouri); A 
Time for Talent (National Education Assn.). 
TV COMMERCIALS: for Snow-Flok (General Mills, 
Inc.). 


% 


HORIZON PRODUCTIONS 
Div. of Longmoor-Nelson, Inc. 


301 West 73rd St., Kansas City 14, Mo. 
Phone: EMerson 3-3585 
1947 


1952 


Date of Organization: 
Date of Incorporation: 


William V. Longmoor, President 
Anthony J. La Tona, Vice-President 
Robert A. Nelson, Secretary-Treaaurer 
Harold W. Cloyer, Executive Director 
Jacque Stewart Thompson, Associate 
Producer-Writer 
Reza S. Badiyi, Dir. of Photography 
Roger C. Webb, Chief Sound Engineer 
Larry R. Phillips, Unit Manager 
Lucille Sprung, Office Manager 


SERVICES: 16mm and 35mm motion pictures for 
sales, sales training, public relations, and edu- 
cational and religious fields. Specialize in wild- 
life and conservation films. 35mm _ sound-color 
slidefilms for sales and training; TV commer- 
cials, live and animated; research, story treat- 
ment and script writing; complete producer 
services. FACILITIES: Completely new sound stage 
and production facilities opened January, 1961. 
Equipment for 16mm and 35mm sound films and 
35mm filmstrips, including photography, record- 
ing, editing, animation and music. Recording 
system integrated with dialogue and music 
equalizers and limiter amplifiers. Recordmg 
equipment, Ampex %” tape recorders, 16mm 
Magnasyne magnetic film recorders, 16mm 
Maurer six track optical recording system, five 
channel console, Telefunken, RCA, Sony, Capps 
and E-V microphones. Extensive research library 
and script departments; Arriflex cameras and 
blimps. Animation and stop-motion cameras and 
related equipment. 


RECENT 
M®TION 


PRODUCTIONS 
PICTURES: 


AND SPONSORS 
Difference of a Century 
(Heart of America, United Campaign); This 
Mr. Ederle (Plant Foods Div., Olin-Mathieson 
Chemical Corp.); The Greatest Horse on Earth 
(American Pleasure Saddle Horse Assn.); S-D 
Grandby Hydraulic Dump; Non-Stop Maximum 
Haulage; Transloader (Elliott Kane Go.); Fish 
Management (State of Wisconsin); General 
Hunting (lowa Conservation Commission); Law 
Enforcement (State of Tennessee); General 
Highways (Missouri Highway Dept.); What 
Makes an Airline (TWA). TV Fitms: Daily 
Word, series of 260 (United School of Christian- 
ity). TV CommerciaAts: for Dierks Forests 
(Valentine-Radford Agcy.); Hill Bros. Shoes 
(Richard Lane & Co., Agcy.); Skinner Raisin 
Bran (Bozell & Jacobs Agcy.); Rice-A-Bongo 
(Rogers & Smith Agcy.); STP Oil Additive 
(Standart & O’Hern Agcy.); Mann Automatic 
Transmission Service (Halstead Assoc.); City 
Auto License (City of Kansas City, Mo.); MFA 
Insurance Companies, series. 


SCREEN MAGAZINE 





11TH 


GOOD-BY 
TO ALL 


SUPER HYPAN® 16mm negative film has a fast ASA 
500 Daylight, 400 Tungsten rating that sidelines costly 
lighting equipment. When areas are large and illumi- 
nation low, this new high speed film can eliminate a 
carload of lighting rentals by performing reliably with 
the light available. The quality: The best of any high 
speed film now available! New Super Hypan negative 
film has a tight grain pattern and resolution approach- 
ing that of medium speed films. It prints cleanly, crisply 


ANNUAL PRODUCTION REVIEW 


4 


with full detail discrimination from highlight to shadow. 
And, Super Hypan has processing adaptability to per- 
mit forcing for speeds of 1000 or better. Try this new 
high speed stock on your 


next assignment for a new | 
quality in low light levels. ANSCO 
Ansco, Binghamton, New 


York, A Division of Gen- 
eral Aniline & Film Corp. 


16mm Super Hypan 





WEST CENTRAL: MISSOURI 


UNITED FILM SERVICE, INC. 


2449 Charlotte, Kansas City 8, Mo. 

Phone: BAltimore 1-5100 

1910 

Branch Offices: 3275 Penobscot Bldg., Detroit 
26, Mich. Neale H. Oliver, Resident Vice- 
Pres. 333 North Michigan Ave., Chicago 1, 
Illinois. J. Frank Carpenter, Resident Vice- 
Pre 8. 

W. H. Hendren, Jr., President 

E. S. Washburn, Vice-Pres., Chg. of Sales 

L. P. Hillyer, Vice-Pres., Chg. of Advg. 
& Sales Promotion 

W. P. Scrogin, Vice-Pres., Chg. of 
Production & Services 

Reese Wade, Studio Manager 

Robert Deming, Head Cameraman 

Peter Haggart, Production Coordinator 

Harry Hughes, Editor 

James Worrel, Cameraman 

Marge Briggs, Art Department Manage; 


Date of Organization: 


SERVICES: 16mm and 35mm motion picture and 
slidefilm production in color and b&w, including 
film commercials for TV and theatre screen 
advertising. Personnel available for Kansas City, 
New Orleans, Hollywood; location shooting and 
recording, writing, directing, editing services. 
FaciLities: Sound stages; Mitchell, B&H cam- 
eras; Mole-Richardson lighting; Houston-Fear- 
less dollies, RCA recording; Moviolas and Movi- 
ola editing equipment; laboratory printing and 
processing; musical library and animation; ex- 
change type distribution facilities and 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Sig T’s For Sixty (United 
Fund); /t's Intermission Time; Vignettes (In- 
termission Films, Inc.). SLiperiLmMs: Kansas, 
Midway ...USA (Kansas Centennial Commis- 
sion); Saturation '60 Spring (Skelly Oil Co.); 
Vignettes (Intermission Films, Inc.). TV Com- 
MERCIALS: for W. A. Sheaffer Pen Co. (B.B.D. 
&0O.); Chrysler Div., Chrysler Corp. 
(Young & Rubicam); Sinclair Refining Co. 
(Geyer, Morey, Madden & Ballard); Bear Mfg. 
Co. (Hanson & Stevens); City National Bank 
(Potts-Woodbury); Skelly Oil Co.. (Bruce B. 
Brewer); Zenith Radio Corp.; Johnson Motors 
and others. 


equip- 


Sales 


Metropolitan St. Louis 


*% 


Alexander Film Co. 
7200 Northmoor Drive, St. Louis 5, 
Phone: CEntral 1-9240 
Ted Westcott, Res 


(See 


Mo. 


Vice-President 


complete 


* 


CONDOR FILMS, INC. 


1006 Olive Street, St. Louis 1, Mo. 
Phone: MAin 1-8876 


listing under Colorado) 


Date of Organization: 1951 


Bradford Whitney, President 

Edgar F. Stevens, Vice-President 

Dean Moore, Production Manager 

Edward T. Collins, Cine matographe) 

Mildred Smith, Secretary 

Eddie Moore, Photographe) 
SERVICES : 
motion 
tion, 


Producers of 
pictures and slidefilms for promo 
advertising, public relations, training, tv 
Complete creative, writing and production staffs 
Productions from script to 


l6mm and 35mm sound 


sales 
screen ofr 


service 
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CONDOR FILMS: CONTINUED 


work; 
films 
sound 


ie., editing, adding sound and music to 
already shot. FactLities: Air-conditioned 
stage with heavy-duty lighting. Maurer, 
Bell & Howell cameras. Stancil-Hoffman syn- 
chronous magnetic recording 16mm, 174mm, 
quarter-inch. Multiple channel synchronous inter- 
locked mixing. 16mm, 1742mm and 35mm Movi- 
olas (picture and sound). 16mm interlock projec- 
tion. Samenco time-lapse motion picture control. 
Music and sound effects library. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Universal Lift; FC-17 
De velopme nt History #1 & #2, two films (Arma- 
ment Div., Universal Match Corp.); The Ballad 
of Cessna Sam (Gardner Advg. Co.) ; DQ Round- 
up (Dairy Queen National Development Co.) ; 
Health in an Eggshell; All About Eggs; A Fresh 
Look at Eggs (Ralston Purina Co.); How to 
Modernize Your Fusing Practices; Fusing Dis- 
tribution Transformers (A. B. Chance Co.); 
Wagner L.T.C. Transformers (Wagner Electric 
Corp.); A New Cycle of Profit (Commercial 
Life Insurance Co.); Jack Daniels—1960 (Jack 
Daniels Distillery). SLIDEFILMS: On the Falstaff 
Route; The Falstaff Merchandiser (Falstaff 
Brewing Co.); Comfort Conditioning with Light 
and Air; The Power-Groove Luvex; The Fair- 
(Day-Brite Lighting, Inc.). 


view 


CHARLES GUGGENHEIM AND 
ASSOCIATES, INC. 


3330 Olive Street, St. Louis 3, Mo. 
Phone: JEfferson 5-9188 

Date of Organization: 1956 

Charles Guggenheim, President 
Owen Armstrong, Vice-President 
Terry Nicholson, Secretary-Treasurer 


Services: Production of theatrical and non- 
theatrical motion pictures. FACILITIES: Complete 
l6mm and 35mm editing, projection, sound re- 
cording, mixing, dubbing, interlock, camera and 
lighting facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: A Place to Live (City of Saint 
Louis); A Case in Point (Washington Univ.) ; 
The Sea and the Shadow, art theatrical release 
(self-sponsored); The Flamboyant Years; The 
Steamboat Years; Gaslight Square, three pro- 
ductions Videotaped (Laclede Gas Co.). 


HARDCASTLE FILM ASSOCIATES 


7319 Wise Avenue, St. Louis 17, Mo. 
Phone: Mission 7-4200 


Date of 1930 


J. H. Hardcastle, Producer 
Lambert Kaiman, Direction 
Richard Hardcastle, Editorial 
Richard Hardcastle, Jr., Production 


Motion pictures, slidefilms and TV 
commercials; advertising, public relations, sales, 
industrial training, civic, religious, fund raising 
films. FACILITIES: 35mm and 16mm equipment, 
sound stage, editing rooms, portable lighting and 
recording equipment for location production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Share Your Blessings (United 
Fund Campaign); As Others See Us; Miss Bossy 
Town (Social Science Films). SLIpe- 
FILMS: The Troubles of Bill Brent (Southwestern 
jell Telephone Co.); 7-Up Float Promotion 
(Seven-Up Co.). TV ComMMeERCcIALS: for Beauty- 
rama Enterprises (Rutledge Advg. Co.); Oertel 
Brewing Co. (Lynch & Hart Advg. Co.). 


Organization: 


SERVICES: 


Goes to 


this symbol, appearing over a 
producer’s listing, indicates that display adver- 
containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 


tising 


PREMIER FILM 
AND RECORDING CORPORATION 


3033 Locust Street, St. Louis 3, Mo. 
Phone: JEfferson 1-3555 


Date of Incorporation: 1936 


Theodore P. Desloge, President and 
Executive Producer 

Wilson Dalzell, Vice-President and 
Associate Producer 

Patrick Murphy, Director of Sales 

Roger Leonhardt, Production Manager 

Charles Kite, Editorial Supervisor 

H. Stewart Dailey, Director of Photography 

Robert H. Kirven, Creative Director 


Services: Creators and producers of business, 
industrial, religious, documentary, theatrical and 
television motion pictures and sound slidefilms— 
16mm or 35mm sound, black and white or color. 
Faciuities: Air conditioned studios, sound stage, 
35mm and 16mm screening rooms. Mitchell 35mm 
and 16mm cameras; Bolex, Bell & Howell and 
Auricon cameras. Fearless dolly, M-R Mike boom, 
complete heavy lighting facilities, mobile gen- 
erator; complete recording, mixing, scoring 
facilities; tape, disc, magnetic film, interlock 
system; complete effects and music library; edit- 
ing department, writers, directors, editors; Movi- 
ola, record processing and pressing plant. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: How to Lead an Effective 
Sales Conference (Porter Henry & Co., Inc.) ; 
How to Register and Vote (St. Louis Board of 
Election Commissioners); Purina Dog Chow Re- 
ports; Purina Dog Chow, National Sales Presen- 
tation (Ralston Purina Co.); Korea—Just a 
Beginning; Nigeria—A Macedonian Call (Lu- 
theran Church, Missouri Synod & Concordia 
Films) and others. SLIDEFILMS: Pathway to 
Profits (Hussmann Refrigeration Co.); Jesus, 
Our Savior; With All My Heart; Just What Do 
I Say; Good News to All People; Gospel Light 
in the South; Fifty Years of Blessings (Con- 
cordia Publishing House); Feeding Cornbelt 
Hogs the Purina Way; Tips for Taking Proof 
Pictures; Donnelly’s Direct Mailing List; Eager 
Eater Bowl (Ralston Purina Co.); Chromeraft 
Market Analysis (Chromcraft Corp.); Mr. Joe 
Retailer (Brown Shoe Co.). TV COMMERCIALS: 
for United Fund of St. Louis (Gardner Advg. 
Co.); Knapp-Monarch (Frank Block Assoc.) ; 
Vess Cola (Weintraub & Assoc.). 


ANDY WERNER FILM PRODUCTIONS 


5318 Gladstone, St. Louis 21, Mo. 
Phones: CH 1-4351; HE 2-2784 


Date of Organization: 1954 


Andy Werner, Pres. & Exec. Producer 

E. D. Werner, Vice-President & 
Writer-Director 

Dan Lovins, Editorial Supervisor 

V. Hager, Production Manager 

R. Moran, Recording Supervisor 

P. D. Soric, Art Director 


Services: Producers of 16mm and 35mm sound 
motion pictures and slidefilms and TV commer- 
cials, advertising, public relations, sales training 
and sales promotion. Complete creative, writing 
and production staff. All film services offered at 
one location. FaciLities: Air conditioned sound 
stage with heavy duty lighting; 16mm Mitchell, 
16mm and 35mm Arriflex cameras; 16mm and 
17%mm Stancil-Hoffman synchronous magnetic 
recording; 4” Ampex 351, Ampex 601 with 
Rangertone syne signal; multi-channel syn- 
chronous interlock mixing; editing services avail- 
able including sound cutting, animation, titling, 
hot press stands; camera car for location shoot- 
ing. 

RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Convention 1960 (Communica- 
tion Workers of America); World of Bob Shope 
(NBC Special Projects); Planned Progress (St. 
Louis County); The Parks the People Build (St. 


BUSINESS SCREEN MAGAZINE 





WERNER FILM PRODUCTIONS: CONT'D. 


Louis County, Parks Dept.); Tour Through 
Webster Publishing Co. (Webster Publishing 
Co.). TV COMMERCIALS: for Blue Cross, series, 
Northwestern Savings & Loan (C. M. Said 
Advg.); Bank of St. Louis, Manchester Bank 
(Judd Advg.); Old Judge Coffee (Ridgway 
Hirsch Advg.); Security Mutual Bank (Roman 
Advg.); Manhattan Coffee, Pevely Dairy (Rut- 
ledge Advg.); Mallory Buick. 


NEBRASKA 


JACK ANDERSON PRODUCTIONS 


5642 Burdette Street, Omaha, Neb. 
Phone: 553-6982 


Date of Organization: 1958 


Jack Anderson, Owner 

James Keith, Production Supervisor 

Dale W. Kadary, Sales & Service 

Duane Nielsen, Photography & Editorial 
Services: TV commercial production; documen- 
tary, educational; sales training; product pro- 
motion in 16mm live action and animation; 
stripfilms. FACILITIES: 16mm Auricon Pro-600, 
Bolex Reflex, Cine Special cameras; single and 
double system sound recording equipment; Mag- 
nacorder and Ampex with Rangertone sync; 
other recording equipment for TV, motion pic- 
tures, radio; animation equipment, editing, small 
studio, creative services. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Modern Cornucopia (Safeway 
Stores, Inc.); Bred To Do Best (Waterman- 
Loomis Hybrids). TV ComMMeERcIALS: for Storz 
Brewing Co., Safeway Stores, Metz Baking Co. 
(Bozell & Jacobs, Inc.); Fairmont Foods, U. S. 
National Bank (Allen & Reynolds, Inc.) ; Roberts 
Dairy, Omaha Public Power District (Buchanan- 
Thomas, Inc.); Alamito Dairy, N-C Plus Hy- 
brids, J. J. Hanighen Co. (Holland Agency) ; 
Home Federal Savings & Loan (Wesley Day & 
Co.); Ruff Dog Foods (Maurice Paulsen Agcy.) ; 
Lincoln Service & Supply Co. (Ayres-Swanson 
& Assoc.). 


WALTER S. CRAIG FILM PRODUCTIONS 


7100 Douglas St., Omaha 32, Neb. 
Phone: 551-4400 

Date of Organization: 1935 

Walter S. Craig, Owner & Producer 
Carl N. England, Photographic Dept. 
Edward D. Matheson, Sound Dept. 


Services: Complete production of 16mm and 
35mm b&w and color films, filmstrips, TV com- 
mercials, industrial, educational, training, etc. 
Complete still laboratory specializing in archi- 
tectural, industrial, etc., work. FACILITIES: 16mm 
and 35mm Mitchell cameras with blimps; com- 
plete Westrex 17% and 35mm magnetic system 
including Westrex portable recorders, six posi- 
tion mixer; 16mm and 35mm interlock projectors; 
Western Electric and Church microphones; Mole- 
Richardson boom, Fearless panoram dolly, Wor- 
ral gear head, Portman animation stand; com- 
plete editing facilities; preview room, 40’ x 60’ 
sound stage, 20’ ceiling and catwalk all four 
sides; music libraries and sound effects; 4” 
magnetic portable syne recorder. Complete pro- 
duction equipment interiors and exteriors, in- 
cluding camera cars. No processing equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: Danger High Voltage (Omaha 
Public Power District); Short Order Story (Col- 
lins Radio, Alpha Corp.); Japanese Holiday 
(Harold Diers & Co.). TV COMMERCIALS: for 
Butter-Nut Foods; Fairmont Foods. 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 
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NORTH DAKOTA 


BILL SNYDER FILMS 


1054. Broadway, Fargo, N. D. 
Phone: ADams 2-6500 


Date of Organization: 1956 


Bill Snyder, Owner-Cinematographer 
Norm Selberg, Art-Animation Dir. 
John McDonough, Editor-Director 

R. C. Berdahl, Administrative Asst. 


SERVICES: 16mm sales promotion, public relations 
and educational films for business, agriculture 
and TV; TV commercials; sound slidefilms; 
newsfilm coverage; agriculture stock footage 
library; film completion for in-plant photog- 
raphers. FACILITIES: Complete creative facilities; 
Cine-Special, Eyemo and Blimped Arriflex cam- 
eras; Magnasyne recorder; three-channel mag- 
netic film mixing; 4” tape recorder; animation 
stand; music library; sound Moviola and portable 
lighting equipment; time-lapse equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Producing Seed—the Co-op 
Way (Grain Terminal Assn.) ; Durum—Standard 
of Quality (No. Dak. Wheat Commission); The 
Weathermaster Idea (Midwest Research Associ- 
ates); The Pride Hybrid Way (Pride Seed Corn 
Co.); NDSU (No. Dak. State Univ.). TV Com- 
MERCIALS: for Grain Terminal Assn., Midwest 
Research Associates (Colle & McVoy); North- 
western Savings & Loan, Blue Cross & Blue 
Shield, AID, Inc. (Harold Flint & Associates) ; 
No. Dak. Farmers Union; Metropolitan Savings 
& Loan; Children’s Village Assn.; Greater No. 
Dak. Assn. 


SOUTH DAKOTA 


® 


MAX HOWE FILM PRODUCTIONS 


910 St. Cloud, Rapid City, S. D. 
Phone: Fillmore 3-6800 


Date of Organization: August, 1959 


Max and Harriette Howe, Owners and 
Operators 

Max Howe, Producer, Director 

Alan Howe, Asst. Producer, Art Dir. 

Cynthia Maeder, Scripting 


Services: Complete production script to screen; 
public relations, sales and production presenta- 
tion. FaciLities: Portable production; Arriflex; 
heavy duty Cinetron portable lighting; camera 
truck; sound recording and editing. 

RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: All in a Day’s Work (Engi- 
neered Components); Home at Last (Master 
Craft Homes by Reco); First National Bank 
Branches (First National Bank of Black Hills) ; 
Four Seasons West (So. Dak. Stockgrowers). 
LivE SHOW: Communication (Rapid City Cosmo- 
politans). 


WISCONSIN 


RUDY SWANSON PRODUCTIONS 


1616 Lehmann Lane, Appleton, Wis. 
Phone: REgent 3-6272 


Date of Organization: 1939 


Branch Office: Empire Building, Milwaukee, 
Wis. Phone: BRoadway 1-3170. Robert 
Swanson, Co-Owner & Supvr. of Production 
in charge. 


Rudy Swanson, Executive Producer 
Robert Swanson, Production Supervisor 
David Porter, Production Assistant 
Richard Casperson, Production Assistant 
Robert Maley, Production Assistant 
James Florence, Sound Engineer 


REVIEW 


WEST CENTRAL STATES: 


SWANSON PRODUCTIONS: CONT'D. 


SERVICES: Creators and producers of all ele- 
ments of 16mm and 35mm sound, color, sales, 
sales training, documentary, public relations and 
sound slide and TV films. FACILITIES: Motion 
picture center with sound stages, offices, projec- 
tion, recording and editing facilities. Main stage 
40° x 60° with standing sets. 16mm and 35mm 
Arriflex cameras and Magnasync recording; 
music, script and art facilities. Fearless dolly, 
gear head, M-R mike boom, 3 channel playback 
interlock, %” Magnacorder, blimped Arriflex; 
100,000-watt heavy lighting. 
RECENT PRODUCTIONS 
MoTION PicTuRES: Foot 
Falk Corp.): Steps to 
Secrets of Sales Success; Borden and Busse 
Previews (The Dartnell Corp.); Fox Self- 
Propelled Harvester (Fox River Tractor Co.); 
This Town Sure Has Changed (Allis-Chalmers 
Co.); What Will They Think of Next?; Diafold; 
El Rancho; Twin Tux (Marathon Div., American 
Can Co.). SLIDEFILMS: Untitled for The Patz 
Co.; Speed Queen Corp.; Kimberly-Clark Corp.; 
Cutler-Hammer Corp. TV COMMERCIALS: for 


AND SPONSORS 
of 32nd Street (The 
More Sales; Herman’s 


John Oster Co.; Strabel Paper Co.; First Wis- 
consin Bank; Republican Party; Page Advg. 


Metropolitan Milwaukee 


POHLMAN FILM PRODUCTIONS, INC. 
(Formerly Film Arts Productions, Inc.) 


1700 South 19th St., Milwaukee 4, Wis. 

Phone: Mitchell 5-0523 

Date of Organization: 1927 

Harvey E. Kiefer, Manager 
Services: Sound § slidefilms, slides, original 
photography; color processing, color prints, color 
duplicates. FACILITIES: Complete production 
facilities. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: A Glove Is Born (Hansen Glove 
Co.) ; Look to Teweles for Tomorrow (L. Teweles 
Seed Co.); For More Fun Under the Sun (Har- 
ley-Davidson Motor Co.); Increasing Your Drag- 
line Sales (Bucyrus-Erie Co.) ; Topping the Mar- 
ket with Harvestore Beef (Cramer-Krasselt Co.). 


Riviera Productions 
230 Westmoor Blvd., Milwaukee 14, Wis. 
Phone: SUnset 2-8815 
Robert Zens, Midwest Representative 


& Associate Producer 


(See complete listing under Los Angeles area) 


Rudy Swanson Productions 
Empire Building, Milwaukee, Wis. 
Phone: BRoadway 1-3170 
Robert Swanson, Co-owner & Supervisor 

of Production in Charge. 


(See complete listing under Appleton, Wis.) 


Real Facts for Sponsors 
—evidence of suppliers” good faith 

The detailed listings given specializing 
producers of business motion pictures and 
slidefilms furnish the buyer of sight/sound 
media with solid evidence regarding any 
prospective supplier, Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex- 
perience of each company in these pages. 





ARIZONA 
CANYON FILMS OF ARIZONA 


834 N. Seventh Ave., Phoenix 7, Ariz. 
Phone: ALpine 2-1718 


Date of Organization: 1953 


Raymond Boley, Owner-Production Manager 

Robert J. Allen, Owner-Director of 
Photography 

David Burch, Photography, 2nd Unit 

Mary E. Boley, Production 

John D. Taylor, Animation Dept. 

Carol Powney, Sound Department 

Roger Sword, Cutting 

G. W. Read, Photographie Still Dept. 


Services: Motion picture producers for industry, 
television, advertising and education. TV spots; 
sound slidefilms. Contract shooting or editing 
for outside producers. Art, animation and script 
services. FACILITIES: Two sound stages, sound 
recording facilities (magnetic film or tape); 
dise cutting. Set lighting and complete portable 
lighting. Synchronous cameras, recorders and 
dubbers. Editing dept., including sound cutting. 
Interlock projection and recording. Set construe- 
tion. 16mm or 35mm production. Complete loca- 
tien equipment. Complete photographic dept. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Carol (General 
Electric Co.); What Happened to Mrs. Bell's 
Check, (Version two) (General Electric Co.) ; 
Hiding a Line in the Grand Canyon (with Ari- 
zona Public Service for Arizona Public Service 
Co.). SLiIpEFILMS: To Be Somebody; How to Use 
“To Be Somebody”; This Hour Has Been Easier 
(Elba Corporation). TV CoMMERCIALS: for 
Bank of Douglas; Cavalier Homes; Central Na- 
tional Bank, Cleveland; Crystal Ice Co.; First 
Federal Savings; First National Bank of Ari- 
zona; Frontier Foods; Greyhound Parks; Inter- 
national Metal Products Div. of McGraw-Edison; 
Kennecott Copper Co.; Lee Optical Co.; John 
F. Long, Homebuilder; Lusk Corporation; Frank- 
lin Mieuli & Assoc.; Rheem Air Conditioning; 
Salt River Project; Standard Oil of Texas; Val- 
ley National Bank; Western Savings & Loan Co 


Computer 


CAPITAL MOTION PICTURE STUDIOS 


328 North 11th Way, Phoenix, Ariz. 
Phone: ALpine 3-2260 
Date of Organization: 1954 

Carl C. Yost, Owner, President 

Paul Beardsley, Exec. Vice-President 
Eileen Strakosch, Art Director 
Alberta Shaw, Secre tary-T re asure? 


Services: Script to screen services for 16mm and 
35mm_ business, industrial 
Storyboard and graphic animation 
FACILITIES: Stage and sound recording, 
16mm and 35mm; eight-channel all 
re-recording channels; sound truck with gen- 
erators for location recording; portable and 
studio lighting; editing and titling departments 
RECENT PRODUCTIONS 
MoTion Pictures: Executive Talk (Valley Na- 
tional Bank Training); Coyote Safari (C. F. 
Noltimer Enterprises) ; Our Community U.S. A 
(AFL-CIO Central Labor Council); Speed Run 
(Evinrude Outboard Motors); Our Citizen 
Soldiers, wide-screen (Arizona National Guard) 


kK this symbol, appearing over a 


producer's listing, indicates that display adver- 
tising containing additional and useful 

ence data appears in other pages of this 
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and training films. 
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TEXAS 
Metropolitan Dallas 


COFFMAN FILMS, INC. 


1510 First National Bank Building, 
Dallas 2, Texas 
Phone: RI 8-2828 


Date of Incorporation: June, 1952 


E. Hammond Coffman, Pres. & Treas. 
E. W. Coffman, Vice-President 
J. L. Goggans, Secretary 


Services: Custom production of movies, slide- 
films and stripfilms, custom theatre trailer work. 
Facuitigs: Specialized facilities for high quality 
custom production, photographic and editing. No 
rental of facilities or producer services. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Challenge of the Sixties 
(Methodist Church); Hope for Tomorrow 
(Junior League); Future for Peggy (Dallas 
Society for Crippled Children); Four Part Har- 
(Community Chest). SLIperILMs: North 
Texas Story (Methodist Church). 


mony 


FIDELITY FILM PRODUCTIONS 
(Div. of Fidelity Enterprises, Inc.) 


3024 Fort Worth Avenue, Dallas 11, Tex. 
Phone: FEderal 9-8349; Twx: DL 1125 


Date of Organization: 


tay McGlothlin, Jr., President 

John E. Kirk, Gen. Mgr., Exec. Prod. 
Samuel E. Blackwell, Asst. Mgr., Prod. Mgr. 
William B. Roper, Dir. of Photography 
George Peters, Production Supervisor 
Raymond Bradford, Editorial Supervisor 
Allen Otto, Sound Supervisor 

Dan Cusenbery, Creative Script Supervisor 
Robert Holton, Talent Supervisor 

Joseph Farabee, Sales Supervisor 

Garvel Hector, Audio Visual Supervisor 
Bret Allison, Radio Supervisor 


1959 


SERVICES: Producers of radio, motion picture, TV 
and sound slidefilm presentations from original 
research, writing, production and planning for 
commercial, industrial, educational, religious, 
public relations, sales and other purposes. Fa- 
CILITIES: (Dallas): 40° x 70’ sound stage, 16mm 
synchronous cameras and recording equipment, 
stage and portable lighting equipment, portable 
camera and sound equipment for location work, 
complete editing equipment. (Abilene, Texas) : 
Complete audio visual and radio recording equip- 
ment in 3500 sq. ft. of production space. 
RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: ACC Lectures (Abilene Chris- 
tian College) ; Untitled documentary (Continental 
Electronics Lab.). SLIDEFILMS: Promotional (Red 
River Valley, No. Dak.); Recruiting (William 
Woods College, Mo.); Sales training (American 
Life & Accident Co.). TV Fmums: Herald of 
Truth, series of 26 (Church of Christ). 


*® 


JAMIESON FILM COMPANY 
3825 Bryan Street, Dallas 4, Tex. 
Phone: TAylor 3-8158 
Date of Organization: 1916 
Bruce Jamieson, President 
Hugh V. Jamieson, Jr., Exec. Vice-Pres. 
Jerry Dickinson, Vice-Pres., Television 
Bill Stokes, Vice-President, Sales 
Robert G. Redd, Vice-Pres., Producer Serv. 
Walter Spiro, Secretary 
Frank Sloan, Laboratory Manager 
John Beasley, Art Director 
Chester Gleason, Production Manager 


BUSINESS 


JAMIESON FILM: CONTINUED 


Services: Industrial, educational, training and 
public relations metion pictures, 6mm and 
35mm; filmed television programs and TV com- 
mercials; sound recording, laboratory and print- 
ing services for industrial, edueational, or pro- 
ducer organizations. FACILITIES: 15,000 sq. ft. 
studio, sound stage and laboratory; complete 
35mm & 16mm production equipment; RCA 
16mm and 35mm sound channels; editing, print- 
ing, and processing 16mm and 35mm; color 
printing with scene-to-scene color correction; 
16mm Ektachrome color processing; animation, 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Stroll-O-Chair in Action 
(Stroll-O-Chair Corp.); Bomb Directing Set 
AN/ASB-7, series of 3; Low Level Air Naviga- 
tion (U.S. Navy); A Voice for the Farm (Amer. 
Tel. & Tel. Co.); The Magic of Sulphur (Texas 
Gulf Sulphur); A Place Under the Sun (Ameri- 
ean Title Assn.); Mid-Year Management Cen- 
ference; What's Your Need—Name Your 
Cessna (Cessna Aircraft Co.); Regional Sup- 
plements (Southwestern Bell Telephone Co.) ; De- 
sign for Giving (Dallas Community Chest). 
SLIpDEFILMS: Key to Security (Great Southwest 
Life Insurance Co.); The Oil Producers Hidden 
Enemy (Oil States Rubber Co.); Focus on To- 
morrow (North Texas Producers Assn.). TV 
COMMERCIALS: for Borden’s Milk, Mrs. Baird’s 
Bread, Fritos, Southern Union Gas Co.; Champ- 
lin Oil & Refining Co. (Tracy-Locke Co., Inc.) ; 
Jax Beer, Blue Plate Foods (Fitzgerald Advg. 
Agcy., Inc.); Trailways (Sanders Advg. Agcy.) ; 
Pearl Beer (Pitluk Advg. Co.); Comet Rice 
(Grant Advg.); Lone Star Gas Co. (Erwin- 
Wasey, Ruthrauff & Ryan); Fina Gasoline, 
American Petrofina Co., State Fair of Texas 
(Taylor-Norsworthy); Johnson’s Wax (Benton 
& Bowles); Phillips Petroleum (Lambert & 
Feasley, Inc.); Premier Oil & Refining Co. 


*% 


KEITZ & HERNDON, INC. 


3601 Oak Grove, Dallas 4, Tex. 
Phone: LA 6-5268 


Date of Organization: 1950 
Date of Incorporation: 1950 


L. F. Herndon, President 

R. K. Keitz, Executive Vice-Pres. 

Tom Young, Vice-Pres. & Art Director 
John Bronaugh, Head of Photography 
Bill Rogers, Asst. Art Director 

Bob DalzeH, Chief Animator 

Max Summers, Office Manager 
Charlotte Lee, Production Coordinator 


Services: 35mm and 16mm color and b&w motion 
picture production for sales, training, educa- 
tional, government agency films and TV com- 
mercials. Complete slide film production services. 
FaciLities: Sound stage, optical printing; ani- 
mation stand; 35mm and 16mm motion picture 
equipment; sound facilities; editing; animation 
art staff; light; location truck and equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Minutes that Take Hours; 
Dr. Pepper Theatre Trailer #4 (Dr. Pepper 
Co.); The Human Factor (Convair Corp.); 
Washer (Franklin Mfg. Co.); The Story of a 
Slice of Bread (Ideal Baking Co.); A Modern 
Miracle (Standard Life & Accident Insurance 
Co.); Florida (Centex Corp.). SLIDEFILMS: J%e- 
cruiting film (Rich Plan Corp.); Boy Scouts 
(Boy Scouts of America); Azrock Sates Meeting 
(Glenn Advg.). TV ComMMERCIALS: for Lone Star 
Gas Co. (Erwin Wasey, Ruthrauff & Ryan); 
Dr. Pepper Hot, Comet Rice (Grant Advg.); 
Lone Star Beer, TexaSweet Grapefruit (Glenn 
Advg.); Amicable Life Insurance Co. (Southwest 
Advg.); Gill’s Coffee, Richbrau Beer (Cargill, 
Wilson & Acree, Inc.) ; Humble Oil Co. (McCann- 


SCREEN MAGAZINE 





KEITZ & HERNDON: CONTINUED 


Erickson, Inc.); General Mills, Inc. (Knox- 
Reeves, Advg.); Miracle Flame, Penn Square 
Motor Oil (Ackerman Assoc.); S T P Oil, Pat- 
terson Bakeries (Rogers & Smith); Sun Valley 
Air Conditioners (Rebt. K. Butcher Assoc.) ; 
Rainbow Soft Twist, series, Manor Bread, Vim, 
Trim and Contour Bread (Bel-Art Advg.); Mor- 
ton’s Potato Chips (Crook Advg.); Minnesota 
Federal Savings (Kerker Peterson, Inc.) ; Conoco 
Oil Co. (Benton & Bowles); Bud Wilkinson 
intros (Lowe Runkle Co.); KDKA-TV; Midland 
National Bank. 


MOTION PICTURES, INCORPORATED 


4519 Maple Avenue, Dallas, Tex. 
Phone: LAkeside 6-7996 


Date of Incorporation: January, 1959 


David T. Lane, President 

M. R. Young, Jr., Exec. Vice-President 
H. Pope McDonald, Sales Manager 

H. Lynn Worrall, Industrial Sales 
Miles Middough, Production Manager 
James Guthrie, Producer’s Services 
Alan Ageloff, Editorial Supervisor 
Robert E. Bethard, Dir. of Photography 


Services: All categories of commercial motion 
pictures, TV commercials, filmstrips and slide 
presentations, meetings and producer’s services. 
FAGILITIES: 48’ x 76’ air conditioned sound stage, 
rear projection screen and projector, dollies, 
complete inventory of sets, prop room, carpenter 
shop, studio and location lighting equipment, 
35mm and 16mm Arriflex and Mitchell cameras, 
MR mike boom, location and studio reeording 
equipment; Stancil-Hoffman and Magnasync 
four-channel mixing, interlock projection and 
recording, 16mm or 17%mm magnetic. Complete 
16mm and 35mm editing facilities, 16mm and 
35mm Moviolas, 16mm or 35mm projection facili- 
ties. 

RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: On Target (American Beauty 
Cover); Cleanest Man in Town (Industrial 
Towel); In the Chips (Morton Feods); The Last 
400 Miles (Trinity Improvement Assn.); Form- 
land, USA (Ennis Business Forms); Decision 
(Girardian Insurance Co.); Classified sales film 
(Texas Instruments); Bowling Fun (Action 
Advg.); Generator & Mrs. Jones (Lowe Runkle 
Advg.); Face to Face Communication; Human 
Motivation; Attitudinal (Communicational Insti- 
tute of America). FILMstriIps: Sampling Sally; 
Know-It-All Sam; Impulsive Al (Dr. Pepper 
Co.); Security First (First Security Life Insur- 
ance Co.); Sales and meeting programs (Frito 
Co.). TV Fiims: Inside Basketball with Bud 
Wilkinson, series (National Guard—Fletcher 
Richards, Calkins & Holden). TV COMMERCIALS: 
fer Dallas Power & Light (Rogers & Smith); 
Lone Star Beer, Melrose Hand Creams and 
Lotions (Glenn Advg.); Southwestern Life In- 
surance (Tracy Locke); All-State Insurance 
(Leo Burnett); First National of Shreveport 
(Glenn, Mason Cunningham); Coca-Cola (Hous- 
ton Bottler); Political series (Rogers & Smith). 


MUNDELL PRODUCTIONS 


1308 Slocum St., Dallas 7, Texas 
Phone: Riverside 8-3021 

Date of Organization: May, 1956 

Date of Incorporation: October, 1960 
Jimmie Mundell, President, Prod.-Dir. 
Sharon J. Erwin, Vice-Pres., Bus. Mgr. 
Jeff Mundell, Sec.-Treas., Prod. Mgr. 
Harlan H. Mandenhall, General Mgr. 
Pat Rochelle, Sales Manager 


Services: Production of motion pictures and 
slidefilms. FACILITIES: Necessary equipment. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Space Communications Sys- 


tems; Project Echo (Alpha Corp.); Short Order 
(Collins Radio); Stewardess College Fun and 
Frolic (American Airlines); The Individual 
Citizen Multiplied (Sen. Lyndon B. Johnson) ; 
It’s Courage That Counts (Sen. John F. Ken- 
nedy). TV Fiitms: The Dallas Texans in Review, 
22-week series (Dallas Texans Football Club). 





LINDA SHULER PRODUCTIONS 


192 Meadows Building, Dallas 6, Tex. 
Phone: EMerson 1-5609 


Date of Organization: 1953 


Linda Shuler, President & Exec. Prod. 
Robert C. Shuler, Vice-Pres. & Treas. 
Inez Gibson, Office Manager 


SERVICES: Motion pictures and TV films and 
film series for public relations, education, traffic 
safety and public affairs; documentaries, trav- 
elogues, wildlife films. Specialize in multi- 
purpose TV films suitable for diversified group 
showings as well as telecasting. Complete crea- 
tive and production services, including pre- 
liminary research, script concept, writing, direct- 
ing, creative editing, studio or location filming, 
music scoring, creative and technical supervision. 
FAcILiTIEs: Complete production services and 
creative staff for the writing, direction, produc- 
tion and supervision of motion pictures, TV 
films and film series. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: The Old San Antonio Road; 
Fiesta!; Big Day in Big D; Timberland Tour; 
Enchanted Country; The Piney Woods; Texas 
Spring time; Padre Island; Houston; Big Bend; 
The Goodnight-Loving Trail; Palo Duro; Caddo 
Lake (Humble Oil & Refining Co.). 


Metropolitan Houston 


% 


TEXAS INDUSTRIAL FILM COMPANY 


2582 North Boulevard, Houston, Tex. 
Phone: JAckson 9-4377 


Date of Organization: 1945 
Date of Incorporation: 1956 


N. Don Macon, President 
S. Macon, Secretary-Treasurer 
A. P. Tyler, Production Manager 


Services: Industrial training and sales promo- 
tion motion pictures, 16mm and 35mm sound, 
color; 35mm sound slidefilms. Science film de- 
partment specializing in medical films. Sound 
recording, motion picture printing and processing 
of motion picture films. Faciities: 16mm and 
35mm cameras, lighting equipment; air-condi- 
tioned sound stage; disc, 16mm magnetic tape 
and 16mm optical sound recording; picture and 
sound editing; printing equipment for 16mm 
motion pictures and 35mm slidefilms. Processing 
16mm Eastman original ECO, ER, color negative 
and positive and all 16mm béw films. Animation. 
Personnel for writing, direction, editing and 
sound recording. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Gas & Oil Exploration (F. A. 
Gallery, Inc.); Fire Boss (Fire Control Engi- 
neering Co.); The First 30 Seconds; Southwest 
Conference Football Highlights (Humble Oil & 
Refining Co.); Texas Revolution (Dow Chemical 
Co.); Christina’s Doll (Twelve Junior Leagues 
of Texas and Hoffman-LaRoche); 1961 sales 
meeting film (Continental Oil Co.). 


San Antonio 


*% 


Jerry Fairbanks Productions 


219 Majestic Building, San Antonio, Tex. 
Phone: CApital 4-8641 


Jack Mullen, Sales Representative 
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ALEXANDER FILM COMPANY 


Alexander Film Building, 
Colorado 
Phone: ME 3-1771 


Dates of Incorporation: 1928; 1955 


Colorado Springs, 


BRANCH OFFICES 

New York: 500 Fifth Ave., New York 36. 
Phone: LOngacre 5-1350. National Res. 
Vice-President, Kenneth Allen Silver, Alex- 
ander International. 

MICHIGAN: 5140 Tootmoor, Birmingham. 
Phone: MIdwest 4-1212. Donald Ringsred, 
Res. Vice-Pres. 

ILLINOIS: 472 Wrigley 
Phone: WHitehall 
Res. Vice-Pres. 

Missouri: 7200 Northmoor Dr., St. Louis 5. 
Phone: CEntral 1-9240. Ted Westcott, Res. 


Vice-Pres. 


Blidg., 
4-5980. 


Chicago 11. 
Terry Hatch, 


CALIFORNIA: 15 Crane Drive, San Anselmo. 
Phone: GLenwood 4-1331. Lyle Bramson, 
Northern California Zone Manager. 


5640 Corteen Place, North Hollywood. 
Phone: TRiangle 7-7008. C. J. Dexter, 
Southern California Zone Manager. 


Mexico: Balderas 36-602, 


Phone: 10-33-72. 


PuerTO Rico: Edificio El Imparcial, Calle Co- 
mercio 450, San Juan. Phone: 3-2898. 
Haskel Marshal, Res. Vice-Pres. 


D. M. Alexander, Chairman of the Board 
Keith Munroe, President 

Jay Berry, Vice-Président 

E. B. Foster, Vice-President, Treasurer 

J. A. Anderson, Vice-President, Productions 
Cliff Parker, Vice-President, Theatre 

Don Alexander, Jr., Media Director 

A. M. Oaks, Manager, Alexander Productions 
Howard S. Olds, Creative Director 

Robert Woodburn, Executive Producer 
Michael Michaels, Mgr., Creative Dept. 


SERVICES: Producers of TV and theatre film 
commercials, information, training, documentary 
and sales motion pictures for industry, educa- 
tion, government and agriculture for domestic 
and foreign distribution. Creative editorial, TV 
and theatre distribution services. Slidefilms for 
all purposes. FAciILITIES: Complete production 
facilities, located on one location under one man- 
agement. Creative scenario writing, stage with 
30 standing sets, lighting equipment, 35mm and 
16mm cameras, 16mm _ sprocket hole and 4” 
magnetic tape recorders. Art and animation de- 
partments with stop motion and time lapse cam- 
eras. 35mm Eastman color and. b&w negatives 
and prints, 16mm b&w processing equipment. 
Over 300 permanent personnel. 


RECENT PRODUCTIONS AND 
MoTION Pictures: Jamboree 1960 (Boy Scouts 
of America). SLIDEFILMS: Picture at the End 
of the Hall; Mortgages (Federal Life & Casual- 
ty); The Big Edge (General Motors Corp.); 
Cookie Sales (Girl Scouts of America & Western 
Biscuit Co.); Old Timers Baseball (Joe New- 
comer & Co.); Money for Sale (Reserve National 
Insurance Co.). TV COMMERCIALS: (Series) for 
General Motors Corp.; Chrysler Corp. 


Mexico, D. F. 


SPONSORS 


at this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 





MOUNTAIN STATES AREA: 


Metropolitan Denver Area 
THOS. J. BARBRE PRODUCTIONS 


2130 So. Bellaire St., Denver 22, Colo. 
Phone: SKyline 6-8383 
Date of Organization: 
Thos. J. Barbre, Owner, Manager, 
Anita T. Barbre, Assistant- Manager 
Paul F. Emrich, Recording Director 

Harold J. Anderson, Director of Photography 


1940 
Produce) 


Services: Complete production of all types of 
business films. Sales, training, public relations, 
advertising, educational. Color and black and 
white. TV commercial and TV entertainment 
films. Producer services. Complete film distribu- 
tion service. FActLities: Sound stage, theater, 
editing rooms, voice studio, interlock projection. 
Maurer cameras. 100,000 watts of lighting equip- 
ment. Maurer six-track optical recording. Mag- 
netic film recording. Tape recording. Sound truck 
and generator. Editing, animation and titling 
rooms, equipment and staff. Recorded musi 
libraries. Staff organist. Editors, script writers 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Martin and You; New Power 
for Titan (The Martin Co.); Gates Low Profile 
Tires (Gates Rubber Co.); What About Tomor 
row'’s Fishing (Colorado Game & Fish Dept.) ; 
The Colorado Calendar (Colorado Historical So- 
ciety); Legal Liability of Teachers 
unidentified). TV CommMmerciaALs: for Mountain 
States Telephone Co.; Colorado Fuel & Iron 


Corp.; Serta Mattress Co.; Blu-Ja, Inc., 3 


(sponsor 


series. 


EDWARD HAWKINS PRODUCTIONS 


960 South Birch St., Denver, 
Phone: SKyline 6-3615 


Colo. 


Date of Organization: 1953 

Associate: Salesfilms, Inc., 960 South Birch 
St., Denver, Colo. (Releasing company for 
syndicated motion pictures.) 


Edward Hawkins, Owner & Sales Manager 
Kenneth F. Boltz, Dir. of Photography 
Charlotte P. Hawkins, Office Manager 


Services: 16mm films for business and industry 
in sales, sales promotion, public relations, edu- 
cational and scientific fields; personalized sales 
research and promotion services available in 
lectures and training sessions. Projection equip- 
ment sales and service. Distributor of the Sales- 
films Automatic 16mm projector. FaciLities: 30 
x 40° two-story sound stage; complete editing 
facilities; equipped for all types of recording, 
Magnasyne and Berlant magnetic recorders and 
record cutting. Arriflex and Cine-Kodak 16mm 
cameras; J. G. McAlister and ColorTran lighting 
equipment; portable lighting; animation and ti- 
tling equipment. 


RECENT PRODUCTIONS 
MoTION PicTURES: American Progress (Ameri- 
ean Memorial Service of Waynesboro, Va.) ; 
Modern Cattle Handling; Roundup (W. W. Mfg. 
Co.); One Woman’s Opinion (Shelby Memorial 
Gardens); Sod Seeding (Taylor Mfg. Co.). TV 
COMMERCIALS: (series) for Behlen Farm Prod- 
ucts (Potts, Woodbury Advg. Agcy.); Harri- 
son, political. 


AND SPONSORS 


RIPPEY, HENDERSON, BUCKNUM & CO. 


909 Sherman Street, Denver 3, Colo. 
Phone: AComa 2-5601 


Date of Organization: 1943 


Arthur G. Rippey, Managing Partner 
Gilbert Bucknum, Partner, Producer 
Clair G. Henderson, Partner 

Harry A. Lazier, Partner 

Robert G. Zellers, Chief Cameraman 

Kenneth C. Osborne, Film Editor 
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RIPPEY, HENDERSON, BUCKNUM: CONT'D. 


Services: Script writing and complete produc- 
tion of 16mm motion pictures, including indus- 
trial, business, sales, promotional, public rela- 
tions, educational and religious subjects. Sound, 
b&w or color. Sound slidefilms. Facttities: Sound 
stage, editing rooms, 16mm cameras, interlock 
projection, four-channel sound mixing equipment, 
magnetic film and tape recording, complete light- 
ing and electrical equipment, creative staff, art 
department. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Colorado’s Water—Key to the 
Future (Colorado Water Conservation Board) ; 
Direct Distance Dialing for St. Louis (South- 
western Bell Telephone); Direct Distance Dial- 
ing for Utah (Mountain States Telephone); A 
Market 4 Times as Big as It Looks (Spokane 
Spokesman-Review); Energy for Living (Public 
Service Co. of Colorado). TV COMMERCIALS: for 
J. C. Penney Co.; Bennett’s Paint Co.; Kohler- 
McLister Paint Co.; California Oil Co.; Moun- 
tain States Telephone. 


SONOCHROME PICTURES 


2275 Glencoe Street, Denver 7, Colo. 
Phone: EAst 2-3192 


Date of Organization: 1942 


Branch Office: Multichrome Laboratories, 
Gough Street, San Francisco, Calif. 

R. B. Hooper, Owner-Producer 

George E. Perrin, Director of Photography 

Herbert McKenney, Owner, Multichrome 
Laboratories, San Francisco 


SERVICES: Motion picture and television pro- 
ducers. Sound recording, titles, TV spots, color 
release prints. FACILITIES: Animating machines; 
synchronous 16mm Magnasync recorders; optical 
printers; mobile power plant; 16mm and 35mm 
cameras. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Moving Ahead with Moun- 
States (Mountain States Tel. & Tel. Co.); 
The Denver Zoo (William Kostka & Assoc.); A 
Vacation Steel Home (Burkhardt Steel Co.); The 
Free Farmer (American Farm Bureau Federa- 
tion); Sugar Bar Ranch (Jolly Rancher Candy 
Co.—Bud Hilker Prod.). TV Fitms: Railroad 
Operations, 59 two-minute newsfilms (Denver & 
Rio Grande Western Railroad). TV ComMeEr- 
CIALS: for Silhouette, series (Westcott-Frye 
Assoc.); Chevrolet (Prescott-Pilz Co.). 


tain 


WESTERN CINE PRODUCTIONS 


(Div. of Western Cine Service, Inc.) 


312 South Pearl, Denver 9, Colo. 
Phone: SHerman 4-1017 


Date of Organization: September, 1952 
Date of Incorporation: January, 1956 


John Newell, President & Manager 
Herman Urschel, Vice-Pres. & Tech. Mgr. 
Malcolm Jesse, Treas. & Business Mgr. 
Stan Phillips, Secretary & Prod. Mgr. 
Sandra Price, Traffic Manager 


SERVICES: 16mm educational film production and 
distribution. Complete film laboratory and sound 
recording studio. Professional equipment, sales 
and rentals. FacrLities: Animation stand, film 
processing in b&w and color, printers, cameras, 
magnetic striping, edge numbering, optical and 
magnetic film recorders. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Colorado Legend (Colorado 
State Publicity Dept.) ; Air Force Academy Foot- 
ball Highlights (Air Force Academy); Rock 
That Burns (Oil Shale Corp. & Denver & Rio 
Grande Western Railroad). SLIDEFILMS: Money 
When it Really Matters (Lane Enterprises) ; 
CEA Program (Colorado Education Assn.). 


MONTANA 


FRONTIER FILMS, INC. 


1543 Lewis Avenue, Billings, Mont. 
Phone: AL 9-5969 


Date of Organization: 1956 

Lloyd J. Hagaman, Pres. & Exec. Producer 
Verna Newby, Vice-President 

M. B. Fitzgerald, Sales Manager 

Wallace R. Hagaman, Technical Director 


Services: TV commercials, public relations and 
educational motion pictures. FACILITIES: Anima- 
tion, single and double system sound, cameras, 
dollies, lighting, dubbing, re-recording, editing, 
art and writing services, transportation. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIOoN Pictures: Montana Highways (Montana 
Automobile Assn.); Montana Pow Wow, 1960 
Governors’ Conference (Host State Committee) ; 
The Land of the Pink Snow; Big Medicine (self- 
produced). TV CoMMeERCIALS: for Great Falls 
Beer. 


PACIFIC WEST COAST 


San Francisco and Bay Area 


*® 


Alexander Film Co. 
15 Crane Drive, San Anselmo, Calif. 
Phone: GLenwood 4-1331 
Lyle Bramson, Northern 
Manager 


California Zone 


(See complete listing under Colorado) 


*® 


Animation, Inc. 


184 Pine Street, San Francisco, Calif. 
Phone: YUkon 2-0665 
Morrison Fetzer 


(See complete listing under Los Angeles area) 


REGION: CALIFORNIA 
MARVIN BECKER FILMS 


915 Howard Street, San Francisco 3, Calif. 
Phone: EXbrook 2-1655 


Date of Organization: 1952 


Marvin E. Becker, President 

Frank E. Wulzen, Production Manager 
Ann Becker, Secretary-Treasurer 

Jack Halter, Studio & Striping Dept. 
Vince Lawton, Writer 


Services: Industrial, documentary, business, 
public relations, sports and educational motion 
pictures and slidefilms. Television films and 
commercials, newsreel coverage. Franchised 
Reeves Magna-Striping service. Hi-speed photog- 
raphy. Factuities: Creative staff, 16mm and 
35mm production equipment, music library, sound 
stage, lights, sets, carpenter shop, machine shop, 
art department, complete animation department 
and camera. Editing and projection rooms and 
multi-channel dubbing. Wide-screen production 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Flame in the Snow (Organiz- 
(LISTING CONTINUES ON FOLLOWING PAGE) 


BUSINESS SCREEN MAGAZINE 





KASTMAN Professional Film 


for Motion Pictures and Television 


...1s accepted as the standard 
of excellence throughout the world. 


An important factor in this estimation 
is the high degree of UNIFORMITY 


maintained in its manufacture... 


The BEST... at its BEST 
at ALL TIMES. 


W. J. GERMAN, INC. 


AGENTS FOR THE SALE AND DISTRIBUTION OF EASTMAN 
PROFESSIONAL FILMS FOR MOTION PICTURES AND TELEVISION 


FORT LEE, New Jersey CHICAGO HOLLYWOOD 
LONGACRE 5-5978 6040 N. PULASKI ROAD 6677 SANTA MONICA BLVD. 
IRVING 8-4064 HOLLYWOOD 4-6131 
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MARVIN BECKER FILMS: CONT'D. 


VIII Olympic Winter Games) ; 
1960, Voice of the Olympics (Pacific 
Telephone Co.); Touring "Round Tahoe (Nevada 
Horseless Carriage Club); Francisco Bay 
Model Studies, continuing project (U. S. Army 
Corps of Engineers). TV Fitms: Untitled for 
VIIL Olympic Winter Games; San Francisco 
Chamber of Commerce, and others. 


ing Committee, 
Olympic s 


San 


FILMS FOR INDUSTRY, INC. 


970 O'Brien Street, Menlo Park, Calif. 
Phone: DAvenport 5-4453 


Date of Organization: December, 1959 


Dick Ham, Ewvecutive Produce) 

Paul Rich, General Manager 

Tony Frazitta, Editorial Directo 
Ralph Chandler, Dir. of Photography 
Bob Mor rison, Sound Engine er 


Services: Single item or full production of crea- 
tive 16mm and 35mm films for all types of indus- 
try, including film reports to the 
(personnel and facilities 
FACILITIES: Mitchell, 


government 
cleared to Secret). 
Bell & Howell and Cine 
Special cameras; 4000 sq. ft. shooting space; ani 
mation crane, sound recording and dubbing 
equipment by RCA, Magnasync, Stancil-Hoffman 
and Ampex 


RECENT PRODUCTIONS 
MoTION Pictures: The 


AND SPONSORS 
M-113 Story; Food for 
Tomorrow (Food Machinery & Chemical Corp.) ; 
X-18 Annual Report (Hiller Aircraft); Pro- 
cedures Training Film (Melabs); From Pole to 
Pole with PENGO (Petersen Engineering Co.); 
in Mexico; Hunting Polar Bea 
by Air (Big Game Hunting Service). 


Hunting Jagua; 


GOLDEN STATE FILM PRODUCTIONS 


1032 Mariposa Ave., Berkeley, Calif. 
Phone: LAndscape 4-6251 


Date of Organization: 1950 


John L. Siegle, Owner-Manager 
John E. Pedersen, Production 


SERVICES: 16mm motion pictures for industry, 
documentary and training. FaciLities: Full edit- 
ing facilities, script writing, sound recording and 
studio. 

RECENT PRODUCTIONS 
MOTION PICTURES: 
(California Alumni 
(Douglas Fir Plywood Assn.); The Football 
Festival Story (Berkeley Chamber of Com- 
merce); General 60 (General Research & Supply 
Co.); Careers in Lau (California 
Peace Officers’ Assn.). 


AND 
Lair of the 
Assn.); Life of 


SPONSORS 
Golden Bear 


Leisure 


Enforcement 


IMAGINATION, INC. 

Formerly TV Cartoon Productions 
222 Kearny Street, San Francisco, Calif. 
Phone: YUkon 6-6075 
Date of Organization: 1950 
Robert J. Mills, President 
Robert L. Hovorka, Production Manage 
Milt Kerr, Creative Director 
Erling A. O. Forland, Business Manage; 


Services: All phases of animation production 
from conception to completion. FactLities: 4000 
sq. ft. studio and office space. 16mm and 35mm 
animation cameras, editing, projection equipment 
Still cameras and darkroom. Sound recording. 

RECENT PRODUCTIONS 
MoTion Pictures: Methyl 
Oil Co. of California). 
Paint (Fibreboard 
tion Roulette 


AND 
Gasoline 


SPONSORS 

(Standard 
SLIDEFILMS: Fibreliner; 
Products Corp.); Reserva 
(Matson Navigation Co.); Untitled 
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IMAGINATION INCORPORATED: CONT'D. 


brokers film (Dole Pineapple). TV COMMERCIALS: 
(Series) for Pacific Telephone, Standard Oil Co. 
f California, Pacific Gas & Electric Co., Sunlite 
Bakeries (B.B.D.&0.); Lucky Lager Brewing 
Co., California Spray Chemical Corp., Golden 
Grain Macaroni Co. (McCann-Erickson); Ale- 
mite (Roy S. Durstine, Inc.); On Guard (Nor 
Cal Advg.); Kilpatrick Bread, Williams Bakeries 
(Reinhardt Advg. Agcy.); Fruit-Stik (Dawson 
& Turner, Inc.). 


EVERETT L. INGRAHAM PRODUCTIONS 
114 Mason Street, San Francisco, Calif. 
Phone: EXbrook 7-4286 
Date of Organization: 1950 

Everett L. Ingraham, President 

Walter Schenk, Production Manager 

Mary Lou Larson, Secretary-Treasurer 
SERVICES: 
public 


Industrial, documentary, business, 
relations, TV, conservation, educational 
motion pictures and slidefilms. FACILITIES: Crea- 
tive staff, 16mm and 35mm production equip- 
ment, sound stage, lights, sets, music library, 
sound recording studio, multi-channel dubbing, 
time-lapse makro and microscopic photography 
equipment; editing and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Land Owner and the 
Sportsman; Rainbow Factories; Wildlife for the 
Future (California Dept. of Fish & Game 
American Conservation Films, Inc.) ; Living with 
Roses; The Bells Are Ringing; 
tilization; Tree and Vine Fertilization; Ortho 
Fly-Killer D; Tobacco Transplant Protection; 
The Granule Story; Nitrogen Movement in the 
Soil; Insect 1.D.; Sugar Beets; The Lettuce 
Irrigated Pastures; The Tomato Story; 
The Cotton Story; Plots; Stubble 
Fertilization; Ortho Products for 1960; Soil- 
treater—X; Custom Blends (Ortho Div., Cali- 
fornia Chemical Co.). 


tangeland Fer- 


Story; 


Comparative 


PROCTOR JONES MOTION PICTURES 
165 California Street, San Francisco, Calif. 
Phone: EXbrook 2-4050 


Studio: 
Phone: 


Date of 


3636 Clay St., San Francisco, Calif. 
JOrdan 7-6345 
Organization: 1958 

Proctor Jones, Owner 

Horace B. Remy, Assistant Producer 
toy Miller, Editorial 

Viola Garrison, Secretary 


SERVICES: Production of motion pictures in color 
and b&w for industrial, commercial, educational 
and entertainment purposes. Specialists in time 
lapse film studies and in use of macro-cinema- 
tography. FaciLities: Complete Arriflex 16mm 
equipment; mobile light unit; precision time 
lapse equipment; German, French and American 
lenses; studio, editing and projection facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MoTIoNn Pictures: Mission Dolores (for commer- 
cial sale, 8mm); Balclutha, A Clipper Ship in 
Dry Dock (San Francisco Maritime Museum, for 
use on TV). TV CoMMERCIALS: Pacific Telephone 
& Telegraph Co. (direct). 


*% 


MOTION PICTURE SERVICE COMPANY 
125 Hyde Street, San Francisco 2, Calif. 
Phone: ORdway 3-9162 
Date of Incorporation: 1935 
Gerald L. Karski, President, Gen. Manager 
Harold A. Zell, Vice-Pres. in Chge. of Prod. 
Boris I. Skopin, Title & Trailer Dept. 

Gerald Patterson, Mgr. Laboratory Dept. 


MOTION PICTURE SERVICE: CONT'D. 


Services: Industrial, commercial and public re- 
lations films; special announcement and adver- 
tising trailers for theatres, business. TV films, 
spot commercials. FACILITIES: Maurer & Cine 
Special 16mm cameras; 3 studio 35mm cameras; 
2 title 35mm cameras; 16mm & 35mm laboratory 
(developing, printing, reduction and enlarging) ; 
art dept., magnetic & optical recording; dubbing 
equipment; sound stage; editing equipment; title 
& animation equipment; script-to-release print 
service; screening room equipped for Cinema- 
Scope, 35mm and 16mm projection. 

RECENT PRODUCTIONS 
MoTION Pictures: Washington’s Waterways to 
Fun (State of Washington); Men, Mountains 
& Machines (Arthur Haskins, Inc.); I/talian 
Swiss Colony Sales Presentation (Honig Cooper 
& Harrington). TV ComMMeRcIALS: for Standard 
Oil Co. of California, Foremost Dairies (B.B.- 
D.&O.); Oakland Zone Chevrolet Dealers (Camp- 
bell-Ewald, Inc.); Roman Meal Bread, series 
(Roy S. Durstine, Inc.); Vano Starch (Garfield, 
Hoffman & Connor); Seventrees Homes (Stone 
& Schulte, Inc.); Bay Meadows Racing (Bay 
Area Advg.); Branden Homes (Branden Enter- 
prises); Blue Chip Stamps (Gerth Brown, Clark 
& Elkus); Shasta Soft Drinks (Hoeffer, Diete- 
rich & Brown); Sunnyhaven Homes (Pacific 
Advg.): Florsheim Shoes, Inc. 


AND SPONSORS 


PACIFIC PRODUCTIONS, INC. 
414 Mason Street, San Francisco 2, Calif. 
Phone: YUkon 2-3986 


Date of Organization: 1938 


Donald M. Hatfield, Ph.D., President 
Fred P. Barker, Vice-President 
M. R. Hatfield, Secretary-Treasure? 


Services: Sponsored public relations, sales, edu- 
cational and training films; documentaries; sound 
slidefilms; filmstrips; slides; distribution. FAcILI- 
TIES: Maurer, Acme, Auricon and Eastman cam- 
eras; synchronous and 4” tape professional re- 
cording; lighting; sound and silent stages; 35mm 
and 16mm animation facilities; art department; 
script writing. 

RECENT PRODUCTIONS 
MOTION PICTURES: 
lions 


AND SPONSORS 
Vilac, 2 films; Milk for Mil- 
(Foremost Dairies, Inc.); Making Tele- 
phone Selling Click (American Tel. & Tel. Co.) ; 
Investment in Freedom (N.E.A. & Calif. 
Teachers Assn.). SLIDEFILM: 4th Dimension 
(Sunset Magazine). 


ALFRED T. PALMER PRODUCTIONS, INC. 


82 Beale Street, San Francisco, Calif. 
Phone: YUkon 1-1620 


Date of Organization: 1931 
Date of Incorporation: 1960 


Alfred T. Palmer, President 

Alexa H. Palmer, Vice-President, Treasurer 
Pauline C. Hase, Secretary 

Donald A. Palmer, Production & Sound 

Mrs. Arthur Gist, Educational Film Director 
Kenneth B. Craig, Broadcast Manager 
Thomas A. Dailey, Laboratory 


Services: Commercial Spots and Programs, 
Documentary, Educational and Industrial Films. 
Specialize in production of maritime and over- 
seas subjects related to the promotion of human 
understanding through trade and travel. FACcILI- 
TIES: Complete production and sound studios, 
drive-on sound stage, two preview theatres, Wur- 
litzer theatre pipe organ, interlocked recording 
facilities, b&w & color printing and processing, 
ideas, scripts, production assistance, and film 
consulting service. Stills and slidefilms, stock 
film library on world subjects. Camera associates 
abroad. 


RECENT 
MOTION 


PRODUCTIONS AND SPONSORS 
Pictures: Ohayo Japan (American 


BUSINESS SCREEN MAGAZINE 





ALFRED T. PALMER: CONT'D. 


President Lines); The Romance of Burma Teak 
(Jordan International Co.) ; South Pacific Cruise 
(Matson Navigation Co.); eommercial for (Her- 
cules Chemical Co.); The Seven Seas; Ship 
Ahoy; Glamour Cruise; Pleasure Cruise (Dis- 
covery Productions). 


Sonochrome Pictures 
Multichrome Laboratories 
(A Division of Sonochrome Pictures) 
760 Gough Street, San Francisco, Calif. 


(See complete listing under Colorade) 


VISTA PRODUCTIONS UNLIMITED, INC. 


611 Howard Street, San Francisco 5, Calif. 
Phone: YUkon 6-6512 


Date of Incorporation: August, 1959 


Florence Dieves Fowler, President 
Richard M. Fowler, Vice-President 
Jeanne Dalton, Production Assistant 


Services: Public relations, sales, educational, 
documentary and training films in 16mm and 
35mm b&w and color; sound slidefilms, TV shows 
and commercials. FACILITIES: Production and 
sound studios and laboratory facilities available. 


RECENT PRODUCTIONS AND SPONSORS 
MoTiIon Pictures: The Erma Story (Bank of 
America); Power in Your Hands (United Bay 
Area Crusade); 1960 Sales Show (Burgermeister 
Brewing Corp.); Mexico (Advg. 
Assoc. of the West). California’s 
Santa Clara Valley and Your 
Dollars (Cal-Aloha Development Co.); 49er 
Story; Fibreflo; Pabcowall (Fibreboard Paper 
Products Corp.). TV COMMERCIALS: for Clorox 
(Honig Cooper & Harrington); Bosco, Instant 
Potatoes (Guild, Bascom & Bonfigli); Conven- 
tion institutional (Pacific Gas & Electric). 


Convention 
SLIDEFILMS: 
(1.B.M.); You 


GENE K. WALKER PRODUCTIONS 
465 California St., San Francisco, Calif. 
Phone: YUkon 6-2891 
Studio: 627 

California. 


Commercial St., San Francisco, 


Date of Organization: 1938 


Gene K. Walker, President 

Roy Grandey, Vice-President 
Elizabeth S. Walker, Vice-President 
Claire McNamara, Secretary-Treasurer 


SERVICES: 16mm, 35mm, sound slidefilms, titling, 
recording, animation, music scoring, script writ- 
ing, ete. FACILITIES: Complete sound recording, 
editing, titling. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Big Breakthrough; Con- 
quest of Sludge (Standard Oil Company of 
Calif.); The Big Return (Salvation Army); 
Mountains of Coffee (J. A. Folger & Co.). SLIDE- 
FILMS: On Parade (The Salvation Army). 


® 


Wilding Inc. 
109 Stevenson, San Francisco 27, Calif. 
Phone: DElaware 2-9113 
H. B. Butler, Vice-President 


(See complete listing under Chicago area) 


K this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 
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METROPOLITAN 
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Alexander Film Co. 


5640 Corteen Place, North Hollywood, Calif. 
Phone: TRiangle 7-7008 


C. J. Dexter, Southern California Zone 
Manager 


(See complete listing under Colorado) 


ALL SCOPE PICTURES, INC. 
Commercial Film Division 
20th Century Fox Television 


1417 N. Western Ave., Hollywood 27, Calif. 
Phone: HOllywood 2-6231 


Date of Incorporation: 1946 


Gordon S. Mitchell, President 

C. D. Owens, Vice-President 

La Nell B. Mitchell, Secretary-Treasurer 
Norman McCabe, Animation Director 
Homer Powell, Film Editor 

Bud Hayes, Film Editor 


SERVICES: Industrial, public relations, educa- 
tional and training films. TV commercial and 
theatre ad films. Live action, animation and/or 
stop motion picture productions. FACILITIES: 
Studios of 20th Century Fox (both Western 
Ave. and Foxhills). 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Roger Wagner Chorale (U. S. 
Information Agency); Senator Kennedy Cam- 
paign Tour of California (Democratic National 
Committee). TV ComMMmerciAts: for Pillsbury 
Cake Mix (Leo Burnett Agcy.); Bufferin, Tan- 
dem (Young & Rubicam); Standard Oil Co. of 
California (B.B.D.40.); Lucky Lager Beer 
(McCann-Erickson); Pillsbury Biscuit Mix 
(Campbell Mitchun) ; Capital Records. 


*% 


ANIMATION, INC. 


736 North Seward St., Hollywood 38, Calif. 
Phone: HOllywood 4-1117 


Date of Organization: April, 1955 


Branch Offices: 210 Fifth Avenue, New York 
10, N. Y. Phone: MUrray Hill 3-9394. 
Albert D. Hecht. 14005 Fenkell Avenue, 
Detroit 27, Mich. Phone: BRoadway 3-3040. 
Ted Petok. 221 North LaSalle Street, Room 
1064, Chicago 1, Ill. Phone: FRanklin 2-2628. 
Joseph W. Edwards. 484 Pine Street, San 
Francisco, Calif. Phone: YUkon 2-0665. 
Morrison Fetzer. 


Earl Klein, President 

Dorothy Zall, Secretary 

Bob Sage, Production Manager 
Pete Bastiansen, Creative Director 


SERVICES: Producers of animated and live action 
commercials. FACILITIES: Stage, animation cam- 
eras, Ampex recorder and editing equipment for 
production of TV spots, training films and 
slidefilms. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Study in Space (The Illuminating 
Co.). FrpMoGrapHs: The Castaways (The Illu- 
minating Co.); That-A-Way (self-sponsored). 
Annual Report, animation insert (Space Tech- 
nology Laboratory). TV COMMERCIALS: for 
Midas Mufflers (W. H. Weiss & Co.); Schlitz 
Beer, Ford Dealers (J. Walter Thompson Co.) ; 
Sohio Gasoline, Lucky Lager Beer, Brunswick 
Bowling Pins (McCann-Erickson, Inc.); John- 
son’s Wax, Kraft Peanut Butter, C-I-L Paints 
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‘LOS ANGELES 


ANIMATION INCORPORATED: CONT'D. 


(Needham, Louis & Brorby, Inc.); Kroger 
Stores, American Dairy Assn., Ballard Flour 
(Campbell-Mithun, Inc.); Great Northern Rail- 
way, Gluek Beer (John W. Forney, Inc.) ; Jenney 
Gasoline (Griswold-Eshleman Co.); Michigan 
Milk Producers (Zimmer, Keller & Calvert, Inc.) ; 
Marlboro Cigarettes (Leo Burnett Co.); Kraft 
Caramels (Foote, Cone & Belding, Inc.) ; Tootsie 
Rolls (Sweets Co. of America); Admiration 
Coffee (Clay Stephenson Assoc., Inc.); Blue 
Cross of Oregon (Botsford, Constantine & 
Gardner, Inc.) ; Wynn’s Friction Proofing (Erwin 
Wasey, Ruthrauff & Ryan, Inc.); Sentry Foods 
(George L. Hartman Co.); Thorexin Cough 
Syrup (North Advg.); Robert Hall Clothes 
(Arkwright Advg.); Fould’s Grocery Products 
(Clinton E. Frank, Inc.); Carling’s Black Label 
Beer (Lang, Fisher & Stashower, Inc.). 


*® 


Atlas Film Corporation 


603 Guaranty Building, 6331 Hollywood 
Boulevard, Hollywood 28, Calif. 


(See complete listing under Chicago area) 


CHARLES CAHILL AND ASSOCIATES, INC. 


5746 Sunset Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-2131 


Date of Organization: 1956 


Charles H. Cahill, Owner 
James Morris, Production Manager 
Homer O’Donnell, Associate Producer 


Services: Industrial and television motion pic- 
ture production; production services and coordi- 
nation rendered to advertising agencies and in- 
dustrial accounts. FACILITIES: 16mm and 385mm 
editorial facilities. KTTV sound stages, projec- 
tion, etc. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Project Echo (National Aero- 
nautics & Space Administration); Safety 
Through Seatbelts (U. S. Public Health Serv- 
ice); Broken Glass at the Intersection (Univ. of 
Calif.) ; Logistic Support Management for Ad- 
vanced Weapons (U. S. Air Force). TV Com- 
MERCIALS: for Bardahl Oil (Miller, MacKay, 
Hoeck & Hartung); Rambler—Metropolitan 
(Anderson-McConnell) ; Rambler (Geyer, Morey, 
Madden & Ballard); Mattel Toys (Carson- 
Roberts); Triumph (Beckman-Koblitz); Lister- 
ine (Lambert & Feasley); Pacific Tel. & Tel. 
(B.B.D.&0.). 


*® 


CATE & McGLONE 


1521 Cross Roads of the World, 
Hollywood 28, Calif. 
Phone: HOllywood 5-1118 


Date of Organization: 1947 


T. W. Cate, Co-Partner 
E. D. McGlone, Co-Partner 
Richard Bansbach, Production Manager 


Services: Motion pictures in the field of human 
communications; industrial relations, sales-pro- 
motion, sales training, travelogues, TV produc- 
tions and commercials, color stock library, in- 
cluding extensive aerial coverage of many areas 
in the U.S.A. Factiitiges: 16mm _ photographic 
equipment, portable lighting equipment, camera 
car, creative staff for writing, photographing, 
directing and editing. 

(LISTING CONTINUES ON FOLLOWING PAGE) 
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CATE & McGLONE: CONTINUED 


RECENT PRODUCTIONS AND SPONSORS 
MoTiIon PictuRES: Winning the New West (So. 
Calif.. Edison Co.); Introduction to a Champion 
(Delta Air Lines); Hypoxia and Decompression; 
Office in the Sky; Jet Age Stewardess; Cali- 
fornia—World in a Week; Holiday in Hawaii 
(United Air Lines); Ski Time (Yosemite Park 
& Curry Co.). TV Commerciats: for N. W. 
Ayer & Son; Burke Dowling Adams. 


CHAPMAN 5 PRODUCTIONS, INC. 
(Formerly Public Information Programs, Inc.) 
621 North Central Avenue, Glendale 3, Calif. 


Mailine Address: P. 0. Box 4305, Glendale 3. 
Phone: CHapman 5-9111 


Date of Organization: January, 1961 


James H. Flint, President & General Manage) 
David R. Showalter, Vice-President & 
Sales Manager 
Robert A. Lieban, Secretary-Treasurer & 
Production Manager 
Wayne Mitchell, Director of Photography 
Stod Herbert, Art Director 


Services: Complete service for audio-visual ma- 
terials: writing, photography, editing, sound, 
programming, idea development, distribution for 
all types of motion pictures and sound slidefilms 
including documentary, educational, training. 
public relations, sales promotion, industrial, TV 
spots and commercials. FAcILities: Fully 
eauipped photography, lighting and editing fa- 
cilities and equipment; fully staffed. 

RECENT PRODUCTIONS AND 
Motion Pictures: The Camera in 
vestigation: The Revolver (Calif. Highway 
Patrol); Engineer, Man of Destiny (Northrup 
Institute of Technology): Fabulous Filon (Filon 
Plastics Corp.): Your Assemblyman, Howard J. 
Thelin (Committee to Re-Elect Thelin). Stipe- 
FILMS: Sales Training (Hoffman 
Electronics Corp.). TV COMMERCIALS: (Series) 
for Calif. Highway Patrol; Calif. Dept. of Motor 
Vehicles. 


SPONSORS 
Accident In- 


Consumer 


R. B. CHENOWETH FILMS 


8021 East 2nd Street. Downey, Calif. 
Mailing Address: P. 0. Box 1061, 
California. 


Phone: TOpaz 1-9909 


Date of Organization: June 1955 


Downey, 


Robert B. Chenoweth, Owner & General Mgr. 
Edred R. Woodworth, Executive Producer 
Frank C. Ruttencutter, Camera Department 
Lloyd S. Sayre, Sound Department 


Services: Industrial motion pictures, training 
films, TV commercials and theatre advertising 
trailers: complete or partial production. FAct.i- 
Ties: Complete 16mm location equipment: 16mm 
editing facilities; utilize Hollywood sound stages 
on rental basis. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Skilsaw Safety (Skil Corp.): 
The Weiser Team (Weiser Co.): Operation Big- 
lift (MACCO Corp. & Pacific Crane & Rigging 
Co.): La Mirada Shopping Center (La Mirada 
Merchant’s Assn.); Where the Mountains Meet 
the Sea, editorial only (Concord Co.). 


CHURCHILL-WEXLER FILM PRODUCTIONS 


801 North Seward St., Los Angeles 38, Calif. 
Phone: HOllywood 2-6671 


Date of Organization: 1947 


Sy Wexler, Partner 
Robert B. Churchill, Partnér 
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CHURCHILL-WEXLER: CONTINUED 


Services: Complete 16mm motion picture pro- 
duction, script writing, camera, animation, ani- 
mation photography, color printing, editing, 
sound recording and distribution. FACILITIES: 
Studio, color printer, animation crane, art de- 
partment with full-time staff, script writers, 
editors, sound recording and distribution staff. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Congestive Heart Failure 
(American Heart Assn.); Neurological Exami- 
nation of the One Year Old (National Institute 
of Neurological Diseases and Blindness); The 
Human Cell and the Cytotechnologist (National 
Committee for Careers in Medical Technology) ; 
The Role of the Clavicle (Hospital for Children 
and Training School for Nurses); ] Dress the 
Wound (Johnson & Johnson). 


CINE-TELE PRODUCTIONS 


6325 Santa Monica Blvd., Hollywood 38, Calif. 
Phone: HOllywood 5-3376 


Date of Organization: 1945 


Harry J. Lehman, President 
Jacques R. Lehman, Vice-President 
Jesse Davis, Production Supervisor 
Clayton McKiddy, Unit Manager 


Services: Training, public relations, industrial, 
business films. TV commercials, live and ani- 
mated; slidefilms. 35mm and 16mm, b&w and 
color. FACILITIES: Mitchell, Auricon 1200 and 
Bell & Howell cameras; Master lights, studio 
art, dry lab, location filming equipment, 16mm 
Westrex type recorder; editing rooms and Movi- 
ola equipment; projection theatre. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Squaw Valley Olympics (Helms 
Bakeries); Pan-American Equestrian (John A. 
T. Galvin); Debbie’s Safety Lesson (Standard 
Oil Co.). TV Com™MerciaAts: for Volkswagen 


(Compton Advg.); Calif. Traffic Safety Founda- 
tion, series. 


COLUMBIA PICTURES CORPORATION 


T. V. Commercial & Industrial Films Division 


Columbia Pictures Studios, 1438 North Gower 
Street, Hollywood 28, Calif. 


Phone: HOllywood 2-3111 


Joe Swavely, General Manager 

Richard Kerns, Production Supervisor 
Jack Daniels, Staff Director 

Ed Beatty, Staff Director 

Bob Baldwin, Creative Director 

Tom Conlon, Supervising Editor 

Roy Hollingsworth, Production Co-ordinator 
Janet Crumely, Office Manager 


Services: Complete production of films for 
public relations, sales training and promotion, 
TV commercials, ete. FactLities (Hollywood) : 
Three production centers consisting of 23 stages; 
thousands of interior and exterior sets including 
entire village, period and city streets, swimming 
pool, park, roads, warehouse of props, art, cast- 
ing, camera, sound, hair style, makeup depart- 
ments, rear projection, blue backing and infra- 
red matte photography. Foreign production fa- 
cilities available. 
RECENT PRODUCTIONS AND SPONSORS 
(See complete data under Columbia Pictures 
Corporation listing, New York City area) 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 


tising containing additional and useful refer- 
ence data appears in other pages of this 11th 
Annual Production Review issue. 
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JERRY FAIRBANKS PRODUCTIONS 
OF CALIFORNIA, INC. 


1330 North Vine St., Hollywood 28, Calif. 
Phone: HOllywood 2-1101 


Date of Organization: 1929 


Branch Offices: 520 North Michigan Ave., 
Chicago 11, Ill. Phone: WHitehall 4-0196. 
Robert F. Kemper, Sales Representative. 219 
Majestic Bldg., San Antonio, Texas. Phone: 
CApital 4-8641. Jack Mullen, Sales Repre- 


sentative. 


Jerry Fairbanks, President 

Charles Salerno, Jr., Vice-President 
William Sterling, Director of Sales 
Leo Rosencrans, Creative Director 
Robert Larsen, Film Director 

Donn Greer, Art Director 

John McKennon, Production Manager 
Robert Scrivner, Studio Manager 


Services: Industrial, theatrical and TV motion 
pictures. FacILities: Full studio facilities; sound 
stage; 18 camera units; 16mm and 35mm includ- 
ing MultiCam process; 16mm, 35mm and mag- 
netic sound recording and re-recording; editing; 
animation; Duoplane Process; 16mm & 35mm 
opticals; film and music libraries; technical art, 
creative and music staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Big Question (New 
York Life Insurance Co.); 11 O’Clock in Ala- 
bama (Univ. of Ala.); Road to Better Living 
(Mortgage Bankers Assn.); The Big Bounce 
(American Tel. & Tel.) ; 26 Hour Day (National 
Car Rental) ; Anatomy of an Accident (Bell Tele- 
phone System). TV ComMerciALs: for Olds- 
mobile (D. P. Brother); Bell & Howell, Helene 
Curtis (McCann-Erickson); Max Factor (Ken- 
yon & Eckhardt); Callo Wine (B.B.D.&0.); 
Tareyton (Gumbinner); Strohs Beer (Zimmer, 
Keller & Calvert); Kent (Lennen & Newell); 
Maybelline (Gordon Best); Union Oil (Young 
& Rubicam); Adorn (North Advg.). 


FIDELITY FILMS, INC. 
(Formerly Ed Johnson Films) 


1450 North Seward St., Hollywood 28, Calif. 
Phone: HOllywood 2-7484 


Date of Organization: 1951 
Date of Incorporation: 1958 


Ed Johnson, President, Production Manager 
Jesse Sanford, Associate Producer 

Ernesto Cervera, Sound Technician 

Libby Wright, Art Director 


Services: Art, animation, still and live photog- 
raphy. Complete production of live and animated 
TV commercials, business films, sound slidefiims. 
Equipment distributor. FaciLities: Art, anima- 
tion, editorial departments; sound insert stage, 
dressing rooms, sound booth with Ampex equip- 
ment: 16mm and 35mm motion picture equip- 
ment; 16mm animation crane; still photography 
studio and equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Let’s Sing, series (self-spon- 
sored). Stiperiwms: National Integrated Dis- 
tribution Systems (J. M. Caldwell & Lockheed 
Air Craft); Success Within Your Reach; What's 
Missing (Bal-Nu-Vita Labs); On the Job; A 
Van de Kamp Career (Van de Kamp Holland 
Dutch Bakeries); Fortify Your Family (Visan 
Nutritional Labs); The Garden of Eden (Cata- 
lina Knitting Mills); Phileo Sales Plan (Heintz 
& Co.); Pre-Need (Camelback Pre-Need Plan) ; 
Blended Gas (Signal Oil Co.); Route Salesmen, 
series of 4 (Knudsen Creamery Co.). TV FILMs: 
Gracious Living in San Francisco (Martin and 
Mills Estates). TV ComMMERCIALS: for Cotofilm 
Burn Relief; Knudsen Creamery Co.;° Karl’s 
Shoe Co.; Hudson Shoe Co.; Reliable Mortgage. 


BUSINESS SCREEN MAGAZINE 
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FILMASTER, INC. 


650 North Bronson Ave., Hollywood 4, Calif. 
Phone: HOllywood 6-1681 


Date of Organization: 1955 


Branch Offices: 9 Rockefeller Plaza, New York 
20, N. Y. Phone: JUdson 6-1404. H. Weller 
Keever, Vice-Pres. Chg. of Sales; John W. 
Murphy, Exec. Prod. 707 Nicolet Ave., 
Winter Park, Fla. Phone: MIdway 7-7011. 
Robert E. Kearney, Vice-Pres. in Chg. 

Robert W. Stabler, President 

Glenn N. Cook, Vice-President & Prod. Mgr. 

William H. FitzSimmons, Vice-President, 
Commercial & Industrial Divisions 


Services: Motion pictures for industry, govern- 
ment, social agencies, TV and theatrical release. 
Services include creative outlines, scripts, pro- 
duction, editing and finishing, and distribution 
planning. FaciLities: Nine stages at Hollywood 
studios; three sound stages at Florida studio. 
Complete location equipment, including rolling 
stock consisting of two airplanes, grip trucks, 
honeywagon and two station wagons. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Come Fly With Me (Ameri- 
ean Airlines, Inc.); A Town Has Two Faces 
(The United Community Funds & Councils of 
America); Character Judgement; Serving Mats; 
The Explosive Passenger; You Speak for Mats; 
Untitled classified film (U. S. Air Force). 


FORMAT FILMS, INC. 


4741 Laurel Canyon Blvd., North Hollywood, 
California 

Phone: POplar 9-3610 

Date of Organization: October, 1959 


Branch Office: 269 North Michigan Ave., Chi- 
cago 1, Ill. Jerry Abbott, Vice-Pres. in Chg. 
of Mid-West Sales. 


Herbert Klynn, President 

Bud Getzler, Executive Vice-President 
Jules Engel, Vice-President 
Henrietta Jordan, Secretary 


Services: Producers of animated films for TV 
commercials, TV programming, theatrical shorts 
and feature and industrial films. FACILITIES: 
Complete self-contained animated film studio in- 
cluding all creative departments, camera, editing, 
sound recording, dubbing. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Untitled training film (Bank 
of America). TV COMMERCIALS: for Stag Beer; 
Westclox; Folger’s Coffee; Dreyfus Fund. 


Grantray-Lawrence Animation, Inc. 
716 North La Brea, Hollywood 28, Calif. 
Phone: WEbster 6-8158 
Teletype LA 1463 
Ray Patterson, President 


Robert L. Lawrence, Vice-President 
Grant Simmons, Secretary-Treasurer 


(See complete data under Robert Lawrence 
Productions, Inc., listing, New York City) 


GRAPHIC FILMS CORPORATION 
1618 N. Las Palmas, Hollywood 28, Calif. 
Phone: HOllywood 7-2191 
Date of Organization: 1941 
Lester Novros, President 
William Hale, Secretary-Treasurer 
James Connor, Chief, Camera Division 
J. Gordon Legg, Chief, Animation Division 
Services: Production of animated and live ac- 


tion films for industry and government. Design 
and publication of booklets, brochures and vis- 
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GRAPHIC FILMS: CONTINUED 


ual presentations. FACILITIES: Animation de- 
partment including stand for 16mm and 35mm; 
35mm Bell & Howell Standard camera; 16mm 
& 35mm Arriflex camera; 16mm & 35mm Movi- 
olas; cutting and screening rooms; permanent 
animation and live action staffs. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Animation Sequences—Tra- 
jectory Flight Control; Gyro Function in Missile 
Control (U. S. Air Force); Samos Development; 
A Better Way (Lockheed Missiles Div.). 


*% 


The Jam Handy Organization, Inc. 


1402 N. Ridgewood Place, Hollywood 28. 
Phone: HOllywood 3-2321 


Thomas G. Johnstone, in charge 
Service office and production. 


(See complete listing under Detroit area) 


HARRIS-TUCHMAN PRODUCTIONS, INC. 


751 North Highland, Hollywood 38, Calif. 
Phone: WEbster 6-7189 


Date of Organization: 1950 


Ralph G. Tuchman, President & General 
Manager 

Fran Harris, Vice-President 

Bennett Dolin, Manager, Sales Development 


SERVICES: Creative writing, planning, produc- 
tion of motion pictures and sound slidefilms for 
business, industry, sales talks on film, promotion 
films for television, and TV commercials, live 
action or animation. FAcILities: Staff writers 
and artists, fully equipped stage, complete work- 
ing kitchen, all editing facilities for 35mm and 
16mm, animation department, projection, music 
library, stock film library. 
RECENT PRODUCTIONS AND 
SLIDEFILMS: Surround Yourself With Beauty 
(Plywall Products Co., Inc.); Keep It Clean 
(Water-Boy Systems, Inc.); Gypsy; Silhouette 
Symphony (Cole of California); New Horizons 
(Union Label Council, Los Angeles). 


% 


ALFRED HIGGINS PRODUCTIONS 


9100 Sunset Blvd., Hollywood, Calif. 
Phone: BR 2-1564 


Date of Organization: 1958 


SPONSORS 


Alfred Higgins, President 

Austin McKinney, Production Manager 
Dorothy Prosser, Administration 

William Thompson, Camera Department 


SERVICES: Complete production service from 
script to screen for motion pictures and sound 
slidefilms; public relations, industrial, training 
and sales films. FACILITIES: Equipped for all 
phases of production; mobile lighting and loca- 
tion equipment. 


RECENT PRODUCTIONS AND 
MoTION Pictures: The Navy’s 
(Lockheed Aircraft Corp.); The Invisible Oil 
Well; The Blade of Progress; Baja Holiday 
(Richfield Oil Corp.) ; The Forgotten Ore of 
Eagle Mountain (Kaiser Steel Corp.); Hancock 
Presents Econ-O-Blending; Norwalk Presents 
Power-Blending (Signal Oil & Gas Co.); Auto- 
mation with Magnetic Control (Micro-Path, 
Inc.). SLIDEFILMS: Let’s Get the Show on the 
Road (J. P. Hennessey Co.). 


SPONSORS 
Toughest Job 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


REVIEW 


Cc) 
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TOM HOTCHKISS COLORFILM PRODUCTIONS 


817 South Glenoaks Blvd., Burbank, Calif. 

Phone: Victoria 9-3660 

Date of Organization: 1950 

Tom Hotchkiss, Executive Producer 

Evelyn Hotchkiss, Business Manager 

John A. Hanson, Laboratory Services 
Services: Complete 16mm film planning and 
production, including laboratory. FACILITIES: 
Mobile photography and sound unit, 16mm; 
editorial rooms and vault storage; color duplica- 
tion facilities; sound recording and mixing. 
RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: Successfully Yours (San Ber- 
nardino County Board of Trade); Gift of the 
Desert (Calif. Date Growers Assn.); Land of 
Dust (Conservative Baptist Foreign Mission 
Society); These Are My People (Navajo Mis- 
sion); The Egg Machine (Food Machinery & 
Chemical Corp.). 


KLEIN /BARZMAN 


706 North LaCienega Blvd., Los Angeles 46, 
California 

Phone: OL 5-6565 

Date of Organization: 

Bob Klein, Partner 

Alan Barzman, Partner 


November, 1960 


Services: Creation and production of advertis- 
ing campaigns, commercials, specializing in 
humor. Radio, TV, live action and animation, and 
print media. Also integration into marketing, 
promotion and merchandising. FACILITIES: Full 
animation and live action facilities producing 
and recording. 

RECENT PRODUCTIONS AND SPONSORS 
Productions in progress for clients including 
Coca-Cola, Bubble-Up, Plymouth-Valiant. 

(New company—formed November, 1960) 


LA BREA PRODUCTIONS, INC. 


3371 Cahuenga Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-7171 


Date of Organization: June, 1956 

O. Gail Papineau, President 

Henry J. Ludwin, Executive Vice-President 
F. H. Creger, Sales Manager 


Services: Films for industry, public relations, 
sales and training; TV commercials, insert pho- 
tography; live action, animation. FACILITIES: 
Complete production facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Alaska and Its Natural Re- 
sources (Richfield Oil Corp.); Electra Flight; 
Electra Flight, American Airlines version; Elec- 
tra Flight, National Airlines version (Lock- 
heed Aircraft Corp.); Helicopter Salvage (Astro 
Aviation Co.). TV COMMERCIALS: for Webers 
Bread; Log Cabin Bread; American Specialties; 
Italian Swiss Colony Wines; Squirt (Honig, 
Cooper & Harrington); New Richfield Boron 
(Hixson & Jorgenson); Carlings Beer (Lang, 
Fisher, Stashower); Forest Lawn (Doyle, Dane, 
Bernbach); Rice Chex, Wheat Chex (Guild, 
Bascom & Bonfigli); Wynn Oil (Kennedy- 
Walker). 


Anthony Lane Film Studios, Inc. 
11608 National Blvd., Hollywood, Calif. 
Paul A. Wurtzel, Manager 
(See complete listing under Minneapolis, Minn.) 





METROPOLITAN LOS ANGELES: 


McNAMARA PRODUCTIONS, INC. 


8230 Beverly Blvd., Los Angeles 48, Calif. 
Phone: OLive 1-2510 

Date of Organization: October, 1956 

Don C. McNamara, President 

William Rieber, Vice-President 

Margaret H. McNamara, Secretary-Treasurer 
Lois K. Perry, Assistant Secretary 

Don B. Driscoll, Art Director 

Frank Riley, Senior Writer 

Don L. Sykes, Editorial Chief 

Don A. Piccolo, Animator 


SERVICES: 16mm and 35mm industrial films, 
sales promotion, public relations, educational, 
medical, scientific and training; TV commercials; 
color and b&w. Faci.ities: Complete creative, 
production, animation, editorial facilities; 16mm 
and 35mm photographic and editing equipment. 


RECENT PRODUCTIONS 
MOTION PICTURES: 


AND SPONSORS 
Reaching for the Stars 
(General Atomic Div., General Dynamics) ; 
Electromagnetic Interference Ashore (U. S. 
Navy); Seat Ejection System for F/106 (San 
Diego Div., Convair); This Is Kraloy (Kraloy 
Plastic Pipe Co.); New Concept in Weapons 
Handling (China Lake—U. S. Navy); Neu 
Wings for Attack (Lockheed Aircraft Corp.). 
TV CoOmMMeERCIALS: (Series) for Royal Woolyn 
(Wade Advg. Agcy.). 


® 


MPO Productions, Inc. 
800 North Seward St., Hollywood, Calif. 
Phone: POplar 9-0326 
Mel Dellar, Vice-President 


(See complete listing under New York City) 
Metro-Goldwyn-Mayer, Inc. 

Metro-Goldwyn-Mayer Studios 
10202 West Washington Blvd., 
California 

Phone: UPton 0-3311 

Tom R. Curtis, Executive Producer of 
Commercial & Industrial Division 

Bud Brown, Business Manager 

Jack Reynolds, Producer-Director 

Jerry Warner, Producer-Director 

Julian Plowden, Producer-Director 

Robert C. Bennett, Creative Director 

Kenneth Daniels, Account 
Weatern Division 


Culver City, 


Administrator, 
(See complete listing under New York City) 


Mode-Art Pictures, Inc. 
1904 Preuss Road, Los Angeles ‘4, Calif. 
F. M. Joyce, West Coast Representative 


(See complete listing under Pittsburgh, Pa.) 


ba 


Fred A. Niles Productions, Inc. 


650 North Bronson, Hollywood 28, Calif. 
Phone: HOllywood 3-8154 

Lionel Grover, Vice-President 

Harry Holt, Animation Director 


(See complete listing under Chicago area) 


PACE PRODUCTIONS, INC. 
155 North LaPeer Dr., Los Angeles 48, Calif. 
Phone: BE 2-8067 
Date of Organization: 1958 
Robert Ellis, President, Writer, Produce? 
James Greer, Jn Charge of Production 
Jean Guy Jacques, Art Direction 
Robert Regester, General Sales Manager, 
Account Executive 
Earl Scott, Head, Photographie Dept. 
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PACE PRODUCTIONS: CONTINUED 


Services: Complete production service specializ- 
ing in 35mm color-sound filmstrip presentations. 
FacILities: Research and writing, art and ani- 
mation departments; location equipment; produc- 
tion design and supervision; still studio, equip- 
ment and bé&w still lab. 

RECENT PRODUCTIONS 
SLIDEFILMS: System 


AND SPONSORS 
Makes Sense; Science and 
System (System Investment Co. of Denver); 
Land, California City and You (Calif. City 
Development Corp.); The FRP Story (Family 
Record Plan, Inc.); Vacation Land, U. S. A. 
(Swan Pool Co.); The LAK Story (The LAK 
Corp.) ; Your Future and Gamble Ranch (Gamble 
Investments); Valley of Gold (G. V. Land Co. of 
Phoenix); To Treasure Forever (Diamond Dis- 
tributors of America); The Catalina 
(Catalina Co.). 


& 


PARTHENON PICTURES—HOLLYWOOD 


2625 Temple St., Hollywood 26, Calif. 
Phone: DUnkirk 5-3911 


Date of Organization: 


Story 


1954 

BRANCH OFFICES: Princeton, N. J. Phone: 
WaAlnut 4-3550. In association with Prince- 
ton Film Center, Inc., Gordon Knox, Presi- 
dent. Detroit 14, Mich. Phone: ADams 
1-9113. Fred Frink, Assoc. Producer. Chi- 
cago 1, Ill. Phone: RAndolph 6-2919. Wood- 
bury Conkling, Roger Clark, Assoc. Prods. 
‘harles (Cap) Palmer, Jn Charge 

John E. R. McDougall, Producer-Director 

Perry King, Client Service 

Ted (W. T.) Palmer, General Manager 

Sam Farnsworth, Production Manager 

Shirley Hartman, Production Coordinator 

David Bowen, Producer—Techfilms Div. 

Al White, Producer—Industrial Shows 

Jack Meakin, Music Director 

Robert J. Martin, Head- 


Services: Films for business, documentary and 
“photoplay.” Techfilms Division makes technical 
and “report” films, manages In-Plant Film 
Units. Datafilms Division makes short films for 
individual instruction and information. /ndus- 
trial Shows Division produces live-stage (“book 
show” or variety) and filmed shows for conven- 
Spectrofex (“selective visibility”) makes 
TV commercials and training inserts. FACILITIES: 
Main sound stage, 80° x 90° x 22’ headroom; 
offices, craft rooms and projection theatre adjoin- 
ing. Usual full professional equipment in cam- 
era, lighting, sound, editorial and projection; 
35mm and 16mm. Access to all Hollywood re- 
sources. Animation units in association. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIon Pictures: The Case of the Bewildered 
Bride (Carnation Co.); Headline for Harper 
(Truck Div., International Harvester); Fire 
Safety (Pure Oil); Dartmouth Revisited, remake 
(Dartmouth College); Intermittent Peritoneal 
Dialysis (Don Baxter Laboratories); Drilling 
the Bonus Yield; Harvesting the Top Quality 
Bale (Farm Equipment Div., International Har- 
vester). Sumerimcms: Selecting Dairy Cattle; 
Judging Dairy Cattle (Albers Milling). TV Com- 
MERCIALS: for Chevrolet (Campbell-Ewald). 
PropucTiIoON Services: for Canadian Broadcast- 
ing Co.; Bell Telephone Labs., Bay State Film 
Productions. 


Camera Department 


tions. 


Techfilms Division: Parthenon 


RECENT PRODUCTIONS AND SPONSORS 
MeTion Pictures: Locked On (Convair Astro- 
nautics Div., General Dynamics); routine film 
reports. 


Industrial Shows Division: Parthenon 
RECENT PRODUCTIONS AND SPONSORS 
Stace SHows: Work of Art (Cadillac Div., 


General Motors Cerp.); four dealer new car 
announcement meetings. 


& 


PICTURES FOR BUSINESS 


1937 Holly Drive, Hollywood 28, Calif. 
Phone: HOllywood 7-7009 


Date of Organization: 1951 


Bill Deming, Executive Producer 
Ann Deming, Associate Producer 
A. H. Holywell, Administration 
Bob Heiner, Art Director 
Sanford Strother, Animator 


Services: Motion pictures and slidefilms for 
business and government. Television program 
production and packaging (live and film). Ani- 
mated and live TV spot production. Consulta- 
tion and creative planning services. FACILITIES: 
Studio and location equipment; animation de- 
partment, complete from planning through pho- 
tography. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: A Family Affair (Collins 
Radio Co.); The Electronic Vote Tallying Sys- 
tem, two versions (Norden Div., United Aircraft 
Corp.). SLIDEFILMS: Teen Magazine (Petersen 
Publications); City of Progress (City of Co- 
vina); The Family Plan; The Wright Way 
(Wright Insurance); Plan for Living (Burtin 
Distributing Co.); The New Product (Proto 
Tools) 


PLAYHOUSE PICTURES 


1401 North La Brea Ave., Hollywood 28, Calif. 
Phone: HOllywood 5-2193 


Date of Organization: 1952 
Date of Incorporation: 1957 


Adrian Woolery, President 

Mary Mathews, Secretary 

Bill Melendez, Producer-Director 

Peter Burness, Director 

Robert Cannon, Director 

H. A. Halderson, Business Manager 

Irene Wyman, Production Supervisor 

Chris Jenkyns, Creative Story Director 

Sterling Sturtevant, Layout & Design Dir. 

George W. Woolery, Dir. of Public Relations 

Hugh Kelley, Film Editor 

Allan Childs, Head Cameraman 
Services: Animation specialists in business, 
public relations, entertainment, educational films 
and television commercials. FACILITIES: Complete 
studio facilities for the production of animated 
films from story through camera, with exception 
of laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
TV ComMeRcIALS: for Falcon Wagons & Cars, 
Ford Cars & Trucks, Ford Dealers of Southern 
Calif., Lever Bros. Deodorant, Crocker-Anglo 
National Bank, Raisin Advisory Board (J. 
Walter Thompson); Burgermeister Beer, 
Farmers & Mechanics Bank, Western Air Lines, 
Pacific Tel. Yellow Pages & Dialing (B.B.D.&0.) ; 
Mars Candy Co., Peoples Gas Co., Best of Post 
Billboard (Needham, Louis & Brorby); Standard 
Oil of Ind., Studebaker Lark (D’Arcy Advg.); 
Carnation Evaporated Milk, Friskies Dog & 
Cat Food (Erwin Wasey, Ruthrauff & Ryan); 
Esso Flit, So. Calif. Gas Co. (McCann-Erickson) ; 
Kool Aid, Delsey Tissues (Foote, Cone & Beld- 
ing); Interstate Bldg. Corp. (VanSant, Dug- 
dale); Band of Gold Billboard (Tandem Prods.) ; 
Falstaff (Dancer-Fitzgerald-Sample) ; and others. 


QUARTET FILMS, INC. 
5631 Hollywood Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-9225 
Date of Organization: July, 1956 
Arnold B. Gillespie, President 
Stanley L. Walsh, Vice-Pres. & Secretary 
Michael R. Lah, Vice-Pres. & Treasurer 
Leslie A. Goldman, Vice-President 


Services: Motion picture animation: industrial, 
educational and public relations films, TV com- 


BUSINESS SCREEN MAGAZINE 





QUARTET FILMS: CONTINUED 


mercials, stery development, full production. 
Cartoon shows: development and syndication of 
TV programs and specials. FACHITIES: Full 
creative staff, artists, recording, sound and in- 
sert stage, character development and point of 
purchase tie-ins. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Chester Peake Bay (National 
Brewing Co.); Juggernaut Jones (Marlboro 
Cigarettes); Homer and Roy (Northern State 
Power); The Firebird (Pure Oil Co.); The 
Wizard of Oats (Kellogg’s All Stars). 


RENOVARE COMPANY 


727 North Fairfax Ave., Los Angeles 46, Calif. 
Phone: OLive 3-1680 


Date of Organization: 1953 


Kemp R. Niver, Owner & President 
Mrs. P. I. Nolan, Secretary & Gen. Mgr. 


SERVICES: 35mm and 16mm documentary, sales, 
medical, educational, industrial, training 
motion pictures. Sub-contractor of stock foot- 
age for films. Faciuities: Sound stage, edit- 
ing, projection and dark rooms, dubbing; all 
equipment company owned; air to air, under 
water and moving car to car; restoration, re- 
registering old or shrunken motion picture film. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Paper Film Story (Academy 
of Motion Pictures, Arts & Sciences); Paper 
Print Restoration Program (U. S. Library of 
Congress); Man Power Bank (U. S. Air Force) ; 
American Doctor (American Osteopathic Assn. 
& Roland Reed Productions, Inc.); Academy 
Awards Show, news spectacular (N.B.C.). 


ROLAND REED PRODUCTIONS, INC. 


650 No. Bronson Ave., Hollywood 4, Calif. 
Phone: HOllywood 9-1628 


Date of Organization: 1936 
Date of Incorporation: 1947 


Branch Office: 2307 Chester Ave., Cleveland, 
Ohio. George Oliva, Jr., Vice-Pres. 


Roland D. Reed, President 

Arthur Pierson, Vice-Pres., Chg. Prod. 
Fred R. Cross, Vice-Pres., Chg. Sales 
Duke Goldstone, Supervising Editor 
Raoul Pagel, Production Manager 


SERVICES: Producers of feature motion pictures. 
Television film series, industrial films, education, 
public relations, etc., filmed commercials. Fa- 
CILITIES: Based at California Studio, Hollywood, 
Calif. Rental studios with all facilities of a 
major picture lot. Access to free lance talent 
and craftsmen in Hollywood and New York. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: American Doctor (American 
Osteopathic Assn.); Indoctrination; Man In 
Flight (U. S. Air Force); Preventive Psychiatry 
(U. S. Navy); Progress Parade (American 
Petroleum Institute). TV CoMMeERCIALS: for 
Miller Tires; Ford Tractors. 


RIVIERA PRODUCTIONS 


6610 Selma Avc., Hoilywood 28, Calif. 
Phone: HOllywood 2-8585 


Date of Organization: 1947 


BRANCH OFFices: 566 Birch Drive, Cleveland, 
Ohio. Phone: REdwood 1-6076. Pat Rancati, 
Eastern Repr. 230 Westmoor Blvd., Mil- 
waukee 14, Wis. Phone: SUnset 2-8815. 
Robert Zens, Midwest Repr. & Assoc. Prod. 


F. W. Zens, Executive Producer 
Leif Rise, Associate Producer 
Vilis Lapeniecks, Director of Photography 
Cliff Bertrand, Production Manager 
Services: Complete motion picture production 
from script to final prints for industrial, edu- 


cational, public relations, advertising, sales, reli- 
gious, technical motion pictures. TV programs 
and spots. FACILITIES: Executive offices; studios; 
editing rooms; projection room; sound recording 
and mixing. Location equipment, musical and 
sound effects library, complete departments for 
film produetion. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Need to Excel (Marquette 
Univ.) ; Training with the Aqua Lung (Marine 
World); Bacon Line (Crown Zellerbach); Bond 
Check (Magnafiux Corp.); Aqua Lung Adven- 
tures (U. S. Divers Corp.). TV COMMERCIALS: 
for Hobart Mfg. Co.; Santa’s Village; Para- 
mount Savings. 


e 


ROCKET PICTURES, INC. 


6108 Santa Monica Blvd., Hollywood 38, Calif. 
Phone: HOllywood 7-7131 


Date of Incorporation: 1943 


Dick Westen, President 

Don Bartelli, Vice-President, in Charge of 
Production 

Kay Shaffer, Secretary-Treasurer 

Hal Holm, Director of Sales 


SERVICES: Producers of ready-made and tailor- 
made audio-visual films and complete programs 
in the areas of sales training, personnel recruit- 
ing, indoctrination, management development 
and consumer selling—for business and indus- 
try. Programs for sales promotions (including 
booklets; manuals, sound slidefilms); complete 
meetings; training easels, charts. Single-step 
services from ideas to results. FaciLities: Shoot- 
ing stage, sound recording, art and animation, 
creative writing staff, camera department, edit- 
ing. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: What Do You Want?; Just To Be 
Sure, Agent Recruiting; Additional Commissions; 
The Question Is... ; What Do I Do Now?; On 
Your Way, Agent Training—Business Life In- 
surance; Which Will It Be?; You and Yours; 
The Choice Is Yours; The Question Is ... ; 
Just to Be Sure, Consumer Selling; The Second 
Look, Custom Made (Better Selling Bureau— 
syndicated series). 


® 


FREDERICK K. ROCKETT COMPANY 


6063 Sunset Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-3183 


Date of Organization: November, 1926 


A. J. Sowers, President 

John J. Hennessy, Vice-Pres., Executive 
Producer 

F. Stanton Webb, Vice-Pres., Dir. of Sales 

Kent MacKenzie, Supervising Editor 

Allen Chandler, Director of Photography 

William Keene, TV Commercials 

Glen Holse, Art Consultant 

Walter Wise, Story Consultant 

Charles Cromer, Creative Consultant 

Jerome Lipari, Stage Manager 

James Fullerton, Lab. & Sound Technician 

Iona Guyer, Office Manager 


SERVICES: 16mm and 35mm motion pictures and 
slidefilms; industrial, documentary, public vela- 
tions, training, sales promotion, religious and 
educational; TV commercials and programs. Fa- 
CILITIES: Sound stage 85’ x 55’; Westrex sound 
system; complete carpenter shop for set construc- 
tion; three dressing rooms; 16mm and 35mm 
cameras; complete lighting equipment, portable 
generators, camera truck; screening room, three 
editing rooms; 16mm and 35mm Moviolas; music 
library; large stock footage library; art and 
animation equipment; client office facilities; 
mobile Video-Tape Cruiser with complete video- 
tape facilities and technical staff. 


11TH ANNUAL PRODUCTION REVIEW 


Cj 
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FRED K. ROCKETT: CONTINUED 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Ballads in Blossoms (Tourna- 
ment of Roses Assn.); Put Yourself in the Pic- 
ture (Hilcoa Corp.); Crown in Canada (Crown 
Zellerbach, Canada); What Are The Chances 
(Vita-Life Corp.); The Year of Wo—Ho—Lo 
(Camp Fire Girls). 


ROUNDTABLE PRODUCTIONS 
275 South Beverly Dr., Beverly Hills, Calif. 
Phone: CR 6-8288 
Date of Organization: 1958 


Leon S. Gold, President 

Glenn D. McMurry, Educational Advisor 
Nicholas Rose, Ph.D., Head of Research 
Ralph Wilkinson, Washington Repr. 


Services: Production of supervisory, manage- 
ment development and sales training films. Fa- 
CILITIES: Rented as needed. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Person to Person Communica- 
tion (McMurry-Gold Production); Pattern for 
Instruction; The Engineering of Agreement; 
Imagination at Work; How Good Is a Good Guy; 
Breaking the Delegation Barrier (all self-spon- 
sored for industry sale). 


% 


JOHN SUTHERLAND PRODUCTIONS, INC. 


201 No. Occidental Blvd., Los Angeles 26, Calif. 
Phone: DUnkirk 8-5121 


Date of Incorporation: 1943 


BRANCH OFFICE: 408 West 34th St., New York 
1, N. Y¥. Phone: OXford 5-7450. John 
Sutherland, President. ‘ 


John E. Sutherland, Writer-Producer 
Charles Bordwell, Vice-President 
Carl Urbano, Director, Animation 
George Gordon, Director, Animation 
Irma Lang, Secretary-Treasurer 


Services: Complete production of live-action and 
animation films from research and script de- 
velopment through release printing. Industrial, 
documentary, public relations, sales promotion 
and educational films. FACILITIES: Motion picture 
studio. Completely staffed animation department, 
fully equipped, including two animation cam- 
eras and cranes. Live-action stage with elec- 
trical, grip and sound equipment. Set inventory, 
mill, paint shop, ete. Modern sound recording 
rooms and equipment. Editorial department 
equipped for 35mm and 16mm. Projection theatre 
equipped for 35mm and 16mm. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Far Sound (American 
Tel. & Tel. Co.); Good Looks (Armour & Ce.) ; 
Portrait of a Man (J. C. Penney & Co.) ; Curtain 
Time (U. S. Steel Corp.) ; Wing-Shooting (Rich- 
field Oil Corp.). 


Real Facts for Sponsors 


—evidence of auppliers’ good faith 


& The detailed listings given specializing 
producers of business motion pictures and 
slidefilms furnish the buyer of sight/sound 
media with solid evidence regarding any 
prospective supplier. Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the reeent ex- 
perience of each company in these pages. 





METROPOLITAN LOS ANGELES: 


* 


Techfilms Division, Parthenon Pictures 


2625 Temple Street, Hollywood 26, Calif. 
Phone: DUnkirk 5-3911 


David Bowen, Producer 


(See complete listing unde: 
Parthenon Pictures, this section) 


TECHNICAL COMMUNICATIONS, INC. 


130 South La Brea Ave., Los Angeles 36, Calif. 
Phone: WEbster 8-2878 


Date of Incorporation: April, 1955 
Leon Vickman, President & Exec. Prod. 
Walter W. Lee, Jr., Vice-President & 
Script Writing Supervisor 
Fred E. Miller, Vice-President, Animation 
& Art Director 
Marilyn Hawley, Script Editing Director 
Christopher Bristol, Motion Picture Supvr. 
Harold Willard, Animation Camera Supvr. 


SERVICES: 16mm and 35mm films, sound film- 
strips and slide presentations for business and 
industry, with specialization in technical engi- 
neering films and military briefing aids. Fact.i- 
TIES: Complete creative and production facilities 
totalling 4000 sq. ft., including 2000 sq. ft stage; 
complete animation art department; motion pic- 
ture script writing department; all 
production equipment, including 
mation crane, 


RECENT PRODUCTIONS 
Motion Pictures: Introduction to the Strategic 
Air Control Project 465L 
(System Development Corp.); The RW-400 Com- 
puter (Thompson-Ramo-Wooldridge, Inc.) ; Com 
pany Facilities (Fenske, Fedrick & Miller, Inc., 
sub. of Ling-Temco); Non-Linearity Variable 
in Filmie Presentation, series of 4, art & anima- 
tion production only (Univ. of South. Cal. for U. 
S. Dept. of Health, Education & Welfare); Ai 
Research and Development Command Report, 
films, animation sequences only (Space Tech- 
nology Labs); Sound Control in Design, anima- 
tion and graphic displays only (U. S. Gypsum) 
SLIDEFILMS: The Strategic Air Command 
trol System (System Development Corp.). 


necessary 
complete ani- 


AND SPONSORS 


Command System, 


Con- 


TELEFILM, INC. 


6039 Hollywood Blvd., Hollywood 28, Calif. 
Phone: HOllywood 9-7205 


Date of Organization: 1938 
Date of Incorporation: 1939 


J. A. Thomas, President 

James B. Pinkham, Vice-President 

Peter Comandini, Seere tary-Treasurer, 
Director of Production 

Melvin J. Bassett, Sales Manage, 

William F. Steen, Customer Relations 

Donald O. Harrold, Chief Recording Engr. 

Lowell M. Johnson, Dir., Art & Animation 

Peter Butzen, Head of Animation 


Executive 


Services: Complete 16mm motion picture techni- 
eal services from scripts through final release 
prints, including art, animation, titles and spe- 
cial effects. Any or all services available to 
producers. Faci.ities: Storyboards, writing, art, 
animation, titles, color and b&w processing, cine- 
matography, editing, recording, special effects, 
serial image, printing, slides, and slidefilms. 

RECENT PRODUCTIONS AND 
MoTION Pictures: Water and You (Feather 
River Research & Education Assn.); Guardian 
in the Sky (Douglas Aircraft Co.); Mauler (Con- 
vair Pomona); Scanfar (Hughes 
Ground Systems Div.). SLIDEFILMs: 
tion Pregram (Grand Lodge B.P.O. 


SPONSORS 


Aircraft 
Indoctrina- 


Elks). 
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TELEPIX CORPORATION 


1515 North Western Ave., Hollywood 27, Calif. 
Phone: HOllywood 4-7391 


Date of Incorporation: 1948 


Robert P. Newman, President 

Phil T. Hanna, Jr., Vice-President, 
Sales and Public Relations 

James Simmons, Executive Producer 

Patrick Sexton, Slidefilm Division 

Thomas Beemer, Producer-Director 

Edward Schryver, Production Manager 

Arthur Manikin, Stage Manager 

Joseph Thielman, Electrical Supvr. 

Lee Frost, Unit Manager 

Linda Darneal, Traffic Manager 

Lynn Elrod, Office Manager 


Services: TV commercials; industrial and audio- 
visual motion pictures and slidefilms; stage 
rentals and recording service. FACILITIES: Studio 
52’ x 95’; truck entrance 14’ high. Interlocked 
magnetic recording channels; mixing-dubbing; 
projection room, three-channel stereophonic mag- 
netic recording; Ampex, Video-Tape; producers’ 
editing rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Saturday Miracle (Simpson 
Logging Co.); Earth Is the Lord’s (Farm Equip- 
ment Bureau); How We Elect Our Presidents 
(Birad Corp.); J Could Have Been a Millionaire 
(James Donegan); Chet Huntley Reporting 
(Landreth Industries). SLIDEFILMS: The Trimpot 
Story (Bourn’s Labs.). TV COMMERCIALS: for 
Creme Puff & Hi-Fi Liquid (Max Factor Inter- 
national). 


UPA PICTURES, INC. 


1440 Lakeside Drive, Burbank, Calif. 
Phone: THornwall 2-7171 


Date of Incorporation: 1945 


Henry G. Saperstein, President 
Hal Elias, Studio Manager 


Services: Animation studio for production of 
cartoon films; educational, industrial, theatrical 
short subjects and features; TV commercials and 
programs. Fac«.ities: All equipment necessary 
for the production of cartoon films. 

RECENT PRODUCTIONS 
Motion Pictures: Mr. Digit and the Battle of 
Bubbling Brook; The Big Bounce (American 
Tel. & Tel. Co.) ; Inside Magoo (American Cancer 
Society); Dealer Reel (General Electric Co.); 
Traffic Safety (American Automobile Assn.). 
TV CoMMERCIALS: for Global Van Lines (Tilds 
& Cantz); Pacific Tel. & Tel., Scheaffer Pen, 
General Electric (B.B.D.&0.); Richfield Boron 
(Hixson-Jorgensen); Real-Kill Insecticide (All- 
mayer, Fox & Reshkin); Stagg Beer (Edw. H. 
Weiss & Co.); Dawson Gold Cream Beer (Hoag 
& Provendie); Mission Pak (Stanley Pflaum & 
Assoc.); Garry Moore 10 second Billboard (N. 
W. Ayer & Co.). 


* 


Van Praag Productions, Inc. 


6269 Selma Ave., Hollywood 28, Calif. 
Phone: HOllywood 2-2341 


AND SPONSORS 


J. Vallier, General Manager 


(See complete listing under New York City) 


WESTMINSTER FILMS 


1399 East Washington St., Pasadena, Calif. 
Phone: SYcamore 4-1171 


Date of Organization: November, 1951 


William E. Brusseau, Dir. of Production 
Ray Ivory, Business Manager 


Services: Motion picture production of theatri- 
cal, promotional, sales and training films. FACcILI- 
TIES: Production offices, research library, cutting 
rooms, recording facilities, insert and recording 
sound stage and art department. (Cont’d above) 


BUSINESS SCREEN 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: A Cry in the Night (World 
Vision, Inc.); The Glass Mountain (The Glass 
Mountain Assn.); Journey Into Darkness (Sudan 
Interior Mission); Sumi San, theatrical (W. I. 
Films, Inc.) ; Tournament of Roses, 1956 through 
1960 (Pasadena Tournament of Roses Assn. & 
Los Angeles County). 


Wilding Inc. 


832 North Lillian Way, Hollywood 38, Calif. 
Phone: HOllywood 9-5338 


T. A. Goetz, Manager 


(See complete listing under Chicago area) 
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RAPHAEL G. WOLFF STUDIOS, INC. 


1714 North Wilton Place, Hollywood 28, Calif. 

Phone: HOllywood 7-6126 

Date of Organization: 1930 

Branch Office: Creative Services, Inc., 6404 
Woodward Ave., Detroit 2, Mich. Phone: 
TRinity 1-2209. Stanley E. Staffeld. 

Raphael G. Wolff, President & Treasurer 

Arthur W. Treutelaar, Vice-President, 
Production Manager 

Blanche Drucker, Executive Secretary 

Hoyt Curtin, Musical Director 


Services: Sales promotion, industrial, business, 
technical, training and institutional motion pic- 
tures; TV programs and TV commercials. PHo- 
TOGRAPHICS INTERNATIONAL, a division of Raphael 
G. Wolff Studios, Inc. Cameramen in 72 foreign 
countries and U. S. Film requirements photo- 
graphed on assignment throughout the world. 
Complete library of foreign and domestic film. 
FAcILitieEs: Stages and complete production fa- 
cilities; lighting equipment, generators, camera 
equipment. Mobile units for nationwide produc- 
tion; staff of editing, animation, anistration, 
music and creative personnel. Stereo motion pic- 
ture cameras, 16mm and 35mm for 3-dimensional 
films. Cleared for complete security for all types 
of classified production work, for national de- 
fense agencies and armed services. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Architects of Space (U. S. 
Information Agency); Michio School Boy of 
Japan (Classroom Film Distributors); River of 
No Return (Ford Motor Co.); Five Rivers to 
the Future (Dept. of Water & Power, City of 
Los Angeles); Water Is the Enemy (Office of 
Civil Defense); Untitled Navy training films 
(Westinghouse & Atomic Energy Commission) ; 
Boy of France; Moslem People of Nigeria 
(Photographics International). 


NORMAN WRIGHT PRODUCTIONS 


1836 Hyperion Ave., Hollywood 27, Calif. 
Phone: NO 5-1191 


Date of Organization: 1948 


Norman Wright, President 

C. M. Wright, Secretary-Treasurer 

Kenneth Homer, Vice-President 

Pat R. Shields, Prod. Vice-President 

Gilbert Wright, Writer-Director 

Errol Gray, Writer-Director 
Services: Creative writing, planning and pro- 
duction of business, television, government and 
theatrical motion pictures in all types of live 
action and animation. Facriuities: Mobile filming 
and sound equipment. Sound stage, complete 
editing and animation facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The World of Halliburton 
(Halliburton Co.); Sonar Set AN/PQS-1 Opera- 
tion; Tacan-Tactical Use (U. S. Navy); This 
Is Telecontrol (Telecontrol Corp.); ... And On 
Beyond (Lear Inc.). 


MAGAZINE 





OREGON 


NORTHWESTERN INCORPORATED 
Motion Pictures and Recording 


411 Southwest 13th Ave., Portland 5, Ore. 
Phone: CApitol 3-4107 


Date of Organization: 1953 


Robert M. Lindahl, President—Head of 
Recording Division 

Sheldon Goldstein, Vice-President— 
Head of Photographic Division 

C. W. (Chris) Christenson, Chief Cameraman 

Alfredo Montalvo, Manager, Animation & 
Editing Departments 


SERVICES: Public relations, sales, industrial and 
training motion pictures; TV commercials, sound 
slidefilms, scripting, artwork. Complete package 
service from script to screen. FACILITIES: Com- 
plete sound stage for 16mm or 35mm b&w or 
color photography; lighting, editing, animation, 
music and sound effects library, interlock pro- 
jection, remote services, recording for motion 
pictures and radio, still photography, hot press. 
RECENT PRODUCTIONS SPONSORS 
MOTION Pictures: Because You Give (United 
Good Neighbors); Case Goods Handling with 
Hyster Cart-N-Grab; A New Approach (Hyster 
Co.). SLIDEFILMS: Mutual Funds for Millions 
(Bestron Productions, Inc.) ; Thars Gold in Them 
Thar Teeth (ESCO Corp.); J.H.A. (Industrial 
Hospital Assn.); The Third Step (Memory 
Gardens Memorial Park). TV CoMMERCIALS: for 
First National Bank of Oregon, Northwest 
Natural Gas Co., Blue Bell Potato Chips (Cole 
& Weber Advg.); Pacific Power & Light Co. 
(McCann-Erickson, Inc.); White Satin Sugar 
(Pacific National Advg.); Mercer Steel Co. 
(Nelson, Pedersen & Allen, Advg.); Committee 
on Highway Regulations (Gerber Advg. Agcy.) ; 
Turbo Industries, Inc. 


AND 


WASHINGTON 
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EMPIRE FILMS CORPORATION 
503 West Indiana Ave., Spokane 17, Wash. 
Phone: FAirfax 6-0222 
Date of Organization: 1952 
C. H. Talbot, President 
A. R. Godfrey, Vice-President 
P. W. Carter, Secretary, Recording Supvr. 
M. O. Talbot, Treasurer 





These Listed Companies Provide 


Essential Facts for the Buyer 


The hundreds of companies listed in 
these pages have voluntarily furnished 
you, the prospective user of their services, 
with detailed reference data and key facts 
regarding their people, facilities and re- 
cent experience. 

No producing company anywhere in the 
world has been refused admittance to these 
listing pages provided they laid the facts 
you need on the line and met our minimum 
reference requirement. 

We urge you to visit the studios and 
shops of these listed companies, to view 
titles of films and other work submitted 
as references. Meet the principals involved. 
This large group of listed companies easily 
includes the best in the business and merits 
your full support. 











EMPIRE FILMS: CONTINUED 


SERVICES: Motion pictures serving business, in- 
dustry, TV and the professions. Filming and 
recording either on location or in studio. Plan- 
ning, research, script, casting, construction, di- 
rectorial and production supervision for both 
cinematography and sound recording. FACILITIES: 
New studios house production facilities; sound 
stage; recording studio; editorial department; 
standing sets and backgrounds; lip-syne or post 
recording; creative staff available for prepara- 
tion and production of narration, dialogue, spe- 
cial music and dramatic sequences; own all 
camera, sound and lighting; no laboratory fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Take Gonzaga, in production 
(Gonzaga Univ.) ; Newsreel, Confidential (Kaiser 
Aluminum & Chemical Corp.); Pre-Operative 
Study (Dr. Hurley). SLiperiLms: The Thought- 
ful Way (Riverside-Greenwood Cemetery Assn.). 
TV COMMERCIALS: for Mayflower Van & Stor- 
age; Homelite Chain Saws; Ross Tires; Lincoln 
Savings; Self-Service Furniture Cos., and others. 


FORDE MOTION PICTURE PRODUCTIONS 


306 Fairview North, Seattle 9, Wash. 
Phone: MAin 3-4100 


Date of Organization: 1955 


Richard W. Cameron, Producer 
Fred deArmand, Writer-Director 
Ludwig Zwilgmeyer, Director 
Edward Watton, Sound Engineer 
Willard Hatch, Cameraman 
John Hardin, Still Cameraman 


SERVICES: 16mm and 35mm motion picture pro- 
duction; slidefilms; color and b&w 16mm film 
processing and printing. FACILITIES: 40° x 60’ 
sound stage and complete sound service; anima- 
tion art and filming facilities including back- 
ground projection. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: There Is a Way (Wash. State 
Health Dept.) ; Kitchen Beautiful (The McCarty 
Co.) ; Rose Bowl—1961 (Univ. of Wash.); Park- 
inson’s Law (Wash. State Research Council); 
Prevention of Disability from Stroke (Health 
Film Associates). SLIpEFILMS: Floral Hills 
(Garden of Floral Hills). 


*% 


LOUIS R. HUBER PRODUCTIONS 


Box $8—Main Office Station, Seattle 11, Wash. 
Phone: ATwater 2-6362 


Date of Organization: 1952 
Louis R. Huber, President 


Services: Motion pictures, 16mm color and b&w; 
specially qualified and equipped for Alaskan 
and field production. FACILITIES: Four specialized 
Bell & Howell cameras; one Cine Special II 
camera; wide assortment of lenses for all cam- 
eras; special camera truck; field high-fidelity 
magnetic-tape recording; 16mm Magnasync mag- 
netic-film recording; two-channel sound editing; 
film researching, planning, editing, script-writing 
and animation. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Friendly 49th (State of 
Alaska); Angler’s Paradise (Northern Con- 
solidated Airlines, Inc.); Eskimo River Village; 
Beach Journey; Tundra Treasure (Northern 
Films). 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


11TH ANNUAL PRODUCTION REVIEW 


RARIG MOTION PICTURE COMPANY 


5510 University Way, Seattle 5, Wash. 
Phone: LAkeview 2-0707 


Date of Incorporation: 1946 


Max H. Rarig, President 
Edith A. Rarig, Vice-President, Treasurer 
Carolyn Dickson, Secretary 
James H. Lawless, Director of Contract 
Productions 
Joe F. Nelson, Director of Production 
Services 
John H. Dubuque, Sound Engineer 
SERVICES: Public relations, sales promotion and 
training films. TV programs and commercials. 
Complete productions from idea to prints. Spe- 
cial services include: writing, directing, editing, 
recording, studio facilities, animation, mixing and 
original music. FACILITIES: 16mm and 35mm 
Arriflex and Bell & Howell cameras, blimp, West- 
rex 16mm magnetic recording, sound stage, light- 
ing equipment. Full permanent staff. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Armored Sky; The 720 
Story; Air Age Distribution; Saint (Boeing Air- 
plane Co.); Seattle’s Heritage (Seattle Water 
Dept.); The Language Laboratory in Action 
(Electronic Teaching Laboratories); Art Sources 
in Nature (Rarig Motion Picture Co.); Milt’s 
Three Minutes; You Are There (United Good 
Neighbors); Packaging Film (Olympia Brewing 
Co.); Grocery Handling with the Cart-N-Grab 
(Hyster Co.). 


*® 


CINE’PIC HAWAII 


1847 Fort Street, Honolulu 13, Hawaii 
Phone: 50-2677 


Date of Organization: 1947 


George Tahara, Owner-Producer 
Maurice Myers, Animation Department 
Molley Shell, Writer 

Spence Brady, Writer 

Vincent Dugdale, Narrator 

Harry Onaka, Editor 


SERVICES: Production of industrial, educational, 
theatrical and TV motion pictures and TV com- 
mercials. FACILITIES: Complete IATSE tech- 
nicians; 16 and 17%mm synchronous tape re- 
corders. Maurer professional cameras and sound- 
on-film recorders, sound stage, lighting equip- 
ment, music library, animation dept.; editing 
and projection facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: Somebody Cares (Honolulu 
Community Chest) ; Hawaii in a Nutshell (Castle 
& Cooke, Inc.); Ancient Dances of Hawaii 
(Honolulu Art Academy); Lucky Lager Musical 
(Johnston & Busher); Hawaii Kai (Kaiser- 
Burns Development Co.); Leiluni Estates (Lei- 
lani Estates, Inc.). TV Fitms: History of 
Hawaii, series of 10 (Citizenship Hawaii). TV 
COMMERCIALS: (Series) for Hawaiian Telephone. 


Note on Omissions and Correction 


& Three first-class mailings to producing compa- 
nies throughout the U. S. and abroad were used 
to compile this section. Listing data received 
after extended deadlines and corrected material 
will appear in our 1st Production Review supple- 
ment to be published this year. 





MASTER FILM STUDIOS LIMITED 


811 - 17th Avenue S.W., Calgary, Alberta 
Phone: CH 4-2008 


Date of Organization: May, 1955 


A. Bruce McLean, President 

Ted Macintosh, Secretary-Treasure) 
Robert Willis, Vice-President & Gen. Mgr. 
C. Jorg, Director of Photography 


Services: Motion pictures for industry, educa- 
tion, TV, sales meetings, etc.,. TV commercials; 
live-action and animated. Services to independent 
producers. Slide and balop artwork, ete. FAcILI- 
Ties: Auricon Super 1200, double-system only, 
Arriflex, Cine Special cameras; O.K.O. and Mole- 
Richardson portable lighting, 65,000 watts; 
Magnasyne recording and dubbing; complete edit- 
ing, cutting, etc.; animation and art department. 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictwres: This Is Alberta—People and 
Places; Behind Your Clock (Calgary Power 
Ltd.); Air Cadet—Ambassador at Large (Air 
Cadet League); Calgary—Boom Town! (Canada- 
wide Investments Ltd.) ; Woodward's Chinook 
(Woodward's Stores). 


ne 


BRITISH COLUMBIA 


ARTRAY LIMITED 


1219 Richards Street, Vancouver 2, 
British Columbia 
Phone: MU 4-4554 


Date of Organization: January, 1948 


Art Jones, President 

E. D. “Bud” Jones, Vice-Pres. & Gen. Mg 
E. G. Eakins, Secretary-Treasurer 

J. McCallum, Production Manager 

H. Darbyshire, Editorial Supervisor 

M. Embra, Chief Engineer 

C. Diven & B. Staley, Still Dept. 


Services: 16mm and 35mm motion pictures fo 
business, television; sound slidefilms; illustrative 
photography; animation and sound recording 
services. Factuities: Sound stage, illustration 
studio, recording, mixing, dubbing and post 
syncing facilities in downtown location. Editorial, 
animation, art and still photo departments. Set 
design & construction. Wardrobe facilities. 800 
amps of stage lighting. Mobile and remote equip- 
ment. Theatre for interlock screening. 

RECENT PRODUCTIONS 
MorTion Pictwres: The Broken Crutch (B. C. 
Polio Foundation). TV CommerciaAts: for Al- 
berta Government Telephones; White Spot; Per- 
fex Bleach; Nelson Launderers. 


AND SPONSORS 


S. W. Caldwell Ltd. 


311 Alaska Pine Bldg., 1111 W. Georgia St., 
Vancouver, British Columbia 
Phone: MU 5-8733 


Florence Ward, Representative 


(See complete listing under Toronto, Ont.) 


Chetwynd Films Limited 


1118 Melville Street, Vancouver 5, 
British Columbia 
Phone: MUtual 5-0027 


(See complete listing under Toronto, Ont.) 


PARRY FILMS LTD. 


1825 Capilano Road, North Vancouver, 
British Columbia 

Phone: YUkon 8-3164 

Date of Incorporation: 1955 

C. W. Gibson, Chairman of the Board 

L. M. Parry, President & Exec. Producer 

J. R. Murray, Vice-President 

R. W. Richards, Comptroller 


Services: Motion pictures for industry, docu- 
mentary and news films, TV entertainment fea- 
tures and commercials. FaAciLities: Studios and 
offices cover 9,000 sq. ft.; cameras, lighting, 
sound and dubbing equipment; all services. 16mm 
and 35mm. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Turn of a Value (Cana- 
dian Western Natural Gas); /t Just Makes Good 
(Nutri-Food of Canada Ltd.); The Barber 
of Kitimat (Aluminum Co. of Canada); Saga of 
the Sudburys (Island Tug & Barge); Vancouver 
Honeymoon (The City of Vancouver); Untitled, 
five engineering films (B. C. Electric Co. Ltd.). 


Sense 


MANITOBA: Winnipeg 


S. W. Caldwell Ltd. 


801 Lindsey Bldg., Notre Dame Ave. 
Winnipeg, Manitoba 
Phone: 92-4643 


(See complete listing under Toronto, Ont.) 


PHILLIPS-GUTKIN & ASSOCIATES LTD. 


276 Main St., Winnipeg, Manitoba, Canada 
Phone: WH 3-0544 


Date of Organization: 1947 


John Phillips, President 

Harry Gutkin, Vice-Pres., Managing Director 
Barrie Helmer, Animation Unit Super. 

Tom Ashdown, Animation Unit Super. 

Barrie Nelson, Animation Unit Super. 

Dennis Pike, Animation Unit Super. 

Michel Benard, Camera 

Jeff Kool, Editor 


Services: Creative planning and production for 
live and animated films; script, storyboard, 
sound to completed film. Factities: 35 & 16mm 
cameras; editing; complete facilities for motion 
picture production and film animation. Acme 35 
Animation Camera and zoom stand; 35 Arriflex; 
16mm Cine Kodak; 35 Moviola; sound recorders, 
portable and studio lighting. 


RECENT PRODUCTIONS AND SPONSORS 
MorTiIon Pictures: for Hydro Power Commission 
of Ontario; Salada-Shirriff-Horsey; Blue Ribbon 
and Red Rose Tea and Coffee; Bayer Nose 
Spray; Andrews Effervescent Salt; Great West 
Life Assurance Co.; Windsor Salt. 


ONTARIO: Ottawa 


S. W. Caldwell Ltd. 


355 Main Street, Ottawa, Ontario 
Phone: CE 5-1023 


Donald Manson, Representative 


(See complete listing under Toronto, Ont.) 





& The best of Canada’s vigorous, growing film industry have been invited to appear 
in these pages. Producers whose listing text does not appear may submit similar data 
(including production references) for appearance in our 1st Production Review Supple- 
ment to appear later this year and will be included in the 12th Annual next year. 
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CRAWLEY FILMS LIMITED 


19 Fairmont Avenue, Ottawa 3, Ontario 
Phone: PArkway 8-3513 


Date of Organization: 1939 


Branch Offices: 181 Eglinton Avenue E., 
Toronto, Ontario. Phone: HUdson 5-0325. 
William C. Kennedy, Manager. 1467 Mans- 
field Street, Montreal 2, Quebec. Phone: 
AVenue 8-2264. Arnold Shuster, Mgr. 

Subsidiary: Graphic Films Limited, 19 Fair- 
mont Ave., Ottawa 3, Ontario 

F. R. Crawley, C. A., President 

Graeme Fraser, Vice-President 

Charles Everett, Vice-President 

William C. Kennedy, Manager, 

Toronto Office 

Arnold Shuster, Manager, Montreal Office 

Thomas Glynn, Production Manager 

Ivor Lomas, F.R.P.S., Laboratory Manager 
and Quality Control 

Peter Cock, Rene Bonniere, Tom Farley, 
Lou Lemkow, Senior Producers 

Jim Turpie, TV Division 

Sally MacDonald, Producers’ Services Div. 

William O’Farrell, Asst. Production Mgr. 

Paul Naish, Chief Accountant 

Alex Murray, Office Manager 

Mary Whalen, Purchasing Agent 

Rod Sparks, Chief Engineer 

Stan Brede, Camera Department 

Ivan Herbert, Lighting Department 

Tony Betts, Recording Department 

Vie Atkinson, Animation Department 

Judith Crawley, Script Department 


Services: Motion pictures and slidefilms for 
Canadian and United States industry, Govern- 
ment, education and television; plus recording, 
editing, animation and extensive laboratory 
services for producers, independent cameramen, 
ten provincial governments and other organiza- 
tions from coast to coast. FACILITIES: 42,000 sq. 
ft. studio buildings, 40-acre studio lot, two sound 
stages and two recording studios. 17 cameras: 
Mitchells, Maurers, Bell & Howells, Arriflexes, 
Cine-specials and Newman-Sinclair; blimps, 
dollies, 375,000 watts of lighting equipment with 
two generators and transformer station; RCA 
35mm and Maurer 16mm re-recording theatres 
with 8 and 4 mixing consoles. Stancil-Hoffman 
35mm and 16mm magnetic recording, 8 mag- 
netic recorders—Rangertane, Ampex, Magne- 
corder and Tapak, dise recorder; animation de- 
partment with Saltzman stands; engineering 
development facilities; 35mm and 16mm labora- 
tory; casting files; music library; script dept. 
with research library; fleet of 16 trucks and 
trailers. Electronic service dept. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Year of the Crown for 
Art Wall Jr.; Caribbean Tour (Seagram’s) ; 
Independence of Dave Barnes (Industrial De- 
velopment Bank); Harry’s in a Hurry (Con- 
federation Life); Waters of the Whiteshell 
(Manitoba Dept. of Industry & Commerce) ; 
Bright Century (Steel Co. of Canada); A Simple 
Detail (The Ontario Hospital Services Commis- 
sion); You Are the Bank (Bank of Montreal) ; 
C-I-L Today (Canadian Industries Ltd.); The 
Better Way (Ontario Hog Producers Assn.) ; 
Next Time You Spill the Beans (W. Clark Ltd.) ; 
Stainless Steel in Architecture (Union Carbide 
Canada Ltd.); The Marvelous Mineral (The 
Canadian Salt Co.); Saguenay (Aluminium 
Ltd.); Power to Live By (Federated Co-opera- 
tives Ltd.); Royal Tribute (The Hudson’s Bay 
Co.). TV Fiims: St. Lawrence North, series of 
13 (Canadian Broadcasting Corp.). Other pro- 
ductions for Weekend Magazine; Ontario Hockey 
Assn.; Reddy Kilowatt; Harding Carpets Ltd.; 
Northern Electric; R.C.A.F.; Nova Seotia Dept. 
of Trade & Industry; Canadian Schenley Ltd.; 
Film Producers Guild; The United Church; 


BUSINESS SCREEN MAGAZINE 





CRAWLEY FILMS: CONTINUED 


Northern Wood Preserves; Outboard Marine 
Corp.; Dept. Natienal Defence; Caland Ore; 
Shell Oil Co.; Sask. Photo Service; Phillips 
Electric €o.; Poultry Products Institute; Cana- 
dian Labour Congress; Dominion Boy Scouts, 
and others. 


GRAPHIC FILMS LIMITED 
(A Subsidiary of Crawley Films Limited) 


19 Fairmont Avenue, Ottawa 3, Ontario 


SERVICES: Laboratory and producers services 
division of Crawley Films Limited. FAcILITIEs: 
l6mm and 35mm negative-positive. 16mm Bell 
& Howell, 35mm and 16mm printers; 16mm 
Union Step printer; Moy 35mm and 16mm edge 
numbering machines; negative cutting depart- 
ment, Sensitrometric Control. 


ONTARIO: Toronto 
S. W. CALDWELL LTD. 


147 Jarvis Street, Toronto 5, Ontario 
Phone: WA 2-2103 
Date of Organization: 1949 


BRANCH OFFICES 

BRITISH COLUMBIA: 311 Alaska Pine Bldg., 
1111 West Georgia St., Vancouver. Phone: 
MU 5-8733. Florence Ward, Repr. MANI- 
TOBA: 801 Lindsey Bldg., Notre Dame Ave., 
Winnipeg. Phone: 92-4643. ONTARIO: 355 
Main St., Ottawa. Phone: CE 5-1023. Donald 
Manson, Repr. QUEBEC: Suite 319, 1410 
Stanley St., Montreal. Phone: AV 9-0528. 
Bud DeBow, Repr. 


Spence Caldwell, President 

Gordon F. Keeble, Exec. Vice-President 
Sydney Banks, Vice-Pres., Production 
Ken Page, Vice-President, Sales 


SeERVIe€ES: 16mm and 35mm TV film commercial 
production. Documentaries, theatrical shorts, 
35mm & 16mm processing and printing, anima- 
tion (cell & camera), artwork, slides, filmstrips, 
studio rental, motion picture equipment rental, 
TV program air check, filming service (Kine- 
recording), sound recording. TV film _ sales, 
Canadian distributor for CBS Television Film 
Sales, Towers of London, BBC, Caldwell A-V 
Equipment Co. Ltd. Faciuities: All facilities re- 
quired to render above services. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: Shaping Tomorrow's Land- 
marks (Atlas Steel & International Nickel) ; 
Pure Water—The Best of Gifts (Cities Service 
Oil Co.); Rehabilitation Centre (The Workmen’s 
Compensation Board of Ontario); Untitled sales 
film (Crane Ltd.); Secret of Karsh (sponsor 
unidentified). TV COMMERCIALS: Famous Players 
(Muter Culiner Frankfurter & Gould Advg.); 
Hillman Cars (Erwin, Wasey Advg.); Vita-Ray 
Lotien (Collyer Advg.); Triang Trains (Walsh 
Advg.); Canadian Cancer Society; World Refu- 
gee Year. 


CHETWYND FILMS LIMITED 


21 Grenville Street, Toronto 5, Ontario 
Phone: WAlInut 4-4493 


Date of Incorporation: Ontario—1950 
British Columbia—1960 


Branch Office: 1118 Melville St., Vancouver 
5, British Columbia. Phone: MUtual 5-0027. 


Arthur Chetwynd, President & Gen. Mgr. 

Marjory Chetwynd, Vice-President & 
Seeretary-Treasurer 

Robert. Wilson, Sales Manager 

J. L. MeCormiek, Supervisor Producer's 
Services & Technical Operations 

Ross McConnell, Producer-Director & 
Production Coordinator 


(LISTING CONTINUES ON FOLLOWING PAGE) 





REFERENCE LISTINGS OF WORLDWIDE FILM PRODUCTION COMPANIES IN CANADA AND LATIN-AMERICA 


INCLUDING LEADING COMPANIES IN 


JAPAN AND SOUTHEAST ASIA 


AUSTRALIA 


AFRICA 


EUROPE 
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AND SPAIN 


SCANDINAVIAN LANDS 


GERMANY 


FRANCE 


SOUTH AMERICA + AND IN ENGLAND - 


MEXICO 





CANADIAN PRODUCERS 


CHETWYND FILMS: CONTINUED 


Robert Barclay, Producer-Director & 
Supervisor of Editing 

Robert Brooks, Supervisor of Camera 
Dept. & Equipment Rentals 

Don Virgo, Unit Manager & Supervisor 
of Still Photography 


SERVICES: 16mm and 35mm motion picture pro- 
duction, color and b&w, for education, 
travel, industry, advertising, public relations, 
television, industrial stills; projection service; 
research, writing, editing, scripting, sound proc- 
essing, printing. FactLities: Auricon, Arriflex, 
Kodak, Bell & Howell 16mm and 35mm motion 
picture cameras; Speed Graphic 4x5, Nikon 
35mm still cameras, enlargers, etc. Titling, art- 
work and shooting, animation. 16mm and 35mm 
editing and negative cutting equipment. Stancil- 
Hoffman 16mm sprocket tape; Ampex \%” tape; 
3 Magnasyne 16mm dubbers, six-channel custom 
mixing panel; voice recording studio; sound cut- 
ting facilities; small sound stage, 
rooms. 


RECENT PRODUCTIONS 
MoTIon Pictures: It Takes 
(Metropolitan Toronto 
Choice (The Canadian Cancer Society); Grey 
Cup Festival ’60 (Molson’s Brewery Ontario 
Ltd.); Epidural Anaesthesia for Vaginal De- 
livery in Obstetrics (Winthrop Labs). TV Fi_ms: 
This is Young Canada (Canadian Broadcasting 
Corp.). TV CoMMEeERCIALS: for Canadian Cancer 
Society; Canadian Standards Assn. 


sport, 


screening 
AND SPONSORS 
Two to Crosswalk 
Safety Council); The 


JACK CHISHOLM FILM PRODUCTIONS LTD. 


96 Bloor Street West, Toronto 5, Ontario 

Phone: WAlnut 5-2281 

Date of Organization: June, 1956 

Jack Chisholm, President 

F. M. Chisholm, Vice-President 

M. di Tursi, Secretary-Treasurer 

Don Hutchison, Editor 
Services: Producers of industrial, educational, 
sales training, motion pictures and _slidefilms. 
Specializing in construction, industrial and en- 
gineering films. FaciLities: Motion picture pro- 
duction equipment for 16mm and 35mm. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Adventure in Steel; Algoma’s 
Blooming & Plate Mill (The Algoma Steel Corp. 
Ltd.) ; Springtime’s Harvest; Parks for Ontario: 
Pieneer Maple Sugar; Minister’s Inspection Tour 
1960; Wild Rich Harvest (Ontario Dept. of 
Lands & Forests); The Crusade Petroleum Story 
(Crusade Petroleum Corp. Ltd.). 


% 


Crawley Films Limited 
181 Eglinton Avenue E., Toronto, Ontario 
Phone: HUdson 5-0325 
William C. Kennedy, Manager 


(See complete listing under Ottawa, Ont.) 


Real Facts for Sponsors 
—evidence of suppliers’ geod faith 


The detailed listings given specializing 
producers of business motion pictures and 
slidefilms furnish the buyer of sight/sound 
media with solid evidence regarding any 
prospective supplier. Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex- 
perience of each company in these pages. 


ROBERT LAWRENCE PRODUCTIONS 
(CANADA) LTD. 


38 Yorkville Avenue, Toronto, Ontario 
Phone: WAlInut 5-5561 


Date of Organization: April, 1955 


John T. Ross, President 

Robert M. Rose, Vice-President & 
Director of Production 

Marilyn Stonehouse, Production Supvr. 

Doug Patten, Production Supervisor 

Hugh Spencer, Director of Design 

Fritz Spiess, Director of Photography 

Don Hall, Unit Manager 

John Grinsky, Comptroller 

Raymond Cole, Supervising Editor 


Services: Producers of motion pictures for TV. 
industry and education, both live action and ani- 
mation. FACILITIES: Two sound stages, 110° x 
70° x 25’ and 50’ x 30° x 20’; sound recording 
studios with Westrex system; 35mm Mitchell 
and 16mm Arriflex cameras; 35mm interlock and 
16mm projectors, editing, conference and casting 
facilities; mobile video tape facilities with Ampex 
VTR’s. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Untitled sales film, English 
and French (Traders Finance Corp.). TV Com- 
MERCIALS: for Tide, Crest (Benton & Bowles) ; 
Lyon’s Tea (Burley, Norman, Craig & Kum- 
mel); Shirriff Instant Potato (Leo Burnett of 
Canada Ltd.); Oxydol (Dance r-Fitzgerald- 
Sample); Craven “A” Cigarettes, Nestea (F. H. 
Hayhurst Co. Ltd.) ; Chex Cereals (James Lovick 
& Co. Ltd.); Coca-Cola (McCann-Erickson Can- 
ada Ltd.); Minute Rice (McConnell, Eastman 
Co. Ltd.); Carlings Red Cap Ale, Players 
Cigarettes (McKim Advg. Ltd.); Johnson’s Wax 
(Needham, Louis & Brorby Ltd.); Texaco Gaso- 
line, Ban, Bufferin (Ronalds-Reynolds & Co.); 
Labatts Pilsener, IPA (Stanfield, Johnson & 
Hill Ltd.); Pet Milk (Vickers & Benson, Ltd.) ; 
Spic and Span, Noxzema (Young & Rubicam 


Ltd.) ; Kodak (J. Walter Thompson Ltd.). 
(Also see Robert Lawrence Productions, 


York City) 


New 


THE MERIDIAN STUDIOS 
(Meridian Films Limited; Videotape Centre) 


1202 Woodbine Ave., Toronto, Ontario 
Phone: Oxford 8-1628 


Date of Organization: 1956 


Ralph Foster, President 

Julian Roffman, Secretary-Treasurer 
Herbert S. Alpert, Director of Film Prod. 
James Leitch, Chief Engineer, Prod. 
Robert Hinze, Chief Engineer, Recording 
Robert Gross, Creative Director 


Services: Videotape services; motion picture 
production services. FactLities: Three I/O cam- 
eras, special effects, etc., electronic high defini- 
tion film recording and tape-to-film transfer; 
mobile videotape production and recording facili- 
ties, including three broadcast Vidicon cameras; 
35mm and 16mm motion picture production, 
dramatic features, industrial, documentary; 
sound stage 125’ x 55’. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Mask, theatrical in pro- 
duction (Taylor-Roffman Productions). VIDEO- 
TAPE Fitms: The Magic Carpet; Get the Pic- 
ture?; It’s in the Bag; The Song Is You (spon- 
sor unidentified). TV ComMMeERcIALS: for General 
Motors: Imperial Oil; Kraft; Imperial Tobacco; 
Ford Motor Co.; 1.G.A.; Bissell Cleaners; Lever 
Bros.; Ovaltine; Revlon; Coca-Cola; Dow 
Breweries; Dominion Carbide; H. J. Heinz Co.; 
Timex: Massey-Ferguson; Gattuso Foods; Tuck- 
ett’s Tobacco. 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


CANADIAN PRODUCERS 


MOTION PICTURE CENTRE LIMITED 


577 Jarvis Street, Toronto 5, Ontario 
Phone: WA 4-8329 


Date of Incorporation: 1953 

G. S. Kedey, President 

David A. Smith, Writer-Director 
Robert Stagg, Sound Department 

Mrs. Margaret Harris, Office Manager 


Services: Motion pictures and slidefilms for 
TV, industry, sales promotion, staff training, 
religious, travelogues and public relations use. 
Faciuities: Auricon, Arriflex cameras, Mag- 
nasyne recording equipment, recording studio, 
editing, writing and screening facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicturRES: New Dimensions in Thinking; 
Partners in Profit (Swift Canadian); Canada 
Farm Safety Week (Canadian Retail Farm 
Equipment Dealers Assn.); Noel (Imperial Oil 
Ltd.); Royal Winter Fair (Ford of Canada); 
Highway Housekeeping (Ontario Dept. of High- 
ways). SLIDEFILMS: Toward the Centre (Angli- 
can Church of Canada). 


SCOTT PETERS PRODUCTIONS 


200 Bay St., Suite 322, Toronto 1, Ontario 
Phone: EM 2-3542 


Date of Organization: July, 1960 


Scott Peters, President 
Ted J. Sikorski, Secretary-Treasurer 
Adam Sikorski, Vice-President 


Services: Complete production and writing serv- 
ices for 35mm theatrical, 35mm and 16mm in- 
dustrial, documentary motion pictures, educa- 
tional; TV commercials and promotion and de- 
velopment of TV _ series. FAacriLities: Subcon- 
tracted or rented until early 1962. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: Direct Artificial Respiration 
(Safety Supply Co.); Direct Artificial Respira- 
tion, revised version (Wilson Safety Products). 
(New company—Organized July, 1960) 


PETERSON PRODUCTIONS LIMITED 


121 St. Patrick St., Toronto 2B, Ontario 
Phone: EMpire 2-3287 


Date of Organization: 1947 
Date of Incorporation: 1959 


Branch Office: Room 903, 245 West 55th St., 
New York 19, N. Y. Phone: PL 7-9357. John 
R. Heaney, Manager. 


Subsidiary: Television Editorial Services, 125 
St. Patrick Street, Toronto 2B, Ontario. 
Phone: EM 4-8297. 


S. Dean Peterson, President 

Walter J. Rapson, Secretary-Treasurer 

S. Dean Peterson, C.S.C., Director of 
Photography 

Lawrence Bartram, Art Director 

Derek Smith, Film Editor 

Douglas Kennedy, Studio Manager 


Services: Production of 35mm film commercials. 
Production of company owned TV film programs. 
Faciuities: Main studio 51’ x 60’ x 21’, insert 
studio 24’ x 24’ x 11’; complete lighting equip- 
ment; 35mm and 16mm cameras; Crab and Fear- 
less dollies; two microphone booms; three editing 
rooms complete with 35mm and 16mm Moviolas, 
etc.; re-recording and dubbing theatre; two 
sound rooms; six-channel mixing console; 35mm 
and 16mm magnetic recorders; four 35mm mag- 
netic dubbers, turntable; Selsyn interlock for 
35mm and 16mm projection; conference room 
with 35mm and 16mm projection; five dressing 
rooms; make-up room; dietician’s kitchen; car- 
penters shop, flats. 


BUSINESS SCREEN MAGAZINE 





PETERSON PRODUCTIONS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
TV ComMMERCIALS: for Kellogg’s Cereal, Camay 
Soap, Pillsbury, Franco-American, Allstate In- 
surance, Ovaltine, Salada-Shirriff-Horsey ass’d 
products (Leo Burnett Co.); Canada Packers 
York Peanut Butter, Schick Razors, Purina Dog 
Chow, British American Oil (James Lovick & 
Co.); Nestle Chocolate, General Mills Cereals, 
Vita Pops (Ronalds-Reynolds) ; Listerine, Nescafe 
Coffee (F. H. Hayhurst Co.); H. J. Heinz Baby 
Foods, Buckingham Cigarettes, Molson’s Brew- 
ery, Lever Bros., Pontiac (MacLaren Advg. 
Co.); Johnson & Johnson Cough Syrup, Robin 
Hood Flour (Young & Rubicam Ltd.); and 
others. 


THATCHER FILM PRODUCTIONS 


871 O’Connor Drive, Toronto 16, Ontario 
Phone: PLymouth 9-2711 


Date of Organization: January, 1940 
Leslie P. Thatcher, Owner & Producer 


SERVICES: 16mm commercial, industrial, educa- 
tional, medical motion pictures; TV programmes 
and commercials on film. FACILITIES: All equip- 
ment, facilities and personnel necessary for all 
types of 16mm motion picture production. 


RECENT PRODUCTIONS AND SPONSORS 
TV Fitms: The Unknown City; The Living 
Word, series of 12, titled Weather; Salt; Sheep; 
Love Never Faileth; Decision; The Roomer; 
Cave-In; Seaway; What Does It Profit a Man; 
Clocks; Variety; Perfect Love (The Salvation 
Army). 


WESTMINSTER FILMS LTD. 


457 Church Street, Toronto 5, Ontario 
Phone: WAlnut 1-3138 


Date of Organization: January, 1959 
Miss Lee Gordon, President 

Roy Krost, Producer-Director 

Don Haldane, Director 

Hal Liddel, Sales 

Paul Morison, Editor 


SERVICES: 16mm and 35mm films for business, 
industry, public relations, TV and theatrical pro- 
ductions, TV spots, sound slidefilms. FACILITIES: 
Small stage, editing room, projection facilities, 
sound and camera equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Our Man in Muskoka; They 
Come to Huronia (Ontario Dept. of Travel & 
Publicity); An Adventure in Taste (Canada 
Dry Ltd.); Nomads of the North (Walt Disney 
Productions). SLIDEFILMS: A Head Start in Life 
(Dominion Flouridators). 


QUEBEC: Montreal 


S. W. Caldwell Ltd. 


Suite 319, 1410 Stanley St., Montreal, 
Quebec 
Phone: AV 9-0528 


Bud DeBow, Representative 


(See complete listing under Toronto, Ont.) 


*® 


Crawley Films Limited 


1467 Mansfield Street, Montreal, Quebec 
Phone: AVenue 8-2264 


Arnold Shuster, Manager 
(See complete listing under Ottawa, Ont.) 


11TH ANNUAL PRODUCTION 


OMEGA PRODUCTIONS INC. 


1103 St. Matthew St., Montreal 25, Quebec 
Phone: WEllington 7-3525 


Date of Incorporation: 1951 


T. S. Morrisey, President 

Pierre Harwood, Vice-President 

Leonard M. Gibbs, Secretary-Treasurer 
Robert L. Harwood, Director of Sales 
Henry A. Michaud, Director of Production 
John Burman, Chief Engineer 

Lise Caron, Chief Editor 

Denis Mason, Chief Cameraman 

Bernard Letourneau, Chief Electrician 


SERVICES: Educational, industrial, sales promo- 
tion, theatrical, and television motion pictures. 
FACILITIES: 16mm and 35mm cameras, tape and 
film recording equipment, projection and editing 
facilities, sound shooting stage, animation depart- 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Foreman, four versions (Bell 
Telephone Co. of Canada Corp.). TV FILMs: 
Professor Calculus, series of 26; L’Art et son 
Secret, series of 13; Courrier du Roy, series of 
5 (Canadian Broadcasting Corp.). TV Com- 
MERCIALS: (Series): for DuPont of Canada, 
Canada Starch Co., Dow Brewery Ltd., B. Houde 
& Grothe Ltd. (Vickers & Benson Ltd.); Camp- 
bell Soup Co. Ltd., Trans Canada Airlines, Mol- 
son’s Brewery Ltd., Imperial Tobacco Co. of 
Canada Ltd., Montreal Trust Co., Canadian In- 
dustries Ltd., John Ritchie Co. Ltd., Lever Bros. 
Ltd., Wabasso Cotton Co. Ltd., Tilden Rent-A- 
Car (Cockfield, Brown & Co.); Canadian Pacific 
Airlines, Church & Dwight Ltd., Imperial To- 
bacco Co. of Canada Ltd., Federal Government 
Canada (McKim Advg. Ltd.); Burlington Hosi- 
ery Canada Ltd. (Donahue & Coe Ltd.); Kraft 
Foods Ltd. (J. Walter Thompson Co. Ltd.); 
Yervants Rugs Ltd. (Industrial Advg. Agcy.). 


QUEBEC: Quebec City 


LES FILMS LAVOIE 


477 Dolbeau St., Quebec City, Quebec 

Phone: 683-7601 

Date of Organization: 1949 

Hreménégilde Lavoie, Director 

Richard Lavoie, Asst. Dir. & Prod. Mgr. 

Therese Richard, Secretary 
SERVICES: Producers of motion pictures; indus- 
trial, educational films for TV commercials. 
Translations. FACILITIES: Full production facili- 
ties for all phases of motion picture photography. 
Studio, sound studio, recording, editing, anima- 
tion. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Produit de Santé (Laiterie 
City, Québec; Old Québec Gateway to Canada’s 
New Wealth (Le Soleil Ltéé); Ancillae Domini 
(Sisters Servant of the Holy Heart of Mary); 
Itarnitak; Operation Survie, montage and post 
syne (T. Beaudoin, Montreal). 


Production Review Copies 
—for year-around buyer reference 


* Extra copies of this useful 11th Annual 
Production Review issue may be obtained 
from Chicago office of publication at only 
$2.00. This annual edition is included (with 
other special feature issues) in all regular 
subscriptions at only $3.00 per year (do- 
mestic); $4.00 annually, outside U. S. 
Send check with order. 


REVIEW 





BUSINESS SCREEN 
INTERNATIONAL 


Section Two 


Film Producing Companies 
Outside the Continental 
United States and Canada 


Argentina 
Australia 
Denmark 
England 
Finland 


France 




















CANADA IS 
A FOREIGN 
COUNTRY 











Canada is the United States’ 
best friend and best customer 
— but it is a “foreign” country 
with its own identity, its own 
customs and its own national 
outlook. Wise Americans 
recognize this fact and tailor 
their message to Canadians. 
When it comes to films, most 
choose Crawley’s, Canada’s 
largest film production com- 
pany. 








Crawley Films Limtted 


181 Eglinton Ave. E. 
Toronto, Ontario 


19 FAIRMONT AVENUE 
OTTAWA, CANADA 


1467 Mansfield St. 
Montreal, Quebec 








TIESLER 


PRODUCTIONS 


Presently serving clients 


for whom we have produced 


at least three—or more— 


successful motion pictures. 


304 EAST 52nd STREET 
NEW YORK 22, N. Y. 
Plaza 5-7364 










PRODUCTION IN 


- C 


* 


Alexander Film Co. 


Balderas 36-602, Mexico D. F., 
Mexico 
Phone: 10-33-72 


(See listing under Colorado) 


AUDIOVICENTRO 


Ave. Cuauhtemoc 226, Mexico 7, 
D. F., Mexico 
Phones: 10-25-13; 10-30-29 


Cable: AUDIOVICENTRO 
Date of Incorporation: 1956 


Dr. David Grajeda, President 
Director 

Services: Spanish versions of for- 
eign films. Optical and magnetic 
sound recording. Dubbing. Anima- 
tion. Documentary, scientific and 
educational film production. Audio- 
Vex system (slides and records). 
TV commercials. Titling. Distribu- 
tion of Spanish language films. Fa- 
CmLiTies: Sound studios; Arriflex, 
Bolex, Cine-Kodak Special cameras; 
Ampex; Magnasyne, RCA sound; 
VI-Mex titles system. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTuRES: Agricultura, 
(International Cooperation 
Admin.) ; Operacion Prostatectomia 
(Ayerst Labs.); Untitled series of 
10 educational (University of Mex- 
ico). Fitmstrips: La Salud, series 
(American Embassy); Untitled 
sewing series (McGraw-Hill Book 
Co.). 


series 


R. K. TOMPKINS Y 
ASOCIADOS, S. A. de C. V. 


Cuauhtemoc 60, Mexico 7, D. F., 
Mexico 

Phone: 10-01-75 

Date of Organization: November, 
1952 

R. K. Tompkins, Managing 
Director 

N. P. Rathvon, Chairman of the 
Board 

F. K. Anderson, General Manager 

John Page, Sales Manager 


Services: Production of live-action 
and animated commercials and docu- 
mentaries. Revoicing of TV _ pro- 
grams and feature films in Spanish. 
Weekly newsreel. FAcILITIES: Acme 
and Oxberry animation stands; 
Mitchell and Arriflex cameras with 
synchronous, variable speed and 
stop-motion motors; Stancil-Hoff- 
man and Magnasynce magnetic re- 
cording systems; RCA sound chan- 
nel; 1000 sq. meter stage. 


RECENT PRODUCTIONS AND SPONSORS 
THEATRE SCREEN & TV COMMER- 
CIALS: for Ford, General Metors, 
Revion, Sanka Coffee, Carnation, 
Goodyear Tires, Bourgeois, Gillette, 
Pepsi-Cola, Lemont Shirts, Phillips, 
R.C.A., Celanese, Hunt’s, Viceroy. 
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LATIN-AMERICA 


PUERTO RICO 


& 


Alexander Film Co. 


Edificio El] Imparcial, Calle Com- 
ercio 450, San Juan, Puerto Rico 
Phone: 3-2898 


Haskel Marshal, Res. Vice.-Pres. 


(See listing under Colorado) 





® 
SOUTH AMERICA 


ARGENTINA 


AUDIO VISUAL 
ARGENTINA 


Alsina 1535 -6°-603/604, Buenos 
Aires, Argentina 
Phone: 46-0112; 46-0364 


Date of Organization: May, 1957 


Arnold E. Mirkowicz, Owner, in 
Charge of Management 

Mario Marino, Associate, in 
Charge of Design 

Patricio R. Azcuenaga, Assoc., in 
Charge of Analysis 

Eduardo Zavalet, Associate, in 
Charge of Production 


SERVICES: Two divisions—Film com- 
mercials unit producing film spot 
commercials for TV and _ screen 
advertising; General A-V_ services 
including industrial motion pictures, 
sound slidefilms, filmstrips, special- 
ized art, special advertising advisory 
services. FactLiTiges: Two 35mm 
animation stands, complete with spe- 
cial filmstrip attachment; two 16mm 
cameras, one 35mm camera; these 
cameras for live action and stop- 
motion; stage, sound and editing 
room; slide photography unit; slide 
and filmstrip printing; staff of 25. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: A cada barba le 
llega su Philips (Philips Argentina 
S. A.); Golden Service (Braniff 
International Airways, S. A.); The 
1961 (Peugeot Argentina S. A.); 
Fine Hospitality (Bols Argentina 
S. A.); Thousand Wells (South- 
eastern Drilling Co.); Doble W 
(Hiram Walker & Sons); Safety 
in Drilling (Shell Petroleum Ltd.) ; 
Motivation (Tecnica Industrial Ar- 
gentina). SLIpeFILMS: Safety in 
Drilling (Shell Petroleum Ltd.); 
Motivation (Tecnica Industrial Ar- 
gentina); Inside the Atom (Buenos 
Aires Univ.). 





BOLIVIA 


Potomac Films, Inc. 
Casilla 555 
La Paz, Bolivia 


Kenneth Wasson, Repr. 
(See complete listing under 
Washington, D. C.) 


SOUTH AMERICA: 


PERU 


ESTUDIOS 
CINEMATOGRAFICOS ROSELLO 


P. O. Bex 3116, Lima, Peru 
Phone: 30-553 


Date of Organization: 1952 


Jose Maria Rosellé, President and 
Treasurer 

R. De Nardo, Vice-President 

Luis Rosell6, Production Mgr. 


Services: Complete production of 


films, black & white and calor, 35- 
mm and 16mm, travel, newsreel, TV 
commercials, artistic, productions 
(drama, comedy, musical), docu- 
mentary, etc. FACILITIES: 16mm and 
35mm cameras, lighting, sound 
truck, magnetic and optic sound, 
b&w, 35mm and 16mm developing 
laboratories, etc. All services. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTURES: Ayer y Hoy 
(Laboratories Lusa); Accidentes 
Electricos (Ministerio Salud Pub- 
lica) ; Convencion Autos Ford (Ford 
Autos); Misslyn (Cox Brothers). 
THEATRE SCREEN & TV COMMER- 
CIALS: More than 200 for various 
clients. 


FILM PRODUCTION 


AUSTRIA 


Rampart Associates, Inc. 


Bergmillergasse 8, 
Austria 
Phone: 92-48-324 


Vienna 


Gunther von 
Executive 


Fritsch, 
Producer 


(See listing in New York City) 


Cc) 


HALAS & BATCHELOR 
CARTOON FILMS, LTD. 
Lysbeth House, Soho 
London W. 1, England 
Phone: GERrard 7681-2-3-4 
Date of Organization: 1941 
Studios: Dean House, 2, 3 & 4 
Dean Street, London W.1. Ani- 


mation Stroud, Church Road, 
Caincross, Stroud, Gloucester. 


Square, 


BRANCH OFFICES 
New York: c/o Louis de Roche- 
mont Associates, Inc., 380 Madi- 
sen Ave., New York 17. Phone: 
OXferd 7-0350. ILLINOIS: 134 
North LaSalle St., Suite 1300, 
Chicago 2. Phone: FInancial 
6-4384. John C. Oberly. 
FRANCE: Cinestyl, 400, Rue St. 
Honore, Paris le. Phone: Opera 
91-26. M. Jean Naudet. West 
GERMANY: Lumina Propaganda, 
Dusseldorfer Strasse 1, Frank- 
furt (Main). Phone: 33-45-26. 
Robert Muller. HoLLAND: 32 
Marsmanstraat Weesp, Amster- 

dam. A. C. Standen. 


John Halas, Director 

Joy Batchelor, Director 

S. Eckman, Jr., C. B. E., 
(U. S. A.), Director 


Services: Staff of 65 for animated 
film production for advertising and 
entertainment for television and 
cinema. Industrial, public relations 
and educational films. FACILITIES: 
Studio for both celluloid animation 
and 3-dimensional puppet, model 
animation. Five animation cameras, 
including an Oxberry; 3 model cam- 
era setups. Editorial and projection 
equipment for 35mm and 16mm. 


IN EUROPE 


HALAS & BATCHELOR: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoNn Pictures: For Better, For 
Worse (N. V. Philips’ Gloeilampen- 
fabrieken) ; Dam the Delta (Nether- 
lands Government). TV _ FILMs: 
Habatale, series of 13; Snip and 
Snap, series of 14 (A. B. C. Tele- 
vision Ltd.). TV COMMERCIALS: for 
various clients and advertising 
agencies. 


KINOCRAT FILMS LIMITED 


85 Cromwell Road, London 
S.W.7, England 
Phone: FRObisher 2242-3-4 


Date of Organization: 1937 


Associate Companies: Photo- 
graphic Illustration Limited; 
Sixteen Services Limited. 


Gerald Cookson, FIBP, Managing 
Director 

Brian Gibson, FIBP, Technical 
Director 

Innes Watson, Sales Director 

Ann Martin, Production 
Controller 

Odran Walsh, Head of Script 
Department 


SERVICES: Production of 16mm tech- 
nical, industrial, sales, TV and all 
other films for specialized purposes 
frqm script to screen, except proc- 
essing. Through associate compa- 
nies provide stiH photography, film 
strips, studio and production facili- 
ties for industrial units, recording, 
titling, animation, editing, shooting, 
etc. FACILITIES: Two sound stages; 
full 16mm editing and animation 
equipment; scripting; recording stu- 
dio with dubbing and postsyncing; 
preview theatre; 16mm _ Arriflex 
cameras; permanent technical 
crews. Represented in Manchester 
and Birmingham, England; South 
Africa, Australia and Canada. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Highland Fling 
(Castrol Motor Oils, C. C. Wake- 
field Ltd.); In Two Dimensions 
(National Cash Register Co. Ltd.); 
Plan for Progress (John Lysaght’s 
Bristol Works Ltd.); Racing and 
Roadcraft (Temple Press Ltd.); 
Dustbins Get the Sack (Reed Paper 
Group). Additional sponsors, no 
titles indicated: Government De- 
partments—Health, Agriculture, 
Foreign Office, Colonial Office, Cen- 
LISTING CONTINUES NEXT PAGE 
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TEL-Animastand with Electronic Zoom 
ANIMATION and SPECIAL EFFECTS CAMERA STAND 


Greatest Value in the Low Cost Field! 


TEL-Animastand is world famous—the most economical solution 
to all animation and special effects problems in Motion Pictures 
and Television. Embodies features of photo enlarger, movie cam- 
eras, micrometer, railroad roundhouse and all movements asso- 
ciated with much higher priced stands. Every type of variation for 
trick photography and optical effects such as pans, angle 

shots, montages, zooms, matching zooms, spins and quick 
closeups are accomplished by simply raising or lowering 

the camera—as well as Animation, Special Effects, Titles, 

Stills, Film Strips, Cartoons, Enlarging, Etc. Operator can 

also work comfortably in sitting position. 





A camera fitted to a movable, counterbalanced vertical 
carriage photographs the art work. Will accept even the 
heaviest 16mm or 35mm camera (Acme with stop motion 
motor illustrated). Accuracy is assured through precise 
registration of art work. The only difference between TEL- 
Animastand and the very expensive models is primarily a 
few rarely used special features. 








Electronic Zoom Control 


Features: 
Adjustable Dynamic Braking 
Constant Motor Torque at any speed 
Instant Response at any position 
Infinite Variable Speeds 
Basic Title Stand $1495 
Basic Stand with Compound $2995 


Basic Stand, Compound, 
Electronic Zoom 


Electronic Zoom 


TEL-Animastand with 
sliding 
ot 45 


® Reg. trademark 


May be purchased on Time- 
Payment or Lease Pian | 


6.0.5. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19, N.Y.—PLaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, Calif. — Phone: HO 7-2124 


ELEKTRA 


Studios Incorporated 33 West 46th Street New York 36, New York JUdson 2-3606 





$3740 
me | 




















1960 — Honors for 
Distinctive Motion Pictures 
from the United States: 
* San Francisco Film Festival 
* National Visual Presentation 
Association (2 Awards) 
Art Directors Club 
of New York (4 Awards) 
American Film Festival 
from England: 
* London Film Festival (2 Awards) 
* British Film Institute 
from France: 
* Tours Film Festival (2 Awards) 


* Cannes-Annecy Film Festival 








musifex ine 


45 w. 40 st., n. y. Cc. 


BRAND NEW 
MUSICAL SOUND EFFECTS 


@ A unique and inexpensive library of 
musical sound effects is now available on 
two LP records (4 sides) for outright 

sale with full rights for any use. 


@ Pings, boings, drum rolls, cymbal 
crashes, tympani slides and booms, 
celeste bridges, xylophone glisses and 
slide whistles—practically any musical 
effect required. 


@ Particularly useful for accenting 
important points in industrial and television 
films, TV commercials and slidefilms 


FLY - PHONE - WIRE - WRITE NOW 


Sob Velazco 














ci 6-406] 


COLOR CONTROL 


16mm ADDITIVE COLOR PRINTING 


Your 16mm color productions deserve the finest color 
printing available. Investigate TRIAD” scene-to-scene 


additive color control printing for your next production. 


Complete brochure 


and prices on request 


outbred) FILM LABORATORY, inc. 





wr 


3024 FORT WORTH AVENUE 


* FEOERA 1.86347 * DALLAS 11, TEXAS 


ENGLAND 


KINOCRAT FILMS: CONT'D. 


tral Office of Information; Anglo- 
American Corp.; British Aluminium 
Co. Ltd.; British Broadcasting 
Corp.; British Oxygen Co. Ltd.; 
Heinz Ltd.; Holland and Hannen 
and Cubitts Ltd.; Universal Sky- 
tours Ltd., ete. 


*® 


Marathon News 


73 Delamere Road, London 
W.5, England 


Maurice Ford, in charge 


(See listing in New York City) 


*® 


Washington Video 
Productions, Inc. 


203 Regent Street, London W1, 
England 


Howard Connell, Representative 


(See complete listing under 
Washington, D. C.) 


WORLD WIDE ANIMATION 
LTD. 


34 Cursitor Street, London E.C.4, 
England 

Phone: HOlborn 4683-4-5-6-7 

Date of Organization: 1955 

Hindle Edgar, Managing Director 

James Carr, Director 

V. L. Price, Secretary 


Services: Animated cartoon and 
puppet films, film credits and titles. 
FACILITIES: Same as World Wide 
Pictures Ltd. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Untitled diagram 
and cartoon films for Unilever Ltd.; 
Central Office of Information; Phil- 
ips-Eindhoven. TV COMMERCIALS: 
for various clients. 


WORLD WIDE PICTURES LTD. 


34 Cursitor Street, London E.C.4, 
England 
Phone: HOlborn 41683-4-5-6-7 


Date of Organization: 1942 


James Carr, Managing Director, 
Executive Producer 

Hindle Edgar, Company Director, 
Producer 

V. L. Price, Company Director, 
Company Secretary 


Services: 35mm and 16mm _ spon- 
sored public relations, documentary. 
training and sales films for indus- 
try and Government departments, 
TV programs. FActLities: Theatre 
and cutting rooms at Cursitor Street 
(fully equipped). Studio and record- 
ing theatre—Western Electric, at 
Clapham S.W.4. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: State Opening 
of Parliament (Central Office of 
Information); Outline of Deter- 
gency (Unilever Ltd.); Fuel for 
the Future (Philips-Eindhoven) ; 
Kerosine (Shell Petroleum Ltd.); 


BUSINESS 


WORLD WIDE: CONTINUED 


Milk is Big Business (Milk Market- 
ing Board); Arid Lands (UNE- 
SCO). 


WORLD WIDE TELEVISION 
FILM SERVICES LTD. 


34 Cursitor Street, London E.C.4, 
England 
Phone: HOlborn 4683-4-5-6-7 
Date of Organization: 1957 
Douglas Kentish, Managing 
Director 
James Carr, Director 
Hindle Edgar, Director 
V. L. Price, Secretary 
Services: All types of TV and 
cinema advertising films. FAaci.i- 
TIES: Same as World Wide Pic- 
tures Ltd. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: Serviced various 
clients during 1960 through the 
majority of principal advertising 
agencies. 


Co 


CINEMA et PUBLICITE— 
Société Anonyme 


24 Avenue Marceau, Paris 8eme, 
France 

Phone: BALzac 21-28 

Date of Organization: 1939 


Jacques Meynot, President 
Jacques Zadok, General Manager 
Charles Peiffert, Manager 
Pierre Picherit, Foreign Dept. 
Guy Brun, Maurice Chatelain, 
Pierre Grimblat, Christian Du- 
valeix, Robert Gudin, Bernard 
Lemoine, Producers 
Services: Advertising films, 35mm 
Eastmancolor and b&w for commer- 
cial TV and cinema—live action 
and stop motion. FACILITIES: Ex- 
hibition of advertising films in cine- 
mas. Exclusive screening rights in 
1432 cinemas in France, 550 in 
North Africa, 160 in West Africa, 
30 in Equatorial Africa, 19 in 
Madagascar. 
RECENT PRODUCTIONS AND SPONSORS 
THEATRE ADVERTISING FILMS: Du- 
Re cord Mon- 
dial (Hoover Washing Machine) ; 
Les conseils de Hippolyte, 
series of 7 (Paic); Fraicheur de la 
vie (Frigidaire, General Motors, 
France); C’est elle, series of 5 (La 
Régie Francaise des Automobiles 
Renault); Untitled, series of 7 
(Colgate Toothpaste); Untitled, 
series of 3 (Cadum Palmolive). TV 
COMMERCIALS: (series) for Philips; 
Lincoln Tobacco; British American 
Tobacco; Aspro; Phillips Petrole- 
um; Delco-Remy; Chevrolet, and 
others. 


valeix en Plein Cirage; 


V'oncle 


Halas & Batchelor 
Cartoon Films, Ltd. 
Cinestyl, 400, Rue St. Honore, 
Paris le, France 
Phone: Opera 91-26 
M. Jean Naudet, Representative 
(See complete listing under 
London, England) 
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FRANCE 


Robert Lawrence 
Productions 


5 Avenue Velasquez 
Paris 8e, France 


Jacques de Faramond, 
General Manager 


(See listing under New York City) 


LES ANALYSES 
CINEMATOGRAPHIQUES 


6 rue Francois Premier 
Paris 8eme, France 
Phone: BALzac 40-58 


Date of Organization: 1947 


Georges Rozé, General Manager 

Jean Vincent, Sales Manager 

Robert Arquer, Production Mgr. 
Services & FACILITIES: Department 
Production and Realization: Docu- 
mentaries, industrial and sales pro- 
motion films, 16mm and 35mm and 
filmstrips. Department Ultra- 
Ralenti: Studios with high speed 
Kodak camera. Department Film: 
Editing, titles, effects, synchroniza- 
tion, dubbing (cutting rooms, pro- 
jection rooms). Department Equip- 
ment: Authorized dealer for Bell 
& Howell. Department Edition: 
Diffusion and sale of sales-training 
films. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Manureva—Girl 
of Tahiti; Spring in Paris; Travel- 
ling Through France (Air France) ; 
Tentez Que Diable (Arthur Mar- 
tin). SLIDEFILMS: Jouez Gagnant; 
Deux Roues ... Une Vie; L’Auto- 
mobile D’Hier A Aujourd ’Hui 
(Mobil Oil Francaise). 


LES FILMS PIERRE REMONT 

35 rue Washington, Paris 8eme, 
France 

Phone: ELYsées 95-70 

Date of Organization: July, 1949 

Date of Incorporation: June, 1956 


Pierre Remont, President 
Raymond Barré, Business 
Manager 
Monsieur Dimka, Co-Producer 
Albert Champeaux, Director, 
Animation Department 
Jean-Pierre Ganancia, 
Production Manager 
Raymond Kerba, Producer 
Philippe Condroyer, Producer 


SERVICES: Production of motion pic- 
tures and commercials; live, anima- 
tion, cartoon, stop-motion, special 
effects. FACILITIES: Two studios; 
animation, special effects, art de- 
partments; cameras, etc. 
RECENT PRODUCTIONS AND SPONSORS 
PROGRAMS & COMMERCIALS: Jeux de 
Volant .(Sté Shell-Berre, France) ; 
Lexington (Lexington, Holland) ; 
Stop—Encombrement (Michelin, 
France); Paris—Tokyo; New York 
-Stockholm (Pond’s, Geneva); 
New York—Stockholm (Kodak, 
New York); Lights of Paris (Re- 
nault, France); Park Band (Piels, 
New York); Prefontaine (Ste Du- 
bonnet, France). 


These Exclusive Review Reports Are 
Copyrighted by Business Screen 


*® 


Marathon Newsreel 


12 Rue Lapegrere, Paris 
18 E, France 


Jean Magny, in charge 
(See listing in New York City) 


Vavin, Inc. 
(Video & Visual 
Information Films) 


72 Boulevard Raspail, Paris 
XVI, France 
Phone: LITtre 99-61 


Mme. Yvonne Oberlin, Manager 
(See listing in New York City) 


C) 


CENTRALFILM G.m.b.H. 


Monckebergstrasse 19, Hamburg 
I, Germany 
Phone: 33-72-27 


Date of Organization: 1959 


Associated Companies: Central- 
film A/S, Copenhagen, Den- 
mark. Oy Centra-film Ab, Hel- 
sinki, Finland. Centralfilm A/S, 
Oslo, Norway. AB Centralfilm, 
Stockholm, Sweden. 


Erik F. Gustavsson, General Mgr. 
SERVICES: Production of motion pic- 
tures, slidefilms. FACILITIES: Neces- 
sary equipment for film production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures & OTHER ACTIVI- 
TY: Untitled for Lintas (Unilevers 
Advg. Co.); Henkel; Mason & 
Ferguson: J. Walter Thompson; 
McCann-Erickson. Also see listings 
of Associated Companies. 


Halas & Batchelor 
Cartoon Films, Ltd. 


Lumina Propaganda, 
Dusseldorfer Strasse 1, 
Frankfurt (Main), West 
Germany 

Phone: 33-45-26 

Robert Muller, Representative 


(See complete listing under 
London, England) 


LAUX TONBILDSCHAU KG. 


An der Hauptwache (Schiller- 
strasse 2), Frankfurt (Main), 
West Germany 

Phone: Frankfurt (Main) 27441 


Date of Organization: 1947 


Helmut Laux, President 

Achim Koch, Vice-President 

Ehrenfried Fischer, Production 
Manager, Sound Slidefilms 

Wolfgang Fuchs, Technical Prod. 
& Export Manager 

Dr. Herbert Koch, Manager, Sales 
Promotion Dept. 

Dr. Paul Koch, Administration 
Director 

Werner Harzer, Art, Animation 
Director 

Erik Fenn, Manager of 
Photography Dept. (Continued) 
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musifex 1ne 


45 w. 45 st., n. 3 


COMPLETE 


MUSIC & SOUND EFFECTS 
SERVICE 


¢ BACKGROUND MUSIC SCORING 


e SOUND EFFECTS 


¢ MUSICAL SOUND EFFECTS. 


e INDUSTRIAL MUSIC LIBRARIES 


FOR LEASE ... 
¢ ORIGINAL SCORES 


¢ SOUND EFFECTS LIBRARIES 


FOR SALE... 


Musifex talent proven on 
over 4,000 productions. 


FLY - PHONE - WIRE - WRITE NOW 


Sob Velazeo 
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A NEW OFFICE 
IN THE 


HOLLYWOOD AREA 


BRUCE HENRY 


Votion Picture Scripts 


17329 CASTELLAMMARE DRIVE 
PACIFIC PALISADES, CALIFORNIA 


GLADSTONE 4-2310 
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LaBelle Combines Film-strip and Tape in the 


“Tutor” Automatic Audio-Visual Projector 


Introduces a New Dimension for Creative Imagination! 


Think of it—no records to break, 
change, jump, wear out or cause 
accidental tripping of the picture 
change due to similar frequencies 
on the reeording. Think of it—no 
tape threading . . . simply slide in 
cartridge and go. The story un- 
folds continuously and automati- 
cally .. . the story you so proudly 
produced is presented with bril- 
liant pictures—high fidelity sound 
—fully automatic. 

Unleash your bold new ideas 
for punch and drama. Sequence 
shots add animated action, charts 
built up in separate scenes save 
the punch picture for the punch 
line. The silent signal on a separate 
track on the tape commands a new 
picture to appear . always in 
perfect synchronization to the 
sound 

No longer is “Costs too much!’ 
a deterrent. Now this type of live, 
actionized-projection program can 
be made to meet the most restric- 


LaBelle “Tutor” with cartridge— 
also in reel type tape 
tive budget. No longer is “Not 
ready yet!” a valid reason for de- 
lay. Now story and pictures can 
be brought up to the minute and 
inexpensively at that, whethe 
there’s a new addition being plan- 
ned, or a new executive starting 
soon, or a new product going to 
be introduced, or a change in 
packaging or design planned. 
See and hear a LaBelle “Tutor” 
get the facts—arrange for 
demonstration. Write to LaBelle 
Industries, Inc., Dept. B, Ocono- 


mowoc, Wisconsin. (Adv.) 








IN THE PACIFIC 
NORTHWEST IP? 
RARIG FILM 
PRODUCTIONS 


For complete productions 


For superb photography 


* For topflight writing 


* For sound stage 


* For Westrex Sound Recording 


For art, layout, production & animation 


For expert cutting 


¢ For library scenes 


Rarig Film Productions 


5510 University Way + 


Seattle, Washington «+ 


LAkeview 2-0707 





GERMANY 


LAUX TONBILDSCHAU: CONT'D. 


SERVICES: Producers of sound slide- 
films for business and industry, 
domestic and abroad. FACILITIES: 
Necessary equipment and personnel 
for production of slidefilms. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Mit weniger Menschen 
Arbeit bewdltigen (Interna- 

Business Machines); Das 
Fahrerlebnis—Kapitin mit 
Hydra-Matice (Opel); Hostalen 
(Farbwerke Hoechst); Liegen Sie 
richtig mit Ihrem (Con- 
tinental); Das Schicksals 
(Coca-Cola). 


ve h r 
tional 


neue 


Gewinn 


Rad des 


Potomac Films, Inc. 
8 Martiusstrasse, 
Munich, West Germany 


Dr. Norman P. Schenker, 
Representative 


(See complete listing under 
Washington, D. C.) 


HOLLAND 
CARILLON FILMS N.V. 


Koninginnelaan 45, Rijswijk, 
(The Hague), Holland 

Phones: 986765-6-7 The 

Cable Address: 
TheHague 


Date of Organization: October, 
1949 

Ted de Wit and Gerard J. Rau- 
camp, Managing Directors and 
Executive Producers 

H. G. C. Bergman, General 
Manager 

John van der Steen, Script & 
Narration Dept. Head 

Prosper Dekeukeleire, Camera 
Department Head 

Nico van Baarle, Art Director 

Peter Konings, Sound Depart- 
ment Head & Foreign Version 
Dubbing Service 

Eva van Beverwijk, Editing 
Department Head 

André de Vries, Animation 
Department Head 

Puck Vrolijk, Commercial Still 
Photography Dept. Head 

M. J. Gascard, Administration 
Department Head 


Hague 


CarillonFilms 


SeRvIcES: Complete production serv- 
ices from script to screen in 35mm 
and 16mm color, live-action, anima- 
tion and soundslides. Specialists in 
public relations, tourist and sales 
promotional films; TV commercials 
and spots. Distribution arrange- 
ments for sponsored films. Special 
equipped studio and narrators for 
foreign versions dubbing services. 
Foreign narrations in authentic 
idiom: French, German, Spanish, 
Portuguese, Brazilian, Dutch, Dan- 
ish, Swedish, Norwegian, Italian, 
Arabic. FacrLities: Shooting stage: 
Newman Sinclair, Arriflexes, Bell 
& Howell, Cine Kodak Specials, 16- 
mm and 35mm cameras; blimps, 
dollies, booms; 60,000 watt lighting 
equipment: sound with Philips 4 
channel 174mm, 4 channel 35mm 
and 4 channel twin or triple track 
35mm stereophonic sound; Leevers- 
Rich sound recording system with 


HOLLAND 


CARILLON FILMS: CONT'D. 


synchro-pulse; fully automatic 35- 
mm Crass-Berlin animation camera 
and stand; 40-seat screening theatre 
for 35mm and 16mm and double- 
head magnetic soundtracks; script 
department with research library; 
easting files, sound effects and 
music library; cutting room facili- 
ties with 35mm Steenbeck (Cinema- 
scope) for magnetic tracks in 17%- 
mm and 35mm; 35mm Acmiola; 16- 
mm, 17%mm and 35mm Moviola 
with soundtracks. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Bread To-Day 
(Royal Netherlands Fermentation 
Industries Ltd.); Anatomy of an 
Industry (Philips Electrical Co.) ; 
Candid Europe; Holland, Memor- 
ably Yours (KLM—Royal Dutch 
Airlines); Lyril (Unilever); Mare 
Liberum (Royal Navy). 


Halas & Batchelor 
Cartoon Films, Ltd. 


32 Marsmanstraat Weesp 
Amsterdam, Holland 


A. C. Standen, Representative 


(See complete listing under 
London, England) 


ITALY 


Gilbert Altschul 
Productions, Inc. 
Via Aristide Leonari 67, 
Rome, Italy 
Rodolfo Besesti, in charge 
(See listing in Chicago, Ill.) 


*% 


Marathon TV Newsreel 
Via Lucrezia Caro 12, Rome, Italy 
Giovanni Pucci, in charge 


(See listing in New York City) 


SWITZERLAND 


Vavin, Inc. 
(Video & Visual 
Information Films) 
31 Grande Rue, Geneva, 
Switzerland 
Phone: 26-21-27 
N. Z. Moreno, Vice-President 
and Manager 


(See listing in New York City) 


Overseas Producers Invited 
to Submit Listing Text 


Producers in lands world- 
wide are invited to submit list- 
ing data for these pages. 
Write: Production Review 
Editor, c/o BUSINESS SCREEN, 
7064 Sheridan Road, Chicago 
26, Ill. for free invitation 
forms to submit listing. 
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Ree 


e 


ESTUDIOS MORO S. A. 


Los Mesejo 15, Madrid, Spain 

Phone: 251-18-00 

Date of Organization: 1950 

U. S. Sales Office: Master Films 
Distributors, Inc., 509 Madison 
Ave., New York, N. Y. 
Phone: MUrray Hill 8-8227. 
George Caputo, Manager 


Santiago Moro, 

Jose Luis Moro, 
Manager 

Eduardo Augustin, Sales Dir. 

Felix Carrasco, Production 
Director 


General Mgr. 
Animation 


SERVICES: Commercial and TV 
films; documentary films; short 
subjects in live action or cartoons. 
FACILITIES: Studios with three 
stages; model animation stage; car- 
toon animation studio equipped with 
35mm animation stands; dubbing 
and recording. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Burlesque (Gal- 
lina Blanca of Spain); The Swan 
Lake (Movado Watch Co. of Swit- 
zerland); Aujourd’Hui Tout S’Ar- 
range (White Cross of Belgium) ; 
Calico Cat (Kellogg’s of New 
York); The Golden Bridge (Wil- 
liams & Humbert Ltd. of London). 


Potomac Films, Inc. 
Juaquin Maria, 
Madrid, Spain 
Hugo Serra Hamilton, 
Representative 


Lopez 68 


(See complete listing under 
Washington, D. C.) 


estudias 


LOS MESEVO, I5 - MADRID-# ‘SPAIN 
IN USA: ty FILMS, INC ~ 
509 MADISON AVE NEWYORK 22 NY. 


COMMERCIALS 


FOR 


TV < THEATERS 


+ 
T Prize OF MODEL ANIMATIONS 
cannes 1959 


1" prize OF CARTOONS 
venice 1960 


ANNUAL PRODUCTION 


SCANDINAVIA 


DENMARK 


CENTRALFILM A/S 

Astrids vej 13, Copenhagen, 

Denmark 

Phone: 50-51-63 

Date of Organization: 1961 

Associated Companies: Oy Cen- 

tra-film Ab, Helsinki, Finland. 
Centralfilm G.m.b.H., 
Germany. Centralfilm A/S, Oslo, 
Norway. AB Centralfilm, Stock- 
holm, Sweden. 

Erik Witte, 
SERVICES: Motion pictures, 
film production. FACILITIES: 
tion equipment as needed. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures & OTHER ACTIVI- 
TY: Untitled for Lintas. Also see 
listings of Associated Companies. 


*% 


MINERVA-FILM A/S 


Toldbodgade 18, 
Denmark 
Phone: Minerva No. 1 


General Manager 


slide- 
Produc- 


Copenhagen K, 


Date of Organization: July, 1936 
Torben Madsen, President 
Ingolf Boisen, Vice-President 
Jorgen Roos, Chief Director 
Hans Christensen, Director 

Ole Berggreen, Director 

Niels Drechsel, Production Mgr. 


SERVICES: Motion pictures in 16mm 
and 35mm color and b&w; slidefilms. 
Specialties: industrials, sales, pub- 
lic relations, TV, education, train- 
ing, medicals, documentary and 
merchandising. FACILITIES: Com- 
plete 16mm and 35mm camera, light- 
ing and sound production equip- 
ment; cutting and screening rooms; 
shooting stage; special effects; ani- 
mation; storyboard personnel; 
script writers; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Oppe Over Byen 
(Danish Employers Confederation) ; 
Danish Design; The Faroe Islands 
(Danish Government); Uglemose 
(Kobenhavns Handelsbank); The 
Last Winter, feature (self-spon- 
sored). 


FINLAND 


OY CENTRA-FILM Ab 


Norra Esplanadgatan 25 b, 
Helsinki, Finland 
Phone: 31-949 


Date of Organization: 1960 


Associated Companies: Central- 
film A/S, Copenhagen, Den- 
mark. Centralfilm G.m.b.H., 
Hamburg, Germany. Central- 
film A/S, Oslo, Norway. AB 
Centralfilm, Stockholm, Sweden. 

Mrs. Singa Sandelin, General 
Manager 

Arne Nilsson, Production Mgr. 


Services: Motion pictures for gov- 
ernment, business and _ industry. 
LISTING CONTINUES NEXT PAGE 
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Hamburg, 


INDUSTRIAL FILMS 


plevision graphics inc. 


TELEVISION COMMERCIALS 


369 LEXINGTON, N.Y.C. / MURRAY HILL 6-5255 











CAMART DUAL SOUND EDITOR 


Edit single or double system 
16mm or 35mm optical sound. 
Edit single and double system 
Mangastripe or double system 
magnetic sound. Use with any 
16mm motion picture viewer to 
obtain perfect lip-sync matching 
of picture to track. 
Works from right to left or left 
to right. 
Dual Editor, without viewer $195.00 
Zeiss Moviscop Viewer . . 89.50 
Special Editor-Viewer 
Combination 


CAMART CORE 
DISPENSER 


Keeps film 
cores handy 
at all times. 
Attach to 
work table or 
wall. Easy to adapter 
remove— P @ Elimi 
easy to fill. % nates 


All aluminum cinching or 
abrasions 


269.50 
CAMART TIGHTWIND ADAPTER 


@ The only 


tightwind 


construction. 
Adjustable to 
16mm or 
35mm cores. NO 
7 SLIPPING 
Sizes ; 
@ Fits any 
(Lengths) id a 
16” .$ 9.50 35mm 
24” . 11.50 rewind 
36” 14.50 All items F.O.B. New York 


w CAMERA MART i 


1845 BROADWAY 


$34.95 


(at 60th St NEW YORK 23 - Plaza 7-6977 ~ Coble: Comerar 











VISUAL AIDS 


® 


MOTION 
PICTURES 


© 


SLIDE FILMS 


® 
SEYMOUR 


ZWEIBEL 
PRODUCTIONS 
INC. 


ELEVEN EAST FORTY-FOURTH ST. NEW YORK CITY 


PLANNING AND PRESENTING THE SALES, TRAINING AND MERCHANDISING MESSAGE WITH 








DEPHOURE Studios, Inc. 


782 Commonwealth Ave., 
Boston 15, Mass. 
BEacon 22-5722 


Motion 
Pictures 
to Meet 
Every 
Requirement 


FINLAND 


OY CENTRA-FILM: CONT'D. 


FACILITIES: Film studios with cam- 
eras, cameramen, recording and cut- 
ting equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures & OTHER ACTIVI- 
TY: Untitled for Lintas; U P O; 
Volvo; Finnish Post Office Bank 
Organization; Remington, and other 
sponsors. Also see listings of As- 
sociated Companies. 


NORWAY 


CENTRALFILM A/S 
Akebergveien 56, Oslo, Norway 
Phone: 67-63-93 


Date of Organization: 
1952 


August, 


Associated Companies: Central- 
film A/S, Copenhagen, Den- 
mark. Oy Centra-film Ab, Hel- 
sinki, Finland. Centralfilm G.m.- 
b.H., Hamburg, Germany. AB 
Centralfilm, Stockholm, Sweden. 


Knut-Jorgen Erichsen, Managing 
Director 
Kjell Austad, Production Director 


SERVICES: Production of all types 
of sponsored films and _slidefilms. 
FACILITIES: Studio with 200 KW; 
35mm and 16mm cameras; record- 
ing and cutting equipment; theatre. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Lilleborg-Lade 
(Norwegian Unilever Associate); 
Untitled films for Esso; Philips; 
Renault; nearly 50 films for the 
Norwegian market. SLIDEFILMS & 
TV COMMERCIALS: for various spon- 
sors and Finland and Germany. Also 
see listings of Associated Compa- 
nies. 


SVEKON FILM 


Seiersbjerget 7, Bergen, Norway 
Phone: 14688-14680 


Date of Organization: 1950 


Haakon Sandberg, Owner, 
Managing Director 

Sverre Sandberg, Owner, 
Managing Director 


SERVICES: 16mm and 35mm _ film 
production for documentary, educa- 
tional, public relations and TV 
films. FACILITIES: 16mm and 35mm 
sound recording studio, 16mm single 
and double system equipment; 16- 
mm and 35mm cameras. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: How to Sell 
Paint (Monopol); Med Klover Som 
Merke (Kloverhuset); Bergen Anno 
1960 (Bergens Privatbank); Am- 
bassador (Lepsoe); Youth Hosteel- 
ing (Norwegian Youthhosteeling 
Assn.). 


Production Review Supplement 


A supplement to this 11th Annual 
Production Review will include addi- 
tional listings and corrections re- 
ceived after deadline dates. Please 
send text to our Chicago offices. 


BUSINESS 


SWEDEN 


AB CENTRALFILM 


Kakniis, Stockholm, Sweden 
Phone: 63-14-30 


Date of Organization: 1947 


Associated Companies: Central- 
film A/S, Copenhagen, Den- 
mark. Oy Centra-film Ab, Hel- 
sinki, Finland. Centralfilm G.m.- 
b.H., Hamburg, Germany. Cen- 
tralfilm A/S, Oslo, Norway. 


P. O. Nuhma, Managing Director 
Arne Nilsson, Production 
Manager 


SERVICES: Production of all types 
of sponsored films and _slidefilms. 
FACILITIES: Film studios with cam- 
eras, cameramen, recording, cutting 
equipment, modern laboratories, etc. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures & SLIDEFILMS: 
Untitled for Lintas; Facit, AB 
Volvo; Findus; ASEA; Electrolux, 
and other sponsors. TV CoMMER- 
CIALS: for Great Britain, Germany 
and Finland. Also see listings of 
Associated Companies. 


FORBERG—FILM AB 


Kungsgatan 27, Stockholm, 
Sweden 

Phone: 111655 

Date of Organization: 1934 


E. Forberg, Pres., Gen Mgr. 

O. Forberg, Assistant 

T. Hultgren, Executive 
Treasurer 

H. Peters, Director 

K. Pill, Art Department 


Sec. & 


Services: Motion pictures in 35 and 
16mm and slidefilms for industrial, 
sales and personnel training. Fa- 
CILITIES: Camera and lighting for 
35 and 16mm motion pictures; sound 
recording; complete facilities fo 
sound slidefilms. 

RECENT PRODUCTIONS AND SPONSORS 
MoTiIon Pictures: Timber Floating 
Device (Water Building Bureau). 
SLIpEFILMsS: Seven untitled (Swed- 
ish Society for Mental Health); 
Board and Plywood (Swedish Cellu- 
lose Co.); ABC on ASG (Swedish 
Transports); On _ Boilers 
(Husqvarna Arms Factory Inc.) ; 
Care of Volkswagen (Scania- 
Vabis); Supervision and Mainte- 
nance of Pneumatic Tools (Atlas- 
Copco); Mineral Wool (Swedish 
State Forest Industries); Stave 
Linings for Ball Mills (AB Bofors) ; 
Diesel-Electrie Generators (Royal 
Swedish Road and Waterbuilding 
Board); Modern Floors (Casco). 


Goods 


AB SVENSK FILMINDUSTRI 


Kungsgatan 36, Stockholm, 
Sweden 

Phone: 221400 

Date of Organization: 1907 

C. A. Dymling, Managing 
Director 

B. Lauritzen, Head Sponsored 
and Documentary Dept. 

B. Almberg, Producer-Director 

Karsten Wedel, Producer-Director 

Gésta Werner, Director 

Nils Jerring, Director 

LISTING CONTINUES NEXT PAGE 
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SWEDEN 


SVENSK FILMINDUSTRI: CONT'D. 


B. Forslund, Producer, 
Educational Films 
L. Krantz, Distribution Officer 


SERVICES: Production and distribu- 
tion of documentary, sponsored, ad- 
vertising and educational films. Fa- 
CILITIES: Six studios, including 
sound department. Owning and/or 
controlling over 100 leading Swed- 
ish cinemas. Leading Swedish dis- 


tribution of sponsored and educa- 
tional films. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Virgin Spring, 
etc. (feature release); Souvenirs 
from Sweden and other films for 
the Swedish Institute; ASEA; 
Royal Swedish Water Power Board; 
Savings Banks Promotion Board, 
etc. THEATRE & TV COMMERCIALS: 
for Colgate-Palmolive; Sunlite-Uni- 
lever; Beecham’s International; 
Reckitt & Colmans; Findus; Volvo, 
and others. 
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FILM PRODUCTION 


KENYA 


FACTUAL FILMS LIMITED 


P.O. Box 8290, Nairobi, Kenya 
Phone: 27704 


Date of Organization: 1958 


John C. Gee, Managing Dir. 
Luke Broadley, Technical Dir. 


SERVICES: Producers of 35mm and 
16mm documentary, advertising and 
industrial films. Services of equip- 
ment, personnel and general assist- 
ance available to other units visit- 
ing territory. Footage shot for over- 
seas buyers. Mobile cinema oper- 
ators. FACILITIES: Production and 
recording studio; 16mm and 35mm 
cameras and equipment. 


RECENT PRODUCTIONS AND SPONSORS 
THEATRE ADVERTISING FILMs: 
Crown Kerosine (Shell Co. of East 
Africa Ltd.); Philips Radio (Phil- 
ips, Holland); Tusker Beer (East 
African Breweries); Ever Ready 
Batteries (Equipment Ltd.); Singer 
Sewing Machines (Singer Sewing 
Machine Co.). 


IN AFRICA 


SUDAN 
SUDAN PUBLICITY CO. LTD. 


Publicity House, Khartoum, Sudan 
Phone: Khartoum 71046-7 


Cable Address: Publicity 
Date of Organization: 1950 


Hamish Davidson, Managing 
Director 
Gabriel Tokatleian, Prod. Sup. 
Abdel Rahman Ziada, A. V. 
Supervisor 

Services: 35mm and 16mm b&w 
and color films; 35mm b&w and 
color sound filmlets; soundtracks in 
Arabic, English, French, Greek. 
Faciuities: Air conditioned sound 
studio; art, carpenter shop, produc- 
tion offices. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Oasis (Blue Mile 
Brewery Ltd.); Vital Spark 
(Champion Spark Plugs); Refresh- 
ments of Friendship, series of 5 
(Pepsi-Cola); Your Cotton (Sudan 
Cotton Publicity Committee) ; Robia 
(Tootah, Broadhurst, Lee Co.). 


FILM PRODUCTION: 


J 
AUSTRALIA 


AUSTRALIAN INSTRUCTIONAL 
FILMS PTY. LTD. 


6 Underwood Street, Sydney, New 
South Wales 

Phone: BU 6557 (Sydney) 

Date of Organization: 1951 

Lex Halliday, Director 

Jean Halliday, Director 

Philip J. Pike, Production Mgr. 

Margaret Arditto, Distribution 
SERVICES: Production for screen and 
TV specializing in 16mm and 35mm 
color and b&w; world-wide loca- 
tions, specifically Australia and ad- 
jacent Pacific islands; general re- 
search and scripting; educational 
and scientific advising facilities; 
cued musical scores composed, sym- 
phony orchestra’ recordings ar- 
ranged; equipped to provide ad- 
visory service to overseas film and 
TV companies on location in Aus- 
tralia (as with Warner Bros. “The 
Sundowners”). FAcILITIES: 35mm 
Arriflexes and 16mm Cine Specials, 
blimped; studios, theatrette, com- 
plete lighting; dollies; 1742mm mag- 


11TH ANNUAL PRODUCTION 


PACIFIC & FAR EAST 


netic film, %4” tape recorders; cam- 
era car; editing facilities; Moviolas; 
synchronizers, etc. Editing, research 
and scripting staff. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Horizons Under- 
ground (Peko Copper Mines); Ant 
Menace (Dept. of Agriculture): 
Meat—with Care! (State Met. Meat 
Board); and others. 


CAMBRIDGE FILM AND TV 
PRODUCTIONS PTY. LTD. 


221 Pelham St., Carlton N.3, 
Melbourne, Victoria 

Phones: 34-2166-7-8 

Cable: CAMFITEL, Melbourne 

Date of Organization: 1949 

W. V. Morgan, Chairman 

George Morcom, General Mgr. 

Neil Duncan, Secretary 

Dennis Trewin, Film Dir. in 
Charge Production 

John Atkinson, Chief C’man. 


LISTING CONTINUES NEXT PAGE 
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The Far East’s Finest Studios... 
You Can't Do Better Chan Use 


* Cathay Film Services Limited, Singapore 
for live-action Cinema and T.V. Commercials, for 
Film Coverage and Documentaries. 35mm and 


16mm. Color and Black and White. 
and 
* Cathay Film Services Limited, Hong Kong 


for Animated Cartoon Commercials in 35mm and 


16mm, Color and Black and White. 


All Major Advertisers in S. E. Asia Have 
Cheir Films Made by— 


CATHAY FILM SERVICES LIMITED 


© SINGAPORE e HONG KONG 
Cathay Building, Singapore 9 Princess Building, Nathan Road 





Traid Professional Portable Hot Splicer 


BUILT-IN 
CARBIDE SCRAPE 
BLADE 


BLADE GUARANTEED FOR LIFE!* 
Model 135 (for 35 or 16 mm film) 
Model 116 (for 16 or 8 mm film) 
Seraper Pat. No. 2544082 
See your a dealer or write to Traid Corporation for Specifica- 


tion Sheet No. 
i TRAID CORPORATION 


17136 Ventura Blvd., Encino, Calif., Telephone TRiangle 3-3373 or STate 8-2210 


Gvorantee: Should blade need sharpening, Traid will sharpen for nominal hand! 
charge of $1.00. — a “e 














FOR MEDICINE 
EDUCATION 
INDUSTRY 
TELEVISION 


(Be Ee 


OF FILM MAKING 


STURGIS-GRANT 
PRODUCTIONS, INC. 
322 


East 44th Street, New 


Murray Hill 9-4994 


at 


York 


17, N.Y. 





* Consultants 
* Producers 


* Salesmate 


creates 


selling 


Rossmore Productions 


slidefilms 


& motion 


pictures 


50 East 42nd Street, 
New York 17, N.Y. 
Murray Hill 2-3625 


AUSTRALIA 


CAMBRIDGE FILM: CONT'D. 


Barry Woodhouse, Asst. C’man. 
Ron Haymes, Sound Recordist 
Kevin Franzi, Film Editor 
Barbara Millar, Animation 
Barbara Shaw, Prod. Asst. 
Tricia Tatham, Reception 


SERVICES: Producers of all types of 
commercial motion pictures and 
slidefilms; theatre and TV commer- 
cials, business and industrial films, 
television slides. FactLities: Ani- 
mation department with 35mm and 
16mm Oxberry type tables; sound 
stage with comprehensive 35mm 
and l6mm camera equipment; 
double system recording on 174mm 
sprocketed magnetic film; preview 
theatre with interlock facilities, 35- 
mm or 16mm; complete still pho- 
tography department. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Pattern for Liv- 
ing (1.C.1.A.N.Z.). THEATRE & TV 
COMMERCIALS: for Kodak Pty. Ltd.; 
Balm Paints; Victorian Milk Board; 
Neptune Oil Co.; BP Australia Ltd.; 
Brockhoffs Biscuits; Spencer Motors 
Pty. Ltd.; Volkswagen Ltd.; Hart- 
ford House Laboratories; Albright 
& Wilson Pty. Ltd.; Maeder Salons. 


SENIOR FILM 
PRODUCTIONS PTY. LTD. 
88 Acland St., St. Kilda, 
Melbourne, Victoria 
Phone: 94-2427 


(see above) 


SENIOR FILM: CONTINUED 


Date of Organization: June, 1960 


David J. Bileock, Prod. Dir. 

Nicolas Vastchenko, Tech. Dir. 

Nigel J. Tulloh, Admin. Dir. 

Mervyn L. Hughes, Sales Dir. 

Leonard G. Heitman, Dir. of 
Photography 


Services: Production of 16mm and 
35mm motion pictures, b&w or color, 
sound or silent for documentary, 
industrial, sales training and pro- 
motion; theatrical shorts and 
trailers for advertising or enter- 
tainment; TV commercials. Sound 
slidefilms for sales training and 
promotion, industry; slides for TV. 
FaAcILities: Complete sound stage, 
fully treated acoustically; disc, film 
and tape recording including stereo- 
phonic; multiple channel dubbing 
and interlock, closed circuit TV, 
projection theatre equipped for 16- 
mm and 35mm; processing labora- 
tory; editing and cutting rooms; still 
photography department; art and 
scripting services; full equipment 
in cameras, lighting, sound, editing 
and projection. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The World Is 
Yours (Stewart Moffat Travel Pty. 
Ltd.); Surf Carnival (Anode Latex 
Co. Pty. Ltd.); Selling the Cus- 
tomer (Gold Cross Shoes Pty. Ltd.) ; 
Armstrong 500 (Volkswagen Pty. 
Ltd.). Stiweri.ms: Servicing the 
Ford Falcon (Ford Motor Co. of 
Aust. Pty. Ltd.); All Seasons Room 
Heater (Frigidaire Aust., G.M.H.). 


FILM PRODUCTION 


EDUCATIONAL FILM 
EXCHANGE, INC. 

3 Ginza Nishi 6-Chome, 
Chuo-Ku, Tokyo, Japan 

Phone: (571) 9351-5 

Date of Organization: February, 
1949 

Branch Offices: Tokyo, Osaka, 
Nagoya, Fukuoka, Sapporo, 
Kanazawa, Takamatsu, Fuku- 
shima. 

). Kanazashi, President 

). Ikeda, Managing Director 

. Iseki, Director 

. Hirao, Studio Manager 

@ Katagiri, Kwanto General 
Manager 

S. Tanaka, Kwanto Branch Mgr. 

Kikuchi, Hokkaido Branch 

Manager 

‘. Yano, Kwansai General Mgr. 
’. Kuroda, Kwansai Branch Mgr. 

M. Imaizumi, Chubu Branch Mgr. 

Y. Yabe, Kyushu Branch Mgr. 


Services: Production and distribu- 
tion (also renting film libraries) of 
educational and cultural films; 
children’s films (dramas and ani- 
mation); sponsored and TV films 
and commercials. FACILITIES: 21,648 
sq. ft. studio; four stages, 4,592 
sq. ft.; other buildings, 3,936 sq. 
ft.; 600,000 watts power supply; 
600,000 watts lighting. Parvo, Arri- 
cord, Special Cine-Kodak, Mitchell, 
Bell & Howell Filmo cameras; 35- 
mm animation stands; Topcon, 
Primo, etc., still cameras; manage- 
ment and staff of 40; animation 
staff of 40. 


BUSINESS SCREEN 


IN JAPAN 


RECENT PRODUCTIONS AND SPONSORS 
MorTION Pictures: The Dog and His 
New Owner (Mingei Co.—joint pro- 
duction); The Adventure of Peter 
Rabbit (Dentsu Film—joint produc- 
tion); Educational films, series 
(joint productions with various pro- 
ducers). TV Fitms: Tokyo Tower 
Knows, series (Yawata Steel Foun- 
dry Co.). TV COMMERCIALS: for 
Showa Petroleum Co.; Mitsubishi 
Heavy Industry Co.; Toshiba Elec- 
tric Co., ete. 


INTERLINGUAL 
INTERNATIONAL 
(JAPAN), INC. 


Shimonaka Bldg., 36-1 Akasaka 
Hitotsugi-cho, Tokyo, Japan 
Phone: 481-7450 


Date of Organization: 1957 
Date of Incorporation: 1958 


Affiliate Company: 
Television, Inc., 701 Seventh 
Ave., New York 36, N. Y. 
Phone: CI 6-7565. L. Jamel, 
Gen. Mgr. 


George A. Shirokow, Representa- 
tive Director 

M. C. Lu, Representative 
Director 

T. Asada, Director 

T. Okita, Office Manager 

S. Ikeda, Operations Manager 


Interlingual 


SERVICES: 
b&w and 
U. S. A.; 


spots; 


Animated cartoons in 
color for export to 
animated and live TV 
stop-motion work; rotoscop- 
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JAPAN 


INTERLINGUAL: CONT'D. 


ing; sound-color filmstrips; motion 
pictures for business and TV in 16- 
mm and 35mm; technical assistance 
to U. S. film producers on location 
shooting in Japan; foreign language 
film dubbing. FAcILities: Complete 
line of Oxberry animation equip- 
ment; permanent staff of animation 
artists trained to U. S. standards 
and requirements; sound recording 
on tape, film, magnetic film, Ampex 
and Magnasync equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ste p to Tomor- 
row (Standard Vacuum Oil Co.); 
Visit to Utzunomiya (Singer Sew- 
ing Machine Co.). Fitmstrips: for 
Coca-Cola Co., Singer Sewing Ma- 
chine Co. TV Fiums: Courageous 
Cat and Minute Mouse, series 
(Trans-Artists Productions). TV 
COMMERCIALS, FILM DuBBING, SERV- 
ICES: for Pepsi-Cola International; 
Alexander Film Co.; Philip Morris; 
Ballantine Beer; General Foods; 
Japan Air Lines; Fuller Advg.; 
Columbia Films; Coca-Cola Co.; 
Standard-Vacuum Oil Co.; Inter- 
national Business Machines; Good- 
year Tire Co.; National Cash Regis- 
ter Co. 


INTERNATIONAL MOTION 
PICTURE COMPANY, INC. 
Katakura Bldg., Kyobashi, 


Chuo-ku Tokyo, Japan 
Phone: 281-5778-9 


Cable Address: IANMUTSU, 
Tokyo 


Date of Organization: 
1952 


February, 


Ian Mutsu, President 

Shokichi Mogami, Director 

Jujun Furukawa, Director 
SERVICES: Producers of industrial 
and business films; TV films; news- 
reel assignments; 16mm and 35mm. 
FACILITIES: Full time camera, 
sound and office staff; own produc- 
tion equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Pakistan 
Minister Visits Japan; 
Japan (Japanese 
Shonai (Yamagata Prefectural 
Govt.); Furukawa Cables (Furu- 
kawa Electric Co.); U. S.-Japan 
Security Treaty (Govt. of Japan). 


Prime 
Symphony 
Foreign Office) ; 


MITSUI PRODUCTIONS, LTD. 


(Formerly Mitsui Art Film 
Productions Co., Ltd.) 


Mitsui Main Bldg., Room 555 
No. 1, 2-Chome Nihonbashi, 
Muromachi, Tokyo, Japan 

Phone: 241-1570, 6755, 2251 


Date of Organization: May, 1952 


Noboru Andoh, President 

Takaosa Mitsui, General Mgr. 

Soya Mizuki, Director & 

Production Head 

Haruto Nishihara, Director 

Takanaru Mitsui, Auditor 

Hisayoshi Satoh, Counsellor 
Services: Documentary production 
of motion pictures, TV commercials 
and sound slidefilms for art, his- 


MITSUI PRODUCTIONS: CONT'D. 


torical assets, natural and medical 
science, teacher’s guide, industry 
and engineering, public and civil 
relations, etc. FACILITIES: Com- 
plete motion picture production fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Modern 
Bank (Mitsui Bank Ltd.); Blood 
Vessel of Tetoron (Toyo Rayon Co., 
Ltd.); Kobe Steel Works Co., Ltd., 
Marches On, 1961 Edition (Kobe 
Steel Works Co. Ltd.); Into 
Our Daily Life (Amagasaki Iron 
& Steel Mfg. Co. Ltd.); Pipe Line 
on the (Mitsui Shipbuilding & 
Engineering Co., Ltd.). 


Tron 


Sea 


SHU TAGUCHI 
PRODUCTIONS, INC. 

2, 5-Chome, Shiba-Tamuracho, 
Minato-ku, Tokyo, Japan 
Mailing Address: Central P. O. 

Box 394, Tokyo 
Phone: 431-0461, 4741 
Date of 
1948 
Takeshi Kawai, President-Prod. 
Yasushi Taguchi, Director-Prod. 


Organization: January, 


SERVICES: 16mm and 35mm films 
in color or b&w for business and 
industry; sales promotion, public 
relations, educational, medical, sci- 
entific and travel films. FACILITIES: 
35mm N. C. Mitchell, Eyemo cam- 
eras; 16mm Cine Kodak Special, 
Bell & Howell Filmo cameras; 100 
kw. lighting equipment; editing 
room with all necessary equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: My 
Japan; Paper Making 
(Mitsubishi Heavy Industries, 
organized, Ltd.); Hiroshima Ship- 
yard (Mitsubishi Shipbuilding & 
Engineering Co. Ltd.); Enchanting 
Japan (Japan Tourist Assn.); New 
Fluid (Morishita Pharmaceutical 
Co., Ltd.). 


Diary in 
Machine 
Re- 


TOKYO CINEMA 
COMPANY, INC. 


Omi Brotherhood Building 

2-1 Surugadai, Kanda, Tokyo 
Phone: Tokyo 291-6351-4 
Date of Organization: March, 1954 


Sozo Okada, President 

Akira Iwasaki, Director 

Yutaka Yoshimi, Director 
SERVICES: 16mm and 35mm motion 
pictures in color, b&w for industry, 
education and medical-scientific 
fields. FACILITIES: Complete facili- 
ties and permanent staff for modern 
production of all types. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Lubricating Oil; 
Marine Snow (Maruzen Oil Co., 
Ltd.); The Tubercle Bacilli and 
Drugs; Cancer Cells; The World of 
Microbes (The Chugai Pharmaceu- 
tical Co. Ltd.). 


For the Worldwide Picture 
of Film Production Turn 
to the Production Review! 
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SCORE YOUR NEXT FILM WITH 


AWARD WiNNING 


Did you know that commercial films winning the most scoring awards 
nearly always use Hi-Q music? They do. And there’s a reason . superb 
quality plus the most extensive library, with the plus of famous Capitol 
service. Find out for yourself. Send for demonstration disc. It’s free, 
of course. 


CAPITOL. = LIBRARY SERVICES, HOLLYWOOD, CALIF. 
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FULL PRODUCTION FACILITIES “a 


SCREENING ART 4 


ANIMATION 


MUSIC 
FILM STRIPS 
SLIDES 


SOUND 
RECORDING 


DEKKO FILMS, INC., BOSTON, MASS. 


126 DARTMOUTH ST., KEnmore 6-2511 
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QUALITY 
ALL THE 
WAY... 


MOTION PICTURES 
SOUND SLIDEFILMS 
T. V. COMMERCIALS 


First Six Month Report 


‘els 


Pendulum Productions, 


Documentaries 
now in production: 


Standard Oil Company (N. J.) 
Business Week Magazine 
New York Central System 

LOOK Magazine 
New York Stock Exchange 


j 


\ 
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Pendulum Productions, Inc. 
45 West 45th Street, New York 36, N. Y 
JU 2-5558 


SCUDDER BOYD «+ GENE SEARCHINGER 
CHARLES MATHEWSON, Sales Manager 


PRODUCERS IN JAPAN & AUSTRALIA: 





JAPAN 


*% 


Washington Video 

Productions, Inc. 
CPO Box 710, Tokyo, Japan 
Ian Mutsu, Representative 


(See complete listing under 
Washington, D. C.) 


HONG KONG 


*% 


CATHAY FILM SERVICES 
(HONG KONG) LTD. 


Princess Theatre Building, 
Kowloon, Hong Kong 


Tom Hodge, Managing Director 
David Lam, Animation Director 


SERVICES: Animated cartoons, live 
action films for cinema & TV com- 
mercials; 35mm and 16mm, color 
and b&w. Faci.ities: Only commer- 
cial cartoon film company in South- 
east Asia; animation director Holly- 
wood trained. 


RECENT PRODUCTIONS AND SPONSORS 
TV Fitms: for CBC; Hong Kong 
Govt. THEATRE & TV COMMERCIALS: 
for Japanese Air Lines; Carlsberg 
Beer; Watson’s Drinks. 


SINGAPORE 


*® 


CATHAY FILM SERVICES LTD. 


Cathay-Keris Film Studios, 
East Coast Road, 
Singapore 15, Malaya 
Date of Organization: 1957 
Tom Hodge, Managing Director 
& Executive Producer 
Noni Wright, Producer & 
Writer-Director 
SERVICES: Production of advertising, 
public relations, documentary and 
news and training films. Location 
shooting anywhere in East; 35mm 
and 16mm b&w and color. FAcILi- 
TIES: Fuily-equipped modern studio 
for rental with qualified technicians. 


RECENT PRODUCTIONS AND SPONSORS 
TV ComMMERCIALS: for Alcan; Shell; 
Brand’s Chicken Essence; ICI.; 
White Label Whiskey; Guiness 
Stout; Sheaffer Pens; Brooke Bonds 
Tea; Gordon’s Gin; Caltex; Govern- 
ments of Singapore; Hong Kong; 
Sarawak; United Kingdom. 


AUSTRALIA 


This listing (received at 
press-time) is included to 
complete Australian sources: 


ARTRANSA PARK 
TELEVISION PTY. LTD. 


Warringah Road, French's 
Forest, Sydney, N. S. W. 
Phone: JY 9311 


Date of Organization: September, 
1956 

Branch Offices: 22 Bendigo Street, 
Richmond, Victoria. P. Britnell, 
Prod. Manager. 
Amalgamated Television Serv- 
ices Pty. Ltd., 229 West 43rd 
Street, New York 36, New 
York. L. Mauger, Dir. of Inter- 
national Operations. 


D. L. Hall, Manager 
L. Becker, Manager, 
Production Development 
A. Ezard, Sr. Prod.-Dir. 
R. Frank, Sales Manager 
W. Frecker, Manager, Program 
Development 
A. R. Litchfield, Manager, 
Documentary Development 
C. Lowry, Mgr., Prod. Fac. 
G. Pike, Animation Director 
G. Lowe, Dir. of Photography 
A. Allen, Recording Director 
R. Weaver, Dir. of Facilities 
SERVICES: Production of film and 
videotape of all types of educa- 
tional, documentary, advertising, 
feature films, etc., for release on TV 
and theatrical circuits. Slides for 
TV. FAcILiITieEs: Necessary equip- 
ment and personnel for motion pic- 
ture and slide production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTURES: Australia’s Gold 
Coast (Alfred Grant Pty. Ltd.); 
Motoring the Mother State; Autumn 
in Canberra (Vacuum Oil Co.); 
Australia’s Valley of Contrast (A\- 
fred Grant Real Estate); The Way 
We Live (Dept. of Immigration) ; 
Corrosion Control (Dunlop Rubber 
Co.); A Bird’s Eye View (Gordon 
Edgell & Sons Ltd.); Paper Bag 
Manufacture (Australian Paper 
Mfrs.); The Olympic Equestrian 
Team (Peter Stuyvesant); Ciga- 
rette Manufacture (Rothmans of 
Pall Mall); Australian Boy Scout 
Jamboree (Coca Cola Export 
Corp.); Untitled films for Duly & 
Hansford Pty. Ltd.; Encyclopaedia 
Britannica, Inc.; Police Boys Club, 
Australia; Australian Canned 
Fruits Industry; Crippled Children’s 
Assn.; Toohey’s Beer; Hardie Rub- 
ber Co.; Deaf and Blind Institute. 
Personnel and equipment hired for 
production of following: Summer of 
the Seventeenth Doll; The Sun- 
downers; On the Beach, theatrical 
motion pictures. TV Fi_ms: Whip- 
lash, series of 34 (sponsor unidenti- 
fied) and others. TV COMMERCIALS: 
for various sponsors. 


Additional Sources of Film Production Overseas 
BUSINESS SCREEN surveys of overseas film production resources 
continue at press-time and a supplementary report on additional 
companies is scheduled to appear with our first Supplement. 
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REPRESENTATIVES OF THE FILM MANUFACTURERS 


A convenient reference listing of field offices and technical 
specialists for America’s leading film manufacturing companies: 


ANSCO 

MOTION PICTURE DIVISION 

Vestal Parkway East, Bingham- 
ton, New York, Phone: RAy- 
mond 9-6555 

H. B. Davis, Professional Sales 
Manager 

E. G. Stamboulian, Marketing 
Manager 


Motion Picture Specialists 
William H. Metzger, Chrysler Bldg., 
405 Lexington Ave., New York 17, 
N. Y., Phone: OXford 7-6161 
Harold Jones, Charles Street, Bing- 
hamton, N. Y., Phone RAymond 
9-6555 
George Boemler, 1001 N. 
Ave., Los Angeles 38, 
Phone: OLdfield 4-0550 
Regional Sales Offices 
Prof. Regional Sales Managers 


LaBrea 
Calif. 


Northeastern 

R. G. Tourangeau, 80 Federal St., 
Boston, Massachusetts 
Phone: HUbbard 2-0850 


Eastern 
H. W. Gost, 763 Penobscot Bldg., 
Detroit 26, Michigan 
Phone: WOodward 2-7028 
Southern 
J. D. Coil, 1219 Williams St., 
Atlanta 9, Georgia 
Phone: TRinity 6-0351 


Central 
P. V. DeGraff, 4255 W. Touhy Ave., 
Chicago 46, Illinois 
Phone: ORchard 5-6015 


Western 
L. E. Purcell, 1001 N. LaBrea Ave., 
Los Angeles 38, California 
Phone: OLdfield 4-0550 


Canadian 
F. A. Cripps, 1450 Queensway, 
Toronto 18, Ontario, Canada 
Phone: CLifford 5-0141 


EASTMAN KODAK COMPANY 
W. J. German, Inc., agents for sale 

and distribution of Eastman pro- 
fessional films: Fort Lee, New Jer- 
sey; 6040 N. Pulaski Rd., Chicago; 
and 6677 Santa Monica Blvd., Holly- 
wood, Calif. See adv. this issue. 
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CREATIVE + IMAGINATIVE - PROFESSIONAL 


A Complete Service for Your Every Film Requirement 


6063 Sunset Boulevard 


HOllywood 4-3183 


NUMBER 1 ° 


VOLUME 22 e 


EASTMAN KODAK COMPANY 
Motion Picture Film Department 


General Offices: 343 State Street, 
Rochester 4, N. Y., LOcust 2-6000, 
D. E. Hyndman, Manager. 
(Four Territorial Divisions) 
East Coast 
E. M. Stiflie, Manager, 342 Madison 
Ave., New York 17, N. Y. 
Phone: MUrray Hill 7-7080 


Southern 
Gordon A. Chambers, Manager, 343 
State St., Rochester 4, N. Y. 
Phone: LOcust 2-6000 


Midwest 
K. M. Mason, Manager, 130 E. Ran- 
dolph Dr., Chicago 1, Ill. 
Phone: RAndolph 6-7476 
West Coast 
Dr. N. L. Simmons, Manager, 6706 
Santa Monica Blvd., Hollywood 
38, Calif., Phone: HOllywood 9-3101 


E. |. DU PONT 
DE NEMOURS & CO. 
Photo Products Department 
Wilmington 98, Delaware 


H. L. Graham, Director, Sales 
Division 

F. B. Astley, Assistant Director, 
Sales Division 

H. T. Harding, Motion Picture 
Product Manager 


Regional Sales Offices 
Atlanta 

R. C. Mason, Jr., Field Sales Mgr., 

1737 Ellsworth Industrial Dr., 
N. W., Atlanta 18, Ga., Phone: 
SYcamore 4-9581. Technical Repre- 
sentatives: C. D. Nesbitt, Birming- 
ham, Alabama (TRemont 9-2232) ; 
J. R. Shull, Jr., Charlotte, N. C. 
(EM 6-4108); F. M. Shuster, Ft. 
Lauderdale, Fla. (LOgan 4-1056); 
K. E. Stalnaker, Doraville, Ga. 
(GLendale 7-7360). 

Boston 

W. J. Cannon, Sr., Field Sales Mgr., 

45 Fourth Ave., Waltham 54, 
Mass., Phone: TWinbrook 9-8300. 
Technical Reps.: R. C. Dykins, 
Glastonbury, Conn. (MEdford 3- 
4398); K. S. Phelps, Box 44, R.F.D. 
(CONTINUED ON FOLLOWING PAGE) 
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5Oth Year in 


Continuous Production 
© Script Writing 


® Technical Animation 
© Electronic Films 
© Public Relations Films 
© Safety & Health Films 
¢ Animated Cartoons 


© Film Reports ®° Training Films 


A complete organization to plan and produce any kind 
of color or black-and-white motion picture and slidefilm. 


BRAY STUDIOS, Inc. 


729 Seventh Ave. * New York 19, N. Y. * Circle 5-4582 


INQUIRIES INVITED 




















DvPONT FIELD MEN 


(CONT'D FROM PRECEDING PAGE) 


#2, Middleboro, Mass.; F. ae 
teski, Natick, Mass. 


383-3508 ) 


Pia- 
(OLympic 


Chicago 

H. B. Ruble, D. F. Jones, Field 

Sales Managers, 4560 Touhy Ave., 
Lincolnwood, Edgebrook Station, 
Chicago 46, Ill, Phone: ORchard 
5-56500. Technical Re presentatives: 
E. R. Baron, G. G. Cambanes, C. A. 
Perry, Jr., J. E. Thorn at Chicago 
District Office; B. B. Personius, 
Milwaukee, Wis. (HOpkins 1-8604) ; 
D E. Pierce, Jr., St. Mo.., 
(WOodland 1-7891). 

Cleveland 

R. ©. Nase, Field Sales Mgr., 

Center Ridge Rd., Room 116, 
Cleveland 16, Ohio, Phone: EDison 
1-0375. Technical Reps.: J. L. Fos 
sett, at Cleveland District office; 
R. A. Aubrey, Detroit, Mich. (KEn- 
wood 5-0293);: H. Croskell, Indi- 
anapolis, Ind. (CLifford 5-6509) ; 
R. W. Knudsen, Sheffield Lake, 
Lorain, Ohio (ATilantic 8-6975); 
R. W. Parmenter, Royal Oak, Mich., 
(Lincoln 5-6476); A. W. Schultz, 
Columbus, Ohio (BElmont 5-4430) 

Dallas 

R. B. Sutherland, Field Sales Mgr., 

1628 Oak Lawn Ave., Dallas 7, 
Texas, Phone Riverside 1-1404 
1-1405/8-3007. Technical Reps.: R. 
J. Trinkle, Jr., Dallas District Of- 
fice; J. D. Boladz, Memphis, Tenn. 
(MUtual 3-8567); D. R. Clohessy, 
Jackson, Miss (FL R. G. 
Coffman, Houston, Texas (IDle- 
4632): W. A. Gatlin, Hous- 
Texas (HOmestead 8-4124) 


Louis, 


20575 


3-7905): 


wood 5 
ton, 
Los Angeles 
M. A. Hatfield, 
7051 Santa Monica 
wood 38, Calif., Phone 
9.5147. Technical 
Holm, at Hollywood 
Cushman, J. W 
Angeles District 


District Manager, 
Bivd., Holly- 
HOllywood 
Reps —- 
Office; W. A. 
DuVall, at Los 
Office. 
New York 
District Manage? 
248 West 18th St., New York 11, 
N. Y., Phone WaAtkins 4-3100 
Technical Reps J N Bennett, 
J ; A Dougherty, 15 Rockefeller 
Plaza, Room 550, Building 6, New 
York, N. Y 
Philadelphia 
W. F. Lockwood, Field Service Mgr., 
308 East Lancaster Ave., Wynne- 
wood, Pa., Phone: TRinity 8-2700. 
Technical Re ps \ L 
Charleston, W Va. (Dickens 6- 
5203); J. L. Davidson, Jr., Pitts- 
burgh, Pa. (LOcust 1-5161); L. D 
Field, Jr., Gladwyne, Pa. (MIdway 
9-2695);: F. W. Gerretson, Wash- 
ington, D. C. (NAtional 8-0330 
8-7027); A. R. Hobbs, Baltimore, 
Md. (Valley 5-6645); R. E. Stew 
art, Levittown, Pa. (WIndsor 
7721); A. S. Wagner, Jr., Rich- 
mond, Va. (ATlantic 8-1210) 


F. G. Headley, 


sartlett, 


At lunch time, Hancock’s 75-seat theatre is filled to capacity. 


Noon Hour Films “Lift” Employee Morale 


They're Daily Fare in Besten’s Hancock Insurance Theatre 


A‘ 


tury 


FILMS CONTINUE to play 
important roles in 20th cen- 


industrial operations, their _ strictly 


expanding and versatile tasks 
have extended beyond the area of 
business. 


One of these 


FOR UNEXCELLED FILM SERVICE 


MOVE 


to the COLBURN 
LABORATORY 


the best known name 


in 16MM films. 
Serving the nation 
from Chicago 


GEO.W. COLBURN LABORATORY, Inc. 


164 N. WACKER DRIVE 


CHICAGO 6G, ILL. 


BUSINESS SCREEN 


is that of 
recreational 


most useful functions 
company-sponsored 
facilities. 

At the John Hancock Mutual 
Life Insurance Company in Bos- 
ton, for example, a free movie 
program is offered, in a 75-seat 
theatre, to some 5,500 employees 

an integral part of the com- 
pany’s noontime recreational op- 
portunities which include a li- 
brary, lounges, card and game 
rooms. 

Now In Its Tenth Year 

Inaugurated in 1951, the Han- 
cock film program was established 
primarily for its educational val- 
ue, as a means of entertainment 
and a pleasant “break” in an 
eight hour day. Patronized by 
personnel in all types of positions, 
and age groups varying from re- 
cent high school graduates to long 
standing members approaching 
retirement, the theatre is open 
Monday through Thursday from 
11:30 to 2:00. 

With some eight to ten show- 
ings daily, the room is usually 
filled to capacity. Most films last 
about 15 minutes, allowing au- 
diences a balance of 25 minutes 
in the official company lunch 
periods which are staggered over 
a two and one half hour span. 

Wide Variety of Sources 

All films are obtained on free 
loan from a variety of sources 
ranging from libraries, business 
film distributors, the armed forces 
and national travel bureaus, like 
Canadian Travel. With a change 
of program once a week, billing 
varies from travelogues and oc- 
cupational movies, to scientific, 
civic and campaign films. The lat- 
ter often are run in connection 
with local and nationa: fund 
drives, such as Red Cross, Mus- 
cular Dystrophy, Crusade for 
Freedom, and the United Fund. 

Other films are seasonal. At 
Christmas, for example, the thea- 
tre features films on Yuletide cus- 
toms around the world. And 
throughout the winter season, 
films on winter sports are a fa- 
vorite attraction. Travel films 
hold first place in popularity the 
year ‘round. 

Men Like Remington Film 

While audiences are comprised 
of a fairly equal representation of 
both sexes, some films, naturally, 
attract more of one than the 
other. The Remington Arms film 
on Exhibition Shooting, for in- 
stance, played to an almost all- 
male audience. And the men’s re- 
action to the film? Wholly enthu- 
siastic! “Terrific marksmanship, 
photography, and just enough 
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FOR, 
IMMEDIATE 
ACTION 


Noon-hour movies are publicized 
to attract Hancock audiences. 


pulchritude thrown in to make it 
a thoroughly enjoyable film for 
every man,” said Stanley T. Ding- 
man, director of the Hancock’s 
public relations department. 

Dingman, by the way, along 
with the company photographer, 
Alan Lydiard, initiated the John 
Hancock’s recreational film pro- 
gram back in 1951. Both feel that 
the enthusiastic response through- 
out the company makes the proj- 
ect well worth the efforts of plan- 
ning, scheduling, and mainte- 
nance. 

Dingman’s reaction to the 
Remington film was _ echoed 
throughout the company from 
maintenance to actuarial depart- 
ments, and from the sub-base- 
ment divisions to the building’s 
26th floor. 

Some Viewing Serial-Style 

William Barber of the Han- 
cock’s Heating and Air Condi- 
tioning Division said it took him 
two days to see the film. He 
watched half of it one day, the 
other half the next day. Barber 
catches most of the films that 
way, he explained. Allows him 
more time to eat lunch and gives 
him something to do two days out 
of the week. 

Many of the gals use his sys- 
tem too, those who do catching a 
film a week. “The movie is a ter- 
rific way to kill some time, and 
often educational too,” voiced 
Florence Bouchard, a secretary in 
the company’s Group department. 


On the non-movie days, Florence 
and many -of the other movie- 
goers spend the time shopping. 
Funny thing about the Hancock’s 
movie fans, those who frequent 
the shows usually see all of them. 
There are many more “regulars” 
than “sometime” patrons. 


Photo Bureau Selects Films 


For the most part, film selec- 
tion is handled by the company’s 
photo bureau under the manage- 
ment of Al Lydiard. All films are 
returned to their source with a 
film report card giving a com- 
plete evaluation of audience at- 
tendance and reaction. 

As a result of the report, the 
Canadian Travel Bureau some 
time ago formulated a two months’ 
program covering sport, social, 
and economic life in that country. 
The series was almost as popular 
as a TV western. 

Before released in the theatre, 
every film is previewed by the 
company photo bureau. If con- 
sidered controversial, it is sub- 
mitted to a review board of five 
who determine whether it shall 
be released. It has seldom been 
necessary, however, to exercise 
censorship. i 
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Technical Subjects Listed in 
Modern’s New Free Film Catalog 


A new guide to technical films 
listing more than 130 technical 
subjects has just been published 
by Modern Talking Picture Serv- 
ice. 

Titled Modern’s Catalog of 
Free Loan Technical Films, the 
listing includes topics in the 
realm of pure sciences as well 
as those affecting practical con- 
siderations of production and dis- 
tribution. Almost all basic Ameri- 
can industries are represented by 
one or more films in the catalog. 

Copies of the catalog may be 
obtained from Modern at 3 East 
54th Street, New York. yy 


YOU HAVE A PRODUCT TO SELL! 


Haverland Service can sell it ! 


We're aiming at the soaring, prosperous sixties with 
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FILM PRODUCTIONS 04 w. 76th St., New York 23 
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It’s as simple as... 
Ready! Set! Sell! 


Keep pen and order bianks handy. Open 
the lid of Tabletailk ... and... Presto! 
Picture after picture flashes on a large 


screen as it “talks” with your sales 
message in compelling tones that con- 
vince and “‘close’’ on call after call! No 
screen to set up! No com- 
plicated focusing or film- 
threading! Tabletaik is a 
self-contained combination 
35mm filmstrip projection 
unit and 4-speed hi-fi rec- 
ord player in an attache case! Keeps 
you and your sales story as fresh on 
the last call as the first in the morning 
with iewle 
iew x 
VIEWLEX INC. 


40 BROADWAY, HOLBROOK, L.1., N.Y. 


Gentiemen 


information on Viewlex Tabletaik 


Company 

Address 

City. Zone State 

IN CANADA—ANGLOPHOTO LTD., MONTREAL 
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FILM DISTRIBUTION: 
® 


ASSOCIATION FILMS, INC. 
Headquarters Office: 
347 Madison Ave., New York 17, N. Y. 
Phone: MUrray Hill 5-2242 
J. R. Bingham, President 
A. L. Fredrick, Executive Vice-President 
and Tre asurer 


Reg. S. Evans, Vice-President, Sales 


Robert Finehout, Vice-President, Sales & 
Sales Promotion 


Robert Mitchell, Vice-President, Operations 


Robert Bucher, Vice-President, Director of 
Advertising & Television 


REGIONAL FILM DiIstRIBUTION: for the Eastern 
Area, Broad at Elm, Ridgefield, N. J. Phone: 
WHitney 3-8200. E. H. Johnson, Manager and 
Sales Rep.; For the Midwestern Area: 561 Hill- 
grove Avenue, La Grange, Ill. Phone: FLeetwood 
1-0576. M. G. Weiland, Manager and Sales Rep.; 
For the Western Area: 799 Stevenson St., San 
Francisco 3, Calif. Phone: UNderhill 1-5305. 
W. O. Siler, Manager and Sales Rep.; For the 
Southwestern Area: 1108 Jackson St., Dallas 
2, Texas. Phone: Riverside 2-3144. Carl Stahl, 
Manager and Sales Rep. 


BACKGROUND: Founded in 1911 (as “The YMCA 
Motion Picture Bureau,” a division of the Inter- 
national Committee of the YMCA’s), Association 
Films was the first sponsored film distributor in 
America. In 1949, the company was incorporated 
as an independent national distribution service. 


SERVICES: promotion, publicity; booking, ship- 
ping, storage and inspection of prints (elec- 
tronically); film programming (community and 
school groups) ; film programming (TV stations). 
Furnishes monthly reports on print activity and 
audiences (IBM tabulated); advance booking 
notices to sponsors; correspondence and confirma- 
tions (to users); merchandising of teaching aids 
and other film-related materials; and print serv- 
icing (physical handling of professional, sales 
and TV prints). 


OPERATION: prints and bookings are serviced 
from four regional film distribution centers, 
wholly owned by Association Films. 


& 


THE JAM HANDY ORGANIZATION, INC. 

Headquarters Office: 

2821 E. Grand Blvd., Detroit 11, Mich. 

Phone: TRinity 5-2450 

Betty Watters, in charge, Distribution Services 
Services: Currently distributing theatrically 
throughout the U. S. A. with several decades of 
active experience in this field. Special services 


THE JAM HANDY ORGANIZATION: CONT'D. 


include physical handling of sponsored films for 
self-equipped audiences; major convention pro- 
jection service in all principal cities. See studio 
listing pages for complete data on corporate 
background and recent client experience. 
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IDEAL PICTURES, INC. 


Headquarters Office: 
58 East South Water St., Chicago 1, III. 
Phone: Financial 6-5480 


Paul R. Foght, President 

Lyle F. White, Vice-President, Secretary 
C. M. Hadden, Treasurer 

Harlow D. Stevens, Sales Manager 

Henry Soulen, Eastern Representative 

A. J. McClelland, West Coast Representative 


BRANCH EXCHANGES: 2114 Eighth Avenue N., 
Birmingham i, Ala.; 1840 Alcatraz Ave., Berke- 
ley 3, Calif.; 2221 S. Olive St., Los Angeles 7, 
Calif.; 714-18th St., Denver 2, Colo.; 55 NE 13th 
St., Miami 32, Fla.; 52 Auburn Ave., N.E., 
Atlanta 3, Ga.; 1370 S. Beretania St., Honolulu, 
Hawaii; 58 E. South Water St., Chicago 1, III; 
15 E. Maryland St., Indianapolis 4, Ind.; 616 S. 
5th St., Louisville 2, Ky.; 1303 Prytania St., New 
Orleans 13, La.; 102 W. 25th St., Baltimore 18, 
Md.; 42 Melrose St., Boston 16, Mass.; 15924 
Grand River Ave., Detroit 27, Mich.; 3400 
Nicollet Ave., Minneapolis 8, Minn.; 1402 Locust 
St., Kansas City 6, Mo.; 3743 Gravois St., St. 
Louis 16, Mo.; 6509 N. 32nd St., Omaha 1, Neb.; 
1558 Main St., Buffalo 9, N. Y.; 233-9 W. 42nd 
St., New York 36, N. Y.; 2110 Payne Ave., 
Cleveland 14, Ohio; 1201 S. W. Morrison, Port- 
land 5, Ore.; 1906 Market St., Philadelphia 3, 
Pa.; 119 Ninth St., Pittsburgh 22, Pa.; 18 S. 
Third St., Memphis 3, Tenn.; 2434 S. Harwood, 
Dallas 15, Texas; Brigham Young University, 
Provo, Utah; 219 E. Main St., Richmond 19, Va.; 
and 4401 W. North Ave., Milwaukee 8, Wis. 


BACKGROUND: Founded in 1920 in Chicago. In 
the past 40 years, has grown into a national 
organization of 29 offices handling rental films 
for schools, churches, clubs and industry. In 
1948 Ideal began the distribution of industrial 
films, for the first time making available a 
proven paying customer list for the distribution 
of industrial films services. 


SERVICES: promotion, publicity; booking, ship- 
ping, storage and inspection of prints (elec- 
tronically); film programming (community and 
school groups) ; film programming (TV stations). 
Furnishes monthly reports on print activity and 
audiences, all supported by actual signed audi- 
ence reports; advance booking notices to spon- 
sors; correspondence and confirmations (to 
users); merchandising of teaching aids and 
other film-related materials; print servicing 
(physical handling of professional, sales and TV 
prints). 


OPERATION: prints and bookings are serviced 
from 29 company controlled distribution centers. 
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INSTITUTE OF VISUAL 
COMMUNICATION, INC. 


40 East 49th St., New York 17, N. Y. 
Phone: ELdorado 5-1443 


Vincent J. Capuzzi, Distribution Mgr. 


Services: A pioneer distributor of sponsored and 
educational motion pictures, etc., to self-equipped 
audiences, television stations, etc. For complete 
details on corporate background, staff and facili- 
ties see page 110 in this issue. md 
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MODERN TALKING PICTURE SERVICE, INC. 


Headquarters Office: 
3 East 54th St., New York 22, N. Y. 
Phone: PLaza 8-2900 


Frank Arlinghaus, President 

Carl Lenz, Vice-President, Sales 

W. H. (Bill) MacCallum, Vice-President, 
Modern Learning Aids Division 

Elsie Cox, Treasurer 

Ralph Del Coro, General Manager, 
Operations 

Phil Murphy, Advertising & Promotion 
Manager 

NATIONAL SALES OFFICES 

EASTERN DIVISION SALES 

3 East 54th St., New York 22, N. Y. 

Phone: PLaza 8-2!00 

R. H. (Dick) Rogers; James 

Ernie Lutz; and Joseph Lynch. 


(Jim) Davis; 


At DETROIT: 


19818 Mack Avenue, Detroit 36, Mich. 
Phone: TUxedo 4-6222 

W. M. (Bill) Oard, Vice-President 
AT PITTSBURGH: 


210 Grant St., Pittsburgh 19, Pa. 
Phone: GRant 1-9118 
Don Konny, in charge. 


CENTRAL DIVISION SALES 


Prudential Plaza, Chicago 1, III. 
Phone: DElaware 7-3252 

A. R. (Art) Bach, Vice-President 
Dan Kater, Cliff Wells 


WESTERN DIVISION SALES 


612 S. Flower St., Los Angeles 17, Calif. 
Phone: MAdison 9-2121 
R. M. (Dick) Hough, Vice-President 


SOUTHERN DIVISION SALES 


1710 H. Street, N. W. 
Washington 6, D. C. 

Phone: STerling 3-3377 
Jack Lalley, Vice-President 


BACKGROUND: the outgrowth of a pioneering 
program in the field of talking motion pictures 
by Electrical Research Products, Inc., a sub- 
sidiary of the Western Electric Co., formed in 
1927 at the birth of the commercial sound motion 
picture medium, Modern Talking Picture Service 
first emerged as the non-theatrical department 
of that company. An early pioneer in the licens- 
ing and operation of portable sound projection 
apparatus and also providing projection service 
for industry, etc., Modern’s present trade name 
was adopted by its licensees in 1935 and Frank 
Arlinghaus, then of ERPI, was placed in charge 
of this growing activity. Modern became an 
independent corporation on July 1, 1937, under 
the ownership and management of its distribu- 
tion employees. 


SERVICES: In 1961, in its 24th year, Modern 
represents over 400 organizations from industry, 
commerce and the professions, distributing their 
public relations films to schools, colleges, indus- 
trial plants, offices, and to the public and private 
clubs, and social groups throughout the United 
States and Canada. Other primary channels of 
distribution in which Modern is a leading spe- 
cialist include: theatres showing sponsored short 
subjects; television stations; and rural road- 
show operations. Modern operates a network of 
30 regional libraries. For sponsors utilizing its 
service, the company promotes, ships, cleans, re- 
pairs, maintains and stores their films. Addi- 
tionally, it counts audience attendance, records 
their comments and furnishes the sponsor a 
monthly tabulation. Extensive IBM facilities and 
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MODERN TALKING PICTURE SERVICE: CONT'D. 


equipment for promotional printing are main- 
tained at New York headquarters. All regional 
libraries are equipped for electronic film inspec- 
tion and handling. In 1960, Modern established 
its Modern Learning Aids division to distribute 
educational films for purchase, subscription 
(series rental) and lease-to-buy. MLA distributes 
the high school physics films developed by the 
Physical Science Study Committee. 


REGIONAL EXCHANGES are located in Atlanta, 
Boston, Buffalo, Cedar Rapids, Charlotte, Chi- 
eago, Cincinnati, Cleveland, Dallas, Denver 
Detroit, Harrisburg, Houston, Indianapolis, 
Kansas City, Los Angeles, Memphis, Milwaukee, 
Minneapolis, New Orleans, New York, Omaha, 
Philadelphia, Pittsburgh, St. Louis, San Fran- 
cisco, Seattle, Washington D. C. as well as in 
Honolulu, Hawaii and Anchorage, Alaska. 


SPECIAL AcTIviITIES & PUBLICATIONS: A physical 
handling service is maintained for technical, 
professional and special films. Recent references 
for sponsor reading (available on letterhead 
request or by telephone from listed sales offices) 
include: “The Opportunity for Sponsored Films” 
—“Business Films at the Movies”—“How Tele- 
vision Stations Use Business Sponsored Films” 
—‘The Teen Age Market”—and “Series Pro- 
gramming, PR Films Free From Modern TV.” 
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THE PRINCETON FILM CENTER, INC. 


P. O. Box 431, Princeton, N. J. 
Phone: WA 4-3550 


Gordon Knox, President 


ServIcEs: Distribution of sponsored motion pic- 
tures to self-equipped audiences and television 
stations. See Production Review listing, New 
Jersey area, this issue for further details on 
other corporate activities. 


DISTRIBUTION OFFICES: Atlanta, Ga.; 
Ill.; Dallas, Texas; San Francisco, Calif. 
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ROTHACKER, INC. 


Time & Life Building, Rockefeller Center 
New York 20, New York 
Phone: CIrcle 5-6878 


Douglas D. Rothacker, Jr., President 
W. Stanfield Cooper, Vice-President 
Mayme R. Dawson, Secretary 


BACKGROUND: Established in 1910 as the Roth- 
acker Film Manufacturing Co., producer and 
distributor of educational films, the organization 
was subsequently reorganized as Rothacker, Inc., 
and is currently engaged in specialized business 
film distribution through all available media to 
audiences throughout the world. 


Chicago, 


SERVICES AND OPERATION: For all types of non- 
theatrical audiences, and for theatrical and tele- 
vision showings, individual promotional cam- 
paigns, audience selection, publicity, multiple 
confirmation, audit follow-up are done on a sepa- 
rate basis for each film. Prints are all hand- 
inspected, sound-read, cleaned, repaired, shipped, 
stored and a complete record maintained on con- 
dition of each print; annual print breakdown 
with classifications sent as well as monthly ex- 
hibition reports with full information of each 
showing; special questionnaires provide addi- 
tional information on audience reaction, com- 
ments. Supervisory operation in New York sup- 
plemented by distributors functioning locally in 
New England, the South, Middle West and Far 
West. 


* this symbol over distributor 
listings in these pages refer to display advertise- 
ments within this Production Review issue. 
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FILM DISTRIBUTION: 


FOREIGN DISTRIBUTION: In addition to full cover- 
age nationally, Rothacker, Inc., now offers its 
international distributing service covering Eu- 
rope, the Orient and Latin America. The same 
standards of operations, available domestically, 
are handled, for Europe and the Far East, 
through our representatives working through 
New York. For Latin America, arrangements are 
made through the facilities of Servicio de Infor- 
macion Panamericana. 
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STERLING-MOVIES U.S.A., INC. 


Headquarters Office: 
375 Park Ave., New York 22, N. Y. 
Phone: JUdson 6-1717 


Charles Dolan, President 

Sophie Hohne, Exec. Vice-President 

Robert Kirsten, Vice-President, in charge, 
Programming 

Roger Cahaney, General Manager 

Kadoza Worthy, Comptroller 

Ophelia Brussaly, Manager, Television 
Distribution 

Gordon Hempel, Manager, General Distribu- 
tion (located at Chicago exchange) 

Morton J. Fink, Manager, NEWS-SCREEN, 
Inc., (located at Headquarters Office) 


REGIONAL FILM EXCHANGES: Eastern Area: 43 
W. 61st St., New York 23, N. Y., Phone: JUdson 
6-1717, Richard Zerweck, Manager. Midwestern 
Area: 100 W. Monroe St., Chicago 3, Ill., Phone: 
FInancial 6-0155, Donald Freese, Manager. 
Western Area: 1469 Vine St., Hollywood 28, 
Calif., Phone: HOllywood 4-6256, Ralph Rafik, 
Manager. Southwestern Area: Miller’s Visual 
Aids, 519 Pennsylvania Ave., Fort Worth, Texas, 
Phone: EDison 2-7184. 

SERVICES: National distribution of sponsored 
motion pictures to self-equipped audiences and 
television stations. Programming, publicity and 
promotion for sponsored films. Physical print 
handling, inspection and shipping. Also active in 
servicing sponsored and public relations films 
via Videotape to tape-equipped television stations 
and television networks. 

NEWS-SCREEN, INc.: Syndication of sponsored 
newsfilm stories to TV stations. Production, edit- 
ing, script preparation, distribution, reporting. 


UNITED WORLD FILMS, INC. 


Headquarters Office: 
1445 Park Ave., New York 29, N. Y. 
Phone: TRafalgar 6-5200 


James M. Franey, President 

Murray Goodman, Vice-President, in charge, 
Castle Films 

John D. Desmond, Vice-President, 
Distribution Services 

Edward Renauer, Director, Sponsored Film 
Department 

Wm. Sherman Greene, Client Services 

William B. Laub, Director, Publicity 

Don Freeburg, Director, Advertising 


Division OFFices (for sponsored films): 287 
Techwood Drive, Atlanta, Ga., Leonard Berch, 
Manager. 2227 Bryant St., Dallas, Texas, Eugene 
Remels, Manager. 542 S. Dearborn St., Chicago, 
Ill., Louis Chiecki, Manager. 6608-10 Melrose 
Ave., Los Angeles, Calif.. Herman Block, Man- 
ager and 5023 N. E. Sandy Blvd., Portland, Ore., 
Francis Schulz, Manager. 


Services: United World Films, Inc., a division 
of Universal-International Pictures, Inc., is ex- 
clusively a film distribution organization. Physi- 
cal handling of sponsored film prints is served 
by 43 regional film libraries. Distributes spon- 
sored business films to self-equipped audiences 
and television, nationally and internationally. 
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Meat for 


Theatre Audiences 


Top Cast, Light Teuch Wins Bookings 


for 


High in the Himalayas, Hans Conreid pursues 
his vain quest for a really luscious meal 


Sponsor: National Live Stock 


and Meat Board 


TitLe: The Adventures of Dud- 
ley Worthington, 15 min., col- 
or, produced by Wilding, Inc. 


Pointing up how fortunate we 
are to have in this country a 
readily available supply of a wide 
variety of wholesome, appetizing, 
high quality meat items, The Ad- 
ventures . . . creates a strong, im- 
mediate desire for a good, tasty 
meat meal. And it’s not done 
subliminally; the specially-pre- 
pared dishes featured in the film 
have some of the “meatier” roles. 

The Adventures of Dudley 
Worthington, starring Hans Con- 
reid, popular television, motion 
picture and radio performer, con- 
sists of a number of dream se- 
quences in which a suburban USA 
resident, who usually leads a nor- 
mal life, continually finds him- 
self in far-off lands, engaged in 
adventurous, appetite - stimulating 
situations 
Food... 

Since Dudley went to bed hun- 
gry, with only a water-cress sand- 
wich for energy, each of his 
dreams involves food. Each 
dream ends just as a mouth- 
watering meat being 
served—and then In each 
instance, the meat is shown in a 
close-up shot, literally focusing 
the audience’s attention on its 
taste-tempting desirability and ap- 
petite appeal. 

After conquering Mt 
the hero’s porterhouse steak is 
stolen by an Abominable Snow 
Man; in the jungle a ham is taken 
by a cannibal; in his desert ad- 
venture Dudley loses a tempting 
plate of ready-to-serve meat 
items, and even in a jail sequence, 
as a condemned man eating his 
last meal, he is deprived of a 
standing rib roast when he is par- 
doned. 

By now awakened, Dudley 
jumps out of bed and heads for 


He Dreams of 


meal is 


is lost 


Everest, 
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National 


Meat Beard’s Picture 


In a parody on the Stanley-Livingston rescue, 
our hero prepares to eat a ham dinner. 


Conreid portrays a suburbanite who dreams 


of high adventure in far-away places. 
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Vidiomaster A 

is engineered to meet the Audio-Visual 
needs of Industry! This heavy-duty portable 
tripod has features that assure years of out- 
standing service. Vidiomaster A is unequalled 
for performance. Write for full details on the 
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ing and electrically-operated — and name of 
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the refrigerator, where he takes 
advantage of a well-stocked meat 
compartment. He and his wife 
prepare a big, meat-filled break- 
fast, and this time Dudley is able 
to enjoy the nutritious dishes be- 
fore him. His dreams are over, 
but he will never again take for 
granted the mealtime benefits pro- 
vided him by the livestock and 
meat industry of the United 
States. 


Prepared in Studio Kitchen 


The meat dishes used in the 
color film were prepared by the 
Meat Board’s staff of skilled 
home economists in a special kit- 
chen at Wilding Studios. Stand- 
ins for the meat cuts were also 
prepared to have the best appear- 
ing meat ready for the camera 
and the hot spotlights. 

The Adventures is an ex- 
tension of the Board’s program of 
reaching more people with more 
information on meat. While the 
Board’s previous nine motion pic- 
tures were 16mm films for use in 
classrooms, on television and be- 
fore special audiences, the new 
film is a 35mm production, made 
specifically for use in motion pic- 
ture theaters as a short feature. It 
is being scheduled at theaters by 
a commercial booking agency and 
has also been cleared for use on 
television. yy 

ok * * 
United Film Studios’ Slidefilm 
Featured in Hospital Journal 

We Appeal, a sound slidefilm 
produced by United Film & Re- 
cording Studios, Inc., Chicago, 
for the Weiss Memorial Hospital, 
also in Chicago, was the subject 
of a feature article, and scenes 
were reproduced on the cover of 
the November, 1960, issue of 
HospiTacs, the Journal of the 
American Hospital Association. 

It is pointed out that the results 
of the film were so rewarding that 
it is now used as a regular part of 
employee indoctrination. Lp 
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Scenes from “Financial Planning’’—latest in. . 


. the film project covering “The Later Years” 


Our National Goals for “The Later Years” 


Film on “Financial Planning” Helps Aging Prepare for Retirement 


WARE THAT LIFE EXPECTANCY in the 
A United States is rising sharply—(in 

1900 it was about 47 years; today it is 
almost 70)—and concerned with the effect of 
this phenomenon on our economic and social 
life, Dynamic Films, Inc., began an active col- 
laboration in 1955 with the National Council 
on the Aging, a standing committee of the Na- 
tional Social Welfare Assembly. 

Seeking useful ways to serve the cause of 
the aging, the collaborators brought out a mo- 
tion picture, the first of its kind, called A 
Place to Live, dealing with institutional care 
of the aged. This film has been seen by over 
18,000,000 people since it was produced in 
1955. 

Over 15 Million in U. S. Over 64 


But A Place to Live, successful as it was, 
touched only briefly on a problem with many 
wide-ranging and serious aspects. When it was 
considered that this aging process was nagging 
at the whole country and everyone working in 
it—(there are now close to 15,000,000 people 
in the United States over 64, and by 1975 it 
is estimated there will be 20,000,000)—Dy- 
namic probed deeper to see if more definite 
and useful film approaches to the problem 
could be devised. 

It was found that some 400 bills relating to 
the aging had been introduced into Congress 
before a decision was made to hold a White 
House Conference on Aging in 1951. Also 
that some 35 states and nearly all the major 
cities have established official committees or 
commissions on aging. Programs on prepara- 
tion for retirement have become the concern 
of many industry, labor and community 
groups; millions of dollars have been spent on 
medical research on aging; universities have es- 
tablished departments on gerontology; and in- 
stitutes are frantically training workers every- 
where to deal with older people. 


Advisory Board Guides the Program 


After determining that there was crying 
need for materials with which to educate 
people for their later years, Dynamic Films in 
association with the National Council on the 
Aging and the National Association for Men- 
tal Health set up an advisory board two years 
ago to plan overall objectives and supervise 


content for a definitive film approach, in 
depth, on the problem. 

On this board now sit representatives of in- 
dustry, commerce, national and state govern- 
ments, the major religious denominations, la- 
bor, medicine, psychiatry, the universities, so- 
cial welfare and mental health. 

Financial Preparation for Retirement 

The meetings of this board have been on 
the highest level of competency. The decision 
was unanimous that the first film, in addition 
to stating the general problem, should relate 
itself in great measure to financial prepara- 
tion for retirement. 

Knowing from experience that a _ public 
service film must never be confused with other 
types of film making, but unlike these must be 
planned simultaneously with a program for 
distribution, Dynamic Films set about pub- 
licizing the first of the Later Years films even 
before the script was finished. 

It winnowed out the names of the 500 
biggest industrial and commercial concerns in 
the country, and with the approval of Frank 
H. Cassell, of Inland Steel Company, who is 
a member of the advisory board for the Later 
Years project, sent a mailing, mentioning his 
name, which told them about the project and 
asked for information, based on their own 
experience, which would assure maximum 
usefulness for the films. 

Project Has Been Widely Publicized 

This was followed by press releases to 
newspapers and specialized publications. Ar- 
ticles began to appear in the New York Times 
and other dailies, in AGING, the official pub- 
lication of the U. S. Department of Health, 
Education and Welfare, in PRoGREss REPORT, 
issued by the National Social Welfare As- 
sembly, and in film and business periodicals. 

A second mailing, sent on stationery of the 
National Association for Mental Health, 
again to top industrial firms and others who 
were known to have retirement plans of vary- 
ing character, brought excellent results. In an- 
swer to a questionnaire which accompanied 
this mailing came about 20% replies. 

At this point a far-seeing sponsor with 
“corporate citizenship” insight and a desire to 
serve the American community was found. 
(CONTINUED ON THE FOLLOWING PAGE) 
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THE “LATER YEARS” PROGRAM: 


(CONTINUED FROM THE PRECEDING PAGE) 


The Mutual Benefit Life Insurance Company 
made a grant to the National Council on the 
Aging which has partially financed the first 
film in the Later Years Series, Financial Plan- 
ning 

“Improve Economic and Social Climate” 

In announcing this grant, H. Bruce Palmer, 
president of Mutual Benefit, said: “Mutual 
Benefit is proud to be associated with this un- 
dertaking which we believe will provide a 
genuine public service. Our fundamental ob- 
jective as a business is to provide a needed 
service through life insurance protection. 
However, we believe that as a good corporate 
citizen we must be actively involved in proj- 
ects that will strengthen and improve the 
economic and social climate in which we 
operate. 

“Problems of aging have always been with 
us, but only in recent years has society begun 
to face up to them. Education of this kind 
is imperative for all citizens if they are to be 
better equipped to live in their later years.” 

Emphasis Is On Financial Security 

Production of the film, Financial Planning, 
has recently been completed. It provides a 
general introduction to the problems of retire- 
ment with emphasis on maintaining financial 
independence in the later years. It depicts 
some of the ways in which the individual can 
plan retirement well in advance, thus making 
the most of this later period of life and guard- 
ing against its pitfalls. 

Although the film ends on a hopeful note, 
it very realistically depicts the problems of an 
aging couple who had nor planned for retire- 
ment—who, for a time, lived in agonizing 
frustration at having to deny themselves the 
little luxuries and even 
former years. 

Test Audience Reactions Are Noted 

Financial Planning has now been thorough- 
ly tested in actual audience situations at many 
locations in the Metropolitan New York area 
during the past several months. Summarizing 
the film’s results, the testing group reported to 
the Later Years advisory committee as fol- 
lows: ; 


some necessities of 


1. We learned from our test showings that 
our film did best before precisely the age 
group for whom it 
tween 45 and 55 

2. Also, that passive reaction to the film 
was unlikely. Both those who liked it, or re- 
acted away from it, agreed that it “hooked” 
them one way or another. They were forced 
to attend to what it had to say and often ad- 
mitted that though they might try to mini- 
mize its importance, it “worried” at them suf- 
ficiently to require attention. In the 45-55 age 
showing, where we got the most stimulating 
audience discussion, we later learned that the 
film resulted in increased requests for indi- 
vidual counseling. So it “worked” the way we 
wanted it to. 

3. We are also ready to say now, as a re- 
sult of these showings, that there is 
thing as a “uniform” 
(CONCLUDED ON THE 


was made—people be- 


no such 
audience 
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Scenes from American traditions and of the 


present are shown in Birad’s “How We Elect” 


A Film You Can Sponsor: “How We Elect Our Presidents” 


In these times, with communistic influences 
infiltrating so many parts of the world, many 
management men believe they have a responsi- 
bility to project an image of the American 
democratic system in action. 

One useful vehicle in carrying this idea to 
realization is a new film recently released on 
our election system. Called How We Elect Our 
Presidents, the film was prepared particularly 
for syndicated sponsorship by American in- 
dustry. It is sold with the suggestion that prints 
may be offered by business sponsors as a 
public relations gesture, to schools, civic 
groups, political and veterans’ groups, and 


other vital organizations in the community. 
The film starts with the national conven- 
tions, as documented by excellent color scenes 
of the 1960 conventions. It goes on to depict 
how delegates are chosen, the “pattern” of 
voting results to watch on election night, and 
succeeds in capturing much of the campaign 
excitement of the big quadrennial event. 
Where to Acquire Sponsor Prints 
Birad Corporation (1564 Broadway, New 
York), producer and distributor of the film, 
offers prints at $50 in b/w and $125 in color. 
Birad will also make arrangements for credit 
titles for industrial sponsors, if desired. ae 


Dramatic Portrait of Our Latin-American Neighbors 


Haunting Beauty, Age-Old Culture Pictured in Panagra’s “South America™ 


Sponsor: Pan American Grace Airways 

TiTLeE: South America, Continent of Con- 
trasts, 274% min., color, produced by Cole- 
man Productions. 

Audiences of prospective visitors to South 
America’s West Coast nations will be intrigued 
by this entertaining motion picture combining 
the dramatic photography of travel film ex- 
pert, Harry Coleman, and his lyric scripter, 
Millard Lampell. 

From Panama to Ecuador and Peru 

Starting at the gateway to the west coast, 
the film first visits Panama. We might see al- 
most anyone here—sailors from Bremen or 
merchants from Bombay—on the crowded 
streets of this crossroads of the world. 

Quito appears—dyed in the colors of Spain 


Colorful Indian dancers perform in a scene 
from Panagra’s new film by Harry Coleman. 
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Machu Piccu . . . Andes’ stronghold of Incas. 


as if seen in an ornate mirror of Barcelona 
or Madrid. 

Proud Peru, with its roots in the New World 
dating back to the 16th Century, shows us the 
treasures of its architecture and its arts—par- 
ticularly its finely wrought silver pieces. At 
the same time, Peru has other than austere 
aspects—here are surfboarders and bathing 
beauties on the beaches, tennis players at 
Lima’s ultra-modern country club. 

Striking Scene of Inca Stronghold 


Machu Piccu, last stronghold of the Incas 
high in the Andes, was photographed by a 
Coleman crew at dawn after having camped 
out all night in one of the ruins waiting for 
the perfect shot in the morning. 

Much of this part of the continent has a 
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haunting, mysterious quality, reflected in the 
scenes of Cuzco, with its mountains sur- 
rounded in the mist, or in the stoic faces of 
the Bolivian Indians. 

But there is always a balance. Harry Cole- 
man’s lenses gravitate back to sea level and 
the exquisitely pretty girls of Santiago, Chile. 
This nation seems to have such great con- 
trasts of scenery—deserts, thousands of miles 
of seacoast, the majestic Andes, and the 
thousands of lakes like fallen fragments of sky. 

South America—Continent of Contrasts is 
a beautiful reminder to winter-bound audiences 
in the United States that summer is only a 
day away—via Panagra. i 


In “Tale of Three Chemisis” 


Geigy Chemical Views 


Past. Present & Future 


Sponsor: Geigy Chemical Corp. 
TITLE: A Tale of Three Chemists, 13% min., 
color & b/w, produced by Willard Pictures. 


The three chemists of this interesting film 
represent the past, present and future of Geigy 
pharmaceutical and chemical activities. Played 
by Bil Baird puppets, the three chemists meet 
on the front lawn of the Geigy plant in Ards- 
ley, New York, and discuss the parts they play 
in the scientific discoveries of their ages. 

In the course of this, we can see the 
origination of the Geigy company in Basle, 
Switzerland. In 1880-1890, the company en- 
joyed the services of a wizard dye chemist, 
Traugott Sandmyer, who led Geigy to a lead- 
ing place—worldwide—in the dye industry. 

Paul Meuller, a Geigy scientist who is much 
alive today, invented D.D.T. insecticide. 

Long a resident citizen of the United States, 
the Geigy company has plants all over the 
map, and makes a long line of agricultural 
products—Diazinon, a new and highly effec- 
tive insecticide, and Simazin, a weed killer, 
are leading examples. Sequestrin, a new chemi- 
cal discovery, removes iron salts and oxides 
from water. Other interesting Geigy products 
prevent static in carpets, control foaming ac- 
tion in soap and detergents. 

A Tale of Three Chemists is distributed 
to television stations by Modern TV. a 


Bil Baird puppets as the three chemists who 
relate stories of scientific discoveries. 
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PREVIEWS THE SPONSORED PICTURES OF THE MONTH 


Pure’s Pictorial Report on Oil Transportation 


“Get Me There’ Completes Series on Exploration, Production and Refining 


Sponsor: The Pure Oil Company. 


TITLE: Get Me There, 33 minutes, color, pro- 
duced by Atlas Film Corporation. 


What is transportation? A commuter or 
traveler would ordinarily think of trains, 
busses, automobiles, airplanes and _ lately, 
rockets. But when you are in the oil business 
in a big way you think of transportation as 
tankers, barges, pipe lines and trucks, for these 
are the methods of moving the large volume of 
petroleum products needed every day by a 
nation in the midst of the atomic age. 

In order to bring this interesting story to 
the public, a 33-minute, color and sound mo- 
tion picture has recently been completed for 
the Pure Oil Company. Get Me There is the 
theme and title of this epic undertaking pro- 
duced by Atlas Film Corporation, Oak Park, 
Illinois. 

To Deliver Oil Quickly, Economically 

The objectives of petroleum transportation 
may be stated simply—to bring quality prod- 
ucts to market quickly, at the lowest possible 
cost. The first big step is to bring the crude 
oil from the producing area to the refinery 
where products are made. 

In the early days of the petroleum industry, 
transportation was a minor problem. Prod- 
ucts and markets, were relatively few, so the 
refinery could be located close to the market 
it served. 

Today, crude oil yields literally hundreds of 
products and numerous markets are located 
at far distant points. Petroleum transportation 
presents a continuing challenge to ingenuity 
and knowhow, because conditions change con- 
stantly. There are changes in costs, changes in 
crude supply, changes in manufacturing facili- 
ties and marketing areas. 

Transportation experts strive constantly to 
develop better and more flexible methods that 
will serve today’s needs and accommodate to- 
morrow’s changes. 

Pipeline . . . tank car . . . transport truck 

. river barge . . . ocean tanker . . . each 
method has advantages of its own, under the 
right conditions. Pure Oil Company uses the 
one that’s most convenient, most economical 
—or works out the combination that’s most ef- 
ficient and least costly. 

Flexibility Helps Prevent Shortages 

Flexibility of method is of high importance. 
Throughout the complicated network of trans- 
portation, sudden emergency may strike at any 
time. Floods, earthquakes, hurricanes—nat- 
ural disasters of any kind can break up normal 
operations. Therefore, the system is designed 
to be so flexible that if anything goes wrong 
with one method of movement at any point, 
the transportation people are prepared to 
switch at once to another method, and keep 


| the supply flowing. 


How did Atlas Film Corporation go about 
filming oil transportation? Story-wise you start 


1961 


By barge and tanker, oil moves to market as 
in this scene from the new Atlas’ film .. . 


at the oil well, but in Get Me There, you start 
in the Chicago area and in a running conversa- 
tion between two men you visit over a dozen 
locations covering a distance of seven thou- 
sand miles. Each location is vital to the com- 
plete story, and each location is unique in 
some way to the problem of transportation. 
Facts 

The intricacies of routing the various types 
of crude oil and finished or refined products 
to their destinations through the pipelines is 
explained with skillful use of animation; this 
coupled with artful use of the motion picture 
camera on location presents a photographic 
symphony of oil on the move. 

The transportation problem of the produc- 
tion crew was symbolic of the problem set 
forth by the title Get Me There. It took a con- 
voy of four vehicles to move the crew and film 
equipment. It took four airplanes to cover the 
vastness of the pipelines; it was necessary to 
have a string of oil barges carrying over a mil- 
lion gallons of finished products to demon- 
strate this method of transportation; huge 
ocean-going tankers to carry crude oil and 
cargoes of packaged products were shown. 


Animation Used to Tell Intricate 


These Pure Oil Executives Supervised 

The entire production was under the super- 
vision of Bill Bright, manager of employee 
development and training, and Pete Reiman, 
personnel coordinator, Transportation de- 
partment, The Pure Oil Company. Director 
was Al Bradish of Atlas, with Harry Petersen, 
cameraman, and Jim Dricker, editor. 

Get Me There is part of a series sponsored 
by The Pure Oil Company, also covering Ex- 
ploration, Producing and Refining. Each of the 
four films in this series is or will soon be avail- 
able for public showings. Ue 


Striking pictorial photography helps to 
illuminate Pure’s oil transport story. 
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FILMS ARE BORN 
IN TYPEWRITERS 
-- NOT CAMERAS 


Long before the cameras 
Start to roll for a film 
production, a man sits down 
at a typewriter with a 
Stack of blank paper. 


This writer charts the 
course of the film. His 
thoughts and his words 
help sell your ideas, 
products, services. 


We're proud of a long 
list of successful films 
that prove in script work, 
too, VIDEO gives you 
full value for 
your film dollar. 
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INDUSTRIAL FILMS 


SOUND SLIDEFILMS OF THE MONTH 


Color Slidefilm Shows How 

Dun & Bradstreet Serves 
Sponsor: Dun & Bradstreet, Inc. 
rirLe: How To Use Your Dun & Bradstreet 

Service Most Effectively, 14% min., ssf., 

color, produced by Gotham Film Produc- 

wions. 

This film was designed to serve two func- 
tions. First, it is an instructional, complete 
review of Dun & Bradstreet services which 
the Agency salesman can utilize in selling a 
contract. Second, and more importantly, it is 
an educational film useful in explaining to 
current subscribers—and more than 75,000 
American companies are in this group—opti- 
mum use of the service to which they are 
entitled. 

The slidefilm, examining step-by-step the 
fictional Hudson Company’s use of Dun & 
Bradstreet service, demonstrates for credit 
managers and their assistants, secretaries, file 
clerks—even office boys—the methods, pro- 
cedure and characteristics of Dun & Bradstreet 
credit services. In addition, through the natural 
device of a flashback case history narrated by 
Hudson’s credit manager, the function of the 
Dun & Bradstreet Service Consultant is made 
clear. 

Finally, the wide assortment of supplemen- 
tary credit and business facts services offered 
by D&B are briefly outlined, and a human 
interest value is added through a flashback 
sequence narrating the Hudson manager’s 
visit to D&B’s headquarters office at 99 Church 
Street. This allows a presentation of the 
modernity and the scope of the home office 
operation, prototype for the 142 smaller 
branch locations. 

The basic problem Gotham Film Produc- 
tions was asked to wrestle with was that of 
conveying a substantial mass of semi-technical 
and detailed information in a manner that 
would be clear, effective, attractive, and never 
tedious. In the judgment of all company offi- 
cials who have seen the film, this objective 
was admirably achieved. 

The film will be used in conjunction with 
a booklet of the same title covering in close 
detail the same material. The graphic design 
elements of the two will harmonize, the book- 
let serving as an effective “follow-up” or 
“memory stimulant” after a showing of the 
film, and as a permanent reference as well. 
Glimpse of the credit reference facilities at 
Dun & Bradstreet New York headquarters. 


Salesmate projectors are used in some loca- 
tions and Du Kane in others. 

The film was premiered in New York in 
the fall at a meeting of all of Dun & Brad- 
street’s 142 branch office managers. Plans are 
being made for equipping the branch locations. 
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IBM Bids for Graduates 


Automated Lane-Cole-Dietz Program 
Aid te Recruitment and Employment 


Competition for qualified college graduates 
is an expensive fact of life for the country’s 
large business corporation. Recruitment has 
taken on the aspects of a military campaign. 
A barrage of ads in local and college news- 
papers announces forthcoming visits of re- 
cruiting teams. Notices go up on bulletin 
boards. Special interview rooms are set up on 
college campuses. A maximum recruiting 
campaign must be conducted within a strict 
time limit set by the colleges. 

International Business Machines, competing 
with other large companies for top college stu- 
dents, decided that p.e-recruitment through 
automated slidefilms would be one of the best 
ways to improve and speed up its recruitment 
and employment campaign. The films are 
shown on Beseler Salesmate automatic projec- 
tors, which have a built-in screen and are self- 
winding. 

Two new films of the IBM program have 
recently been completed, to complement a 
first film released some time ago. Lane-Cole- 
Dietz Corporation, New York audience com- 
munication firm, which produced the two new 
films, is scheduling creation of still another 
for release in the near future. 

For Your Consideration, one of the new 
films, gives college seniors and graduates wait- 
ing to be interviewed by IBM recruiters a 
quick orientation of IBM, its job opportuni- 
ties and what to expect during the interview. 
With ingenious use of color and humor, the 
film speeds up the interview by answering be- 
forehand many questions usually asked the 
recruiter. To make the showing of these slide- 
films in anterooms and classroom halls accept- 
able to colleges, the continuous slidefilms may 
be used with multiple sets of earphones. 

To complete the recruitment process, L-C-D 
also has produced Welcome, an orientation 
slidefilm to be shown to every new IBM em- 
ployee on th. morning of the first day he or 
she first reports to work at a branch office. It 
explains IBM office procedures and employee 
benefits and puts the employee at ease in the 
new job. Every IBM office in the country 
shows the film, which standardizes indoctrina- 
tion procedures throughout the organization. 
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Jim’s last day at work is a time for looking 
ahead but when job promises fall through the 
future suddenly becomes uncertain .. . 


Improving Your State 


State and Federal Agencies’ Wider 


Sponsor: New York State Employment 
Service and the United States Employment 
Service. 

TitTLE: A Man Is a Job, 231% min. b/w., pro- 
duced by Henry Strauss & Co. 


At this time, when chronic unemployment 
has reached a twenty-year high and a 
fully-functioning economy has been given na- 
tional priority . . . it’s paradoxical that much 
valuable talent available to industry and the 
community goes begging or is employed at 
much less than full capacity. 

Equally paradoxical is the fact that the 
United States Employment Service, with an 
unmatched record of finding jobs for others, 
often does not find full employment for itself. 
Too many employers and too many job-seek- 
ers don’t know about, or have faith in, the 
skill, knowledge and experience the Employ- 
ment Services have to offer. The implications 
for the health and productivity of our entire 
economy are serious . . . the effects on indi- 
viduals are often needless frustration and 
hardship. 


Part of Interlocking Federal System 


As a result, the New York State Employ- 
ment Service, which is part of the whole Fed- 
eral system of interlocking job-finding serv- 
ices, has decided, at the request of the Federal 
Government, to stir itself up internally; and, 
at the same time, to rouse more recognition 
and demand for its facilities and those of all 
the other State Employment Services. 

Both these goals are closely interrelated. On- 
ly if Employment Service people themselves 
have both strong emotional feelings and clear 
intellectual understanding of the need for 
broadening the scope of their work, can they 
produce the desired acceptance by employers 
and job-seekers. In turn, public attitudes en- 
countered in their daily work have an obvious 
effect on morale and job outlook of Employ- 
ment Service people. 

To attack this problem, the New York 
State Employment Service enlisted the co- 
operation of Henry Strauss & Co., looking to 
this company’s broad experience in attitude 
development. The result of this collaboration 
is a current motion picture, with integrated 
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‘ 
Driven by desperation and his wife’s urging, 
Jim agrees to give his State Employment Serv- 
ice a try. (Scenes from “A Man Is a Job’’) 


Employment Services 
Use Is Aim of “A Man Is a Job” 


discussion and training materials, titled A 
Man Is a Job. This program was designed to: 

1. Change negative attitudes toward the 
Service by dispelling some popular misconcep- 
tions. 

2. Build positive attitudes of interest, con- 
fidence and respect. 

3. Tell the factual story of the Service’s 
work. 

4. Stimulate employers and job-seekers to 
wider use of State Employment Services, par- 
ticularly for executive and professional place- 
ment. 

5. Orient, or re-orient, Service people with 
new insights into the nature and importance of 
their responsibilities—plus the human rela- 
tions, promotional and personal contact re- 
sponsibilities involved. 

Story Has Strong Emotional Impact 


The plot of A Man Is a Job, which skill- 
fully weaves these various elements into a uni- 
fied pattern with sharp emotional impact, re- 
volves around three people. First there is Jim 
Gordon—a skilled, experienced, cost-account- 
ant—representative of the type of high-level 
person the Service is increasingly interested 
in placing. 

Out of a job because of a merger, Jim 
doesn’t worry too much at first—he has 
friends and he’s had offers. But as the weeks 
go by and nothing materializes, his courage 
and self-respect begin to falter. Still, he is re- 
luctant to come to the Employment Service. 


“What, Me Go to the State Office?” 


As he puts it, “Look, I’m not a laborer. I’m 
not going to stand with a long line of unem- 
ployed in a crowded, dirty office. What’s a 
real company going to think of me if I come 
from the State Employment Service?” 

Jim finally does go . . . out of desperation 

but hesitantly and with a chip on his 
shoulder. Here he meets the second protago- 
nist—Bob Tyler, a capable, interested inter- 
viewer working to thaw Jim’s obvious nervous 
hostility. Bob sees his job . . . and the job of 
the Employment Service . . . not simply as 
getting a man off the unemployment roles, but 
doing the kind of evaluation and “selling” job 


(CONCLUDED ON FOLLOWING PAGE 198) 
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DuKane 
AUDIO-VISUAL 


EQUIPMENT 








Planning an audio-visual 
program? Take advan- 
tage of DuKane’s expe- 
rience in this field... 
advice on sound slidefilm 
production plus booklets 
on recording standards 
is yours for the asking. 
DuKane offers a com- 
plete line of top-quality 
sound slidefilm projec- 
tors in a type to meet 
the exact requirements 
of your audio-visual 
program. 


for complete information 
write to ... 


DuKane 


CORPORATION 
Dept. BS-21 + ST. CHARLES, ILL. 








ANNOUNCEMENT 


We are now located in modern new 
studios on the entire 16th floor at 
720 North Michigan Avenue. Come 
and see us— you are always 
welcome. 


Completely integrated studio and 
laboratory services. 


Complete RCA recording facili- 
ties—35mm, l6mm and \4-inch 
magnetic; 35mm and l6mm 
optical, mixing, transferring, 
music and effects library, edit- 
ing services. 


Interlock 35mm 
and/or 16mm—private screen- 


ings. 


projection, 


Complete motion picture and 
slidefilm production. 


CHICAGO FILM STUDIOS 


OF CHICAGO FILM LABORATORY, INC. 
720 No. Michigan Ave. * Chicago 11 
WHitehall 4-697] 











Wide-Screen View as 
Lever Introduces 


New Liquid “all” 


Sponsor: Lever 
Liquid “all.” 

litLe: Introduction of New Liq- 
uid “all,” color, produced by 
Visualscope, Inc. 


Brothers, for 


Within a ten-day period recent- 
ly, 300 Lever Brothers salesmen 
in every part of the country were 
introduced to a new _ product, 
Liquid “all,” which is expected 
to take a significant part of the 
market for clothes washing prod- 
ucts within a short time. 

Six units of demonstrators 
armed with a wide-screen slide- 
film toured the country for simul- 
taneous introduction of the prod- 
uct. Equipment used consisted of 
DuKane projectors, with special 
Visualscope anamorphic 
and 4!% by 12 foot screens. 

New products are a constant 
circumstance in the grocery busi- 
ness—S0% of all the products on 
the shelves today are less than ten 
years old. Liquid “all” looks like 
a winner because the sales curve 
of automatic washers is rising— 
surpassing the proportion of low- 
sudsing detergents (on which the 
automatics thrive) to high-suds- 
ing detergents now being sold. 
And liquids are finding ever-in- 
creasing favor among housewives. 

Thus, with a strong marketing 
program planned, and the first 
major, low-suds liquid to be in- 
troduced, Lever Brothers is aim- 
ing high for the new “all” prod- 
uct. And the wide-screen presen- 
tation has played an important 
part in getting the product off to 
a fast start We 


* * « 


Foot Care for TV 


SPONSOR: 


lenses, 


International 
Company. 


Shoe 


TiTLe: 
12% min., 
MGM-TV, 
Mayer, Inc. 


Now, Look Here, Harry, 
b/w, produced by 
Metro-Goldwyn- 


This is a television clinic that 
features a wife’s explanation of 
what good foot care can mean for 
the family. It discusses various 
shoe problems in giving pointers 
for foot hygiene, including regular 
measurement of feet and the se- 
lection of proper shoes. 

The film is available on free 
loan to television stations through 
all offices of Modern TV, 3 East 
54th Street, New York. Ly 
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EFFECTIVE USE OF 


VISUALS AIDS SALES PROMOTION 


“Step Out on Color” With DuPont Nylon 


Strength, Coler Qualities Visualized fer Carpet Customers 


Sponsor: E. I. du Pont de Ne- 


mours & Company, Inc. 

TitLe: Step Out on Color, 17 
min., color, produced by Audio 
Productions, Inc 
4 colorful invitation has come 

from Du Pont’s Textile Fabrics 

Department to learn the funda- 


mentals of something we all stand 
on—carpets. Step Out on Color, 
a definitive documentary on ny- 
lon carpets, was previewed at the 
International Home Furnishings 
Market at Chicago in January. 
Emphasizing styles in new Du 
Pont 501 carpet nylon, the film 
takes the audience to several mills 
to describe the three major meth- 
ods of carpet making—(weaving, 
tufting and knitting)—and dye- 
ing. Other stops include a park- 
ing lot, country club locker room 
and a crowded lobby to illustrate 
durability and cleanability, and to 


At left: nylon carpet was laid out 
on parking lot for of 
punishing “torture” 


weeks 
tests. 


e@ TECHNIQUE 


e@ SKILI 


@ CREATIVITY 


@e RELIABILITY 


these are qualities by which we are known 


Producers of 


motion pictures, sound slide films 


theatrical shorts 


REID H. 


< 


hr 


IV commercials 


ical and cartoon animatior 


¥ 


RAY FILM INDUSTRIES, Inc. 


Established 1910 


BUSINESS SCREEN 


Beauty of interior decor was 
achieved by use of this colorful 
rugged, nylon carpeting. 


a home furnishings store to view 
samples. 
Torture Test for Nylon 

Particularly impressive is the 
scene of a nylon carpet laid across 
the entrance to a parking lot to 
take whatever punishment was 
handed out—which was plenty. 
After several weeks of this tor- 
ture the carpet was cut in half and 
one half was cleaned. The film 
shows convincingly how the full 
clear color and texture came back 
to life. 

Another striking sequence por- 
trays the needles of a _ carpet 
“knitting” machine purling nylon 
at amazing speeds, and then again 
in slow motion. Du Pont’s new 
501 nylon is shown to be similar 
to the material used in_ the 
sheerest hosiery and lingerie, but 
actually stronger than steel wire, 
weight for weight. 

A sequence on decorating high- 
lights patterns and colors used to 
create moods through the selec- 
tive use of carpets. 

Primarily for Consumers 

Designed primarily for show- 
ing to retailers’ customers, Step 
Out on Color will also be made 
available to schools and women’s 
clubs. Distribution will be han- 
dled through regional offices of 
mills participating in the 501 ny- 
lon program—(Barwick, Bigelow, 
Cabin Crafts, Callaway, Lees, 
Monarch, Patcraft, Alexander 
Smith, Wunda Weve)—and di- 
rectly through Du Pont, Wil- 
mington 98, Delaware. I 

* * * 

Magna’‘s Mobile Video Unit 

®& Magna Film Productions, 
Boston, has installed what is said 
to be the first mobile television 
tape recording unit in New Eng- 
land. The recorder is an Ampex 
1001A compact model and is 
mounted in a walk-in panel truck. 
The VTR thus may be used for 
recording on location, or con- 
nected to studio facilities at Mag- 
na’s new film and TV operations 
center at 55 Berkeley Street. 
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Nutrition Pointers for Young Homemakers 


“Case of Bewildered Bride” 


Sponsor: The Carnation Com- 
pany. 

TITLE: The Case of the Bewil- 
dered Bride, 20 min., color, 
produced by Parthenon Pic- 
tures—Hollywood. 

The Carnation Company has 
long recognized that high on its 
customer and potential-customer 
list are two groups—the young 
homemaker, and the high school 
girl who will soon enter that cate- 
gory. With this in mind, a new 
film was addressed primarily to 
this audience. to inform them of 
the “good life” that will reward 
proper family nutrition practices. 

The Case of the Bewildered 
Bride tells a charming and witty 
story that is a bit offbeat, yet in- 
formative and convincing. Its 
format insures that the attention 
of even the most squirmy elemen- 
tary or high school home eco- 
nomics student won't wander 
much. 

The film concerns Jill (the 
“Bewildered Bride”) and _ her 
problems. To begin with, she dis- 
covers on their first morning at 
home after the honeymoon that 
husband George has invited both 
sets of parents for dinner that 
night. Jill has never been initiated 
to the complexities of proper 
planning, marketing or nutrition, 
and begins to realize her short- 
comings. 

She’s further panicked by the 
realization that George’s father 
considers himself somewhat of a 
gourmet, and this will be her first 
chance to prove that his son did 
not marry an idiot child bride. 


Informs While It Entertains 


Carnation’s “bride” faces a bewil- 
dering array of kitchen aids .. . 


Despite her determination, her 
shopping for dinner ends in disas- 
ter. 

Help comes from her sister 
Jeannie, a Home _ Economics 
teacher, who explains the neces- 
sity for proper planning and or- 
ganization, plus the effects of 
proper and improper nutrition on 
family life. As Jeannie talks, these 
points are illustrated in “dream” 
sequences. 

Jeannie gets to the problem at 
hand by outlining suggestions for 
a nourishing and appetizing menu. 
Then Jill goes to work, and not 
only does wonders, but has fun 
doing it. The meal is a success, 
and even George’s father smiles 
with pleasure and approval. 

The Case of the Bewildered 
Bride, produced by Parthenon 
Pictures of Hollywood, has some 
unusual visual production. Writ- 
ing, directing and producing were 
handled by Charles “Cap” Palmer 
and John E. R. McDougall. The 
film will be distributed by Sterl- 
ing-Movies U.S.A. 


PUTS BIG PICTURES ON THE SCREEN 
IN ONE-THIRD THE NORMAL THROW 


— {| \>~ 


BUHL SUPERWIDE LENS SYSTEM 


replaces your present projector lens 


FOR FILMSTRIPS, 35MM., 2 x 2 


rf 


Available in | 


FREE TEST OFFER! 


Burr | um 


AND SUB-MINIATURE SLIDES 


present pr 


2’ Focal Lenath 


WRITE DIRECT! 
OPTICAL COMPANY 


1010 Beech Avenue °* Pittsburgh 33, Pa. 
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Develop Better Supervisors 


and Managers With 


Modern 
Management 
Films 


Make your supervisors better leaders with Modern 
Management Films, produced in full color and sound 
by The Bureau of National Affairs. 

These 16-mm films present typical supervisory situa- 
tions and suggest solutions to supervisory problems in 
an interesting and stimulating way. They are designed 
to precede and encourage group discussions. 

Each film is about 10 minutes long, and is supple- 
mented by a discussion leader’s guide. A 95-member 
advisory panel of leading industrial executives suggests 
subjects and reviews scripts to make sure they are 
realistic and sound in principle. 


More than 1,000 firms have successfully used 
the first Modern Management film, ‘‘LISTEN, 
PLEASE.” We now offer a library of four films: 


LISTEN, PLEASE...a series of situations in a supervisor's 
typical day which emphasize the importance of /istening 
and communicating. 


THE CASE OF THE MISSING MAGNETS... showing how a 
supervisor can motivate employees for better teamwork 
and production. 


INSTRUCTIONS OR OBSTRUCTIONS... Dr. Paul Pigors of 
M.I.T. demonstrates the primary task of supervision: 
giving orders and instructions to others. 


THE CHALLENGE OF LEADERSHIP... a dramatic demonstration 
of leadership. Designed to stimulate supervisory thinking 
about leadership skills. 


Available for purchase or rental. 
Executive previews can be arranged. Write: 


Modern Management Films 
4 
The Bureau of 
National Affairs, Inc. 
BNA Dept. D2 


1231 24th Street, N.W., Washington 7, D.C. 
WASHINGTON 








a ORLEANS, film producer in 
Knoxville, Tennessee, has 
found another way to get extra 
mileage from motion picture 
prints after they have completed 
the television circuit. He offers 
them to colleges and universities 
throughout the nation, and the re- 
sponse indicates an enthusiastic 
audience on tap—long after tele- 
vision and general bookings have 
been exhausted. 

A case in point is the quarter- 
hour television version of Full 
Speed Ahead, first of a_ three- 
part series of documentaries on 
the Nuclear Ship Savannah, the 
first nuclear powered 
and cargo surface vessel. 


passenger 


Produced by Sam Orleans 

Full Speed Ahead was pro- 
duced by Sam Orleans for the 
U. S. Maritime Administration 
and the Atomic Energy Commis- 
sion. The television version and 
its distribution was financed by 
the ship’s contractors, Babcock & 
Wilcox Co., New York Ship- 
building Corporation, States Ma- 
rine Lines and DeLaval Steam 
Turbine Company 

Full Speed Ahead depicts the 
initial undertaking of the nuclear 
ship project. In minute and 
graphic detail it follows the in- 
ception stage of the N. S. Savan- 
nah from designer's dream to 
keel laying, with Mrs. Richard 
Nixon as sponsor. A _ study of 
contrasts and comparisons is of- 
between this Twentieth 
Century marvel and the marvel of 
137 years which it 
named—the first steam powered 
ship to cross the Atlantic 

Premiered in Washington 

The film was premiered in 
Washington, D. C., for AEC and 
U. S. Maritime Administration of- 
ficials and their guests, shipbuild- 
ers, industrialists from many 
fields, and representatives of in- 
terested government agencies 

Their expressed approval gave 
impetus to the film’s distribution 
—on television, in theaters, and 
for private and general bookings 
across the nation 
culated for use at civic club and 
patriotic organization meetings. 
An estimated 10,000,000 viewers 
watched the N. S. Savannah’s 
highly technical, but understand- 
ably narrated birth pangs. 

Then it seemed all sources of 
distribution had been exhausted 
Should the film go on the shelf? 
Sam Orleans thought not 
out letters of inquiry to 
leges and _ universities 
lesser known technical schools 
throughout the country. Would 
not the easily digested technical 


fered 


ago for was 


Prints were cir- 


He sent 
top col- 


and to 
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“Plus” 


Audiences for Sponsored Pictures 


Nuclear Ship Prints Hit College Cireuit After Use on TV 


information contained in Full 
Speed Ahead be interesting and 
beneficial to their engineering 
students? 
The ali 


“Yes” in all cases 


definite 
The AEC and 
USMA approved the plan, and 
the 100 television prints went out 
on their new rounds, showing 
students how the N. S. Savannah 
became the testing ground for re- 
markable new theories in atomic 
power for sea craft 


»wel was a 


Second Film on Television 
Even as the first students were 
viewing the picture and studying 
the hows and whys of the place- 
ment of superstructure to make 
room for control rods and reactor 
of the atomic power plant and 
steam the N. S. Sa- 


vannah was being filmed by Sam 


generators, 


aes to 4 hem. O88 @ mans 
SLIDES and SLIDEFILM 


PUBLIC RELATI 
SALES PROM rm 
ruNr 


RAISING 


ADVERTISING 


1O0OS Olive Street 


Maritime rep. Pat Pattison (in 
white helmet) on ship with pro- 
ducer Orleans (r) and cameraman. 
Orleans and Associates for 
other film, Under Way. 

This second film of the series is 
now being distributed country- 
wide by Sterling-Movies, U.S.A., 


an- 


for 400 or more telecasts; book- 
ings are being made on television 
stations; requests are piling up 
for private showings through 
AEC and Maritime Administra- 
tion information offices. And 
when the regular route is run, 150 
engineering schools will be wait- 
ing to receive prints for the en- 
lightenment of their students. 
Also Slated for Students 

Production of the final phase of 
the N. S. Savannah series will de- 
tail the installation of reactor 
controls, dry locking, painting, 
interior appointments, sea trials, 
and arrival at the first port of 
call. This film, too, will find a 
second life among the nation’s 
undergraduates. 

Like Full Speed Ahead and 
Under Way, this as yet unnamed 
project will gather no dust on the 
producer’s shelf for years to 
come. ne 

ok * * 
RCA Expands Marketing Setup; 
A. Cortese Heads Eastern Sales 

In the first move toward ex- 
pansion of its marketing organiza- 
tion for audio-visual products, the 
Radio Corporation of America has 
appointed Alighiero Cortese as 
manager of Eastern sales. 

In the newly-created position, 
Cortese will direct sales of all 


RCA audio-visual equipment and 


electronic training devices in states 
east of the Mississippi River, with 
headquarters in Camden, New 
Jersey. 

Growing sales volume of RCA’s 
product line, including 16mm 
sound motion picture projectors, 
language laboratories, tape re- 
corders, sound systems and auxil- 
iary equipment, prompted the ex- 
pansion of the marketing setup, 
and a Western division is being 
organized. 

Cortese has a background of 
nearly twenty years in the a-v 
products field, and was formerly 
district and regional sales man- 
ager with the Stromberg-Carlson 
Division of General Dynamics 
Corporation. ne 

* * * 
Admaster Handles Sales, Service 
for Beseler’s Projection Div. 


& The Charles Beseler Co., East 
Orange, N. J., has appointed Ad- 
master Sales Corp. as franchised 
dealer for the Beseler Projection 
Equipment Division. 

Admaster will handle sales of 
Beseler VuGraph overhead pro- 
jectors and Beseler VuLyte 
Opaque Projectors, plus all acces- 
sories and supplies, and will serv- 
ice the metropolitan New York 
area and environs. ma 
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PARTHENON ‘ PICTURES 
oll. 
HOLLYWOOD 
Documentary Films 
For Business, 
Industry and Science. 


Should you think about a film for 


SALES PROMOTION ... 


for broad sales promotion, that is: to 
wide audiences rather than direct sales 
man-to prospect usager 


Let us send you screening prints of 


“THE CASE OF THE 
BEWILDERED BRIDE” 
(Carnation Company) 


“OUTSIDE THAT ENVELOPE” 
(Conn. General Life Ins.) 
“A HOTEL IS BORN” 
(Hilton Hotels) 
“YOUR B-LINE” 

(Int'l. Harvester, Trucks Div.) 


“TWO CHEERS FOR CHARLIE” 
(Mutual of Omaha) 


“MAN WITH A 
THOUSAND HANDS” 
(int'l. Harvester, Tractor Div.) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Detroit 


Chicago Princeton 


OBS! 
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GUIDING THE TELEVISION 


FILM ASSOCIATION IN 


Officers and directors of the Television Film Association (/ to r): War- 
ren Strang, Hollywood Film Co. (dir.); John Ballinger, Screen Gems 


(president); Jack Goetz, 


Consolidated Film 


Ind. 


( vice-president) ; 


Nicholas Muskey, Bekins Film Service Ctr. (secty-treas); Fred Lind- 
quist, Geo. Bagnall Assoc. and Stanton Osgood, Ted Bates (directors). 


Television Film Assn. Starting 
Film Library for TV Industry 
The Television Film Associa- 
tion, with the cooperation of its 
members and organizations from 
industries associated with tele- 
vision, is accumulating a 16mm 
film library containing films which 
are of interest to the TV field. 
The films will be supplied free, 


in 


e 
® 


ae 
% 


OPTICAL PRINTING SERVICE 


postage and insurance paid, to 
TFA members as a service to the 
television industry. Others are 
welcome to the use of the films on 
payment of postage, insurance 
and handling costs. i 
* * * 
Ep. Norte: detailed background 
on the Television Film Associa- 
tion, provided on p. 13, this issue. 


PARTHENON 4 PICTURES 
"“aanssa 
HOLLYWOOD 
Documentary Films 
For Business, 
Industry and Science. 


Are you thinking about a film as a 


DIRECT SALES TOOL 


to be used by your 
representatives in interviews and meet 
ings for better explanation, technical 
demonstration, or emotional understand 
ing? If so 


Let us loan you screening prints of 
“MODERN BASIC REFRACTORIES” 
(Kaiser Chemical) 
“SMALL TOWN STORY” 
(Grit Magazine) 
“THE LIFETIME LOOK” 
(Conn. General Life Ins.) 
“TWO CHEERS FOR CHARLIE” 
(Mutual of Omaha) 
“PACKAGED POWER” 
(Sundstrand Turbo) 
“MASTERS OF THE HARVEST’ 


(international Harvester Co.) 


PARTHENON PICTURES 
Cap Palmer, Exec. Producer 
Hollywood 26,—DUnkirk 5-3911 
Detroit 


Chicago Princeton 





INC .DALLAS ,TEXAS 


is centrally located to all film production points in the United 


States and in Latin 


All standard effects 
are available. 

For a complete 

list write to: 
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America. 
16 TO 35 MM ENLARGEMENTS 
16 TO 16 MM COMBINATIONS 


Orsi 


OPTICAL PRINTING SERVICE 


2908 BOWSER AVE. 


offers 
35 TO 16 MM REDUCTIONS 
_.35 TO 35 MM COMBINATIONS 


these services: 


INC. 


DALLAS 4.TEXAS PHONE LA6-3985 
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Phillips’ Dealers Meet Mystery Ladies 


Annual Sales Program Alerts Company Dealers to Women 


Prospects as 


Mystery that was introduced 
£ to 16,000 Phillips 66 deal- 
ers in early 1960 is finally being 
solved. The question: Who is (or 
was) the Phillips Super Mystery 
Motorist? 

The answer is revealed in a 
new, 22-minute color motion pic- 
ture, /f You Ask Me, being 
shown at dealers’ meetings 
across the country. 

Centron Corporation, Inc., 
business communication firm of 
Lawrence, Kansas, produced the 
film and meeting as a follow-up to 
the 1960 meeting, The Secret of 
the Sixties. (BUSINESS SCREEN, 
Vol. 21, Number 3). 

One of the features of the 1960 
filmed and live-action meeting 
was Anita Bryant, popular tele- 
vision and recording star, singing 
about The Mystery Lady. The 
mystery lady was actually several 
women who drove more than 
60,000 miles in 1960, visiting 
Phillips stations, helping to select 
the most deserving station opera- 
tors for a $1,000 award. 


sales 


Women Visit the Dealers 

If You Ask Me points up the 
potential sales to women cus- 
tomers. Portraying the Super 
Mystery Motorist in the film is 
Miss Athena Lord, popular radio 
and screen actress from New 
York—she represents the “typi- 
cal” mystery motorist as she trav- 
eled throughout the _ country. 
Centron crews filmed the re-en- 
actment of her visits to prize- 
winning stations in Richmond, 
Va.; Pendleton, Ore.; Dayton, 
Ohio, and Topeka, Kansas. 

Some of the award-winning 
dealers appear in the film in a re- 
enactment of the Mystery Lady’s 
visit. Two of the actual Mystery 
Ladies, Alice Eakin and Ann 
Smith, appear at the end of the 
film to explain their role in the 
Phillips 66 Service Jackpot 

Service, Courtesy Incentives 

Centering on 

service, 


good 
cleanliness and courtesy, 
the contest was an incentive pro- 
gram geared to recognize the top 
Phillips dealers. But more impor- 
tant, the plan acquaints the deal- 
ers with the fact that women driv- 
ers are a group of prime impor- 
tance in buying motoring prod- 
ucts. 

The Phillips company, im- 
pressed with the reception of the 
1960 sales meeting, decided that 
another effective film would be 


driveway 


1960's Film Stars 


Return te Give Prizes 


the most dramatic way to present 
to the dealers the findings of the 
Super Mystery Motorist incentive 
program. 


How Dealers Were Judged 


The Super Mystery Lady, on 
her cross-country judged 
stations on three categories: serv- 
ice, cleanliness and courtesy. The 
attendant’s customer greeting, 
window cleaning, whisk broom 
service, tire checking and the 
manner of transacting business 
were noted. On the point of cour- 
tesy, the willingness to assist cus- 
tomers was stressed highest. 

The station itself was evaluated 
on appearance and cleanliness. 
Exterior displays, overall station 


stops, 


SOME OF THE 


FILMS PRODUCED BY 
FARRELL AND GAGE FILMS, 


Hercules Powder Company: (16mm) 


Hot Spray Lacquer (color 
Flight to Lacquer (color 
Design for a Laboratory 
Little Steps (color) 
Blasting Vibrations 
New Era in Plastics 
Multicolor Magic 


color) 


color) 

(color) 
color) 
What's New at Hercules (color) 
Best by Test (color 


Hercules Sixty-One (color 


United Gas Pipe Line Co.: (16mm) 


Map of an Empire 
Pattern of Progress 


color) 
color) 


Manufacturing Chemists 
Association, Inc.: (16mm) 


A Better Tomorrow (color) 
Opportunities in Chemistry (b/w) 
Modern Miracle Workers (color) 


Asphalt Institute: (16mm) 


Two Roads (color 


National Agricultural 
Chemical Association: (16mm) 


Herbicides Pay Off (b/w) 


American Machine 
& Foundry Company: (16mm) 


Amflow (color 


18% 
The Magic Hands of AMF 


color) 25 
New York Telephone Company: am 


Blood Bank (b/w 


Eastman Chemical 
Products, Inc.: (16mm) 


Tepp (b/w) 
Half-second Butyrate (color) 
Eastman 910 Adhesive (b/w 


United States Navy: (35mm) 


Handling Ships Boats (b/w) 
Steam Catapult Maintenance (b/w) 
Work Improvement (b/w 


FARRELL AND GAGE FILMS - 


213 East 38th Street * New York 16, N. Y. 


“On set” 
appearance (including office, rest 
rooms and lube room) and per- 
sonnel appearance counted high. 

The film’s title, 7f You Ask Me, 


1951 
1961 


Education & Welfare: (16mm) min. 


Something for Tomorrow (b/w) ll 


New York State Natural Gas Co.: oo 
Natural Gas on the Move (color) 

Renaissance of Natural Gas (color) ~ 
Natural Gas for Appalachian Markets (color) 23% 


E. W. Bliss Company: (16mm) 
Transfer Feed Presses (color) 
Power Press Maintenance (color) 
Tonnage Limitor (color) 
Strip Feed Presses (color) 
Transfer Feed Presses in the 
Appliance Industry (color) 
High Production Presses (color) 
Making Metals Work for Mankind (color) 
Modern Can Making (color) 


Panhandle Eastern 
Pipe Line Co.: (16mm) 


Pipeline Pioneer (color) 
Impact (color) 


California Texas Co.: (16mm) 


Minjak Tanah (color) 


National Tool & Die 
Manufacturers Assn.: (16mm) 


Tool & Die Making, 
Keystone to Mass Production (color) 22 


Columbia Presbyterian Hospital: oan 


Graduation (color) 


International Assn. of Electrotypers 
& Stereotypers, Inc.: (16mm) 


The Electrotypes (color) 


Volkert Stampings, Inc.: (16mm) 


Stampings for Electronics (color) 


INC. 


* MUrray Hill 3-8358 
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at Centron with Athena Lord and Phillips’ Mystery Ladies. 


has two meanings. It introduces 
the sharing of a confidence (if 
you ask me... ), but it is also 
a plea for more aggressive selling. 
Customers rarely buy unless they 
are asked to buy. The Mystery 
Lady suggests that opportunities 
for greater sales are possible—“If 
you ask me to buy it from you, | 
may say YES!” 
The Ladies Had Problems 

The Mystery Ladies who par- 
ticipated in the program from the 
driver's seat were not without 
problems. One that had to be 
solved, over and over again, was 
the matter of getting rid of the 
gas in the tank in order to drive 
up to the next station and answer 
“yes” to the question: 

“Fill it with Flite-Fuel, ma’am?” 

This problem was solved by 
connecting a small pump to the 
tank that would drain half the 
fuel with just a flick of a switch. 
Other problems, from loneliness 
to getting lost, plagued the driv- 
ers. But the Mystery Ladies 
agreed that the pleasures of the 
trips outweighed the complaints. 

Two Other Meeting Pictures 


Phillips jobbers and salesmen 
also viewed two other Centron 
films at their recent sales meet- 
ings. The two, Payoff at Las 
Vegas and Payoff at Pier 66, were 
5-minute previews of the top 
prizes in the Jobber Salesman 
Contest . . . a trip to Florida or 
to Las Vegas awaits the salesman 
with the greatest percentage in- 
crease in his personal sales rec- 


ord. mg 
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Denver A-V Firm Moves to Larger 
Quarters, Adds New Facilities 
Davis Audio-Visual, Inc., has 
moved into a new, larger building 
at 2149 South Grape Street, Den- 
ver 22, Colorado. The new facili- 
ties provide more than twice the 
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space of the previous location, 
with greater area for sales and 
warehouse and new engineering 
and service departments. 

Ainslie R. Davis, founder of 
the organization now in its thir- 
teenth year, is a past president of 
the National Audio Visual As- 
sociation. ig 
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Film Shipping Cases 


Best quality domestic fibre 
Heavy steel corners for 
added protection 
e Durable 1” web straps 
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with positive retainer spring 
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OTHER “QUALITY-BILT” ITEMS: 
Salon Print Shipping Cases 
Sound Slidefilm Shipping Cases 
(for Transcriptions & Filmstrips) 
2” x 2” Glass Slide Cases 
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WM. SCHUESSLER 
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PRINTING 
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VIDEO 
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“Image Makers” Offers Moral for Business 


Good New Pepsi Cola Film on 


Sponsor: The Pepsi Cola Com- 
pany. 

TiTLeE: Image Makers, 22 min., 
color, produced by Don Nes- 
tingen Associates. 

A recurrent Pepsi Cola prob- 
lem—a problem of every market- 
ing concern—is to get across the 
importance of a good corporate 
image down through all levels of 
the company and its dealers. But, 
how does a company communi- 
cate such complex ideas as “con- 
sumer motivation” and “image 
making” to the employee in the 
plant, or the route salesman on 
the delivery truck, who knows 
very little of the terminology of 
advertising and public relations 
and cares less? 

The solution to this difficult 
communications job for Pepsi 
Cola has been a new film called 
Image Makers, a tremendous one- 
man performance by Pepsi sales 
engineer, Ted Wielkopolski, with 
a brief assist from another Pepsi 
image, Mrs. Joan Crawford 
Steele. 

They Meet the People... 

Basically, the picture makes on- 
ly one point: the impression that 
the public has of Pepsi Cola is 
created by each and every em- 
ployee; the way he does his job, 
by what he does, by what he says 
and how he acts toward the pub- 
lic while on the job, and how he 
maintains the Pepsi Cola plants 
and trucks and equipment. 

Throughout the film this idea is 
developed and amplified with ex- 
amples that are easily understood 
by production personnel, route 
salesmen and office people. 

Ted Wielkopolski is featured 
throughout the film to develop the 


Meeting Our Goals 


Sponsor: The _ Sears-Roebuck 
Foundation. 


TITLE: Knowledge and Skills, 20 
min., color. 


It has become a talking point 
that the nation’s youth must in- 
creasingly be cast in the mold of 
atomic physicists or other high- 
level scientists. This may be a 
laudable aim, but our scientific 
and technological establishment 
cannot exist with all generals and 
no soldiers. We need skilled tech- 
nical workers almost more than 
scientists. 

While serious areas of unem- 
ployment exist in many parts of 
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Public's Reaction to Employees 


idea, and he has the impact of a 
zany but superior pitchman in his 
ability to hold the attention of the 
audience. At times he is the seri- 
ous business man, appealing to 
the audience to understand the 
seriousness of his message; and 
then suddenly he becomes an 
oddball employee, so delightfully 
exaggerated that employees are 
not offended, but he makes a 
graphic visual point each time. 
Remember What They See 

In good motion picture prac- 
tice, the things that the audience 
will remember from Image Mak- 
ers are mainly what they see rath- 
er than what they hear. 

They are asked to look at two 
women’s shoes, one scuffed and 
dirty and worn, the other trim 
and neat, and to imagine the type 
of woman that would wear each 
of these shoes. They are amused 
by a Mack Sennett-inspired se- 
quence of an unshaven and crude 
driver-salesman who is working in 
a terrible rage; and they enjoy, in 
contrast, seeing a smart Pepsi 
route salesman making a delivery. 

Because these examples are 
based on a real understanding of 
the feelings of all Pepsi people, 
employees enjoy watching the 
film. The thought is that they will 
catch themselves in many day-to- 
day situations, tending toward the 
attitudes they saw exaggerated on 
the screen, and that most people 
would generally rather be the 
“good guy” than the “bad guy.” 

80% of Bottlers Use Films 

Image Makers is one of a li- 
brary of company films now in 
use by Pepsi Cola bottlers. Of the 
541 American bottlers, over 80% 
use the films, which are both mo- 
tion pictures and slidefilms. & 


for Skilled Workers 


the country—in the same areas 
are shortages of skilled workers— 
excellent jobs with no qualified 
takers. 

This film is a special report on 
tomorrow’s skilled people, train- 
ing in the Trade and Industrial 
program of the public schools, a 
program known as T&I. The 
purpose of the T&I program is 
to prepare people for useful em- 
ployment by offering practical 
technical experience along with 
textbook theory. 

The picture shows how the 
Federal government encourages 
this type of vocational training. 
(CONCLUDED ON PAGE 186) 
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THE DESK TOP SALES THEATRE... 


Demonstrates your products, displays your serv- 
ices visually—AND narrates your story dra- 
matically . . . Assures interest, leaves a lasting 
impression, turns prospects into customers. 
Makes everyone a perfect salesman. 


Excellent for desk top or small group viewing 
—without room darkening. Sets up in seconds. 
Assures high fidelity sound and picture bril- 
liance. Simple to operate. Ideal for business, 
industry, education. 


The portable C.0.C. COMMUNICATOR combines 
rear view film strip projector, built-in screen 
and 4-speed phonograph in a small, attractive 
attache case. A versatile quality-engineered unit 
at most reasonable cost. 


e Handles up to 12” records (20 min. play at 331% 
rpm without turning records) « High gain amplifier 
for perfect quality & sound volume ” Large 8” x 6” 
patented Lenscreen for wide angle viewing « Pre- 
cision optics e One knob framing with click stops « 
Storage space for records, film strips, etc. « AC, 
110/120v « Overall 19” x 13” x 512” e Abt. 15 Ibs. 


e Fully guaranteed. UNDER $100.00 
. . . for those whe do not require sound: 


C.0.C. “EXAMINER” UNDER $60.00 


FILM STRIP PROJECTOR with built-in screen in handy 
luggage-type case—for effective visual presentations. 


. .. for economical 
slide demonstrations: 


COL 
EXECUTIVE 


PROFESSIONAL 
PRESENTATIONS, 
— MADE EASY 
WITH THIS PROVEN 
SALES AiO. 


35mm slides may be worked into an effective 
action-stimulating sales message. Projector, au- 
tomatic slide changer and screen in a small 
compact unit. Sets up in 3 seconds for group 
viewing in fully lighted room. Simple to handle, 
easy to carry. 


Precision optics « Patented 8” x 8” Lenscreen for 
wide angle viewing « Holds up to 3 magazines (36 
slides ea.) for indiv. or’ sequence showing « Rugged 
aluminum unit « AC-DC, 100-125v. Only 6 Ibs. 


UNDER $70.00 
Used by leading corporations & institutions! 
WRITE NOW for illustrated literature & name of 
dealer nearest you! 
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(CONTINUED 
Dr. John P. Walsh, Director of 
Trade and Industrial Education 
in Washington, makes his own re- 
port in the film. 

What happens when this edu- 
cational program becomes a part 
of a typical American town is the 
main point made in the film. The 
program is significant not only to 
students but to prospective em- 
ployers in every community and 
to the communities themselves. 
The film reports on various adult 
education activities as well as on 
programs for high school students. 

Knowledge and Skills is avail- 
able on free loan from all offices 
of Modern Talking Picture Serv- 
ice, 3 E. 54th Street, New York. 
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Form Systems Technology Films, 
an Affiliate of Marathon Intl. 

A new production firm, Sys- 
tems Technology Films, Inc., has 
been formed in New York to pro- 
duce films designed to help solve 
problems involved in integrating 
new, complex concepts and mate- 
rials into both planned and exist- 
ing manufactures. The new com- 
pany is an affiliate of Marathon 
International Productions, Inc. 

According to Eric Swarthe, 
managing director, STF will spe- 
cialize in films to complement the 
approach of a sales engineer, par- 
ticularly those which call for ex- 
position of complex and often 
ponderous equipment together 
with intricate terms and informa- 
tion. 

Before joining STF as manag- 
ing director, Swarthe was a proj- 
ect engineer at RCA. He also 
served as senior design and de- 
velopment engineer with North 
American Aviation, working on 
the design of radiation test carts, 
automatic check-out of air-borne 
systems, and missile check-out in- 
strumentation and electronic 
product design. Swarthe served as 
senior instrument engineer with 
Ralph M. Parsons Company, of 
Los Angeles, where he worked on 
development of a nuclear blast 
detection system, designed a com- 
puter controlled process for pro- 
pellant manufacturing, and made 
instrumentation studies for the 
Mercury “Man in Space” project. 

President of Systems Technol- 
ogy Films is Hanns E. Hecker, a 
mechanical and naval engineering 
graduate of both Stuttgart and 
Hamburg universities. Kenneth 
Baldwin, Marathon production 
supervisor, was appointed vice- 
president, and Marathon president, 
Konstantin Kalser, becomes chair- 
man of the board. We 


Film Portrait of Vanderbilt University 


“Our Greatest Task” Brings Alumni to Campus of Today 


to Suppert 


y= KNOW, it’s a great feeling 
coming back to the campus— 
after you’ve been away 15, 20 or 
more years!” says an alumnus. 
And it’s this same feeling that 
will be aroused in other alumni 
of Vanderbilt University when 
they their alma mater 
through the University’s new mo- 
tion picture, Our Greatest Task. 


revisit 


Scenes of College Life 

Filmed for the University’s Na- 
tional Development Committee as 
part of the $30 Million for Van- 
derbilt Campaign, the 16mm color 
motion picture is filled with scenes 
that remind the alumni 
of their college days . 


viewers 
. Home- 


National Committee’s 830 Million Campaign 


coming, the football game and 
pretty coeds . . . the campus and 
the statue of Commodore Vander- 
bilt . . . the classrooms, and stu- 
dents with books under their arms. 

Classrooms, students and their 
education—the link between those 
days past, the present and the 
future. 

As An Alumnus Sees It 

An alumnus, the film’s repre- 
sentative of all Vanderbilt alumni, 
sees the great strides the univer- 
sity has taken in the years since 
he has graduated. He is proud, 
but he is mindful of the fact that 
much more remains to be done in 
the years ahead for the proper 


NAIL DOWN YOUR PROFITS! 


Cameras: |6mm & 35mm—Sound 
(Single or Double System)—Silent 
—Hi-Speed 


Lighting: Arcs—I|ncandescents 
—§ pots—Floods—Dimmers— 
Reflectors—All Lighting Accessories 


Generators: Portable—Truck 
Mounted 





Sound Equi t: Magnetic— 
Optical—Mikes—Booms 


Grip Equipment: Para\iels— 
Goboes—Other Grip accessories 


Cranes, Dollies: Crab—Western— 
Portable Panoram 


Lenses: Wide angle—Zoom—Tele- 
photo—Anamorphic 


Editing Equipment: Moviolas 
—Viewers—Splicers—Rewinders 


Projection Equipment: 16mm & 
35mm—Sound & Silent—Slide— 
Continuous 


Television: Closed Circuit TV 
Camera Cars: 


*CECO—Trademark of Camera 
Equipment CO. 


Why be equipment-rich, but profits 


poor? If your main concern is mak- 
ing money, investigate full-service 
leasing from CECO. Some of Amer- 
ica’s largest corporations have such 
arrangements with us. Renting your 
cameras, lights, sound recorders and 


GAMERA 
Sell] Tie OMe 


In Hialeah, Florida 


CAMERAS: LIGHTS 


ACCESSORIES 


accessories puts the problem of 
maintenance where it belongs—in 
the hands of factory-trained experts. 
Your accountant will explain the 
savings of renting versus buying. 
Want to talk about it? Call JUdson 
6-1420. Today! 


Camera Equipment Co., Inc. 
Dept.$ 14,315 W. 43rd St., N. Y. 36, N.Y 


Gentlemen: Please rush me your FREE complete 
catalogue of Rental Equipment. 


Firm 


City Zone State 


education of our nation’s leaders- 
to-be. 

Along with the beautifully pho- 
tographed glory of a dynamic uni- 
versity, he sees overcrowded 
classes and realizes the signifi- 
cance of the fact that classrooms 
built 25, 30 or 40 years ago are 
no longer adequate. New facilities, 
and an enlarged faculty program 
must be part of the future if 
Vanderbilt is to maintain her 
proud heritage as a foremost edu- 
cational institution, the film says. 

The camera sweeps the campus 
to show graphically the school’s 
needs. Physical accommodations 
for classes are crowded, labora- 
tories need to be expanded and 
equipped, new buildings are neces- 
sary, and this can be done with 
the support of the alumni. 

New Tools for Learning 

The film specifically says and 
shows that new training and edu- 
cational tools, such as atomic re- 
actors and giant computers, run 
into more money than the train- 
ing tools of the past, but there is 
no commercial “hard sell” to urge 
support of the $30 Million for 
Vanderbilt Campaign. Rather, by 
recreating an identification with 
the school for its alumni, and by 
inspiring pride in the association, 
the National Development Com- 
mittee hopes that Vanderbilt's 
alumni, the primary audience of 
the film, will respond with an 
overwhelming support for the 
campaign. 

The production crew of Cal 
Dunn Studios, Chicago, spent 
three weeks on location on the 
campus in Nashville, Tennessee. 
The color and excitement of 
Homecoming are real—footage 
was shot in the midst of the annual 
festivities last October. 

Build High Camera Platform 

For a sequence featuring the 
statue of Founder Cornelius Van- 
derbilt, the camera crew did some 
scrambling. In order to picture the 
campus as seen from the Com- 
modore’s point of view, a 30-ft. 
high platform was constructed be- 
hind the statue, and the camera 
was aimed past the statue’s head. 

Throughout the film, excellently 
used color lighting enhances in- 
terior shots to set off the subject 
and add photographic interest. 
The score features the Vanderbilt 


4 band, the campus carillon atop 


Kirkland Hall, and the Alma 
Mater by Vanderbilt’s Glee Club. 
The heart of the film’s mes- 


B sage is presented in the actual 
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filmed meeting of the University’s 
Board of Trust. Fifty of the na- 
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trial and educational leaders are 
shown in attendance, along with 
leading members: Harvie Brans- 
comb, Chancellor of the Univer- 
sity; Eldon Stevenson, Jr., presi- 
dent of National Life & Accident 
Insurance Company; Harold S. 
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SOUND RECORDING 
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High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 
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During filming of Vanderbilt scene, producer Cal Dunn (right) chats 


with Harold Vanderbilt 


(2nd from left). Others (1 tor): 


financier 


Henry Alexander; Chancellor Branscomb, talking with Eldon Stevenson. 


Vanderbilt, kin of the founder and 
New York financier, and Henry 
C. Alexander, chairman of the 
board of Morgan Guaranty Trust 
Company. 

Mr. Stevenson, chairman of the 
school’s National Development 
Committee, addresses the Board 

and all alumni—with a re- 
minder that with the help of all, 
Vanderbilt can continue to im- 
prove its quality, and can con- 
tinue to grow. “A great future 
lies ahead. But to meet this fu- 
ture our University needs every 
one of us. This is the greatest task 
our University ever has faced.” 

As the camera pans the present 
crop of students, an anonymous 
Voice of the University intones 
that “...the future of Vanderbilt 
must be built not by the philan- 
thropy of a few, but by the gen- 
erosity of many.” 

The effective script was written 
by Helen A. Krupka of Cal Dunn 
Studios. Our Greatest Task was 
produced by Joe Betzer and Cal 
Dunn, and directed by Cal Dunn; 
Arthur Haug was on camera, Ar- 
thur Ellis edited. 

The 331-minute motion pic- 
ture was produced for the Office 
of the Development Foundation 


of the University for use in con- 
nection with the National Devel- 
opment Committee’s meetings be- 
fore alumni and other interested 
groups across the country. > 


The Kellogg Company Opens 
New Power Piping Plant 
Sponsor: Power Piping Division, 
the M. W. Kellogg Company. 
TITLE: Power Piping, 18 min., 
color, produced by Don Nestin- 

gen Associates. 

This up-to-date report on 
power piping for electric generat- 
ing stations and for industrial 
users as well, shows the impor- 
tance of good piping in large cen- 
tral stations of utility companies. 

Then the film serves as a guide 
through the Kellogg company’s 
new power piping plant in Wil- 
liamsport, Pa., said to be the most 
modern plant ever designed for 
this purpose. 

Power Piping is intended for 
the management and engineering 
staff of industrial concerns and 
utility companies. It shows what 
power piping is, what it does, how 
it is made and erected. The film 
is available from offices of Mod- 
ern Talking Picture Service. & 
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for a pharmaceutical manufacturer (mak 
ing eye preparations) by building a 20” 
Plexiglas eye model with internal illumina 
tion 


FILM INSPIRES SALESMEN 


Effective Pharmaceutical 
signed for pharmaceutical manufacturers 
applies to all similar industry-wide prob 
lems. We can solve yours too! 


Detailing” de 


WE MADE HISTORY IN FILMS ON 
THE NUCLEAR SCIENCES... 


(Human Use of Radioisotopes) 
Translated into French, Spanish and Rus 
sian by the Atomic Energy Commission 


ae SALES MANAGER 
WE TRAIN PARTICIPANTS 


to act like professionals cutting talent costs 
and adding realism to live action. 


FILM PRODUCERS — DISTRIBUTORS 
WE WORK COAST TO COAST 


MEDICAL FILM GUILD, Ltd. 
INDUSTRIAL FILM GUILD, Ltd. 
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Free Consultation Service 
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18 articles on 
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IN MEDICINE" 
—which appeared in the New York State 
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N. Y. Film Editing Firm Moves, 
Adds Sound Recording Service 

JF Film Editing & Sound Co., 
Inc., has moved to new facilities 
at 45 West 45th Street, New 
York, and has expanded its film 
production services to include 
sound recording and transfer, as 
well as the film editing service the 
firm has conducted for leading 
producers in the past several 
years. 

The new JF layout 
four complete and_ newly 
equipped cutting rooms, 16mm 
and 35mm screening with inter- 
lock, a narration sound studio 
and Ampex and Magnasync re- 
cording and transfer facilities. 

E. M. I, Spedy-Q and Stand- 
ard sound effects libraries are 
now offered exclusively by the JF 
firm. 

A recent major undertaking by 
JF’s president, Josef Filopowic, is 
recording narration and editing 
film for a new TV series, Magic 
Moments in Sports. The series 
consists of 365 five-minute films 
narrated by Leo Durocher, and 
produced by Javelin Productions. 


features 
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Viewlex Opens New Plant Bidg., 
Expands Research, Development 

Viewlex, Inc., designer and 
manufacturer of photographic, 
mechanical and electronic prod- 
ucts for industrial, commercial 
and educational markets, as well 
as for the military services and de- 
fense installations, has opened a 
new plant and headquarters build- 
ing. 

The 60,000-square-foot plant 
incorporates the expansion of 
Viewlex’s New Products—Re- 
search and Development Depart- 
ments, which in the next three 
months will introduce five new 
products to the visual-aid ad re- 
lated industries. 

Viewlex has produced record- 
ing machines for oscillograms 
used on the Nike program, aerial 
cameras for the highest altitude 
and supersonic aircraft, cameras 
and instruments for guided mis- 
siles and pilotless aircraft. One of 
the latest Viewlex developments is 
a special training system incor- 
porating magnetic tape and slide 
projection systems so that visual 
and audible presentations are 
made on a fully automatic basis. 

The completely modern and au- 
tomated factory building has a 
board room furnished with the 
latest audio-visual equipment, and 
the most up-to-date intercom- 
munication systems. The new 
plant is located on Veteran's Me- 
morial Highway, holbrook,L.I. & 
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What’s NEWS in Visual Communication 


Film Service Companies and Manufacturers Expand Facilities 


Younger, Boris Join Beseler’s 
Salesmate Div. in Expansion 


The recent expansion of the 
Salesmate Division of Charles 
Beseler Company brings the ap- 
pointment of two new executives 
to Salesmate’s staff. 

Charles A. Younger becomes 
Senior Project Engineer, and Jack 
Boris joins as the Division's 
Eastern Sales Manager. 

Younger will be in charge of 
the Division’s technical develop- 
ment and field service sections, 
and will work closely with the 
film and tape labs that produce 
sound slidefilms for the Salesmate 
viewer. He was formerly associ- 
ated with national broadcasting 
networks, Warner Bros., RKO 
Pathe, and was a pioneer in the 


Price, complete 
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OXBERRY MASTER SERIES 


FOR SLIDE-FILMSTRIP 

OXBERRY AUTOFOCUS SLIDE-FILMSTRIP STAND Model FS-4300 
This Master Series Stand has been designed for high speed, 
top quality film strip production. Autofocus combined with 
automatic rackover and lamp that projects aperture onto 
table top are invaluable in quickly positioning various sized 
pieces of art work. Receives up to 35” art work. Accessories 
may be ordered to include animation components, other 
lenses, double aperture shuttle, top lighting, etc. 


BASIC STAND: Welded steel base, ground steel 442” diameter 
dual columns. Ball bearing camera carriage, manual drive 
Foursided zoom scale. Shadowboard. Fixed table top 36” x 
48” has 9” x 12” hole in center with removable glass and 
wood inserts. Overall height 11°4”, width 48”, depth 58”. 

CAMERA: OXBERRY 35mm with rackover and viewfinder. Fixed 
pin registration. 47mm lens. Autofocus. 400-ft magazine, 
automatic take-up and single speed stop motion motor. 


Shown (1 to r): Jack Boris; Bob 
Shoemaker and Charles Younger. 


development of video tape, kine- 
scope and sound-on-film. He is a 
member of SMPTE and Broad- 
cast Pioneers. 

Boris will head the Division’s 
sales in Eastern states, including 





$9,700 





48”, depth 58”. 


platen with 12-field, 18-field glass. 


azine. Price, complete 


Meo New! 
OXBERRY UNISTAND 





$2,955 
$1,390 


FOR ANIMATION 
OXBERRY AUTOFOCUS ANIMATION STAND Model MP-4200 
This is a standardized package unit incorporating all the 
basic requirements necessary for shooting full animation. 
A full line of accessories available for individual require- 
ments. The difference between this unit and the OXBERRY 
Custom stand is primarily on rarely used special features. 


BASIC STAND: Welded steel base, ground steel 442” diameter 
dual columns. Ball bearing camera carriage, manual drive. 
Four-sided zoom scale. Shadowboard. Height 11'4”, width 


COMPOUND: 28” x 34” table top. Two 12-field pee tracks, 
hand-wheel controlled, with counters and locks. Tw 

“push type” peg tracks calibrated in 20ths. 9” x 12” cut-out 
in table top for underlighting. Ball bearing compound move- 
ments. N.S., E.W. and 360° rotation. All movements have 
handwheel control with counters and locks. Gimbal-mounted 


CAMERA: OXBERRY 35mm with fixed pin registration. 47mm 
lens. Autofocus. Automatic take-up. Single speed stop motion 
motor. Straight through viewing device. 400-ft. 35mm mag- 


ALL EQUIPMENT AVAILABLE ON LEASE-PURCHASE PLAN 








0 18-field 


$10,900 


WRITE TO 
DEPT. B It 


ANIMATION EQUIPMENT 





CORPORATION 


38 Hudson Street, New Rochelle, N.Y 
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New England and the Middle At- 
lantic region. He was formerly 
vice-president of the International 
Swimming Pool Corp., and busi- 
ness management consultant with 
the George S. May Company. 
*” * * 

Optical Printing Service, Inc. 
Serves Dallas, Southwest Area 

Optical Printing Service, Inc., 
has been established at 2908 
Bowser St. in Dallas to serve 
Southwestern film producers and 
clients. John Bronaugh is man- 
ager of the new service. 

The Acme optical printing serv- 
ice provides 35mm to 16mm, 
16mm to 35mm and 35mm to 
35mm color and black-and-white 
optical printing and all forms of 
optical effects, including dissolves, 
fades and wipes, montages, titles, 
plates for rear screen projection, 
photographic corrections, split 
screens and traveling mattes. 

ca * cS 
Frisco’s Palmer Films Offers 
Technical Services to Producers 

A complete technical service 
facility in the West for producers 
of 16mm motion pictures is now 
available at W. A. Palmer Films, 
Inc., San Francisco. 

The company, established in 
1936 as a film producer, is no 
longer engaged in direct film pro- 
duction. A change in policy is now 
providing other producers with top 
quality recording and printing 
techniques developed for years. 

W. A. Palmer, a registered en- 
gineer recognized for his contribu- 
tions to 16mm film recording and 
duplication, will continue to serve 
as president of the re-oriented 
company. He describes the new 
Palmer service facility as a “one 
stop” operation, providing the in- 
industry film-maker and the inde- 
pendent producer with every es- 
sential service under one roof. 

The company provides pub- 
lished, uniform costs so that a 
producer can budget accurately 
and maintain complete control of 
the film-making process. 

Technical services include edi- 
torial, photographic, recording (in- 
cluding mobile kinescope), art, 
title and animation and screening. 
A Palmer pioneered technique of 
film communication, “Live-Cam- 
era,” derived from the fluid, con- 
tinuous takes of the TV cameras, 
offers the industrial film maker 
unusual advantages in versatility, 
efficiency, short production time, 
speed in finishing and economy. 

Producers may write for infor- 
mation to W. A. Palmer Films, 
Inc., 611 Howard Street, San 
Francisco, Calif. mg 
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For |6mm. Film — 400° to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Soild at leading dealers 


Only 
original 
Fiberbilt 


Cases 


Hi-Fi 
and 
Super 


SOUND EFFECTS 


Put life into your dramatic plays, 
skits, commercials, home movies. Use sound effects 
from the largest and finest library of its kind 
Sounds of: Airplanes, Electra Prop-Jet, Boeing 707, 
F-104 Starfighter, Regulus |, Missile Launching, 
Carrier Sounds, Autos, Music, Trains, Animals, 
Household, Industry. 13 classifications—2000 real 
life sound effects for professional or home use 
Send 25c for complete 56-page catalog 


NEW DEMONSTRATION DISC contains 14 sound 
tracks from our library: Rocket Blast-off, Space 
Sounds, Jets, Babies, Navy Mess Call (bugle) 
Police Car with Siren, Dogs, Weather, etc. 7” 
Microgroove, 3314 RPM, Vinyl, No. LP 7-130. Mail 
$1 TODAY for Demonstration Disc and complete 
56-page catalog 


MP-TV SERVICES, INC. 


7000-P Santa Monica Bivd., Hollywood 38, Calif 








Use FilMagic All Ways! 


—FilMagic Cloths Hand-Clean Films, Records. 
—FilMagic Tapes for Film Cleaning Machines. 
—FilMagic Pylon Kits for Tape Recorders. 


—FilMagic Pylon Kits for 16mm SOF PRO- 
JECTORS. 


—Get Best Results With FilMagic Silicones! 





MANUFACTURED & GUARANTEED BY 


THE DISTRIBUTOR’S GROUP, INC. 
204 FOURTEENTH STREET, N.W. 
ATLANTA 13, GEORGIA 














FREE LANCE FILM EDITOR 


22 years experience including car- 
toon, theatrical and _ industrial 


motion pictures. 
Willing to travel 
location. 


to producer’s 


Write: Box BS-61-1B 
BUSINESS SCREEN 
7064 Sheridan Road * Chicago 26, Ill. 
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News Along the Film Production Lines 


Kansas City Film Firm Expands, 
Now Named Horizon Productions 


Horizon Productions, Division 
of Longmoor-Nelson, Inc., is the 
new name of the Kansas City film 
production firm formerly known 
as Basore-Longmoor, Inc. 

The fourteen-year-old com- 
pany, producer of 16mm _ and 
35mm films for sales, sales train- 
ing, public relations, educational 
and religious fields, and of tele- 
vision films and commercials, has 
expanded to much larger quarters 
at 301 W. 73rd St., Kansas City, 
Mo. 

The new quarters provide some 
12,000 square feet of floor space, 
including a 4,200-square-foot 
sound stage, additional studio and 
office space, more room for film 
and sound equipment and for 
storage as well as movement of 
scenery and props. 

In addition, Longmoor-Nelson, 
Inc., has an option on adjoining 
property for further expansion. 

The new name, Horizon Pro- 
ductions, has been adopted to in- 
dicate the company’s philosophy 
and scope of services, said Wil- 
liam V. Longmoor, president and 
general manager. 

# * * 
Spence Caldwell Active in Plans 
for Canadian Television Network 

Negotiations for network tele- 
vision in Canada were carried on 
recently by Spence Caldwell, 
president, and Gordon Keeble, 
vice-president, of S. W. Caldwell 
Ltd., Toronto, during a circuit of 
the Western provinces. 

The purpose of their trip was 
to discuss affiliation details of the 
proposed Canadian Television 
Network with the second TV sta- 
tions in Winnipeg, Calgary and 
Vancouver, and with CFRN-TV 
Edmonton. Also under discussion 
was the matter of programming, 
both to and from the CIN. & 


Transfilm-Caravel Office Moves 

Transfilm-Caravel Incorporated 
has moved its executive offices to 
445 Park Avenue, New York 22, 
N. Y., occupying the entire 16th 
floor. The Film Production Divi- 
sion remains at 20 West End 
Avenue, New York 23, N. Y. 
New telephone number for both 
is PLaza 2-4100. 

Transfilm-Caravel, producers of 
TV commercials, industrial films 
and live business shows, was for- 
merly located at 35 West 45th 
Street, New York, N. Y. Ly 

co * of 
TV Film’s Graphic Demonstration 
Dramatizes Scientific Research 

An example of the visual media 
put to use graphically and effec- 
tively to demonstrate a theory or 
method is seen in a television 
commercial for E. I. du Pont de 
Nemours & Company. 

In order to show du Pont’s 
basic research into the effects of 
high pressure on various chemical 
substances, an unusual demon- 
Stration was devised by Dr. 
Harold Young of du Pont’s Ex- 
perimental Station and Dr. Jona- 
than Karas of Jonathan Karas & 
Associates, Durham, New Hamp- 
shire. 

A jet of water at a pressure of 
60,000 pounds per square inch 
was used to “punch” a_ hole 
through a glass plate without shat- 
tering it. Other demonstrations 
include experiments with a high- 
temperature insulation material 
which allows a red-hot bolt to be 
held scfely. An oxyacetylene 
torch, which produces one of 
man’s hottest flames, is used to 
melt a slab of copper separated 
from a man’s bare hand by only 
an inch of insulating material. 

The demonstration commercial 
was first used on du Pont’s tele- 
vision Show of the Month, Feb- 
ruary 18th via networks. ig 
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EDITORIAL and TECHNICAL SERVICES 


FOR BETTER FILMS 


CREATIVE EDITING AND COMPLETE 
PERSONAL SUPERVISION 


JOSEPH JOSEPHSON 
Circle 6-2146 


1961 


45 West 45th St. 
New York 36 


OIA 


MEETING EQUIPMENT 
WON’T KEEP YOUR 
AUDIENCE IN 
THE DARK 


You can throw light on any subject with an 

Oravisual All Purpose Portable Easel 

equipped with a large paper writing pad. 

There are 27 models from which to choose 
one for every meeting purpose. 


Oravisual is also the leading manufacturer 
of flannel boards, magnetic boards, lecterns 
and many other items for more effective 
visual presentations. 


Write for our free catalog No. B4 


ORAVISUAL COMPANY 


Box 11150 — St. Petersburg 33, Florida 





How to say more 
in less time and 
with greater impact 


. that’s a problem facing every busy 
executive of today. This book by J. De Jen 
who is recognized as a national authority 
on the subject provides a variety of tested 


answers on how to make every meeting 


pay bigger dividends. Embellished with 
well over 100 photos and drawings, it will 


serve as a convenient reference for plan- 


ning your meetings. 


$3. plus postage and handling. 


If check accompanies order, we'll pay mail- 
ing cost. 


ORAVISUAL COMPANY 


Box 11150 — St. Petersburg 33, Florida 





Neal Keehn is Vice-President 

in Chg. Sales at General Lab 

* Neal Keehn has been named 
vice-president in charge of sales 
for General Film Laboratories, 
Hollywood, according to an an- 
nouncement by William E. Gep- 
hart, Jr., president. 

Keehn’s duties will include di- 
rection of General’s advertising 
and sales promotion, as 
national sales, and he 
tinue to edit General's 
publication for film 
THE REWIND. 

After serving the past two years 
as regional vice-president in 
charge of the Central Division 
office in Kansas City, he will now 
work out of the main office in 
Hollywood. Before joining Gen- 
eral, Keehn was sales v-p of The 
Calvin Company, Kansas City, 
and director of the Calvin Work- 
shop from its organization in 
1947. 

He was recently elected a Fel- 
low of the Society of Motion 
‘icture and Television Engineers 
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well as 
will con- 

monthly 
producers, 


Ted Jacobsen is Sales Manager 
for Westrex Corp., in Hollywood 

T. L. “Ted” Jacobsen is new 
sales manager for the Hollywood 
facility of the Westrex Corpora- 
tion, a division of Litton Indus- 
tries, according to an announce- 
ment by Manager Ralph Wight. 

Jacobsen was formerly Eastern 
sales manager for the facility, 
which includes the Recording 
Equipment Department of West- 
rex. He has had more than 15 
years’ background in electronic 
design, project administration, 
product planning and marketing. 

He holds a BSEE degree from 
Newark College of Engineering, 
and is a member of the Institute 
of Radio Engineers, the Society 
of Motion Picture and Television 
Engineers and the Armed Forces 
Communications and Electronics 
Association. = 

ok * a 
Staff Changes at Anthony Lane 

Anthony Lane Studios, Inc., 
producer of industrial and edu- 
cational films and still photog- 
raphy, with offices in Minneap- 
olis, Hollywood and New York, 
announces two staff appoint- 
ments. 

E. J. Willette has been named 
sales manager at the studio’s Min- 
neapolis office, 7401 Wayzata 
Blvd. He is a former field promo- 
tion representative for Janney, 
Semple, Hill and Co. 

Neill McCaffrey is the new 
manager of the New York office. 
He is president of Jupiter Enter- 
prises, New York. le 
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News of Staff Appointments Among Companies in the Field 


Niles Appoints Robert J. Elenz 
Television Creative Director 

Robert J. Elenz was appointed 
Television Creative Director for 
Fred Niles Productions, Inc., Chi- 
cago. 

Elenz joined Niles 
M c Cann - Erickson, 
where he was a writer-producer 
since 1955. Prior to that he was 
on the radio-TV writing staff of 
Ruthrauff & Ryan for seven years. 

Combining ad agency and mo- 
tion picture experience, Elenz will 
work with agencies in the formu- 
lation of  television-advertising 
campaign. Elenz’ appointment 
provides with “another ex- 
ecutive who can approach TV ad- 
vertising from an agency point of 
view,” said Fred Niles. 

Elenz wrote the copy on the 


from 
Chicago, 


Niles 





For over 40 years 
this has been the 
business of Alex 
ander Film Company 
to put action 
on film 
to catch the eye 
and excite the 
mind to action. Call 
on this experience 
te strengthen your 
visual selling 


program 


field merchandising service . . . 


facilities. 
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International in scope, specializing in the film medium. 
ties cover complete script-to-screen service for live-action, full-cel 
animation, miniature and special effects . . . 

. theater advertising film production, distribution and related 
. industrial and public relations film 


production and distribution . . . . complete color process laboratory 


Milk Foundation 
award-winning advertisement in 
1959, serviced through McCann- 
Erickson, which won first place 
in the milk industry’s national 
competition. He has also pro- 
duced and directed convention 
shows for Autolite and General 
Outdoor Advertising. i 


of Chicago’s 
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Mucciolo Named V-P of Gerald 
Prods. and Affiliated Firm 


Louis Mucciolo has 
Gerald Productions, Inc., as ex- 
ecutive vice-president. He will 
also function as vice-president of 
Advertising, Radio and Television 
Services, Inc., an affiliate of the 
Gerald firm. 

Mucciolo was formerly with 
Robert Lawrence Productions. 


joined 





yt 


Facili- 


. TV film production 


Air view: our 18 acre studio city 


Representatives in New York, De- 
troit, Cleveland, Chicago, St. Louis, 
Los Angeles, Seattle, San Francisco, 
Mexico City, San Juan and 100 
other cities. 


ALEXANDER FILM COMPANY, COLORADO SPRINGS, COLO. 








Michael Palma Is Executive of 
T.F.P., Div. of Buckeye Corp. 

Michael A. Palma, executive 
vice-president of Transfilm-Ca- 
ravel Incorporated, has been ap- 
pointed vice-president and chief 
financial officer of T.F.P., Inc., 
the entertainment division of The 
Buckeye Corporation, according 
to T.F.P. President Samuel F. 
Rubin. 

Palma will also handle finan- 
cial, operational and administra- 
tive affairs of Transfilm-Caravel, 
Flamingo Films, Pyramid Produc- 
tions and their subsidiaries, all of 
which comprise T.F.P. 

The combined companies in 
T.F.P. produce and _ distribute 
filmed programs for television, 
commercials, industrial films and 
live business shows. Wy 

Oo” ok cs 
Kranz, Bernard Are Promoted 
at Robert Lawrence Productions 

Ben Kranz has been named a 
vice-president and senior pro- 
ducer, and Harold Bernard is the 
new editorial supervisor at Robert 
Lawrence Productions, New York. 

Kranz has been a producer with 
the Lawrence firm since April. 
Previously, he had been a com- 
mercial production manager for 
Screen Gems, MPO and Film- 
ways. 

Bernard joined Lawrence in 
1954. He had previously been 
with NBC and the U. S. Army 
Signal Corps. yy 
Stan Popko, Director, in New 
Post at James Love Productions 

Stan Popko, film art director, 
was appointed to the new position 
of Creative Director at James 
Love Productions, Inc., television 
commercial and motion picture 
producer in Princeton, N. J. 

Popko has 13 years’ experience 
working with producers, networks 
and advertising agencies develop- 
ing TV commercials and docu- 
mentaries. He has worked with 
NBC’s creative departments on 
Victory at Sea, Nightmare in Red, 
Jazz Age, The Coming of Christ, 
and recently, the Wisdom Series 
and White Paper. 

Most recently, he collaborated 
with CBS-TV’s Twentieth Cen- 
tury division for their half-hour 
documentaries including /reland, 
LaGuardia, Japan’s Changing 
Face, Paris in the 20’s, Turn of 
the Century, Rommel and Minis- 
try of Hate. ng 

ok 7” oe 
Heads Crawley’s Quebec Office 

Arnold Shuster has been ap- 
pointed general manager of Craw- 
ley Films Limited’s expanding 
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Quebec market, it was announced 
by Graeme Fraser, vice-president. 

Shuster, a graduate of Sir 
George Williams University in 
both Arts and Commerce, has a 
background in professional ac- 
countancy and in systems and 
procedures sales. He has also held 
senior management positions in 
both the data processing and 
microfilming fields. 

Shuster’s headquarters office 
will be at 1467 Mansfield St., 
Montreal, Canada. Ly 
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Robert Borlek to Produce A-V 
Presentations for Ad Agency 

Robert Borlek has been ap- 
pointed to the newly created post 
of producer of visual communica- 
tions in the public relations di- 
vision of the Fuller & Smith & 
Ross Inc., advertising office in 
Chicago. 

Borlek, a veteran actor and di- 
rector of Chicago stage, screen 
and television productions, will 
be responsible for producing 
closed circuit television presenta- 
tions, motion picture and sales 
meeting shows for client firms. He 
will also be in charge of the FSR 
Speaker’s Bureau. 

He has served as registrar and 
head of the drama department of 
Columbia College, a school of 
communications arts in Chicago. 
His acting and directing back- 
ground includes work with top 
name stars, the Air Force, and 
private industry. Uy 

* * * 
R. Tilton Heads Motion Picture 
Dept. at Brooks Photo Institute 

Roger Tilton was appointed 
head of the Motion Picture De- 
partment of the Brooks Institute 
of Photography, Santa Barbara, 
California, it was announced by 
Ernest H. Brooks, president. 

Tilton taught recently at the 
City College of New York and at 
Columbia University before join- 
ing Brooks Institute; he has two 
graduate degrees, in Education 
and Design. 

For his abilities in motion pic- 
ture production, Tilton has won a 
number of awards of recognition. 
His Jazz Dance received the 
Award of Merit at the Edinburgh 
Film Festival in 1955 and the 
Special Award of the Robert Fla- 
herty Documentary Film Compe- 
tition in the same year. It was 
also viewed at the U. S. Exhibit at 
the Brussels World Fair in 1959. 

In addition to writing scripts 
for a variety of theatrical training 
and television films, his articles 
have appeared in numerous peri- 
odicals and professional journals. 
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Jim Holmes to Wilding, Inc. 
as Midwest Account Executive 


The appointment of James E. 
Holmes as account executive in 
the Midwest region has been an- 
nounced by Wilding, Inc. An- 
nouncement was made by H. Wil- 
liams Hanmer, president of the 
Chicago-headquartered organiza- 
tion. 

Holmes comes to Wilding with 
an extensive background in all 
phases of business communica- 


James E. Holmes 


tions, including production, sales 
and service. He has worked with 
major industrial companies in 
training, sales promotion, public 
relations and advertising films and 
programs. He will be serving ma- 
jor midwesteri accounts for Wild- 
ing and will be based in Chicago. 
Holmes is well known in film 
production and is the former Sec- 
retary of the American Associa- 
tion of Film Producers. Lp 
* a ok 
Charles Gray Heads Industrial 


Relations at Bell & Howell, Chgo. 

Charles W. Gray was appointed 
director of industrial relations for 
the Photo Products Division of 
Bell & Howell Company. 

Gray is in charge of the organi- 
zation and personnel program of 
the division and Chicago head- 
quarters operations. He has been 
with Bell & Howell for four years, 
having joined the company in 
1957 as director of training and 
communications. He was formerly 
director of economics projects at 
the University of Chicago’s Indus- 
trial Relations Center. ‘ 
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IN SCIENTIFIC DEMONSTRATIONS 
AND 

MOTION PICTURE SCRIPTS 
ON 

SCIENTIFIC & ENGINEERING SUBJECTS 


JONATHAN KARAS 
&~ ASSOCTATES 


DURHAM, NEW HAMPSHIRE 

















MAX HOWE 


FILM PRODUCTIONS 
910 St. Cloud Street * Rapid City, South Dakota 
Specializing in motion pictures 
for the livestock industry 








NEW YORK’S FINEST PROJECTION SERVICE 


® Skilled reliable projection service by a firm with 40 years 
of experience. 


Motion pictures, wide-screen presentations, slide-films, 
opaques, slides. If it is audio or visual we have the most 
modern equipment for the job. Complete commercial sound 
service. Previews arranged in all details. 


Anywhere in the Metropolitan New York Area. 


De Meo Motion Picture Projection Service 


3211 Quentin Road, Brooklyn 34, N. Y. ESplanade 5-1227 
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OPTICAL EFFECTS 
35 & 16mm 


CinemaScope 
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Seves Films Saves Time! 


MODEL “U” INSPECT-O-FILM 
MEETS TODAY’S FILM NEEDS 


Here's the ultimate in 
time and cash-saving in- 
spection, handling and 
film cleoning! Model **U"’ 
offers these special features; positive 
operating speed control; large 546 sq. 
in. work surface; silicone and anti-static 
treated cleaning tapes; triple-jewel film 
defect indicator. Handles prints 
better! Your choice of 7 types! 


faster, 


Write today or call us collect! 
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Write for Free Catalog 


tHe HARWALD co. 


1245 Chicago Ave., Evanston, lil. 
Phone: Davis 8-7070 
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XTRA! 


Attention: 
Producers of Low 
Budget Films 


New P. F0CeSS...enables us 


to produce Superior Quality, 
Hand-set, Hot-press printed, 
Titles and Captions at the... 


..- Lowest Prices 


Write TODAY for complete information 
and illustrated Price List 


HOT- PRESS 
CRAFTSMEN 


100 Lynde St. Old Saybrook, Conn. 








THE “LATER YEARS” PROGRAM: 


(CONTINUED FROM PRECEDING 176) 


The personnel or training counselor who is 
sensitive to the peculiar composition of his au- 
dience will do best with the film. The com- 
munity in which the showing takes place, the 
similarity or diversity of national backgrounds 
of the viewers, their majority social status, so- 
cial mobility, language competence, urban, 
suburban or metropolitan residency, their re- 
lationships with management, the economic 
potential of their community—all these things 
influence audience reaction. In one place, 
where the counselor was of the same “im- 
migrant” origin as the workers, there was, 
oddly enough, more—rather than less—‘stiff- 
between audience and counselor than 
in other places. 
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ness” 


Psychological Factors Are Important 

4. We also learned that there were psycho- 
logical factors in the relationship between au- 
dience and counselors which had weight. In 
a showing not described by this report, a 
senior management man who projected the 
film for his junior executives detected “guilt” 
on the part of these “white collar” juniors in 
rejecting some of the “blue collar” situations 
acted out in the film. This same “guilt” ex- 
pressed itself in places covered by this report 
in other ways. In one place, management's 
man had come up from the ranks. His ap- 
proach to his audience showed a slight apolo- 
getic stance before the people he had “left be- 
hind.” In another, the counselor came from 
another and higher social milieu altogether. 
He strained to prove to his audience that he 
was “one of the boys.” 

5. We also detect that the presence of 
women is important when the film is being 
shown. Women are generally very practical 
about everyday problems that will face their 
husbands on retirement. In each case, when 
they came with their husbands, it was the 
wives who insisted they attend. 


Need Two Types of Discussion Guides 
6. We know now, better than we did before 
these screenings, what materials will be needed 
to assure effective use of the film in industry. 
We are currently working on two types of dis- 
cussion aids—one for the leader, another for 
the audience. 


7. We also discovered that dramatic “so- 
phistication” of viewers determined their re- 
actions to certain plot and characterization 
elements in the film. “Plain” people who saw 


(CONCLUDED ON THE FACING PAGE 193) 


BUSINESS FILM 
HEADACHES 


CURED 


FILM SERVICING 
and DISTRIBUTION PROBLEMS SOLVED 
COMPLETE TV FILM 
EXPEDITING ... and 
MOTION PICTURE SERVICING 
FILM STRIPS—CUT, CANNED 
and PACKAGED 


Write or Call 
VACUUMATE CORP. 
446 West 43rd St., W.Y., N.Y. 


ALL SERVICE 
HIGHLY 
PERSONALIZED 
TO MEET 
YOUR NEEDS 








SYMBOL OF 
PROFESSIONAL 


QUALITY 


EMPIRE PHOTOSOUND 


INCORPORATED 
Films for industry and television 
1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN. 


THE BUYERS READ BUSINESS SCREEN 





HAYCOX PHOTORAMIC, INC. 


PRODUCERS OF FINE MOTION PICTURES 
FOR PUBLIC RELATIONS, INDUSTRY, 


SALES, TRAINING & GOVERNMENT 
Main Office: Midwest 
Representative: 
Howard F. Todd 
3119 Commander Dr. 
Louisville 20, Ky. 
GLendale 8-6659 
WHitehall 4-1015 


1531 Early St. 
Norfolk 2, Va. 
UL 5-1911 


PAST WINNER: Freedoms Foundation’s Gold Medal 








BUSINESS 


BILL DEMING 
PICTURES FOR BUSINESS 


* GOVERNMENT 
* TELEVISION 
* INDUSTRY 


1937 Holly Drive 
HOLLYWOOD 28, CALIF. 
Phone: HOllywood 7-7009 


ALL services now available under 
industrial lease terms. 
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CHAMPAGNE TASTE 


—— 


on a BEER BUDGET? 


Let our permanent creative staff of 


WRITERS 
DIRECTORS 
ARTISTS 
CAMERAMEN 
EDITORS 


solve your film problem in our own 
facilities: 
* AIR CONDITIONED SOUND STUDIO 


* ANIMATION DEPARTMENT 
* CUTTING ROOMS 


located outside the High Rent districts. 


Warter G. O’Connor Co. 


100 NORTH CAMERON STREET 
HARRISBURG, PA. 


Phone CEdar 4-5925 


Producers of films for Television, Industry, 
Public Relations for 10 years. 


PALMER 


FILM 
SERVICES 


SAN FRANCISCO 
A COMPLETE 16mm TECHNICAL FACILITY 


UNDER 
ONE ROOF 


Recording Editing © Printing 
Processing Titles*Animation 
Lighting Sound Stage Rental 
Supervision © Coordination 


Technical Advice on Proceedure. 


W.A.PALMER FILMS, INC. 


611 Howard St.,San Francisco 5 
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THE “LATER YEARS” PROGRAM: 


(CONTINUED FROM THE PRECEDING PAGE) 


it nodded their heads with approval over the 
“salt” incident; they recognized the characters; 
they said they “knew people just like them” 
and were amused where we wanted them to be 
amused, worried where we wanted them to 
worry. 

Most Identify With Portrait of Wife 


For everyone who took exception to a cer- 
tain stark realism in the “drawing” of Matt’s 
wife in the film, a woman herself past sixty- 
five, there was a heavier percentage (among 
plant workers) who identified with her com- 
pletely. 

This, too, is important to remember when 
the film is used in a counseling program. It 
stems from “social status stance” among those 
who see it. 

Home Ownership Is a Key Factor 

Similarly, economic values are pertinent. 
Among metropolitan urban workers, for in- 
stance, the mere fact of owning a house—any 
house—makes a man “well off.” To them 
Matt’s position as a homeowner gives him 
“nothing to complain about.” In other, sub- 
urban areas, anybody neglecting to safeguard 
his home is “just plain shiftless.”. Everybody 
owns a home in such an environment. On the 
other hand, in small communities bordering 
on a big metropolitan area, giving up a big 
house and taking an apartment is “no trag- 
edy”; quite the contrary—it is “good sense.” 

Other films in the Later Years Series will 
include such subjects as physical and mental 
health in the later years, work and leisure 
time, housing and living arrangements, gen- 
eral retirement and self-employment. Finan- 
cial Planning is being distributed by the pro- 
ducer, Dynamic Films, Inc. (405 Park Ave- 
nue, N. Y.). Print costs are $190, and rental 
charge is $12.50, with 25% discount to non- 
profit groups. 

Series Fills a Widespread Demand 

There is growing interest in industry to- 
day, both by labor and management, in the 
manifold problems connected with retirement. 
Dynamic Films and the National Council on 
the Aging believe that these programs will be 
of specific service to the American industrial 
community. Similarly, the films will fill the 
need for definitive educational materials on 
retirement by other community service agen- 
cies and organizations. i 
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Spokane 17, Wash. 
C. H. TALBOT, Pres. 
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Business Industry 
Education 
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Total production or 
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thruout the Pacific 
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* PILGRIM - 
FILM 
SERVICES, © 
INC. 


@ ANIMATION PHOTOGRAPHY 


3 STANDS 16MM AND 35MM 
BELL & HOWELL, MAURER CAMERAS 


# TITLES 


HOT PRESS ANY TYPE STYLE 
ANY LANGUAGE 


€ ART 


FILM STRIP, MOTION PICTURE 
ANIMATION 


OPTICALS 


FOR 16MM PRODUCERS 


WIPES IRISES 
FREEZE FRAME 


SPLIT SCREEN 
BLOW UPS 


COLOR TITLES OPTICALLY SUPERED 
OVER LIVE ACTION 


PILGRIM™ 


FILM SERVICES, INC. 
1822 “M" STREET, N.W 
WASHINGTON 6, D. € 





For Inspiration 
For Instruction 
For Motivation 


show... 
SERMONS 
FROM SCIENCE 
FILMS 


Used extensively in: 


¢ INDUSTRY 
¢ SERVICE CLUBS 
* P.T.A. GROUPS * CHURCHES 
* AND OTHER 
COMMUNITY ORGANIZATIONS 


Write for FREE catalog 


MOODY INSTITUTE 
OF SCIENCE 


P.O. BOX 25575-EE 
LOS ANGELES 25, CALIFORNIA 





30 YEARS 


WHEN IT COMES TO 


ALASKA 


WE HAVE THE PICTURE(S) 


ALASKA FREIGHT 

Alaska Freight Lines, inc 
MOVING NORTH 

Martin Van Lines, Inc 
THE GREAT LAND 

North American Van Lines, Inc 
ANGLER'S PARADISE 

Northern Consolidoted Airlines, inc 
THE ALASKA RAILROAD 

U. S$. Department of the Interior 
LITTLE DIOMEDE 

Northern Films (Educational 
LETTER FROM ALASKA 

Northern Films (Educational 
ANIMALS OF ALASKA 

Northern Films (Educational 
GLACIERS 

Northern Films (Educational 


PEOPLE OF ALASKA 


Northern Films (Educotional) 


EXPERIENCE IN 
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Coming soon 
ALASKA —THE FRIENDLY 49th 


for the State of Alaska 
27 minutes—color and sound 


LOUIS R. HUBER 
PRODUCTIONS 


BOX 98 — MAIN OFFICE STATION 
SEATTLE 11, WASHINGTON 


JH1I 
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HAWAIl ¢ SAMOA 
TAHITI. . . 


Stock Shots 


16mm & 35mm Photographic 
Service 


Native Music & Effects 


Synchronous Magnetic 
Recording 


Write: 


CINE’-PIC HAWAII 


Attn: George Tahara 
1847 Fort St., Honolulu 13, Hawaii 


Wire: CINEPIC © Phone 502677 





LIQUID GATE 
PRINTING FOR 
16-35 BLOW-UPS 


An amazing new l6mm and 35mm process 
which eliminates scratches, smooths out grain 
and enhances overall quality. it is particularly 
valuable for use in . 

RECLAMATION OF OLO AND WORN FILMS 


SALVAGING VALUABLE SCRATCHED ORIGINALS 
16mm te 35mm BLOW-UPS .. . 


The scope of this economical theotrical pro 
duction blow-up medium hos grectly in 
creased due to the tremendous benefits of 
liquid Gate Printing. A test will prove its 
volve . ““Cinemagic of the Optical 
Printer’ im the A.S.C. Manvel, Poge 361 
Complete Laberatery and Beets Services 
NEW PRICE LIST AVAILABLE - INQUIRIES INVITED 


FILM EFFECTS of Hollywood, inc. 


1153 N. Highland Ave., Hollyweed 38, Calif 
LINWOOD DUNN, ASC, President 
Over 30 Years of Major Studio Experience’’ 


Production Review Copies 
e Extra copies of this Buyer’s 
Guide are available at 
only $2. Order today from our 
Chicago office, enclosing check. 


issue 


Front, rear views of Vicom’s new 


Portable, Continuous 8mm Sound 
Projector; Built-in Rear-Screen 

A major breakthrough in the 
increasing popularity and impor- 
tance of 8mm sound for industry 
use is a portable, continuous re- 
peater 8mm sound motion picture 
projector with a 9” x 12” rear-pro- 
jection screen built into the carry- 
ing case. 

Manufactured by Vicom, Inc., 
the “Vicaudio—Mark I” unit in- 
corporates the Kodak Sound 8 
Projector, and is used together 
with Vicom’s patented optical sys- 
tem to achieve the 500x magnifi- 
cation required brilliantly to fill 
the screen in a short distance. 

One of the Vicaudio features is 
light brilliance, enabling the unit 
to be used in the most severely 
lighted areas, such as for window 
display, offices, store counters 
and exhibits. Continuous, or nor- 
mal reels up to 400’, are standard 
components, with optional larger 
reels available to accommodate 
up to 40 minutes of projection 
time. 

There is no need of refocusing 


“Vicaudio” 8mm Sound Projector. 


with the specially designed lens 
system, and the projector may be 
adapted for normal head-on pro- 
jection without a change of lenses. 

Another feature of Vicom is 
the “Total Projection Plan,” par- 
ticularly valuable to the “fleet” 
buyer. Available in its entirety, or 
in whatever phases are needed, 
the Plan consists of three basic 
parts, all covered by one contract: 
top quality prints; prompt guar- 
anteed delivery to projection 
points; nationwide professional 
maintenance and service. 

For further details write New 
Products Desk, BUSINESS SCREEN, 
Chicago 26. a 


* *« * 


Salesmate Kit’s Success Brings 
Plant Expansion for Beseler Co. 


With sales of its new, auto- 
mated audio-visual selling aid 
doubled in 1960, the Salesmate 
Division of the Charles Beseler 
Co. has expanded its production 
facilities with the addition of a 
second plant, located in Newark, 
New Jersey. 





Send for copy of our new 


TYPE CHART 


showing faces available 
for hot-stamping slide- 
film, motion picture and 
television titles. 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 





THE BULLETIN BOARD 


For special rates on avertis- 
ing in this column write the 
Chicago office of publication. 





POSITION WANTED 
as a 
COMPANY 
FILM SPECIALIST 


25 YEARS EXPERIENCE 
AVAILABLE TO APPLY 
TO THE COORDINA- 
TION, PRODUCTION 
AND ADMINISTRATION 
OF YOUR COMPANY 
FILM PROGRAM. 


BACKGROUND IN- 
CLUDES MAJOR HOLLY- 
WOOD STUDIO, DOCL- 
MENTARY, INDUS- 
TRIAL, SALES AND 
TRAINING FILMS— 
WRITING, DIRECTING, 
PRODUCING, PLUS RA- 
DIO-TV DIRECTOR OF 
NEW YORK ADVERTIS- 
ING AGENCY. 


Write Box BS-1-A 


BUSINESS SCREEN MAGAZINE 
7064 Sheridan Road * Chicago 26, Ill. 








SALES EXECUTIVE 


Large sponsored film distribu- 
tor expanding Chicago opera- 
tions, seeking experienced sales 
executive to contact heavy in- 
dustry, public relations direc- 
tors, selling new high-quality 
profitable service. Excellent 
opportunity. Salary plus com- 
mission. Submit resume. 


Write: Box 61-1C 


BUSINESS SCREEN 
7064 Sheridan Rood © Chicago 26, Ill. 








FILMS IN AUSTRALIA 


American Producer-Director con- 
versant with latest film and video 
tape techniques moving to Syd- 
ney, Australia in early 1961. Over 
20 years film experience in the 
American market, specializing in 
Industrial, Educational and films 
for television. Will be available 
for the making of motion pictures 
or video tape recordings or any 
phase of their production. Inquir- 
ies invited. Write to: 


Box BS-60-8B 


BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, Illinois 
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TECHNICAL ANIMATION 
IF IT’S 


QUALITY 


YOU WANT. 
a 
PRODUCERS OF 


1960'S TOP AWARD* WINNING 
DOCUMENTARY 


*VENICE *BONN 
*SOUTH AFRICA 
MILNER + FENWICK, INC. 


BALTIMORE, MD. WASHINGTON, D.C. 


* STRIP FILMS 


CARTOON ANIMATION + LIVE ACTION 











HOW TO REACH YOUNG PEOPLE 
(TOMORROW'S BUYERS) 


contact: 
KEY PRODUCTIONS* 


527 Madison Ave., New York 22, N.Y. 


*Specialists in industry-school 
film programs 











FOR SOUTH AMERICAN 


coverage by experienced U. S. 
industrial film producer 
during 1961-62— 

° 
contact: 


DON NESTINGEN 


17 E. 48th St., New York City 
Plaza 5-1127 
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U. S. AUDIO-VISUAL ACTIVITY: 


(CONTINUED FROM PAGE 
claims to copyright for motion pictures since 
1894, when the first examples of this medium 
were deposited in the Library in the form of 
photographic paper prints; since 1912 the copy- 
right law has provided for the registration and 
deposit of motion pictures as such. Generally, 
under the provisions of the motion-picture copy- 
right agreement between the Library of Congress 
and the motion-picture proprietors, the films are 
returned to the copyright proprietor by the 
Copyright Office after registration, but the Li- 
brary has the right to claim the deposits for 
its collections later. 

The Copyright Cataloging Division of the 
Copyright Office prepares a semi-annual Catalog 
of Copyright Entries: Motion Pictures and Film- 
strips, which lists all such materials registered 
for copyright in the United States and which is 
published by the Library and sold by the Gov- 
ernment Printing Office. It has also prepared 
four cumulative catalogs entitled Motion Pic- 
tures, which together cover registrations of films 
for the years 1894-1959 and which are for sale 
by the Government Printing Office. 

In addition, the Library’s Descriptive and 
Subject Cataloging Divisions catalog educational 
films, using data submitted largely by producers 
and distributors, and the Library publishes this 
cataloging information in two useful forms for 
purchase by other libraries or individuals. One 
form is the printed catalog card, which any 
film-user may purchase to establish his own 
card-catalog for the control of his collection and 
for the dissemination of film information. The 
other is a book-catalog reproduced photographi- 
cally from the printed cards and containing a 
detailed subject-index, adequately cross-indexed; 
entitled Library of Congress Catalog—Motion 
Pictures and Film-Strips, this publication is 
issued quarterly and in annual cumulation, and 
it also appears as a volume in the quinquennial 
cumulation of the Library’s National Union 
Catalog. Both the printed catalog cards and the 
book-catalog may be purchased from the Card 
Division, Library of Congress, Washington 25, 
D. C. 

The Library’s collection of motion pictures 
now comprises more than 126,000 reels and is 
in the custody of the Stack and Reader Division 
in the Reference Department. It is primarily 
an archive in nature, and reference service is 
limited to scholarly research. The Library does 
not lend motion pictures, but some films may be 
copied under certain conditions; copying requires 
the signing of a standard loan-agreement con- 
cerning the selection of laboratory, the clearance 
of copyright, insurance coverage, and the copy- 
ing of equivalent footage for the Library. 


SEVENTY-FOUR) 


The National Archives 


May E. Fawcett, Motion Picture 
National Archives 
Phone: WOrth 2-2513 
e This branch has an increasing amount of re- 
tired government motion pictures (about 45,000 
reels at present). Films are available for view- 
ing by anyone. No films are reproduced without 
the consent of the depositing agency. 


Branch, 


WANTED TO BUY FOR CASH 
16MM AND 35MM CAMERAS 
AND ACCESSORIES 
MITCHELL—BELL & HOWELL STANDARD 
AND EYEMO—ARRIFLEX—MAURER—ALSO 
LABORATORY, EDITING AND 
LIGHTING EQUIPMENT 


CAMERA EQUIPMENT CO., INC. 
315 WEST 43RD STREET 
NEW YORK 36, N.Y. 
CABLE—CINEQUIP 
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WITH . GIANT COLORFUL IMAGES 
PROJECTED THROUGH A TRANS- 
LUCENT SCREEN AND CHANGED 
AT WILL BY REMOTE CONTROL 
WITH THE NEW GENARCO 3,000 
WATT SLIDE PROJECTOR WITH THE 
ELECTRIC SLIDE CHANGER:FOR 70 
SLIDES. GET ILLUSTRATED 
LITERATURE BY i= 
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Complete |6mm and 35mm 
Production Facilities 
MOTION PICTURE SERVICE COMPANY 
125 Hyde Street e San Francisco 2, Calif. 
GERALD KARSKI, PRESIDENT 
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Acorn Films of New England, Inc. 


Alexander Film Company 
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Animation Equipment Corp. 
Animation, Inc. 
Ansco, Div. of General Aniline 
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Arriflex Corporation of America 30, : 


Association Films, Inc. 
Atlas Film Corporation 
Audio Productions, Inc. 
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jay State Film Productions, Inc. 


Beseler, Charles, Company 
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Birad Corporation 

Bray Studios, Inc. 
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Gerald Productions 
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HFH Productions, Inc. 
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Ideal Pictures Incorporated 64 
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tion, Inc. 65 

International Sound Films, Inc. 
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Peerless Film Processing Corp. 37 
Pelican Films, Inc. 68 
Pendulum Productions, Inc. 168 
Pictures for Business 192 
Pilgrim Film Services, Inc. . 193 
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Rarig Film Productions 162 
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Harwald Shows New Features 
on Model U Inspect-O-Film 

Several new features on the In- 
spect-O-Film Model “U” machine 
for inspecting, editing and clean- 
ing motion picture film are an- 
nounced by the Harwald Com- 
pany. 

Foremost is the introduction of 
an all-new speed control and 
braking system, involving three 
motors controlled by direct cur- 
rent. This results in positive con- 
trol of operating speed, and 


smooth, jerk-free stops precisely 
where a repair is indicated. Each 
brake is adjustable electrically, 
without the use of tools, by means 
of a simple knob control. 

Machine speed is adjustable, 
from a stable low where desired 
for operation such as liquid clean- 
ing by hand to the 1000-feet-per- 
minute rate for rush period run- 
ning. 

The 546-sq.-in. work surface 
has been designed for the opera- 
tor’s ease with ample room for 
all equipment. 

Cleaning tapes, either chemi- 
cally-treated reusable velvet or 
“throw-away” flannel types, are 
both silicone and anti-static 
treated. An electronically con- 
trolled liquid film-cleaning at- 
tachment is available as optional 
equipment. 

Also optional is a counter cali- 
brated in minutes and seconds in- 
stead of in feet, for use on ma- 
chines in television stations. The 
film measurer automatically sub- 
tracts during reverse running for 
editing and inspection. 

A new design triple jewel film 
defect indicator affords increased 
accuracy, and is readily adjust- 
able for any desired tolerance. 
Many of these new features can 
be installed into any of the six 
previous Inspect-O-Film models. 
For further information write 
New Products Desk, BUSINESS 
SCREEN, Chicago 26. Wye 

* * tk 
Video Film Lab Expands 

Video Film Laboratory, New 
York, has expanded its facilities 
to include complete 16mm serv- 
ice—negative and positive de- 
veloping, as well as reversal. & 
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NATIONAL 


EASTERN STATES 
¢ MASSACHUSETTS ¢ 


Inc., 234 Clarendon 
3oston 16. 


Cinema, 
St., 


e NEW JERSEY « 


Association Films, Inc., Broad 
at Elm, Ridgefield, N. J. 


e NEW YORK e 


Association Films, Inc., 
Madison, New York 17. 

Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo 2, N. Y. 

Crawford, Immig and Landis, 
Inc., 480 Lexington Avenue, 
New York 17, New York. 

The Jam Handy Organization, 
1775 Broadway, New York 
19. 

S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 
19. 

Training Films, Inc., 150 West 
54th St., New York 19. 

Visual Sciences, 599BS Suffern. 

United World Films, Inc., 1445 
Park Ave., NY 29, TR 6-5200 


347 


e PENNSYLVANIA e 


Appel Visual Service, Inc., 963 
Liberty Avenue, Pittsburgh 
22. 

Audio-Visual Equipment Rent- 
al Service, International 
Film Center, Sales and Re- 
pairs, 1906 Market St., Phila- 
delphia 3, LOcust 3-7949. 

Oscar H. Hirt, Inc., 41 N. 11th 
St., Philadelphia 7, WAlnut 
3-0650. 

J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

The Jam Handy Organization, 
Pittsburgh. Phone: ZEnith 
0143. 


e WEST VIRGINIA e 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, Dickens 
6-6731. 


SOUTHERN STATES 


e GEORGIA e 
Colonial Films, 71 Walton St., 
N. W., JA 5-5378, Atlanta. 
United World Films, Inc., 287 

Techwood Dr., NW., Atlanta. 


e LOUISIANA e 


Stanley Projection Company, 
1117 Bolton Ave., Alexan- 
dria. 

Delta Visual Service, Inc., 715 
Girod St., New Orleans 12. 
Phone: JA 5-9061. 


e MARYLAND e 


Stark-Films (Since 1920), 
Howard and Centre Sts., 
3altimore 1. LE. 9-3391. 


e TENNESSEE e 


Southern Visual Films, 
Shrine Bldg., Memphis. 


686 


MIDWESTERN STATES 


e ILLINOIS e 

Robt. H. Redfield, Inc., 1020 
So. Wabash Ave., Chicago 5. 

Association Films, Inc., 561 
Hillgrove, LaGrange, Illinois. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chi- 
cago. 

Midwest Visual Equipment Co., 
3518 W. Devon Ave., or 27 N. 
Franklin St., Chicago. 

United World Films, Inc., 542 
S. Dearborn St., Chicago 5. 


e MICHIGAN e 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 
Zone 11. 


e MISSOURI e 


Swank’s, Inc., 621 N. Skinker 
Blvd., St. Louis 30, Mo. 


e OHIO e 


Academy Film Service, Inc., 
2100 Payne Ave., Cleveland 
14. 

Films Unlimited Productions, 
137 Park Ave., W., Mansfield. 

Fryan Film Service, 1810 E. 
12th St., Cleveland 14. 


LIST SERVICES HERE 


Qualified audio-visual dealers are 
listed in this Directory at $1.00 per 
line per issue on annual basis only. 


DIRECTORY OF VISUAL EDUCATION DEALERS 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

The Jam Handy Organization, 
Dayton. Phone: ENterprise 
6289. 

Twyman Films, Inc., 329 Salem 
Ave., Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


e CALIFORNIA e 


LOS ANGELES AREA 

Coast Visual Education Co., 
5620 Hollywood Blvd., Holly- 
wood 28. 

The Jam Handy Organization, 
1402 N. Ridgewood Place, 
Hollywood 28. 

Photo & Sound Company, 5515 
Sunset Blvd., Hollywood 28. 

Ralke Company, Inc. 
Audio-Visual Center 
849 N. Highland Ave. HO 4- 
1148, Los Angeles 38, Calif. 

S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly- 
wood 28. 

Spindler & Sauppe, 2201 Bever- 
ly Blvd., Los Angeles 57. 

United World Films, Inc., 6610 
Melrose Ave., Los Angeles 36 

SAN FRANCISCO AREA 

Association Films, Inc., 799 
Stevenson St., San Francisco. 

Photo & Sound Company, 116 
Natoma St., San Francisco 5. 

Westcoast Films, 255 Minna, 
San Francisco 3. 

e COLORADO e 

Cromars’ (formerly Audio- 
Visual Center) 28 E. 9th 
Ave. Denver 3. 

Davis Audio-Visual, Inc. 

2149 S. Grape St., Denver 22. 
e OREGON e¢ 

Moore’s Motion Picture Serv- 
ice, 1201 S. W. Morrison, 
Portland 5, Oregon. 

United World Films, Inc. 50 
NE Sandy Blvd., Portland 

e TEXAS e 

Association Films, Inc., 1108 
Jackson Street, Dallas 2. 

United World Films, Inc., 
2227 Bryan St., Dallas 1 

e UTAH e 


Deseret Book Company, Box 
958, Salt Lake City 10. 
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USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 


1961 





DRAMA... 


ILLUSTRATION? 


* Visualizations and 
lettering too—in black 

and white or color—for 
slidefiims. Backlog of 
advertising and illustration 
experience. World War Il 
artist. American Water 
Color Society. 


Write or phone... 
"Wultrms Marre 
350 East 51 


NEW YORK 


YOUR EMPLOYMENT SERVICES: 
(CONTINUED FROM 179) 


that will get the right man in the right place. 

This is not easy. Bob is handicapped not 
only by Jim’s continuing explosive frustration 
and distrust but by the attitude of the 
third principal character, Mr. Howell, a poten- 
tial employer. His all-too-characteristic reac- 
tion: “I’ve got nothing against you Employ- 
ment Service people . . . but factory hands are 
one thing. An executive . . . that’s a horse of 
a different color.” 

At the end, we think Bob Tyler has started 
to soften the tough plant owner . . . we think 
Jim Gordon may get the job. . . but the film 
doesn't tell us. It leaves us wondering . . . and 
thinking 


PRECEDING PAGE 


“If I were out of work, maybe the Em- 
ployment Service could find the right job 
for me.” 

“Perhaps the Employment Service does 

have executive and professional people 

we could use in our business.” 

“I wonder if I’ve been thinking big 
enough about what we in the Service 
have to offer . . . trying hard enough to 
sell it.” 

This kind of impact is not produced solely 
by the plot. Production values also play an 
important part. Stylized backgrounds with a 
harsh interplay of light and shadow; distorted 
perspectives in which the job-seeking Jim 
Gordon appears lost and small—these pro- 
duce a heightened emotional effect and serve, 
by contrast, to make the picture’s realistic set- 
tings even more natural. 

None of the protagonists are “types.” Jim 
Gordon does not display unbroken courage in 
adversity; Bob Tyler is not all-understanding; 
Mr. Howell, the employer, does not suddenly 
see the light. 

In addition to developing a training course 
to be used internally with State Employment 
Service personnel in equipping them to do an 
aggressive, comprehensive promotional job 
with employers and job seekers, the Strauss 
organization supplemented the film with a 
guide for utilizing it with key audiences, in- 
cluding: policy-making and administrative ex- 
ecutives of industry; personnel and employ- 
ment managers and the broader, public range 
of groups which include business and service 
clubs, fraternal, veterans’ and other com- 
munity organizations, unions and schools. 

The guide outlines general principles of ef- 


fective film use. , . plus specific suggestions on 
the attitudes likely to be encountered among 
individual groups; methods of introducing the 
film; post-showing discussion and follow-ups. 


For a Public Audience: 
De Beers’ “Eternal Gem” 
a Diamond Documentary 


Sponsor: De Beers Consolidated Mines, Ltd. 


TITLE: The Eternal Gem, 27% min., color, 
produced by Wondsel, Carlisle & Dunphy, 
Inc., through N. W. Ayer & Son. 


The idea of this film is to correlate the 
diamond of the engagement ring with the 
diamond of the deep South African mines and 
the intricate cutting rooms of Europe. While 
the romantic dialogue between “Dan” and 
“Joan” is well done and pretty to watch, the 
meat of the picture is the documentary treatise 
of the diamond industry. 

Diamonds, as the film shows, are found in 
the throats of long-dead volcanos, or in 
“terraces” where they have silted down on 
river beds near the sea. So much time and 
labor spent for such a tiny little pebble—1/142 
ounce of diamond from each big truckload of 
ore. The recovery methods are interesting— 
ore is broken up into small pieces and com- 
bined with water into a sort of sludge— 
screened in many ways and many times, and 
finally passed over layers of grease. The 
diamonds stick to the grease and the other 
pebbles do not. 

But, of course, the frosty pebble is far from 
the gem of Joan’s engagement ring. It must 
be cut—on a phosphor bronze wheel with 
diamond dust, and it must have facets, bevels, 
pavilions, brilliants—58 surfaces in all before 
it is ready for mounting. 

Gem diamonds, the film shows, come in 
five shapes: brilliant, emerald, marquise, pear 
and oval. Their worth is judged by the four 
“C's”: carat (the weight, a carat is 1/142 
ounce), cutting (the quality of fire and gloss), 
clarity (lack of flecks), and color (the best 
diamonds are colorless—and the popular term 
“blue-white” is a misnomer for a_ highest 
quality gem). 

Distribution of The Eternal Gem is handled 
by all offices of Association Films, Inc., 347 
Madison Avenue, New York. Le 
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call PL 7-2125 
421 West 54th St., N.Y.C. 
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MOVIELAB FILM LABORATORIES 
MOVIELAB BUILDING, 619 W. 54th ST. 
NEW YORK 19, N.Y. JUDSON 6-0360 
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e Ektachrome developing and print | trat rint e plus complete black and 


white facilities including cutting rooms, storage rooms and the finest screening facilities in the east. 
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Self-Contained 
Under One Management 


You get complete security and better dollar value 
when you use One-Stop Service. 


Every facility for your motion picture or other group 
meeting aid is available from one source. 


With one accounting you save time, money and 
explanations. 


For assistance in presenting your ideas, plans and 
objectives lucidly, dramatically and economically, 
ask the visualizing help of 


Je JAM HANDY Ogeujaton 


« Dramatizations Visualizations » Presentations » Motion Pictures » Slidefilms » Training Assistance 
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